
IN THE NEWS 




Galliano's Acid Jazz 
Hits U.S. Via Mercury 



THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT 



MARCH 26, 1994 



AOVCRTISLMENIS 




TE 

KNOWLEDGE OF 
NAXOS CLASSICS AND 
WIN 
A CLASSIC 
1957 BENTLEYI 



MAXOS 

The CLissical Music Source. 

I (too) -75- NAXOS 




Grateful Dead 

ON TOUR 

3/16-17-18 Chicago. IL 

3/20-21 Cleveland. OH 

3/23-24-25-27-28 Long Island. NY 

3/3<Ml. 4/1 Atlanta, GA 

4/3-4 Orlando, FL 

4/6-7-8 Miami, FL 

GRATEFUL DEAD RECORDS 
Novato. CA 

(416) e 



Is Music Industry 
Hiring Too Few 
Women, Minorities? 



Women Rap For Dignity 

Defiant Voices Fight Misogyny 



I BY ED CHRISTMAN 
and DON JEFFREY 



NEW YORK— Retailers, wholesal- 
ers, and label sales and distribution 
companies appear to have made some 
progress in hiring and promoting fe- 
male executives during the past few 
years, but have a long way to go witii 
regard to their cmplo.vment practices 
for African-,\mericans. 

Statistics on the percentages of mi- 
norities working in sales for music 
companies and merchants are un- 
available. But in an informal Bill- 
board survey, minority executives ac- 
knowledge that they have made some 
headway during the last few years in 
terms of representation in the mar- 
ketplace. However, they urge the in- 
(Continued on page 13J) 

Label Sees Gold 
In Letters To Cleo 

■ BY KRISTIN LIEB 

BOSTON— aierryUisc Records here 
is hoping to bring Letters To Cleo's 
firist full-length album to gold status. 
But making that happen is going to 
be a challenge for the small indepen- 




IBY J.R. REYNOLDS 



women. 

i Sales of the single "U.N.I.T.Y.," a 

LOS ANGELES — Female rappers pro-female rap by Motown's Latifah, 
fighting back at the misogynstic lyi^ have passed a«,000 units since its re- 



L£TTERS TO CLEO 

dent label, which has seven acts 
signed to its roster. 

Letters To Cleo's album, "Aurora 
Gory Alice," an acclaimed 10-track ef- 
fort released in October 1993, is being 
distributed through Relativity Enter- 
tainment Distribution, with which the 
(Continued on pape 124) 




SALT N PEPA MADAME STAR NDEGEOCELLO QUEEN LATIFAH 



ics often dished out by male gangsta 
rappers are finding greater accep- 
tance among rap music fans. 

Veteran artists like Queen Latifah 
and Salt-N-R;pa, as well as newcom- 
er Me'Shell NdegeOcello. all have al- 
bums that convey messages of inde- 
pendence and themes that defy the 
one-dimensional, subservient role 
into which many male rappers place 



lease in November, according to 
SoundScan data. Salt-N-Pepa's album 
"Very Necessary," which was re- 
leased on Next Plateau/London in 
October, has sold more than 1.2 mil- 
lion copies, accordiiig to SoundScan. 

While sales of Ndeg60cello's debut 
album "Plantation Lullabies" on 
Maverick are still developing due to 
(Continued on page 132) 



With Little Fanfare, A Tliiiving 
Scene Develops In Little Rock 



I BY RICK CLARK 



LITTLE ROCK, Ark.-The only 
musical image many people have of 
Arkansas is Bill Clinton honking a 
sax on "Arsenio 
Hall." Those with a 
sense of history 
might know the 
state as home (at one 
time or another) to 
Charlie Rich, Lcvon 
Helm, Sonny Boy 
Williamson, Roose- 
velt Sykes, Billy Lee 
Riley, and, more obviously. Black 
Oak Arkansas. 

Unlike the neighboring states of 
Tennessee, Louisiana, and Missis- 



sippi, jVrkansas doesn't conjure up 
ready-made, larger-than-life images 
of a musical legacy. Nevertheless, a 
small but vibrant scene has 
emerged there, particularly in the 
capital of Little 
Rock — a city that is. 
geographically and 
culturally, the meet- 
ing ground of the 
Mississippi Delta 
plain and the foot- 
hills of the Ozark 
Mountains. It's a 
scene rich in a wide 
range of talent. 

That talent is supiwrted by a net- 
work of clubs, retailers, and radio 
(Continued oti page IIS) 



Buzz Surrounds 
Junior Brown & 
Two Cult Sets 

■ BY PETER CRONIN 

NASHVILLE-From WUlie Nel- 
son to Johnny Winter to Stevie 
Ray Vaughan, Texas has pro- 
duced some musical originals, but 
Curb's Junior Brown is unique 
even by Lone 

■Star standards. . '. 

Armed with J 
his guit-steel ^ 
invention (a hy- 
brid of conven- 
tional 6-string 
and lap steel 
guitars), a deep k 
and wide coun- brown 
try baritone 

voice, and wonderfully twisted 
honky-tonk songs. Brown has 
built a sizable following through 
(Continued on page 13:!) 



Cema Unveils Set 
Of New Policies 



I BY ED CHRISTMAN 



NEW YORK— C«ma Distribution is 
poised to unleash a slate of policies 
and progT«inis aimed at restructuring 
the way it does business. The 
changes are aimed at reducing re- 




U T I O N 



turns, breaking developing artists, 
stimulating catalog sales, and elimi- 
nating cutouts. 

Beginning April 1, Cema will; 

• Extend discount deals on new re- 
leases, which generally end on the 
(Continued on page 135) 
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Dance Music Captures 
German Echo Awards 
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"A record unlike 
any one will hear 
ihis year." 

-Tlmolhy WhHe 




"An honesU' and 
wisdom wa,\- beyond 
her 26 years. 
Gra de: A " 



Her new album / 
featuring the / 
stirring lead track 
"Possession" 



Major World Tour 
through July 

Debue; #T 
Heafseekers.' 



Album sales of 8 million. 
4 straight #1 R&B albums. 
11 Top Ten R&B singles, including five #1 's. 
4 Top Fifteen pop singles, including a #1 . 
Producer. Writer. Artist. 

No sweat. 



Copyrighted material 



New Sweat. 



KEITH SWEAT 
get up on it 



Featuring the premiere single and video "How Do You Like It?" 

#1 most added 
First-week Breaker 

album in April 



Produced by Keith Sweat; Keith Sweat and Fitzgerald Scott; Keilh Sweat. Ftlzgerald Scott and Joe Jefferson Executive Producer Keith Sweat Management: ' !F~j^ 
y On Elektra Compact Discs and BQ'I* ' " ?]' cassettes. Catalogue no. 61550 - 2/4 

C 1 994 EIe*lr J EntefUinnwnt, a dlvitton ol W«nef Communications ck. a Time W*nei Company 
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SUPERnMKMOMN 

Produced by Michael Beinhorn and Soundgarden • Mixed by Brendan O'Brien • Management: Silver Management o.».mm*»«.« «™»««r-. g8 




The Auteurs: Sins Of The New Victorians 
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Just as newsprint contains the shorthand of this century's social 
history, so popular music has sketched the essence of its shifting 
moods. When the moment comes to recapture the frayed spirits of 
cosmopolitan London in the mid-1990s — that frustrated time when 
roclt stardom seemed an enviable white-collar profession amid the 
crumbling class system — one suspects that Auteurs records will 
supply the keenest echoes of an era in which feckless knaves and 
decent folk were equally apt to risk anything for a vestige of fash- 
ion. 

As chronicled by the rising British band on "Now I'm A Cow- 
boy," its lucid, electrifying second album (Hut Recordings, due in 
the U.K. May 9), social mobility is an iffy proposition with an ugly 
undertow, leaving slummers and strivers in states of dismay as 
they grasp for the trappings of who they're not, regardless of 
caste. To borrow an ambiguous trope from the scathing new rec- 
ord, each thwarted accomplice is "a thief with style." 

England has come a long way from the abusive Victorian strati- 
fication Charles Dickens described in such 19th 
century novels as "Nicholas Nickleby," and "Dom- 
bey And Son." The distances between class lines 
have dwindled along with the difBculties in cross- 
ing them. Stripped of the ability to disappear into 
new spheres or echelons, most dilettantes must re- 
luctantly address unfmished issues of personal 
identity. On "Chinese Baker>" (the current U.K. 
single), a woman who "comes from uptown" is 
"going downtown, 'cos she's a poet . . . and she 
says she's gonna show me around." The self-in- 
volved narrator of "New French Girlfriend" views 
his hollow relationship and summarizes, "That's 
the price of success/Want a girl to hold my hand/ 
When the plane lands." In "The Upper Classes," 
an erstwhile confidant resurfaces to gauge the 
depth of his former associate's supposed transfig- 
uration: "Some of the clothes you stole from your 
lover's house/Are better than the clothes we stole 
from the shops." 

"I want to make music that shatters and 
changes someone's life," says the Auteurs' Luke 
Haines, the 26-year-old singer/songwriter who leads the poetic and 
effortlessly elegant four-piece (which also includes bassist Alice 
Readman, cellist James Banbury, and new drummer Barney Rock- 
ford). Haines" vow could be misread as callow boast or arrogant 
cant, but exposure to the Auteurs' "Now I'm A Cowboy" reveals 
such statements as the hopeful sound of experience. 

"That's exactly what certain music did for me — shattering my 
perceptions in my teens and forcing me to push forward beyond 
what I knew up until then," Haines explains. "I still remember the 
first time I heard my parents playing the ftirlophone single of the 
Beatles' 'She Loves You' in a semi-detached house we lived in at 
Walton, Surrey. But it was Scottish singles I bought at 14 or 15 by 
Orange Juice, Josef K, and the Go-Betweens on the Postcard label 
that had the biggest effect. They were cheap-sounding, but to 
someone who believed nothing ever changed in the dull, bleak 
world of suburban or urban Britain outside London, they were a 
hormonal affirmation that would take on a greater meaning." 

The obscure early-'80s releases Haines mentions were issued by 
a short-lived but beloved U.K. indie label whose Motown-derived 
slogan ("The Sound Of Young Scotland") bespoke its bold drive to 
redirect a lost generation's rigid destiny. For Haines, that inspiring 
pride of purpose found personal expression in songs on the Au- 




for the prestigious Mercury Prize, on which the resigned tone of 
singles like "Show Girl" ("I took a showgirl for my bride/. . . Took 
her bowling, got her high") said as much about the letdowns of 
empty attainment as any social parable by Dickens. 

'The Auteurs' drawing-room delicacy and decisive rock accentua- 
tion continually invest story-songs like "Lenny Valentino" and 
"I'm A Rich Man's Toy" with disquieting clarity. The latter track 
might be the lament of a kept lover or a stalled pop idol, yet in 
either case, demimonde dependancy in unemployment-plagued En- 
gland is no less claustrophobic than the idleness that preceded it 
"The dole has been the mainstay of so many many bands in Brit- 
ain in the last 10 years — at least you had something to do with your 
time," says Haines, whose pre-rock applications for jobs delivering 
sandwiches or driving an ice cream truck were undercut by his lack 
of a bicycle or a driver's license. 

Bom Oct 7, 1967, the only child of naval engineer Michael "Mick" 
Haines ("he designed missiles," his son says) and wife Joy, a second- 
ary school English teacher, Luke grew up in Hamp- 
shire's coastal city of Partsmouth, home of a major 
naval base and the historic site of what one scholar 
called fierce local attacks on "a shabby mongrel ar- 
istocracy" during the Victorian age. Luke's child- 
hood was punctuated by piano lessons ("they 
taught me about chord structure") that he com- 
menced at 9, studying (3hopin, Bartok, and Albeniz. 
After a year at R>rtsmouth College Of Art & De- 
sign, he transferred to the London College of Music 
("where Brahms and Haydn were it, and Stravin- 
sky was considered too avant-garde; for three years 
1 did just enough not to get kicked out") 

Having no siblings, his isolation was further 
augmented by frequent family relocation to such 
North London points as Camden Town, each locale 
reinforcing Haines' general impression that "noth- 
ing ever changes in the English countryside, ex- 
cept to get worse. There's this myth that this was 
different say, in the Swinging '60s, but that scene 
never touched anywhere outside of London. And 
that's not meant to sound depressing or even 
wrong — it's just a reality." 

Besides the nudge into music, Haines says he's indebted to his 
mother for the value she placed on literacy. "She encouraged me to 
read, which was very important But I was never one for writing, 
though, when I was younger. I never dabbled in prose, or tried 
songwriting with my first band, the Servants, because I was more 
into becoming a better guitar player. The first song I'd admit writ- 
ing was 'Bailed Out' on our 'New Wave' record. I composed the 
melody at 16, but the words were about finally starting out on my 
own." The refrain: "Bailed out/This skin is shed/Bailed out/This 
thing is dead." 

Despite Luke Haines' resolve to "escape" the milieu of his for- 
mative years ("Now, I only like London and parts of Scotland"), his 
lyrical gift for social critique has ample antecedent in the lore of his 
itinerant upbringing. Charles Dickens lived as a boy in (^mden 
Town, describing its dust heaps and "blighted country" in "Dom- 
bey And Son," and Dickens traveled to Portsmouth in 1838 to gath- 
er local color for "Nicholas Nickleby." Perhaps we cannot escape 
becoming all we've beheld. 

"Well," chuckles Haines, "I've always felt that good art of any 
sort should be completely accessible, and beyond fashion. And any 
good record, even if it's not particularly happy, should have the 



teurs' 1993 debut "New Wave," a poignant manifesto short-listed power to make you feel less isolated.' 



THIS WEEK IN BILLBOARD 



SOUL TRAIN'S STARUT AFFAIR 

R&B's best and brightest stars came out to LA.'s Shrine Audi- 
torium for the eighth annual Soul Train Awards, hosted by Glad- 
ys Knight, Patti LaBelle, and Johnny Gill. Plenty of celebs 
turned out including Whitney Houston and TonI Braxton, each 
of vitmm picked up two trophies and performed. J.R. Reynolds 
was there. Page 34 

TEN FEET TALL AND RISING 

Judging from ttie title of Travis Tritf s upcoming Warner Bros, 
release, "Ten Feet Tall And Bulletproof," and from his steady 
stream of appearances on TV, In concert, and even on the big 
screen, Tritt may be country music's newest superman. But as 
Jim Bessmanfeports, label execs want fans to see the singer's 
sensitive side, too. Page 43 

MTV AWARDS BACK TO BIG APPLE? 

That's the word from those in the know. Radio City is said to be 
the place, and an MTV source says the deal is just about 
sealed. Deborah Russell has the story in The Eye. 

49 
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Commentary 

Retailers Need To Jazz Up Stores 



■ BY SONNY LESTER 

The woifl "jazz" conjures a witJe \'ariety of 
images. Some people associate jazz with 
Count Basie. Duke Ellin>?ton. or Benny 
Carter. Others think Freddie Hubbard or 
Bucky Pizzarelli personify the ^nre. Still 
others equate jazz with the progressive 
sounds of artists such as Chick Copea. The 
[x>int is, jazz is a.s different as those who buy 
it. 

Unfortunately, to most retailers, jazz is 
simply "Jazz." WTiich is like saving that top 
40 i-s simply top 40 and there Ls no delineation 
between Madonna and Taylor Da\Tie, or be- 
tween New Kids On The Block and Guns N" 
Rose.'i. 

This is not another complaint by a jazz 
producer about the injustices heaped upon 
jazz. In fact, jazz is alive and well despite the 
obstacles it often faces getting into the m'ai*- 
ketplace. Ironically, the injustice retailers 
create h\' relegating jazz to a small corner of 
the store is not at the e.xjiense of jazz — it is 
al the retailer's mni expense. 

It has been ray obser\'ation over the years 
that stores that do not feature jazz promi- 
nently find that the genre repre.sents approx- 
imately r/v of total sales, while i*etail outlets 
that incoipoi-ate an in\iting. extensive, well- 
orgiinizetl jazz section db^cover that it makes 
up about of total sales. 

In addition to higher jazz sales, there is an- 
other benefit for retailei*s who spotlight the 
product: In general, jazz buyers tend to have 
a wider s|)ectinm of interest and more dis- 
pasabie income than other subsets of the mu- 
sic-bujfing public. They will slay in the store 
and browse rather than sw'oop in and out. 
They will make multiple purchases more of- 
ten than the teen-ager who is looking for one 
specific reconiing. And, perhaps most impor- 
tantly, they will frequently "cross over" into 
other sections to make additional purchases. 

For example, a Carter fan is likely to buy 
a Frank Sinatra or Tony Bennett CD while 
he is in the store. A young Pizzarelli fan 




might pick up a Natalie Cole recoixl too. And 
the Corea fan, who likely is inclined toward 
other pixigressive foims of music, could walk 
out with half a dozen tapes or CDs before he 
or she is through stmlling the aisles. 

None of this is intended to denigrate buy- 
ers of jjop, i-ock, R&B, rap, or countr>', nor 
is it designed as an attempt to somehow ele- 
vate the jiizz consumer to sainthood. It's just 
that a No. 1 record is an impulse buy and is 



'Offer 
excellent 
service 
and they 
will come' 

Sonny Lester, a jazz 
producer and former 
trumpeter, is president 
of Jazz label LRC Ltd., 
In Melville, N.Y. 



genei"cdly available at a competitive price. In 
fact, a widely di.-^tribuled No. I recortl Ik'- 
comes, by viilue of its availability, a commod- 
ity that is easily found, like bread or milk. 
Why travel miles for a loaf of bread when you 
can pick one up across the street? On the 
other hand, if you are looking for a special 
stone-ground Me<literriinean pita, you may 
have to do a little research in order to locate 
a store that carries it. AntI while you're in 
that store bu>ing b!*ead, you might go ahead 
and pick up a ciuton of milk as well. 

Likewise, the consumer has no need to 
travel to a specific retailer for the new Ma- 
riah Carey album. But the jazz consumer 
might ver\' well ha\'e to seai-ch foi" the new 
Pizzarelli album and is more than willing to 
travel past several other retailers in order to 
find it Once he or she has the new Pizzarelli 
in hand, the next stop might be the pop or 
R&B section for the Carey CD. Thus, the 
consumer has chosen to buy a widely availa- 
ble commodity from the retailer with a 
broader jazz section, instead of from another 



retail store which may have been more con- 
veniently locate<i foi" him oi* her. 

In other words, the consumer has ven- 
tured away from his or her geographic area 
in order to make music purchases, which is 
desu-able unless a retailer has no ambition 
other than to be a neighborhood i-ecord shop. 
Moreover, now that the consumer knows 
where to find a wide selection of jazz, he or 
she is potentially a regulai- customer as op- 
I)ose<i to an occasional shopper. 

The bottom line is this: Regular custom- 
ers support long-term business prospects. 
While this is an obvious statement, what is 
not so obvious is the marketing strategy 
that leads to a sohd customer base. Offer 
excellent scnice for buyers of all musical 
styles, including jazz, and they will come. 
If a retailer is only interested in capitaliz- 
ing on the charts, he or she can just hang 
a chart in the store window and slash the 
prices to the bone, and they will also come. 
Unless, of course, they see it offered for a 
few cents less down the street. 

If the above is not a reason compelling 
enough for a retailer to consider catering 
to all jazz fans, young and old, consider the 
fact that America is grajing. One only has 
to look as far as the charts that many re- 
tailers use so slavishly. Sinatra, Bennett, 
and Barbra Streisand have hit albums. 
And many of the people w-ho bought the 
new albums by these artists are in their 
40s or 50s and maintain large jazz librar- 
ies. It's been my ob.servation that these 
veteran music lovers make up a consistent 
segment of music purchasers, customers 
who have always been there and will al- 
ways be there. A retailer that shows them 
a little extra appreciation might find that 
sales are not only less subject to industry 
swings and the vagaries of ma.ss opinion, 
but that a significant volume of sales is be- 
ing made to regular customers. Good cus- 
tomers look for senice and exhibit loyalty. 
One-time buyers only look for bargains 
and clip coupons. 
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APPLAUDING MUSICAL DIRECTION 

Billboard has really become a great maga- 
zine, and not ju.st because you cover Luaka 
Bop artists. With youi- editorial direction, fi- 
nally the world of music is on equal footing 
with the world of commerce. And all of us in 
the music business are here because, in the 
beginning, we loved music. Thank you. 

Yale Eve lev 
President 
Luaka Bop Records 
New York 

LEGAL ROLL' 

In Lichtman's interesting and informative 
article on piano rolls (Billboanl. March 5) 
prempied me to iia.'^s on .'iome additional in- 
fomiation. 

For yeai-s, "mechanicals" was the tenn al- 
most exclusi\'ely usetl to flefine i^ecfHtl royal- 
ties, and is still part of the vocabulaiy of the 
business. Its origin goes back to liKK), when 
a music publisher sued a manufacturer of pi- 
ano rolls for copyright infringement. The 
CopjTighi Act at that lime did not mention 
piano rolls, but forbade unauthoiized copy- 



ing. The Supreme Court decide{l against the 
publisher/copjiight owner; anyone could see 
that a piano roll (i>aper with holes in it) was 
not a copy of the sheet masic. 

The act was amended with language 
giving the copyright ow'ner the right to 
control "the parts of the instrument serv- 
ing to reproduce )iiev}n}uicully the musi- 
cal works." The word "mechanicals," orig- 
inally designed to cover piano rolls, was 
later construed to include recordings. It 
remained in the laws for nearly 70 yeai*s. 

Also worth noting were Welte piano 
rolls, which came closer than other rolls to 
reproducing original perfoi-mances. 

About 20 years ago, Walter "Wally" 
Heebner. a distinguished recording engi- 
neer, decided to make these recordings 
available through a series of LPs. He re- 
mastered about *iO recordings by the 
gi'eat composers and jiianists in a collec- 
tion entitled "The Welte Legacy Of Piano 
Treasures." Among those were Barlok, 
Busoni, Debussy, Grieg, Mahler, Pader- 
ew^ski. Ravel. Saint-Kaens, and Strauss. 

Unfortunately, the project was not a 



commercial success, despite favorable 
critical reviews. At the time, I felt they 
would be a great addition to the library of 
any serious musician and should be in ev- 
ery teaching institution. I tried but was 
unable to convince any commercial label 
to undertake the exploitation of these 
treasures. With the advent of CDs, per- 
haps some label would be interested in re- 
viving Heebner's project. It would be do- 
ing a great service to those interested in 
our musical heritage. 

Edward M Cramer 
Attorney 
New York 

PIANO ROLLS WERE DIGITAL'S ANCESTORS 

I enjoyed the article abuut pian4) rolls. 
However, Ir\' Lichtman failed to mention 
one interesting and ironic fact: that piano 
rolls were the first digital recordings! 
Think about it 

Bill Lavery 
Owner 
Village Records 
Shawnee, Kansas 
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Seattle's Soundgarden Shoots To No. 1 . . . 



■ BY DEBORAH RUSSELL 

The city of Seattle further secures 
its place in pop music history this 
week as "Superunknown," the fourth 
A&M release by Soundgarden, de- 
buts at No. 1 on The Billboard 200. 

The title is the second release by a 
Seattle band to debut at No. 1 in 1994. 
Alice In Chains' Columbia EP, "Jar 
Of Flies," topped the chart Feb. 12 
during its first week out 

Soundgarden's No. 1 bow sustains 
a streak that began with Nirvana, 
whose platinum "In Utero" debuted 
at No. 1 in Billboard Oct 9, 1993, and 
continued with Pearl Jam, whose 
multiplatinum "Vs." debuted at No. 1 



in the Nov. 6, 1993 issue. 

This streak would seem to indicate 
that the f^dfic Northwest home of 
grunge has defied the hype that ex- 
ploded in 1992 when Nirvana's DGC/ 
Geffen debut "Nevermind" peaked 
at No. 1 three months after a quiet 
debut at No. 144. The multiplatinum 
title has spent more than 122 weeks 
on The Billboard 200. 

Says Soundgarden guitarist Kim 
Thayil, "A couple of years ago I 
would have been surprised. Now I'm 
just happy for all the other bands and 
for ourselves." 

Some industry observers predict 
that Seattle will continue to deliver 
talent and sales and they speculate 




. . . While Its Home State 
Passes 'Adult Music' Bill 



I BY CHRIS MORRIS 



The music industry in Washington 
state is again scrambling to mount 
opposition to a recently passed bill re- 
stricting music sales — tlie latest in a 
series of such bills in the state. 

Opponents of the current bill, SB 
6003, believe it could lead to the es- 
tablishment of "adult music" sections 
in retail stores. 

Introduced in January by state 
Sen. Adam Smith, SB 6003 is a new 
version of a "harmful to minors" 
statute first written seven years ago. 
The current bill adds "sound record- 
ings" to the covered works. 

The measure was passed by the 
state Senate with only one opposing 

Wal-Mart Tops 
Holiday Sell-Tlini 
Video Mailcet 

NEW YORK— Vkieo stores faded in 
the face of competition from mass 
merchants in general and Wal-Mart 
in particular during the crucial hoh- 
day sales period, according to Alex- 
ander & Associates, the New York- 
based market research firm that 
tracks the prerecorded videocassette 
business. 

According to Alexander's Amy In- 
nerfield, specialty outlets gained only 
an 18.7% share of sell-through reve- 
nues. She calculates total revenues 
for the two-month period Nov. 17- 
Jan. 16 at more than $1.6 billion. 

Dealers have had their ups and 
downs since Alexander began its 
"snapshot" surveys in 1987, but 
they've never finished so far behind 
discounters, warehouse clubs, and 
department stores, which combined 
for 54% of consumer purchases in the 
period, up from 48.7% in 1992-93. 

In between the two sectors is a dis- 
parate muc of music and consumer 
electronics retailers, book stores, and 
fast-food merchants. These segments 
combined for 27% of the total. 

Wal-Mart alone almost matched 
the video store total with 16.1% of to- 
tal sales, a 56.3% gain over its mark 
of 10.3% from the prior year's survey. 
For the second consecutive year, 
Wal-Mart sold more cassettes than 
anyone else during the survey period. 

There were relatively few changes 
(Continued on page ISj) 



vote; the House of Representatives 
vote was 18-13 in favor of passage. 
Having cleared the legislature's con- 
ference committee March 9, the bill 
now awaits the approval of Gov. 
Mike Lowry, who must sign the bill 
within 20 days of the March 14 close 
of the legislative session. 

The new bill is the latest attempt to 
place a law on the state books to pro- 
tect persons under 18 from material 
"harmful to minors." 

SB 6003 would make it unlawful to 
display or sell material "appeal[ing] 
to the prurient interest of minors" or 
depicting "ultimate sexual acts," "vi- 
olent or destructive sexual acts," or 
"sexually explicit nudity." 

The law also would allow the prose- 
cutk)n of anyone presenting live per- 
formances harmful to minors. 

Richard White, executive director 
of the Washington Music Industry 
Coalition, a group formed to combat 
anti-music legislation in the state, 
says that the great danger in the new 
bill is that it presents soimd record- 
ings as "publications." 

"Therefore, [records] can be dealt 
with the same way as adult publica- 
tions," White says. "There would 
have to be a special section in record 
stores. There would have to be an 
adults-only label." 

A staff member of the Senate Law 
& Justice Committee, who declines to 
(Continued on page 121) 



SOUNDGARDEN 

that the city could one day join the 
ranks of Detroit, San Francisco, and 
Liverpool as one of the more commer- 
cially fertile regional music scenes 
outside of traditional music hubs 
New York, Los Angeles, and Nash- 
ville. 

"The historians will make that 
judgement; it's difficult to say right 
now," says Norm Pattiz, chairman of 
the board at Westwood One Compa- 
nies. "But it certainly has the poten- 
tial. Even after the success of 
[Soundgarden, etc.], there are groups 
in Seattle that are just starting to 
break on college radio. Commercial 



prograrruners will find them because 
they're interested in what's coming 
out of Seattle, just because it's from 
Seattle." 

Soundgarden's Thayil says he is 
amazed by talk of Seattle's exalted 
place in rock history. 

"Pferhaps Seattle will be remem- 
bered that way," he says. "It would 
be better if it was remembered for 
creative reasons rather than commer- 
cial reasons." 

Susan Silver, who manages Sound- 
garden and Alice In Chains, echoes 
Thayil's sentiments, and says the pos- 
sibUity that Seattle could make his- 
tory is in keeping with the scene's 
genesis, which many trace to the Sub 
Pop label. 

"When Sub Pop first got started, 
tJie way that [coowner] Bruce ftivitt 
saw things was that it would be the 
Sun Studios of the future," Silver 
notes. 

But A&M president/CEO Al Ca- 
faro warns against categorizing 
Soundgarden and other Seattle bands 
as one "scene" or "sound." 

"The creative linking of these 
(Continued on page 135) 




A "Cool" Million. Epic artist Babyface accepts a platinum plaque 
commemorating saies of more than 1 million units of his alt>um "Fof The Cool In 
You." The album features the hit singles "For The Cool In You," "And Our 
Feelings," and "Never Keeping Secrets." Shown, from left, are John McL 
Doelp, senior VP of marketing. Epic; David Glew, ct^irman. Epic Records 
Group; Hank Caldwell, senior VP of black music. Epic; Kenny "Babyface" 
Edmor>ds; Richard Griffiths, president, Epic; Tracey Edmonds, the artist's wife; 
Ramon Hervey, manager; and Ged [>oherty. senior VP. Epic. 



CD-ROM Expense 
Is Worthwhile, 
Exec Tells ITA 

■ BY SETH GOLDSTEIN 

TUCSON, Ariz.— Introducing 
stores and their ctistomers to CD- 
ROM hardware and software is 
worth the expense, but doing it 
right has required "a very huge in- 
vestment," Blockbuster Entertaii> 
ment business development direc- 
tor Michael van der Kieft told at^ 
tendees at the 24th annual ITA 
seminar, held here March 9-13. 

Blockbuster also must deal with 
a hodge-podge of program pack- 
aging, which van der Kieft de- 
scnbed as an "absolute nightmare 
right now." He's campaigning for 
uniform standards, along the lines 
proposed by Wal-Mart Software 
that doesn't comply with still- 
unformulated rules likely won't 
be carried, he said. 

Van der Kieft, one of three re- 
tailers on a panel examining the 
impact of new technologies on vH- 
eo dealers, oversees a SSoutlet test 
in and around San Francisco. The 
trial, which began with 52 stores 
late last year (Billboard, Nov. 13, 
1993), has expanded with Block- 
buster's growth in the region and 
will run through June, three 
months longer than anticipated. 
Van der Kieft said the extension is 
indicative of strong consumer in- 
terest, tracked by two (jallup Or- 
ganization polls conducted in De- 
cember. "We're ahead of all objec- 
tives," he maintained. 

However, it's apparent that 
only chains with deep pockets and 
a strong conrniitment can bear the 
cost of a test of this size. Block- 
buster, van der Kieft noted, has 
had to hire 157 demonstrators to 
"help stimulate" business. They 
spend approximately 103 hours 
per week per location to bring 
full-time staff, as well as custom- 
ers, up to speed on the five multi- 
media platforms on display, in- 
cluding the Sega CD, the Philips 
CD-I, and the Panasonic 3D0 set- 
top devices, as well as the Apple 
and IBM attachments to personal 
computers. 

(Continued on page ISi) 



Billboard Goes On-Une With Database For Computer Users 



NEW YORK— The Billboard Music 
Group has joined forces with Tele- 
scan Inc. to create Billboard Online, a 
database service for home and office 
PC users that provides quick access 
to Billboard's charts and articles. The 
service also makes available a wealth 
of information from some of the Mu- 
sic Group's other publKatwns and ad- 
ditional sources. 

The database includes all Billboard 
articles from March 1991 to the pres- 
ent, and charts from 1985 to the pres- 
ent The information is updated each 
week, just before Billboard hits news- 
stands across the U.S. 

"Launching Billboard Online is a 
natural extension for all our maga- 
zines," says Howard Lander, presi- 
dent of the Billboard Music Group 
and Billboard's publisher. "While the 
information superhighway is still in 
its infancy, its future is paved with 
vast opportunities. We view our role 



as an information provider, and rec- 
ognize that there will be numerous al- 
ternatives to the traditional print me- 
dium. We intend to serve our constit- 
uents through whatever vehicle they 
prefer." ' 

Billboard Online also includes 
weekly updates on Music & Media's 
album sales and radio airplay charts 
and Amusement Business maga- 
zine's Boxscore (which ranks concert 
grosses) and touring schedules. The 
database also has gold and platinum 
certification listings from 1958 to the 
present, as provided by the Record 
Industry Assn. of America; RIAA in- 
dustry statistics and consumer-pro- 
file data; complete lists of Grammy 
winners; and information on music 
video credits, as compiled by the 
Source. 

The service, whrch will be available 
in April, requires the use of a person- 
al computer and a modem. Users pay 



a one-time charge for the software 
(available in DOS, Windows, and 
Macintosh versions), and thereafter 
are charged only for the time they 
use the service. The state-of-the-art 
system makes it easy to print out in- 
formation or save it in the PC's mem- 
ory. 

Billboard Online will be adminis- 
tered by the Music Group's sister 
company. Broadcast Data Systems. 
No previous database searching ex- 
perience is required, says Margaret 
Shiverick, BDS VP of research and 
new business development. "This 
system is designed to emulate the 
way readers use the magazine, giv- 
ing quick and easy access to informa- 
tion. For example, you can search 
'Whitney Houston' in this week's is- 
sue, and immediately see every chart 
and article in which she appears. You 
can see the full text of the articles 
and the full chart, and print out a 



high-quality copy of the information 
you want all in the space of a few 
minutes." 

The service also can be used as an 
index to all the materials in the data- 
base. With a few keystrokes (or the 
click of a mouse), users can qukkly 
find article and chart references 
throughout the archive. 

Telescan Inc., a public company, 
develops, markets, and operates nu- 
merous on-line interactive database 
systems. Its proprietary technology 
includes sophisticated and powerful 
searching tools that enable users to 
search databases quickly and easily. 
Other on-line services operated by 
Telescan include its financial analysis 
network, the American Institute of 
Architects, and Editor & Publisher 
On-line. 

For additional information, contact 
Lori Bennett at 212536-1402 or 800- 
449-1402. 
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Labels Raid New Wave Vaults 
As 'Valley Giri' Makes Chart 



I BY CRAIG ROSEN 



LOS ANGELES— With the '50s, 
'60s, and even the '70s increasingly 
mined for reissues and compila- 
tions, several labels are turning to 
'80s new wave acts. 

Judging from sales of Rhino's 
"Music From The Soundtrack 'Val- 
ley Girl,' " which entered The Bill- 
board 20O at No. 155, it's not too 
early to get nostalgic about the 
'SOs; this week the album is at No. 
196. 

"Valley Girl," which includes 
tracks by the Psychedelic Furs, 
Men At Work, Sparks, the Plim- 
souls, and Modern English that 
were featured in Martha Coolidge's 
1983 film, is essentially an '80s sam- 
pler. When Rhino follows that re- 
lease with its "Just Can't Get 
Enough; New Wave Hits Of The 
'80s, Vols. 1-5" June 21, it will join a 
crowded field. 




In the past year, a number of la- 
bels, from EMI Records Group to 
the tiny independent Ogiio Records, 
have been attempting to cash in on 
new wave nostalgia with their own 
compilations. 

EMI Records Group will release 
its third volume of "Living In Obliv- 
ion: The '80s Greatest Hits" March 
22. On May 17, Capitol Special Mar- 
kets' Right Stuff label will issue 
volume two of its "Sedated In The 
Eighties" series: on the same day, 
the upstart Oglio Records bows vol- 
ume four of "Richard Blade's 
(Continued on paf/e L?4} 



Galliano Bringing Acid Jazz To U.S. 

Mercury Act Hopes To Duplicate U.K Success 



I BY PAUL SINCLAIR 



Does a multicultural, racially inte- 
grated U.K. band that defies defini- 
tion and delivers a positive message 
with pixieish humor have a chance in 
the U.S.? 

Mercury will attempt to answer 
that question when it launches a two- 
tiered crusade to import the sound of 
English acid jazz/"eclectro" veterans 
Galliano. Stage one of the campaign 
starts March 22 with the stateside re- 
lease of "What Colour Our Flag," a 
compendium of the band's first two 
U.K. albums, "A Joyful Noise Unto 
The Creator" and "In Pursuit Of The 
Thirteenth Note." The albums were 
released on PolyGram's T&lkin' Loud 
label in the U.K. in June 1992 and 
March 1991, respectively. 

Stage two of the promotion will be 
the U.S. release in the fall of a new 
album (untitled at press time), fol- 
lowed by a U.S. tour. Both U.S. re- 
leases are due on Talkin' Loud/Mer- 
cury. The untitled album is due for 




release on Talkin' Loud in the U.K. 
May 23; there are no plans to release 
"What Colour Our Flag" in the U.K. 

According to Talkin' Ix)ud, "A Joy- 
ful Noise" has sold about 200,000 
units outside North America, while 
"In Pursuit" is at about 120,000. 

Only time will tell if Galliano will 
play in Podunk, or even New York 
and L.A. A single, "Just Reach," was 
released in the U.S. in November 
1991 on PolyGram-owned Island Rec- 
ords' 4th & B'way imprint but, a 



source says, it received little recogni- 
tion. But members of the band and 
their manager say the success of oth- 
er genre-stretching groups like Diga- 
ble Planets makes the current U.S. 
market ripe for Galliano. 

In the U.K., Galliano, which re- 
leased its first single in 1988, is hailed 
as one of the first "acid jazz" bands. 
Acid jazz and eclectro are among the 
monikers — others include jazz/not 
jazz, street soul, independent soul, 
rare groove — attached to the dance 
music offspring who dominate a 
large part of the British club scene 
(Billboard, Sept 18, 1993). The style 
fuses elements of hip-hop, rap, jazz, 
'70s soul, dance, Brazilian, dub, reg- 
gae, and ska, and the lyrics speak of 
peace, hope, and solutions. 

Themes on "What Colour Our 
Flag" range from disarmament to 
high-fat diets. "The whole thing is ba- 
sically an attitude," says Rob Gal- 
lagher, Galliano's founder, lead sing- 
er, and chief composer. "It's just a 
(Continued on page ISj) 



New Warner Set 
Returns Travis 
To Country Spotlite 



■ BY JIM BESSMAN 



NEW YORK— Randy Travis, the 
grand old man of new countrj- music, 
is back with an album designed to re- 
capture the mass radio and retail au- 
dience of his re- 
H^HH cent past 
^^^^^B Travis says his 

hi 



upcoming Wamer 
Bros, release, 
'This Is Me," due 
^ _ April 26, is his best 

HL since his 1986 de- 

^^^^M but album 
TRAVIS "Storms Of Life" 

and its 1987 fol- 
low-up "Always And Forever," which 
helped redefine country music. 

The new album reunites the ac- 
knowledged father of modem coun- 
try's new traditionalist movement 
with longtime producer Kyle Leh- 
ning and quells the widespread im- 
pression that, at the ripe old age of 
34, Travis had all but retired. 

"There seems to be this perception 
that I've completely quit, probably 
because I decided not to tour awhile," 
says Travis, who kept himself seen 
but hardly heard last year, shooting 
five movies, including "Wind In The 
Wire," which spawned his most re- 
cent album of the same name. 

Last month Travis performed his 
first concerts in 14 months in Las Ve- 
gas and Houston, and played at the 
March 1 Warner Bros, showcase dur- 
ing Gjuntry Radio Seminar in Nash- 
ville. "People don't see you out on the 
road and they assume you've given 
up," he says. "But that's the farthest 
(Continued on page 127) 




New Deal, New Album. Jazz saxophonist Maceo Parker, who recently signed a 
deal with Novus/RCA Records, meets with label executives to discuss his first 
album for the label, due April 26. Shown, from left, are Steve Backer, series 
director, Novus Records: Natasha Maddison. Parker's manager; Parker; Paul 
Ramey, national director of jazz, RCA Records Label; Maria Roseman. jazz 
promotion consultant; Stephen Minor, producer. Minor Music; and Skip Miller, 
senior VP of black music. RCA Records Label. 



Columbia Newcomer Trevino 
Is A Hit In Two Languages 



■ BY CARRIE BORZILLO 

LOS ANGELES— The release of 
Spanish- and English-language ver- 
sions of a country album by 22-year- 
old newcomer Rick Trevino could 
have come across as just a novelty. 
However, programmers and retailers 
say that the Mexican-American sing- 
er's talent is no gimmick. 

KKBQ Houston PD Dene Hallam 
says, "Rick will be a hit artist be- 
cause he's proven that he's not just a 
novelty. He's a musician with sub- 
stance. And the fact that he is of 
Mexican descent, while he's just as 
American as anyone, helps to sepa- 
rate him from a crop of good-looking, 
dark-haired, hat-wearing Texas sing- 



Freston, Berman To Key Latin Confab 



Tom Freston, chairman/CEO of 
MTV Networks, and Jay Berman, 
chairman/CEO of the Recording In- 
dustry Assn. of America, will key- 
note Billboard's fifth annual Inter- 
national Latin Music Conference, to 
be held May 16-18 at the Hotel Inter- 
continental in Miami. 

The longest-running gathering of 
its kind, the conference this year 
will be capped May 18 by Billboard's 
inaugural Latin Music Awards. The 
competition will be based exclusive- 
ly on Billboard's Hot Latin Tracks 
radio chart and the Billboard Latin 
50 retail chart. The eligibility period 
for this year's awards ran from 
March 6, 1993, to March 5, 1994. 

During the awards ceremony, 




FRESTON BERMAN 

Emilio Estefan will be presented 
with "El Premio Billboard" — an an- 
nual honor for contributions to the 
Latino market Billboard also is in- 
augurating the Billboard Latin Mu- 
sic Hall Of F^me, whose inductees 
will be honored at the awards cere- 
mony. 

The conference will include two 



days of panels on such topics as 
music publishing, Brazilian mu- 
sic, airplay monitoring by Broad- 
cast Data Systems, and Latin 
jazz, which will be the subject of a 
closing-night showcase. Other 
showcases will focus on pop-ori- 
ented Latino acts and Brazilian 
artists. 

Preston's May 17 speech is ex- 
pected to center on the network's 
activities in Latin America. Ber- 
man will speak May 18 on the 
RIAA's anti-piracy campaigns in 
Latin America. 

For further information about 
the conference, contact Melissa 
Subatch at 212-536-5018 or Ange- 
la Rodriguez at 305-441-7976. 



hEAt 

SEKERS, 



ers. The bottom line is that he's a 
great talent" 

"Ricl< Trevino" was released by 
Columbia Feb. 21; the Spanish-lan- 
guage "Dos Mundos" was issued by 
Sony Discos last September (Bill- 
board, Nov. 20, 1993). The Ck)lumbia 
album, which is primarily in English, 
contains one Spanish song and one bi- 
lingual song, while the Sony Discos 
album, primarily recorded in Spanish, 
contains two songs in English. 

"Dos Mundos," which is being 
worked separately through Sony Dis- 
cos, peaked at No. 20 on the Billboard 
Latin 50 chart and at No. 8 on the Re- 
gional Mexican chart Feb. 19. 

This week "Dos Mundos" moves 
from No. 37 to No. 43 on the Bill- 
board Latin 50. 

Meanwhile, "Rick Trevino" moves 
up the Top Country Albums chart to 
No. 23 this week, after reaching No. 
25 and achieving Heatseekers Impact 
status last week. The album is No. 
127 on The Billboard 200. 

For the week ending March 6, 
SoundScan reports sales of 16,000 
units for "Rick TYevino" and 9,000 for 
"Dos Mundos." 

The album has been selling well 
even without a hit single. The first 
single, "Just Enough Rope," which 
was serviced to country radio Aug. 

(Continued on pane 124) 
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Available on 
Compact Disc & Cassette 
in retail outlets everywhere 
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Munler Charge Extends Hip-Hop's Rap Sheet 

Arrests Not Affecting Sales, Release Schedules So Far 



I BY CHRIS MORRIS 



LOS ANGELES— Rap music's rap 
sheet lengthened with the arrest of 
yet another performer on murder 
charges. Nevertheless, the growing 
list of felonies lodged against rap mu- 
sicians has not yet had an impact on 
the schedules of impending albums 
or the sales of current releases by 
those involved. 

As the number of rappers facing 
the bar grew this month, the son of a 
Wu-T^g Clan member became the 
victim of street violence in New York. 

Danny Bailcer 
Leaves Legacy Of 
Music And Giving 

■ BY MICHAEL TISSERAND 

NEW ORLEANS— For the music 
community of New Orleans, Danny 
Barker was more than a fixture on 
the jazz scene. He was a teacher and 
organizer of young jazz hopefuls who 
often was seen in the inner-city here, 
passing out instruments to neighbor 
hood children. 

Barker died of cancer March 13 at 
his home here. He was 85. 

"Danny was a true jazz musician, 
one of the greatest people I ever 
knew, and a real beneficial guy to 
young cats coming up," says Mac 
"Dr. John" Rebennac. Barker played 
on Dr. John's Grammy-winning al- 
bum "Goin' Back To New Orleans." 

Barker enjoyed a tong, multifacet- 
ed career as an instrumentalist, vo- 
calist, composer, historian, and teach- 
er. As a child, he played on the street 
for tips in Storyville, New Orleans' 
infamous red-light district "I never 
was an amateur," he once said of 
those days. "I wanted that almighty 
dime." 

In 1930, Barker married singer 
Louise Dupont (aka Blue Lu), and the 
couple moved to New York to partici- 



On March 8, Terry Gray, who re- 
cords with Street Knowledge's rap 
act Da Lench Mob under the name 'T- 
Bone, was arrested in connection 
with a Feb. 18 shooting in a bowling 
alley in the South Central L.A. com- 
munity of Athens. 

Gray was arrested after witnesses 
identi6ed him as the man who shot to 
death Harold Battle, 22, and wound- 
ed Lashann Townshend, 22, at the 
Southwest Bowl. 

Gray's attorney, Anthony Alexan- 
der, says the rapper's arrest is a case 
of "mistaken identification," adding 




that "[Gray had] been at the bowling 
alley, and left earlier." 

Gray pleaded not guilty to the 
charges at his March 16 arraignment 
He remains free on $1.5 million bail. 

Street Knowledge spokesperson 
Heather Wesley says Gray's arrest 
will have no effect on the release of 
Da Lench Mob's second album, 
"Planet Of The Apes," to be issued 
this summer and distributed by 
EastWest The album is the follow-up 
to the group's 1992 debut "Guerillas 
In Tha Mist," which spent 21 weeks 
on The Billboard 200, reaching No. 
24, and was certified gold. 

Gray is the second member of Da 
Lench Mob to be arrested as a mnr- 
der suspect. Last June, De Sean 
Laron Cooper, known as J-Dee, was 
picked up for the fatal shooting in 
Athens of 22-yearold Scott Charles. 
Cooper is scheduled for arraignment 
Monday (21) on murder and firearms 
possession charges: he remains in 
jail. 

Wesley says Cooper "was replaced 
a month before Christmas" by rapper 
Mawhrie in Da Lench Mob. 

In another case, rapper-actor 
(Continued on page 115) 



Nonis Hashhack Recorder: 
A Glimpse Of Digitai Future 



NEW YORK— A new voice record- 
er from Norris Communications of 
Poway, Calif., could open the door 
to a tapeless digital audio format 
The unit, called Flashback, employs 
a solid-state system that will even- 
tually be able to store up to two 
hours of digital audio on minuscule 
cells. 

Although the mono device — 
scheduled to hit the market in June 
for a suggested list price of 
$199.95 — is designed for recording 
speech, not music, a stereo unit ca- 
pable of delivering CD-quality 
sound is in the planning stages, ac- 
cording to Norris VP of sales and 
marketing Stephen Brightbill. Lab 
prototypes of the still-unnamed mu- 
sic apparatus are expected by 
year's end, he says. 

The palm-sized Flashback weighs 
less than 3 ounces and is small 
enough to lit in a shirt pocket ac- 
cording to Brightbill. So far, it can 
record up to 30 minutes of music on 
a random access memory chip 
called SoundCUp, which is included 



with the unit; extra 30-minute 
SoundClips can be purchased for a 
suggested list of $69.95, and 60- and 
120-minute modules are expected 
soon. 

Once the audk) signal is recorded 
on the SoundClip, it can be played 
back through headphones or a one- 
inch speaker on the Flashback, or 
downloaded onto a sound-card- 
equipped PC, says BrightbDl. 

Flashback differs from other dig- 
ital recorders — like Sony's MiniDisc 
and Scoopman (a miniature digital- 
cassette recorder) and Philips' Digi- 
tal Compact Cassette — in Uiat it is 
"completely nonmechanical," ac- 
cording to Brightbill. The device 
uses Intel's proprietary Flash tech- 
nology of data storage and retriev- 
al, wluch assigns one bit of audk) to 
each of 16 ceUs. Other popular ap- 
plications for Flash are PCs and an- 
swering machines. 

Brightbill says Flashback will be 
marketed to high-end audio stores, 
department stores, and audio hard- 
ware chains. PAUL VERNA 



New Labei Seel(s Acts With Cult Followings 



Danny Barker at last year's New 
Orleans Jazz & Heritage Festival. 
(PtKjto: Melody Mineo). 

pate in the burgeoning Jazz Age, re- 
cording for Decca as "Blue Lu Bark- 
er With Danny Barker's Fly Cats." 
Danny Barker also played rhythm 
guitar and banjo on more than 1,000 
recordings, including sides by Jelly 
Roll Morton, Louis Armstrong, Billie 
Holiday, and Cab Calloway. 

(Continued on page ISS) 



■ BY CARRIE BORZILLO 

LOS ANGELES— Mike Gormlcy, 
president of management compa- 
ny L.A. Personal Development, 
and Chris Kuchler, president of 
the soundtrack label Varese Sara- 
bande, have formed Wildcat Rec- 
ords, which will be distributed via 
Uni. 

The label's mission is to sign art- 
ists with loyal followings and re- 
cord and promote them with mini- 
mal budgets. 

Gormley, whose clients include 
Oingo Boingo and Lowen & No- 
varro, will serve as president and 
will handle A&R duties and cre- 
ative services. Kuchler, whose la- 
bel had success with the platinum- 



selling "Ghost" soundtrack in 
1990, will handle finances for Wild- 
cat. The label's only other employ- 
ee is Michael Caprio, who serves as 
director of publicity. 

Wildcat's first 
projects, set for 
release April 12, 
are the Boomers 
YYZ's "Art Of 
Living," Catfish 
Hodge's "Cat- 
fish Blues," co- 
median Craig Shoemaker's "Craig 
Shoemaker Meets The Lovemas- 
ter," and Zydeco Party Band's 
"King Cake's Party," which Wild- 
cat licensed from Japan's Pony 
Canyon Records. 
"Everyone is frustrated about 




their own acts or friends' acts, or 
just talented people that are not 
getting a deal because they're too 
old or not the latest thing," says 
Gormley. "Sometimes these art- 
ists don't mean the kind of sales a 
major label needs ... So we're tak- 
ing these artists and getting them 
out there, and creating a label 
where everyone involved makes a 
living." 

Rod Linnum, director of distrib- 
uted labels at Uni Distribution, 
says, "This label is an excellent op- 
portunity for artists who normally 
would not have an outlet to record, 
while at the same time it provides 
the recordings to their respective 
fans." 

(Continued on page ISS) 





EXECUTIVE TURNTABLE 









I COWMKS. Roger C. Faxon is 

appointed senior VP of business de- 
velopment for EMI Music in New 
York. He was managing director of 
Sotheby's Europe. 

Michael J. Schnapp is appointed 
VP of rock music for EMI Records 
Group in Los Angeles. He was direc- 
tor of metal marketing and promo- 
tun for Epu Records. 

Michael Schwerdtman is named 
VP and controller of Sony Musk: in 
New York. He was senior manager 
at Price Waterhouse. 

Jeuine Mattiussi is promoted to 
VP of video and media devekipment 
for the B}lyGram Label Group in Los 
Angeles. She was VP of artist devel- 
opment/video. 

Tom CarraUw is promoted to VP 
of sales and marketing for Jive Rec- 
ords in New York. He was senior di- 
rector of sales and marketing. 

Ira Deifler is promoted to VP of 
sales for I.R.S. Records in Hacken- 




sack, N J. He was national sales man- 
ager. 

Tasha Mack is promoted to nation- 
al director of rock promotion at Capi- 
tol Records in Los Angeles. She was 
Dallas local promotion manager. 

Warner Music International in 
London promotes Britt Gardiner to 
director of finance, Europe, and 
Richard Ewbank to director of fi- 
nance, Asia Pacific. They were finan- 
cial analysts for the company. 

Arista/Nashville promotes Bobby 
Kraig to senior director of national 
country promotion and Milce Owens 



SCHWERDTMAN MATTIUSSI 

to director of regional promotion/ 
Southeast They were, respectively, 
national director of promotion, and re- 
gional promotion manager/Southeast 

ResUess Records in Los Angeles 
names Michelle Roche director of 
national publicity and Gary Poole na- 
tional promotion director. They were, 
respectively, director of publicity for 
Ichiban, and on-air personality (under 
the name Sid Presley) at KQLZ Los 
Angeles and KLOL Houston. 

Tse Williams is named A&R/pub- 
lishing executive. East Coast, for the 
black music division of Giant in New 



York. She was director of creative 
services for Zomba Music Publishing. 

Jive Records in New York pro- 
motes Lynda Simmons to director of 
creative services and Kimmy Maaon 
to manager of artist relations. They 
were, respectively, manager of cre- 
ative services and coordinator of art- 
ist development 

■ISnHBUnOH. Vaughn Thomas is 

named senior director of product de- 
velopmenfblack music for Uni Dis- 
tribution Corp. in Los Angeles. He 
was head of Sharp Marketing. 



Kathy Berkhotz is promoted to di- 
rector of natnnal order services for 
BMG Distribution in Indianapolis. 
She was manager of national order 

services. 

PUBUSHMfi. Don Cook is named se- 
nior VP of Sony Tree in Nashville. He 
is a Sony Tree songwriter and writ- 
er/producer for Brooks & Dunn. 

Susan Dodes is named senior di- 
rector of talent acquisition for Fa- 
mous Musk Publishing in New York. 
She was director of A&R for MCA 
Records. 
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MTV Europe's Suit Gets Court Hearing 

Channel Battling Majors Over Rights, Viva 



I BY DOMINIC PRIDE 



LONDON— MTV Europe's legal bat- 
tle with the major record companies 
over video performance rights re- 
turned to the High Court for a heai^ 
ing that began here Msu^^h 16, as the 
broadcaster sought to short-circuit 
what could be a lenghty lawsuit 

At the same time, MTV has re- 
ferred the major label-owned German 
music TV channel Viva to the Euro- 
pean Commission on the grounds of 
unfair competition. MTV claims that 
Viva — held by four major music con- 
cerns — receives more favorable 
terms than MTV due to its owner- 
ship. 

In a U.K. suit filed in August 1993, 
MTV Europe sought damages from 
the U.K. subsidiaries of BMG, EMI, 
R)lyGram, Sony, and Warner Music, 
plus the international label federation 
IFPI and the London-based body that 
administers video producers' rights, 
VPL (Billboaitl, Aug. 21, 1993). 

MlV alleges that the majors use 
VPL as a means of artificially ludng 
the price for using its members' vid- 
eos. A month before the suit, in July 
1993, MTV referred the majors and 
VPL to the European Commission, 
claiming they had violated Articles 85 
and 86 of the Treaty of Rome, which 
deal with free trade and abuse of 
dominant position in the market The 
same allegations are now being lev- 
elled at Viva, which started broad- 
casting in December. 

In its suit against the majors and 
VPL, MTV was requesting a summa- 
ry trial to enable its complaint to be 
dealt with quickly. If successful, the 
courts would be able to award MTV 
damages. VPL, by contrast is seek- 
ing a stay of proceedings to enable 
the complicated issues to be dealt 
with in full. 

At the hearing, VPL attorney Mi- 
chael Beloff QC argued that MTV 
had misunderstood the inference of 
the European Commissk)n when the 
EC stated that damages would only 
be available through the U.K. courts. 
"We suggest that the High Court 
writ is based on a misinterpretation 
of one of the paragraphs in the EC's 
reply to MTV," said Betoff, who ar- 



gued that U.K. courts may only de- 
cide on damages after the Commis- 
sion has fully dealt with the case. 

Beloff argued that "the complex is- 
sues of fact in the trial were not suit- 
able for summary trial," and de- 
scribed the request for a quick trial 
as "not only unprecedented but ex- 
travagantly bold." 

At press time, attorneys for MTV 
had not made their case to the judge. 
The hearing is expected to last up to 
three days. 

MTV's long-expected reference of 
German cable music station Viva to 
the EC antitrust authorities confirms 
for the first time that the issues of 
major-label investment in the Ger- 
man channel and MTV's battle over 
video rights are strongly connected. 
Shortly after the August '93 refer- 
ence, EMI, PolyGram, Sony, and 
Warner Music invested in the chan- 
nel, despite having previously indicat- 
ed that it might not be in their intei^ 



When announcing PolyGram's an- 
nual results for 1993, president and 
CEO Alain Levy referred to the 
group's 19.8% investment in Viva 
and the recently announced cable 
music venture with the same record 
companies in the U.S., saying, "We 
have positioned PblyGram as a pro- 
vider of entertainment. We believe 
that retail distribution and broad- 
casting are a different business. We 
only enter broadcasting when we 
feel our strategic int«rests are un- 
der threat" 

Levy stopped short of saying that 
MTV posed an economic threat to 
record companies, saying, "There's 
a need in any market for an alterna- 
tive. In that sense, [MTV] poses a 
threat. Videos are becoming more 
important in artist development. If 
we have only one channel [for 
them], then we're putting the whole 
industry at risk." 




Making Beautiful Music Togathar. Violinist Gil Shaham renews his exclusive 
contract with Deutsche Grammophon. His new release is "Paganini For Two: 
Duos For Vblin And Guitar" with Goran Sollscher. Upcoming releases include 
concertos by Barber and Komgold, and Vivaldi's "Four Seasons" with the 
Orpheus Chamber Orchestra. Shown, from left, are Shaham. Deutsche 
Grammophon VP Karen Moody, Deutsche Grammophon executive producer 
Alison Ames, and ICM Artists Ltd. president Lee Lamong. 



Interactive David Bowie 
Bows On New CD-BOilll 



■ BY MARILYN A. GILLEN 

NEW YORK— The Bertelsmann 
Music Group is ready to jump into 
the interactive realm with an inno- 
vative CD-ROM that allows users 
to create their own audio and music 
video versions of a David Bowie 
song. 

"Jump: The David Bowie Interac- 
tive CD-ROM," due in early May at 
$49.95, was developed and produced 
by Ion, a startup Los Angeles multi- 
media company in which BMG has a 
50% stake (Billboard, Sept 25, 1993). 
The title is Ion's first and the first to 
fall under the auspices of BMG New 
Technologies, a Bertelsmann unit 
formed in June 1993 with a mandate 
to develop interactive music-based 
product as well as to advance new 
channels of music delivery. 

Christian Jorg, VP of BMG New 
Technologies, says that while BMG 
has closely followed the progress of 
the Bowie title during production, 
its primary role with "Jump" be- 
gins now that Ion's has finished. 

"Our function with Ion-developed 
titles is content and distribution," 
Jorg says. "Now that they've com- 
pleted production, we're taking 
over distribution, liiis is our first 
CD-ROM, so it's not a no-brainer. 
We're putting a lot of thought into 
how best to get this out there into 
stores and into people's hands." 

Jorg says BMG is talking with 
Bowie about promoting the CD- 
ROM, but that nothing has been set 
yet. The BMG International artist 
whose last album was released in 
the U.S. on the now-defunct Savage 
Records, is recording a new album, 
and "we would have to coordinate 
anything with his recording ses- 
sions," Jorg says. "He is certainly 
very excited about this project and 
has been heavily involved in the cre- 
ative process." 

Part of BMG's strategy for dis- 
tributing the title involves a cooper- 
ative agreement with independent 
distributor Navarre. "They bring 
us a whole host of accounts we 



don't call on," explains Elizabeth 
Schimel, director of multimedia de- 
velopment for BMG New Technok> 
gies. "BMG is strong on the musK 
skie, obviously, but Navarre has a 
strong presence in computer soft- 
ware and specialist stores." 

Schimel expects an initial retail 
rollout to some 2,000 stores nation- 
wide, with about 500 of those being 
traditional musk: or combo stores. 

"Most [CD-ROM] software is still 
sokl through a combination of com- 
puter stores and mail-order," says 
digital programmer Ty Roberts, a 
founder of Ion along with John 
Greenberg, Ann Greenberg, and 
Lou Beach. "But record stores are 
the place where people think to go to 
buy music. So we need to make sure 
the product is in all three areas." 

Sales are hard to predict in this 
fledgling industry, but Roberts 
says 20,000 units woukl be a suc- 
cessful launch. 

When they boot up "Jump," us- 
ers enter a 3D virtual environment 
where they can enter various 
rooms, including a video editing 
suite and an audio mixing suite. 

In the video suite, viewers can 
cut their own musk video to either 
the album or radio mix of Bowie's 
"Jump They Say," a track from his 
"Black Tie White Noise" album. Us- 
ers assemble their video by clicking 
onto any of five separate sources of 
raw video footage from the original 
nine-hour video shoot some never 
before seen, which Ann Greenberg 
says is cut in real time "so it's very 
intuitive and spontaneous." 

In the audio suite, users encoun- 
ter a virtual eight-channel audio 
mixing console on which they can 
mix their own versions of "Jump 
They Say." 

"It's important to have some sort 
of a gaming element," Roberts 
says. Greenberg adds, "You have 
to engage the viewer. They don't 
just play music or play videos, they 
play with them." 



Kobrin Out As Sony Completes RED Buyout 

Insiders, Colleagues At Other Labels Stunned By Move 



Michael's Contract Unfairly 
Favored Sony, Lawyer Says 



I BY MELINDA NEWMAN 



■ BY CHRIS WHITE 



LONDON— Sony Music failed to 
pay George Michael the market 
rate for his work, claimed Mark 
Cran, counsel for the singer, in his 
closing arguments in Michael's 
long-running court case alleging 
restraint of trade against Sony. 

Mkhael had an obligation to de- 
liver eight albums under the terms 
of his contract with Sony, but the 
contract favored the record compa- 
ny, Cran argued. He reiterated 
that one of the aspects of Michael's 
dispute with Sony was whether the 



contract was "reasonable," since 
"it precludes him from supplying 
product to anyone else and he can- 
not terminate the agreement at 
any time, although Sony may do 
so." 

Cran said Sony's exploitation ob- 
ligations were confined to the ini- 
tial release of three singles per al- 
bum in the U.K. and U.S. There 
were no release obligations at all 
for some territories, and no release 
obligations for recordings that 
were not part of the main delivery 
agreement including singles and 
(Continued on page 127) 



NEW YORK— Although plans for 
Relativity Entertainment Distribu- 
tion Inc. remain vague following 
Sony Music's March 16 completion of 
its buyout of the company, one major 
change already is evident the exit of 
RED president/CEO Barry Kobrin 
from the company he built 

While company insiders and repre- 
sentatives of many of the 39 labels 
handled by RED say they expected 
the buyout — Sony already owned 
50% of the company — they were 
stunned to learn of Kobrin's depar 
ture. 

"That's pretty surprising, that Bar- 
ry wotild be out altogether," says Bri- 



an Slagel, CEO of RED-distributed 
Metal Blade Records. 

However, according to Kobrin's at- 
torney, Tim Fry of the law firm Mar- 
shall, Morris, Bomser & Fry, plans 
for the buyout — and Kobrin's depai^ 
ture — have been in the works for 
more than a year. 

"Sony wants to use [RED] in tan- 
dem with its other assets, and their 
visions of how it should be used are 
different from Barry's," says Fry. 
Although the initial deal between 
Sony and Kobrin, made in 1990, gave 
Sony until April 1995 to buy the com- 
pany or extend other options. Fry 
says, "In discovering they had differ 
ent visions, there seemed to be no 
purpose in [Sony and Kobrin] con- 



tinuing to operate the company to- 
gether." 

He adds that Kobrin, who plans to 
continue to work in the music indus- 
try, "has real regret at having to 
leave his employees and his artists 
and the labels he's worked with." 

Kobrin launched RED, then known 
as Important Record Distributors, in 
1979. In 1981, he formed Relativity 
Records as the distribution compa- 
ny's in-house label. In recent mondis, 
and especially since Sal Licata was 
named president of the distribution 
arm last year, Kobrin has involved 
himself mainly with the label. 

Sony bought 50% of RED Inc. from 
Kobrin in 1990, in part as a conduit 
(Continued on page 127) 
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winning traditions. 






Digable Planets 

'Rebirth of Slick (Cool Like Dat)' 
Best Rap Performance 
By A Duo or Group 



Natalie Cole 

Take a Look 
Best Jazz Vocal 
Performance 



Nanci Griffith 

other Voices Other Rooms 
Best Contemporary 
Folk Album 



Congratulations to these Grammy winning artists, who made old songs new 

and new songs from old. 



On Elektra Compact Discs and Bin*^ " gl' cassettes. 
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Nicks Returns With 'Street Angel' 

Modem Set Finds Singer In Classic Form 



I BY LARRY FLICK 



NEW YORK— Kycing the May re- 
lease of her fifth solo album, "Street 
Angel," Stevie Nicks views her status 
in the music industrj' with a seasoned, 
philosophical sensibility — and a dash of 
good humor. 

"I have no false illusions," she says 
with a chuckle. "I know thai I'm like 
this little dinosaurette, truckin' and 
stompin' around. And you know, everj' 
once in a while I have to come out and 
have tea with my fellow dinosaurettes, 
Ann and Nancj' [Wilsonl and Pat [Ben- 
atar). But I am not going anj-where. 
I've earned my place as an enduring 
woman in rock'n'roll, and I'm not about 
to give it up — not as long as 1 still feel 
inspired by music" 

Actually, Nicks' rich musical historj- 
is a key element in the promotional 
campaign behind her latest effort for 
the Atlantic Records' Modem imprint 
At a time when veteran rockers are 
sprucing up their sound and image to 
link up with current trends, "Street 
Angel" shows Nicks in classic and fa- 
miliar form. She co-produced the set 
with Thorn Panunzio, weaving her sig- 
nature pop poetry into a familiar fabric 



of steatiy rock rhythms and fluttei'ing 
melodies. 

Val Azzoli, executive VP/GM of 
Atlantic Records, says the release "will 
be a dream to 
work. Album rock 
radio loves Stevie 
Nicks — and so does 
AC and pop. The 
direction is clear 
with a record like 
this. You give them 
a great .song, do a 
beautiful video for 
VH-1 and MTV. 
You let the word ouU and a lot of people 
are in.stantly interested." 

Retailers appear to agree. Neil Con- 
nor, senior buyer for Record Runner in 
San Francisco, says he has been an- 
swering consumer retiuests for "Street 
Angel" for months now. "As soon as 
people stalled to catch wind that Ste\ie 
Nicks had .something new coming, they 
started popping into the store and phon- 
ing regularly to see if it had arrived. 
Her fans are really devoted. This reconl 
cannot con>e out soon enough for them." 

Nicks fans have not only been phon- 
ing retailers. Accorrling to Paul FLsh- 
kin, Modem's president and co- 



Epic Eagerly Anticipates 
Basia's 'Sweetest Illusion' 




■ BY MELINDA NEWMAN 

NEW YORK— Basia knew Epic Rec- 
ords was eager for her new album 
when head honchos Dave Glew and 
Richard Griffiths dropped by the Lon- 
don studio to check her progress. By 
the time they'd made their third trip, 
she figured they were dow-Tiright antsy. 

"The first recorrJ they didn't have a 
chance to hear, be- 
cause they didn't 
know who we 
were," .she recalls, 
referring to herself 
and her producing 
and songwriting 
partner, Danny 
White. "On the sec- 
ond record, no one, basia 
including our man- 
ager, heard that record. Only (Sony 
U.K. A&R exec] Muff Winwood was al- 
lowed to come in. On this album, we 
had so many visitors from America. I 
think they were all very anxious." 

And with good reason: By the time 
Basia's third solo album, "The Sweet- 
est Illusion," comes out May 3, it will 
have been four years since her last re- 
lease. 

"We were very eager to get this rec- 
ord," admits Epic VP of product devel- 
opment Dan Beck. "We were very 
pleaserl to hear what she and Danny 
were able to achieve." 

What the pair has achieved is a rec- 
ord that embraces all the .styles pres- 
ent on previous projects, fh)m the free- 
spirited, often -Latin -tinged melodies 
the pair made famous when part of 
short-lived group Matt Bianco to jazz>', 
well-arrangetl pop tunes. 

Atop the polyglot of rhjlhms are re- 
lentlessly upbeat l\Tics about the possi- 



bilities of love, all dclh'ered without a 
trace of cynicism. 

"I am actually quite uncynical— par- 
ticularly about love," says the Polish- 
bom singer. "I see women sometimes 
being so bitter and .so afraid to take 
risks because they alreatiy got so hurt, 
and I don't want to be like that" 

Love's redemptive spirit informs 
first single "Yearning," which Epic will 
service to contemporary' jazz stations 
in mid-April before taking it lo other 
formats later this spring. 

"We're going out initially to NAG 
[with "Yearning"! prior to the album's 
release." says Beck. "Basia's career re- 
ally began in the U.S. at the point wiien 
NAC was forming, an<l she's a found- 
ing artist of that format We respect 
that and want to reinforce that in every- 
way." 

Basia cretlits that format with get- 
ting her label to recognize her sales po- 
tential. 

"I don't think they really belie\'ed in 
(her first album, 1987'si 'Time And 
Tide,' " she says. "It seemed so un- 
American, and they didn't really think 
it was going to be a niigor record, but 
because of the radio and word-of- 
mouth, people were buying 10 to 15 co- 
pies for Christmas presents, no h>pe at 
all, and that record sold o\'er a million; 
so it took them by surprise, and they 
took a little more notice." 

What the label noticed with "Time & 
Tide" Is that Basia's records have a lin- 
gering shelf life and tend to sell over 
a long period of time. A multiprong 
marketing plan that took UiLs fact into 
account was developed for the plati- 
num-certified "London Warsaw New 
York," and .some of its elements will be 
repeated for 'The Sweetest Illusion." 

(Continued on pngf J6) 



founder, the label gets "an extraordi- 
nary amount of fans calling daily, want- 
ing to know how Stevie is doing and 
when the record will be released." 

He adds that Nicks has capturetl a 
"particular sound and feeling that was 
a trademark of her earlier records, yet 
fits perfectly with today's market. 
'Street Angel' will sit quite nicely ne?ct 
to the numerous multiplatinum, 25-plus 
artist successes that we have seen re- 
cently on the charts." 

While everyone handicaps and inter- 
prets Nicks' musical choices, the artist 
herself says she simply does what 
(Coutinited on page J^) 




Mountain Top. Big Mountain celebrates inking a record deal with Giant 
Records, The band has a remake of "Baby I Love Your Way" on the "Reality 
Bites" soundtrack. Shown, from left, are band co-manager Brian Hartenstein; 
Larry Jacobson. Giant's business affairs exec; band co-manager Bruce Caplln; 
Giant head of marketing Steve Backer: band member Quino; Giant Records 
owner Irving Azoff; and Giant A&R exec Jeff Aldrich. 



Bill Graham Management, A&M Launching 
Horizon Records With Modest, Creative Aim 



New HORIZONS: Bill Graham Management and 
A&M Records have formed a new label. Horizon Records. 
The venture will be overseen by BGM personal manager 
Morty Wiggins, who handles, among others, the Gin 
Blossoms and the \e\ille Brothers. The label will high- 
light creative music that might not find a home elsewhere. 
The first release, slated for later this summer, will be by 
the Songcatchers — a group of American Indians from 
the Pacific Northwest that came to Wiggins' attention 
through Charles Neville, who appears on the album. 

"1 hear all this great music, and 
it's not so much that it's not com- 
mercial, but it's not music that it's 
viable to spend a whole bunch of 
money on. The sales expectations 
are modest unless you hit a home 
run," Wiggins says. "But this music 
should have an opportunity. And 
because of my position [as an artist 
managerl, I can Hcease a bunch of 
this music . . . Essentially, I'm a 
Jewish peddler. I'm buying and 
selling records. I'm looking for good 
deals on records." he says with a chuckle. 

Wiggins says the releases are geared to be money-mak- 
ers with sales of as little as 25,000 units. Wiggins, who 
will remain based in San Francisco, will rely on existing 
A&M staffers to handle marketing, promotion, publicity, 
and sales functions. While the Songcatchers may be 
19JM's only release for the nascent label, Wiggins says 
more prolific output Ls likely in future years. "But at most, 
we'll only put out four or five records a year," he says. 
"And they would all be before Thanksgiving so they don't 
get lost in the holiday rush." 

Wiggins sti-esses that the label won't be quirky just for 
the sake of it. "Essentially, there are four miyor ingredi- 
ents to the label: We don't spend too much on the records; 
we don't put out too many records; it's not going to be 
staffed [with additional employees]; and I'm not going to 
sign a sitar mu.sician from Bangladesh just because it's 
beautiful music. It has to have a hook, like the Neville tie- 
in with the Songcatchers." 

Acts signing to Horizon will not necessaiily be man- 
aged by Bill Graham Management, though they can be. 
Additionally, Bill Graham Management has begun admin- 
istering publishing catalogs, so acts can link with it if they 
need a publisher. But Wiggins stresses that they are un- 
der no obligation to do so. 

His goal for the label? Not to sell a million copies, not 
to have an international hit. No, Wiggins says, "My hope 
Is that maybe after five years, I'll actually get to park on 
the A&M lot." 

In other Bill Graham Management new-s, the comjwny 
has opened a Los Angeles office, which will be headed by 
personal manager Kathy Cook. She brings with her such 
acts as Love Batter>', Lucy's Fur Coal, and Pinching 
Judy. 




by Melinda Newman 



UN the ROAD: ZZ Top starts its Antenna World 
Tour, named after its new RCA release. April 30 in 
Shreveport, La. The outing, which will encompass more 
than 100 U.S. dates, also will include stints in Europe, 
Mexico, and the Pacific Rim . . . Barbra Streisand will 
start her concert tour in London in late April. The 
singer has already sold out three shows at Wembley 
Arena. In coryunction with the appearances, retail store 
Boots has pledged 1 million pounds to the Variety Club 
of Great Britain. Streisand will present the money to 
the organization, which will use 
the funds to help purchase spe- 
^J"^ cially equipped buses for disabled 
"P^P^ children. No word on the U.S. 

ITT dates that will come later this 
I spring ... SBK/ERG artist 
il Andreas Vollenweider has 
[| launched a U.S. theater tour that 
11 TM will last through an April 16 New 
York date. The Grammy-winning 
instrumentalist, known primarily 
for his harp plajing, is being ac- 
companied by several other art- 
ists, including Private Music vocalist/guitaiist Eliza Gi- 
Ikyson . . . The Allman Brothers Band kicks off its 
theater/arena tour March 2H at the Orpheum in Boston. 
The band will play songs in support of its May 3 Epic 
Records release, "Where It All Begins." 

This and THAT: No sooner had Beggars Banquet 
released the newest record from Irish group Roller- 
skate Skinny last month, than the band up and signed 
with Sire Records. The band, which is about to go on 
the road opening for the hotter-than-hot Pavement, 
must feel a familial connection with the label. Skinny 
guitarist Jimi Shields' brother is My Bloody Valen- 
tine's Kevin Shields. MBV records for, you guessed it, 
Sire. Rollerskate Skinny's first Sire release will be out 
in late '94 or early '9.5 . . . Living Colour's lead vocalist 
Corey Glover has landed the lead in "Fallen Angel," a 
musical that opens April 14 ofT-Broadway. The play cen- 
ters on Glover's character, a songwriter who depends 
on the singers in his band to realize his vision and bring 
him fame and fortune . . . The Grateful Dead's Jerry 
Garcia will have his fourth annual spring art showing 
through April 3 at New York's Ambassador Galleries 
. . . Steve Wynn, formerly on Rhino's New ArtisLs label, 
has signed with Mute Records. His first release will be 
out later this spring . . . Guitarist Steve Morse has 
signed with High Street/Windham Hill Records. 

OoPS! Given that JFK Stadium in Philadelphia no 
longer exists, it's safe to assume that when Billy Joel 
and Elton John play July 9 in the city of Brotherly 
Love, as reported in last week's column, they will per- 
form at Veterans Stadium. 
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I^by discwasher 



The PerfectCase" series of carrying 
and storage cases were designed in 
today's colors, materials and styles 
to meet every customer's needs. 

Wallets, CD carry cases, storage 
bags and audio cassette cases, all 
in stong, durable reinforced nylon, 
elegant black SoftSkin'-or luxurious 
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reputation for high quality, durable 
performance products. 
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Sichran Spins 
Out 'Hurricane' 
For Columbia 



I BY LARRY FUCK 




NEW YORK— Although initial 
comparisons to Bob Dylan are al- 
ready being made, don't expect new 
Columbia Records artist Bobby 
Sichran to buy into any of them. 

Even though he possesses a simi- 
larly creaking vocal whine and deliv- 
ers songs with an equally quirky- 
but-literate view of the world, noth- 
ing raises the ire of this New York- 
based artist faster. 

"It's a great compliment, but I 
would never want my music to exist 
on comparisons to 
someone else," 
Sichran says. 
"Dylan is who he 
is because he 
stands on his own. 
That's what I in- 
tend to do. Be- 
sides, there are a 
sicHiWN lot of differences 
between us." 
Sichran is correct in his musical 
assessment. His May 3 full-length 
debut, "From A Sympathetical Hur- 
ricane," is a blend of pure folk, raw 
hip-hop, giddy alternative pop, and 
'70s-fashioned funk elements that 
paves its own distinctive path. 
Wildly moody and diverse, two of 
the set's standout tracks, "That's 
What People Say" and "Real Live 
Wire," convincingly cast Sichran as 
a pensive troubadour one moment, 
and a swaggering street poet the 
next. The album was produced by 
Sichran, who also played all of the 
instruments. 

"Every time 1 listen to this record, 
I hear more stuff," says David 
Kahne, VP of A&R at Columbia. 
"He is doing something far more 
unique than a lot of people out there 
right now. His beats are odd, and his 
samples are totally off the wall. I re- 
ally like his songwriting and ap- 
proach to making records." 

Prior to signing to Columbia, 
Sichran sharpened his musical skills 
and perspective by working with a 
number of bands as a musician, pro- 
ducer, and engineer. Among his 
more notable gigs has been playing 
guitar with Das EFX. Last year, he 
released "Soul Runners!" a 7-inch 
single on his own label that gathered 
an armful of critical roses. That 
song, as well as its shuffling, har- 
monica-juiced flipside, "Lorena Lor- 
ena," ap[>ears on "From A Sympa- 
thetical Hurricane." 

Initially positioned for the col- 
lege/alternative market, the artist 
will hit the road in the coming 
months for an acoustic tour in sup- 
port of the album's first single, 
"Stray Dog." 

"I think he's got great presence, 
and can easily pull something like 
this off," Kahne says. 

Of course, the outspoken Sichran 
has some reservations. "I'm looking 
forward to going out and promoting 
the record, but I'm apprehensive 
about being perceived as an acous- 
tic/folk artist. This will be really 
great, but I honestly can't wait to go 
(Contbtiicd nit pane 26) 
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Dunnery Bites Back With Solo Debut 

Atlantic Aims Songwriter^s Set At Serious Listeners 



■ BY DAVID SPRAGUE 

NEW YORK— Before he turned 18. 
Francis Dunner>' lopiwd the British 
charts as front man of the florid pro- 
gressive rock band It Bites. By the 
lime hiB, 21st birthday rolled around, 
Dunner>''s guitar pyrotechnics had 
prompted Robert Plant to tap him for 
a spot in his touring band. Neither of 
those experiences, however, foreshad- 
owed the mature, Donald Kagen-esque 
sound of his American solo debut, 
"Fearless," due May 3 on Atlantic 
Records. 

"I didn't really uvut to know what 
anyone expected." says Dunnery. 
"The album was recorded in an 
A&R-free zone, and 1 still haven't 
asked anyone's opinion of it. I wanted 
to .see what I had as a writer." 

Atlantic Records GM/executKe VP 
Val Azzoli admits that the finished al- 



bum came as a bit of a surprise, given 
the hard-edged nature of Dunnery's 
previous work (including a 1991 solo 
debut that Virgin Records released 
only in Japan). "I thought it was going 

eto be straight rock, 
verging on 
grunge," he says. 
"But this is perfect 
for older, more se- 
rious listeners — 
people who go 
home and listen to 
Eric Clapton." 
DUNNERY Reaching that 

somewhat older 
demographic will, Azzoli grants, be a 
challenge. "You can't get them all in 
one place, like you can get with MTV 
and teen-agers," he says. 

"You get to these people more 
slowly. A nice radio interview will get 
across his personality, hearing his mu- 
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sic will drive it home fuither. and mak- 
ing the right video is the final piece. It 
might lake four or five encounters, but 
this is music that will sink in." 

While Dunner>''s past efforts have 
showcased his instrumental prowess — 
he refers to playing in It Bites as "like 
taking a music exam every night" — 
"Fearless" is a surprisingly low-key 
affair that gives a wide berth to the 
English native's raspy, soulful voice. 
The lack of fireworks, Dunnerj' insists. 
Is no accident. 

"I didn't set out to make a guitar al- 
bum because T don't want to be a gui- 
tarist," Dunner}^ says. "I want to be a 
songwriter. There isn't ver>' much left 
to do on guitar — if you listen to early 
(Continued on page 28) 



'STREET ANGEL' 

(Continued from piige JO) 

comes naturally. "You can't calculate 
art and stories and life experiences — 
or. at least, I can't It has to be real or 
it just doesn't I also think people come 
to expect certain things from you after 
a while. They want you to be honest 
and sincere with them, and they want 
to connect with you. It's like they're 
\isiting an old friend. They love all of 
those beautiful old shawls and platform 
boots, and so do I." 

In assembling "Street Angel," Nicks 
visited with a number of her own old 
friends, using such veteran session 
players as Waddy Wachtel and Kenny 
Aronoff, as well as Heartbreakers Ben- 
mont Tench and Mike Campbell, who 
co-wrote the first single, "Blue 
Denim." 

"This album reminds me of when I 
was manager with Bonnie Raitt" says 
Atlantic Records president Danny 
Goldbet^. "You have an artist w ho is 
still an extremely recognizable figure, 
and she has a reservoir of good will 
from a lot of different stations. She is 
also someone with whom people con- 
tinue to have a strong emotional con- 
nection. This album proves that she's 
really grown and matured as an artist 
Our job is to market this album to best 
reflect that" 

To that end, Atlantic is forging a 
multimedia campaign that focuses as 
much on television and print as it does 
on radro. "Bhie Denim" arris-es April 11 
at album rock radio, with add dates at 
AC and top 40 formats tentatively 
planned for shortly thereafter. 

An additional component in the push 
behind "Street Angel" is a lengthy con- 
cert tour. Although no dates have been 
confirmed, word has it the tour will be- 
gin early summer, and will likely take 
the singer to amphitheaters throughout 
the U.S. and various parts of Europe. 

"I absolutely cannot wait to get back 
out there," Nicks says. "The fact there 
are people interested in me coming to 
play for them means so much to me. 
The thrill ne\'er goes away." 

For Doug Morris, co-chairman/co- 
CEO of the Atlantic Group, the return 
of Stevie Nicks strikes a personal 
chord- 

"She Ls the first artist I ever signed 
to this label," he says, "She holds a 
verj' special place in my heart. It's 
great to see her in shape and ready to 
roll. I can't wait for her to go back on 
tour. 111 be at the opening date." 



Zomba Brings Alternative Acts 
Into Already Successful Fold 

A 



iLTERNATIVE Wa\ To Growth: 
Zomba Music says it's dnin^ better 
than ever — the Clive ('alder pub- 
lishing arm operated by senior VP/ 
GM David Renzer in New York says 
199C:J was its best year. Hut there is 
always room for more success in 
other areas. 

**While Zomba was one of the first 
companies to take rap music seri- 
ously, and we still t-ontitiue to pub- 
lish bands such as Oef Leppard, 
Iron Maiden, and I*oison. we also 
realized the emergence of other gen- 
res such as alternative nui.-^ic." says 
Renzer. "We 
are sending 
the message 
that we are ac- 
tive, aggres- 
sive, and of- 
fering very 
competitive 
deals, even in 
today's mar- 
ketplace." 

Recent "cutting-edge" signings 
include Juliana Hatfield, Dinosaur 
Jr. (J. Mascis). Superchunk, Sonic 
Youth, Babes In Toyland, An- 
thrax, and the Breeders. 

"With the sale of Virgin to EMI." 
Renzer adds, "Zomba has become 
one of the last companies with the 
clout of a m^jor. yet with a smaller 
catalog and roster. This makes us 
ver>' attractive to managers and art- 
ists who are concerned with size and 
the amount of attention they might 
receive." 

Brisk, lively, merry ... 

"Today's musicals have less book 
and more music," said one member 
of the audience to another during in- 
termission at a letter-perfect, con- 
certized March 3 performance at 
New York's City Ct'iUoi* of Rodgers 
& Hammerstein's ".Mlegro." the 
1947 musical that didn't follow too 
well in the footsteps of giants 
"Oklahoma!" and "Carousel." Re- 
plied the other, "That's true, but I'd 
rather have leas of g(»Hl music than 
more of bad." 

In truth, both points (if view carry 
weight with "Allpgnt." It's got a 
hokey book about a countiy doctor 
who emotionally waivus his Hippo- 
cratic oath when he goe.-; for broke 
in the big city. But "Allegro," hap- 
pily, is saved by its scon.-, which is 
probably better than bfing saved by 
its book. Yes, there is a mildly pre- 
tentious Greek choi-us. but Rodgers 
gave his melodic all fm- much of the 
rest of his inventions, which carry 
warm and stylish lyri^-.s by Hammer- 
stein. How many faiiures can boast 
four strong ballads: "The Gentleman 
Is A Dope," "So Far." "A Fellow- 
Needs A Girl," and "You Are Never 
Away*! How many new musicals en- 
joy one ballad that eijuals any of the 
four? Show music fans are grateful 
for the RCA Victor Broadway cast 
album of "Allegro," but it's woefully 
abbreviated, erasing the show's 
place as an early "ccmt-ept" musical. 
The score deser^'es a disc perform- 
ance as strong and fiinipk'tc as that 




by Irv Lichtman 



of the performance at City Center. 
"Allegro" was presented as part of 
an "Encores!" series, which started 
off with Jerry Bock and Sheldon 
Harnick's "Fiorello!" and concludes 
in May with Kurt Weill and Ira 
Gershwin's 1941 "Lady In The 
Dark" (an even earlier concept musi- 
cal). 

Goodwill' composer: 

Mannheim Steamroller composer/ 
conductor Chip Davis has penned 
the theme music for the 1994 Good- 
will Games, set for July and August 
in St. Peters- 
burg, Russia. 
The games 
will be tele- 
cast world- 
wide to more 
than 80 coun- 
tries by Tur- 
ner Broad- 
casting 
International. 
Al.so, Davis is conducting a "Good- 
will Games Concert" Jime 2 in St 
Petersburg, featuring Mannheim 
Steamroller, the St. Petersburg 
Philharmonic, Russian folk artists, 
and the group America. The event 
will benefit the restoration of the 
Garden Palace of Mikhailov in St. 
Petersburg. Davis's American Gra- 
maphon label will release a "Good- 
will" album in June with members of 
the Chicago Symphony. 

Fanning the flames of Jazr 

Hal Leonard president Keith Mar- 
dak writes, "We're such big fans at 
Hal Leonard that we decided to be- 
come the official ef)i-{«>rate s|x>nsor of 
the 'Jazz Artists Series At The Pabst* 
here in Milwaukee. The historic 
Pabst Theatre pro\ides an intimate 
setting for this series." The associa- 
tion, Mardak adds, has its appropri- 
ate business side, too: The print oper- 
ation is becoming involved with .some 
of the artists by producing books 
with them and ha\ing them do mas- 
ter classes for music students taking 
classes in the Milwaukee area. 

The right time: songwriter 
Brian Gari wrote a song 17 years 
ago called "If Our Songs Still Make 
It (Why Can't We)?" that was ad- 
dressed to songwriters Ellie Green- 
wich and Jeff Barry. Gari says that 
Jay Siegel of the Tokens held onto 
the song for 17 years, and now he 
plans to make it the title song of a 
new CD, which Siegel is seeking to 
release through a major label. The 
song also is included in a recent CPP/ 
Belwin song folio of Gari's Off-Broad- 
wTjy musical revoie, "A Hard Time To 
Be Single." 

Print on PRINT: the foUowing 
are the best-selling folios from CPP/ 
Beh^in: 

1. Bryan Adams, So Far So Good 

2. Philadelphia, Soundtrack 

3. Ian Moore, Ian Moore 

4. Suzy Bogguss, Something Up My 
Sleeve 

5. Dave Koz, Luck\' Man. 
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EPIC EAGERLY ANTICIPATES BASIA'S SWEETEST ILLUSION' 



l( 'n,>!n)i'i il I'finii ii(iii< Ji)/ 

/\innii;5 them will U' ii sen innjj: nf the 
CD lo bookstores, bouti(iues. and other 
nonmusic ivtitilers. who hofjefuliy vim 
linl.'^tci- sales IhrtJiijfh in-slm^ |)lay. 

Much of ihe campai^rn focuses on 
television apjx^ai-aiices. Beck says. "We 
will have an initial phase of lele\Tsion 
exposure prior to the release." says 
(U'ck. "Then we vxili (ht another phase 
just prior to the lour. Theiv will Ite an- 
other push at the conclusion of the toui" 
lo mnfoix-e the toui-'s success, ami to 
start aiming the way into the holiday 



selling season/* 

WTien i)ossible. all faceU* of the proj- 
ect will be tied together \ia the aitwoi-k 
of PfilUh painter Halina Tjinusz, whom 
Basia (ILscovered. An integi-ation of Ty- 
musz's works and pictures of 
Bjisia Avill i)e feature<i on all ()f oui* el- 
ements, whether it's a CD pro, a com- 
mercial single, or the album," says 
Reck. "There will he a cnhesiveness 
with evei-jthing." 

Additionally, during the first w eek of 
release. Epic is phinning listener ap- 



preciation receptions in New York. 
Chicjigo. Los Angeles. San Kranciscu, 
and San Diego. The parties. vooriM- 
naled thix>ugh local radio stations, will 
l)e attended by Basi^i. 

Video also plays a big part in the 
plan. The clip IVtr "Yeaniing" is being 
directed by British director Howard 
Oreenhalgh. w ho is noted foi" his work 
with Sting and the Pet Shop Boys. 
Basia will l.»e VH-l's May artist of the 
month. 

Beck credits BasiaV new manager. 



IV/sfi you were hearing thisi 




Dee Anthony, with helping bring the 
whole plan into fwus. "\\'e started our 
phinning process for this project much 
eai'lier. and had more time," sa>*s Beck. 
"Thai's something that Epic Ls doing in 
general, but it wius al.stt l>ecause of Dee. 
He has been especially involved in 
l(K)king at comprehensive louiing plans 
and putting those plans together 
eai'ly." 

Basia will start a work! lour in July 
in the Far East that will bring her to 
the U.S. towaj-d the end of the month. 
Among tJie pro|xjsed stoix<, according 
to Biusia, is a two-week stint on Broad- 
way' in New Yoi*k. 

"I'm going to bring my mom to New 
York," he says. "She's never been to 
America. She's never stH*n me on stage, 
and now she's going to see me every 
day!" 

In fad. if Flasia has her way, her 
mother also will see her in I^oland. 
"We're planning lo play there Ix-cause 
Poland is becoming more and more 
capitalist, an{i thei-e are so many pro- 
motion companies now." she says. 
"Once, it was impossible: we would 
have had tti go there and play, and we 
would had to add oui" own money jlo 
cover concert expenses]." 



BOBBY SICHRAN 



out with a full band to play these 
songs." 

While the promotion of "From A 
Sympathelical Hurricane" has not 
even begun, the highly prolific and 
t|uick-w itted Sichran is already 
planning his next album and think- 
ing about writing and producing 
more outside project.s. 

"I'm enjoying the excitement of 
seeing my dream, my first album, 
come out, but 1 can't help but look 
ahead." he says. "I have so many 
ideas, and so many things I want to 
(ifi. Sitting around and wailing 
seems like such a waste of time." 




Archer's Bow. Tasmin Archer 
pertorms Elvis Costello covers from her 
new SBKyERG disc. 'Shipbuilding, " 
during a show at New York's Bottom 
Line. (Photo: Chuck Pulin) 




issue Oate; April 30 
A€» Closer Aprii S 




26 



BILLBOARD MARCH 26, 1994 



I 




it)eCRpw 

^ ORIGINAL MOTION PICTURE SOUNDTRAL^*' ■ ^ 

82519 



IN^TOKBS MAKCH29TH 



iWATuimtcniiP simituntiHDOwcDtf trHMMOimn 



Artists & Music 



S IN ACTION 



PAM TILLIS 
LEE ROY PARNELL 

Tft^ Bottom Lintr, Nfw Yorl; 

The last few years have 
been good to Pam Tillis. After a dec- 
ade-long false start (namely the 
'80s), she's hit her stri<le musically, 
with smart, a.s.sertive country, and 
commercially, with a sea of hit.s. Til- 
lis took a break from filling arenas 
with Alan .lackson to play the inti- 



mate Bottom Line and preview 
songs from her upcoming album, 
"Sweetheart's Uance." From the 
sound of the new offerings, her win- 
ning streak won't end anytime soon. 

Backed by a sextet, Tillis, chatty 
as always, opened with the new "Mi 
Vida Loca (My Crazy Life)," move<l 
into "Homeward Looking Angel," 
followed with "Don't Tell Me What 
To Do," and never looked back dur- 
ing the 60-minute show, weaving 



country, rock, and touches of old 
time gospel. 

Life-size hits "Maybe It Was 
Memphis" and "Shake The Sugar 
Tree" anchored the show. Other 
highlights included Tillis' new sin- 
gle, the pretty, piano-heavy ballad 
"Spilled Perfume"; the yet-to-be- 
recorded "Tequila Mockingbird," 
which soared above its unfortunate 
name; and the raucous closer, "'Till 
fContiuued on page 



DUNNERY BITES BACK WITH ATLANTIC DEBUT 



(Contirnu'd from [ mgc 

John McLaughlin or Paco DeLucia, 
you can't do betU.T than that." 

Even so, songs like the single 
"American Life In The Summertime" 
(which ships to radio April 12) and 
"King Of The Blues" evince Dunnerj'V 
keen ear for arrangements. And de- 
spite hbii desire to avoid being pigeon- 
holed as a "boring muso," he'll admit 
that, yes, he did play every instrument 
on "Fearless" — save some harmonica 
blowing by producer Kevin NLxon. 

"1 didn't want to do things that way 
because at heart, I am a band sort of 
person," says Dunnery, who actually 
began his career as a drummer. "But 
everytime I'd tr>' someone out. I'd say 
*it goes like this,' and play exactly 
what I wanted, which made me realize 
there was no point in paying thou- 



sands of dollars to someone and have 
to show them exactly what to do. I'd 
rather take the money and go to Bar- 
bados." 

Before hitting the islands, Dunnen,' 
uill six?nd three weeks in the States on 
a spring promotional tour of album 
rock outlets. "We're also going to tar- 
get imp and (album alternative] radio 
with the single," says Azzoli. "It's re- 
ally a multifaceted record. He's a 
great musician, so we can appeal to 
musicians, he's attractive, which helps 
in appealing to an older female demo- 
graphic . . . And if anyone lat radio] 
says they can't play a song about sum- 
mer during the spring. I'll personally 
put a brick through their ear," Azzoli 
says with a laugh. 

"American Life In The Summer- 



time" is actually less breezy that its ti- 
tle suggests, chronicling as it does 
Dunnery's unhappy L.A. sojourn at 
the turn of the decade. "The towTi com- 
pletely swallowed me up, and I had to 
get out before I died," he shudders. 

The bulk of "Fearless" Ls more up- 
beat; Dunnery admits his songwriting 
fires were sloket) by a return to Bri- 
tish soil, and a stock-taking process 
that saw him catch up on some of the 
musical events he missed while "on the 
road, totally pLssed" for much of the 
last several years. 

"With It Bites, I was doing 708 mu- 
sic in the '80s, which was so unhip that 
we got crucified," Dunnery says. "But 
'70s music Is hip now, so I decided it 
was high time I started doing '80s mu- 




Soliwrllers, engineers i proinction as 



Continental Drift 

TM 



UNSIGNED ARTISTS AND REGIONAL NEWS 

EDITED BY r^CUIfSlDA fSiCWrS/IAIsJ 



SAN FRANCISCO: The 17lh annual Bay Ai-ea Music Awards (BAMMIES) 
were held March 5 at Hill Graham Civic Auditorium, with proceeds going 
to four youth-related «irK:inizatinii.-v: ('ommunities In Schools. BASS Tick- 
ets Foundation, Thunrler Koad, and Blue Bear School Of American Music. 
Hosts for this year's show were Rob Schneider of "Saturday Night Live" 
and 4 Non Blondes singer Linda Perry; presenters included Greg^ 
Allman. Booker T. Jones. Neil Young, Van Halen's Michael Anthony, 
and football star Jerry Rice. Memorable performances were turned in by 
Oakland funksters Tony Toni Ton^, Metallica's Kirk Hammett jam- 
ming with 4 Non Blondes, drummer/producer Narada Michael Walden, 
and Sammy Hagar, who. with his party band Tres Gunanos led the clos- 
ing 45-minute jam. The winners included Bay Area musician of the year: 
Young; outstanding group: Chris Isaak & Silvertone; outstanding song: 
"What's Up." 4 Non Blondes; album of the year: "San Francisco Days," 
Isaak & Silvertone; outstanding debut album: "August And Everything 
After," Counting Crows; outstanding indei>endent album or EP: "Acous- 
tic Highway," Craig Chaquico; outstanding jazz album: "So Near, So 
Far: Musings For Miles." Joe Henderson; outstanding blues album: 
"Boom Boom." John Lee Hooker; outstanding urban/contemporary al- 
bum: "Sons Of Soul." Tony Toni Tone; outstanding hard music album: 
"Pork Soda," Primus; outstanding male vocalist: Hagar; outstanding fe- 
male vocalist: Perry; outstanding guitarist: Carlos Santana; outstanding 
keyboardist: Jones; outstanding bassist: Les Claypool; outstanding 
drummer/|)ercussionist: Kenney Dale Johnson; outstanding reeds/brass 
player: Clarence demons; Bay Area club band of the year: Tommy Cas- 
tro Band; Bill Graham Lifetime Achievement Award: Ralph J. Gleason; 
and the Arthur M. Sohcot Award For Public Ser\'ice: Hagar. 

ROBIN TOLLESON 



MILWAUKEE: Although various lineups of the Loyal Order of Water Buf- 
falo have played Milwaukee all-ages shows and clubs for seven years now, 
only during the past couple of years have the group's charter members, 
brothers John and Dan Bitenc. viewed the project with undivided seri- 
ousness. This newly found commitment has done nothing to diminish the 
band's sense of humor, however. "Pictures Of Mollv," from Loyal Order's 
self-titled CD for Don't Records (P.O. Box 1151;^, Milwaukee, Wis, ^^H2U), 
teUs the sad tale of a fellow whose 
high school sweetheart underwent 
a sex change. "I'm interested in 
writing about American pop cul- 
ture and the ridiculousness of it, 
the talk shows, the Enquirer," says 
lyricist^vocalist John Bitenc. "I'm 
also tr>ing to focus on the Midwest 
mentality the way Ray Davies 
wrote about blue-collar England in 
the '60s." That convergence of the 
Kinks and the American heartland 
is echoed in the band's music. Con- 
cise melodies and intelligently sketched storylines reminiscent of the best 
British Invasion bands merge with harmonies dusty as the desert wind 
and guitars that speak with a distinct country- rock accent Loyal Order 
has played regularly in Madison, Wis., Chicago, Minneapolis, and the col- 
lege towns of Iowa. Contact Karmadillo Productions, 414-291-9450. 

DAVE LirilRSSEN 



JACKSONVILLE, Fla.: Unsigned acts that made their names via the Band- 
wagon, a series of live showcases featuring local talent, may gain greater 
exposure through a 15-band CD sampler of the same name. Punk-funkers 
Piewackit, a cross between Living Colour and the Red Hoi Chili Pep- 
pers; the beat-groo\ing Mystic Dino & the Reggae Swat Team; twang- 
twisted pop group 86 Love; and olTfbeat hardcore outfit Renegade Live- 
stock are among the local favorites tapped for the project. The CD, avail- 
able at chain stores and independent outlets in Jacksonville, Gainesville, 
and Tallahassee, also includes tracks from Hea^y Sonic Muthers, Nudge, 
Tory Voodoo, Radio Berlin, Cotton Is King, Sella, the Senses, the 
Swingin' Johnsons, Lazy Eye, 101 Damnations, and Chain Of Fuols, 
organizer Michael Fitzgerald's group. "Bandwagon" will serve as a call- 
ing card for a scene marked by more than 50 area exponents of original 
music, Fitzgerald says. "We're isolated as hell here," he says. "As far as 
a sound goes, we're either still fishing around or it's just wildly eclectic. 
It's a working-class town. People here just don't want to put up with any 
showbiz stuff. Anything that's glamorous is derided." Contact Michael 
Fitzgerald, 904-241-;l(j92. PHUJI' BOOTH 

I 

1 




LOYAL ORDER OF WATER BUFFALO 
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"Passionate Kisses" "Passionate Kisses" 

Best Country Song of the Year Best Vocal Performance Female 

Mary-Chapin Carpenter 

Direction: Metropolitan Entertainment, inc. - Jolin Seller, Rob Kos and Bridget Noian 
Legai: Codllcow & Carroll - Rosemary Carroll 
Business Management: Entertainment Management Inc. 
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Ben E. King, who performed "Stand By Me" at ttie event, 
accepts Ills Pioneer Award from James "PooKie" Hudson 
of the Spaniels, left, and Aaron Neville. 



S5v 



Co-hosts Ruth Brown and Bonnie Raitt 
address the audience. 



mi. 



rr 




Jimmy Jam. left, and Terry Lewis present Itie Pioneer 
Award to Little Richard, who later entertained the crowd 
with a rollicking version of "Good Golly luliss Molly.' 



Ben E. King, left, Bonnie Raitt, and Jerry Butler perform at 
the ceremony. 



Earl Palmer, left, accepts his Pioneer 
Award from Steve Winwood. 



The Shtrelles sing "Dedicated To The One I Love "—their 
first performance together in 19 years. Shown, from left, 
are Shirley Reeves, Doris Jackson, and Beverly Lee. 



R&B Pioneers 
Gather For 
5th Annual 
Awards 
Ceremony 

NEW YORK— R&B legends 
were honored March 2 at the 
flfth annual Rhythm And Blues 
Foundation Pioneer Awards 
ceremony held at Roseland here. 
The event was hosted by Bonnie 
Raitt and Ruth Brown. Honorees 
were Otis Blackwell, Jerry 
Butler, Clarence Carter, the 
Coasters/Robins, Don Covay, 
Mable John, Ben E. King, 
Johnny Otis, Earl Palmer, the 
Shirelles, Irma Thomas, and 
"Little Richard" Penniman. 
Individual artists received 
$15,000, and each group received 
$20,0(H) to divide among its 
members. In addition. Little 
Richard received the Ray 
Charles Lifetime Achievement 
Award. Attendees enjoyed 
performances by the Shirelles, 
Ben E. King, Clarence Carter, 
Little Richard, and other 
honorees. (Photos: Chuck Pulin) 



SMART 
MOVE, 
KTEL 






Smarty Pants is America's #1 independent children's label 



K-tel International (USA), Inc. 
15535 Medina Road, Plymouth, MN 55447 
Telephone: Toll Free 1-800-328-6640 
In Minnesota: (612) 559-6800 



Member of 



N/MRD 



K-TEL 
is now 
distributing 
SMARTY 
PANTS 
audio. 
See us at 
NARM. 
Booth #1007 




15104 Deh-oit Ave., Suite #2 
Lakewood, Ohio 44107 
(216) 221-5300 
FAX (216) 221-5348 



30 



BILLBOARD MARCH 26. 1994 




Billboard 200 




FOR WEEK ENDING 
IM MARCH 19,1994 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NLWBEIM3ISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSEntCOl 


PEAK 
POSITION 










★ ★ ★ No. 1 ★ ★ ★ 




R 


8 


2 


34 
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CD 
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3 
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R. KELLY ▲ JIVE 41527 (10.9a'15.98) 12 PLAY 
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16 


13 
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SOUNDTRACK ▲ " arista 18699' (io.9eA5.98) THE BODYGUARD 


1 1 




17 


57 


4 


SOUNDTRACK rca 6*264 (io.9Bfl6.9a) REALITY BITES 


13 





ARTISTS IN CONCERT 

(('(mini lied frow imqe JS) 

All The Lonely's Gone." which is in- 
cluded on the April release. 

Opening the night's doubleheader 
was Arista label mate Parnell. *'I 
promise a good time," said the tall, 
red-headed Texan as he strolled on 
stage. A low-key slide-guitar player. 
Parnell stands as a testament to per- 
severance. Like Tillis. after years of 
playing, Parnell is now basking in 
some mighty fine success. 

The weathered singer mixed 
Texas blues with a handful of aching 
ballads and a couple of Hank Wil- 
liams and Bob Wills covers to de- 
liver a solid show. 

Parnell's latest single, "Tm Hold- 
ing My Own," falls in the slow song 
category. It's a stiff-upper-lip tune 
so sweet that folks will be singing 
and requesting it for years to come. 

Live, it was the title track from 
Parnell's latest record, "On The 
Road" thai most fully realized his 
talents. Marrying country, Eaglea- 
type rock, and a strong John Hiatt- 
like narrative about folks searching 
for life's answers out on the high- 
way, "On The Road" roared like a 
barroom on wheels. 

ERIC BOEIILERT 



Seeking heal from an independent distributor tliat tarries tlie biggest selection of indies on the planet? We offer a wide and diverse range of labels and an extensive assortment of tee-shirts. 

YOUR STORE'S PROSPERITY IS OUR COAL. 

• Orders placed betore 4 odork ship Ihe same day • Huge range of magazines, books, and videos • Experienced, knowledgeable, well-groomed sales reps • More independent labels and 7"s lhan God • Nalionwide , 
sales coverage • Monllily new release mailer ■ Pay with your credit card lo avoid COD cbarge ■ Greal till, instanl slock conlirmalion ■ Copious aniounl o! new and caialog iniporls • New store and guanlily 
discounts • The most and by tar the coolest selection ol tee-shirts • Full export service • Optional back orders & pre orders hold • Floppy disc of caialog available • New release info auto faxed daily or weeklj 

HOMESTEAD • CRASS • ROCKVILLE • REVELATION • STRANGE FRUIT • AM REP EXtlUSiVe DiSlribUlOr n..a«|. Kmc* twmAlmm T*. 

HEADHUNTER* BAR-NONE •MATADOR* SUB ROSA •INSTINCT •LOOKOUT Jllpm^tiuP Rlfi PMICH KOSf inaig TraaiHq 

SELFLESS • OZONE • LUNCCAST • TOUCH & CO • C.I. • SHIMMY DISC • REDEMPTION ""fH OIKf D'"- r,nTr„,oT ..m,„r.T u,r.T™..T 

T/K • EPITAPH • S.O.L. • NEW RED ARCHIVES • MERCE • NOSTRADAMUS feledSeS IrOIE B.M.G. EASTCO.OT MIDWEST WESTCOAST 

DISCHORD • 50 SKIDILLION WATTS • WIDOWSPEAK • ALTERNATIVE TENTACLES , PHONE: t 800 759 0007 t ]t4 647 ]7I6 1 415 206-0806 

TEENBEAT* SYMPATHY FOR THE RECORD INDUSTRY •AND MANY OTHERS M^RIJ - FAX; 1212 366 1762 1 314 647 4119 1 415 206 0854 . 



FREE 

HOW DO YOU 

MAKE YOUR CLASSIFIED 

AO PAY? 

By running it consistently 
— consecutive weeks — 
for impact!! Rarely does a 
prospective customer reply to 
an ad ttie very (irst time it 
appears. Therefore, make sure 
you are in tfie right place when 
that customer is ready to buy. 
Remember, the very week 
he or she is ready, your 
advertisement should be in 
POSITION. Stay ALIVE and 
SATISFIED with an ACTIVE 
CLASSIFIED!! 

TOLL FREE 
1-800-223-7524 
or 

212-536-5174 
FAX 212-536-5055 
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GREEN DAY REPftlSE 46&29-,iWW*NER BROS, 19 9ai5 98) 


DOOKIE 
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ADAM SANDLER Warner BROS 45393 <9 90^1596) 


THEY'RE all GONNA LAUGH AT YOU 


ClJ 
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SHERYL CROW aam oi26 I99a/15,9B) 


TUESDAY NIGHT MUSIC CLUB 
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SAM PHILLIPS VIRGIN 39438 19 9a'13 961 
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THE MAVERICKS mca ia9&> (99a.'is 98) 


WHAT A CRYING SHAME 
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ALWAYS & FOREVER 
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RED AND RIO GRANDE 
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MEAT PUPPETS London b28484,tlg 19 9&13 98) 


TOO HIGH TO DIE 
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BROTHER 
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CROOKED RAIN, CROOKED RAIN 
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LIZ PHAIR VATADOR s:- la 98.12 98) 


EXILE IN GUYVILLE 
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MARTINA MCBRIDE rca 66288 19,9a/is9si 


THE WAY THAT 1 AM 


20 


18 


5 


RICHARD THOMPSON capitlx 81492 i 10 98(15 98I 


MIRROR BLUE 



The Heatseehefs chart lists the t)«sl-sell>ng litle* by hew and developing artists, defined as those who have never appeared m the 
top 100 of The Billboard 200 chart, nor in the top 25 ol the Top R4B Albums or Top Country Albums chart, nor in the top fiw 
of any other Billboard album chart. When an album reaches any ol ttiese levels, the album and the artist's sutisequent alliums are 
immediately ineligible to appear on the Heatsee*;ers chart. All albums are available on cassette and CD. •Asterisk indicates vinyl LP 
IS available CJ Albums with the greatest sales gams 'v 1994. Billboard^BPI (^mmunications. 


21 


23 


13 


JEFF FOXWORTHY WARNER BROS 45314 (9 9&15 98) YOU MIGHT BE A REDNECK IF... 


(22) 


26 


34 


URGE OVERKILL UEFEEN 24529* (9 9arl3 98) 


SATURATION 


23 


25 


7 


PRONG EPIC 5301919 98 Eai5 9B) 


CLEANSING 


24 


21 


17 


CULTURE BEAT 550 musk: S759i/epic (9 98 Ewis 98) 


SERENITY 


25 


22 


6 


PATRA EPIC 53763 19 98/15 98) 


QUEEN OF THE PACK 


26 


28 


5 


DAVID WILCOX AAM 0060 19 96^13 981 


BIG HORIZON 


27 


31 


4 


ROB WASSERMAN MC^t3RP4021 (9 9&i5 9e) 


TRIOS 


28 


20 


21 


EIGHTBALL & MJG suave 0001 (9 98/15 98) 


COMIN' OUT HARD 


29 


24 


6 


KRISTIN HERSH SIRt1}EPRISE454t3/WARNER BROS (7 9a'll.9B) 


HIPS 8. MAKERS 


30 


33 


15 


GABRIELLE (»idiscs'Lonoon 28443,'plg (9 98.13,98) 


GABRIELLE 


31 


40 


2 


MORPHINE RYAODISC 10262 19 96(14 98) 


CURE FOR PAIN 


32 


32 


32 


BROTHER CANE virgin 87797 (9,98(13 98) 


BROTHER CANE 


(33) 




1 


JOHN BERRY LIBERlva0472(99<i(l39ei 


JOHN BERRY 


34 


29 


22 


BLACK MOON wreck 2002*,^£RVOUS (9 96(I 5 98) 


ENTA DA STAGE 


35 


34 


7 
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UONCRKTK MIXKK: Mer- 
L-urv alternative hard rockers 
Greta, rap/mck band Shootj'z 
Groove, and Znn Entertain- 
ment hai'd rockei*s \'ar(fa will 
Ix' hitting the road on the "Con- 
crete Corner Tour," put to- 
gether by New York-based 
Concrete M:u-keting. The tour 
hits 500-900-.seat clubs in IS 
markets on the Kast Coast 
April 8-30. Plans for monthly 
"Concrete Corner Tours" in 




Bewitchment. Elektra 
alternative act Luna is in 
the midst of a monthlong 
string of dates with 
ethereal Capitol popsters 
the Cocteau Twins. The 
quartet garnered features 
in the April issues of both 
Pulse! and Raygun. "Tiger 
Lily" is the first single from 
the band s sophomore 
album, "Bewitched. " 



various regions are undenA-ay. 

Yonni, the tour's manager 
and coordinator, says. "The idea 
is to give new artLsU a chance 
to tour with a lot of support. 
These days touring can be diffi- 
cult for new acts, and we pro- 
vide a lot of promotion for 
them." 

Tattoo artists and organiza- 



tions such as LifeBKAT. 
NOIiML, and Green[)eace will 
set up information booths in the 
venues. The ticket price is S5-$9 
a show. 

As iHirt (if the tour package, 
the three acts are included in 
the company's "Concrete Cor- 
ner" displays in retail stores. 
The bands' albums will be on 
sale at these stores as well. In 
addition. Concrete will place 
ads in two or lhi*ee publications 
and on one radio station in each 
lour mai'ket. The company also 
sets up interviews 
lAith local press and 
radio and in-store 
appearances for all 
three acts. 

At the shows. 100 
cassette samplers 
with songs culled 
fnm Varga's "Pro- 
totype," Greta's "No 
Biting." and Shootyz 
Gr(M)ve's "Respect" 
EP, as well us othei- 
rock acts, will be 
gi\'en to the first 1(K) 
concertgoers. Biog- 
raphies and photos 
of the bands also will 
be hjmded out to at- 
tendees and sent to 
Dean Markley, Dun- 
lop, and other cimiKmies for en- 
doi-sement consideration. 

In addition, attendees can 
enter a raffle to win various 
prizes, such as an autographed 
Alice In Chains poster or an 
aiitogi-apht-d Motley Crue gui- 
tar. Concrete Corner tour 
shirts, hats, and condoms also 
will l>e given away. 

Wi LD AT HEART: DGC 
tamed skeptics of the eclectic 
Irish folk-rock sound of Wild 
Colonials with a four-track 
sampler from the group's de- 




Angelic. Shirley Manson. 
singer with Scotland- 
based alternative rockers 
Angelfish, gave out love 
advice as a guest on 
modern rock KROQ Los 
Angeles' "Loveline" show 
March 8. "Heartbreak To 
Hate." from the band s 
self-titted Radioactive/MCA 
debut, is its first offenng to 
modern rock radio. 



REGIONAL HEATSEEKERS #1'S 



REGIONAL HEATSEEKERS *1's 



NORTHEAST 
A dorn Sondef, Ihey'te All Goma Laugh AS You 




at (JelTen. 

Aware of the band's likely 
demographic, IXJC is shipping 
jiromo copies to alternative-in- 
tensive "hot spots." including 
select restaurants, coffee 
houses, and resorts. 

The label also will jjlace the 
album in various retail listen- 
ing-post programs, including 
Towei" Records and Kemp Mill, 
Ix'ginning in .'\pril. 

Updates: Canadian act the 
Boomers landed a U.S. deal 
with the newly 
formed Wildcat 
Records (sec 
story, page Hi) 



lour in suitjHHl of iLs critically 
acclaimed Shanachie debut. 
"Ska Voovee". . . Clear View 
Records is putting snipiM^ts of 
five songs fi*om Syn's "Matter 
Of Time," {|ue Mjuvh 2S). on an 
800 number for retailers and 
cimsumers to sample. 

The number will be postetl on 
stickers, [Histcartls, and flyers 
that go out to retailers and 
pi-ess ivpiiesentatives. "Emily," 
which was .ser\ ic«?(i to mwlem 



THE REGIONAL ROUNDUP 



Rotating top-10 Irsts of besl-sellrng tiltes by new & developing artists. 


WEST NORTH CENTRAL 

1 Bit Hn<i TodaMoniiait, bi^tci "iuf'.'t 

2 Adam Sandkif. Ttryrn All Gu-inj laugl- 

3. Slicfyl Crow. TucsHiy Nignt Mlaic CiLb 

4. lit Ph*ir. -nie In Guyville 

5. Miillna McBrld*. Tne W«y Thil l Am 

6. The Maveticki. What A Cn^ng Sname 

7. Gittn Day. DL--3ki« 

8. Pout $up*rnaw. Oea & Rio Cranoe 

9 Jotlvu) K»diMn, Painlea Ontn ttitntiMi 
10 Dig. Dig 


MIDDLE ATLANTIC 

1, K7. HJ-r.i £.wi-ig 

2. Stieiyl Crow, TjcidJ* Nighl Music CluD 

4. Sim Jordan. fiMs 

5. Adam Sandltt. Inef'fe Afl Qonni Lsugn 

6. OH. D,g 

7. HMldaway, HaiMaway 
S. Grwi Otj, Daoliio 

9. U>I* Ovtfhill. Salurjtion 
10. Blatk Hoon. Enia Da Slagt 



but, "Fruit Of Life." released 
M}u-ch l.'S. In early March, ra- 
dio, retail, and press rweived a 
solicitation sheet, sampler, and 
a special gatefold bio that 



houses the disc. "We've already 
had positive feedback and 
heightened interest in the act as 
a result of the mailing," says 
Jayne Simon, director of sales 



thanks to over- 
whelming re- 
sponse at album 
altei*nativc radio. 
(Billboard, Feb. 
19). 

Chrysalis' 
ERG jazz/soul 
hip-hop act the 
Solsonics (Bill- 
board, Feb. 19) 
landed the open- 
ing slot on Queen 
Latifah's tour, 
beginning May 2. 
The band's debut. 
"Jazi! In The 
Pi-esent Tense," will be in lis- 
tening posts in Tower, The Wiz, 
and Musicland in April. The la- 
l>el also is in the midst of an 800- 
sltire "New-.iazz Swing Trivia 
Contest" in which retjulers can 
win $100 foi' ans\vering a (jues- 
tion on a toll-free number. A 
similar, consumer-oriented con- 
ttwt is lM!ing planned to C4iincide 
with the tour. 

TiD BITS: Ska act the Skala- 
litcs appeared on "Late Night 
With Conan O'Brien" March 15. 
The band is in the middle of a 



WD. 



Good Taste. Atlantic rap 
trio Original Flavor is going 
back to school to promote 
its second album. "Beyond 
Flavor, " which streets 
Tuesday (22). The act will 
be on a nationwide tour of 
high school and college 
campuses in April, Fanzine 
ink includes April features 
in Right On!, Black Beat, 
Word Upl. and Kronik. 



nwk and all)um alternative ra- 
dio March 1.5, and the emotive 
"Love On My Side" are among 
the songs on the toll-fi-ee sen- 
ice. 

A(fdHii>nal n'jHirtimj ims pm- 
i-idrd by firt'tt Atmifxi. icith as- 
>tiHtai(Ci' from Silrio Pietro- 
luougn. 
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Norman Brown Aims For Breakthrough 

MoJAZZ Whips Up 'Storm' Of Promotion 



IBY J.R. REYNOLDS 




LOS ANGELES— MoJAZZ is 
hopeful that guitarist Norman 
Brown's covers of proven hits will 
help his new release become a com- 
mercial breakthrough. 

"After The Storm," which drops 
May 3. features versions of hits by 
Janet Jackson. Luther Vandross, 
and the Isley Brothers. 

Despite the three cover versions 
on the 12-track album. Brown says 
his latest set better defines his indi- 
vidual identity as an artist than did 
his 1992 album "Just Between Us." 
"Overall, I wanted to show differ- 
ent sides of my- 
self to listeners." 
he says. 

Citing certain 
technical nu- 
ances and crea- 
tive modifica- 
tions to his 
playing, Brown 
BROWN says "After The 

Storm" is a more 
"modern" sounding album. "It's 
personalized, with a hipper sound," 
he adds. 

"The [instrumental] interpreta- 
tion of my compositions and ar- 
rangements by the musicians is a lot 
closer to my vision than last time. 

"The main reason is because the 
same people who recorded on 'After 
The Storm' were also on the road 
with me while 1 was touring. On the 
first album. I used session musi- 
cians who didn't see the music until 
the day of the recording session." 

Bruce Walker, senior director of 
MoJAZZ, reports that the label is 
committing itself to breaking Brown 
by taking advantage of the commer- 
cial appeal of "After The Storm" 
and launching an all-out assault on 
the airwaves. He says the first sin- 
gle, a cover of Janet Jackson's hit 
"That's The Way Love Goes," is 
slated to hit the streets April 19 and 
will include snippets from other cuts 
from the album on its B side. 

"The first single is an excellent 
cover of Janet Jackson's hit, and 
we'll take advantage of the song's 
appeal by working it at a variety of 
formats, including NAC, jazz, quiet 
storm, urban, even AC," he says. 



Walker says that following this in- 
itial thrust, the label also will pro- 
mote the single at college radio. 

He adds, "The B side's sampling 
will consist of songs that will proba- 
bly become the second and third sin- 
gles." Those tracks also are covers 
of commercially successful tunes: 
Vandross' "Any Love" and the Isley 
Brothers' "For The Love Of You." 

Walker says touring is an impor- 
tant aspect of plans to reinforce 
Brown's name, and will play a large 
part in the overall marketing cam- 
paign. "Norman was received really 
well when he toured in support of 
his last album, particularly in Eur- 
ope." he says. "We'll be sending him 
out again, beginning April 23 in Tus- 
caloosa, Ala., where he starts the na- 
tional leg of what will be a world- 
wide tour." 

Brown is to perform at the Na- 
tional Assn. of Recording Merchan- 
disers conference this week in San 
F'rancisco. He's also stated for a 
show at the annual music confer- 
ence hosted by Black Radio Exclu- 
sive (BRE). scheduled for May in 
Los Angeles. 

Brown says the most difTicult part 
of his latest project wasn't the song- 
writing — he WTote the album's other 
nine songs — or the arranging. 
Rather, it was the noncreative as- 
pects of his producing duties. "I 
think that moving from artist to pro- 
ducer was most challenging because 
of the administrative aspects I had 
to deal with." 

Because he is a jazz guitarist with 
a smooth and easy style, compari- 
sons between Brown and George 
Benson abound. Brown views such 
talk as complimentary, since Ben- 
son was a major influence, but in- 
sists his sound is nothing like Ben- 
son's. 

"The only thing we have in com- 
mon is that my tonality is very clean 
like George, and I use the same 
brand guitar that he does, an Ibanez 
GB 10," BrowTi says. 

Brown says a more substantial 
difference is that his music is more 
rhythmically based, while Benson's 
sound has firmer roots in jazz. 
"George's music is based in tradi- 
tional bop or swing," he says. "But 
the real differentiation is through 



ART/ST DEVELOPMENTS 



RAP IN THE BADLANDS' 

Although the rap and R&B scenes 
in Houston are mainly defined by 
artists like Scarface, the Geto Boys, 
and H-Town, Pendulum/ERG 
recording artist Papa Chuk .says his 
album, "The Badlands," is different 
because its hardcore rhetoric 
contains broad, politically rooted, 
inner-city commentar>'. 

"Slum-funk" is how Chuk describes 
the mixture of rough hip-hop, hard 
bass lines, and reggae-tinged vocals 
that are featured on his debut disc, 
^^ch hits the streets May 3. He says 



his raggamuffin-influenced sound is a 
result of listening to college reggae 
station KAZI Austin as a youth. 

Chuk is joined by his hip-hop 
collective Ruffneck Asylum, which 
consists of Baja Jedd, Champ MC, 
Agone, Kilo, Pepsi, and Johnny 
Quest. With his sights set on helping 
to create a better future, Chuk says 
he formed the group to lift the level 
of self-esteem and social awareness of 
people in hi.s Texas 'hood. 

"Everything I focus on (deals withl 
my inner struggle as a youth trying 
(Continued on page 39) 



the segmenting. I've slowed things 
down in my music." 

MoJAZZ's Walker adds. "Nor- 
man simply has a different sound, 
and it's most apparent when you 
hear him live. Norman's got more of 
an R&B fusion with a jazz base. Our 
success with him will be with dis- 
criminating R&B listeners and con- 
temporary jazz fans." 

Music video exposure also will be 
a component in marketing Brown, 
according to Walker. "With his last 
album, we only did one videoclip," 
he says. "Because we're going after 
mass appeal with this project, we'll 
produce several and promote them 
toward the VH-1 and BET viewer. 

"The familiarity is there," Walker 
adds. "And with a big radio push, his 
touring, and the music videos to 
help tell his story, we're sure to cap- 
ture some attention." 




Guesfts Hoops? Wamer Bros R&B duo Guesss recently provided batftime 
entertainment for a charity basketball game benefiting S.A.F.E. (Sisters About 
Fathering Education). The celebrity game was held at Fairfax High School and 
sponsored by urban station KKBT Los Angeles. Pictured, from left, are Darryl 
Gerdtne of Guesss; rapper Def Jeff, who served as the game's announcer; and 
Deron Irons of Guesss. 



8th Soul Train Awards Are Aglow With 
Stellar Performances, Star Appearances 



Jgfijf ffiiii 



Oo WHAT DID superstar wife Whitney Houston 
think of her first-over musical (jerformance with super- 
star husband Bobby Brown at the eighth annual Soul 
Train Awards? 

"He's the best entertainer to be with on stage because 
he has this incredible energy that you can feed off of," 
said Houston. "I'm looking forward to working with him 
again." 

Gladys Knight. Patti LaBelle, and Johnny Gill 

hosted the evening, dur- 
ing which Houston and 
Arista labelmate Toni 
Braxton were big win- 
ners, walking away with a 
pair of trophies each, 
including album of the 
year for Braxton's self-ti- 
tled debut set and song of 
the year for Houston's 
rendition of "I Will Al- 
ways Love You." Houston 
also was presented with 
Soul Train's special 
Sammy Davis Jr. Award as entertainer of the year. 

Held March 15 at the Shrine Auditorium in Los 
Angeles, the live, two-hour awards show was kept flow- 
ing by a richly eclectic collection of musical talent. 

"Today there exists in .soul music an exciting cross sec- 
tion of styles and personalities, and that was reflected 
during tonight's show," commented the visibly fatigued 
Soul Train head honcho Don Cornelius. 

In addition to performances by Houston and Braxton, 
the show featured an array of great moments courtesy 
of musical director George Duke. Performances ranged 
from the textured R&B harmonies of the Winans and 
R&B album of the year winner Babyface, to the ultra- 
cool hip-hop of Digable Planets — all the way to the raw 
gangsta rhythms of Snoop Doggy Dogg and 
On>'x,winner of best rap album honors. 

One of the evening's highlights came when Knight, 
LaBelle, and Gill issued a rousing medley in honor of 
Soul Train Heritage honoree Barry White. 

Other Soul Train awards went to Tevin Campbell 
("Can We Talk"), best R&B male single; Jodeci 
("Lately"), best R&B single for a group; Silk ("Lose 
Control"), best group R&B album; Kenny G ("Breath- 



less"), best jazz album; the Mississippi Mass Choir ("It 
Remains To Be Seen"), best gospel album; H-Town. 
best new artist; and Janet Jackson ("If), best music 
\ideo. 



B 




by J. R. Reynolds 



KHIXD THE SCENES, everyone talked about their 
latest proji'fis and future plans. Barry White is polish- 
ing his next A&M set, 'The Icon Is Love," due in June. 
"1 (lid a lot of songwriting collaboration on this album, 
with people like Gerald 
Levert, Jimmy Jam & 
Terry Lewis, and 
Chuckii Booker, so that 
makes this project special 
to me." 

R&B album winner Ba- 
byface said he is toying 
with the idea of going on 
tour. But he was most ex- 
cited when reflecting on 
Toni Braxton, who came 
to Arista via his LaFace 
label. "I'm so thankfijl to 
be able to work with such talented people as Toni, who 
turned in a wonderful project," said Babyface. In addi- 
tion to her album honor, Braxton won best R&B single, 
female, for "Breathe Again." 

Speaking of touring, Lisa Lisa says she's preparing 
for dates starting in July and promises quite a show. 
"I'm talking about a major live show here," she said. "It's 
not going to be like some music video . . . it's going to 
he something audiences will come away from dog tired!" 

Also excited about touring this summer is Dwayne 
Wiggins of Tony Toni Ton^, who added that the best 
part of the recording business for him Ls "attending cel- 
ebrations like this and producing new artists like |Fox 
Records signeel Simple-E. Wiggins also touted un- 
signed soul artist Jo Jo, whom he is producing. 

On the prowi backstage with a minimal entourage was 
the urban-gear-clad Hammer. A gentleman with the 
women, and a guarded but all -the- way-down homie with 
the fellas, Hammer happily accommodated autograph 
and snapshot requests from swarming fans and friends. 

"I'm grateful that my new album is doing well and I'm 
especially happy about the great response it got from the 
streets," he said. "I love being here for the fans." 
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BECAUSE OF LOVE 

J JAM T LEWIS, 1 JACKSDN IJ JACKSONJ KARRIS III.I LEWISi 


♦ JANET JACKSON 
<C) m «) VIRGIN 3M22 


OD 


16 


16 


4 
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RIBBON IN THE SKY 
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TREAT U RITE 

C BOOKER IC BOOKERI 
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BELIEVE IN LOVE TEDDY PENDERGRASS 

CALLOWAY LALL JWAT (.ENDERGHASS (CALLOWAY .CAUOWA¥,PtND€RGRASS,BEC«HAM) (C) III ELEKTRA 64574 


19 


13 


17 


9 


GIN AND JUICE ♦ SNOOP DOGGY DOGG 
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WHEN A MAN LOVES A WOMAN 

ART L RHYTHM (1 WAr(rY,L CAMI^ELL) 


♦ JODY WATLEY 
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AND OUR FEELINGS 
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♦ BABYFACE 
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HOW DO YOU LIKE IT? 

K,SWEAT ' Mlul" F, „Ar/iT ■ ,L(:r[ 


KEITH SWEAT 

lOIMMlHX) ELEKTRA 64i55 


(D 


26 


24 


7 


IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST NIGHT) ♦ ME SHELL NDEGEOCELLO 

ABETTS !M NDfGLOCLLLO] ICHO) (T) <V) (X) MAVERICK-SIRE )832&fl»EPRISE 


24 


19 


9 


25 


CAN WE TALK • 

KAHrFi: ( 1 ■ ir.-v '( p/,.-.Ffir£ D,SIMMOMS) 


♦ TEVIN CAMPBELL 

(Cl -D: ivi QWEST 1B34&'WARKCR BROS. 


(D 


29 


39 


7 


PLAYER'S BALL 

ORGANIZED NOIZE (OUTKAST .ORGANIZED NOIZE) 


♦ OUTKAST 

IC] (U) (T) IX) LATACe 2-406a'ARISTA 


2« 


21 


14 


23 


NEVER KEEPING SECRETS 

<W(iyA,f 1 ,11. (ISIF^MONSIBABYFACE) 


♦ BABYFACE 

(C) (V) EPIC 77264 


27 


25 


21 


15 


CANTALOOP (FLIP FANTASIA) 

GWii-r. . . LL.Y.WIIKINS.SIMPSON) 


♦ US3 

(Cl fT) (Vf (X) BLUE WTE 44945i«APIT0L 


OD 


34 


45 


7 


GONNA LOVE YOU RIGHT (FROM "SUIMR HILL*) 

KANDES iK ANDES T HARRiS R Jijf,ES,W',CAREY) 


♦ AFTER? 

ICHD) BEACOM lOOO&TOX 


29 


23 


12 


16 


ALWAYS ON MY MIND 

B A MORLWN l6 A MORGAN.R .VILS : '! S I'ZOT- 


♦ swv 

r . ili.'Ii RCA 62738 


d) 


30 


33 


7 


A DEEPER LOVE (FROM "SISTER ACT 2-) 

C.C MUSIC FACTORY (0 COLE,R CdVlllESI 


♦ ARETHA FRANKLIN 

(C> (Ml m (XI ARISTA 1 -2657 


d) 


54 




2 


*** Greatest Gainer/Sales * * ★ 

GOT ME WAITING ♦ HEAVY D. & THE BOYZ 

PRCCXrHEAV'O P(fS(CKi (C) (Tl UF^mvN 5481 5WCA 


32 


28 


32 


17 


DUNKIE BUTT (PLEASE PLEASE PLEASE) 

.,[ vi'. ,:'■,',(■—. ; .-ii;. ,,b- (1 PINKNEY SCF-LO'I 


♦ 12 GAUGE 

(C) (T) W STMET Ltf E 75373«C0ni BROS 


33 


31 


31 


7 


I'M OUTSTANDING * SHAQUILLE O'NEAL 

E,SERF40N ; :'.[■•,; I'fP'.'OrtR ROACFtfOftD,R CALMOUK.A YAfieROUGH.) ELLlS,L SIMMOF.Si ICl (T: :Xi JIVE 42201 


34 


32 


35 




YOU KNOW HOW WE DO IT 

Q D III (ICE 0 lir -J Ill) 


♦ ICE CUBE 
(Q (T) PBH3RITY 53847 


3S 


27 


22 


9 


irS ALL GOOD 

HAMMER,THE WHOLE 9 (HAMMER.THE WHOLE 9,DEUCE DEUCE) 


♦ HAMMER 

ICllDKTilV) GIANT 1827t/HtPRlS£ 


(D 


50 


62 


6 


★ ★★Greatest Gainer/Airplay* ★★ 

DREAM ON DREAMER ♦ THE BRAND NEW HEAVIES 

WAM) fitWHtAviES :0 AUSTIN, N UAVESPORr} ij I'M.i il[.:n;. l: f.Llf;iL.US VTHyL 9«3J 1,'EASTWE.5T 


37 


38 


48 


i 


JUST ANOTHER DAY 

SID ' ■ 


♦ QUEEN UTIFAH 

(C) (W) m (X) MOTOWN ??33 


3t 


35 


25 


22 


BETCHA'LL NEVER FIND 

SHUHLEV. .V, .- ,i- ■ -ijh y- 


♦ CHANTAY SAVAGE 

■ 1 D. j: HCA 


dD 


47 


64 


3 


ELECTRIC RELAXATION (REUW YOURSELF GIRL) 

A TRIBE CALLEOOUt!)? ' 1 . ^- .■. i.-l .iliAyVWO.U TAV10«> 


♦ A TRIBE CALLED QUEST 

(C; fTl (XI tlVF 42179 


® 


46 


54 


6 


COMIN" ON STRONG ♦ SUDDEN CHANGE 

DA' MIf. F>Oi":<-fSAHiMl,:'NUtST1N.MONDESTIN.Pir«RD.DAV!S,DA-UICf>ftOFESAH,CyiAMAM) (CjEASTm&I 5tB331 


41 


33 


30 


16 


YOU DONT HAVE TO WORRY ♦ MARY J. BLIGE 

EF-HRELL .■ ' f E TERREU ,KOfiNECAT,WHiTTINGTON.BflOWN.WESLElf.B0BBrrT> (CI (T) UPTOWN 'i : '.' <. 


42 


43 


47 


g 


MASS APPEAL 

r>J —(■.'[-■ iK ELAU.C MARTIN) 


♦ GANG STARR 

(a en CHRYSALIS SBl 1 ti'ERG 


43 


36 


26 


20 


GETTO JAM • 

DJ BATTLECAT ■■DGMINO.K.GlLLIAMl 


♦ DOMINO 

<0 't/[ n) oil OUTBURSTmL 7729a/CHAOS 


44 


39 


34 


24 


BREATHE AGAIN • 

I A fyEica^cvfAct D Simmons tbAayFAcet 


♦ TONI BRAXTON 

ICMM) (TKXItAFAti -i ■'■ ^- I- 


® 


55 




2 


MY LOVE 

0 HAJ.L K f.»V£tNE,DHALLJ 


WARY J. BLIGE 

nj UPTOWN 54789*,iMCA 


4« 


37 


38 


9 


KRAZY 

O.ALLEN (D ALLf N M DAItrv) 


♦ BLACKGIRL 

CCJ KAP€B t".; :;!:', KCA 


(2) 


64 




2 


PUMPS AND A BUMP ♦ HAMMER 

BAtLLCS^TKi. MkV'.T- (HAMMEB.DUCCE OiJEC£,HAILLEffGEAU,CUNTOM,5HIDE'*: iC; ID] (V) SUNT IBZl&REPRISE 


® 


71 


73 


4 


BORN TO ROLL 

AS£0«e J ■" .r/.- ;< .-. H~ I'/.'i h MCi-UOSH.T.J.KELSIE) 


♦ MASTA ACE INCORPORATED 

ICi 1M) m DCLKMUS VINYL 98315/EASTWEST 


49 


45 


51 


8 


TELL ME WHERE IT HURTS 

M J POWELL (* MASON.T MASON.M POWELU 


♦ GUESSS 
(C) WAHNER BROS 1B303 



O RecoKJs w.th the greatest airplay and sales eains this week, ♦VT{jeocnp availability. • Recording Industry Assn. Ot Amenca (RtAA) certification for sales of SOO.CKX) 
me symbcJ, Catalog ni:rTiber for r.a^sette iiAgit- 'A^lefisk 'nd'rales catalog number is to* cassefle maxi-single; regular cassette sinrie unavailable (C) Cassette single a 
(V) Vinyl single availability. {XI CD maxi-singe avai'ability. -l 1994, Billboard-BPI CommunicaliOftS. 
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WKS. ON 
CHART 


■niLE ARTIST 

PfiOOUCtft ISONCWRITER) lABCl & NUMKHi'DlSTRIBUIIMG LABEL 


(M) 


51 


55 


6 


YOU DON'T LOVE ME (NO, NO, NO) *DAWNPENN 

SrEELT.CLEVIE ID PENNI IC) IT) (XI BIG BEAT 9B31I/ATLANTK: 


1^ 


52 


56 


6 


C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) # WU-TANG CLAN 

WINCt RflKLtl/ i/,U-l*MCiClANI (M) m (XI LOUD r.: t'." " A 


52 


40 


36 


10 


QUIET TIME TO PLAY ^JOHNNY GILL 

J JAM I.L£WISti HARRIS III T LE.VIS M liORTC'li . MOTOIWN 2?36 


S3 


42 


37 


20 


U.N.l.T.Y. ♦ QUEEN LATIFAH 

: GEr,f.njn .n (jwr\'. j SAMPif. ici ID) iTi Motown 2?2i 




57 


90 


3 


SOMETHIN' TO RIDE TO (FONKY EXPEDITION) ^ CONSCIOUS DAUGHTERS 

PARIS IPARIS) (Cl SCARfAa ' i iH> I- 


® 


70 


88 


3 


ROUND AND ROUND ^ GLENN JONES 

■, i'.-if h 'I'.l.^ >T- . ■ ATLANTK; 




48 


41 


15 


FAMILY AFFAIR (FROM 'ADDAMS FAMILY VALUES^ * SHABBA RANKS 

S(*£M|. ■■.t,^\!.ht. (Ciiri ATIASB55 .J. ('L(i 




eo 


63 


5 


STIRITUP(FROMXOOLRUNNINGSn DIANA KING 

J BRALOWEH (B MARLEV) (C) (T) CHA(35 7 7325.COLUMBW 


® 


61 


61 


5 


ON AND ON * SHYHEIM 

RNS A ^iJINM S 'R^NK.IN JIWILSON) T viR<;iN3e415 


59 


56 


60 


10 


FUNK DAT/WHY IS IT? * SAGAT 

J.C SLAMM iF LEf.JNi iT Ci 7 i ' i MAXI 1 1 




69 




2 


YOU MEAN THE WORLD TO ME TONI BRAXTON 

LA REID BABVFACE.O SIMMONS (t A REID BABYFACE.D SIMMONS) (Cl (VI lA^ACE ? dOM.'AfilSTA 




76 


95 


3 


J JAM.T L£WIS U-MARRIS Ill.T LEWIS) (C) (D) (VI MCA S4B04 




NEW^ 


1 


* ★ ★ Hot Shot Debut * ★ * 

I'M STILL IN LOVE WITH YOU/PART TIME LOVER AL B SUREI/H TOWN 

Ai. e ;A;Rt :j - v. "v , ■ :>f ! N lAChW^ MUCWELL.SWINC.PtARSOWJ (Cl DEATH ROWflNTERSOTPE OS^BS ATLANTIC 


63 


58 


58 


14 


1 FT'^ MAKF 1 nUF A AAPON MAI 1 

AHALL ."-I. .1 SILAS M78JKACA 




68 


76 


5 


LESSONS LEARNED FUNKY POETS 


65 


63 


53 


14 


SKIP TO MY LU # LISA LISA 

SALAH ■ ..(IA,. C.AST0R.TH0*l*$,PRUlT,CASIOR,rHOMAS.BCl«STAIN) (C) Ofl IT) (VKX) PtNOUlUM M094/ERIJ 


(M) 


66 


66 


6 


ZUNIU ZENG * K7 

k; ,a.|.,(^ ' cUILASS IK7 J (iARDNER.F MALAVtH J LAVVESF W BURK) iI] iH ■ TOMMY BOV 599 




72 


79 


4 


HEY D.J. (FROM "Ml VIDA LOCA') ♦ UGHTER SHADE OF BROWN 

HGU'lERRtZ 1- '•' vr.ACEliL PRICE FLARhlNSR GL1IERRE2 B Ramirez: 'Zi - MERCURY aSB 402 


M 


65 


71 


4 


WAS IT SOMETHING ♦ FREDDIE JACKSON 

CHRISTIAN C .•.'■■(■. : --■■^^f.R,- (C) (Tl (X) RCA 62806 




77 


77 


4 


YOU (X>N'T WANNA MISS * FOR REAL 

WWELLMAN IVI .■. II PAYNE 1 i I H AAM ' I'l ( ' p( R.(.F( Tci 


70 


62 


57 


20 


THE MORNING AFTER ♦ MAZE FEATURING FRANKIE BEVERLY 

F BEVERLY (F BEVTHlYI (Cl WARNER BROS 18349 


71 


59 


« 


15 


RFI IFUF THAT * KFITH WAQMINf^TDfJ 

GLEVERTE r.lCUL . .Vi (G LtVERTE MOIOLASI (O QVKCST IftZlj^iWARNER BROS, 


72 


67 


50 


16 


PRnrp^ nF fi ihimation a frip e^ari f 

rnAJA>CA3 Ajr CLiminMiiv/n w t,ni\j \jAADLC 

CHRISTIAN (C .VAPSFN > T STYLE) iD iM EPIC 77288 


CTi\ 
Kii) 


86 


89 




IT Al 1 rouF^ nowN Tn thf lunNFV a tprminathr y 

1 1 V.LJ wi no wnn i u i nc rnurati w I lIyIVIII yYA I \JT\ A 

TERMINATOR ' ; .(.'iTh ;C S-nXhlEr K l.'lUfA fi fAftI i MILLER) ICKMKH RAIXHAOS 77168.t:aL7M8IA 


74 


53 


52 


8 


FAITHFUL ^ HI-FIVE 

D AU[.Ti'| A HENMNGS lA MENNINt.S; (O JIVE 42188 


® 


84 


92 


3 


ALL OR NOTHING ^ JOE 

JOE II. A' il tp I'll 1 T GERRELL) (CHT; MEI!CURY 858 211 


® 


79 


80 


4 


BABY WHERE WERE YOU THE REAL SEDUCTION 

J r.d il.'P 1 1, .11 .... I-. (J ■ 1- IMP- . IN G LENNON DCLHLER) I '- " i ATLANTK 87284 


® 


83 


94 


3 


HERE WITH ME ♦ PHILIP BAILEY 

B MCRNIQWT 1 R MCANlGHT.B BARNESI (0 200 14119 




74 


81 


4 


OA BOMB « KRIS KROSS 

J DUPRI J Tii.PPI CA BRAT) |Cl (M) (T I HUFFHOOSE 773 J.n.iXUVBlA 


® 


NEW^ 


I 


WORKER MAN • PATRA 

C.DILLON A PELL . ID f.MiIM APElti: (O (M) ETl EPIC 77289 


® 


81 


82 


6 


WE CAME TO MOVE YA ♦ FMOB 

T MCELROY, D PO-^TER |T MCfLROY.D FOSTER.R SEHRaL) (C) EASTWEST 98352 


11 


75 


75 


8 


MnNFY IN TMF E^HFTTn A jnn QMDRT 
iMAji^ tiinincAjriQiiu vi laj oiiLJR I 

THE DANGEROUS CftfVV (T :.'*AYV) (Cl (T) JIVE 42195 




80 


S3 


5 


CAPS GFT PEFLED * nFr lEll IFT WITH MP FIMTl 

*»T o • r CCL^AA W LTL* LL-ILJCI lYIin CIFIIJ 
A*C EIHT X J SUP (EIMT T IOUPSON ALPHA BREED.DI SLIP) (C) (M) (Tl (XI ASSAULT/BIG BEAT 98331/ATLANTlC 




NEW^ 


1 


SWEET POTATOE PIE ♦ DOMINO 

DJ BATTLECAT , Djt.mO A Gu 1 lAMi (Ml (Tl OorBURST.'f^AL 77349-)CHAOS 


® 


95 




2 


OLD TIMES' SAKE * <^VI/FFT ^&Rt F 

N MILLER 1 MM. . fP fiAA-f ^.yrqnGi (Cl (I) (X) STUECT UFE 7538&'ZC0TTI BROS 




85 


91 


4 


IT AIN'T HARD TO TELL ♦ NAS 

LARGE PHOf ESSOfl (W P M1TCH£LL,N JOMfS) (Cl ET> COtUMBIA 77385 


H 


82 


74 


18 


COME CLEAN « JERU THE DAMAJA 

DJ PREMIER • J OAVISC.MAHTIN.C.I'ARKER.F .SCRUGGS XJO«ES.T.TAVL(») (C) (T) PAYDAY 127 OOQFFRR 


® 


87 


96 


3 


CLOSE TONIGHT UNV 

JPENNII - .vjiri.A. lOMAVEftlCKSIRE IB428.WARMRBR0S. 




88 


86 


13 


SOUND OF DA POLICE * KRS-ONE 

SHOWBIZ 1 -■■'I- I- iM-. (C) En JIVt 42192 


® 


NEW^ 


1 


PUY MY FUNK (FROM -SUGAR Hia*) « SIMPLE E 

D.WIGGINS IE YPSGII.S E Vl.LLlAMS) (C) (T) (X) BEACOW 1 :.:jD7 FOX 


® 


NEW^ 


1 


JOY « 7669 

KANGQL (KANGOL & THE CRtATORS.DYNAMFIE) (C) MOTOWN 2234 




NEW^ 


1 


I'M ItfMJMA UAKF Vf^ll MIMP a tamva oi ni lUT 
1 m AjA^nnpA rannc lAjunRint 9IJAINTJA oLUU IN 1 

SHUHLEY IM .-.IL.AML . 1 IlTCP l. SAVAF.Fl (C) (Tl POLYDOR 855 534^RLG 


92 


93 


98 


3 


HFAUFN HPI P ▲ 1 riLiMV udauit? 
ncMvcn ncLT ♦ LtrdlN Y KKAVI n 

L "RAvr: Ii lirvEAU* T BRITTEN) (A) VIRGIN J8412 


93 


90 


93 


17 


WHAFS MY NAMF7 • A QMrvTP nnrrv r\nrr 

DR ORE (SNOOP) iCl D£ATH ROA tMERil : 9a34Q(ATUA)TK: 


94 


94 


99 


20 


MAKF 1 OVF A CQtnnir lArif cdm 

P LAURENCE (P LAURENCE) (C) RCA 62704 


95 


100 




2 


VFAH VFAH A TUir NCUJ O 1 IVJC PDCAAJ 
TOATl YUATI ^ | Ht INtW £ LIVt L^KtW 

THE NEW 2 LIVE CREW I i AMPtlELL.C WONG WON.L DOBSQN) iC; iMl IT) LUKE 476 


98 


39 


78 


9 


EGO TRIPPIN' (PART TWO) ♦ DE U SOUL 

DClAMUl PPlNljE PAUL (K MERCER.DJOLICOAJER.V.MASONP HOUSTON! IM lli <i (OMVY tii:' 


® 


NEW^ 


1 


WHAT GOES UP MAZE FEATURING FRANKIE BEVERLY 

F BEVfRlY (F BEVERLY.A BEVERLY) (C) WARNER BROS 18232 


91 


73 


65 


7 


BABY IT'S YOURS * RIFF 

r.v.iiA... ,.i.-. Ill - ... riff: (C)EM)E.A:citRG 


99 


99 




2 


BANG BANG BOOGIE « DBG'Z 

BLUR : 1 - -■ I (C)BUST IT 8017 


100 


92 




2 


SOUND BOY KILLING « MEGA BANTON 

M JOHNSGAI (MEGA HAMON.B WHITE) 1 M) (T) IX) VP 5280" 



units. A RIAA certification for sales ot 1 million units, witti additional million indicaled by a numefal following 
ilabtlity. (01 CD single availability. <M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. 
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Hot R&B Airplay. 

CwnpM trwn • nattonH umplt of airplay tuppM tr/ Bmdcast Data Systems' Radn Track jervKe. 75 R&B stations 
wn elcctroncalty tnonmnd 24 twurt a day, 7 dayt a wmIl Son^s rwkiKj by grots impreuioni. compulad by crou- 
rvferencms euct times o4 airptay wptti Arbrtm liManw <lata This data a uMd >n ttw Hot R&B Singtos chart 
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WEEKS ON 


TITLE 

ARTIST (EABEL'DI&TRIBDTIN& LABEL) 


?C 

M 








* ♦ NO. 1 * * 




a) 


u 


6 


A DEEPER LOVE 

ARETHA FRAWLIN (ARISTA) 


11 


1 


1 


15 


BUMP tf GRIND 

R KELLY (JlVt) 3 mm4>i ■( Mcl 1 




s 


52 


7 


YOU MEAN THE WOfllD TO ME 

rONI BRILXTON (I AFACF . ARISTA) 


71 




2 


17 


U SEND ME SWINGIN' 

MINT COf^DOti (PIRSJ^CTIVE) 




40 


34 


31 


BREATHE AGAIN 

TOM BRIAKTON (lAFACE/ ARISTA) 


n 


3 


3 


12 


GROOVE THANG 

nW4E (MOTOWN) 




41 


40 


8 


YOU KNOW HOW WE DO IT 

CE CUBE (PRIORITTT) 


41 


4 


5 


23 


SEVEN WHOU DAYS 

TOM BRAXTON (LAFACE/ARSTA) 




42 


43 


9 


KRAZY 

eLACK(iAl (KAPER/RCA) 


44 

1 


5 


4 


23 


(LAV YOUR HEAD ON MY) PTLLOW 

T0NT1 TOM TQNE< (WTNG/MERCURTT) 




43 


39 


22 


GETTOJAM 

OOMINO (0UT8URST/RAE CHAOS) 


21 


S 


6 


8 


FEENIN' 

KXXO (UfTOWN/MCA) 




44 


47 


< 


JUST ANOTHER DAY 

(^UEFN ( ATIFAH (MOTOWN) 


M 


2) 


11 


15 


YOUR BOOY^ CAUIN' 

R PITH Y lAVt) 




w 


55 


5 


COMIN' ON STRONG 

SUCOENCiiANGF (EASrWFST) 


O 


X> 


10 


18 


CRY FOR VOU 

JOOCCI TUPTOWN.'IMCA} 




46 


45 


6 


YOU DONT LOVE ME 

DAWN PENN (BIG BEAT'ATLANTK^) 


B 


9 


; 


17 


WHATTAMAN 

SALT'NTtPA.'XN YOGU€ (NEXT PLATEAU) 




47 


48 


10 


IS MY LIVING IN VAIN 

XSCAF^ (SO SO0Er/C(XUM8U) 


K 


3D 


12 


18 


SHHH 

TEvm CAMPSLLL (QWEST .'IWUVCR BROS ) 




w 


5« 


3 


ELECTRIC RELAXATION 

A TRIBE CALLEO QUEST (JIVE) 


44 


u 


9 


13 


I'M IN THE MOOD 

CE CE PENISTON (AiMTiERSPECTivE) 




49 


41 


24 


QUIET TIME TO PLAY 

Johnny gk i tmotown) 


SI 
12 




15 


6 


I'M READY 

IEV)N CAMPBELL ((JWEST.'WARNER BROS ) 




50 


42 


20 


umtY. 

(^EN LATIFAH (MOTOWN) 


71 


13 


14 


25 


CANWETAIK 

TEV)NCAMPSELL ((^5T WARNER BROS ) 




31) 


62 


2 


ROUND AND ROUND 

GLET*( TONES (ATLANTK) 


30 


14 


13 


29 


NEVER KEEPING SECRETS 

BABYFACE (EPIC) 




W 


58 


4 


wi?TAj^*CLAN (LOUD RCA) 


36 


05) 


20 


16 


BECAUSE Of LOVE 

LANE T LACKSON (VIR(;lN) 




S3 


51 


6 


TELL ME WHERE IT HURTS 

GUESliS lYvn--.; H -■■^ s 


32 


16 


16 


41 


RIBBON M THE SKY 

«THO (ATlANTKn 




S> 


70 


2 


WHEN 1 NEED SOMEBODY 

RALPH THESVANT (MCA) 


74 


ro 


IS 


6 


TREAT U RITE 

ANGELA WIM^SLL (ELEKIRA) 




55 


54 


9 


SKIP TO MY LU 

L^ LISA (PENTXAUM ERG) 


St 


18 


8 


20 


UNDERSTANDING 

XSCAPE (SO SO OEF. CtXLAABLA) 




56 


53 


10 


GIN AND JUICE 

SNOOP DOGGY DOGG (DEATH RCWF) 


i 
9 


31) 


21 


10 


STAY 

ETERNAL (EML'ERG) 




57 


SO 


15 


FAMILY AFFAIR 

SilAfiSA RANKS (ATLA&EIG) 


43 


a 


17 


7 


BELIEVE IN LOVE 

TEDOY PENOERGRASS (ELEKIRA) 




m> 




1 


ANYTHING 

SYIFV (RCA) 


U 


2D 


30 


2 


HOW DO YOU UKE FT 

KEITH SWEAT (ELEKTRA 




m 


64 


3 


MASS APPEAL 

(.ANL. SIAHH 1 MRYSALTS ERG) 


21 


22 


24 


7 


IF THAT'S YOUR BOYFRIEND 

MESHEIL fOtGE0(;tiL0IMAVERlCK) 




60 


57 


20 


THE MORNING AFTER 

MAiE FEAT FRANKIE BEvERlY (W9) 




23 


23 


4 


THE MOST BEAUTIFUL GJRL IN. 

PRINCE (NPG BEL l (AAf)«) 




61 


61 


5 


BE THANKFUL 

PORTRAIT (ATLAS PIG) 


31 


24 


25 


7 


AND OUR FEELINGS 

BABYTAEF (FPiri 




® 


71 


2 


LOOK INTO YOUR HEART 

WHITNEY MOdSTON (WART<RBROS) 


3 


B 


19 


21 


ALWAYS ON MY MIND 

S«V (RCA) 




(S) 


69 


3 


ON AND ON 

SMYHUM (ViH(iW) 


12 


a 


26 


7 


NEVER FORGET YOU 

MAiTULH CLUtEY ((XlUMBIA) 




64 


60 


4 


I'M OUTSTANDING 

SHAQUILLE O f*AL (JWE) 


77 


27 


29 


1 


SO MUCH IN LOVE 

Ali 4 ONE (BIIT7^. A't ANTIC) 




65 


E3 


15 


PROCESS OF EUMINAT10N 

(Rll GAHLt (I PIC) 




w 


38 


6 


DREAM ON DREAMER 

BFUEO NEW HEAVIES (DELICIOUS VINYL) 




66 


59 


14 


BELIEVE THAT 

KLiTm ViA_Sh^GT(3N ((JWEST/WB) 




29 


22 


13 


WHEN A MAN LOVES A WOMAN 




® 


67 


40 


SOMETHING IN COMMON 

fiOflSY BROWN WH'TNF Y "OUSTON (MCA) 


22 


3) 


37 


8 


MY LOVE 

htARV J BLKjE ''Pi4CA) 




tS) 


74 


2 


STIR IT UP 

OLANA KINO (CHAOS COLUMBIA) 




31 


28 


22 


BCTCHAXL NEVER FIND 

CHANtAV SAVAGE {1 D HCA) 




(D 


73 


4 


YOU DON'T WANNA MISS 

FOR REAL (A4M PERSPECTIVE) 


23 


S) 


36 


2 


GOT ME WAITING 

MtAVY D 1 IMF BOY7 [WTOWN MC.A) 








8 


FUNK DAT/WHY IS IT? 

SAGAT (MAXI) 


91 


33 


27 


23 


YOU DONT HAVE TO WORRY 

MARY J BlCt (UPtOft-N MCA) 




71 


72 


9 


rrsAUGooo 

HAA*IER l(WNT REPRISEI 


7 


34 


35 


8 


CANTALOOP (FLIP FANTASIA) 

US3lSlU< NOIE CAWlOil 








1 


LESSONS LEARNED 

FUNKY POETS (S60MUSO £PlC| 


33 


35 


31 


6 


HOW MANY WAYS 

TOM BRAxrON(LAf ACE.' ARISTA) 








1 


rM STILL IN LOVE WITH YOU 

ALB SURE) flNTERSCO*^ ATLANTIC) 


i 


® 


46 


7 


GONNA LOVE YOU RIGHT 

ATTER 7 (BEACON.'tOXl 




® 




1 


PART TIME LOVER 

H-TOWN UNTERSCOPE ATLANTC) 


«2 




49 


5 


IT SEEMS UKE VOU*RE READY 

R KELLY (JIVt) 




75 


68 


4 


WAS IT SOMETHING 

FREOC* )ACKSON(RCA) 


IS 



O Tnda mowing Up thadwlwitti airplay gaktt. ® 1994. BMboard/SPI Communicitions. 







1 


COHt INSIDE 

WTRO (ATLANTIO 




4 


4 


HEY MR. OJ. 

2HAK (FUVOR UN(T/EP10 




1 


2 


SALtS!pERA (T«XT PLATEAU) 






1 


NEVER SHOUUJ'VE LET YOU GO 

HIEWECJIVE) 




3 


2 


ANNnOBAKr 

TONY) TOM TONE! (WWa/NCRCURY) 




5 


4 


JUST KiauH' rr 

XSCAPE (SO so OEf rt»LU»«A) 




2 


2 


RKHT HERE (HUMAN NATURE) 

SWVIRCA) 




6 


21 


THAT'S THE WAY LOVE GOES 

JAJCT JACKSON {VWGK) 




8 


21 


LOVENOUMIT 

MARY i. BUGE (UCTOWN/MCA) 


u 


10 


6 


DREAMLOVER 

MARUH CAREY (COLUMBIA) 


u 


11 


9 


AHOTHER SAD LOVE SCHG 

TOM BRAXTON (LAFACE/ ARISTA) 


12 


12 


7 


w 

JAfCT JACXSON (VRGM) 


a 


7 


2 


TWC AND CMANCC 

COUJR ME eAIO ((MANT/ROWSO 



14 


17 


31 


PM SO INTO YOU 

SWVIRCA) 


IS 


13 


IE 


rM IN LUV 

JOE (MERCLJRY) 


16 


9 


3 


HERO 

MARIAH CAREY ((XXUMBIA) 


17 


19 


33 


EVERY LITTLE THING U DO 

CFWISTQPMER WILLIAMS (UPTCMN/MCA) 


U 


16 


37 


DONT WALA AWAY 

JAK (GIANT /REPnSE) 


19 


18 


24 


SHOW ME LOVE 

ROeiN S (BIG SEAT/ ATLANTIC) 


a 




1 


AWARD TOUR 

A TTMC CALLED (JUEST (jnt) 


21 


14 


18 


ONE LAST CRY 

BRIAN MCKMCHT (WRCURY) 


22 


20 


4 


RUNAWAY LOVE 

EN VOGUe (EASTTKST) 


23 


23 


15 


LOSCCOHnOL 

SUL (KOA/ELEKTRA) 


24 




14 


LAID BACK GIRL 

PAA^ FEAT FRANKIE BEVERLY (WB) 


25 


22 


53 


REAL LOVE 

MART J. BLX;£ (UPTOMN/NCA) 



onttNHotR&fi 



TTIU (PuMnliar - bcami Or|.) Shaal Mmk Dot 
n Ml M MTWM (Zombt. ASCAP/Black HmnI. 

ASCAP/t I. Oartti. ASCAP) CPP 
a AUUn M HT HINO (Wamar-Tanartant. 

BMI/1ntsftco(M PmiI. aM(/6«m Jaara, KMI/Nindar. 
ASCAPAikmi Cart Of BuNness, BMI) WBM 
a AHD OUR FEDJIKS (Sony Songs, BMI/Ectf. 
BMI/BootM-Loo, BMl/Wirrw-Timarlm. BMI) 

Hi/mm 

BABY mm vm VOU (Lao-Tom. ASCAP/MCA, 
ASCAP/Sonr, ASCAP/Mirfb CuHar. ASCAP) 
BECAUSf OF UNI (Btack Ice. BMI/Tlyta Tym, 
ASCAP) WBM 

BOJEVE m LOVE CT«<^. BMI/BecK BMI/K-Rob, 
BMI/CAxo. BMt/EMI, BMI/Sony. BMI/Scnan Gams- 
EMI. BMO WBM 

BOJEVE THAT (Trycap. BMI/Zonta. BMI/Ramal. 
BMI/amtaMTi Omi. BMI) CPP 
SnCHAU NEVU FtHO (Latl SM|. ASCAP/TIM 
Coatt ASCAP] 

iOM TO Mli (OAMASTA, ASCAP/Wry ffhili. 
ASCAP) 

BKAIME AfiAM (Ecai, SMI/Sony Sonp, BMI) HI 
BVHP W mm (Zomba, BMI/S.K*fy. BMI) CPP 
CANTMJWP (FUP FANTASIA) (EMI Blackwood, 
BMI/VS-3, BMI) WBM 

CAN WE TALK (Ecal. BMI/3oity Son|t, BMI/Boobie- 
Loo. BMI/WamerTimerlsne, BMI) Hl/*BM 
CAPS Cn PEELED {Power Aftist, BMI/Iamu. 
BHI/Wlut's No4. BMI/Ta Bac Claared, BMI/Dnvtby. 
BMI/X-M«t. BMI/McGuftin. BMI) 
CLOSE TONIGHT (Mmndi, ASCAP/Undarcmanl. 
ASCAP/WB. ASCAP/Notnad-Noman. BMI/AMtUe Ms, 
BMI/Wrnet'Tainerlint. BM() WBM 
COME CLEAN (EMI, ASCAP/GittMl Puri. ASCAP) 
COHIN' ON STTONC fRtiylhm BMI/Swtdtfl 
Chanic, SMI/Nintm Eighty. BMI/Mizmo, BMI) 
CREAM. fBMG. BMl/Wu-Ting, BMI) HL 
CRY FOR YOU (EMI V>i. ASCAP/OeSMnf Mob. 
ASCAP) WBM 

OA BOMB (EMI April. ASCAP/Air Ccntnt. ASCtf /So 
SoDd, ASCAP) 

A DEEPOt LOVE (FKM SISTER ACT T) (Cole, ASCAP 
/CIrviflei, ASCAP.i'VirEin, ASCAP/EMI, ASCAP) HL 
DftEAH OK DREAMER (My Dog Luna. 
ASCAP/DAB P., ASCAP/EMI April, ASUP) WBM 
DONRIE sun (PLEASE PLEASE PLEASE) (AMI. BMI) 
EUCTmC ItElAXATIOM (RELAK YOURSELF GIRL) 
iltmbt. ASCAP/iui Mercrunt, ASCAP) CPP 
FAITHFUL (B«an« Tribe, ASCAP/Arn. ASCAP) 
FAMILY AFFAIR (Mi0c BMI/Wanwr TMnaftMt. BMI) 
WBM 

FONW (EMI Aphl. Bttl/OeSwinf Mob. ASCAP) WBM 
FUmt DAT/Wfr IS m (Estroten, BMI/Sam Blah. 
BMI) 

GTITO JAM (No DooK. ASCAP/Cats On TTm Prowl. 
ASCAP/Gatto Jam. A$CAPA:tiryialii. ASCAP) CPP 
GIN AMD JUKE (WB. ASCAP/Mwi-Krufhl. ASCAP) 
WBM 

fiOfMA LOVE TOU RKHT (FROM SUGAR Hill) 
(Koaivte, ASCAP/Cfi^ters Of You, BMI/Sir RKky. 
ASCAP/BMG. ASCAP/Maeslro. ASCAP/Oarfy Double, 
ASCAP/Polrtram Inl'l, ASCAP) 
GOT MC WAITING ([-Z-(hu-lt ASCAP/P<t« Rock. 
ASCAP/EMI. ASCAP) 

GMOVE THANG (Ninth Town. ASCAP/Nau{hty. 
ASCAP/Baby Fmgm. ASCAP/Mmo. ASCAP/Shown 
Brercc, ASCAP/Fredd« Dee, BMI) 
HEAVEN HELP (Bahama Rhyttwi. ASCAP/WB, 
ASCAP/Myaie, ASCAPj WBM 
HCRE WITH ME (Bitndon Barnes. BMI/Softgi Ot 
PolyGiBm, BMI/Po<nram Int'l, ASCAi>A:«ncd Lunch. 
ASCAP/MidmjN, ASCAP) 
HEY DJ. (FROM HI VlOA LOCA) (Chansnu, 
ASCAP/WiirW'TameiliM. ASCAP/EMI Blackwood, 
BMI/Hv Hop To Pop. BMl/HIp Hop loco. 
BMI/Chryulis, BMI) CPP/WBM 
HOW DO YOU UKE FT (Kertti Sweat. ASCAP/E/A, 
ASCAP/WB. ASCAP/Scamwife. BMI/EMI BlKliwoed. 
BMI) 

IF nurs YOUR boyfrieno (he wAsrr last 

NKHT) (Wamer-TaiTwrtarM. BMI/Rnolutionanr Jazz 
Giant, BMI/Nwud-Noman, BMI) WBM 
I'M GONNA MAKE YOU MINE (L^ Sa<l|. 
ASCAP/Third CMil, ASCAP) 
I'M IN THl HOOD {EMI Virgin, ASCAP/Slevan And 
Brendon. ASCAP/CuadKla. ASCAP) HL 
I'M OUTSTANDING (Shaq Lyres, ASCAP/Chrysafe. 
ASCAP/Zomba. ASCAP/Enck Swnw. ASCAP/Tak«| 
Cart Of Bunneti. BMI/CPMK. BMI) CPP 
I'M READY (Ecaf. BMI/^, BMI) HL 
I'M STILL IN LOVE WITH YOU/PART TIME LOVER 
(Irvmg. BMI/AI Gntn. BMI/Swmg Mob. BMI/EMI. 
ASCAP) 

FT AJNT HARD TO TEU (Ljrfe Proltsior, ASCAP/EMI 
Aprt, ASCAP/1II wn, ASCAP/Sktmatici, ASCAP) 
73 FT All COMES DOWN TO THE HONEY (Shocklet. 
BMI/Extri Slammin'. BMI/Funk Groove, ASCAP/Uicy 
Tlirw. BMI) 
Si ITS AU GOOO (ftw & Mora. BMI) 
W MY (Kang's Thang. BMI/WiMetan. BMI/Bi| Trail. 
ASCAP) 

37 JUST ANOTHER DAY (Queen UUrah. ASCAP) 
4S KRAZY (ATV, BMI/Penny Funk. BMI/Mdue Dog. BMI) 
HL 

9 (LAY YOUR HEAD ON MY) HLIOW (Pol|rcrani tntl, 

ASCAPAony Torn Tone, ASCAP/Danfo, ASCAP) HL 
G« LISSOHS LEARNED (Sony Turns, ASCAP/EuMris, 

ASCAP/BiU H.1. ASCAP) 
€3 LirS MAKE LOVE (MCA. ASCAP/Ensgn, ASCAP/Line 

Brane. BMI) CPP 
12 MASS APPEAL (GifM Paarf, ASCAP/in Kk), 

ASCAP/EMI ApnI. ASCAP) WBM 
U HONEY M TK GHEHO (Zomba. BMI) CPP 
71 THE HMMN6 AFTER (AmiKmBnl. BMI) 
II THE HOST BEAUTIFUL GMtl IN THE WORLD 

(CtfilnMnv. ASCAP) WBM 
45 HY LOVE (Stona Jam. ASCAP/Ncss, Nrtty & CKione, 

ASCAP/Wamar Chappal, ASCAP) 
I NEVER FORCn YDU/WTHOUT TOU (Smy, BMI/Ryt. 

BMI/Ecal. BMI) 
a NEVER KEEPNW SECRETS (Sony Songs, BHI/Ecal, 

BMI) HL 

H OLD TIMES' SAKE (HikAc Dui It. ASCAP/MCA. 

ASCAP Aabracadabn. ASCAP) 
SI ONANDON(Blacknyas)a.BMI/J.Wiw>i, BMI/Rugg«] 

CMU, ASCAP) 
25 PtAYCrS BALI (Orfanind Noue, BMI) 
■ PUY HY FUNK aony Tom Tom. ASCAP/Potygnin 



Bilbcxxd. 



2) 



3) 



3) 



FOR WEEK ENDING MARCH 26, 1S94 



Hot R&B Singles Sales 

CompM from a national ub-sampie ol POS (point of sale) aquippid hay RtB raM atom «Mdi raporl 
of uniti taW to SoundScan. bK. Thn data ii uaad in tha Hot RU Sirata dart 



TroE 

iUmST aABf L. WSTHIBUTINC LABEL) 



* * NO. 1 * * 



W 68 



S) 56 



w 



5D 



TroE 

AAT&T (LABCUOSTftBUTMG LASCL) 



tOfff TONt tONCI (WWQ/MEW 



OS«Bln with incmsii^ sates. ® 3 994, BJNboant/BPI CommunicaHoRS and SouidScan. kic 



Intl. ASCAPACF, ASCAP) 
72 PROCESS or EUHINATION > Lou-s Si BHI/TnrtBBiin' 

Type Nile, ASCAP/WB, ASCAP) WBM 
47 PUMPS AND A BUMP (Butt-It. BMI.fljp And More. 

BMI/Bndgeport, BMI/Southfiatd. ASCAP/Micor^, 

ASCAP) 

52 QUIET TIHE TO PtAY (Flyte Tyme, 

ASCAP/PenpictwB. ASCAP) 
15 RIBBON IN THE SKY (Black Bi«.ASCAP/Jobrte. 

ASCAP) CPP 

S ROUND AND ROUHO (Ui Ella. ASCAP/tM I April, 
ASCAP/Heal Ray's, ASCAP/Wirwr ChappHI, ASCAP) 

10 SEVEN WHOU DAYS/YOU HEAN THE WORLD TO MC 
(Cuff Unk, BMI/-rtjiner Tatnerlan* BMI/lcaf, 
BMI/Sony Songs, BMI/Buotf-Loc. BHI) 

IS SnPTO MY LU (AnxvliFwd IsvaiHii, BMI/Wannr- 
Tamartane. BMLaaking Care Of Business. BMI/Taking 
Can 01 Bubnets. BMI) WBM 

54 SOHETHIN' TO RIDE TO Surfsoi, ASCAP) 

13 SO MUCH m LOVE (Abkco. BHI) 

a SOUND Of DA POLICE (Zoniba. ASCAP/eOP. 
ASCAP/Soul Clap. ASCAP) CPP 

14 STAY (Kaptain K. ASCAPAuTu, A5CAP/HCA. ASCAP) 
HL 

57 Sm IT UP (Polyffam Inll. ASCAP) 

13 SHEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysaia, 

ASCAP/AII Init, ASCAP/Cati On The Prowl, ASCAP) 
41 TEU HE WHERE FT HURTS (Mastonc. BMI/Cryital 

An, BHl/Crystal Rose, BMI/Vrrg«i. BMI) 
17 TREAT URm(BigGtanl.BMI/CountCtiuduria. BMI) 
G (Full IM, ASCAP/Aif Control, 



ASCAP) WBM 

U.N.LT.Y. (Quecfi latifah. ASCAP/Four Kniglrts. 
BMI/MusK Corp Of Ameriu, BMI) HL 
U SEND ME SWINaN- (New Perspective, ASCAP) 
WAS IT SOMETHING (Louii SL. BMI/HoMy lixili. 
ASCAP/Fui Ked. ASCAP/WMswvt Pac«c ASCAP) 
HE CAME TO MOVE TA (Im Tafl-Emift. BMI) 
HHAT GOES UP (Anweniciit. BHD 
WHAHA HAN (Sons W K-ms, ASCAP/Sanda. 
ASCAP/Neit PUteau, ASCAP/lrwit BMI) CPP 
WHEN A MAN LOVES A WOMAN (A Dwa. 
ASCAP/Rigtrtiong, ASCAP/Zon*a, ASCAP/Art A 
RhyBim, ASCAP) CPP 

WHEN I NEED SOHEIODV (F)yte Tyme, ASCAP) WBM 
WORKER HAN aony Kelly. ASCAP/Zonba, 
ASCAP/Aunt Hikla, ASCAP) 
YOU DONT MK TO HOMTV (WB, ASCAP/Nass, 
Nifty t Cipcne, ASCAP/Trank Nitty. 
ASCAP/FrHMnAa. ASCAP/Oann WhittmgliM. 
ASCAP/Dynrione, BMI/UnKtiappel, BHI) WBM 
YOU DOrr LOVE HE (NO. NO, NO) (JaniK. BHI) 
YOU DONT WANNA HtSS (Inwg. BMI/JoteiXola- 
Han, BHI/FonM^ma. BHI) CPP 
YOU KNOW MOW WE 00 IT iOmpta Bocfia, 
ASCAP/WB. ASCAP/Daap Tadmokv, ASCAP/FuR 
Kaal, ASCAP) HBH 

ZUHGA ZENS (TNnI i Lm, BRM/Shia M. 
BHI/CuOaai, BHI/Taa Ort, BMI/Cffltaiy. 
ASCAP/ZoaAa. BMI) CPP 



36 
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PLAYER'S 



^ OutKast's explosive debut single... 

rand da party's just starting: 
SHAPING UP AS A SMASH 
AT R&B, CLUBS 
& TOP 40! VIDEO ^^^^ 

m yj^t^ ON THE BOX! , / 




TiRMROSSrS 




JuSfT WHEN YOU THINK you've seen it all: This week's Hot Shot Debut 
on the Hot R&B Singles chart is one for the history books. The commercial 
single has two songs on it, but the songs arc performed by two different art- 
ists. Wow! "I'm Stai In Love With You" by Al B. Sure! and "Part Time 1-over" 
by H-Town are both on the same cassette single. Thus is the first single to 
be released from the Death Row soundtrack for "Above The Rim." Sure's tune 
ha.s more airplay points and is listed first Boy, won't this one be fun to follow. 



HEN BIG GETS BIGGER: "Bump N' Grind" by R. Kelly (Ji\'e) just 
grows and grows. The .single has nearly three times as many points as the 
next record on the overall chart, and it lops the next single on the sales-only 
chart bv 4-to-l . Airi>lay is strong, and the .song ranks No. 1 at 29 radio stations, 
including WQUE New Orleans; KJMZ Dallas; WBLX-FM Mobile, Ala.; 
WZAK Cleveland; and WQMG Greensboro, N.C. The album "12 Play" is No. 
1 for the eighth week. 

Greatest gainer: "Dream On Dreamer" by Brand New Heavies (De- 
licious Vinyl) gets the largest increase in airplay points and wins airplay hon- 
ors for the second week in a row. The single rises on the overall chart BO- 
SS. It ranks No. :i al WENN Birmingham, .Ma., and shows dramatic increases 
al WBLS New York and WVEE Atlanta. Speaking of the EastWesl- and 
Atlantic-distributed releases, take a close listen — many of their current rec- 
ords are oh, so radio friendly. "So Much In Love" by All-4-One (Blilzz) rises 
18-13, gaining 1 1* in sales points. "Comin' On Strong" by Sudden Change 
(EaslWesl) gain.s 12% in radio points and moves up on the overall chart 46- 
40. "Round And Round" by Glenn Jones (Atlantic) increases 55% in total 
points and glides up the overall chart 70-55. 



Ane 



D I LIKE IT: "How Do You Like It" by Keith Sweat (Elektra) was last 
week's Hot Shot Debut and just missed winning this week's airplay award. 
Airplay points increased 26%, and it moves up :J0-21 on the airplay-only chart, 
ll ranks No. 1 al WJTT Chattanooga, Tenn., and ranks in the top five al five 
other staUons: WCDX Richmond, Va.; KIPR Little Rock; WFXE Columbus, 
Ga; WEDR Miami; and KVSP Oklahoma City. 

The HEAVEiJTER'S BACK: "Got Me Waiting" by Hea%'y D. & the Boyz 
(Uptown) earns the Greatest Gainer/Sales honors. It debuts al No. 24 on the 
sale.s-only chart. As usual. Heavy D. defies the rules: His rap record sure 
sounds like a radio record to me and to a lot of radio programmers. It's top 
five al WBLS New York; WZAK Cleveland; KTOW Tulsa; and WQOK Ra- 
leigh, N.C. 

Proud TERRI: I've either attended or watched the "Soul Train Awards" 
since its inception. Never have I been so proud and entertained as I was this 
week. From Whitney Houston's opening number straight through to her per- 
formance with husband Bobb>' Brown (who really held his own), I have noth- 
ing but praise for performers, presenters, and winners. Don Cornelius' selec- 
tion of soulful hosts— Patti LaBelle, Gladys Knight, and Johnny Gill- 
proved outstanding. And finally, what insight to honor Barry White. His voice 
has titillated music fans for decades, and in his remarks the sexy brother 
thanked "retaii, radio, and all of our wonderful record buyers." 



HOTRftl 

SIN6LES. 



THIS WEEK 1 


\ 


I 


TITLE 

ARTIST <LA8EL/tHSTR)eUriNG LABEL) 


1 


5 


3 


BAKNArTEK 

DAS EfX (EASTTWESn 


2 


13 


2 


wussup wrr the luv 

DIGITAL UnOCRGflOUNO aOMWr BOT) 


3 


12 


4 


ANNIVERSARY 

GERALD ALBRIGMT (ATLAHTC) 


4 




1 


SATTSTYTOU 

DAMtON XHAZT l£GS" HAU (SILA&/MCA) 


% 


9 


3 


IWO HEARTS 

EARTH. WnO 4 FME (REmSE) 


6 


16 


2 


FEB. ME 

RAAS (RIPJT/ILC) 


7 


« 


15 


SNOftT SHORTS 

RA^EM THE DREAM (L»E/KLLMARK) 


S 


7 


3 


PAPA'Z S0f4G 

2PAC (DCATH R(M/«TWSCOPt) 


9 


S 


8 


CHOOSE 

COLOR MC BAOD (GLANT/REPRISC) 


10 




1 


IBEUEVE 

scores Of BLACWCSS (PEHSPECTrrt) 


11 


20 


2 


UPTOWN HIT 

KURKXJS (COLUMBIA) 


12 


19 


2 


HOW DO VOU HEAi. A BROKEN- 
CHRIS MALMR (PEWULUM/ERC) 


U 


10 


4 


AUmELOVE 

KGLORZ (SCOTTT BROS.) 



THIS WEEK 


\ 
i 


% 


TITLE 

ARTIST (LABEL/DISrmeUTlWO LASa) 


14 


22 


2 


FREAKTNOTE 

RAW RJSIOM (HOLE TKWOO) 


15 




1 


PtSTOLGRIP-PUHP 

WXUME 10 (RCA) 


16 


15 


13 


TEUME 

KIARA (Ba/THG) 


17 


25 


2 


DO THE BOOTY HOP 

95 SOUTH (WRAP/ICHIBAH) 


U 


24 


2 


HUSH HUSH TIP 

hiTYCI (IMLD PITCH/ERG) 


19 


14 


7 


NICE AND LOVELY 

SHAGCT (VIRGIN) 


20 


23 


3 


TAKE n Off 

SAM THE BEAST (SIREN) 


21 




1 


SKOUNDREIS GET LONELY 

DRS (CAPITOl) 


22 




1 


HOW MUCH eOODK 

DEM BOtZ (CWR/CRITHJUE) 


23 




2 


OUT OF CONTROL 

WELLS (MCA) 


24 




3 


STREET UFE 

KTELLIGEm HOOOLUM (TW BREAK) 


25 




8 


DO YOU WANNA GO PARTY 

KAT (LIFE/BELIMARK) 



Bubbling MrAtt lists the top 25 singtes undvr No. lOO 
wtikh have r>ol y«t chirtad. 
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Biiiboaid TOP R&B ALBUMS 

FOR WEEK ENDING MAR. 26, 1994 ■ ■ ■ ■^PSMV ■ ^9 ■ ■ ■ 



CGMPILH) FKM A NATICMU. SAMPlf OF RETAL 
STORE SAliS RB>ORTS COUBHE). COMPUB), 
ANO PROVIDB) BY ||'|| 







2 WKS 
AGO 


WKS, ON 
CHART 


ARTIST TITLE 

, ARn A NI.'WBFR'DISTWBUIING lABCL ISUGGESTEQ LIST PRICf OR EQUIVAUNT TOR CASSETT&CD) 


PfAK 
POSITION 


1 


1 




18 


* * * No. 1 * * * 

R. KELLYA- jlvt4!M7{l0 9s!'j 9ei 8 »t f*j i 12 PLAY 


1 


CD 


NEW^ 


1 


* * * Hot Shot Debut * * * 

GANG STAM CMTV&UJS iMi^'fim : 10 9a I*) '^Hj HARD TO EARN 




3 






16 


SNOOP DOGGY OOGG A ' Df-ftlH Ri;vv iNTrRSCOPr 9??79*,ag (10 9*15 991 DOGGY STYLE 




4 






35 


TONI BRAXTON A < UFACr ? &007. arista i9 9a 1 5 9gl TONi BRAXTON 




5 


^ 


J 


12 


JOOECIA UPTOWN I091S'MCA(109ai&96i DIARY OT A MAD BAND 




t 


2 




2 


HAMMER GIANT ntRRIST ?15Ai'WAHNER BROS HO 9a 16 981 THt FUNKY HtAOHUNTCR 




7 


5 


5 


20 


TEVIN CAMPBELL A amst Tl'JJ*a"WAHN[R il09IJ.Tfe9B^ I'M READY 




8 


7 


7 


15 


ICECUBEA i-R.ORiIT W876" (10 9&15 96) LETHAL INJECTION 


, 


9 


8 


8 


5 


ZHANEW)' iWN 6369 (9 9a 13 98) PRONOUNCED JAH-NAY 


8 




n 


9 


28 


MARIAH CAREY A C01UM81A 53205* 1 10 9B Ea'16 9a) MUSIC BOX 


1 


11 


5 




77 


SALT N PEPA A NOTT PlATtAU'LONOON 828392* T^G ( 1 0 9a 1 5 98) VERY NECESSARY 


g 


QD 


12 


10 


IS 


* * * Greatest Gainer * ★ * 

WU-TANG CLAN loud 66336* RCA ) 7 ™ 7a l-IILH I ML WU-TANG (36 CHAMBERS! 


9 


13 


14 




3 


5TH WARD BOYZ KAI' A II ■ k.i.) ii- I.i„.ja9981 GANGSTA FUNK 


13 


14 


10 


17 


69 


SOUNDTRACKA) a»i7-a ,ii .d 1 s wj THE BODYGUARD 


1 


19 






2 


VARIOUS ARTISTS M( A 1091-5 no 9a 16 9a) RHYTHM COUNTRY & BLUES 


15 


(g) 


18 




18 


A TRIBE CALLED QUEST • j)VF d?197- il0 9A15 98l MIDNIGHT MARAUDERS 


1 


17 


13 


11 


22 


XSCAPEA r i .■■ ■■ ,i),t;-, ...rii;.'.^, HUMMIN COWIN' AT CHA 


3 


18 


16 


13 


30 


BABYFACEA ■ , - - [ . , - FOR THE COOL IN YOU 




19 


17 


28 


3 


VARIOUS ARTISTS .■■■)i". -I-' 1- ■ i h-^.i-ihi A TRIBI.ITE TO CURTU5 MAYFIELO 


17 


20 


23 


24 


24 


AARON HALL 7 i mi 7 t ■ THE TRUTH 


7 


21 


20 


12 


5 


TUE M ^lAJ 7 1 IV/C rOV\tJ ........... . ..... . 

TMt NEW 2 LIVE LKtw BACK AT YOUR ASS FOR THE NINE 4 


9 


22 


22 


16 


17 


QUEEN LATIFAH ■! i.'.-i 6777 19 9a 13 9S| BLACK REIGN 


15 


® 


29 


35 




***Heatseeker Impact*** 

TOP AUTHORITY I..1. :, SOMETHIN' TO BLA2E TO 


23 


24 


21 


19 


43 


JANET JACKSON A , i - . JANET. 


1 


2i 


!9 


20 


14 


DOMINO • juiBLULii'iAui ;7-7;- 7 . DOMINO 


10 


2S 


24 


22 


20 


TOO SHORT •jive J 1526* 110 9»'l 5 9«1 GET IN WHERE YOU FIT IN 


1 


® 


31 


21 


15 


US3 • BLUE NOTE l»8«3* CAPITOL 19 9al6 9«1 Q HAND ON THE TORCH 


21 


28 


25 


16 


23 


MINT CONDITION i-IRSRICtivE 9005MI.1 (9 9&1J 9B> FROM THE MINT FACTORY 


18 


29 


26 


23 


20 


SHAQUILLE O'NEAL • JI»E 41529* 110 98/15 98) SHAQ DIESEL 


10 


30 


27 


31 


69 


KENNVGA AFJisTA ;8b46il0.9afli98l BREATHLESS 


2 


31 


28 


26 


3 


GERALD ALBRIGHT ATLANTIC e2S52/AG HO 9ai6 9ar SMOOTH 


26 


OD 


34 


39 


3 


ARETHA FRANKLIN ARISTA 18T22(i09&i69ai GREATEST HITS 11980 1994) 


32 


33 


32 


25 


10 


CONSCIOUS DAUGHTERS SCARfACE ■i3877,7'RiOHiT> [9 9ft 13 981 ^ EAR TO THE STREET 


25 


(M) 


41 


42 


4 


SOUNDTRACK BE«XN 1101&T0X(9-9*I5 9B) SUGAR HILL 


34 


35 


37 


37 


14 


MARY J. BLIGE UPIOWli 10912*«CA(109a(15 981 WHAT S THE 411? REMIX ALBUM 


22 


36 


3b 


34 


20 


ZAPP A ROGER reprise 45143AIVABNER BROS tla9a(1598l AU THE GREATEST HITS 


9 


37 


30 


30 


38 


TONVI TONI! TONE! A wt<G 514933«EncuRYll0 96 E(yi5 9«i SONS Of SOUL 


3 


38 


M 


40 


65 


DR. ORE A ' nt-ATH RLywiNIERSCOPt 57128*)«»I0RIIY n09a'l5 9ei THE CHRONIC 


1 


39 


38 


38 


12 


VARIOUS ARTISTS -cump TOlo i9 9ftl6 981 OLD SCHOOL 


35 


40 


43 


41 


71 


SADEA ■ in r m: ■» - I . . LOVE DELUXE 


2 


41 


33 


29 


29 


MAZE FEATURING FRANKIE BEVERLY bjck TO BASICS 


3 


42 


47 


45 


24 


E.40SIC .V17 IT 3T7i8 7a.ii 9BI THE MAIL MAN 


13 


43 


39 


33 


22 


EAZY-E A RijT-ii/,s77iH. vi.Ali7.ITi T 7H 11 'IK IT S ON (DR. ORE la7UM) KILLA 


1 


44 


36 


27 


7 


CECEPENIST0N7..i.'ii 7 . i.. . THOUGHT 'YA KNEW 


20 


45 


14 


48 


30 


EIGHTBALL ft MJG i. lA.i kimi, 7 7«ii Hri.ffi COMIN' OUT HARD 


40 




50 


55 


23 


TEDDY PENDERGRASSelektrA6U97{10 9&15 9B) A LITTLE MORE MAGIC 


13 


47 


42 


32 


8 


2 LOW RAP A LOT S388-IPRIORIIT 19 9813 96) FUNKY LIE BROTHA 


25 



48 


45 


43 


10 


MAVERICK.'SIRE i633iWABNER BROS l9 9ai5 98l|iB rL/*it i«l iwil LULL«DiLO 


43 


(4?) 


52 


49 


49 


INTRO • ATukNTic S2J63,'AG 19 sa'is.gfl) INTRO 


11 


X 


48 


46 


25 


SPICE 1 •J'Vt 41613(99815.98) 187HEWROTE 


1 


SI 


49 


47 


13 


PATRA L*- 1 'j3 763' I9 98eai5-98)P QUEEN OF THE PACK 


47 


52 


46 


36 


8 


FREDDIE JACKSON RCA663]8(9 9S/1S 9B1 HERE IT IS 


11 


53 


54 


52 


72 


SWVA-' RCA6W-li99lll?98i|!5 ITSABOUT TIME 


2 


54 


51 


50 


88 


BRIAN MCKNIGHT • MERCURt 840605 11098 EU't^ -^H^ ^ BRIAN MCKNIGHT 


17 


55 


53 


51 


31 


SCARFACE • RAP-A-lOT 53861M>RlORlTV il0 9ft'15 Mi THt WORLD IS YOURS 


1 


56 


55 


71 


8 


SOUNDTRACK SElECTSTRfET 2l647'.i;fiECT m gft'l^ 'Mi HOuSt PARTY 3 


55 


57 


62 


62 


40 


JOHNNY GILL • MOTOWN eJ55 [ici ^i^. ;s -h. f'RovOCATiVL 


4 


<M) 


67 


58 


56 


* ★ * Pacesetter * * * 

2PAC • iNIERS<XJPE92209/*C[9 9a!5 9ai STRICTLY 4 MY N.I.G.G,A-Z 


4 


(55) 


64 


63 


18 


K7 I'-iMMv Mi.v i<:.n i lo ^»a'ibyai E SWING BAH A SWING 


54 


m 


NO 


»► 


1 


ETERNAL i /M.^litRG d 0 Ii ffl ALWAYS & FOREVER 


60 


61 


60 


54 


2b 


KEITH WASHINGTON ijwnr .:',j3&w.vrner BfWJS rl09a'l5 98i YOU MAKE IT EASY 


15 


C2 


56 


56 


18 


MC REN - ■■■ ■ ..-i;,; .r, 'i .^M^ya. SHOCK OF THE HOUR 


I 


83 


57 


44 


3 


^^^^ ARRINGTON gjELLAR FUNGK, THE BEST Of 


44 


M 


61 


53 


25 


MARTIN UWRENCE ,.i : . - TALKIN" SHIT 


10 


65 


58 


57 


38 


SOUNDTRACK • n.r - MENACE 11 SOCIETY 


1 


66 


66 


60 


18 


JODY WATLEV MCA i .v.^ ' ,.: -. INTIMACY 


38 


67 


59 


59 


17 


OAS EFX * i .i. r-t ; ■, i^i, STRAIGHT UP StWASIDE 


6 


68 


63 


61 


34 


CYPRESS HILL A Ruff mouse 53931*.C0lumBia ilO 98 Eai6 98) BLACK SUNDAY 


1 


69 


69 


66 


30 


FOURPLAV wARWEBEWOS 4S3W(i09a'if.^! BETWEEN THE SHEETS 


15 


70 


71 


73 


30 


JOE MtfltURr 6180I6i9 9B£tt!5 98iS^ EVERYTHING 


16 


71 


70 


65 


24 


KRS-ONE m ■i:5i7*(99&'i59B) RETURN OF THE BOOM BAP 


5 




77 


70 


7 


"r^^'-M ^n^^lii w> GREATEST HITS OF FREDDIE JACKSON 


45 


73 


76 


79 


32 


WILL DOWNING Mtncu»T 516086 19 98 EQ n 981 LOVE S THE PLACE TO BE 


24 


74 


65 


67 


22 


BLACK MOON wreck 200?-;nFRvOUS (9 git i-.. ^ LNTA DA STAGE 


34 


75 


73 


77 


4 


GUESSS WAPN£P BROS (9<)&15 ■IS' GUESSS 


73 


(76) 


81 


83 


6 


VARIOUS ARTISTS tommv sov I07r BIG BLUNTS 


76 


77 


72 


64 


6 


CASUAL J vt iiwo* i99ai!.9ai FEAR ITSELF 


22 


78 


68 


68 


21 


EHICK SERMON HAi^cMAOS iMWXOLUMBlA (9 9« EO-IS 981 NO PRESSURE 


2 


79 


75 


93 


16 


MAC MALL Yi.JNGBLACKBSOTMA202219.9*1398)n ILLEGAL BUSINESS? 


75 


10 


86 


75 


59 


RACHELLE FERRELL mankAHAN 9376»CAPnOL (9 9*13 98; RACHELLL FLRRtLL 


34 


81 


78 


76 


3 


JOHNNIE TAYLOR r,ui aco 7ir2 [9 9tl/li 98) RLAL LOVL 


76 


82 


80 


78 


9 


ERIC GABLE it f., ^t". i9 sa Ea'lS9ei PROCESS OF ELIMINATION 


55 


83 


85 


86 


32 


KRIS KROSS 4 i^i. ' * " TL'sr ^■?2''8*'COlum9ia no.98 EQ'IS 98i DA BOMB 




64 


74 


92 


3 


HWA 1 - - - ■ i- - 1 i . 1 ■ . .J 1 ffil ^ MUCH ASS AZ/ U WANT 


;4 


85 


82 


74 


17 


COLOR ME BADD . h-T^h . iv^ i v.A.^t.tR bros (:0'>ft'15a8' TIME AND CHANCE 


20 


86 


79 


82 


26 


THE ISLEY BROTHERS iLFKTR*6IUSI12 98/1698) LIVE! 


34 


dD 


DE-ENTRY 


27 


mr'?^>^, i . ^^^^^ ^'"^^ 


54 


88 


97 1 89 


44 


INNER CIRCLE* Bia SCAT/ATLANTIC 92261/AG (9 9^15. 9g> Q BAD BOYS 


41 


m 


REENTRT 


12 


M°"I'.?T"r'?:5E.z.ELE.TRA , 10 9^16 9S, LISTER ACT 2 BACK IN THE HABIT 


40 


90 


96 


88 


41 


LUTHER VANDROSS A Lv 5323Mpic ii098 EQ 16 98) NEVER LCT ME GO 


3 


91 


95 




42 


GETO BOYS • HAP A LOi 57191-.'PRI0RITV no 9&15 981 TILL DEATH DO US PART 


1 


92 


84 


94 


52 


BLOODS & CRIPS DANGEROU&PUMP 39138'i'QUAllTV (9 9ft'13 98l BANGIN ON WAX 


18 


dD 


RE-EinRT 


26 


OLETA ADAMS cwni . .nnM 

r->.r;.- ,.r ,-■ ■ n -r.; c na. EVOLU'ION 


20 




RE-EinRT 


38 


COHPTON S MOST WANTED „ 

C'RPML--:- ■- _ . - ■ .'bLQiS.9S,i ■•tw^.^, •vwi>i<>.u- 


20 


dD 


RE-ENTRV 


4 


"»°?!3mJI?Si3 981 STRAIGHT FROM OA STREETS 


58 


96 


83 


69 


12 


RAAB oiP r 10O2'.uC(9 9&'15 9a)ffl YOU RE THE ONE 


67 


97 


87 


80 


12 


RALPH TRESVANTi^c* 10889110 9a 15 9B1 IT S COIN DOWN 


24 


98 


94 


72 


13 


RONNY JORDAN 4Th 4 Broadway 44flOfcOlslAND 19 9833 98| ffi THE QUIET REVOLUTION 


70 


99 


93 


97 


3 


DIANNE REEVES LMl 2B49A.'tRG I109&'15 9S| ART & SURVIVAL 


93 


100 


91 




2 


J.T. THE BIGGA FIGGA OEllOW 1 19 9&U » PLAYAZ N THE GAME 


91 



C ) Albums witti the etMlnt S4ln iains Ihii vvMh. • Recording Industry Assn 01 America IRtAA) certifiulion tor sales of 500,000 units. A RIAA certilKalion for sales of 1 millKXi units, witli rnullimillKxi selten ir>dica1ed I7y a immcrjil tollming tn« symtxil 'Asiemk ifxlic«ln LP n «vaiUWe 
Most tape orices, and CD prices to WEA and BMG labels, are suasested lists Tape pnces markeO EQ. arW all otner CD pnces. are equivalent prices, which are projected from wholesale pnces Greatest Gamer shows cfarts largest urm increase Paossettw «ndlcal«s txggest perwnlage powin 
Heatwet-er irrpact ^hows artists removed Iiom Heolseekere thi^ H''"3itai^ P*W or present Heatseehef tit*. " 1994. a^iDoard BPt CnfrrT-L.nicalions, ana SoanaScan, inc 
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T0P4fl.WPL\YM0NTroR « COlWRY.^PLtf MONITOR » R&B AIRPLAY MONITOR' ROCK .\IRPLAY MONITOR 

TV only radio publiratkiu based arlusiiely on I'leclronically monilored airplay from Broadcast Data Syslems! 

• CALL (800) 722^2346 TO SUBSCRffiE • 

Special Offf r! ! BILIJIOAKI) subscriljers can recehe anj' or all the 
AIRPLAY MONTTOBS at the special rate of just $129 each - that's 35% off 
the regular subscription rate of $ 199. To subscribe call (800) 722-2346 or FAX 
your order to (212) 536-5294. Or mail this ad with your payment to: 
Airplay Monitor, Attn: Carlton Posey, 1515 Broadway, NY, NY 10036. 
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FOR WEEK ENDING MARCH 26, 1994 


HotRa 


11 SinnlRS 

1 uiiiyiuuTM 


THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


WKS. ON 
CHART 


COMPILED FROM A NATIONW WMPlf W RETAIL STORE SALES REPORTS 
COLLECTED. COMPILED, AND PROVIDED BY SOUndSCSn 

TITLE lllllli '^"TIST 

LABEL t NUMHtaOlsTi^lHUTiNC. LABEL " 


(D 


3 


5 


9 


* ★ ★ No. 1 ★ * * 

PLAYER'S BALL ♦ OUTKAST 

Tm:Mi ri '>) LAEACE 2-106aAflISTA 1 nl No 


2 


1 


1 


7 


GIN AND JUICE 

I'M '; ■ DEATH R'LiW.'INrEHSCDl't 


♦ SNOOP DOGGY DOGG 


3 


2 


2 


10 


WHATTA MAN • ♦ SALT N-PEPA FEATURING EN VOGUE 


4 


4 


4 


17 


DUNKIE BUTT (PLEASE PLEASE PLEASE) • 12 GAUGE 


5 


6 


6 


16 


CANTALOOP IFLIP FANTASIA) 


♦ US3 


t 


7 


7 


6 


I'M OUTSTANDING 


♦ SHAQUILLE O'NEAL 


7 


5 


3 


7 


irS ALL GOOD 

CI (Dl III ClANT IH^TTREPHiSE 


* HAMMER 


1 


e 


9 


6 


YOU KNOW HOW WE 00 IT 


♦ ICE CUBE 


® 


17 




3 


PUMPS AND A BUMP 

■C! :Ci GIANT .". . 1 I.': • 


* HAMMER 




19 


22 


8 


* * * Greatest Gainer-* * * 

BORN TO ROLL ♦ MASTA ACE INCORPORATED 

I.: ! ; JOUSVlMTt'LASlWEST i>B.;l^a:. 




12 


28 


3 


SOMETHING TO RIDE TO 

. ji .'. T ^ , -.rf., :;FftlO&ITV 


♦ CONSCIOUS DAUGHTERS 


12 


10 


10 


6 


MASS APPEAL 

cir: CHWUiLi'j'j^lil.lRG 


♦ GANG STARR 


OD 


13 




2 


ELECTRIC RELAXATION 

:i;i rii^i Ji/E '1^79 


♦ A TRIBE CALLED QUEST 


(M) 


NEW^ 


1 


GOT ME WAITING 

C! UPTOWN SaHl^MCA 


♦ HEAVY D. & THE BOYZ 


IS 


11 


II 


3 


JUST ANOTHER DAY 

K: IMl 'I:, ixi MOTOWN /?.TT 


♦ QUEEN LATIFAH 


IS 


9 


8 


17 


GETTOJAM* « DOMINO 

IC. IMl :Ti ixiOUTftURST'CHAOS 77?9flrt»lUM8fA 


® 


IE 


18 


6 


C.R.E.A.M. 

M: iTsi.iI L(.,-.JL)*,.?:'fc6-'RCA 


♦ WU-TANG CLAN 




18 


24 


4 


HEY D.J. ♦ LIGHTER SHADE OF BROWN 


(S) 


22 


26 


4 


COMIN' ON STRONG 


• SUDDEN CHANGE 


20 


20 


16 


6 


CAPS GET PEELED 

(OTMMTiiXi .. 


♦ DFC (DUET WITH MC EIHT) 


dD 


26 


23 


7 


IF THATS YOUR BOYFRIEND ♦ ME SHELL NDEGEOCELLO 

C. Id '-, MAVEl^li:-v-i Wt IGii'hWAPNLR BROS 


22 


14 


12 


17 


U.N.l.T.Y. 

r: IDI '•' WD'QWN ?2?b 


• QUEEN UTIFAH 


23 


15 


13 


13 


FAMILY AFFAIR 

1 -1 .-- -, .i3?,'PLG 


♦ SHABBA RANKS 


24 


24 


17 


7 


ON AND ON 


♦ SHYHEIM 


29 


21 


14 


29 


WHOOMP! (THERE IT ^SU« 


♦ TAG TEAM 


2t 


25 


25 


6 


DA BOMB 

CI iW; iTi RLlFFHOUSt ;;'J /T.COi OWfilA 


KRIS KROSS 


dD 


35 


39 


7 


IT AU COMES DOWN TO THE MONEY * TERMINATOR X 

Ci IW: iTi SAlvCHACS 'nfcaxlOL'JMBIA 


n 


23 


20 


8 


MONEY IN THE GHETTO 


♦ TOO SHORT 


29 


27 


15 


17 


COME CLEAN 

(- M^: r.\y:.Ai l;r Doa-FrTIR 


♦ JERUTHEDAMAJA 


(D 


39 


47 


3 


PLAY MY FUNK 

CI . :, <. BEACON :X<OJ.'TOX 


♦ SIMPLE E 


31 


30 


30 


5 


rr AIN'T HARD TO TEU 


♦ NAS 


32 


28 


19 


19 


KEEP YA HEAD UP 

1 r/ :, . IN tR':^PL 'JHi-i'iAG 


♦ 2PAC 


33 


29 


27 


8 


ZUNGA ZENG 

:i M- 1' - IMMY BOY t59 


♦ K7 


34 


31 


21 


20 


AWARD TOUR 


♦ A TRIBE CALLED QUEST 


35 


33 


29 


19 


REAL MUTHAPHUCKKIN G'S 


♦ EAZYE 


® 


NEW^ 


1 


SWEET POTATOE PIE 


♦ DOMINO 


37 


34 


33 


13 


SHORT SHORTS 


RAHEEM THE DREAM 


31 


32 


31 


14 


SOUND OF DA POLICE 


♦ KRS-ONE 


3> 


37 


32 


17 


BOOM SHAK A'TACK ♦ BORN JAMERICANS 

. r.f FASTWESI 9aT7iAG 


(D 


46 




2 


WORKER MAN 


♦ PATRA 


41 


40 


35 


17 


COME BABY COME • 

:. i'.t, ' i> 10«My 


♦ K7 


42 


38 


41 


4 


YEAH YEAH 

■I: IWI ,1,1 ^-i*t i 


♦ THE NEW TWO LIVE CREW 


dD 


50 




2 


00 THE BOOTY HOP 

Cj IM; I mxi WRAP iTOTCWIBAh 


♦ 95 SOUTH 


44 


44 


34 


16 


REAaVDOE 

LI IT; PWIOHiTY S384J 


♦ ICE CUBE 


® 


49 




2 


FREAKY NOTE 

C.in cOLLY/rtJOD BASIC 6456itLEKIRA 


♦ RAW FUSION 


4« 


43 




2 


BANG BANG BOOGIE 


♦ DBG'Z 


47 


45 


38 


15 


l-IGHT (ALRIGHT) 

■-1, T,G£E^lRtET.lW^83-ilSLANP 


♦ DOUG E. FRESH 




41 


40 


19 


69 

■Ml iTI iKii OPTawN M ''jl* MCA 


♦ FATHER 




NEW^ 


1 


HOW MUCH BOODIE 

iCi'MiiTI iCMEiR IL-'-! yvHlIiacL 


DEM BOIZ 


so 


36 


36 


21 


II KNOW 1 GOT) SKILLZ • 

ICKT) IX)JIVE4Z17 7 


♦ SHAQUILLE O'NEAL 



CD Recotte with t^e greatest sale gains this week ♦ Vi(»eoclip awailatxiity. • Recording Industry AssocBlion 
ol America (RlAA) c«fTification tor sales of 500.000 units. A RIAA certification tor sates of 1 millKXi units Catalog 
no. tsforcassettesingle. 'Astensk indicates catalog number istorcassattemaxi-single; cassette single unavailable. 
(C) Cassette sn^te availatxltlv IDI CO single availatiility [Ml Cassette maxi-single availability (T) Vinyl maii single 
availability (X) CD maxi-singte availabtlity & 1994, BilltoarcL'BPI Cflmmunicatwns, and SoundScan. Inc. 
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ARTIST DEVELOPMENTS 

(Continued from puqe SU) 

to find his way in 'the badlands' — 
America," Chuk says of the lyrical 
content on "The Badlands." 

C'harles Dixon, A&R 
representative for Pendulum, 
brought Chuk to the label. He, too, 
says the rapper is different from 
other loful acts. Refemng to one of 
Houston's infamous ghettos, he says, 
"The G«to Boys have more of a local 
5th Ward style . . . Chuk is verj' 
aware of what's happeninj? with hi.s 
people and culture, Ibut] has more of 
a national flavor." 

"Desolate One," the album's first 
single, hit retail racks Feb. 8, backed 
by B side track "Show Some I.D." 
With bass-driven, mind-alLering 
beats backing a ragga-style vocal 
flow, "Desolate One" contains catchy 
hooks that portray Chuk as being 
part of a generation of lost and 
isolated youth ("Desolate one/Carry a 
gun/Second to none/On the run"). 

Pendulum's Dixon says that a 
special mbc-show edit was included on 
the "Desolate One" 12-inch that went 
to select street DJs and mix shows in 
Januarj'. 

The "Desolate One" videoclip, 
directed by Ian Fletcher, was 
released in early March and received 
25 adds out of the box, according to 
Dbcon. He says the clip is in medium- 
to-heavy rotation at local video 
outlets in Texas and California, and is 
being played on the Box in Texas. 

DL\on says Pendulum hopes to 
break Chuk on a regional basis before 
seeking national exjjosure. Strategies 
are being finalized at ER(J and ('ema 
distribution branches in Dallas 
{which handle all of Texas), and in the 
San Francisco and Los Angeles 
markets. Scheduled for subsequent 
penetration are the Midwest and 
East Coast 

An April high .school tour in Texas 
Ls being planned to introduce Chuk to 
young record buyers and gain crucial 
\Tsibility and name recognition at the 
street level. If successful, other 
markets will be included. 

The jazzy "Trunk Of Funk," which 
Chuk calls "complimentar>'" to 
females, is targeted as the second 
single, and is tentatively scheduled to 
drop in late March. 

Other notable tracks include "Lord 
Have Mercy," a hard-hitting joint 
dealing with child abuse, and "I.A.B. 
(I Ain't Bulletproof)," which Chuk 
says represents "political rebellion 
against what the government tries to 
do to African-American soldiers." 

MARLYNN SNYDER 

HE'S SO SHY 

Shyheim has a light voice and 
smooth, boyish Ifmks, but at 16 the 
Virgin Records rapper seems to know 
more about hard living than he does 
cuddly pop-rocking. His debut album, 
"AKA The Rugged Child." was 
produced by RNS and offers booming 
celebrations of selfhood alongside 
gritty narratives. It's tentatively due 
to drop April 19. 

Although the album's cushiony lead 
single, "On And On." shipped to 
retailers in January, it has been 
developing a buzz since last October. 
The loping track presents snapshots 
of life in the 'hood. As it spotlights 
ghetto games — its dangers, its 
ruffneck players — it looks at the way 
these goings-on alTect the rest of the 



community. "Shyheim is a grass- 
roots artist, a real narrator from the 
streets," says WajTnan Jones, 
Virgin's VP of R&B promotion. 

Because Shyheim s|)eaks the 
language of the streets, Jones says, 
"[Urban] kids are gonna be the first 
ones that will relate t(i him." Thus, 
Virgin began its campaign to expose 
the artist on the bricks. "We seeded 
that market 
because we 
wanted to see 
what the vibe 
was," says Jones. 
"We wanted to 
build a 

groundswell." 
S h }' h e i m 
SHYHEIM (whose last name 

is Franklin) is 
associated with numerous other like- 
minded artists known collectively as 
the Wu-Tang Clan. "We were given 
opportunities to piggyback with their 
[Loud/RC'Al project," says Jones. 
"But we still had to build a base for 
Shyheim that was alone and 
separate." 

The first step in this process was 
the shipping of advance cassettes of 
the album between October and 
December. "We got it out to 
tastemakers," says Jones. "The 
feedback we got was strong and 




positive." 

In January, advance copies of the 
12-inch shipped to street DJs and 
mix-show jocks. Eric Brooks, Virgin's 
VP of A&R and head of the label's 
Noo Tribe imprint, u.setl promotion 
staff at both labels to "add another 
level of experience to the project," 
says Jones. The result: "We built 
more credibility and excitement at 
the base." When the single shipped 
commercially, "we did a lot of 
legwork in the East Coast and Mid- 
Atlantic regions, as well as some 
parts of Texas and L.A." 

Jones says national video outlets 
helped stir the buzz on Shyheim. 
"The Box has been helpfuf, and BET 
has been ver>', very supportive." 

To further market Shyheim. Virgin 
will snipe key cities, develop retail 
posters, and buy ads in such rap 
publications as The Bomb, Chronic, 
and One Nut Network. 

Currently. Shyheim is on a six- 
week promotional tour, which began 
in San Francisco, during the recent 
Gavin conference. He'll do mbc-show 
and video interviews as well as spend 
"a lot of quality time" in each city he 
visits. Stops wUI include Los Angeles, 
Dallas, Houston, Chicago, and 
Washington, D.C. He'll visit clubs in 
each "if they're not serving alcohol." 

HAVELOCK.NEUSON 



Black Music Expo 




Easter Weekend 

Place: Oaldand Conventioii Center - Oakland, California I 



Time: Fri. April 1st 1pm - 12raidnight 
, , Sat. April 2nd 12noon - 1 Ipm 
^^■^^ Sun. April 3rd 12noon - 1 Ipm 



Booth Space Available 
Seminars (looking for additional panelists) 
■ Promotional opportunity for 
• ; -4 fEstablished signed Artists 

Estiniated Event Population 15,000 (3 days) 

Discounc Airfares ' Hotels " Booth Space 
Package Programs Available 

CaUNow!! „^ ' 

A JJ^ 1-800-870-4371 -ecs*"?- 
„ : " J»/b Direct (908) 755-5592 / 
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U S I C 



Hot, Cool & Vicious IVIusic; Compiiation Catcii-Up 



UN the BEAT: On the lengthen- 
ing list of young turks currently ply- 
ing their wares, in hopes of becoming 
the next David Morales or what- 
ever, few have the wacky creati\ity 
of Johnny Viciou». 

During the past year, he has 
issued one red-hot jam after the next 
on his Vicious Music label. With the 
"(You Need Some) Activator," he of- 
fers his best work to date, concocting 
a dark, rugged house groove that is 
deceptively textured with cool vocal 
loops and keyboard passages that 
subversively take up residence in 
your brain. Each of the three way- 
trippy mixes take you deeper than 
probably anyone has in a long while. 
Keep an eye (and ear) on Johnny, we 
think he's gonna be a heavy hitter by 
the end of the year. 

Look for Kalhy Brown to wreck 
a few nerves with "Turn Me Out," 
her new single with Praxis on New- 
York's Cutting Records. Produced 
with a reliably deft hand by Dave 
Shaw, the .song's lyrics leave a wee 
bit to be desired, but Brown rocks 
'em as if they were pure poetry — 
imagine what she should could do 
with something more substantial. 
Her potent vocal is matched by a 
lively house bassline and a giddy, 
pop-ish melody. Ya can't go wrong 
with Shaw's original version, though 
harder heads may want to give Bei^i 
Candelario and Wayne Rollins' 
"Swing 52" remix a whirl. 

Speaking of diva-driven anthems, 
be sure to climb into "I Want It. 1 
Need It {Real Love)" by Saundra 
Williams (Bold!. New York), a fun. 
retro-minded twirler that gives this 
longtime background singer a 
chance to flex and vamp to fine ef- 
fect. This must-have 12-inch features 
astute production by the Garvin 
Brothers, as well as the familiar 
mixing talent of Marc "MK" Kin- 
chen (gag on that dub, kiddies!). 

The New York-rooted Northcott 
Productions christens its new Henr>' 
Street label with "Whew." a wildly 
percussive dub by Kenny "Dope" 
Gonzalez proteges the Bucket- 
heads. Diehard fans of the Un- 



touchables will feel ample influence 
here, while the less-informed will 
simply subscribe to the track's 
hearty retro-funk undercurrent. 
Doubly wicked Is the conga-driven 
"Tribal Rydims" on the flipside, 
which combines live breaks (and 
there ain't nothiti' like them!) with 
hypnotic vocal and keyboard loops. 
Phat. 

Underrated English production/ 
remix team Smith & Mighty is get- 
ting some much deserved props 
overseas at the moment with its in- 
terpretation of Diana Ross' "Re- 
member Me" C-i Stripe/London. 
U.K.). Sung with just the right 
amount of poignance by Marilyn 
McFarlane, the track soars with a 
clicking garage/house beat and 
grand piano/string interludes. 
Frankie Foncelt comes to the 
party with several soulful mixes that 
complement the original production 
without obliterating it. For added 
pleasure, check out the staccato, 
funk-driven dub "Come Fly Away" 
on the flipside; it's an original com- 
position that slams. 

Remember the good old '80s era 
of electro-disco? Well, the folks who 
constitute Lesbian WaterBed sure 
do. and have resurrected the sound 
with a techno/trance vibe on "Who's 
Best?" (Friction Media, Ann Arbor, 
Mich.). Composer/musician Ivan 
Victor keeps the syncopated bottom 
rapid and steady, while Michael 
Jahn's vocals are appropriately 
monotone. Way cool for alternative 
DJs stan'ed for something different. 

Compilations update: 

Multi-act club collections continue to 
be massive business for both major 
and indie labels. As always, let the 
buyer beware: There are far more 
duds than gems circulating. Here 
are some of the better of the bunch. 

The U.K. indie OM Records cata- 
log is the source of the double-CD 
set, "Sound Of The Absolute." which 
has such genius efforts as "Real 
Kiss" by Pleasure Box, "Fluid" by 
Marine Boy, and "I Am Free" by 
Morgan King. This is trance/house 
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of the highest order . . . "The Tor- 
onto Sound Of The Underground" 
on SPG Records offers a ample 
proof that the Canadian city's club 
scene has much more going on than 
meets the eye. Loads of smokin' 
deep-house to pick from, starting 
with "Feel Ya" by PJ, and Helen 
Sharpens "Got 2 Have Your Love." 
Use this album as a primer for must- 
hear Toronto indie labels like Stick- 
man, Strobe, and (of course) Hi-Bias 
. . . Columbia is putting lots of mus- 
cle behind its "Get It. Got It. 
Groove." which includes the world- 
wide hit "Been A Long Time" by the 
Fog. and two K-London Posse dit- 
ties. "Who's Gonna Love Me" and "I 
Believe" . . . For an unbeatable twirl 
back in time, check out Rhino Rec- 
ords' three-CD boxed retros|)ective, 
"Soul Train's 20th Anniversary." 
Tracing the history of the television 
program from its early '70s start to 
the '90s, the set will makes the hairs 
on the back of your neck twitch and 
tingle with yummy ear-candy like 
the Dazz Band's "Let It Whip" and 
"Yes We Can Can" by the Pointer 



TR AX 



by Larry Flick 

SiHtcr», which sounds better now 
than it did when it was first re- 
leased. Actually, we think this song 
is ripe for updating by an act like 
EnVogue. Don't you agree? ... Fi- 
nally, the recently launched Planet 
Earth Recordings in Los Angeles is 
already proving influential, thanks 
largely to the guiding hand of 
founder (and ex-Moonshine princi- 
ple) Ricardo Vinas. Expect "The 
Secret Life Of Trance," with spar- 
klers like "Eternal Prayer" by 
OBX, to click with punters. 

'Cause ya need to know: 

After more than a year of blood, 
sweat, and endless recording, Ali- 
son Limerick is about to deliver her 
long-awaited second Arista U.K. al- 
bum. "With A Twist." She is in excel- 
lent voice, as proven on the recent 
dancefloor hits "Time Of Our Lives" 
and "Love Come Down." a cover of 
the Evelyn "Champagne" King 
disco-era classic that has just made 
a swift transition to the U.K. pop 
charts. Notable contributors to 
"With A Twist" include Frankie 
Knuckles, John Wadell, and the 
Beloved, making for a collection 
that tempers the expected house 
sound with dashes of lush R&B and 
rugged funk. No firm word on a U.S. 
home yet, but we've got our fingers 
crossed, hoping at least one of the 
BMG labels will get a clue . . . By the 
by, where is Evelyn King? Isn't it 
just about time for Miss Girl to rise 
from the shadows with a comeback 
hit? . . . One of the juicier results of 
the recent Winter Music Conference 



in Miami is the possibility of way- 
ward diva Sabrina Johnston jetting 
off to Chicago to collaborate with 
Georgic Porgie on a single or two. 
We could not conceive a better pair- 
ing. Her soulful, Aretha Franklin- 
like demeanor and his chipper, pop/ 
disco sensibilities could spark quite 
a fire ... Is anyone else confused by 
the fact that EMI Records has ju.st 
issued a double A-sided 12-inch 
pressing of "Don't Stop" and "Let 
Me Show You" by K-Klass, but has 
reportedly pa.ssed on the band's fab 
"Universal" debut album? Quite 
odd. especially since they are clearly 
developing into an entity on par with 
U.K. labelmates M-People. Oh, well 
. . . For those who think the best 
days are far behind the U.K.-based 
PWL International Records, think 
again. Yes, there is a dearth of cutie- 
pie acts like Rick Astley and Kylie 
Minogue. which defined the label's 
late-'80s image. But there is also 
more trend-savvy material coming 
from 'em than ever. For proof, check 
out "Ease The Pres-^ure" by Bon- 
tempi Owners Club, with its lovely 
and percussive disco personality, 
and "I Believe In U" by Kuttin 
Edge Featuring Dale Joyner. 
which weaves a funky beat with 
Italo-spiced rave threads. Clearly. 
PW^L is now focused more on \iable 
club jams than cookie-cutter pop- 
sters. Give PWL an unprejudiced 
listen — we think you will be pleas- 
antly surprised . . . One of the more 
intriguing new indies to pop up in 
London in recent months is Pigeon 
Pie Records. The brainchild of U.K. 
jock John Saunderson and Joe 
Borgia, the label has issued nine 
records so far, using the van sales 
route for distribution, and has 
racked up roughly 5,000 sales on 
each release. Impressive, eh? Listen 
to the jiggly new "All It Takes" by 
F.O.D., or the previous "Keep On 




GUI PUT 



1. I BELIEVE SOUNDS OF BLACKNESS 

PfRSPfCTIVt 

2. STOMP BIG FUN Muso 

3. LIGHT KMFDMwAXTn/u 

4. GIN AND JUICE SNOOP DOGGY DOGC 

DE.IH ROW 

5. DOMINATE THE RHYTHM 

BEATMISTRESSwG 

IIUXI4IIIGUS SUES 

1. DUNKIE BUTT 12 GAUGE STRCETUFE 

2. TEARS DA KING & I rowy 

3. SO DEEP SO GOOD M + M strictly 
Rhythm 

4. MOVING ON UP M PEOPLE epic 

5. SO INTO YOU MICHAEL WATFORD 



Brukouts: Titlis with futurs chart potsntul. 
based on club play or sales reported this week. 



Movin'" by Human Nature, and 

you should understand what all of 
the hub-bub is about . . . A&R Alert! 
If you are on the hunt for a jam on 
par with the best of 2 Unlimited and 
Culture Beat, but with a few fresh 
twists, look no further than "I Want 
It Right Now" by Amen. Produced 
by Panos Liassi and deftly remixed 
by the Development Corporation, 
this track percolates with a virtually 
flawless blend of pop/NRG. trance 
syncopation, and rave aggression. 
Add Luvaine Maximent's sultry 
vocal and a jumpy rap by MC Chill, 
and you have the recipe for a poten- 
tial smash. Call the eternally plug- 
ged'in Mike Sefton at BMG Music 
in London for further details. 
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A Wish For Gabtielle. Up-and-coming San Francisco producers/remixers Tuhin 
Roy. left, and Jake Smith, center, were in Ameryacan Studios in Hollywood to add 
fresh new grooves to "I Wish." the new single from London/ffrr chanteuse 
Gabrielle The track has just shipped to club DJs in the U.S. Pictured with Roy 
and Smith is engineer Jason Roberts. 
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THIS 
WEEK 


LAST 
WEEK 


» o 
*S 


5„ 
i/j ^ 

15 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS- 

TITLE 

LABEL L NUMBEIVDISTR1BUTING LABa 


ARTIST 


1 


1 


2 


8 


It it w n\Jt 1 It m If 
1 WANT YOU MH'lll''<t i: <'^7,'V»ARNt)> BROS 2 MTKiat r*!. 1 


♦ JULIET ROBERTS 




2 


3 


9 


1 n^^uLL^n 1 nuftMALLT lA/ 1 nio ivinLi 1 ninu cmi ^>c.nL> 


W rLl on\Jr dUTO 




3 


4 


9 


GOT TO GET IT 550 music 77382,iIPIC 


♦ CULTURE BEAT 


4 


4 


5 


g 


so INTO YOU EASTWEST 95950 


♦ MICHAEL WATFORD 


CD 


7 


11 


7 


OON'T GO BREAKING MY HEART mca M796 


♦ ELTON JOHN/RUPAUL 


CD 


9 


13 


7 


00 YOU WANT IT SBK 5fii i9.tRG 


LONNIE GORDON 


7 


6 


9 


8 


SPOOKY QWtST OSiaWftHNtR BROS. 


♦ NEW ORDER 




12 


15 


7 


JUNGLE LUST [1 WANT YOUl otlP OW iOCHOCtW 


URBAN MOTION PROJECT 




IS 


19 


e 


BECAUSE OF LOVE '.ihi.in (M4. 


♦ JANET JACKSON 


OS) 


19 


24 


5 


BEAUTIFUL PEOPLE srHicn v mfim 016 


BARBARA TUCKER 


11 


13 


Ij 


g 


BLOW YOUR WHISTLE ffrr 120017 


DJ DUKE 


(12) 


16 


21 




STAY EUi 5aii3'i^RG 


A CTrOMAI 
▼ LI CnrlnL. 


13 


18 


16 


g 


RDnnUF TUAMC unrnui/M AR^n 
uvfwvc 1 n#*w** Mu I uvrn aiwo 




(14) 


21 


23 


e 


WORK THAT BODY great JONES 530 6?9^1SLAND 


CHANELLE 


IS 


5 


1 


9 


I'M IN THE MOOD a&m o4ei 


♦ CE C£ PENISTON 


It 


14 


14 


9 


GOING NOWHERE GO'Discs import 


GABRIELLE 


17 


8 


6 


10 


GIVE MYSELF TO YOU tribal AMERICA SSOBMRS 


THE DAOU 


(18) 


28 


30 


4 


I'LL WAIT mSTA t 2659 


♦ TAYLOR DAYNE 


li 


17 


12 


12 


SEEN A LONG TIME Columbia 77303 


THE FOG 


20 


20 


10 


11 


DREAM DRUMS eight &all album cut 


LECTROLUV 


21 


11 


g 


1 1 


A nm>CD 1 nuC (CDnU *dCTCO apt 9*1 id<cya > IfSi 


A ADirTUA CDAMUI IM 
▼ nnc 1 Pin r nn.ni\Lin 


(22) 


24 


28 


5 


X THIBAI AMf RtCa !iS.1.1f\lftS 


JUNIOR VASQUE2 


2] 


10 


7 


11 


1 WANT TO THANK YOU AREA 10 OOd 


lATRtCL 


24 


23 


20 


10 


PLEASE (YOU GOT THAT...) atiantc promo 


*INXS 




29 


31 


4 


TAKE ME AWAY REPRISE diaOQiWARNER BROS. 


♦ BABBLE 


2fi 


22 


22 


14 


SELFISH QWEST 41 ISS.'WARNER BROS 


♦ THE OTHER TWO 


SD 


30 


33 


4 


IF THArS YOUR BOYFRIEND maverick6ire 4i3ie>WARNCR BROS- 


♦ ME-SHELL NOEGEOCELLO 


28 


25 


25 


? 


SO IN LOVE (THE REAL DEAU SBK PROM0.IRG 


♦ JUDY CHEEKS 




37 


48 


3 


* * * Power Pick* * * 

YOU USED TO HOLD ME '94 ':'.i<u:n:- hvpi RALI-MI KOSAKtO PRISLNTS XAVILHA GOLD 


30 


33 


3e 




VICIOUS GAMES '.i/.v-x J40812;island 


YLLLO 


31 


35 


44 


4 


BURNING LIKE THE SUN CQfitiNuuM Ckouo 


RED RED GROOVY 


(32) 


39 


45 


3 


HEY D J. (FROM *MI VIDA LOCA*^ MERClffiV Bt63S9 ♦ LIGHTER SHADE OF BROWN 


(33) 


44 




2 


DO YA cOLUMBi* /74o; 


♦ INNER CITY 


34 


31 


29 


9 


ALL BECAUSE OF ME vise uusiC 4006 


GEORGIE PORGIE 


39 


34 


37 


5 


OBSESSION ^.vLTiJi fcCH issiiCfiirKXJE 


♦ FEM 2 FEM 


(D 


NEW^ 


1 


★ * * Hot Shot Debut * * * 

LOVE & HAPPINESS ^.miM.v «hy:"\( t-; RIVER OCEAN FEATURING INDIA 


37 


28 


27 


12 


WHEN YOU TOUCH ME cutting 292 MASTERS AT WORK FEATURIIW INDIA 


31 


40 




2 


NOTHING BETTER ORE mu^ic import 


COLOURBLIND 


(3?) 


NEW^ 


1 


MOVING ON UP EPIC 77417 


♦ M PEOPLE 


: 40 


45 




2 


1 CRIED THE TEARS big beat ioi5(vailaniic 


JOMANDA 


41 


42 




2 


BREAKDOWN ffrr 120 015 


ONE DOVE 


(n) 


47 




2 


WHEN YOU LOVE SOMEONE MAxi 2015 


DAPHNE 


43 


36 


46 


4 


PERE COCHON (1 UKE IT) tribal amero saoz/nRS 


PASCAL'S BONGO MASSIVE 1 


44 


41 




2 


1 WANNA ROCK jive 42202 ♦ JAZZY Jtf F & TRESH PRINCE 


(n) 


NEW^ 


1 


WHEN A MAN LOVES A WOMAN mca •.■1802 


♦ JODY WATLEY 


At 


32 


26 


15 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) arista i 2648 


♦ HADOAWAY 


47 


38 


38 


8 


GET IT STARTED epic 77323 


PRINCE OF HOUSE 


(48) 




1 


WOW! MR. YOGI (CONTROL THE MIND) arista import 


THE OVERLORDS 


49 


21 


18 


12 


BIG TIME SENSUALITY ELEKTRA 66244 


♦ BJOfiK 


SO 


43 


35 


10 


POWER P01VD0R859 981iT>lG 


♦ NU COLOURS 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


g5 

$ u 


MAXI-SINGLES SALFS 

COMPILED FROM A NATIONAL SUB-SAMfLE Of POS IPOINT OF SALE) EQUIPPED KEY DAMCE RETAIL 
STORES WHICH REPORT NUMBER OF UNIIS SOLD 10 SOUNDSCAN, INC SOUndScaH 

TITLE lllllll ARTIST 

lABEL & NUUBER'OISTRiBUIISG LABEL ■ ■ ■ " ' 


1 


1 


12 


3 


* * * No. 1 * * * 

GIN AND JUICE ii,'; i ■ m :)tATM Ki.i'A-ifrtKb'.fjPL '.i'. 1 2 ji r,. ♦SPjOOP (XXjGY DOGG 


2 


2 


— 


2 


ELECTRIC RELAXATION n> jive 421% ♦ A TRIBE CALLED QUEST 


(3) 


7 


2 


6 


BUMP 'N' GRIND ;t) ix) jive 42206 ♦ R. KELLY 


4 


3 


3 


6 


C.R.EJLM. (CASH RULES EVERYTHING AROUND ME) IM) rT) (xi loud 627&&rca ♦ WU-TANG CLAN 


(i) 


8 


7 


3 


1 LIKE TO MOVE IT CM) m (xt strictly Rhythm ♦ REEL 2 REAL FEATURING MAO STUNTMAN 


(S) 


9 


6 


7 


MASS APPEAL (T) chrysalis ssi 1 ♦ GANG STARR 


7 


6 


1 


6 


GROOVE THANG iMi (T) Motown AS4e ♦ ZHANE 


CD 


16 




2 


•k "k it fiRPATPC^T f^AIMPn* * * 
" " " vinc*^ 1 CO 1 Pi en ^ " ^ 

I WANT TO THANK YOU " fin. BfAi ;ci4fift.:, ROBIN S 


1 


4 


5 


9 


A DEEPER LOVE (FROM *SISTER ACT 2*) <mhTi (Xi ARISTA 1-26S] ♦ ARETHA FRANKLIN 


10 


5 


17 


3 


MMICH OF THE PIGS (xt tvt.'Interscoce 9593&AG ♦ NINE INCH NAILS 


11 


10 


4 


18 


UlUV 11 IT? (EIIU RATI <u\ i1\ jii tiAvi ■ini a A CARAT 


12 


12 


14 


4 


HEY D J. (FROM -Ml VIDA LOCA*) <T) MERCURf B58 359 ♦ LIGHTER SHADE OF BROWN 


(l3) 


26 


15 


4 


THE SIGN iM) (T) ARISTA 1 2673 ♦ ACE OF BASE 


(ii) 


20 


21 


9 


CANTALOOP (FUP FANTASIA) (T> (xi BLUE NOTE 4494S.CAPIT0L ♦ US3 


15 


15 




2 


1 WANT YOU IT) (XI REPRISE 41397/WAHWER BROS. ♦ JULIET ROBERTS 




23 




2 


I'LL WAIT IMHTUX) ARISTA ] 2659 ♦ TAYLOR . 




30 


18 


5 


YOU KNOW HOW WE DO IT n; PHiomiY -^384 7 ♦ ICt U JOE 


(H) 


NEW^ 


1 


* * * Hot Shot Debut ★ * * 

SWEET POTATOE PIE iT, r.LiBj»s:,-i:H.\o^ r;?.i9>co.ijMEiA ♦ DOMINO 


(1?) 


40 


42 


5 


DON'T GO BREAKING MY HEART IT) 1X1 MCA Wtd ♦ ELTON JOHN & RUPAUL 


20 


14 


22 


; 


IT ALL COMES DOWN TO THE MONEY (MUTi rauchaos 77167.columbia ♦ TERMINATOR X 


:21j 


27 




2 


nPAIITinil PrnPI ^ ,'ri ZTwr^t VDLiVTuiimt: DAODADATlir'UTD 
iiruC r&UrLH ', ■ 1 b 1 Kit, 1 1 T WI4Y 1 MM Ul 3 DMMOnnfl 1 ULfl^Ln 


22 


21 


9 


3 


JUST ANOTHER DAY iMi (fi motown as^o ♦ QUEEN LATIFAH 


23 


18 


10 


7 


IT'S ALL GOOD/PUMPS li A BUMP (T) GiAMT 24!i4&WARNER BROS. ♦ HAMMER 


(24) 


NEW^ 


1 


LOVE t HAPPINESS (li STRKTlv rhythm £^4 RIVER OCEAN FEATURING INDIA 


29 


22 


25 


17 


I-IGHT (ALRIGHT) (Mi iT) GEE STREET UO 583itSlAN0 ♦ DOUG E FRESH 


dD 


NEW^ 


1 


HOW DO YOU UKE IT* imi cti ix) elektra 66235 ♦ KEITH SWEAT 


27 


13 


13 


6 


BECAUSE OF LOVE (Tj ixj virgin 38422 ♦ JANET JACKSON 


21 


17 


8 


H 


WHATTA MAN m (XI next PiATtAUaONDON 857 391/PLG ♦ SALT-N-PEPA FEATURING EN VOGUE 


® 


RE-EUin 
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JOY m CHAMPION 77364XHA05 ♦ STAXX OF JOY FEATURING CAROL LEEMING 
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NEW^ 


1 


BELIEVE IN LOVE (Tl ELEktra 66227 TEDDY PENDERGRAS5 


(3l) 


33 


27 


g 


IF THAT'S YOUR BOYFRIEND cri <x) mavhricivsire 4 nifi-WARNER bros ♦ ME'SHELL NDEGEOCELLO 


32 


28 


20 


6 


YOU DONT VOVS. ME (NO. NO. NOl (ti txi BiC SEAT lOl&l/AG ♦ DAWN PENN 


m 


NEW^ 


1 


PLAYER'S BALL (Mi IT) (X) lAface i -4067/arista ♦ OUTKAST 




45 


37 


3 


ZUNGA ZENG (Ti (X> roMUV boy 599 ♦ K7 


3S 


24 


16 


3 


GOT TO GET IT (T) m 550 musc 77382/EPic ♦ CULTURE BEAT 


(36) 


RE-EXTm 
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1 WANNA ROCK m JiVE 42202 ♦JAZZY JEFF & FRESH PRINCE 


37 


34 


44 


4 


1 CRIED THE TEARS ai h<. titAl lOlMVAG JOMANDA 


(D 


NEW^ 


1 


COMIN' ON STRONG iii easiwesi 9596»AG ♦SUDDEN CHANGE 


39 


37 


28 


7 


IT AIN'T HARD TO TELLlDCOlUMeiA 77320 NAS 


40 


32 


47 


14 


SOUND OF DA POLICE (t>jive 42191 ♦ KRS-ONE 


41 


41 


43 


14 


BEEN A LONG TIME ^M) i ri COi IJM9IA 7730J THE FOG 


42 


39 




— ^ 


WHEN A MAN LOVES A WOMAN (M) iTi MCA 5AS02 ♦ JC)DY WATLEY 


(M) 


NEW^ 


1 


PUERTO RICO (M) m HOODY soo47)WOONBOOF ♦ FRANKIE CUTLASS 


44 


47 


35 


3 


ON AND ON (T) VIRGIN 384 1 5 ♦ SHYHEIM 


49 


29 




2 


WRONGPLACE (M) m ELEKTRA 662*4 ♦ DEL THE FUNKYHOMOSAPIEN 


4« 


31 


29 


18 


GETTO JAM (M) IT) (XI OUTBURST/CHAOS 77298C0LUMBIA ♦ DOMINO 


47 


25 


24 


29 


GIVE (T UP IM) II) (X) FFRR 350 039 ♦ THE GOOOMEN 


48 


42 


33 


3 


STAY (M) IT) (XI EMI 58113/tRG ♦ ETERNAL 


49 


49 


32 


23 


MR. VAIN (Tl (X) 550 MUSIC 772l*tPlC ♦ CULTURE BEAT 


SO 


46 


30 


6 


I'M OUTSTANDING it) (xi jive 42200 ♦ SHAQUILLE O'NEAL 



Cy~^ Titles witti the greatest sales or club play increases this week. ♦ Videoclip availability, (dialog number is for cassette majii-single. or vinyl maxi-stngle il cassette is unavailatite On sales chart: (M) Cassette majti-sirtgke dvailabtlity (T) Vinyl maxi Sif^ availatxiity (X) CD 

man, s-ngte avdtlatn'ity 1994, Brl boar.fBPI Cn(n^jni::ati.:.ns 
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Newsmakers 




Pam Patterson, creative director for 
On-Targel Advertising, accepts the 
award for retail/trade pnnt ad for 
"Screamer." 



To TKe Victors Go The Billies 

>• n ^ ^^^ ^ 




Jeffrey Keylon, VP of off-air creative 
for MTV, accepts the music 
video/network radio spot award for 
The Jon Stewart Show." which Wcis 
also named best of show. 






Billie advisory board member Jim 
Wagner. VP of merchandising and 
advertising for Warner/Sire Records, 
accepts music/P-O-P honors for "The 
Velvet Underground Live MCMXCIII, 



Select Records art director Ian 
Thornell receives the Billie Award for 
best poster for the company's Jerky 
Boys poster. 



NEW Y(»KK— Itilllx.aid linnor«l the 
winners nf il.s second iinnual Itillie 
Awards cumpetiliun. shown abuve. at 
a Mart'h 10 ceremony at the Puck 
ItuildinK here. The event wa^s hitsted 
by artist l*etcr Max and ESPN" 
personality "Downtown" Julie 
Brow n. The Billie is the only aw ard 
honoring excellence in adverlising 
and packa^in^ in the music and 
home entertainment industries. 
(Photos: Chuck Pulin) 




Executives of MTV: Music Television 
celebrate their multiple victories at the 
awards ceremony. Shown, from left, 
are Lorin Konner, Benita Husdand, 
RishaWalden. Mikiko Gill, Nigel Cox- 
Hagen, Mara Marich, Todd Mueller, 
Angle Li, Christina Norman. Jeffrey 
Keyton, and Tim Abshire. 



Judy Stickel of Walt Oisney Records 
proudly displays Buena Vista Home 
Video s three Billie Awards, It was 
honored for point-of- purchase and 
packaging for "Pinocchio" and for 
best TV commercial for its "Muppet 
Watch Offer." 




f I 



Winners in the music video category share the spotlight. Shown, from left, are 
Parham Santana's Jerry Berkowiiz. Rick Tesoro. and John Parham. honored for 
a trade print ad for the Box; and designer Mark Kingsley of Greenberg, Kingsley 
and VH-1 copywriter Dan Hodqes who were honored for their VH-1/k.d. lang ad. 
Parham Santana also won m the home video/special packaging category for 
The African Queen— Commemorative Edition." 



Billie Awards co-t>ost "Downtown" 
Julie Brown, left, presents New Line 
Home Video marketing manager 
Michele Bell with the Billie for the best 
home video/consumer print ad for 
'Jason Goes To Hell." 




Billboard president and publisher 
Howard Lander, left, and Adweek 
magazine president/CEO John 
Babcock, right, thank Peter Max and 
"Downtown" Julie Brown for hosting 
the Billie Awards. 



Alan Cohen, senior VP of Slater, Hanft, 
Martin, accepts music/trade print 
honors for the trade print ad for Billy 
Joel s single "The River Of Dreams." 






George Anderson, associate creative 
director for Columbia TnStar Home 
Video, accepts the Billie Award for 
best home video/trade print ad for 
The Age Of Innocence." 



4 V 



Billie Awards co-host Peter Max. left, 
presents the music publishing/trade 
print award to Chris Regan, copywriter 
at Sony Music Creative Sen/ices, for 
the campaign "Global. Friendly." 



Philadelphia-based advertising agency 
the Weightman Group took two Billies 
in the retail category. Shown, from left, 
are art director Art Stiefel. senior 
copywriter Gary Kopervas, and team 
creative director Nat Gutwirth. 



Joanne Aliber, product manager fa- 
BASF Corporate Information Systems, 
accepts on behalf of BASF and Houston- 
Effler Advertising for their pro audio/trade 
print ad for BASF Chrome Plus tape. 




Sony Music Creative Services 
executive line producer Jacqueline 
Dincauze, left, and copywriter Hilary 
Snell accept a Billie honoring Sony's 
radio spot for the band Suede. 




Accepting the music/standard packaging award for the "Mad At? i senos, 
from left, are PolyGram Classics & Jazz senior designer David Lau, senior VP of 
product development Refer Munves. and director of marketing Greg Barbero. 
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'Bulletproof Campaign For Travis Tritt 

KrageUj Warner Bros. Plan Cross-Promotions 



I BY JIM BESSMAN 



Victoria Victorious. New Reprise Records artist Victoria Shaw has signed an 
exclusive worldwide publishing agreement with Madonna and Time Warner's 
Maverick Music Co, Shown here with Shaw are Freddy DeMann, left, co-chairman 
of Maverick Entertainment, and Lionel Conway, president of Maverick Music. 



NEW YORK-The "Ten Feel Tall 
And Bulletproof title that ties the 
whole t hing together sounds a bit men- 
acing, but Warner Bros. Records is 
keying on Tra\is Tiitt's 'Niilnerability" 
to kick off his comprehensive album 
campaign. Actually, the album is but 
one of many comiK)nents in a remai'ka- 
ble confluence of major careei" e\'ents 
for the aitist. 

The first single. "Foolish Piide." a 
ballad, will tiy to biing out the softei* 
side of a pei-fomier Iwlter knoun for 
his rockj' edge and outi^pokenness. To 
be released with a \irleo March 29, the 



Celebrating What Country Makes A Man Do 

Mike Henderson Joins List Of Genre's Rowdy Revelers 



MlKK'S MUSICAL MISC:HIKF: A.s much as we cheiish 
all things morbid in counti*>' music, and as pleased as we 
ai"e to see new aitLsLs tiip into the gi'ax e tf)pics of wilted 
dreams, broken homes, and ma.ior demographic shifts, 
there are times when we really yeaiTi for soiigs that simply 
pulsate with goocl-natui'ed mischief. Call it "omen' coun- 
try'" — low on self-contiTil aiwl high on haxing ftin. Let's be 
deal* on this point, though: We'ix' not talking about the kind 
of high spiriUi that lead to hurling Ixittles at the hand or 
tl^it-tighbi in the jjai'king lot. Katlier. we'i-e tiilking about be- 
ing -so self-a\\"are. so youthfiiUy buoyant, so enti-anced by 
life unfolding that one absolutely muttt share these euphoric 
feelings with others. Right awa\' and loudly. 

It's this sunfiy outliMjk that g;ive wiuntiy music Red Fo- 
ley's 'Tennessee Satuixlay Night," Hank Williams "Hey. 
(.riMHi lxx)kin'," Lefly Frizzcil's "Shine, Shave. Shmwr." 
Roger Miller's "Chug-A-Lug" and "Dang Me," Jerrj' 
R<:ed'u "When You'i'e Hot. 



Ihsjnrilie 

Seme 



You're Hot," John Ander- 
son's "Swingin'," and, more 
recently. Confederate 
Railroad's "Trashy 
Women" and Aaron Tip- 
pin's "Honk\' Tonk Super- 
man." 

For devotees of this sub- 
genre, we heartily recom- 
mend Mike Henderson's 
new RCA album, "('ountn' 
Mu-sie Matle Me Do It." Oh. 
sm"e, Hendereon makes the 
reijuisite — and fitting — nods to life's somber side. But 
above and beyond that, he exudes a goofy, romping, gocxl- 
time feel that i« refi-eshingly free of chips on the shoulder 
and all the macho posturing that occurs when countiy get^ 
this close to rock. The title song — with its refrain of 
"countiy music made me do it and I don't care" — is a de- 
lightfid stiitement of surrender to one's baser iastincts — as 
well as a declaration that there's no place for guilt in the 
process. "Hillbilly Jitters." while not the most eloquent ac- 
count of rampant sexual attraction ever penned, is certainly 
among the more electrically enthusiastic ones. And the 
compressed rh\'thmic enei^' of "Fountain Of Youth" seems 
to shear away the yeai-s and cares just as surely as the 
mountebank's elixir the song describes. These aren't just 
great tracks, they're therapy. 

After countrj- music takes care of its serious agenda, it's 
kind of nice to see it sniff the air, slap on some cheap after- 
shave, and — with no scores to settle or axes to grind — 
bound joj-fuily into the companionate nig^it. 

Making THK ROITNDS: The Counto- Masic Founda- 
tion and Track Marketing are jointly creating a mobile ex- 
hibit caliwi "Countrj' Music Hall Of Fame And Mu.seuin 
Ti"aveling Exhibition." It will be a self-contained unit of 



by Edward Morris 



2,(XX) s(iuare feet with interactive displays, instruments and 
stage costumes of famous performei-s, manuscripts, and 
photos. The e-vhibit, to he built by tlie Overland Entei-tain- 
ment Co., will toui' stale fail's and mall.« and will accompany 
concert dates. Plans are for the e.xhihit to Umr this summer. 

Billy Dean will retm-n to his nati\e F'lorida to host the 
"ABC Spring Break '94" special, set to air April 2. Also on 
the show: Chris LeDoux, Toby Keith, Chiirlie Daniels, 
and John Berr>' . . . Fonner Bread leader David Gates i.s 
i-ecoi-ding and self-producing a coimtiy albiun for Discover^' 
Records. He was in town meeting radift pnigj-ammers dur- 
ing the recently concluded Countiy Radio Seminar . . . 
Dwight Yoakam pi-oducer Pete Anderson will produce Ja- 
mie Hartford's debut album for Asyhun . . . The Bellamy 
Brethers will release their "Beggai-s & Hei"oes" album, 
originally released in Germimy, to the I'^S. miu-kel in April 
... A new video released by Thompson-Woods Associates 
chmnicles the life of Giiind 
Ole Opr>' comedienne Min- 
nie Pearl. Called "Minnie 
Pearl: The Life And I>eg- 
end." the 60-minute tape 
features old photogi'aphs. 
rare televb^ion footage, and 
remai-ks fi-om such fiiends 
and admirers as George 
Bush, Yoakam, Willard 
Scott, Barbara Mandrell, 
and Ray Ste\ ens. 

American Songwriter 
magazine is offering a free 
"welcome packet" to songvmtei's. It includes all mannei- of 
useftil infoimalbn to beginners — from a map of Music Row 
to a i-undown of how recoi-d royalties are calailated and 
paid out. Howe\ er, the packet is available only to those who 
stop by the magazine's Music Row office. 




lARK YOUR CALENDAR: Rickj- Van Shelton will au- 
tograph copies of his new childi-en's book, "Quackei- Meets 
Mr. Moo," March 29 at Davis-Kidd Booksellers in Nashville 
. . . Sparrow Records' Michael Card will perfonn a benefit 
concert for the Nashville Union Rej?cue Mis.sion April 23 at 
War Memorial Auditorium. Tickets can be bought at the 
Mission or at local Christian bookstores . . . The Music City 
Tennis ln\itational, benefiting the Child Development Cen- 
tei' at Vanderbilt's Chidren's Hospital, will take place April 
;iO-Maj' 1 at the Brownlee 0. Currey Jr. TennLs Center at 
Vandertiilt. Pmil Worley, executi\'e VP of Sony Music, is 
the honorarv' chairman . . . Music Row Industrj' Summit 'iM 
will be held May 11-13 at the Regal Maxwell House in 
Nashville . . . The third annual Countr>' Music Fan .Jam will 
be held May 21-22 at the Stx>ckyard Station Park in Fort 
Worth, Taxas. Signed for the e\'ent so far are John Mi- 
chael Montgomery', Daron NorwiMxl. Neal McCoy. Doug 
Supcmaw. BlackHawk, and Jcrrj' Jeff Walker. 




single heralds 'Ten Feet Tall And Bul- 
letproof — the album — which is due 
May 10. In a cross-marketer's dream, 
Tiitt's autobiopraphv, also titled Ten 
Feet Tall And Bul- 
letproof," will be 
published the same 
day. with a video- 
clip compilation — 
again with the 
same title — hitting 
retail within the 
following 30 days. 

Add to the TRin 
al>o\'e: 

• Tritt's continuing role as host of 
VH-l's weekly *'Countr>' Countdown" 
show. 

• His acclaimed contributions to the 
recent "Common Thread: The Songs 
Of The Eagles" Uibute, the '■Rh\thm 
C^ounti7 & Blues" duet compilation, 
and Da\id Lee Roth's latest album — 
plus involvement in uiK-oming tribute 
albums to George Jones and George 
Hanison. 

• His appearance on the Super Bowl 
halflime show, and his u|)C(iming |K'r- 
fomiances at the "Rh^l-hm Countr>' & 
Blues" benefit concert in Los Angeles, 
the Academy Of Countr>' Music awards 
show, and the FanF est and Fan Fair 
festivals. 

• A part in the Keifer Sutherland/ 
WiKKly HaiTels4jn mo\ie "The Cowboy 
Way," for which he also supplied the ti- 
tle tune. 

• Features on TNN's "Country Music 



Video Houi*" (April 1) and American 
Music Shop (Ai)ril 20). an<l an appear- 
ance on 'The Late Sho\\' With Da\ifi 
Lelterman." 

• Coverage of the start of his tour by 
"Life" magazine. 

• A 100-city 'Ten Feet Tall Tour" with 
.loe Diffie and Lee Roy Pamell. com- 
mencing April 15 and lasting through 
the end of the >'ear. 

WTien you combine these activities 
with the massive press they are certain 
to generate, you have all the makings 
of a monster year — even by Tritt's 
standards. 

"S.N'ncrgistic events coming together 
at the same time," .says Tritt's man- 
:»ger. Ken Kragen, reciting a main Kra- 
gen tenet. "The whole thing fits to- 
gether ver>' nicely: the album, book, 
and \ideo release; hui api)earance May 
3 at the ACMs, where he has three 
nominations; then, the ne.\t day, his 
first book in-store at the Cnawn Books 
kiosk at FanF'est in LA. Then letter- 
man in New York a week later, and 
bookstore apfiearances there and hack 
home in Atlanta, before going to Nash- 
ville for Fan Fail' and another book- 
st^ire st^ip, iis w ell as hosting the Grand 
Ole Opr>' on June 4 — a day after the 
oi)ening of The Cowboy Way.' On top 
of this is the tour and VH-1. So the 
package is |)erfect." 

As Ki-agen indicates, Tritt plans to 
promote both the book and album 
heavily at bookstore "combo in-stores." 

(Contitmed on jHif/e ^8) 



Mercury To Offer Statlers' 
Boxed Set Via Direct IVIail 



■ BY EDWARD MORRIS 

KASHVILLF-Mercury Records 
will revertie the normal sales process 
for its upcoming Statler Brothers 
boxed set, offering it via direct mail 
se\'eral months before it goes to retail. 

Called 'The Statler Brothers: A 
30th Anniversary Celebration," the 
three-CD or three-cas.sette collection 
contains 62 songs. Packaged with the 
.set is a sepai-ate CD or Ui\K of all the 
music from Lester "Koadhog" Moran 
& the Cadillac Cowboys, the Statlers' 
comic alter egos. 

Also included is a 36-page historical 
booklet that features a long apprecia- 
tion essay by Collin Escott and 52 pic- 
tures. 

'This is the first time we've gone 
straight to direct mail with a regular 
project," says Kira Bailey, MercurvV 
Nashville's director of catalog devel- 
opment. Mercury is working the set 
through the Lois K. Geller direct mar- 
keting company in New York. 

The label is relying on the popular- 
ity of the Statlers* weekly variety 
show on The Nashville Network to 
add impetus to the campaign. How- 
ever, instead of buying ads on the 
show for network -wide coverage, Mer- 
cury- will use SoundScan data to pin- 
iwint the markets where the Statlers 
have their strongest sales and buy 
spots through the Ux'al cable systems 




THE STATUER BROS. 

there. 

There will be other TNN-related 
buys as well, Bailey says. 

In addition to using televwion spots, 
the plan also will rely hea\ily on direct 
mail solicitations. Mercury will mail 
ads for the set to more tiian 70,000 
addresses, including 20,000 pre\ided 
by the Statlers from their owti mailing 
list and about 50,000 purchased specif- 
ically for the campaign. 

Also following the TV rollout, the la- 
bel will begin running print ads in se- 
lecte<l countrj' consumer publications. 
Finally, the set will be made available 
at retail "probably .some time before 
Christmas," Bailey says. 

While Mercury is not predicting the 
number of boxed sets it will sell, it ex- 
pects that of them will be in 
the cassette format — since that is the 
usual ratio for other Statler titles. 

The direct mail price for the collec- 
tion is $34.95 plus shipping and han- 
dling for the cassettes, and $49.95 for 
the CDs. 
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1 


41 


39 


40 


53 


TRACY LAWRENCE A AI.Ar.ii. 824eiAGI99ftI5 98 


ALIBIS 


5 


42 


40 


43 


102 


WYNONNAA ' CURB ;iiOJJWr.i (10 9a'l5 98) 


WYNONNA 


1 


43 


38 


36 


31 


AARON TIPPIN • RCA 66251 -'96/15 981 


CALL OF THE WILD 


6 


44 


41 


39 


41 


DOUG SUPERNAW bra.m < < (998. 13 981 |!Q 


RED AND RIO GRANDE 


27 


45 


47 


45 


38 


JOHN ANDERSON BHA66232 (9 9115 9ei 


SOLID GROUND 


12 


4« 


45 


46 


31 


SAWYER BROWN curb inn ||0.9B'15.98I 


OUTSKIRTS OF TOWN 


13 


47 


42 


38 


17 


DOUG STONE epic 57271)S0NY 98 Ettt5.9e) 


MORE LOVE 


20 


41 


44 


41 


21 


TANYA TUCKER uberty s*:.:-! iio geLis 981 


SOON 


18 


d) 


NEW^ 


1 


* * * Hot Shot Debut * * * 

BILLY DEAN liberty 28357 do.gais aai GREATEST HITS 


49 


50 


53 


51 




LORRIE MORGANA bna (9 9^13 98) 


WATCH ME 


15 


51 


54 


56 


26 


MARTINA MCBRIOE RCA i... Hs (9 98.15.98) |!S 


THE WAY THAT 1 AM 


50 


® 


57 


62 


9 


JEFF FOXWORTHY 

WARNER BKOS ■ 4 - ISP 


YOU MIGHT BE A REDNECK IF... 


52 


53 


49 


47 


19 


DOLLY PARTON, LORETTA LYNN. TAMMY WYNETTE • unMi2v Tniui^ Aurc, c 
coiuMBJA534;i , ; 10 98 H - HONKY TONK ANGELS 


6 


54 


52 


49 


20 


VARIOUS ARTISTS k tel w> > < (b 9a.i4 981 


TODAYS TOP COUNTRY 


37 


55 


SO 


48 




GEORGE JONES mca 10910 > '>k : 5 96] 


HIGH TECH REDNECK 


30 


56 


55 


55 




JOHN ANDERSON A bna6 j.: m9 9k139B) 


SEMINOLE WIND 


10 


57 


56 


52 


148 


ALJW JACKSON A ' arista :« : 19 9s>i 3 98) 


DON'T ROCK THE JUKEBOX 


2 




65 


68 


47 


PATTY LOVELESS • epic S.i?3i.';c.'i» (9,99 EQ/15 981 


ONLY WHAT 1 FEEL 


13 






1 


SUZY BOGGUSS uberty .^84^7 (]09e:t59B) 


GREATEST HITS 


59 


60 


51 


54 


19 


uemrTl *o a"LT69^ TRIBUTE TO THE MUSIC OF BOB WILLS... 


35 


61 


58 


53 


82 


TRAVIS TRITTA WARNEHBROS 45O48(109ai6.98) 


T-R-O-U-B-L-E 


6 


62 


59 


58 


65 


REBA MCENTIRE A ' mca .in.7 . (10 96(15.98) 


IT'S YOUR CALL 


1 


63 


66 


63 


29 


SHENANDOAH RCA 66267 :9 98 1 5.98) 


UNDER THE KUOZU 


38 


64 


60 


57 


81 


COLLIN RAYE • epic 4898.W)NV (9 96 EQ(1 3.961 


IN THIS LIFE 


10 


65 


63 


59 


11 


ANNE MURRAY S8K270:2ERC (10.96/15 98) 


CROONIN 


54 


66 


62 


60 


157 


VINCE GILLA mca 10140 (99^15.96) 


POCKET FULL OF GOLD 


5 


® 


NEW^ 


1 


JOHN BERRY UBERTY 80472 9 9&t39Bl||S 


JOHN BERRY 


67 


6< 


64 


64 


118 


COLLIN RAYE • epic 47468-.S0ny (9.96 EQ(13.961 ffi 


Aa 1 CAN BE 


7 




69 


66 


7 


LEE ROY PARNELL ARISTA 18739(9 96(15 98) SB 


ON THE ROAD 


66 


70 


61 


61 


77 


GARTH BROOKSA'' liberty ta/ij (10 9a'!69a) 


THE CHASE 


1 


71 


67 


65 


47 


TANYA TUCKER • uberty 8t J6; (10.96(15 981 


GREATEST HITS 1990 1992 


15 


QD 


NEW^- 


1 


CHRIS LEDOUX uberty 28458 (10.9615 98) 


BEST OF 


72 


n 


70 


69 


50 


VARIOUS ARTISTS k tel btxa (7 98(12 991 


TODAYS HIT COUNTRY 


24 


74 


68 


67 


68 


VINCE GILL RCA 61 130- (7 98/11 96) 


1 NEVER KNEW LONELY 


47 


75 


71 


70 


200 


ALAN JACKSON A arista 86.^3 (8 98/ 13 98) 


HERE IN THE REAL WORLD 


4 



( ) Album wiin th« greatest »les gsim tNs w«eh. # Recording Industry Assn. Ot Am«nca tRIAA) certiftcation tor sales of 500,000 units. ARIAA cenrftcsClon for sales of 
Most tape prices, and CD poces for WEA and BUG labels, are suggested lists. Tape prices marked EO, and all other CO pnces, are equivalent pnces, which are projected tK 
Heatseeker Impact shows artrsts removal trom Heatseekers this weeK. | indicates past or present Keaiseeher title. 0 1994, BiHtxkarcVBPI CommunicatiorTs. and Sour>dScan. I 



1 million units, with muttimillion sellers indicated by a fumenl ItXIowing the symbol. 'Astensk indicates LP ts avaltatjle. 
•m wholesale prK«s. Greatatt Gainer shows cfurt's largest iif>tt increase. Pacesetter indicates biggest percental growth. 



B 


ilb 


rood Top Count 


py Catalog Al 


Ibui 


11! 




COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
SALES REPORTS COLLECTEO, COMPILE). AND PROVIDED BY SoundScan 


















FOR WEEK ENDING MARCH 26, 1994 


lllllll 




THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMB£R,a)ISTRIBUnMa LABEL (SUGGESTED UST PfHCE OA EQUrVAlENT FQA CASSCTT&CO) 


CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS. ON 
CHART 




1 


PATSYCLINEA' MCAI2*{7.96/12.98» 129Me*>satNo 1 


GREATEST HITS 


1<9 




14 


10 


THE JUDDS CURB S207anU(9 98^13 98l 


LOVE CAN BUILD A BRIDGE 


s 




2 


GEORGE JONES • epic 40;7&S0NY <5 96 ECV9.9e} 


SUPER HITS 


134 




IS 


17 


THE JUDDS CURS eioianCA [9.9bii3-9S) 


GREATEST HITS VOL. II 


11 




3 


THE CHARLIE DANIELS BAND A EPic3a795AOHV(7.MEivii.9a) A DECADE OF HITS 


149 




It 


20 


MARY-CHAPIN CARPENTER • Columbia 4422ii.'SONr(7 9« E(Vll.9ei 


STATE OF THE HEART 


26 




4 


GEORGE STRAIT A MCA42039(7 9artz.9ei 


GREATEST HITS. VOL. 2 


149 




17 




ROGER WHITTAKER RCA6i9721g.9w15.9e] 


DANNY BOY 


1 




8 


CONWAY TWITTY A MCA31238(4 9Vil 9e) 


THE VERY BEST OF CONWAY TWITTY 


3D 




U 


19 


ALABAMA RCA 61040 (9.96/13.961 


GREATEST HITS VOL. 2 


12 




6 


THE JUDOS A ' CURB 83 1 awe* (g.9e/i5.98) 


GREATEST HITS 


32 




19 


16 


VINCE GILL MCA 42321 (B.9e/13 96) 


WHEN 1 CALL YOUR NAME 


23 




5 


REBA MCENTIRE A mca 4979* (7 96/12 set 


GREATEST HITS 


147 




20 


18 


DOLLY PARTON A RCA 4422* <7,9WI 1 981 


GREATEST HITS 


121 




7 


GEORGE STRAIT A ' mca 5567* I? 98/12 961 


GEORGE STRAIT'S GREATEST HITS 


147 




21 


15 


DWIGHT YOAKAM • reprise 2S9S9*avarner Bros. <9.9VI3.96] 


JUST LOOKIN' FOR A HIT 


101 




11 


VINCE GILL • RCA 9614* (4.90/9 961 


BEST OF VINCE GILL 


147 




22 




KEITH WHITLEY rca S2277 19 9»13 961 


GREATEST HITS 


10 




9 


DOUG STONE EPtC 47397 (5 96 E(» 98» 


1 THOUGHT IT WAS YOU 


2S 




23 


23 


WAYLON JENNINGS A • RCA 3376- <6 961 


GREATEST HITS 


34 




13 


DAVID ALLAN COE A Columbia 35627/sonv(S 9BE<V998i 


GREATEST HITS 


S5 




24 




WILUE NELSON A ' COLUMeU 3S3<M/SaMV (6 98 EQ) 


STARDUST 


> 


u 


12 


ALABAMA A RCA 6S3S (7.98/1 1 96) 


ALABAMA LIVE 


25 




29 


22 


WILLIE NELSON A^ CCLUWBU 23754a'S0NY (9 9S E(V13 981 


GREATEST HITS 


2( 


u 


14 


ALABMM A ' ACA 7170- (9.9a'l3 96) 


GREATEST HITS 


148 


Catatag Mum an 


ilMflr Ufles wllich an neslBn«« sipaficant sales, e 1994. SjHboanl^PI COTimuncalions and SowidScan. Inc. 
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Come home to Branson 




This concert 
season, 18 million 
people will visit 
Branson, Missouri. 

They know real country music 
when they hear it. With new releases 
from the GatHn Brothers, Mickey 
Giiley and the Bellamy Brothers, Inter- 
sound brings you the best of Branson. 
Along with previous albums from Roy 
Clark, Mel McDaniel, Janie Fricke, 
the Gatlin Brothers, Mickey Giiley 
and Crystal Gayle, Branson Enter- 
tainment is the comprehensive col- 
lection of country music hits. 

Each Signature Edition combines 
new recordings of these superstars' 
classic hits with their newest releases 
for instant fan appeal. With high 
quality recording techniques, strong 
packaging and phenomenal content, 
Branson Entertainment brings the 
best-loved country hits home to you. 



BRD/BRC9310 



BKD/BRC9309 




BRD/BRC9311 



BRAfNJSOlM 



ENTERTAINIVIENT^ 

INTERSOUNO INC 
P. O. Box 1724 - Roswell, Georgia 30077 
(404) 664-9262 • 1 -800-945-3059 

Ci ; aerial 



^^^^^^^^^^^^^ 




THE 
OTHER 
SIDE OP 
COUTOYIS 

FUN 

BREAK- 
THROUGH 




HIP 

NON-STOP 



It's continuous. 24 hours a day. 
More hot country videos than you can get anywhere else. 
The videos that hit all the right notes with music fans. 
It's hot country music and it's aroimd the clock. 
GMT: Country M\isic Television. 



ALL DAy. ALL NIGHT. ALL VIDEO. ALL RIGHT! 




Blbogrd HOT COUHTBY S 



COMPILED FROM A NATIONAL SAMPLE OF AIRPUV SUPFUED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY 
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS 
A WEtK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 
WEEK 


WEEK 




WKS ON 
CHARr 


TITU 

PTODtJCCR ISOSGWRITER) 


ARTIST 

lABEl ft SUMMR'DISTRIBUTING UBtL 


CJJ 


1 


3 


15 


* ♦ * No. 1 ♦ 

NO DOUBT ABOUT IT 2 


★ ★ 

1 ♦ ".Tj-L MCCOY 


2 


4 


5 


15 


HE THINKS HE LL KEEP HER 

1 ItNf.rii ■■! ^-P'.-.t^ iMC CARPEhTEH.DSCHUrZ) 


♦ MARY-CHAPIN CARPENTER 

!Vi COLUMBIA 77316 


(D 


9 


12 


15 


STANDING OUTSIDE THE FIRE 

A REVi. ■ , 


GARTH BROOKS 

IVjUBEHly 17802 


CD 


10 


13 


11 


MY LOVE 

1 f TR. -1 [: r .-.lN.-,| i 1 .) .ft/lu HOWai.e $CAtS.T BARNES] 


♦ LITTLE TEXAS 

(Cl IVl WAHNER BROS 18295 


s 


2 


1 


12 


TRYIN' TO GET OVER YOU 


♦ VINCEGILL 

ICI \V) UCASd706 




3 


4 


16 


I'VE GOT IT MADE 

ilHuljU J ANDERSON fM BARNES ) 


JOHN ANDERSON 

(V) BNAM7IM 




12 


14 


9 


(WHO SAYS] YOU CANT HAVE IT ALL 

' LTIijALL ■ . . }K:BmaL' 


♦ ALAN JACKSON 

IVl AHIStfl 


8 


6 


10 


lb 


THAT'S MY STORY 

P A.:j«.ri 1 .-;;.aL R.PARNEll.T.HASElOENl 


♦ COLLIN RAYE 

CO CD) (VJEPICMSM 




14 


15 


ID 


ikiniAiu ni ITI AUf 

■f ■ ■ ,1 MORE (T eA^rjE-. .r, 1 r LH'ir.rpr.'i' . 


la CURB 76930 


(iS; 


17 


18 


iz 


I'M HOLDING MY OWN 


♦ LEE ROY PARNELL 

<C:IV] ARISTA 1.8739 


11 


7 


8 


15 


THEY ASKED ABOUT YOU 

T :.f.,' . . ■ v-.M l^: 


REBA MCENTIRE 

IVl MCA M769 


12 


5 


2 


16 


ROCK MY WORLD (LITTLE COUNTRY GIRL) 


» BROOKS & DUNN 

ICl rVl ARISTA 1 ;fk36 


dD 


16 


19 


8 


IF THE GOOD DIE YOUNG 

J STROUD -.r " " 1" WISEfMNI 


♦ TRACY LAWRENCE 

ATlANT.l AlBLA' CUT 


(H) 


15 


17 


12 


LIFE *9 

P WDR.rv 1 '.E,V^ I.- MPPPIDE IKOSTAS.T PEREJl 


♦ MARTINA MCBRIDE 

iC'll/l RCA 6269? 


OD 


le 


20 


6 


ROCK BOTTOM 


WYNONNA 

. 1 CEJRB 54809.\iCA 


® 


19 


23 


11 


1 CAN T REACH HER ANYMORE 

' . I'. ■. .VIL jC"! IW PtlERSE't B THEIENl 


SAMMY KERSHAW 

<Ct (Vl MERCURV B5B 102 


17 


8 


7 


15 


T.L.C. A S. A. P. 

■ ■■- . .-.-[■ W(ERS) 


ALABAMA 

n/l RCA 62712 


11 


11 


11 


19 


GOODBYE SAYS IT ALL 

>.■ Rhir.-r ' 11 'RiJtS II l/flfRAf.C BLACK.BflSCHERl 


♦ BLACKHAWK 

ICl IVl ARISTA 1-2568 


19 


13 


6 


16 


1 JUST WANTED YOU TO KNOW 

VJPIGHT 'G HARr.lS.3N T *.IENSV 


MARK CHESNUTT 

ICl (VI MCA SA766 




24 


28 


1 


***AlRPOWER*** 

PIECE OF MY HEART ♦ FAITH HILL 

-■j HtNOKIt;--;, :B f?H*iS,J KAGAVL'. ICl (Vj WAHNER HHOS lUi'fil 


(S) 


21 


22 


9 


WORDS BY HEART 

1 -.1 : ■■'[ .-. h r.iiL':.:j-i.M POWau 


♦ BILLY RAY CYRUS 

(C) (VI MERCURy esa 1-12 


® 


23 


24 


11 


WE DON'T HAVE TO DO THIS 

J CRUtCMFiELD , '..i ' ■ . SKftWl 


TANYA TUCKER 

(VI LIBERTY 1 7803 




22 


21 


20 


TAKE IT EASY 

J STROUD (J.BROWNC.G FR[V» 


♦ TRAVIS TRITT 

(CI(V) WARNER BROS 18240 


(24) 


25 


27 


U 


WHERE WAS 1 

SeUOilNCHAM ■! ir,' :r. , --.i -i-'. 


♦ RICKY VAN SHELTON 

ICl IVl COLUMBIA 773i.I 


(25; 


28 


33 


7 


IF BUBBA CAN DANCE {1 CAN TOO) 

D COC* (W RAVHON.M MCGUIRE.B.MCWLU 


♦ SHENANDOAH 

(CKVl RCA 62761 


26 


20 


16 


15 


1 SWEAR 

MtNCBICK?, ■:■ ■ , ii.-.KCR'i 


* JOHN MICHAEL MONTGOMERY 

to (V) AtLANTIC 87268 


{2D 


30 


37 


5 


ADDICTED TO A DOLUR 

1 :.IV'. J.I '.[.jr.t ■ pHi.'JIj.F^ i/AC?C>,mRIB8LEl 


* DOUG STONE 
(C) (VI EPIC 77375 


(28) 


29 


30 


8 


BETTER YOUR HEART THAN MINE 


TRISHA YEARWOOD 

(CI rVI MCA 54786 




35 


43 




A GOOD RUN OF BAD LUCK 

J STBr/.lu 1" 111 ,'-i I- 1'; .V. •■ M NICHOLAS) 


CLINT BLACK 

(CI (V) RCA 62762 


KM) 


31 


35 


8 


RED AND RIO GRANDE 


DOUG SUPERNAW 

IVIfiNA|-.27S7 


dD 


34 


38 


10 


KISS ME, I'M GONE 


♦ MARTY STUART 

(C)rVIMCAS4777 


® 


39 


45 


6 


TRY NOT TO LOOK SO PRETTY 

P ANDERSON {0 TOW.flV H.tero^.i 


DWIGHT YOAKAM 

(Cl {VI REPRISE ia239.WARNER BROS 


(D 


38 


44 


7 


YOUR LOVE AMAZES ME 

C HOWA«C la HIJ\T .1 


♦ JOHN BERRY 

LIBERIV ALBUM CUT 


34 


32 


29 


20 


A LITTLE LESS TALK AND A LOT MORE ACTION 

N lAfih.K.K SUf nf' .■,--'■ 


♦ TOBY KEITH 

ICl ' . MEROJRf 862 262 


35 


27 


26 


18 


IF IT WASN'T FOR HER 1 WOULDNT HAVE YOU 

JSTPCUD,. LAFi^IOr, 1. L iVAL_A:E T SJSlNNCRI 


♦ OARON NORWOOD 

ICKVICIAM 183«6 


dD 


41 


46 




WHERE DO 1 FIT IN THE PICTURE 

. JU i: /.'.MKfRl 


♦ CLAY WALKER 

(V1(;[ANT 18210 


dD 


42 


42 


13 


WHAT A CRYING SHAME 


♦ THE MAVERICKS 

(Ct IVl MCA 64748 


38 


33 


25 


17 


I'D LIKE TO HAVE THAT ONE BACK 

I BftO'Af> i: ■ ■ -, ■-1-. !Ht R WEST,* BARhERI 


GEORGE STRAIT 



THIS 
VfEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

u 


TITLE 

PRODUCER lSaNGWR(TERI 


ARTIST 

LAeEL & NUMBER'DISTRIBUTING LABEL 


(D 


48 


60 


3 


BEFORE YOU KILL US ALL 

K lEHNIMC ' li.n L 1 V r BAwt.Eol 


RANDY TRAVIS 

ICl (VI WARNER BROS l-.l- 


40 


36 


31 


19 


STATE OF MIND 

1 STROUll.C BLACK (C BLACRl 


♦ CLINT BUCK 

ICl IVl RCA 627CO 


41 


26 


9 


17 


HEY CINDERELLA 

1' IGUSS.M BER(;,G-MARHtSONI 


♦ SUZY BOGGUSS 

(V( LIBEHrr 17641 


42 


40 


36 


20 


JOHN DEERE GREEN 

-■1 ■■ . . -.'I ■! IIN[^El 


JOE DIFFIE 

ICl IVl EPC 77235 


® 


56 


68 


5 


LOVEBUG 

1 WKEWP) 


GEORGE STRAIT 

MCA ALBUM CUT 


m 


46 


49 


6 


OUTSKIRTS OF TOWN 

0 CAMERON! 


♦ SAWYER BROWN 

CURB AlBUM CUT 


49 


44 


39 


20 


WE JUST DISAGREE 


♦ BILLY DEAN 

LIBERTY A H H? CUT 


® 


52 


54 


3 


IN MY OWN BACKYARD 

-.ICIER K A PHILLIPS 1 DIEflE 


♦ JOE DIFFIE 

. EPIC 77380 


(D 


49 


51 


7 


HONKY TONK CROWD 

S HUCKlNlilLAM -.' ' II " 


♦ RICK TREVINO 

(C) (VI COLUMBIA 77373 


® 


51 


53 


5 


COMPANY TIME 

1 CUES^ :M MCATIALLri 


♦ LINDA DAVIS 

K IV ARISTA 1 . 2664 


® 


47 


47 


7 


HONKY TONK SUPERMAN 


♦ AARON TIPPIN 

: , RCA 6275S 


® 


54 


— 


2 


WISH 1 DIDN'T KNOW NOW 

N LAHKIN.H LHEDD (T.KIIIHI 


♦ TOBY KEITH 

iv; wEiicuRY asa 29o 


51 


45 


41 


19 


YOU WILL 

EG-DRDV " -1 T M .1 KFM.t-iv R ^.iJiRP; 


♦ PATTY LOVELESS 

(CI IVl EPIC 77271 


52 


43 


40 


10 


STONE COLD COUNTRY 


♦ GIBSON/MILLER BAND 

(VI EPIC 77355 


® 


53 


66 


3 


DADCIY NEVER WAS THE CADILLAC KIND 


♦ CONFEDERATE RAILROAD 

■(VI Ai.ir h,-. 


® 


69 


— 


.' 


ROPE THE MOON 


♦ JOHN MICHAEL MONTGOMERY 

(CI 'VI ATLANKC B724B 


55 


50 


52 


8 


1 LOVE YOU CAUSE 1 WANT TO 

1- EPS'Lil. 1 - 


♦ CARLENE CARTER 

(V. GIANT ly.liS 


® 


58 




2 


MY NIGHT TO HOWL 

HIAIIDIS 1 :. 1 


LORRIE MORGAN 

(V:i BRA 62767 




67 




2 


HOW CAN 1 HELP YOU SAY GOODBYE 

ECORDYJR ■ 1 TAYECR (iOODI 


♦ PAm LOVELESS 

(VI EPIC 77416 


® 


59 


63 


i 


ONCE IN A WHILE 

I BHOivri I':. l.llRtl PI IIISI 


♦ BILLY DEAN 

LIBERTY ALBUM CUT 


® 


57 


56 




BORN READY 


♦ JESSE HUNTER 

. BNA 62736 


® 


63 


72 


3 


NEVER BIT A BULLET LIKE THIS 

r.- .-.IP. -1 ■. L , , . . jviLP 17 PETERSENI 


GEORGE JONES WITH SAMMY KERSHAW 

MCA ALBUM CUT 


® 


64 


64 


■J 


JUST ONCE 

I BHO^N (D L MURPm ' TRIBSLE) 


♦ DAVID LEE MURPHY 

: , MCA 54794 




55 


48 


It 


SHE NEVER CRIED 

B BECKETT (0 MAYO.f WLLLER.O RAEl 


CONFEDERATE RAILROAD 

ATLANTIC ALBUM CL7T 


® 


NEW^ 


1 


* * * Hot Shot Debut * * * 

SPILLED PERFUME ♦ oAM Til 1 IS 


M 


62 


58 

L 


<) 


IN MY NEXT LIFE 

J.STROUD''.' ■ . 


MERLE HAGGARD 

CURB RHJMU l.lNCLt 


® 


NEW^ 


1 


WALKING AWAY A WINNER 

1 LEO " 


♦ KATHY MATTEA 

ICl IVI MERCURY i 


lili 


60 


59 


5 


CLOSING TIME 

1 ■ :r "1 P \( ^AGEP 


♦ RADNEY FOSTER 

i ARISTA 1 2662 


<7 


66 


61 


20 


HIGH TECH REDNECK 

■. ■. WILSUN 1 - 11 : TUR'tER 


♦ GEORGE JONES 

. lACA 54749 


ea 


65 


55 


18 


NO MORE CRYIN' 

ILLOIT Ill-Ill,- Llri 


♦ MCBRIDE & THE RIDE 

r ■ . MCA 54761 


69 


61 


57 


7 


SOMEWHERE IN BETWEEN 

M . 1 -in n;'i . ■■! : :r,,l VUNERl 


♦ DUDE MOWREY 

1. .1 ARISTA 1 2643 


® 


NEW^ 


1 


EAGLE OVER ANGEL 

D PHELPC R 1 H(-(P-1 il. P.UINN.V.GUINN.J PtTERSI 


♦ BROTHER PHELPS 

IVl ASYLUM 00012 


71 


68 


62 


18 


SAWMILL ROAD 

I/. T DUBOIS ■ .11 ..IN 1 W.. RRi;jf (.1 TRUMANI 


DIAMOND RIO 

'. ARISTA 1261D 


72 


70 


69 


19 


CONFESSIN' MY LOVE 

M WRIGHT I-" :"V- 


♦ SHAWN CAMP 

(C) IVI REPRISE 1 R - 1 1 -.VARM R BROS 


® 


RE-Emm 


3 


IF 1 HAD ONLY KNOWN 

T pP-'i.'.'. 1 '. 1 I..'.-.rill[ l.'r.RR!'7i 


REBA MCENTIRE 

MCA.iiH.|l.'i-'il 


74 


71 


70 


3 


YOUNG LOVE 


♦ TWISTER ALLEY 

MERCUffY ALBUM CUT 


® 


75 


73 


4 


RIDE 'EM HIGH, RIDE 'EM LOW 

R DUNN (R OUNNl 


BROOKS 8. DUNN 

MCA AiauM CUT 



CD Reconk sNwIng an increase in detections over the previous week, regardless ol chart rnovemenl. Airpowef awarded to those records 
wtiicfi attain 2500 detections for ttie Tir^t time ♦ Videoclip availability, Catalog number is for ca&sette single, or vinyl if cassette re unavailable 
ICl CassMtc Single availability. (01 CD smgle availatxlily. (M) Cassette maxi-single availability. (T) Vinyl maxi-singte availatjility. (V) Vinyl single 
availability. (X) CD maxt-single availability, c: 1994, eillboarOflPI Communications 



NOT COUNTRY 





1 




2 


LIVE UNTIL 1 DIE 

. f-TR'-iiiP i: WAlKER.i 


♦ CLAY WALKER 
GIANT 


2 






1 


SHE'D GIVE ANYTHING 

C ■ APPErM STEELE.C FARRER V MELAMEDI 


♦ BOY HOWDY 
CURB 


3 


2 


1 


4 


WILD ONE 

MfORici.^. IP bUNCH.I KYLE W RAMBEAUXl 


♦ FAITH HILL 
YIARNER RRC-^ 


4 


3 


3 


8 


FAST AS VOU 

P ANLE."'L'"ir. .'AH AM 


♦ DWIGHT YOAKAM 
REPRISE 


5 


4 


2 


3 


1 NEVER KNEW LOVE 


♦ DOUG STONE 
EPIC 


e 


5 


4 


5 


1 WANT TO BE LOVED LIKE THAT 

D CCAlh iP &ARN(IAR*,'", HL'SL't S IABOiINTYj 


SHENANDOAH 
RCA 


7 


6 


5 


12 


GOO BLESSED TEXAS 

1 SIH'.il.'ll 1. IHNAPULI.U 'JRAU IP HOYVELL.B SEALS. 


♦ LinLE TEXAS 
WARNER BROS 


B 


8 


8 


14 


MY aABY LOVES ME 

1 .Ill l.'.i M MCBRIDE 1(1 PETfRSi 


♦ MARTINA MCBRIDL 
RCA 


9 


7 


9 


26 


CHATTAHOOCHEE 

R ,l|i...| 1 A iAi.i.-jaV 1 MCBRiLlE,- 


♦ ALAN JACKSON 
ARISTA 


10 


10 


7 


4 


THE BOYS t ME 

'7 MILLKP.U l-MASALLY IM MILLER.M WCARALLYI 


♦ SAWYER BROWN 

CURB 


11 


11 


10 


18 


WHAT'S IT TO YOU 


♦ CLAY WALKER 
GIAM 


12 


9 


6 


6 


1 DON'T CALL HIM DADDY 

R LAI.L -. • . i . • ■ 


♦ r>OUG SUPERNAW 
BNA 


13 


15 


12 


15 


ONE MORE LAST CHANCE 

T BROc.'i . „,! , ■( II -'.ll-l 


♦ VINCE GILL 
MCA 



RECORRENTS 



14 


18 


15 


21 


HOLDIN' HEAVEN 

1 RR0W4 .;B KFI,NrR,l MCHUGMI 


♦ TRACY BYRD 
MCA 


15 


16 


14 


9 


RECKLESS 

1 1 FI7 1 U 1 FF Al ARAM A () STEVENS .M CLAHM 


ALABAMA 
RCA 


16 


13 


13 


12 


EASY COME. EASY CO 

I BRnwi.;, -.ir.iii i^r.^rmpo DILLCN. 


GEORGE STRAIT 
MCA 


17 


14 


16 


10 


ALMOST GOODBYE 


♦ MARK CHESWUTT 
MCA 


It 


12 


11 


4 


THE SONG REMEMBERS WHEN 


♦ TRISHA YEARWOOD 
MCA 


19 


19 


17 


19 


HE AIN'T WORTH MISSING 

R LAR-.ir,,RI .MS (111 il KEITHI 


♦ TOBY KEITH 
MERCURY 


20 


21 


19 


13 


NO TIME TO KILL 

1 S'RI.LPi.i RLACR(C BLACK.H NICHOLAbl 


CLINT BLACK 
RCA 


21 


25 




32 


SHOULD'VE BEEN A COWBOY 

R (ARMN.H '.ULllO IT KEIIHI 


♦ TOBY KEITH 
MERCURY 


22 


17 




2 


tS IT OVER YET 


WYNONNA 

CURB 


23 


20 


18 


19 


THANK GOD FOR YOU 

W MIL.f 1 .'..Ml ■ ... MILLER M MCARALLYI 


♦ SAWYER BROWN 
CURB 


24 


23 


20 


10 


SHE USED TO BE MINE 

HC<7(.>, HI '.jRii. '.^ LltSNi 


BROOKS & DUNN 
ARISTA 


2S 




23 


15 


PROP ME UP BESIDE THE JUKEBOX (IF 1 DIE) 

1 M All h M. P. Ily.iMLPY IR BIAYlilCR F PHILLIPS.H PERCE Wl 


♦ JOE DIFFIE 
EPIC 



♦ VIdeoclip availability R«:urrent5 are titles rthitih have alreatjy appearpYj nn ttK top 75 SiRgles & Tracks ctiart tof 20 weehs and tYave 
flropped below ttie lop 20 Commercial availability is not inoicatixl oit ttYC recurrefit ctiart 
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by Lynn Shults 

Staying no. l for the second consecutive week is "No Doubt About 
It" by Ncal McCoy. McCoy's album, "No Doubt About It," produced by 
Barry Beckett, moves from No. 21 to No. 17 on the Top Country Albums 
chart. This past week McCoy was honored with a No. 1 party at Sammy 
B's, a Music Row restaurant. He was most gracious, acknowl«i)tpng the 
support of hLs family, the Atlantic staff, and Beckett, the legendary Muscle 
Shoals, Ala., producer who now calls Nashville home. 

The MOST ACTIVE TRACK on the singles chart is "Lovebug" (56-43) 
by George Strait, followed by "Before You Kill Us All" (48-39) by Randy 
Travis; "Rope The Moon" (69-.'>4) by John Michael Montgomery; "Wish 
I Didn't Know Now" (54-50) by Toby Keith; "A Good Run Of Bad Luck" 
(35-29) by Clint Black; "My Love" (10-4) by Little Texas; "Addicted To 
A Dollar" (30-27) by Doug Stone; "Standing Out-side The Fire" (9-3) by 
Garth Brooks; "(Who Says) You Can't Have It All" (12-7) by Alan Jack- 
son; and "I'm Holding My Own" (17-10) by Lee Roy Hamell. 

Concept albums featuring the talents of various artists con- 
tinue to hog the spotlight, as "Rh.rthm Country & Blues" (2-1) vaults into 
the No. 1 i>osition on the Top ('ountry Albums chart. "Common Thread: 
The Songs Of The Eagles" (3-3) held the No. 1 position for 15 consecutive 
weeks and shows signs of remaining in the top 10 for quite some time. 
"Rhythm Country & Blues" also captures the Greate.st Gainer award as the 
album with the largest increa-ne in unit .sales over the previous week. The 
Pacesetter award for the greatest percentage increiuse goes to the sound- 
track album "Pure Country" (1.'>-12) by George Strait, Continuing to climb 
the Top Countn' Albums chart is "Moonlight Becomes You" (46-;J7) by Wil- 
lie Nelson. The album debuts on The Billboard 200 at No. 188. 



We 



ARE ALWAYS TALKING about ain)lay. and occasionally we dis- 
cuss album sales, but rarely do we focus on sales of countn,' ca.ssetta'CD 
singles. We have considered incorporating singles .sales into the Billboard 
Hot Country Singles & Tracks chart. However, not all countrj' releases are 
available as singles. Still, SoundScan data indicates there is a strong market 
for them. "Indian Outlaw" by Tim McGraw has proven, again, that the 
country singles buyer is still active. "Indian Outlaw" moves 9-8 on Bill- 
board's Hot 100 Singles Sales chart and 28-19 on the overall Hot 100, which 
combines BDS monitored airplay and SoundScan sales data. 



FHAT are THE TOP-SELLING countrj' singles? "Indian Outlaw" is 
the first li.sted on the Hot 100 Singles Sales, followed by "I Swear" (17-19) 
by John Michael .Montgomery; "My Love" (46-47) by Little Texas; "No 
Doubt About It" (.^.'i-.ifi) by Neal McCoy; and "Rock My World (Little 
Country Girl)" (56-59) by Brooks & Dunn. Singles had all but di8appeare<l 
from the country marketplace several years ago, largely because of label 
fears that they cut into album sales. But with country's popularity soaring, 
this appears to be a m>th. McGraw's forthcoming album, "Not A Moment 
Too Soon," undoubtedly will benefit from the sales success of "Indian Out- 
law." 



Nashville Honors Top Songs & Writers 

Music City News, NSAI Hold Awards Ceremonies 



NASHVILLE— Music City paid trib- 
ute to many of its top composers dur- 
ing the Music City News Country 
Songwriters Awards special March 9 
and the Nashville Songwriters Assn. 
International's achievement award 
ceremonies March 10. Alan Jackson 
and Jim McBride took top honors at 
the former, and Clint Black, Dennis 
Linde, and Hugh Prestwood domina- 
ted the latter. 

Jackson and McBride were cited 
during the TNN special for "Chattah- 
oochee," which was voted song of the 
year. Odds were on a Jackson win 
since he also wTote or co-wrote two of 
the other nominees: "Tonight I 
Climbed The Wall" and "She Got The 
Rhythm (And I Got The Blues)" (with 
Randy Travis). 

The NSAI event celebrated the top 
songs in country, pop, rock, adult con- 



temporary, urban contemporary, and 
gospel. 

Black was honored as songwriter/ 
artist of the year and Linde as song- 
writer of the year. Prestwood's 'The 
Song Remembers When" was selected 
song of the year. 

NSAI's individual winning songs 
and their writers were: 

Country: "Ain't That Lonely Yet." Kastas. James 
House. "Chattahoochee." Jackson. McBnde; "Cleo- 
patra. Queen Of Denial, " Pam Tillis. Bob DiPiefO, Jan 
Buckingham; "1 Don't (^11 Him Dacl<ly." Reed Nielsen; 
"I Guess You Had To Be Tl>ere," ion Robbin. Barbara 
Ctoyd; "I Love The Way You Love Me. ' Victona Shaw. 
Chuck Gannon. 

Also, "I Want To Be loved Like That," Phil Barn- 
hart Sam Hogin. Btll LaBounty; "Is It Over Yet, ' Billy 
Kjrsch; "Learning To Live Again." Stephanie Davis. 
Dofl Schlitz; 'Let Thai Pony Run," Gretchen Peters; 
"Passionate Kisses. " Lucinda Williams: "Prop Me Up 
Beside Trie Jukebox, ' Rick Blaylock. Kerry Kurt Phil- 
hps. Howard Perdew 



Also, "She Don't Know She's Beautiful. ' Bob 
McDill. Paul Harnson; "Soon," Casey Kelly, Bob Re- 
gan; 'TR-O-U-B-L-E. ■ Jeny Chesnirt; "That Was A 
River." Susan longacre. Rick Giles; "The Song Re- 
members Wtven," Prestwood; "Trashy Women." Chris 
Wall; and "When You Leave That Way You Can Never 
Go Back." Steve Clark, Johnny UacRae. 

Pop, "Somet)ody Love Me," Michael W, Smith, 
Wayne Kirkpatnck; 'Tell Me What You Dream," Vince 
Melamed. Josh Leo. Timothy B- Schmitt; and 
'Cjyin . ■ Steven Tyler, Joe Perry. TaykK Rhodes. 

Rock: 'Wide River." Chris McCarty. Steve Miller; 
'Cryin' "; aid "Perfectly Good Guitar, ' John Hiatt, 

Mult contemporary: "In This Life." Mike Reid. 
Allen Shamblin; "Passionate Kisses"; and "What 
Might Have Been," Porter Howell, Owayne O'Brien. 
Brady Seals. 

Urban contemporary "A Song For You,'" Leon 
Russell. 

Gospel: "I Believe,' Wes King. Fran King: "Hand 
On My Shoulder,"* Greg Nelson, Bob Farrell; "The 
River, " Carmen; "Dancin' In Heaven." Rex Carroll. 
Dez Dickerson; and "If That Am "I Love." ttw Brave. 



'BULLETPROOF' PLAN FOR TRAVIS TRIH 



(Cf)ntinu('(l frtjtn ptujv 

The iilbum itself was pre\'iewed for ra- 
dio during a meet-and -greet at the 
Countr>* Radio Seminar. 

As for the first single, Warner Bros, 
senior VP of marketing Hob Saporiti 
concedes that leading with a ballad Ls 
"unusual," but hanlly a stretch. "There 
are ver>' few ballad slots available [on 
countrj' playlists], and they're gi\'en to 
only a handful of i>eople, like Vince Gill. 
But Tra\is is anothei- one. One of hLs 
biggest attractions is the big power 
ballad, like 'Anymore' and 'Help Me 
Hold On' — which are records that have 
sold albums for us. So we can come out 
now with 'Foolish Pride,* which is just 
a killer." 

The ballad also manifests Tritt's 
sense of '^allnerability," according to 
Safwriti — a trait that may have been 
obscured by the singer's highly publi- 
cized (but since resolved) war of words 
with Billy Ray C\tus. 

'"Over the past couple of years," says 
Saporiti, "Travis has really been a con- 
troversial character — which is one of 
his selling points. But he's a jin-yang 
kind of guy. We're trying to bring a lit- 
tle more of [the softer sidel out, which 
I think is his real strength." 

Hence, a recent Tritt photo shoot fo- 
cused on a "different look [that is) 



more accessible," Sa|)oriti notes. He 
also observes that the macho boastful- 
ness suggested by the album an<l lKX>k 
title is really "almost tongue-in-cheek," 
juiri the exact oppa-^ite of what the song 
of that title convevs. 

Musically. 'Teri Feet Tall And Bul- 
letproof Ls much more country-ori- 
ented than Tritt's more recent efforts. 
"He consciously attempte<i to serve the 
countrj' market here," says Kragen, 
"and not move another step toward 
rock." Saporiti further characterizes 
the collection as a "full-service album," 
with materiiil vjuying from rock'n'roll 
to countr\', ballads, and uptempo num- 
bers — "so the li.stener gets to know 
who the real Tra\Ts Tritt is." 

Tritt's product manager at Warner 
Brxjs., Scott Heuerman. outlines an ini- 
tial retail campaign that starts with 15- 
secorul teasers on CMT and VH-I May 
1-10. They will feature the first single 
and will tag the album release date. 
These will be followe<i by 30-second 
spots May 10-24. 

A second retail push in SeptCTnber 
should coincide with the second single's 
peak, as well as with the CMA awards 
activities. A third single is planned for 
Oct. 1 to continue heavy airplay 
through the holiday season. 



Merchandising aids include 1x1 al- 
bum flats, a hiU-size poster featuring 
full discography, and mini standups. 
Advertising plans involve a full-i)age 
back cover in Billboard. Tritt, who has 
alreatly been co\ ered in TV Guide and 
People, is the subject of upcoming fea- 
tures in USA WeekemI ami Entertain- 
ment Weekly. He will hold a satellite 
press conference for major markets 
about the book and album. 

"It's becoming very clear just how 
deep Tra\is' talent is." says Kragen, 
who says that Tritt is the only country 
artist to be asked to participate in the 
forthcoming George Harrison tribute 
iUbum, as well as to open for the Ea- 
gles' reunion tour. "But he's most ex- 
cited," Kragen adds, "that they let him 
play lead guitar on the George Jones 
duet album [now being recordedl." 

'Ten Feet Tall And Bulletproof is 
Tritt's first album since "T-R-O-U-B- 
L-E," which came out in August 1992. 
"We had a great game plan," says Kra- 
gen, "but then Garth [Brooks] stole the 
spotlight by releasing his Christmas al- 
bum right on top of it." But Kragen 
voices no fear of being one-upped this 
lime: "You can't plan a more perfect 
set-up than what's going on at this 
point." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



miE |Publ>ihe> Licensing Oitl STieel Music Out 

27 ADDICTED TO A DOLUR iBRkool. ASCAP/Bnani 

Ottam. JtSCAP/That s A Sm^sh BMI) 
U DEFOKE YOU ULL US ALL iCareefs BUG. BMI/Bieaker 

Maker. BMI/Famous Island Bound. ASCAPI 
21 BEHER TOUR HEART THAN MINE IS'^ltf Eksabelh. 

BMI/Slueeo Songs BUI] CPP 
S> BORN READT (Mayst SIrtcl ASCAP/Almo. ASCAP/ 

MgypoD BMI/INiKtcaunny. BMI) 
» ClOSINe TIME (BMC. ASCAP/Muchtctoy. ASCAP/ 

Poljiram Inl I. ASCAP.'Veclor Brnthefi. ASCAP) HL 
41 COMPART TIME (6gti"'<c'. ASCAP) 
12 CORFESSIH' HT LOVE lAugusI Wind. BMI/longHude 

BMI.''AJI Ovrr Town. BMI.aiee. ewi/New WoM. BMI) Hi; 

S3 OADOT HEVER WAS THE CADILLAC KIND (MayiHD 

BMI/Colgcms-f Ml. ASCAP) 
TD CAGLC OVER ANCEL IGum Island Enteiposes. BMI) 
IB OODDBYE SAYS IT ALL (BMG. ASCAP/Lillle Baagle. 

ASCAP/Fi« Bai-B ASCAPyBotby Fiwher, ASCAP/ 

House On Fire. ASCAP] HL 
21 A GDDD RUN DF DAD LUCK (Blackentil. BUI) 
2 HE THINKS HE'LL KEEP HCR (EMI ApnI. ASCAP/ 

G«t»ieal|Ol) ASCAP^Don Schhtz. ASCAP/Almo, ASCAP) 

ML 

41 KEY CINDERELLA (Famous. BMVLoial Dutchess. BMI/ 
Warnei-taiTTertane. BMI/Patnci Joseph. BUL/Uana 
Belle. 6MI/Auiust iffind, eMI/Lan£<lude. BMI] HU'WBU/ 



CPP 

6} NIGH TECH REDNECK (MCA. ASCAP/SoM F« A Sonf. 

CAPAC^Bfothei Bart. BMI/Coburn. BMI) HL 
47 HONKYTONK CROWD (Songs Of PotyGram BMI/Tubb's 

Bus BUI) HL 

49 HOttRT TDNK SUPERMAN (Aculf Rose BMI) CPP 
57 HOW CAH I HELP TOU SAT GOODBYE I Reyns«ng. BMl;' 

Burto<^ B Collins. mrtliU SESAC/KT Good. 

SESAC) 

16 I CAN'T REACH HER ANYMORE fRay Stevens. BHt/ 

Grand Avenue. ASCAP) 
]B rD UKE TO HAVE THAT ONE SACK [Music Cotp 01 

America BMI/Hiddsn HaitiO' BMI/Dabi Lu. BMI/Katie 

Milker. BM(/0-Iei. BMI] HL 
25 IF BUBIA CAN DANCE (I CAN TOO) (Sugar Send. BMI/ 

Polygram ASCAP/Ranger Boll. ASCAP) HL 
73 IF I NAD ONLY KNOWN Uana SlantUBes. BUI/Bui BUI/ 

Alabama Band. ASCAPI 
35 IF IT WASN'T FOR HER I WOULOrT HAVE YOU (Songs 

01 PolfGtam BUI) HL 
13 IF THE GOOD DIE YOUHG (Sony tree. BMI/AJmo. 

ASCAP) CPP/Hl 
IS I lUST WANTED YOU TO KNOW {Warner-Tamefldne. 

BMt/Patnck JDstptt. BMI/Sanj Cross Keys. ASCAP/Miss 

Dot. ASCAP) HUWGtit 
55 t LOVE TON 'CAUSE I WANT TO Hortured Artist. ASCAP/ 

Sorty Cross Hers, ASCAP./Polygram. ASCAP/SL )u^n 

ASCAP) HI 



IS I'M HOLDING HT OWN (Pookit Bear, ASCAP/Bag. 
ASCAP) 

S INDIAN OUTLAW (Edge 0 Woods, ASCAP/Tommy 
Barnes. ASCAP/Great Cumberland. BMt/AcuH-fiose, 
BMI) CPP 

C4 IN MY NQT LIFE (Irving. BMl/Hardscratch. BMI) CPP 
4t IN MY OWH BACKYARD (Tetas Wed|e. ASCAP/ 
Songwritets Ink. BMI/RegiJar Id*. BMI/^onr Tree. BMI) 
2B I SWEAR (Morgan Active ASCAP/Rick Hall. ASCAP) 

I I'VE GOT IT MADE llrving BMI/Hardscratcti, BMI) CPP 

42 JOHN DEERE GREEN lEMI Blackwood. BMI/Linde 
Manof. GMI) HBM 

II JUST ONCE IH2D. ASCAP/Biian s 0««am. ASCAPI 
31 KISS ME. I'M GONE (Songs 0' PotyGram. BMI/lubbt 

Bus. BUI/LittIa Big Town. BMl/Amencan Mide. BMI) HL 
14 UFE #S (Songs 01 PotyGram. BMI/Seveo Angels BMI) 

HL 

34 A LiniE LESS TALK AND A LOT MORE ACTION 

(Sheddhouse ASCAP/Polygram. ASCAP/Millhouse. BMI/ 
Songs OF PolyCram. BMI) HL 

43 LOVEBUG (GJad. BMI/BJackjack BMI) 

4 MT LOVE (SQuata West. ASCAP/Ho<riin' Hits, ASCAP/ 
Edge C WDOds, ASCAP-'Taguchi. ASCAP) CPP 
SI MT NIGHT TO HOWL IGteal CumbeMaid, eMI/DiaiTHnd 
Struck. BMI/Hits AlngM. SESAC/Cianlro. SESAC/Tiancis 
Geo'ge, SESAC/Scrimbiers Knob. ASCAP/Five Gar-B. 
ASCAPI 

IB NEVER BIT A BULLn UKE THIS (Zamb*. BW/ 

Milthouse. BMI) 
1 ND DONBT ADOIT IT (All Ov«r Town. BMI/Sony het. 

BU(/New Won. BMI/love ItiiS Town, ASCAP) WBM/HL 
11 NO MORE CRYIN' (Songs Of PolyGram BMl/Songs Of 

McRide. BMl/Waiier-TamerlarK, BUI/Hellmaymen 

BMI) WBM/HL 



51 ONCE IN A WHILE (Ens.gn, BML/ Gale wood, BMl/JoAn 
Bedis. ASCAP/WB. ASCAP) HI 

W DUTSMRTS OF TOWN (Myrt A Chuck s Boi ASUP/ 

Flying Fingers. ASCAP) HL 
20 PIECE OF MY HEART (Unichappell BML/Web IV. GUI) 

HL 

30 RED AND RID GRANDE (I Keys. ASCAP/Superriax. 
ASCAP) 

75 RIDE 'EH HIGH. RIDE 'EM LOW (Sony Tree. BUI) HL 
15 ROCK BOnOM (BCl. BMI) 

12 ROCK MY WORLD (UniE COUNTRY GIRU (Sneaky 

Moon. BMI/August Wind, GMI/Loneilude. BMt^Sleve 

O Bnen BMI) WBM 
54 RDPE THE MOON (Almo. ASCAP/Bsmatuck. ASCAP/Juil 

A Dream. ASCAP/Pearl Dancer, ASCAPI 
71 SAWMILL ROAD (Soay Tree BMI/Sony Cross Ktyt. 

ASCAP/Music Corp Of America. BMI/Dan Truman. BUI) 

HI 

12 SHE NEVER CRIED (Tom Collins BMI/Voun| World 

BMI/Songs Of PolyGram. BMII HL/CPP 
69 SOMEWHERE IN BETWEEN (Almo, ASCAP/Ha^es 

Slre«t_ ASCAP/Alten Snumbhn. ASCAP/Warner- 

Tamarlane. BMl/Uinnesola Uan. BMI) CPP 
63 SPILLED PERFNME (Ben s Future, BMI/Sony Tree, 

BMI/AcuH Rose. BMI) 
3 STANDING DVTSIDE THE FIRE (Cnter>on ASCAP/ 

Euudtlla. ASCAP/Mator Bob ASCAP/No Fences, ASCAP) 

CPP 

40 STATE DF MIHD (Wo<dy, ASCAPI CPP 

52 STONE COLO COUNTRY (Nocturnal Eclipse. BMI/Union 
County. SML'BrahmSongs & Careers-BMG. BMI) HL 

23 TAKE IT EJISY (Swallow Turn. ASCAP/Sun C'ty. ASCAP) 

I IHArS MY STORY (Songs 01 PolyGram. BMI/Lee Roy 
Parnell. GMI/MilltMiuve, BMI/Ashwords. BUI) HL 



tl THEY ASKED ABOUT YOU (Startlruck Angal, BM/BiH 

And Kim Nash, BMI/Young World. BUI) 
17 T,UC. AS.AP. ilotntii. ASCAP/Dnie Stars. ASCAP/ 

Josh-Nick, ASCAP) Hl/CPP 
5 TRTir TO GH OVER TOD (Benefit. BUI) WBM 

32 TRY NOT TO LOOK SO PRCTR (Cul Dust West. BMI/ 
Songs Of PolyGram. BUI.'Sevcn Angels. 8MI/Warnar- 
Tanie<lanc. ASCAP) HI 

IS WALKING AWAY A WINNER (Gteat Cumt>erland. BMI/ 
Diamond Struck, BUI/Liltle Big Town BMl/Aimncaa 
Made. BMI) 

22 WE DON'T HAVE TO DO THIS (BUG Songs. ASCAP/Gary 

Bun ASCAP/MCA ASCAPI HI 
45 WE JUST DISAGREE (EU1 Blackwood. BUl/Bruisti. 

GUI) HI 

37 WHAT A CRYIHG SHAME (Sony Tree. BMI/Raul Mala. 
GMI/Songs Of PolyGram. GMt/Scven Angels BMII HL 

38 WHERE DO I FIT IN THE PICTURE (Li-da Cobb. BMI/ 
lori Jayne. BMI) 

24 WHERE WAS I (Sony Tree. BMI/MCA. ASCAP/Gary Bun. 
ASCAPI HL 

7 tWNO SAYS) YOU CAN'T HAVE IT AIL (Uattie Ruth. 
ASCAP/Sevonth Son. ASCAP/Sony Cross Keys. ASCAP] 
HI 

SD WISH I DIONl KNOW NOW (Songs Of Poly&jrn. BMI/ 
lokeco BMI) 

21 WORDS BY HEART (En^shtOwn. BMI/Wamer- 

Tamerlane. BMI) HBM 
74 YOUNG LOVE ILowery, BMI) 

33 TOUR LOVE AMAZES HE (Gila Monster. $£SAC;/Great 

Cumbe.'land. BMI/Oiamond Struck, BMI) CPP 
51 YOU WILL (EMI BlacUood BMI/EgypI Hollow, BMI/My 
Choy. BMI/With An^ Luck. BMI/longilude. BMI) WBM 
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JVC Vid Shoot Puts Teens To Work 

Singer Lettau Reaches Out To Runaways 



■ BY DEBORAH RUSSELL 

LOS ANGELES— J\'C Music li*ea(is 
into uncharted territory this month 
with its new video, "Shower The Peo- 
ple," a cover of the James Taylor clas- 
sic recorded by contemporary jazz 
singer K&.yn Lettau. 

The clip maiits the 2-year-old label's 
thin! fot"dy into \-i(leo proiluction, and 
heralds Lettau 's own video debut for 
the imprint. To describe the expei-i- 
mental production as unconventional is 
an understatement. 

A number of teen runaways, housed 
at the Van Nuys, Calif.-base<I shelter 
administered by Children Of The 
Night, will shoot footajre for the clip 
and work on the pnxluction ci-ew under 
director Ken Tambuiri and pro<iucer 
Sjx'ncei- Thomton. Some of the i*una- 
ways also will ap|)ear on screen with 
Lettau, a fonner teen i-unaway hei-self. 

"The concept tif the song is about 
positive things, and we wanted to give 
the kids some |X)sitive and fun things 
to do besides singing," says Car>' Gold- 
berg, director of public relations at 
JVC Music. "We figured w^e'd let the 
kkis have the exixiriencc of seeing that 
if you learn a skill, there's something 
you can do with it." 

.rV("s campaign for the \ideo is as 
untraditional as the production. 
"Shower The People" is not a single re- 
lease from Lettau's current album 
"Another Season," which hit the 
streets P^b. 15. "Morning Kisses" is 
the single JVC is working at adult eon- 
temporary radio, but that song has no 
Wdeo. 

"In a sense, I'm doing this \ideo as 
[Kirl of my owti healing, and as an ef- 
fort to give something back to the com- 
munity," says Lettau, who left home 
more than a decade ago at age 15. She 
has been volunteering at the center 
since December. "If I can tell these 
kids my ston,', and just hang out with 
them and gain their trust, maybe I can 
inspire them." 

And while Lettau often sings with 
residenU^ at the center, the vkleo pro- 
duction offers even more to the nana- 



ways. says ot^anization founder Lou^ 
Lee. 

"It heliw the kids to know there are 
jobs in show business other than being 
a rock stiU"," she says. 

Allowing the participanL'j to handle 
the equipment and work on the ci"ew 
pro\ides a real challenge to Tambuiri 
and Thornton, but they each have 
backgrounds in etlucation and say they 
were not wonied about working with 
an inexix'nenced group. 

"We're giving these kids a nod and 
saying. *You have jwssibilities in this 
life.' " says Tambuiri. "It's veiy natu- 
ral, and it's fun to put the cameras in 
their hands. It's the element of chance 
involved here that makes it really in- 
teresting." 

Studio City. Calif's Innovative Me- 
dia Pi-oductions is helming the produc- 
tion, and most of the budget, which is 
estimated at about $20,(X)0. has been 
donated by local companies. The shoot- 
ing schedule included two days split be- 
tween the Children Of The*Nighl site 
and the L j\- nightclub the Troubadour, 
where Lettau performed at a mid- 
Mai-ch benefit for the center. 

Conceptually. "Shower The People" 
could be compared to Soul Asylum's 
emotionally charged breakthrough 
video "Runaway "Train, " which fea- 



tured photos of actual missing jwi-sons. 
A number of people pictured In that 
video contacted their familie-s as a re- 
sult of its aii-play. 

But .I\'C's Goldberg says the lalx.'l 
and Lettau were more concerned with 
the process than the end result. It's 
likely the video will be serviced to 
VH'l and other adult-oriented outlets, 
and Chikh-en Of The Night will be able 
to use the video in its owti promotional 
and public service effoi-ts. 

Lettau hopes the video does receive 
commercial airplay, if only to spread 
the message of hope the clip conveys. 

"It would be gifat if kids in a Imd 
way would see it, and would look into 
going into a shelter," she says. "At 
least it displays theii' options to them. 
Anfi it would Ijo good if it heljw* a sib- 
ling or a pai*ent come to some realiza- 
tion and tf) lake moi*e care." 

At the veiy least, says Lettau, the 
production of the video will help the 
very runaways who made It. "We 
build our ow'n moral fiber when other 
people tiTist us and give us responsi- 
bility," she says. "Thej^e are not the 
average kids who were nui*tured by 
mom and dad. and their confidence 
level is very low. It's important for 
them to be able to take part in a proj- 
ect like this." 



PRODUCTION NOTES 



LOS ANGELES 

• The Squeak Pictures production 
crew recently wrapped Nine Inch 
Nails' Nothing,'TVT/Interscope clip 
"March Of The Pigs." directed by Pe- 
ter Christopherson and pixxluced by 
Scott Shapiro an<l Catherine Finken- 
staedt; Faith Hill's Warner Bros, 
video "But I Will." directed by Leta 
Warner and produced by Finkenstaedt 
and John Duffin; and Bruce Cock- 
burn's Columbia shoot "Listen For 
The Laugh." directetl by Dana T>'nan 
and produced by Finkenstaedt and 
Ste\'e Willis. Dick Buckley directetl 




Back In The Saddle. Lit>erty recording artist Garth Brooks, right, returns to the music 
video fold with two new Picture Vision clips from his album "In Pieces. " Pictured 
with Brooks on the set of "Standing Outside The Fire," from left, are director Jon 
Small and Gerard Fobes, who appears in the clip. Daniel Peart and Karen O'Connor 
(not pictured) directed photography and executive-produced, respectively. The same 
Picture Vision crew is behind Brooks' new "Red Strokes" video, which is t>eing 
serviced exclusively to international outlets. 



photogi'aphy on the Nine Inch Nails 
shoot, and David Stockton shot the 
clijis for Hill and CockbuiTi. 

• Black & White Television's Paris 
Barclay directed Giant Records' 
Ahmad in "Back In The Day." Erics- 
son Core diivcted photograjihy; Chris 
Howard pi-oduced. 

NEW YORK 

• Earache/Columbia rockers En- 
tombed linked with director Frank 
Drucker to shoot "Wolveiine Blues." 

NASHVILLE 

• Joe Diffie's new Epic video "In 
My Own Backyard" is a Jernigan 
Films pi-oduction directed by Richard 
Jemigiin. He co-j)roduced the shoot 
with Jamie Amos. 

• "Break These Chains." the new 
video by Giant Recoi-ds artist Deborah 
Allen. L** a Scene Three Inc. pnxluction 
diivcted by John Lloyd Miller. Anne 
Grace produce<l; Denver Collins di- 
i-ected photography. 

OTHER CITIES 

• Oil Factor^' riii-ector Paul Andre- 
sen is the eye Ivhind Sister Machine 
Gun's new Wa.\ Ti-ax! video "Wired." 
He shot the clip on location in Chiciigo's 
long-abandoned UptowTi Theater. 

• Visages director George 
Dougherty shot "Greed" for BMG 
Canada/Zoo act Varga. Georgia 
Archer executhe-produced the Cana- 
dian shoot. 

• Berkeley. Calif., is the site of Dig- 
ital Underground's latest Tommy Boy 
outing, "Wussup Wit The Luv." Jim 
Sv^ aiTield directed and shot the video; 
Joseph Nardelli produce<l. 



MTV Dreams Of Big Apple 
While Sunning In San Diego 



New YORK OR BUST: It looks as 
though MTV's annual Video Music 
Awards are taking a cue from the 
Grammy Awards and heading for Ra- 
dio City Music Hall this fall. The deal 
is "SQ.B'S done." says the network's 
\T of prcMiuction, Joel Stillerman. 

The Eye caught up vnth Stillerman 
on location in San Diego, where he 
and a crew of sunbaked personnel 
were busy lensing the Spring Break 
festivities the.v'd created to entertain 
MT\' viewers. 

Progi-amming kicks off Maix'h 18 
with perfonnances by US3, Brand 
New Heavies, Queen Latifah, Ce Ce 
Pcniston, Salt-N-Pepa, the Le- 
monheads, and Sim Diegit 
homeboys Rocket From 
The Crypt. 

Stillerman says he and 
the MTV ciw found Mar- 
iner's Point on Mission 
Bay in San Diego more 
user-friendly than their 
old stomping grounds of 
Dajtona Beach, Fla. 

"I'd come liack heit* in a 
heartbeat." Stillerman 
says. CiTowds were enthu- 
siastic yet well-behaved 
(and appaj-ently sober, due 
to an alcohol-fi*ee environ- 
ment). pixKiuction glitches 
were minimal, and the 
weather actually cooper- 
ated most of the time. 

An added bonus this 
year was Beach Odyssey 
'iM. a festival of food and 
enteitainment that was set up adja- 
c-ent to the MT\^ pixxluction site. 

San Diego mayor Susan Golding 
.says it's likely the city will o[x?n its 
arms to MT\' again next year. 'We've 
had a ven,* gooti experience working 
with them," Golding says, noting that 
complaints were minimal. "l^Tienever 
you have a lot of people in one area 
of any city. .\'ou get a few comjilaints. 
Ti*affic congestion by the beach Ls the 
only real [iroblem we've encountei-ed, 
but it's been no worse than any sum- 
mer holiday." 



pointed that Kevin is engaging in 
what appears to be a ver>' expensive 
and protracted e.\ercise in reality de- 
nial. We can't understand why he 
doesn't just get a life." 

Kerslake actually is working on a 
Nirvana longform at this time. 
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ROKEN Heart-Shaped Box: Sil- 
vey + Co. dii"ector Ke\'in Kerslake 
says he filed a legal complaint against 
Nirvana front man Kurt Cobain in 
LA DLstiict Court March 9 to gar- 
ner the ci"edit he feels he desen-es for 
imageo' that apjiears in the Anton 
Corbijn-directed DGC/GetTen video 
"Heart-ShaiXKl Box." 

Kerslake contends that most of the 
visuals in the bizarre video were 
fulle{l from treatments he submitted 
to Cobain during a relationship that 
spanne<l four videos, including "In 
Bloom" and "Come As You Ai-e." 

Kerslake contends that he tried, 
but failed, to settle the issue with Co- 
bain out of court, 

"This happens to a lot of direc- 
toi-s," .says Kerslake. who does not 
name Corbijn in his complaint. "But 
most people don't do anvthing." 

Nirvana's manager. Janet Billig. 
released the following statement on 
l)ehalf of the band: 'The memters of 
Nirvana are saddened and disap- 



EDROCK'N'ROLL: The Eye re- 
cently rubbed shoulders with the 
modem stone-age family itself, as we 
made our first trip to a real rock 
quaiTV' to obsene the prtxluction of 
"The Flintstones Theme" music 
video. The MCA track, taken from 
the original Hanna-Barbera cartoon 
series, has been "updated" by the 
"B.C.-52'8" for the foith- 
coming, live-action Univer- 
sal Pictures film starring 
John Goodman as Fred 
Flintstone. 

CiKxlnian and cast mates 
Kick Moranis. Elizabeth 
Perkins, and Kyle Mac- 
Lachlan — all barefoot, but 
clad in the finest caveman 
couture — appear in the 
clip, set amid Bedrock's 
shops, bowling alley, and 
(hive-in theater. 

The experience was a 
surreal blending of past 
and present, as the ani- 
mated city of Bedrock and 
its Neanderthal inhabit- 
ants came to life before our 
very eyes. Hairy-backed 
cavemen wearing Doc 
Maiten's and water buffalo 
hats chatted on cellular phones dur- 
ing breaks as scantily-clad cavewo- 
men apjilied and reapplie*! sunscreen 
to theb' e.\posed flesh. Two little Peb- 
bles and a Bam-Bam in a bathrobe 
scaled a pile of foam-rubber boulders, 
while the B-52s' Fred Schneider, 
wearing a furr>' purple suit, fielded 
questions ft-om an MTV crew shoot- 
ing a "Bedrockumentary." 

Brian Levant directe*l the Palo- 
mar Pictures video. Bruce Cohen 
and Tom Lowe pixxluce<i. 

Reel news: Sean Fernald is 

now director of video promotion at 
N.Y.'s Relativit.v^ Records . . . David 
Benjamin, formerly executive pro- 
ducer at "Friday Night Videos," is 
now VP of business development at 
BMG . . . Pearl Lieberman, also a 
veteran of "Friday Night Videos," is 
now associate producer of the forth- 
coming news magazine series "TV 
Nation" . . . Kurt Steffek has been 
promoted to director of music pro- 
gramming at MT\' . . . John Roos is 
\T of marketing at the Charlotte, 
N.C. -based Inspirational Network 
. . . Lavasia Butcher is director of 
the video depailment at Hollywood's 
Solai'/Hines comi)anies. 

In production: Peter Lauer is repre- 
sented exclusKely for music video by 
la's Maddhatter Films. Director Si- 
mon Ma.vwell i-ecentli,' joined the ros- 
ter .. . Froi Cuesta has joineti the ros- 
ter at Rhiera Films . . . Dale Dofason 
is dii^ectors' representative at Power 
Films . . . Ken Bunt is director of video 
pirniotions at Atnetifiui Recorrlings. 
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FOR WEEK ENDING MAR. 13, 1»94 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

•kit NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 



■Kk EnMrtMimMt Tiltwtia n 



ia»9ttiSlr«fltNE. 

DCaOOlB 



1 QuMfi Litilih, Jint Another Day 

2 immi Jadiaon, BecsuM Of Low 

3 MM Comttbon, U S«nd Me S«inn«in' 

4 Sli>i|uil» O'nul. I'm Outetandtng 

5 Chantajt Smc*. B«tcha'll Never... 

6 EtamaL Stiy 

7 SWV. Hhayt On P«y Mind 
SR. Mtf. Bump N' Grind 

9 For RhI, You Don't Wanna Mtss 

10 SaH-N-Papa/En Vo«m, Whana Man 

1 1 AM^. So Much In Love 
12US3.Cantahiap 
13Mro,Rft>bonlnTh*Sky 

14 SH>t. Why Is H? 

15 HMnmar. It's All Good 
li Xacapa. Undtrstandtnc 

17 Tm CanpMI. I'm Ready 

18 Ca C« Pvnwton. I'm in The Mood 

19 Zmm, Groove Thang 

20 Aretha FranliKn. A Deeper Love 

21 Khs Krou, (Da Bomb 

22 Snoop OoC0 00(1, And Julct 

23 Shabba Ranks, Farnly Atfarir 
24UaaUta.Sli«ToMyLu 

2$ Oulkast. Player's Ball 

26 Aaron Hal, Let's Mali« Love 

27 After 7, Gonna Love You RtffH 
2t Tlw Irand Now Heaviaa, Dream. 

29 0. Banott/R. Fraeman, After._ 

30 Ganfttarr. Mass Appeal 

* * NEW ADOS * * 

SWV. Anylhinji 

Portrwt. B« TI%>nKful For What.. 
TonI Braxton, You Mean The Wortd... 
Ralph Traavanl. When I Need... 
Romy Jordan. Come Wtih Me 
Garatd AliriKhL Annrversary 
Mkhaal Watford. So Into You 



ContiniMMi procramminf 
2806 Oprrland Dr.. 

TH 37214 



1 Alan JackMfl, (Who Says) You... 

2 Meal McCoy. No Doubt About It 

3 Brooks & Dunn. Rock My World 

4 Billy Ray Cyrus. Words By Heart 

5 Tracy Lawrenee, H The Good 0»... 

6 Travts Tritt. Tahe it Easy 

7 Collin Raye. ThatS My Story 

8 Lm Roy PamelL I m Holding My... 

9 Martina HcBnde.Ufe «9 

10 Rkhy Van Sholton, Where Was I 

1 1 Uttia Ttias, My Love 



1 2 Tim McGrm, Indian Outlaw 

1 3 Fwth HNI. Piece 01 My Heart 

14 Mar^Chaptn Carpanttr, He . 

15 Patty Lovalass, How CanI Halp. * 
U S. Moera/C Tvitty. Ramy... t 

17 Shanandoah. I1 Bubba Can Dance 
IB Pvn Tiilis, Sptlled Pertumc 

19 Toby Keith. Wish I Didn't... I 

20 Clinl eiach. A Good Run Ot Bad... t 

21 John M. Montiomary, Rope. . • 

22 Kathy Mattea, Walking Away., t 

23 Confederate Railroad. Daddy i 

24 Kim HiH, Janie's Gorw ( ishm • 

25 Btackhawk. Goodbye Says It All 

26 VInca GUL Tryin' To Get Over You 

27 Lari WNIa. Thai's My Baby t 

28 Billy Oaan. Once In A White 

29 Joe Ditfia, In Hy Own Backyard 

30 Gibaon/MWor Band. Stone Cold . 

31 Havarklis, What A Cry<ng Shame 

32 John Barry. Your Love Amazes Me 

33 S. Bottuss/R. Banson. Old .. 

34 Car^ena Carter, I Love You Cause., 

35 Marty Shiart Kiss Me. I'm Gone 

36 Aaron Tippin, Honky Tonh. . 

37 David Lea Murphy. Just Once 

38 Rkh Trevino, Honky Tonk Crowd 

39 Linda Davis, Company Time 

40 Jamie (Thara. The Cold Hard Truth 

• Indicatn Hoi ShoU 

* * NEW ADDS * * 

Alison Krauss/Cox Family. Walk Over.. 
Blackftawk. Every Once In A While 
Garth Brooks. Standing OutSKte. . 
Lorrta Morgan. My Night To Howl 

Continuous programming 
1515 Broadway, NY. NY 1 0036 

1 Snoop Doggy Dogg. Gin And JuKe 

2 Guns N' Hoses, Since I Don't... " 

3 Salt N-Pepa/En Vogue, Whatta Man 

4 Back. Losef • 

5 Janol Jackion, Because Of Love 

6 Counbng Crows. Mr Jones 

7 Tom Petty, Mary Jane 

8 US3. Cantakwp 

9 Alice In Chains, No Excuses ** 

10 Crath Test Dummies, Mmm. . ' 

1 1 Ace Of Base. The Sign 

12 Smashing Pumpkins. Disarm 

1 3 Damtg, Mother 

14 Soundfarden, Spoonman 

15 Cracker. Low 

16 Nirvana, All ApotogttS 

17 Jamas, LaKl ■ 

1 8 Motley Cruo, Hooligw's Holiday 
19Can«fl«boi, You 

20 Mariah Carey, Without You 

21 Queen Ulrtah, UNITY. 

22 Xscape. Understanding 
23Jodaci,CryForYou 

24 R. Kelly, Bump N' Grind 

25 Tori Amos. God 

26 Dig, Betcve 



27 TooL Pr*son Sex 

28 Bruce Springslaan, Streets 01... 

29 Urge Overlul, Positive Bleeding 

30 Cranbarrias, Dreams 

31 Ice Cuba, You Know How Wt Do It 

32 Afghan Whigs, Genllenwi 

33 AJM-OiM. So Much In Love 

34 Elemal, Stay 

35 Domino, Getio Jam 

36 Grean Day, Longview 

37 Aerosmith, Amazing 

38 Sall-N-Pepa. Shoop 

39 Zhanc, Groove Thang 

40 Sheryl Crow, Leaving Las Vegas 

41 Van Hrien, Right r«Ow 

42 Lenny Kraviti. Are You Gofina Go 

43 Cypress Hitl. Insane In The Bram 

44 Nirvana. H«an- Shaped Box 

45 Melissa Etheridge, Come To My... 

46 Stone Temple Pilots. PluSh 

47 Rocket From The CrypI, Ditch... 

48 Big Head Todd. It's AInghl 

49 Red Hot Chili Peppers. Give It Away 

50 Red Hot Chill Pappars. Under The. . 

Indiciln MTV EieluRive 
■ Indicates Buu Bin 

* * NEW ADDS * * 

Madonna. I'll Remember 
Momssey. The More You Ignore Me.. 
Torti Braxton, You Mean The World. .. 
US3. Tukka Yool's Riddim 
SWV. Anything 

The Breeders, Divine Hammer 
2Z Top. Breakaway 
Nine Inch Nails, March 01 The Pigs 
Enigma, Return To Innocence 
Meatpuppets, R^kwater 
LigtTtar Shade Of Brown, Hey 0 J 
Sarah McLacMan, Possession 



e3TNN 

THE NASHVILLE NETWOKE* 
The Hour of Country 



30 hours weekly 
2806 Opryland Dr.. 
Nashville, TN 37214 

1 Little Texas. My Love 

2 Tracy Lawrence. If The Good Die.. 

3 Collin Raye, That's My Story 

4 Martiiia HcBrKla. Life * 9 

5 Tim McGraw, Indian Outlaw 

6 Alan Jackson, (Who Says) You. . 

7 Doug Stone. Addictnl To A Dollar 

8 Mary-Chapin Carpenter. He. . 

9 Brooks A Dunn. Rock My World 

10 Billy Ray Cyrut. Words By Hi-ari 

1 1 Traifis Tritt Take tt Easy 

1 2 Ncal McCoy. No Doubt Aboui It 

1 3 Lee Roy Pamell. I'm Holding My. . 

14 Vince Gill. Tryjn* To Get Over You 

1 5 Ricky Van Shellon, Where Was 1 

16 Marty Stuart. Kiss Me, I'm Gone 

17 Rick Trevino. Honky Tonk Crowd 

18 Faith Hill, Piece Of My Heart 

19 Ctml Black. A Good Run 01 Sad . 

20 Conledarate Railroad. Daddy.. 



2 1 Shenandoah, If Bubba Can Dance 

22 Toby KerlK With I Didn't Know Now 

23 Cartena Carter, I Love You Cause... 

24 Aaron TIppin. Honky Tonk... 

25 Sawfar Brawn, Outskirts Of Town 

26 Clay Walker, Where Do I Fit In The... 

27 John Michael Montgomery. Rope... 

28 Twister ABey. Young Love 

29 Joe Diftie. In My Own Backyard 

30 Kalhy Mattea, Walking Away A... 

* * NEW ADOS * * 

Pam Tiliis, Spilled Perfume 
Rodney Crowell. Let The F^cture... 
Davis Daniel, I Miss Her Missmg Me 
Charlie Floyd, Man Behind The Wheel 
Oaron Norwood, Cowt}oys Don't Cry 



Continuous programming 
1515 Broadway. NY, NY 10036 

1 Janet Jackson, Because Of Love 

2 Toni Braxton. Breaitie Agam 

3 Heat Loaf. Rock And Roll Dreams. . 

4 Mariah Carey. Without You 

5 Tom Petty, Mary Jane 

6 Bruce Springsteen. Str««ts Of.. 

7 Ace Of Base. The Sign 

8 Celine Dion. The Power Of Love 

9 Richard Man, Now And Forever 

10 Enigma. Return To Innocence 9 

1 1 Adams/Slawart/Stlng, All For Love 

1 2 AII-4^. So Much In Love 
ISCIemal. Stay 

14 Counting Crows. Mr. Jones 

15 Aaron Neville. I Owe You One 

16 10,000 hianiacs. Because The 

17 Aretfu Franklin, A Deeper Love 

18 h.d. lang. Hush Sweet Lover 

19 Sling, It I Ever Lose My Faith In You 

20 US3. Cantaloop 

21 Billy Joel. Alt About Soul 

22 Bryan Adams. Please Forgive Me 

23 Billy Joel, The Rim Of Dreams 

24 Travis Tritt, Take It Easy 

25 Paul Simon, You Can Call Me Al 

26 George Michael, Somebody To.. 

27 Cranbarrias, Dreams 

28 Whrtney Houston, I'm Every Woman 

29 Jinwny Chtt, 1 Can See CleaHy Now 

30 Martina McBrlda. Life «9 
9 Indicates Five Star Video 

* * NEW ADOS * * 

Madonna. I'll Remember 

Bonnie RailL Love Sneahm" Up On You 

Melissa Etharidga. Come To My... 



THE CLIP LIST. 



^ SAMPLING OF PLAVLISTS SUBMIITED BV 
NAIIONAl t lOCAl MUSIC VIDEO OUIIEIS 
FOR IHE WEEK ENDING MARCH 19, 199<. 



BOK 



CanHnaous programming 

1 2000 Biscayne KM. Miami, FL 3 3 1 8 1 

AMERICA'S NO. 1 VIDEO 

2 Live Crtw, Yeah, Yeah 

BOX TOPS 

After 7. Gonna Love You Right 
Conscious Daughterv Fonky , , 
O.F.CCaps Gel Peeled 
Eazy-E. Real Compton C.ty G's 
Hammer. Pumps & A Bump 
Jet. Sunshine i The Ram 
Ughte* Shade 01 Brown, Hey D.J 
MasU Ace, Inc.. Born To Roll 
Outkast. Player's Ball 
R. KeHy. Bump N Grind 
ShatfuiNe O'Neal. I'm Outstanding 
Simply E. Play My Funk 
Snoop Doggy Dogg, Gm And Juice 
Wu-Tang Clan. C R E A M. 
Xscapa, Understanding 

ADDS 

12 Gauge. DunkieButt 

Anotha Level, What's That Cha Say 

DaddrO.Flowm' In File 

David Lee Roth. She's My Machine 

D.R.$., Skoundrels Get Londy 

Guasaa, Tell Me Where it Hurls 

Heavy D, Got Ma Waitin' 

Kokano.SlowBumin'22.5F 

Usatia Melandai. Will You . . . 

Meat Puppets. Backwater 

Nas, It Ain't Hard To Tell 

Primal Scream, Rocks 

Prong. Snap Your Fingers . . . 

Red Fox. Ghetto Gospel 

Revco. Crackin' Up 

SapiAira. Refuse/Resist 

South Central Cartel. Gang Story 

South Contral Cartel, Ser^m' Em Heal 

Tag Team, Whomp Si Lo Es 

Toni Braxton, You Mean The World . . . 

Trippin g Daisy, Blown Away 

Ll$3. Tukka Yool's RKMim 



'A 



Continuous programming 
1111 Lincoln Rd 
Miami Beach. FL 33139 

Los Fabulosos Cadillacs. Matador 
Enigma, Return To lnnoce*Ke 
Adams/Stewart/Sting, All For Love 
Gipsy Kings, Escuchame 
Pet Shop Boys. 1 Wouldn't . . . 
Nirvana. All Apologies 
Tlw Cranberries. Lnger 
Aerosmith. Amaimg 
Marts Sanctwi. Desesperada 
IIS3. Cantaloop 

Bruce Springsteen. Streets Of . 
Heroes Del SilerKio, Sirena Varada 
Tom Petty. Mary Jane's Last Dance 
Radiohaad. Stop Whispering 
Scorpions, Under The Same Sun 




m 



TELEVISION 



Enre hours weekly 
223-225 Washington St 
Newark. NJ 07102 

David Lee Roth. She's My Machine 

Afghan Whigs. Gentlemen 

Barefoot Servants, Box Of Miracles 

Cassandra Wilson, Tupelo Honey 

Eve's Pljm. I Want It All 

Brand New Heavies, Dieam On... 

Charlatans. Can't Gel Out Of Bed 

Brother Cane, Hard Act To Follow 

Cranbarrias. Dreams 

Urge Overkil. Positive Bleeding 

Alison Moyel. Whispering 

Sara McLachlan. Possession 

Trends Of Culture. Who's Gat My Back 



ICe Ce Pemston. m :n Iw Mood 
Anotha Level. What s That Cha Say 

. Continuous programming 

1 1 500 9th St N. St Petersburg. FL 

33716 

Bryan Adams. Please Forgive Me 
Mariah Carey. Without You 
Mary.Chapin Carpenter, ffe Thinks . . 
Candy Dulfer, I Can't Make 
Ottmar Lietiert, Albatross 
Aaron Neville, i Owe You One 
Rod Stewart, Having A Party 
Travts Tritt, Take It Eaiy 
Conway Twilty, Rainy Night In Georgia 
Bee Gees. For Whom The Bell . 
Deep Forest Sweet Lullaby 
Vince GilL Tryin' To Get Over You 
Enigma, Return To Innocence 
Janet Jackson, Because Of Love 
Richard Marx. Now & Forever 
Neal McCoy, No Doubt About II 
BefWit/Freeman, After The Love . 
Jimmy Cliff. Higher And Higher 
Billy Ray Cyrus, 'rtords By Heart 
Gipsy Kings, Lscuchame 

I Alan Jackson, You Can't Hmt . . . 

' Knack, My Sharona 
Frank Stnalra/Bono, I've Got You .. . 
UB40, Higher Ground 
Go Wast. Tracks Of My Tears 

Five 1/2-hour shows weakly 
Signal Hill Dr.WaM.PA 15148 

PFR. Goldie'sLast Day 
EKon John. True Love 
Mariah Carey. Without You 
Margaret Becker. Keep My Mind 
Charlie Floyd, Man Behind The Wheel 
Steve Gallin. Aiive And Well 
Johnny Cash, Gom' By The Book 
MidSouth, End Of Every Road 
RKky Van Shetton. Keep it . 
East 17, House 01 Love 
Audio Adrenaline, ^DA 
JCCiew NoGolsNo : jr. 



Twila Pans, G>3 li - 'Iz^-iqI 
Oakoda Motor Co., Sondancer 
Cir»dy Morgan, 1 Will 9e Free 
Petra. M<dnight Oil 
Glenn Kaiser, Most 01 AH 
Rich MuHins, Here In America 

One hour weekly 

2 16 W Ohio. Chicago, IL 606 1 0 

Bo Oearts, Closer To Free 
Pavement, Cut Your Hair 
London Suede, Stay Together 
Elvis Costello. 1 3 Steps 
Fury In The Slaughterhouse, Every . . 
Tripping Daisy, Blown Away 
F>rimal Scream, Rocks 
Soundgarden, Spoonman 
Tool Prison Sei 
Morphine, Bucna 
Slabbing Westward. Nothing 
1 3 Engines. Smoke And Ashes 
Snwshing Pumpkins, Disarm 



AMERICANA 



Andy Child*. Sunple Ufe 
The Mariumen, Grandpa Was A Farmer 
MarH^upin Carpenter. The Shirt 
Point Of Grace, Jesus Wit) Still 
Brother Phelps. Eagle Over Angel 
Anthony Crawford. Fit in 
Bee Gees, For Whom The Bell 
The Isaacs, He Never Fa^im] Me 
Sawyer Brown. Outskirts 01 Town 
Ottmar LieberL Snakecharnw 
Kalhy Mattea. Waikm' Away A Winner 
Mitch Malloy. Tumbling Down 
Lea Greewood, Hopelessly Yours 
Rhonda Vincent. What Else Could i Do 
Barliara Fairchild. Highest Hosanna 
Patty Loveless. How Can I Help . . . 
Travelin' Light, Makin' Whoopee 
Steve Gallm, Aiiv« And Well 
Aaron Neville, l Owe You One 
Zaca Creek. Tivo Whe«l Pony 



/Medialine. 

RCA Cashes In On 'Reality'; 
Doctoring The Spin On 2Pac 



I BY ERIC BOEHLERT 



OOUND MONEY: As RCA'.s "Real- 
ity Bites" soundtrack continues to 
climb The Billboard 200. its success 
highlights the media and marketing 
upside labels enjoy when creating 
partnerships with Hollj'^i'ood .studios. 

After four weeks, the Universal 
movie about college grads appears to 
have run out of gas at the box ofTlce, 
taking in a modest $15 million to date. 
Yet in its fifth week on the album 
chart, "Reality Bites" is still going 
strong. Radio airplay no doubt has 
helped boost .sales, but .so too did the 
film studio's marketing. 

In order to promote the film's re- 
lease. Universal spent $5 million-$10 
million (the going rate for a major 
studio push) on TV time, billboards, 
and print ads. Additionally, to coin- 
cide with the movie's opening, Uni- 
versal's publicity and media depart- 
ment set up scores of magazine, 
newspaiwr. radio, and television fea- 
tures about the film and its genera- 
tional focus. 

Meanwhile, RCA was spending just 
a couple hundred thousand dollars to 
promote the album, mostly through 
ads purchased in magazines such as 
Sassy. Warp, and Option. By label 
-stamlai'ds, RCA's share wiis a pretty 
big chunk of change. But as Hugh 
Surrat. RCA's senior director of art- 
ists development, points out, "We talk 
in thousanils. they talk in millions." 

Ultimately, each of Universal's TV 
spots, drenched in movie music, doub- 
led as a pitch for the record. Quickly, 
it became irrelevant whether kids 
went to see the flick or not. Either 
way, they went out and l>ought the al- 
bum. 

Surrat notes that Universal has 
points on the soundtrack, so it too is 
cashing in on the record's success. No 
doubt that's small consttlatinn to stu- 
dio execs. 

In a press RELEASE issued 
days before its April i.ssue hit the 
streets. Spin touted one of its fea- 
tures as a revealing hxik at the crime 
woes surrounding rapper Tupac 
Shakur, and suggested the weapons 
and lussault charges against the hip- 
hop arti.st may be off the mark. 

Retracing the steps surrounding 
the shooting in Atlanta involving 
Shakur and off-duty policemen, Spin 
reports that a witness will testify that 
one of the jwlicemen shot first, and 
that another was drunk the night of 
the incident. 

As for the woman who accused 
Shakur of sodomizing her in a New 
York hotel room, "Shakur's lawyer 
charges that she gave consent, and 
much of the evidence points that 
way," according to the Spin relea.se. 
The article travels well-covered 
ground (the reported lewd phone 
messages the woman tmi-e left for 
Shakur. and the alleged sex act she 
performed on him in public several 
days Iwftire the night in i|ue.-ilinn), of- 
fering no new or crc<lihle evidence ti> 



suggest the women is lying about the 
attack. She has yet to tell her side of 
the stor>' in court or in the press. 

Choosing sides in pending criminal 
cases, particularly those of the he 
said/she said vaiiety, .seems to be a 
mighty risky business for magazines, 
especially when the reporting is not 
there to support the boast. 

Q&A: It seems Entertainment 
Weekly might owe a New York Times 
stringer a check for his backstage re- 
porting at the Grammy Awards. Dur- 
ing the big night, U2*s Bono came 
back to the pressroom and answered 
the Times writer's question about 
what influence the late writer 
Charles Bukowski had had on the 
Irish singer. A week later, the ques- 
tion and Bono's tip-of-the-hat re- 
spon.se ("I hate when people spot 
things like that") appeared in EW, 
complete with a staff writer's byline. 

Clearly, answers to press room 
questions are public domain. Problem 
is, EW's item never hinted the ex- 
change took place in front of 30-40 
other scribes, or that the mag's writer 
had nothing to do with the insightful 
inquiry. 

EW .senior wlilor Maggie Murphy 
says the mag didn't mean to co-opt 
the item and that, in its original form, 
it was clear someone else was respon- 
sible for the ob,>*ervation. Due to a 
space crunch, though, .she says that 
the proper attribution became less 
clear in the final, edited read. 

All (4) HITS. ALL THE TIME: 

Are we witnessing the dawTiing of a 
new radio format, the all-Mariah- 
Tt)ni-Celine-Ace Of Base approach? 
According to Billboard's Top 10 Mon- 
itor, which prints BDS informatitm 
detailing the number of spins new re- 
leases garner, during a recent week 
KHKS Dallas played its lop four 
songs — Mariah Carey's "Without 
You," Toni Braxton's "Breathe 
Again." Celine Dion's "The Power Of 
Love." and .\ce Of Base's "The 
Sign" — a staggering :r>4 limes, ('ol- 
lectively, that averages 50 spins a day 
for the bunch. 

Leak is a sharp new Birmingham, 
Ala., quarterly fillt-d with Freedy 
.Johnston. Loudon Wainwright III, 
and Pete Anderson interviews. It 
also boasts a CD sampler with cuts 
from all 14 arti.sts profiled. It's availa- 
ble on newsstands in the South. Else- 
where, write to P.O. Box 1:^1415. 
Birmingham, Ala. 35213. 

Then again: some radio pro- 
grammers ai'e finding that serving as 
the con.science of a community can be 
a mightv confusing job. For instance, 
WPGC-FM Washington. D.C.. origi- 
nally refused t*) spin Snoop Doggy 
Dogg's "Gin & .Juice" because it pro- 
mole<l drinking. But, according to the 
New York Daily News. WP<;C re- 
versed itself after Dick Clark invited 
Dttgg to appear on the American Mu- 
sic .\wards tolixrast. 
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Label Back On Track With New GM 

Echoes Management In Place With Chuter^s Hiring 



I BY NIGEL HUNTER 



LONDON— Echo Records, the label 
beinn established by Chrysalis Music 
Group, looks to be back on course 
with the appointment of a general 
manager and the announcement of its 
four-act roster. 

Initial signings to the label are Zu, 
a band whose EP "The Apart" was 
Echo's first release in February; 
former Teardrop Explodes front man 
Julian Cope, described as "a rock ec- 
centric." who is completing an album; 
nyack, a four-piece New York band; 
and Orang. members of which com- 
posed two-thirds of Talk Talk. 

The appointment of John Chuter as 
general manager at Echo, coupled 
with the earlier announcement nam- 
ing Jeremy Lascellcs as managing di- 
rector of Chrj'salis Music, completes 
the management of the restructured 
Chrysalis Music Di\Tsion, put in place 
by chief executive officer Steve 
Lewis. 

Chuter joins April 5 after nine 
years at Phonogram, where he 
worked in A& R and product manage- 
ment and was, for the i)ast two years, 
director of marketing for Fontana 
and associated labels. He replaces 
MD Jason Guy. who departed in De- 
cember after a short tenure at the 
jwst. 

Lewis, who was recruited by 
Wright to head the music division in 
Januar>' 1993, was irritated by specu- 
lation that the embryonic Echo label 
was in trouble because of Guy's exit. 

"My most important priority for 
Echo was to build a team and an 
A&R style." Lewis says. "A good role 
nio(iel was Island Records in its early 
days. If you bought an Island record 
then, it would have a standard of ex- 
cellence and originality. You must 
have smooth teamwork to achieve 
this. 

"There's no reflection whatsoever 
on Jason, but it just didn't work out 
here for him or us. I'm not trying to 
build a hierarchical structure, but 



something flexible and independent 
in character. Each member of the 
team has an insight into the process 
and makes their contribution where it 
is helpful, rather than in line with a 
rigid job description." 

The Echo team comprises Ste%'e 
Ferrara. head of A&R; Camilla Cal- 
throp, A&R coordinator and product 
manager; Darren Woodford. A&R 
manager; Simon Harvey, head of 
business affairs; and Neil Fenton. fi- 
nancial controller. As general man- 
ager, Chuter's responsibilities will in- 
clude marketing, sales, promotion 
and media PR. 

Lewis' music career before joining 
Chrysalis had been spent entirely at 
Virgin, from its earliest days as a stu- 
dent magazine and mail-order record 
senice. He was managing director of 
Virgin Management until 1978, dep- 



uty MD of Virgin Records from 1978- 
83, and then headed Virgin Music 
(Publishing) from July UtSJ until July 
1992, when Richard Branson .sold it, 
along with Virgin Records, to Thorn 
EMI. Its demise as an independent 
entity obviously still rankles Lewis, 
who had the unenviable taik of dis- 
tributing P45 foi-ms (pink slips), as 
well as receiving his own. 

"I was upset because I'd spent nine 
years building up the publishing 
arm," he says. "I starteti with sLx staff 
and some sub-publishing deals, and 
ended with 34 staff in London alone 
and 14 overseas companies in everj' 
major market of the world. They 
were gi'eat, highly prafes.'iional peo- 
ple who had excelled at their jobs and 
had done nothing wrong. They were 
all friends of mine as well, and still 




Echo Of Success. The German music business dug deep into Its pockets for 
the third annual Echo Awards, held March 8 in Franl<furt. While providing a 
glamorous evening out and a one-hour TV show, the Echos also raised more than 
160.0(X) German marks ($100,000). All will go to the Nordoff-Robbins Music 
Therapy fund in Germany, which is establishing learning centers for children. 
Seen presenting the check before the ceremony, from left, are Waller Lichte, 
managing director of the foundation; Phono Academy chairman Gerd Gebhardt; 
Professor Werner Hay, Phono Academy managing director; and Dr. Konrad 
Schily, president of the Private University of Witten/Herdecke. who. as patron of 
the event, received the check. For expanded Echo Awards coverage, see page 
58. 



De Bodinat To Seek Synergies At Sony Software 



■ BY EMMANUEL LEGRAND 

PARIS — The latest sign that music 
will play a key role in the emerging 
multimedia field here is the appoint- 
ment of Henri de Bodinat, president of 
Sony Music Enteilainment France, as 
executive VP of Sony Software Europe, 
a new post. The announcement was 
made by Sony Soib^'are president Mi- 
chael Schulhof. 

De Bodinat is expected to coordinate 
anfl integrate the Sony group's Euro- 
pean activities in music, mo\ies, televi- 
sion, and electronic games to help de- 
velop sjTiergies between the software 
and hardware divisions. Sony Soft- 
ware's European revenues were $1.9 
billion in 1993, the company reports. 

In his new role, de Bodinat will re- 
port to four executi\'es: Alan Le\ine, 
CEO of Sony Pictures; Olaf Olafsson, 
president of Sony Electi"onic Publish- 
ing; Ken Hoshikaw^a, execulKe VP of 
Sony Corp. of America; and Bob Bow - 




Happy Planet Britain's Jamiroquai. alias Jay Kay, celebrates U.K. platinum-level 
sales of 3OO.(K)0 units for his debut album. "Emergency On Planet Earth. " 
Pictured, from left, are MuffWinwood, managing director of Sony's 82 label; Kevin 
Simpson, Kay's manager; Kay: and Lincoln Elias. A&R director at 82. 



lin, president of Sony Music Interna- 
tional. 

Previously, de Bodinat was account- 
able to Paul Russell, presklent of Sony 
Music Entertainment Europe. Sources 
say that when the company reorgan- 
ized its European operations late in 
1992, the Frenchman was disap|X)inte<l 
to have lost the top slot to Russell. 

Subsecjuently. de Bodinat was aske<i 
by Schulhof to produce a report on the 
development of multimetlia in Euroi)e 
and on opportunities to integrate 
Sony's assets at a European level. He 
says his brief from the Sony Softwai-e 
president was simple. "He told me, 
Tou have a blank piece of paper. It's 
up to you to create your job.' 

"But behind that, there is the vision 
Schulhof and the Japanese have of the 
futui^ of Sony. They have a ver>^ long- 
term outlook and consider that there is 
a need to forge stronger links between 
the different software companies 
within the group, and also get them 
closer to the haixhvarc side." 

The new slot will carr>' a verj' light 
operational structure, with offices in 
Paris — in the new Sony Music Enter- 
tainment building — and in London, 
where there are European operational 
headquarters of the various branches. 

Says de Bodinat, "I don't want to 
create another bureaucratic structure. 
We'll work as a catalyst, searching out, 
launching, and coordinating projects 
that can have a multimedia aspect. But 
it will all be done gently. I am not Mr. 
Integration, with mandaton," requests. 
It is not a structure of control, but 
rather a resource center, a think tank." 

He cites examples such as movies, 
w hich can give birth to soundtracks 
;ind other offshoots such as video 
games. In these cases, each branch will 
he responsible for its aide of the proj- 
ect, but s.vnergies will be sought in or- 
der to achieve better cooperation, efTi- 
ciencj'. and, in the end, he saj-s, "higher 
profits for each branch." 

KnowT) for his outspoken style, de 
Bodinat has been CEO of Sony Music 
France since 1985. Since then, sales at 



the company have jumped to 1.5 billion 
francs ($254 million) from I^tO million 
francs ($59 million), while its market 
share, accorriing to de Bodinat, jumped 
to 21% from 14%. It Ls believed to be 
one of the most profitable Sony Music 
Entertainment operations in Europe. 
He will remain president of the com- 



pany's advisory board, while a new 
CEO will be appointed. A replacement 
has been sought for some time; a short 
list Ls now said to have been drawn up. 
The final decLsion, according to de Bo- 
dinat, will be made "within one or two 
months," by de Bodinat and Paul Rus- 
sell. 



Wands Takes Top Honors 
At Japan Gold Disk Awards 



■ BY STEVE McCLURE 

TOKYO— Pop band Wands had the 
magic touch in 1993, selling more al- 
bums and singles than any other act in 
Japan. As a result, the group was na- 
med domestic artist of the year at the 
eighth Japan (jold Disk Av^'ards cere- 
mony, held March 10 in Tokyo. 

In the overseas categorj', the artist 
of the year accolade went to the Bea- 
tles (Toshiba-EMI), after the group's 
"Red" and "Blue" hits compilations 
sold a shade more than 500,000 sets 
here. The Cold DLsk Awards are spon- 
sored by the Recording Industrj' Assa 
of Japan and are .'^iles-based. 

Wands, a Polydor K.K. act. ended 
Chage & Aska's two-year reign at the 
top of the Japanese record industrj'. 
Between Jan. 21, 1993, and Jan. 20, 
1994, sales of the band's releases 
amounted to 4.1 million singles and 3J2 
million albums. The group was sigrred 
to Toshiba-EMI last November. 

But Chage & Aska didn't exactly dis- 
appear. The Pony Canyon duo col- 
lected the best-selling domestic single 
grand prix for "Yah Yah Yah," which 
moved 2.4 million copies. 

The grand prLx for best-selling do- 
mestic album went to "Magic" by Sony 
Music Entertainment (Japan) pop trio 
Dreams Come True, on the strength of 
sales of 2.7 million units. Dreams Come 
True won the same award last year af- 



ter its 1992 release, "The Swinging 
Star," sold more than % mUlion copies, 
making it Japan's all-time best-selling 
album. 

The 1993 prize for domestic new art- 
ist went to pop/dance group trf (Avex 
Trax, distributed by Nippon CrowTi), 
after the group iwld 1 million singles 
and 900,000 albums. 

The No. 1 foreign single was "A 
Whole New World" by Bnid Kane arnl 
Lea Salonga (Pony Canyon), with sales 
of 120,000 units. Garnering a special 
award in the foreign single category 
was Whitney Hou-^iton's "AhA^ays Love 
You" (as it is titled here by BMG Vic- 
tor), which has sold a phenomenal 
600.000 copies. Most of those sales 
were racked up in 199:3, but since the 
single was released in 1992, the RIAJ 
tlecided on the special award. 

Similarly, the association gave a spe- 
cial awanl in the foreign album cate- 
gorj' to the soundtrack to "The Body- 
guard" (BMG Victor). It has sold more 
than 2 million copies, making it the 
countrj''s all-time top-selling foreign 
album. 

Top foreign album was Mariah 

Carey's "Music Box" (Sony Music), 
which sold 770,000 copies. That wasn't 
enough, however, to beat the Beatles 
for the foreign artist of the year award, 
since the Fab Four's compilations com- 
prise four CDs in total, while Carey's 
album Ls a standard one-CD release. 
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International Touring Confab Yields Insights 

North Americans, Europeans Pledge More Cooperation 



I BY THOM DUFFV 



The White Deal. BMG UFA Musikveflage managing director Hartwig Masuch. left, 
toasts ttie deal he has made with Jack White, who sold his publishing company. 
Young, to the major (Billboard, March 5). White's new company, Transcontirwnt 
Music, has an administration deal with BMG worldwide tor White's future work. 



LONDON— The first formal meeting 
between the North American Concert 
Promoters Assn. and the European 
Promoters Assn. w'as one highlight of 
the sixth annual International Live 
Music Conference, which brought to- 
gether more than 400 members of the 
worldwide touring industry here 
March 4-6. 

Staged at the Regent London ho- 
tel, the ILMC also featured its lar- 
gest-ever assembly of booking agents 
from around the world and was used 
as a meeting point of the Interna- 
tional Managers Korum to discuss 
concerns about performance rights 
income distribution, the Lssiue that re- 



A BILLBOARD PREVIEW 



Billboard's April 1 Bth issue will feature a 
special report previewing the first ever 
European Replitech Convention being held 
April 12 - 1 4 in Munich, Germany. 

Billboard will highlight this premiere con- 
vention and provide an essential explo- 
ration into the duplicating and replicating 
of audio cassettes, 
videos, CD's, CD-ROM's, 
magnato-optical and floppy discs 
as well as computer tapes. 



Omt in on the ground floor of this exciting 
new aventSi in Biiiboard'a Rapiitacli apaclai! 
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cently prompted court action by U2 
against the U.K.'s Performing Right 
Society (Billboard. Feb. 12). 

"I wanted people to learn more 
about what they're doing by hearing 
other people's point of view," says 
Martin Hopewell, managing director 
of the London-based booking agency 
Primary Talent, which launched the 
ILMC in 1989. "This year was a big 
experiment for us; we've been pursu- 
ing a lot of different [discussion] for- 
mats and social settings." 

The meeting of the NACPA with 
the EPA was one of the conference's 
new features, with the North Ameri- 
can promoters represented by 
NACPA executive du*ector Ben Liss. 
their European counterparts by Leon 
Ramakers of Mojo Concerts in Hol- 
land, and the U.K. promoters by Har- 
vey Goldsmith of Harvey Goldsmith 
Entertainments. 

While record companies, booking 
agencies, and even venue operators 
are working on an increasingly multi- 
national scale, promoters are key 
players in the music industry who are 
largely independent and involved in- 
dividually in single markets or re- 
gions. 

"The real challenge we have as pro- 
moters is to communicate not only 
with our strategic partners — the 
agents and the record companies — 
but, most importantly, with other 
promoters around the globe who are 
also experiencing the same concerns 



and share the same strengths and 
weaknesses," says Liss. 

Among the issues on the agenda of 
the promoters' meeting were their re- 
lationships with booking agencies and 
venues, their right to share in alter- 
native sources of income such as tour 
sponsorships, and their role as na- 
tional entities in dealing with multina- 
tional companies in the music busi- 
ness. 

Liss says the North American and 
European promoters groups dis- 
cussed ways of improving communi- 
cation and cooperation among pro- 
moters on an international basis. 

"Our goal is to strengthen the rela- 
tionship," says Liss. "We are all 
working for the same artists; we are 
all trying to reach the same music 
consumer." 

Recognizing that the artist is the 
center of all efforts in the live music 
industry, but is seldom heard from at 
gatherings like this, the final session 
of the ILMC was a panel discussion 
on touring issues featuring Ian Baker 
of Jesus Jones, self-managed British 
artist Fish, Steve Hackett, Peter 
Hook of New Order, and Cathal 
Smjth of Madness. 

"The balance between the creathre 
and the fiscal has gotten much more 
difficult," observed Baker, comment- 
ing on decisions artists make regard- 
ing concert tours. "As times change, 
the artists' attitudes have got to 
change." 



newsline... 

HOLLAND'S MUSIC business showed modest recovery in 1993, with a 3% in- 
crease in sales value among members of trade body NVPI. Including music 
video, members' sales were worth NLG 475 million ($256 million). Album unit 
sales were up 6% to 26 million, with CD the only format showing growth and 
representing 95% of all album units shipped. Most outstanding unit sales 
growth was in two-track CD singles, which were up 2,300% to 1.1 million unit& 
NVPI estimates that its members account for 78% of Dutch sales. 

STEFAN TRAPP, A&R director at Germany's EMI/Electrola, is leaving the 
company to set up in CD-ROM production. The company has announced that 
EMI and Electrola are to merge sales forces for key accounts, while all tele- 
phone sales and marketing are to be handled by the telephone marketing de- 
partments. The company is appointing EMI sales chief Friedhebn Kaulen as 
sales director April 1. 

ANDREAS KAPPEL, A&R chief of the Blow Up label at Intercord, is reported 
to have signed a label deal with Warner Music. Intercord was bought by Thorn 
EMI this month (Billboard, March 19), though it will retain its independence. 

POLYGRAM FRANCE has appointed Cathy Bitton as director of international 
development for all its labels. Bitton was artistic director for MIDEM Organ- 
isation and fills the gap left by Nanou Lamblin, who left su months ago to 
form NN'B, a dance imprint at BMG France. The label originally was to be 
called Detour. 

SONY MUSIC ENTERTAINMEHT (Japan) president Shugo Matsuo is to take over 
from Toshiba-EMI presWent Takeshi Okkotau as president of the Recording 
IndustJT,' Assn. of Japan (RIAJ), effective April 1. 

COURTS IN Airdrie, Scotland, have jailed a convicted pirate for a year, believed 
to be the strongest such sentence ever handed out in the country's courts. 
Gerard Owens was charged after police raids involving the BPl's Anti-Piracy 
Unit. The same offender previously was fined only $2,250 for a similar offense. 

FORMER LED ZEPPELIN lead singer Robert Plant is suing his former record 
label. Lizard Records, in London's High Court. Plant alleges that Lizard boss 
Andrew Wilkinson sold bootlegs of a concert at Brixton Academy last July. 
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Celebrating 100 Years of Unparalleled Coverage 




Year-hy-year, decade-hy-decadef Billboard zvas there... ~^ 





,It was November 1, 
1894, when William Donaldson 
introduced the first issue of 
Billboard (then named Billboard 
Advertising). Billboard was a 
magazine format, only 8 pages 
long and 10 cents a copy. It cov- 
ered State Fairs, Carnivals and 
the live entertainment of a 
century ago. 



E14 



Months after war broke 
out, BUlboard duly noted the sale of 
publishing rights to the song, "It's A 
Long, Long Way To Tipperary." 



m 



■vfss-: 



The theater and vaudeville scene in 
New York received thorough coverage from 
Billboard. One reviewer in 1930 wrote, "Ethel 
Merman is endowed with splendid pipes and 
blessed with plenty pulchritude." 



m 



The first legitimate 
challenge to Frank Sinatra's 
throne debuted in 1954. Billboard 
reviewed Elvis Presley's first sin- 
gle, "Blue Moon Of Kentucky." 
"A potent new character who 
can sock over a tune ," said 
Billboard. 



'During WW n, the entertainment 
industry flourished. During the big band era. 
Billboard reviewed Herman's Big Band at the 
Paramount Theater in New York, "Herman's 
musicians are the best in the swing swirl." 



1555 



Technology begins to change the face of 
music. Said one Billboard article, "Members of the 
Grateful Dead are adding a new dimension to their 
records and live appearances, through extensive use 
of computerized, synthesizer sounds." 





"Meet the Beatles!" trumpeted a double 
page ad. "Britain's Beatlemania has spread to America. 
Over 3,000,000 discs already sold in England alone..." 



BillbMrd 




Michael Jackson's single 
"Thriller" leapt to No. 7, its second 
week on the charts, becoming the 
seventh Top 10 hit from the album 
of the same name. 



-It has been 100 years since that first issue, and Billboard continues as the 
worldwide leader in news coverage for the music, video and home entertairunent 
industries. In celebration of Billboard's 100th birthday, we will be publishing 
a centennial anniversary issue on November 1, 1994. 



In stimc fourtwn spociiilly commissioned pi«:t's. Biiiboard will ch^irt its 
ow n history as well as that of the industr. it covered and helped create, 
from carnivals and circuses, the rise of vaudeville, and the invention of 
the plaver piano, nickelodeon and jukebpx, to the creation of the 
phonof;raph, radio, tele\ ision and CU player. We'll alsi> reprint for the 
first lime a treasure tro\ e of ch<iice ads, graphics and piives from 
\ arious eras in lilltbtxird. The issue will also include a feature on the 
e\ olution of thi- BillKwrd charts from the davs ot sheet music to the 



All the eras of music will be examined and celebrated, from early jazz, to 
the rise of rttck and roll, to rap and world music, and every sub-genre in 
betwivn. It will be the most colorful and absorbing siKial histor\' of 
entertainment ever put ht'tvveen two covers, all assembled \ ia the 
editon> and archives oi the publication that pioneered music and show 
business journalism: Billlx>ard. 

On the newsstand for 4 wcrk>, w ith an unprecedental print-run of 
UlD.lHH), this issue is not just a collector's item, but trul\ a once in a 



Don't miss yo«r chance to be a part of this historical occasion. 

ISSUE DATE: NOVEMBER 1, 1994 
. AD CLOSE: SEPTEMBER 16, 1994 

North American Offices: NY & anada: 212-536-5004 • LA: 213-525-23001 
Nashville: 615-3214294 ■ Miami: 305-441-?)76 



Inlemalionai Offices: UK & Europe: +4-71-3IV6686 • It.ilv: 34.^h-2>4-4424l 
Pacific Rim: 310-330-7SS8 • lapan: 034')S-4WI 
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Sanremo Fest Sponsorship Up For Grabs 

Fininvest Hopes To Take Contract Away From RAI 



Warner Enters Thailaml With 
Acquisition Of D-Day, Muser 



■ BY MARK DEZZANI 



MILAN — Italy's major annual na- 
tional sonp contest, the 44th San- 
remo Sonjj Fe,-;ti\ al, t(itik place Feb. 
23-26 in the Italian Riviera resort 
town of Sanremo amid speculation 
that it could be the last time the 
event remains in the domain of pub- 
caster RAI. 

The spectacle, which regularly at- 
tnela raemd TV audiencea of more 
tban 17 mtllion viewers, is being 
hotly pursued by RAI's commercial 
T\' rival p'ininvest, owned by Silvio 
Berlusconi. The entrepreneur re- 
aiipied aa tlie gm^B fnatdaut hat 
Jammy to enter poUtica. 

Tlie contract to organize the festi- 
val is due for renewal this year, with 
broadcast riglits up for grabs in 
1996. If Flniinreat wins the eontract 
to organize the event, RAI could be 
placed in the unprecedented posi- 
tion of broadcasting the event pro- 
duced by its commercial competitor 
iiMtyear. 

Davide Oddo, the new mayor of 
Sanremo, which owns the rights to 
the event, belongs to the Lega Nord 
(Northern League) Party, which has 
• polilieal putnenhip with Berlus- 
cnd'a Fans Italia (Go Italy) Party 
in Italy's ftntheoming genrasl elec- 
tion (March 27-28). Howwror, Oddo 



says that all proposals will be con- 
sidered for the contract. He adds, 
"RAI does have a histoncal prece- 
dence, which will be taken into con- 
sideration." 

HAI took over organization of the 
festival tilia year following consis- 
tent aOegations of vote rigging. La.st 
.year, festival organizer Adriano 
.'Vragnzzini was jailed after hein^ 
found guilty of paying bribes to 
membera of Sanremo'a previoaa 
PSO (SociaHst)-controlled town 
council to secure the contract to or- 
ganize the event in IIIS-S and 1989, 

The new festival director, top RAI 
TV panonaUty Pq>po Baudo, guar- 
anteed "transparency" in the selec- 
tion of arti,sts, voting, and organiza- 
tion in an effort to dispel criticism. 

Italy's record industry has been 
urging the organizars to modernise 
the archaic event and promote 
newer artists. Franco Cabrini, man- 
aging director of .^ony Mu.-^ic Italy, 
says, "Sanremo has to place even 
more emphasis on new, emerging 
talent The aueceaa itf Lnira Panaiid 
last year is a good examtde at Turn 
it can help careers and the Indua- 
try." 

Pausini, a CGD/Warnar artiat 
who was just 18 yean old when ahe 
won the new talent section of the 
competition last year, went on to adi 



400,000 copies of her debut album 
and has since achieved international 
success in Holland, Belgium, Ger- 
many, and France (Billboard, Feb. 
12), Major stars Zucchero, Eros Ra- 
mazzotti, and Vasco Rossi also 
launched their careers at Sanremo, 

This year. Pausini competed in 
the section for established stars, 
coming in a respectable third with 
"Strani .\mori" (Strange Love). 

Second place went to actor/come- 
dian Faletti (Dischi Ricordi), while 
the fir.st place award, selected by the 
l.-'jOO-meniber public jury, went to 
the blind singer-songwriter Alean- 
dro Baldi and his self-penned song 
"Passera" (It Will Pass). Baldi said 
of his song, a ballad typical of the 
Italian style of "canzniui" presented 
at Sanremo, "I have always worked 
in the ItaUao melodie atg^ which is 
stin alive and not to be discounted." 

He added. "To win the festival, 
until a few years ago, was the ma.xi- 
mum that an artist could achieve. 
Today, you have to legitimize and 
make credible your victory, which I 
intend to confirm with my new- 
songs." 

Another blind artist, Andrea Bo- 
ealti, «(m this yeut new taloit sec- 
tion with the song "H Mare Calmo 
Delia Sera" (The Calm Evening 
Sea), an RTIy'Sugar Music success. 
Bocelli is a classical operatic tenor 
who mixes the style comfortably 
with light popular music and suc- 
ceeds in transmitting powerful emo- 
tions to his audience. 

This year's festival is viewed as a 
triumph for Italy's independent sec- 
tor, with Dischi Ricordi artists tak- 
ing the first two places in the estab- 
lished section. RTI/Sugar artists 
took first place in the new talent sec- 
tion and fourtii place in the estab- 
lished section with Gerardina Tro- 
vata's powerful song "Non E Un 
Film" (It's Not A Film), a song 
about the tragedy in the former Yu- 
goslavia. 

Two compilations were released 
immediately after the festival. One 
presents artisl.s from the major la- 
bels represented by the IFPl-recog- 
nized trade organization FIMI, dis- 
tributed this year by Sony Music, 
The other showcases the independ- 
ent artists at Sanremo, presented by 
the indie association AFI and dis- 
tributed this year by RTI Music. 
Last year's FIMI compilation, dis- 
tributed by WEA Italy, sold more 
than 200,000 copies, 

Roberto Galanti, MD of BMG-af- 
filiated label DDD, says that San- 
remo does not have the influence on 
the Italian market tlmt it onoe liad. 
"Some 15 or 20 yean ago, songs per- 
formed at the festival could repre- 
sent over 50% of the year's total 
sales, whereas today it's more Uke 
6%. Its Uggeit pawn la that it can 
atin launch a career overnight" 

Record labels also seize the op- 
portunity to reach the record TV au- 
dience to promote their interna- 
tional acts. TUa year's guest stars 
included Etton John ft RnPaul, Phil 
ColUns, Take That with Lulu, .lamir- 
oquai, Incognito, Dee Dee 
Bridgewater with Amii Stewart and 
Matt Bianco. 



■ BY QARY VAN ZUYLBI 



BANGKOK— Continuing its habit 
of acquiring independent music 
firms to facilitate market entry or 
accelerate growth, Warner Music 
International ha.s bought Thailand's 
D-Day Kntertainment and Muser 
.Music from founder/owner Wasana 
Siipikul. 

'The deal allows the major to es- 
tablish a new affiliate, Warner Mu- 
sic Thailand, with Wasana retained 
as managing director, Warner pre- 
viously had been repreaented liere 
by licensee MGA Records, part of 
market-dominant Grammy Enter- 
tainnieru. 

Paul Ewing, Warner Music Inter- 
national VP and regional director 
for Sotttheaat Asia, aays the new 
venture takes over the entire D- 
Day/Muser roster of 18 artists — 
including Ad Carabao, Tom Dim- 
dee, Ead Opakul, Mama BhNB, Kb- 
sab, and Viyada — as well as its 
A&R, marketing, sales, and distri- 
bution infrastructure. 

EMI, Sony, and B.MG already 
have affiliates in Thailand noB^y 
in conjunction with local partners — 
but none has made significant in- 
road.s in local repertoire, which 
takes approximately three-quarters 
of the total market. Polycjram is 
represented by a licensee. Far East 
Bangkok Enterprises. 

Piracy has affected the miyors' 
willingne.s,s to invest in the past, but 
recently there have been improve- 
ments in copyTight protection and 
antipiracy enforcement. "The feed- 
back we're getting is that things 
have vastly impntved," says Ewing. 
'The go\ ernment lias been \ ei-y vig- 
ilant over the past six months." 

Warner's licen.se deal with MGA 
Records expired at the end of la-st 
November; there is a six-month sell- 
off period. Industry stmrces say 
Warner tried to buy Grammy, 
which declined such a deal and re- 
sponded with a joint venture pro- 
posal. While noting that much of the 
local industry speculation is incor- 
rect, Ewing says, "We looked at 
quite a few companies — about 10 — 
and their management. We obvi- 
ously knew Grammy better than the 
others, because we'd been liealing 
with them, Grammy wanted to do 
various things, but we were looUng 
at different options. In the end, we 
liked D-Day the best." It is a 100* 
acquisition, he adds, but he declined 
to reveal the purchase price. 

Wasana, who founded D-Day in 
1990 and aufaaequently bought out a 
partner in 2-,ycar-oId Muser, will 
not yet speak about the deal. All 
that she will say is that "many" 
problems remain as she and Warner 
try to rearrange the two companies 
plus another distribution firm. Mus- 
ika, under the WaiTier Music Inter- 
national banner. About 100 staffers 
are involved. 

The O-Day/Moserntiitnateris 
made up m^Uy of what the Thais 
call "songs for Ufe" pertarm n ra ■ 



sort of Eagles-go-environmentsl 
category. This probably accounts 
for one-quartor of the market, 
which otherwise consists roughly of 
.50% pop and 25% country music, lo- 
cally known as "luk thung," 

Warner gets 39-year-old Ad Ca- 
rabao, Thailand's leading songs-for- 
lifer. His 1987 album "Welcome To 
Thailand" is believed to have sold 
more than a million copies. Other 
notable artists in the same mold, 
but less popular, are Tom Dundee 
and Carabao's brother, Ead Opakul. 

The new company has little pres- 
ence in the lucrative pop music mar- 
ket, almost all of which is produced 
by (irammy. And artists like Cara- 
bao pale when compared to pop 
atara Uha Thoogehai Mdniyte and 
Christina, both of whom can chalk 
up sales of 3 million-plus tapes per 
album. 

However, Warner will "be ag- 
gmiraly looking It aigning new 

artiste and eatabushed acts," ac- 
cording to Ewing, "If the deals 
make sense, we may be signing ma- 
jor stars from other labels." He 
notas that tha utto IM>ay/Muser 
roster has now been signed to 
Warner for the world. 

The executive adds that outside 
Thailand, such artists' best pros- 
pects lie in neighlxiring Vietnam, 
Cambodia, and Laos. "We see that 
as a natural direction for those art- 
ists, given that they travel into 
those countries. Ttierell also be one 
or two who can break ebeiriiere in 
Asia" 

The legitimate prerecorded mu- 
sic market in Thailand (population: 
58 million} was worth approxi- 
mately .^91 million at w holesale last 
year, according to preliminary esti- 
mates from the IFPI, w hich has an 
office there. Total units were 29 mil- 
lion cassettes and 900,000 CDs. 
Hnth \alue and units apiiear lower 
than the previotLs year, but an IFPI 
spokeswoman says this is because 
of downwardly revised figures for 
1992. not because the market de- 
clined in 1993, As elfsewhere in Asia, 
gathering industry statistics is an 
inexact process. 

Thailand remains on the U.S. 
Trade Representative's priority 
watch list, but this is a peg lower 
than a previous classification after 
the nuda showed a greater wOlbig- 
ness to protect intemational copy- 
rights. A new copyright law is going 
through parliament and should be 
enacted within six months. 

Honever, it is not the Inr that is 
important but enfbrcement Some 
crackdowns have occurred in the re- 
cent past, but, cunnusly, the steady 
drop tmm 95% pirated international 
tape aalea to araond 1SK hni more 
to do with enforcement of a Q>m- 
merce Ministr\- labeling law and an- 
other price-tL\iiig regulation, which 
makes it difficult for pirates to avoid 
and aaaiata the pidke. 

if iUom WMto in IiOwiM. 



BiUbocicl 



BIG 7 I ESSENTIAL 



1. Inlwfiational Biiyw'a GiMMThntMfldwidnmutietvklao 

business-to-business directory jampaeksdwMi racoRl ft vMao oo'a, music 

publishers, distributors & more. 

2. International Tal*nt ft Touring Directory: The source for U.S. 
& International talent, booking agencies, facilities, services & products. 

3. Racerd Retailing Diractory: Detailed information on thousands of 

independent music stores & chain operatnns acrass the USA. 

4. Intomatienal TapeAHse Diraelonr: Alt Ihe Mb on p rol i sa lon a l 

services & supplies lor the audn/vidso tapaWiac indushy. 

B. WaahvUlo ■igUPwlgr Man l n B ni—ntinl a Tha moal 

comprehensive resouroo of buainasa-to-business nstngs for Ihe Naiiniile 

regk)n & country music genre available. 

6. international Recording Equipment ft Studle Dlrectotyi All 

the facts on professional recording equipment, studios S equlpfflani usage. 

7. International Latin Music Buyer'a Guide: The essenW tool Ibr 

finding business contacts in the latin music marketplace. 

For faatest service call: 1 -800-223-7524 er 1 •800-344-71 IB. 
In NY call (2t2| 53»«174. In NJ call |MM| a«a-41Sa. 



Mail e oniiliftmfaHtKtmami DlMeairtsa. P,a Bos aPtB. talnwocd. MJ BB7II1 

Name 



Company 



Address 



City. Stale, Zip 



Checklorl miDiad. awga: OVIaa OMC OMlIX 

Cardr E»Oale 



Signature 



Please add $4 par dfcedayhrsHpplne 010 lermisnia l lpw d artery. iiszaoia 
Add apftcsMe talas B« in NY, NJ. OA, TN, iiW. «., W * DC. Msdssatalkial. 
» Copies Amount 

1994 Inlemational Buyer s Guide (8064- 1 ) $95 

1994 hlemalional Talent a Touring Orectoiy (6062-5) J75 

1«94RaconlRetajllnoOit«e«i(y(a074-«)«12S 

1993 IniematloflalTapa'DiscDIracioty (8060-9) (40 

1993 Nashville 615/Counlry Music Sourcetwok (8061-7) $40 

1994 Inrt Recording Equipment S Sludio D rec;ory [8063 3) $50 
1993 Intemational Latin Music Buyer s Guide (8071-4) $55 
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5th y^hiiat Ihterriiational 
LATIN MUSlI CONFERENCE 

May 16 - 18^ 1994 
Hotel Intercontinental iiliami 

THE RISE OF LATIN MUSIC 

IlBOard's unparalleled commitment to the latin market continues to set the pa^ 
as the industry reaches new heights. this year's conference will take' 
a more in-depth and challenging look into th£ creativity and 
business of taking latin music into the mainstream. lojn professionals 

from around the wokip as they unite' 
to examine ways of elevating latin music to the next platfau. 

■ f ■ ■ ' 
. LET'S CELEBRATE THE ORIGINALIW OF LATIN MUSIC AS IT 

CLAIMS ITS PLACE AS THE HOTTEST GENRE OF THE 90^! 

SPECIAL AnRACTIONS 

Hard Rock Cafe Brunch 
* Live Artist Showcases 
Special Keynote Address 
* El Premio ASCAP 
' Billboard Latin Music Awards 
* A Night of live Brazilian Music 
■ OTHER AHRACTIONS TO BE ANNOUNCED 

CONTACT INFORMATION 

Melissa Subatch 
(212)536-5018 

Angela Rodriguez 
V * (305K41-7976 



HOTEL 

ACCOMMODATIONS 

""'^^^ Hotel Inter'CfMitinental Miami 
For reservations catt^(305)s57-iooo 
R($om rate $115.00 singly or double 
0 insure room please mdke reservation byTAprll 17th* 

Cut out form and mail to: Billboard Latin Music Conference, Att: Melissa SubMch. 1515 Broadway, 14th fl, Mew York, NY 10036 
REGISTRATION FORM 



This form may be duplicated - Please type or print clearly - Make all payments to Billboard 

FIRST NAME: LAST NAME: 

COMPANY : TITLE: 

ADDRESS: 

CITY: STATE: ZIP: 



\*m paying by: 



Check 



. Money Order 



. Visa/MC 



. AMEX 



Credit Card Number: . 



. Expiration Date: . 



Cardholders Signature: 



(Credit Cards not valid without signature t expiration date) 

REGISTRATION FEES ARE NON-REFUNDABLE 



y* ■ 



BUSINESS PHONE: 



.FAX: 



.DABLE ^ ^ 
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AUSTRALIA lAusimiw Recom Inouwy Auk ) 3/20/94 



CANADA ITW Recnd) 3/7/94 



GERMANY lOaUMUMnninfm 



I ITALY IMusica e Dischcl 3/14/94 
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WEEK 

1 
2 
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12 

16 
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SINGLES 

ITS ALRIGHT EAST 17 tcmoonraiYCRMi 
WKATTAMAN SALT-N PEPA POi«I0*l«x*M*A" 
THE POWER OF LOVE CELINE DION CP«; 
SAID I LOVED VOU . . BUT i LIED MICHAEL 

BOLTON OiMiij. 

SLAVE TO THE MUSIC TWENTY 4 SEVEN possuw 

WITHOUT YOU MARIAH CAREY Columbia 

GIVE IT UP CUT N MOVE mi 

FEELIN' ALRIGHT F V C, oifps^buo 

SING HALLELUJAH OR. ALBAN BIK 

ASSHOLE DENIS LLARY POiYKm.pa.nw/kU 

DUM DA DUM MELODIE MC ytcin 

ANYTHING CULTURE BEAT co^Mpjj 

WHATS MY NAME? SNOOP OOGGY DOGG »«»«£» 

AU FOR LOVE BRYAN ADAMS^ROD STEWART/ 

STING 

CAN WE TALK TEVIN CAMPBELL «v«hn£h 
MOVING ON UP M PEOPLE «MC 
SHOOP SALT N PEPA "01 vpw^i tgwm 
THE POWER OF LOVE BEVERLY cacsMi 
THINGS CAN OHLV GET BETTER D REAM wuno 
HEY MR. D.J. ZHANE epic 



MICHAEL BOLTON THE ONE THING Columbia 
SOUNDGARDEN SUPERUNKNOWN MM 
MARIAH CAREY MUSIC BOX cmuMsu 
BRYAN ADAMS SO FAR SO GOOD UM 
TORI AMOS UNDLR THE PINK marner 
HOODOO GURUS CRANK BMG 
DIG DEEPER pvc^dc^am 

SALT N PEPA VERY NECESSARY poiydohwitoram 
CELINE DION THE COLOUR OF MY LOVE !Pic 
DOOBIE BROTHERS LISTEN TO THE MUSIC 

MONKS OF SANTO DOMINGO GREGORIAN 

CHANTS FMi 

THE BADLOVES GET ON BOARD MiiSHBOowEsrvAi 

CULTURE BEAT SERENITY Columbia 

PEARL JAM VS lpic 

JANET JACKSON JANET. viaGiR 

COUNTING CROWS AUGUST AND EVERYTHING 

AFTER iEPftNBMG 

BJORK DEBUT pclyoorpolvgpam 

NKOTB FACE THE MUSIC roiuMBiA 

RICHARD MARX PAID VACATION EMi 

ALICE IN CHAINS JAR OF FLIES colcxoa 



NEW ZEALAND (Rianzi 3/9/94 



SINGLES 

HIP HOP HOLIDAY 3 THE HARD WAY pestiyal 

BREATHE AGAIN TQNI BRAXTON arisia 

I can SEE CLEARLY NOW JIMMYCLIFF chksswy 

HERE I STAND BITTY McLEAN fesi™ 

DON'T LOOK ANY FURTHER M-PEOPLE 

OeCONTRllCL.WBMG 

WE AINT GOIN OUT LIKE THAT CYPRESS HILL 
5CY.Y 

THE POWER OF LOVE CELINE DION soky 

STAY U2 ISL AS^L-Ol YGRAM 

WHAT'S MY NAME SNOOP DOGGY DOGG yvaelbeh 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 

STING AAM 

ALBUMS 

ALICE IN CHAINS JAR OF FLIES so«r 
CYPRESS HILL BLACK SUNDAY so«» 
THE POLICE GREATEST HITS MM 
MICHAEL NYMAN THE PIANO virgin 
BRYAN AOAMS SO FAR SO GOOD aam 
TONI BRAJCTON TONI BRAXTON arista 
M-PEOPLE ELEGANT SLUMMING stCONSIRUCTKMi 
QMG 

OTTMAR UEBERT NOUVEAU FLAMENCO yam 
OTTMAR UEBERT THE HOURS BETWEEN NIGHT 
& DAY so«Y 

N2 CAST RECORDING JESUS CHRIST SUPERSTAR 

POLYGRAM 



AUSTRIA lAuanan IFPI/Ausikbti Tod 301 3/19l'94 
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SINGLES 

AIL FOR LOVE BRYAN ADAMS/TOD STEWART/ 
STING **M 

OMEN III MAGIC AFFAIR [mi 

MOVE ON BABY CAPPELLA ton 

RETURN TO INNOCENCE ENIGMA viroin 

ANYTHING CULTURE BEAT soni 

U GOT 2 LET THE MUSK CAPPELLA EWO 

irSALRKWT EAST 17 lONDOftroiyGftAM 

GET-A WAY MAXX echo 

THE S(GN ACE OF BASE pol^mm 

RIGHT IN THE NIGHT JAM & SPOON som 



KURTI OSTBAHN t DIE CHEFPARHE TR05T & 
RAT POLYGRAM 

KURTI OSTBAHN t DIE CHEFPARTIE SAFT & 
KRAFT TOITGROM 

HUBERT VON GOISERN OBNUNDUNTN bmg 
ZZ TOP ANTENNA QtPTH'BMa 
SOUNDTRACK PHILADELPHIA sonv 
BRYAN AOAMS SO FAR SO GOOD um 
NOCKALM QUINTETT GOLD koch 
ENIGMA THE CROSS OF CHANGES vhki'n 
MEAT LOAF BAT OUT OF HELL II vwgin 
ACE Of BASE HAPPY NATION POLvtMAM 
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SINGLES 

THE POWER OF LOVE CELINE DION iwtMwt 
SAID I LOVED YOU . . . BUT I LIED MICHAEL 

BOLTON CLU uMaii>.v->NY 

WHATTAMAN SALT N PEPA next piaieau POO 
GETTOJAM DOMINO :lUuM8IA.^N¥ 
WITHOUT YOU MARIAH CAREY DXuwsifcSONv 
JUST KICKIN' IT XSCAPE IPicsony 
GROOVE THANG ZHANE motowvpgp 
STAY ETERNAL cmicema 
UNDERSTANDING XSCAPE coL^jMmsow. 
FAMILY AFFAIR SHABBA RANKS iposonY 
PLEASE FORGIVE UE BRYAN ADAMS Uu>pcd 
I'M IN THE MOOD CF CE PENISTON aam.txid 
HERO MARIAH CAREY mlumqi^-so'-v 
INSANE IN THE BRAIN CYPRESS HILL QUAi't>« 
MISS YOU IN A HEARTBEAT DEF LEPPARD 

STAY U? <,IA^=.^D 

AIN-T GOING OUT LIKE THAT CYPRESS HILL 

DIRTY DAWG NKOTB cdLuumi^^v 
SKIP TO MY LU LISA LISA {miceua 
VOOGOTMEFLOATIN' PM DAWN .slan&*gd 

ALBUMS 

CELINE DION THE COLOUR OF MY LOVE EPiOSONt 
ENIGMA THE CROSS OF CHANGES vrgincCma 
COUNTING CROWS AUGUST AND EVERYTHING 

AFTER txiCvM 

ACE OF BASE THE SIGN a«>hhmu 
VARIOUS ARTISTS PHILADELPHIA -"icwNv 
TOM PETTY I. THE HEARTBREAKER5 GREATEST 

HITS vcn/.'4i 

SMASHING PUMPKINS SIAMESE DREAM vmiiv 

CfMi 

MARIAH CAREY MUSIC SOX cotuMaiA-sONY 
BECK MEILOWGOLO oc.r..m 
ALICE IN CHAINS JAR OF FLIES COIUMBK^SOW 
TORI AMOS UNDLR THE PINK tASIwtSIWL* 
TONI BRAXTON TONI BRAXTON *niSl*W»G 
VARIOUS ARTISTS AWESOME 3 mmi 
BRYAN ADAMS SO FAR SO GOOD uv.VGD 
SASS JORDAN RATS AqLUF^iiiS/MCA 
AEROSMITH GET A GRIP itfFiN,v,Ni 
SALT-N-PEPA VERY NECESSARY nekT plateau 
PEARL JAM VS. ii^.sOfi' 
MEAT LOAF BAT OUT OF HELL II MCAuw 
ROCHVOISINE I LL ALWAYS BE THERE Siao 



SINGLES 

OMEN III MAGIC AFFAIR EtEcrnoLA 
ITS ALRIGHT EAST 17 icwooHMCtRCNCMt 
ALL FOR LOVE BRYAN ADAMSWM) STEWART/ 
STING «4M 

MOVE ON BABY CAPPELLA :tt 
HAPPY PEOPLE PRINCE ITAL JOE^MAR east west 
RETURN TO INNOCENCE ENIGMA ^tnGiN 
RIGHT IN THE NIGHT JAM & SPOON -sunr 
LET THE BEAT CONTROL YOUR BODY 2 
UNLIMITED :v. 

STREETS OF PHILADELPHIA BRUCE 
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

GERMANY: With clothes and hairdos reminiscent of iegendar>' '60s girl groups like the Ron- 
ettes and the Shangri-Las, Berlin-based band the Lemonbabies is grabbing attention vnth 
a youthful blend of upbeat pop similar to that of the early Bangles, Go-Go's, and B-52'8. The 
four girls — average age 19, and two of them still at school — are not expert instrumentalists 
or singers (although they do pull off some neat, a cappella, four- 
part harmonies). Rather, they are diamonds in the rough, with a 
bright, spai'kling charm. Powered by ragged guitars, drums, and 
the distinctive sound of a Farfisa organ, their good-time music is 
fun, fi*esh, and very much written from a teen-ager's perspective. 
With a line-up of Dodo (organ, violin), Diane (guitar). Julia 
(drums), and Kaja (bass), the band convened in 1990. It released 
its debut EP, "Fresh'n'Fizzy," the following year on indie label 
Twang Records. After signing to Sony in 1992, the band made 
waves at the PopKomm music fair in Cologne, and last month un- 
veiled its debut album, "Poek It!" (an expression invented by the girls meaning "Hug It"). The 
Lemonbabies themselves are being embraced by audiences on a lo-city tour of 200-500-capacity 
club venues. ki.ue weinert 

PHILIPPINES: Eveiy morning for eight years, Regine Velasquez's father took her to the beach. 
He sat on the sand and watched as his daughter walked into the Pacific Ocean up to her neck 
and then sang for two hoiu-s. The result of this unorthodox training was a slender, five-foot- 
five Filipino teen-ager with the neck of a sw an and the al)ility to Ix'lt out a song like a .-reasoned 
pro. The voice is why PolyGram's Asian A&R guru Alex Chan took a chance with Velasquez, 
now 2^4 and the countiy's top female act. Chan mastermindefl the singer's first international 
album, "Listen Without Prejudice." and ho|K's to prove that Asian artists can sing in English 
and succeed. He's stacked the deck with a lead-off duet betw een Velasquez and Chine.'ie super- 
star Jacky Cheung on the song "In Love With You." Their .soaring hai-monies will likely ix'mind 
listeners of Aladdin's "A Whole New World" and the voice of female singer Lea Salonga, also 
from the Philippines. "Can you believe the power in |Velas(iuezsl voice?" Cheung remarkeil. 
gT-;u*iously playing second fiddle after the song's debut at a PolyGram media banquet in Hong 
Kong. For her own part. Velasquez was more cautious. "If it works, it works," she said. "I'm 
a little too amazed by this whole thing to think much about the futui'e." Another standout cut 
is "Follow The Sun." a numlH'r wiitten by Glen Medeiros and knockeil into fihi\\w by Velas- 
quez. Me<leiros. and a couple of protlucers ai'ound a hotel room piano, late at night during last 
year's Shanghai Film Festival. .mike levin 

SWEDEN: The Swedish Grammy Awards i-eflected developments in a year during which several 
of the country's acts have enjoyed outstanding international success. Politico-ra|>metalheads 
Clawfinger took away two awards: best hard rock gi*oup and best video for its single '*The 
Truth" (EastWest). So loo did nip-funk collective Stakku Bo, for best newcomer and best mod- 
em dance music album for "Supemarkel" (Stockholm Records). The award for best i>op group 
went to Ace Of Base in the wake of its album "Happy Nali(m" (Mega* Metronome). Best male 
pop arti.'it went to Eric Gadd, while Atomic Swing (Global Pulse, May 8, 1993) received best 
rock gi'oup award for its debut album. "A Car Crash In The Blue" (Sonet). The enigmatic eham- 
bei'-rtK'k fusion act Fleshquartet (Global Pulse, Nov. 27. 1993) was honored with best album 
of 199:J for its mastei'ful collection "Flow" (MVG/MNW). Other winners included the jwpular 
Louise Hoffsten (l>est female pop'rock aitist) and veteran rocker Ulf Lundell, who received 
awaifls for arti.'it of the yeai- and best male rock artist. KEN NElTliNE 

IRELAND: The National Concert Hall was the venue for Music Now, a 10-day celebration of 

new Iiish music (Feb. 18-27) presented by state broadcaster RTE and sponsored by the Irish 
Music Rights Organization and the ContemiH)rary Music Center. Among those taking part 
wei-e Concorde (with recent music by Raymond Deane. Jane O'Leary, Stephen Gardner, 
and Ian Wilson), Dublin Jazz Collective, Ronan Guilfoyle (who premiered his "Concert^) 
For Jiizz Guitar"), and the National Symphony Orchestra. A young composers" concert in- 
cluded works for chamber ensemble by Elaine Agnew, Siobhan Clearj', Deirdre Gribhen, 
Ann Hoban, and Grainne Mulvey. SoundWorks, a children's music workshop, consisted of 
an open performance of comiwsitions developed by children from three Dublin schools during 
a six-week creative improvisation project led by composers Rhona Clarke, Dawn Kelly, and 

Guilfoyle. KEN STEWART 

BELGIUM: "The Great Subconcious Club" (Sony), the stunning debut album by the Choice, has 
proved a continuously strong seller since it was released last October. With sales now exceeding 
lO.OOO Lmits. it has been boosted by the release of four succe'^sive hit sin- 
gles, most recently "Winter." which came out last month. Built around 
the nucleus of song\Miter Gert Bettens and his sister, singer Sarah Bet- 
tens, the Choice has proved its appeal with a catchy pop foinnula refiect- 
inga broad range of inlluences from Simon & Garfunkel to Eurythmics. 
The hiics ai-e particulai'ly inspired, and audiences on the band's recent 
nationwide tour clearly knew the words to many of the songs by heart. 
The Choice's production company. Double T Music, has invested in a 15- 
minute video of the band, which includes three songs: "The Ballad Of Lea 
And Paul". "I Smoke A Lot," and "Me Happy." The latter is in rotation 
on MTV Euro[)e. and Sony Music Belgium is about to introduce "The Great Subconcious Club" 
as a Europewide priority, with the U.K. (Epic) and U.S. (Columbia) to follow suit before Eas- 
ter. .MARC >IAES 
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Dance Music (And A Punk Jester) 
Captivate Eclio Awards Ceremony 



I BY DOMINIC PRIDE 



F'K.\NKFI.*KT— A.S a shnwrast- U) the 
world for German talent, the third 
Echo Awards ceremony fit the bill — 
much to the i\'lief of the a)untp>''s rec- 
oitl business. 

Faithfully echoing' the salen patterns 
of the previous year, world-class, ex- 
portable, commercial dance music wus 
the clear winner, with Hatldaway and 
Culture Beat takinp tw(} awimis each. 

Following close behind were the 
home-)?rowTi, punk-linjfiHl German acts 
Die Toten Hosen, Die Prinzen, and 
newcomers I]le};al 2001, who amon^r 
them (loniinatetl the national aw~drds. 

Held Mai'ch 8 in the simipluous m»Id- 
decke*! summndinpi of t>ie Alte Oper 
(Old Opera House) here, the Echoes 
were oi^anized by the German Phono 
Academy. For mwt of the awards, win- 
nei-s were honoi*ed on the basis of sales 



during the 12 months ending Feb. 2S. 

In contrast to the effoils of the pre- 
\'ious two yeais, the show was slickly 
produced and pixtfessionally hosted by 
TV pei*s«nality ami foimer music pub- 
lishei* Fritz Egner. The progi-am was 
filled with irony, humor, and sur- 
prise — Rood news for an intlustiy audi- 
ence that has the potential to be c\Tii- 
cal. 

Wits may well ha\'e been sharpened 
by th(* presence of TV cameras taping 
for a one-hour broadcast March 31. 
with a pityectiKl audience of some 10 
millwn. Still, the ceremony ran over iU 
allocated time by an hour. The pace 
was somewhat im|)ro\ ed by a shuffle of 
the awanls, with the classical Echo be- 
ing hoistwl out for use March 25 in a 
separate ceremony at chissical trade 
meet KlassikKomm in C()Iogne. 

Had<lawa>', honoral for best national 
single and Ik'sI national dance single. 



CASEBOOK: 
HERBERT GRONEMEYER 



ERBERT Gronemeyer. this 
year's Echo winner as best na- 
tional male artist, ranks along- 
side last year's winner, Marius 
Miiller Westernhagen, as one of 
the two pillars of German-lan- 
guage rock. His 1993 EMI Elec- 
trola album "Chaos" is regarded 
by many as the artistic high point 
of his career, with reflective, per- 
sonal lyrics on singles such as 
"Land I'nler" (Land Below) and 
"Fisch Im Netz" (Fish In The 
Net). 

Gronemeyer has carried the 
torch for a generation of post-war 
Germans, injecting a touch of hu- 
mor and sarcasm into his obser- 
vations of their national obses- 
sions and lifestyle. For example, 
earlier recordings on Intercord 
such as "Kadett," on the album 
"Gemischte Gefiihle" (Mixed 
Feelings), poked fun at the com- 
mon man's pride in driving the 
German equivalent of a C'hevette. 

His album titles and subject 
matter often are a watermark of 
national sentiment. His previous 
album. "Luxus," released in 1990. 
touched on the materialism of the 
'HOs, whereas "Chaos" encapsu- 
lates the feelings of uncertainty in 
post-unification Germany. 

With the rise of neo-fascist 
groups in Germany, Gronemeyer 
has added his voice to the increas- 
ingly vocal majority: "Die Harte" 




HERBERT GRONEMEYER 



depicts the life of a supposedly 
tough skinhead who lives with his 
mother. 

Gronemeyer was the first Ger- 
man artist to release a CD-ROM. 
The disc contains images, lyrics, 
and music from the album and 
videos to "Chaos" that can be 
manipulated by computer users. 
He belives that artists, rather 
than technicians, should show the 
way forward in interactive media. 



performed "What Is Love," and Cul- 
ture Beat, which won the Echo for 
most successful single abnwl, deliv- 
eral a rendition of the winning song 
"Mr. Vain." 

Egnei- poketl fun at the Grammys in 
his oix'ning i-emarks, sa.\ing that the 
most thanks went to God, with Clive 
Davis a clcjse second. The tiL\e*io-cIad, 
bilingual Ha<klaway almost i"emained 
faithful to that maxim, thanking the 
BMG family and then Arista. 

Frank Fenslau accepted the awani 
for l>est national pi-oducer on behalf of 
his brother Torsten. pixxlucer of Cul- 
ture Beat, who died in a car crash last 
year. Fittingly, the awanl was pres- 
entefl by Grammy winner Hai-old Fal- 
termeyer. composer of "A-xel F," the 
theme music to "Beverly Hills Cop." 

Sweden's Ace Of Ba.se scooixmI ui> 
the best international act awaixl. and 
was on hand for a ivndition of the No. 
1 Euro single "All That She Wants." 

The iK'st videodip awanl went to Die 
Prinzen for "Alles Nur Geklaut" 
( Everything's Stolen), in which it "bor- 
rowed" a string of ideas from famous 
videos such as RolK'ii. Palmer's "Ad- 
dicted To Love" and Queen's "I Want 
To Break Free." The vitkn) award was 
chosen by viewers of Viva, the (ierman 
music channel, and presented by VJ 
Nils Bokelberg. 

Die Piinzen had an awaixl of its own 
to pre.sfnt: Its publisher, Georg 
(Jlueck, was hauled up on stage to re- 
ceive the "Gi)lden Nose" trophy for his 
work dming the year. 

Die Tolen Hosen. one of (Germany's 
longest-standing and most colorful 
punk bands, won national gi-oup of the 
year honttrs. The memlwrs gained a 
laugh when they said how much the 
awanl mciuit to ihem, while simultane- 
ously stuffing their trophies into a 
trash bag. 

Poking fim at the corporate world. 
Toten Ho.sen's members first thanked 
the BMCI gi'oup and then realizecl theii* 
label's distribution had change<l to 
EMI nine months ago. 

Toten Hosen lead singer and ring- 
leader Ciunpino probably should have 
been given an awanl as official Echo 
jester. When Di-. Michael Kunze des- 
cribed lifetime achie\ement awaitl win- 
ner Udo -lurgens as "one of the Ix-st 
I,\iic wiiters of the countiy," Campino 
was seen atop his table taking (he 
ci-etiit. 

Toten Hosen 's label. Virgin, look 
home the best marketing campaign for 
the gi-oup's album "Kauf Mich!" 

Commented \'ij-gin managing dij*ec- 
tor Udo I*ange. "Their campaigns are 
stressful, fun, but ultimately success- 
ful." 

Best national male artist was Her- 
bert Gronemeyer, who t<K)k the awanl 
for the .second time in three years. 
Gronemeyer was accompanied by an 
all-acoustic, eight-piece band for an ex- 




HADDAWAY 



CASEBOOK: HADDAWAY 



UHARLSMATIC. Caribbean-born Haddaway became an international 
star last year with his first single for Coconut Records. "What Is Love." 

The single, wiitten and produced by Dee Dee Halligan (aka Tony Hen- 
drick, co-managing director of Coconut) and Junior Torello. was released 
in Germany in January 1993 and immediately look otT, hitting No. 1 in sev- 
eral European territories. It was a No. 2 hit in the U.K. and Germany, 
where it sold 900,000 copies. Released in the V.S. on Arista, it climbed to 
No. 11 on Billlward's Hot 100 Singles chart and achieved gold status. 
W'orldwide .sales ai-e at 2.6 million copies. 

The follow-up single, "Life (EverylMwly Needs Somebody To Love)," was 
release<l in July and has sold 1.5 million copies, peaking at No. 2 in Ger- 
many, No. 6 in the U.K., and No. 42 in the U.S.. where the artist is doing 
a promotional tour. 

Haddaway's self-titled album was relea.sed in mid-September and has be- 
come a lop 10 seller throughout Europe. In Germany, it shipi>ed 180,000 
units, according to the record comi>any, entering the official Musikmarkt 
charts at No. 12 and later peaking at No. .5. It also has been a .strong seller 
in markets including Chile, Brazil, and Mexico, where Haddaway will un- 
dertake a three-week tour in April and May. In the U.S.. Haddaway has 
achieved Billboard HeaLseekers status. 

The ihii-d single, "I Mi.ss You," was released in November and charted 
in eight European tenitories. Worldwide sales are at 300,000, and BMG 
Ariola says several territories prefen*ed to release this ballad on compila- 
ti(m CDs and concentrate on selling the album. A fourth single, "Rock My 
Heart," was released March 7. 

A native of the island of Tobago, Haddaway now makes his home in Co- 
logne. EI.LIE WEINERT 



otic version of his cuirent single, "Die 
Hiiite." 

Winner of the best male interna- 
tional artist catt^oi^' was Meat Loal'. 
"Hen* Loaf," as he was introduced by 
the award's presenter, comedian Dirk 
Bach, was unable to attend, but 
thanked the audience on \ideo for his 
awarfi by attempting to tap dance. 

Bonnie T>ier was V(tted lx;st interna- 
tional female artist, \indicating years 
of working in Germany with her Ber- 



lin-based label, Hansa. Tyler per- 
fonned the .song "Stay." 

Metal siren Doro romped home in 
the best national female artist cate- 
goi>-. although a \ideo took the place of 
her live performance. 

A bonus for Volksmusik fans came 
when Austrian-born Angela Wiedl 
thanked the audience for her best fe- 
male schlagerA'olksmusik artist Echo 
with a captivating yodel. 

((\>iiti fined on fHU/e 70} 
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i Echoes Honor Torsten Fenslau 

Posthumous Award To Culture Beat Producer 



I BY ELUEWEINERT 



The late producer/DJ Torsten Fenslau. left, witti the members of Culture Beat: 
vocalist Tanya Evans and rapper Jay Supreme. 



FRANKFURT— Torsten Fenslau. the 
man who bi-ought techno to the masses 
through Culture Beat, the band he pro- 
duced, was honored posthumously with 
the producer of the year award at the 
Echos. Fenslau died in a car accident 
last November at age 29. 

Fenslau. who made his home in 
Darmstadt in the Frankfurt area, won 
acclaim as one of Germany's most crea- 
tive and innovative DJ/producers. He 
originally aimed to become an archi- 
tect but, as a student, began tt-orking 
as a DJ. 

For the past 1 1 years he was a DJ 
at renowned Frankfurt disco Dorian 
Gray. He also worked at radio station 
Hessischer Rundfunk in Frankfurt, 



For One Night, Frankfurt Is Glamorous 

Artists Mingle While Execs Revel In Echo's Success 



This roundftp of Echo t^rentu Mtw pifptn-ed by Wotfgang 
Spuiir, EUie WeiueH, and Dominic Pride. 

Glamor is never a word associated with the 
rather sterile city of Frankfurt, but for one night the 
Echo Awai'ds brought the two together. 

For an industry dotted ai*ound five cities in different 
corners of Gennany. the post-Echo party was a rare oc- 
casion for artists and ("xccutives to schmooze and con- 
gratulate one another, swap gossip, and meet old friends 
and associates. The attendees also showed they knew the 
meaning of the word "buffet." 

It certainly was the first time in the three years of the 
Echo Awards that the Gennan business had experienced 
such a glit2j' occasion, with a panoply of national stars, 
movers and shakers, and the inevitable high-class hang- 
ers-on. 

Money matters: Ballhasar Schramm, whose le- 
gal firm, Lichte & Schramm, is coordinating the collec- 
tion of Echo funds for Nordoff-Robbins Music Therapy, 
said, 'The industrj' here is only just getting u.ned to such 
fundraising events." The bottom line: Echo raised 
100,000 marks in ticket sales and another 60,000 marks 
in pledges on Echo night, for a total of $100,000. Not bad 
for beginners. 

While thinking of more cost-effective ways of fundrais- 
ing, Wolfgang Orthmayr. purchasing director for re- 
tailer WOM, suggested that the money could be better 
shoveled from the record business into charity by donat- 
ing a couple of marks from those "secondary exploita- 
tion" compilation albums. Others suggested he might 
have missed the point of the evening. 

Brandishing their matte steel Echo trophies*, 
artists mingled happily with mere mortals among the 
golden pillars of the Alte Oper's foyer. Not content with 
performing one song onstage, Bonnie Tyler joined in 
with the after-show pianist for a couple of impromptu 
numbers. 

Among the least boisterous of the partygoers 
were the four members of Sweden's Ace Of Base, hoping 
to blend into the background at their comer table. But 
they failed miserably on account of the cluster of 18-inch- 
high Echo trophies in the center of their table. 

What the Swedes lacked in spirit was compensated for 
by the combined members of Die Prinzen and Die To- 
ten Hosen, who proved to be birds of a feather when it 
came to the serious business of staying up late and dis- 
cussing very little at great length. Chief agitators were 
Die Prinzen's flame-haired Sebastian and Die Hosen's 
lead singer, Campino. 



Other, more bizaiTe combinations who got on like a 
house on fire were "Grandaddy" Udo Jurgens and Die 
Prinzen. and Volksmusik yodeler Angela Wiedl with 
rockers Illegal 2001. 

Demonstrating that i-ock'nroll and family val- 
ues are not incompatible was Herbert Gronemeyer, 
making the rounds with his wife, Anna Henkel. A^ked 
how it felt to \rin an Echo, the artist sun eyed the assem- 
ble<l guests and said modestly, "The prize itself Isn't -so 
important — it's that the business has a chance to meet 
in one place." 

Not WITHSTANDING the party atmosphere, old dif- 
ferences between Gronemeyer and Phono Academy 
chairman Gerd Gebhardt (day job: Warner Music man- 
aging director) couldn't be reconciled. Still sour at not 
being consulted by the Phono Academy about Lufthansa 
airlines' involvement in an anti-racist charity project in 
which he took part, Gronemeyer refused Gebhardt's out- 
stretched hand of reconciliation. Maybe next year they 
will kiss and make up. 

The rebuff failed to dent the armor of euphoria sur- 
rounding Gebhardt, who has been grappling with the 
Echo since its inception two years ago and only now can 
eiyoy the fruits of his labor. 

Stealing some thunder was EMFs GSA pres- 
ident Helmut Fest, cigar in hand, looking like the cat 
who got the cream after announcing the buy-up of Ger- 
many's biggest indie, Intercord. The deal was the big 
topic of conversation at Echo, and as the night wore on, 
speculation placed the purchase price at more than 1 bil- 
lion marks. "Crazy," was Fest's comment, though it is 
believed that the regular "undisclo.sed sum" was indeed 
Fest's trump card in the major-label poker game for the 
indie. 

BMG Ariola president Thomas Stein spotted Fest 
joking with PolyGram chief Wolf Gramatke, who took 
Fest's last 50 mark note and stuck it to his forehead. 
Stein noted it was the "last one left after that Intercord 
deal." 

Looking slightly less pleased was Intercord's hottest 
rock act Pur, which, in addition to ending up in the 
clutches of a m^jor, ^so was the only act to perform at 
Echo and not win a prize. 

Remember the Weather Girls? Germany has never 
forgotten them, and their presence at the party was im- 
possible to miss. Martha Wash was convinced the floor 
was shaking in the old Opera House. "I know about 
shaky ground. I'm from San Francisco!" she declared. 



where he presented two dance music 

shows. 

In a Billboard interview. Fenslau 
said. "My heart belongs to dance music 
because this kind of music is honest. To 
get people dancing means that they are 
acti\'ely moved by the music, whereas 
merely listening to music is only pas- 
sive." 

Fenslau was known to test the dance 
appeal of his upcoming releases on the 
dancefloor at the Dorian Gray club. "At 
some point I was no longer satisfied 
with merely playing records, and 
started editing and experimenting with 
existing recordings," he said. 

In 1988. on the label Z\'X, Fenslau 
released his first production, "The 
Dream," by the project group Out Of 
The Oixiinary. The track included ex- 
cerpts from the Rev. Martin Luther 
King Jr.'s legendary "I Have A 
Dream" speech, underscored with 
dance l)eats. 

One year latei*. Fenslau scored his 
first hit with Cultui^ Beat's "Erdbeer- 
mund" on CBS. The song sjient 18 
weeks on the official Gennan chails. 
peaking at No. 11. The English-lan- 
guage version, titled "Cherrj' Lips." 
reached No. 55 in the U.K. and hit the 
top 10 on the Billlmanl dance chart. 
Four years later, Culture Beat mas- 
sively surjjussed that success. Upcom- 
ing an international phenomenon. 

"Mr. Vain" (Dance Pool/Sony Mu- 
sic), the first single from Culture 
Beat's 199li album "Serenity." held the 
No. 1 sjjot in Gennany for nine weeks 
and sold platinum (500,000 copies). It 
also hit the top of the charts in 11 Eur- 
opean countries, including the U.K., 
and climbed to No. 17 on Billboani's 
Hot 100. 

"Serenity" has sold more than 1 mil- 



lion copies worldwide; in Germany it 
heading for platinum status, with more 
than 400.000 copies sold. Two follow-up 
singles from the album, "Got To Get 
It" and "Anjlhing." went gold in Ger- 
many (250,000 units); the latter was a 
top 6 hit across Europe. All told. Cul- 
ture Beat has sold 1.7 million singles in 
Germany and 800,000 in the U.K 

Fenslau said. "My strength lies in 
e\'aluating the consumer's ear." In fact, 
he was a businessman as well as a DJ. 
computer arranger, and sound engi- 
neer. He ran the Darmstadt -based 
ParaDox Studio, Abfahrt Record label 
(distributed by ZYX). and Abfahrt 
Publishing (administrated by Warner/ 
Chappell Music). These ventures are 
now handled by his brother. Frank 
Fenslau, who. with the existing crea- 
tive team of guitarist/composer Nosie 
Katzmann, Peter Zweier, and Alex- 
ander Abraham, will carry on produc- 
ing Culture Beat. 

In regard to the development of 
techno, Torsten Fenslau once said, "In 
.'ipite of its success, techno music is still 
being belittled. However, thl'i music is 
of high intellectual quality, since you 
can musically experiment with any- 
thing you can dream of, not like rock 
music w here you have your instrumen- 
tal limitations. I feel that the e-xperi- 
ent-e we have gained in this field can be 
applied to feitilize other popular music 
dii*ections." 

Later this month, Frank Fenslau 
will release a compilation CD titled 
"The Dream— Best Of Torsten Fens- 
lau" on Abfahrt Records. The CD will 
present a selection of his brother's pro- 
ductions from 1988-93. A follow-up al- 
bum by Culture Beat also is in the 
works for Sonv Music. 



CASEBOOK: DORO 



DORO PESCH. from the Rhineland 
city of Diisseldorf. is Germany's hard 
rock queen. This energetic, dainty 29- 
year-old with the husky voice has 
been in the business for more than 10 
years — and is not beyond showing 
some of the hard lads from the heavy 
metal scene just what life is all about 

With "Angels Never Die," her 
eighth album on Phonogram, Ger- 
many's steely female wonder is about 
to launch a big international solo ca- 
reer. The ballad "Deep Inside My 
Heart" is a hit worldwide, and "All 
We Are" has become an anthem for 
German metal fans. 

KnowTi simply as Doro, she began 
her career at 17 as a singer with a cel- 
lar band called Snakebite. Then, as 
the leader of her own metal act, War- 
lock, she made her international 
heavy metal breakthrough in 1984. 
Critics spoke of "the most successful 
hard rock act of the '80s." In 1986, 
Doro and Warlock opened the British 
"Monsters Of Rock" festival, making 
her one of the first women to break 
into this male-dominated domain. 
This was followed by highly success- 
ful worldwide tours. 

When the band members went 
their separate ways, the energetic 




DORO 

Doro started over again in New York, 
working with Kiss star Gene Sim- 
mons and ex-Bon Jovi guitarist Jack 
Ponti. The result: good voice, strong 
sound, musical diversity, and memo- 
rable lyrics. It is heavy metal at its 
best; that's why she has taken the 
Echo Award for top national female 
artist. 

WOLFGANG SPAHR 
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i ECHO '93! 

CONGRATULATIONS HERBERT GRONEMEYER! 
W^^m ON WINNING THE ECHO AWARD FOR 
mK^m NATIONAL ROCK/POP ARTIST OF THE YEAR. 



ELECTROLA GMBH 
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Echo Awards 



German Music Biz Welcomes Viva 




Among the roster of VJs that has given Viva its youthtul appeal are, from left, Phil 
Daub, Heike Makatscti. and Nils Bokelberg. 



■ BY MIRANDA WATSON 



Excitement, hope, and relief have 
gi-eetecl the ach'ent of Vi\ a. Gemian>''s 
first 24-hour, national-language music 
TV channel, which went on the air in 
December 1993. Vi\'a fii\'es GeiTnany 
il8 own medium to present new liUent, 
and hoi)es aiv high that the ailing Ger- 
^^^^ man music video 

> ^^^fek industry uill be 



''^^^^H managing director 
'fjK'^i^^^^H and former Pup- 
EI^K ^^T^H Komm supremo, 
GORNY knows only too 

well that a lack of 
German music \ideos is a big problem 
for a channel that promises to come up 
with 4(f^ national music programming. 

The playlist for one of Viva's first 
weeks on air featured just two Gemian 
acts out of 14 in hea\T rotation (three, 
if Enigma is counteti), with the remain- 
der taken up by the likes of Brj'an 
Adams, Deixwhe Mode. Take That, and 
Phil Collins. 

Viva estimates that it is managing to 
air. at best, 25% German -language mu- 
sic. Gomy says Viva is considering be- 
coming actively involved in boosting 
German video production with several 
partners. The channel constantly is 
deK'ing (leep into ex'eiT music scene on 
the hunt for new \ideos. says progi-am 
director Chiistoph Post, former man- 
aging director of the Me. Myself & Eye 
(MME) production company and 
former music director of satellite chan- 
nel Tele 5. 

Viva's programming is built largely 
on music \ideos. but the channel has 
established several genre shows and 
regular programs. Already on air ai-e 
the hip-hop show "Freestyle"; the al- 
temati\'e rock show "Wah Wah"; the 
Vi\'a Chart Show, with the top 100 Ger- 
man Media Control countdown as well 
as a look at U.K. and U.S. charts; and 
"Metalla." a heavy rock, metal, and 
thrash show. 

A dance program will be added in 
March. Viva also runs a number of 
magazine-style and discusskm shows, 
as well as regular Vi\'a News progi-ams 
and a weekly news TOun<iUp. 

Still, the channel has been unable to 
escape the ine%itable comparisons with 



MTV Europe, the English-language 
channel that airs videos throughout the 
continent. 

Most of the press coverage on Viva 
has Ijeen [wsitive. and VJs such as 22- 
year-old Heike Makatsch are well on 
their way to becoming household 
names. Indeed, one of the selling point-; 
offered by Vi\'a is that its fresh-faced 
presenters ap|>ear more in tune with 
the channel's 14-to-29-year-old target 



The frivolous and cheeky 

band Illegal 2001 has been chosen 
199:Vs newcomer of the year. The 
noithem German act's sua'essftil rec- 
ilie: melodious, catchy ix>ck. humoi"ous 
l.\Tics, and an origin;»l live show. 

Although it now signed to a major, 
the Viand, founded in Ufil). broke into 
the charts on the basis of two self-pro- 
duced albums. Illegal SOOl's success 
stoiy began like that of so many other 
young, amateur German bands: 
Thomas Liitzsch (vocals), Stephan 
Vollbehr (guitar), Wilfried Schluter 
(keyboards), Fred Mislack (bass gui- 
tar), and Jens Lieb.scher (drums) were 
following careers as a teacher, sales- 



audience, as opposed to the .sophistica- 
tion of MTV's VJs. 

Yet there have been negath'e com- 
ments, too. A particularly scathing ar- 
ticle in Cologne newspaper Der 
Koelner Stadtanzeiger claimed that 
the only time Vi\'a came up to MTV's 
standaitis was when it wjis nmning \ i- 
deoclips. 

"The \Ms on MTV are young adults 
who take the music they are presenting 




ILLEGAL 2001 



man, student, baker, and piano tuner. 
In theii- spare time, they began touring 
throughout the north of Geimany, giv- 
ing lively i"ock performances. Soon the 
band hail built a core following and was 



hard, competitive contest, and who 
finally are achieving success. It is 
thanks to their hard work and pa- 
tience that Germany has become, in 
Europe and perhaps worldwide, a 
focal point in the music business as 
the world's thii'd-lai'gest market for 
recorded music. 

Joining this sector of interna- 
tional success is a German-language 
music scene that is the equal of its 
counterparts all around the world, 
from the point of view of status as 
well as eloquence. Whether we're 
talking about stars like Marius 
Mil Her- Western hagen, Herbert 
(Ironemeyer, or Peter Maffay, or 
groups such as Pur. Die Prinzen. 



seriously and ti-^- to pro\i<le the viewer 
with infonnation. On Viva, veo" young 
VJs make clum.^y transitions from one 
clip to the ne.\t." the author wTote. 

Housed in an industrial estate on the 
outskiils of Cologne, Viva's offices are 
sm-prisingly unchaotic considering that 
they oiK'ned only two months ago. Yet 
the studio Vi\'a shai-es with German TV 
channel Vo.x is a far cry fntm MTV 
Eiuxjpe's premises in the heait of Lon- 
don's tivndy Camden Town. 

The fi-equent compaiisons between 
MTV Eurojx? and Viva irritate Gomy 
somewhat. "It's getting boring, to he 
quite honest — it's just like all the com- 
parisons between PopKomm and 
MIDEM. We are both music media, 
but I think that we can manage to be 
quite difTei*ent. Just as we ha\-e many 
music radio stiitions co-existing in Ger- 
many, I think you can have a lot of mu- 
.sic TV channels, too. Music tele\ision 
is a growing market, and I think it's 
only natural that Eurofx^'s laj-gcst rec- 
ord market should have its own chan- 
nel." 

While recognizing the influence 
MTV Europe has undoubtedly had 
over Viva, Post says the two channebi 
are very different "In general, we will 
always have a certain similarity to 
MTV because we are both innning mu- 
sic channels, but the key word is 'how.' 
I think ouj' main advantage is that we 
aren't the first, but the second music 
(Coiithiiivd OH fiiufc '(>) 



being tipped by those in the know. 

In 1991. the five-man band pi-oduced 
its fii'st album. "Harle Zeiten" (Hard 
Times). This was followed in 1993 by 
the CD "Skandal" (Scandal), which the 
liand pHxiuced at its own e.\pense. 
Next, a local radio station. Radio 
St'hleswig-Holstein, became awai'e of 
the talented group and put it on the 
playlist. "A7." "Sei Mein Freund" (Be 
Mj' Friend), and "Nie Wieder Alkohol" 
(Alcohol — Never Again) l)ecame hiU. 

Fn)m that moment, it was a foi*gone 
conclusion that the i"ecord com|janies 
would soon \yc calling. The act is now- 
signed to MCA and has .sold more than 
100,000 1-ecoi-ds. wolf(;an(; sp.ahr 



Die Toten Hosen, Die Aerzte, and 
the Fantastischen Vier, the German 
music market is exploding with cre- 
ativity and variety. New talent is be- 
ing discovered every day. 

The members of the German 
Phono Academy are proud that the 
seeds they have been sowing for the 
past few years — in the form of pro- 
motion of new talent — have begun 
to take root. The label "made in Ger- 
many" is now a hallmark in the in- 
ternational music business, too. 

Gent Gchhardt is the president of 
the Gennau Phono Acmlennj and 
inanttffitu/ diirctor of Warner Mn- 
sic GernKDiff. 




DIE TOTEN HOSEN 



CASEBOOK: 
DIE TOTEN 
HOSEN 

Want living proof that 

punk isn't dead ? Take a look at Die 
Toten Hosen. For the past 11 
years the quintet from Diissel- 
dorf — the city with the longest 
beer bar in the world — has been 
giving fans all over Europe mind- 
blowing punk rock and brash lyrics 
at full blast. 

Their most recent Virgin album, 
"Reich & Sexy" (Rich & Sexy), a 
best-of compilation, has shot 
straight into the German charts, as 
usual. Hosen concerts are always 
sold out from the word go. This 
makes the team surrounding mer- 
curial singer Campino unquestion- 
ably the most successful — and 
most original — group on the entire 
German music scene. 

Die Toten Hosen — whose name 
translates as "the Dead Trou- 
sers" — has proven that cult status 
and commercial success need not 
be a contradiction in terms. The 
off-beat band originally made a 
name for itself with provocative 
songs whose content ranged from 
bawdy drinking verses in "Bom- 
merlunder" through drug addic- 
tion in '*Ale.\" to appeals for an end 
to aggression against foreigners, 
as in their song "Sascha, Ein Au- 
frcchter Deutscher" (Sascha, A 
Proud German). 

Despite their success, the 
group's members did not lose their 
.street credibility. Tickets for their 
concerts are probably the cheapest 
around, and the ban<I has never 
shied away from provocative 
stands and unconventional proj- 
ects, such as a joint album with the 
Ramones. 

While many of the songs by the 
Hosen still have no chance of being 
played on German radio, this has 
had no effect on the group's suc- 
cess. "Kauf Mich" (Buy Me), the 
199:^ predecessor to "Reich & 
Sexy." went to No. 1 and s(iid 1 mil- 
lion units in Germany, according to 
Virgin. 

The Toten Hosen received the 
'D.'l Echo Award as best national 
group. 

\volf(;an(; spahk 



New 'Label' Lands On International Charts 

■ BY GERD GEBHARDT has finally c-ast iiff its image of 

"kraut rock" and imitative artists. 

HAMBL'KG — "Made in Germany" The Echo Awards for German acts 

is a label that for years has been a ^^^^ are the best 

hallmark of quality. Usually it was ^BV^^ proof of the enor- 

to be found on state-of-the-art tech- ^f^^B mous creative 

nology or well-manufactured goods. ^^^^ 'll potential of Ger- 

from automobiles to built-in kitch- ^^fc- """" music mak- 

ens. V^L - f ers. 

In recent years, "made in Ger- ^J^^^ Behind world- 
many" has also begun to mean more ^^^^^^ famous act-s such 
on the international chart-s. Never A I as Enigma. Cul- 
before have so many German pro- GEBHAfiDT ture Beat. Cap- 
duclions been found on the interna- tain Hollywood 
tional best-seller Hst.s. Whether .vou Project. Haddaway. Sven Viith. U 
look at the U.S.. the U.K.. France. 9(5. and many othei's are pei-sonali- 
Italy. or Scandinavia, music from ties who for years have been at the 
Germany is gaining recognition and front line of international music's 
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Echo Party 
Resounds With 
Excitement 

FRANKFURT— The Echo 
Awards provided an unrivaled 
opportunity for minjE^ling with 
Germany's top musical stars 
and for renewing old business 
acquaintances. Seen here are a 
few of the 4(MI-plus guests who 
attended the after-show party 
in this city's Alte Oper. 




The EMI Electrola team with Herbert 
Gronemeyer, back row, third from left, 
and band — proudly display their 
evening's one and only treasured Echo 
award, for best national male artist. 




Gabriel Schutze-Spahr, Warner/Chap- 
pell's legal & business affairs director, 
poses with Polydor managing director 
Gotz Kiso. 




Udo Jurgens, center, toasts his lifetime 
achievement award with manager 
Freddy Burger, left, and promoter 
Marcel Avram of Mama Concerts. 





BMG International president/CEO 
Rudi Gassner, left, and Heier 
Laemmler, press officer to Udo 
Jurgens. discuss their contributions to 
Jurgens' lifetime achievement award. 




Phono Academy chairman Gerd 
Gebhardt. second from right, who also 
is Warner Music Germany's managing 
director, shares his joy at a successful 
ceremony with, from left. PolyGram 
president Wotf-D. Gramatke. EMI GSA 
president Helmut Fest, and Thomas 
Stein, BMG GSA president. 



Frank Fenslau, hght, brother of the 
late Culture Beat producer Torsten 
Fenslau. shows off Torsten s award for 
best national producer, while the 
members of Culture Beat display their 
"export" prize for most successful 
single abroad. 





4 



Singer Sandy Reed converses with 
WEA marketing director and deputy 
managing director Bernd Dopp. 



Phonogram metal siren Doro Pesch 
shows off her Echo for best national 
female artist. 



EMI Electrola managing director Enwin 
Bach. left, helps customer relations 
along with a greeting for Wolfgang 
Orthmayr, purchase managing 
director of WOM World Of Music. 





A London-based German. Warner 
Music Europe president Manfred 
Zumkeller, left, returned to his old 
stomping grounds for the evening and 
was found shanng some thoughts 
with Snap genius Michael Muenzing 
and his wife. 



Coconut artist Haddaway. left, gets a 
grilling from the media about how it 
feels to win two Echo Awards. 





MCA head of national A&R Uwe Meyer-Duerkop, left, has an after-show chat with 
BMG Ariola Media promotion head Biggi Hamer, while MCA managing director 
Heinz Canibol adds his two pfennigs' worth. One of MCA s two German signings 
in '94. Illegal 2001 , won the newcomer prize. 



Jupiter Records president Ralph Siegel 
and his wife celebrate Angela Wiedl's 
best female schlager/volksmusik 
Echo award. 



The BMG Ariola Media staff made rt up from Munich for the Echo Awards. 
Among those enjoying the event, from left, were A&R and marketing executive 
Susanne Schulenburg, managing director Albert Czapski, and Vera Epp-Winter, 
deputy managing director. 
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Frankfurt On Music Biz IVlap As Techno's Commercial Capital 



■ BY OWEN LEW 



FRANKFURT— Best known ai-ound 
the world as the home of Germany's 
Bundesbank and the nation's nnancial 
industry, this city also is the commer- 
cial center for techno dance music. 

While Berlin's underground ravers 
I)arty and innovate, the scene in Frank- 
fijrt Is geared more to production and 
distribution. 

Out of the Frankfurt-Rhine-Main 
area have emerged Culture Beat. C'a|v 
tain Holl.vwood Project. Jam And 
Spoon, Dance To Trance. BeeGee The 
Prince Of Rap. Intermission, and 
Snap — all acts and producers charting 
worl(h^^de. 

"Ever>'bo<)y's tr>ing to cross over." 
grouses Heinz Roth, who, with part- 
ners Matthias Hoffmann and high-pn)- 
file D.J Sven Viith. loins Frankfurt- 
based Eye Q Records. "We don't see it 
that way. Our main goal as a com|iany 
is to establish electronic music like 
jazz, hip-hop, or anything else (has 
been established 1." Haithouse and Re- 
cj'cle Or Die are Eve Q's stnjng-selling 
labels. 

Harthouse acts Resistance D and 
Spicelab are solid sellers, and Sony's 
Jam And Spoon are moving about 
10.000 units a day. Smaller labels usu- 
ally sell 1,000 to 2.500 units of any i-e- 
lease. 

Another Frankfurt label doing well 
inteiTialionally is Logic Records, which 



put-s out Snap and Dr. Alban. But there 
are as many as 25 smaller independ- 
ents in the ai-ea. "Frankfuit i.s under- 
ground and commercial," says Jam 
And Spoon manager Matthias Grind. 

Compared to Berlin, the Frankfurt 
club scene Ls a small one — thi-ee clubs 
essentially provide the center of elec- 
tronic dance floor activity. 

Dorian Gray is the oldest and largest 
of the local venues. Located at Fi-ank- 
furl airport, it was there that DJ Talla 
2XLC pioneered the area's first techno 
parties in 1984. Talla, who now heads 
Music Research, his own electronic 
music company, thinks the Frankfurt 
scene is getting moi-e tmjwrtant. "Peo- 
ple from Eui^pe and all over Gemany 
are coming to these clubs. They used 
to go to Berlin, but now they're travel- 
ling to Frankfurt because it's happen- 
ing here." Two of Talla's bands — Bigod 
20 and the .^nnandilloes — are signet! 
to Sire Recoi-ds in the U.S. 

Omen and XS are Fi-ankfurt's two 
other main dance floors. Local pro- 
moter Alex Azar>' opene<l XS tw^o years 
ago. It is a cellai" room with low ceil- 
ings, couches, and lots of visuals. 
'We're ti-jing to bring some real club 
atmosphere to the scene," says Azarj'. 
"Frankfurt has always mostly been a 
weekend scene, but I'm tiying to oi)en 
XS uj) to five nights a week." 

While XS tends toward house and 
bixjakl>eal. Omen and Dorian Gray ai^ 
more trance and techno. Omen, located 



in a dowTitowii [>ai'king garage, has ce- 
ment walls painted with Hindu symbols 
inspiml by DJ Viith's fi-ef|uent tiips to 
India. Vath does a Friday night set at 
Omen when he's in towTi; otherwise, 
clubgoei"s might catch up with another 
globetrotter, DJ Dag. On Saturdays, 
DJ .Jimmy .Jam plays house at XS while 
Mark Spoon spins at Dorian Gray. XS 
does a Sunday Chill-Out party that 
runs into Monday morning. 
The fact that the DJs, producer.^. 




ANGELA WIEDL 



and laliels work clo.scly togi'ihi,'!- is the 
main reason that Grind think.< the 
Frankfurt scene is clicking. "You also 
find these guys in the nightlife in the 
club." he says. 

Frankfurt's music repuialimi owes a 
lot to the U.S. armed fmves stationed 
in the ai-ea. Their presence ptit the city 
on the map musically in I he post-war 
era, since acts touring F-unipe were al- 
ways assured of a huge tuniout of mu- 
sic-sa^'XY GIs. 



GELA WIEDL IS among the most 
[Wpular interpreters of traditional folk 
music in Gennany. When she was 12. 
Wietil's father taught her to yodel. "I 
had the choice either to sing classical 
music or traditional folk." she says, 
"and .so I decided — from the point of 
\iew of tradition — to go for the lattei*." 

In 1980, Wiedl appeared with the 
Original Chiemgauer Buam and the 
Wasserburg Stadkapelle band. She 
went on tour in Caiiada. Maxico, Malay- 
sia, Singajwre, Tokyo, France, and 
Italy. Beginning in 1981, she sang and 
yixleted with the Tegemsee Alix»n(|uin- 
tett, flii'ected by Sepp Heiss. 

With her single "La Storia della 
Montagna," she i^eached No. 1 on the 
"Volksliimliche Hitparade" on Ger- 



Other mm\Q styles in Frankluil: are 
alternative rock, hip-hop, and rap. 
"The hip-hop and rap scene is growing 
at the moment," says journalist and 
producer Peter Huber. "They've 
learned from the techno scene, doing 
their own labels, their own magazines, 
founding their owti distribution." He 
also notes that they are no longer copy- 
ing U.S. acts, but rapping about their 
own cultural surroundings and social 
milieu. 



many's second TV channel, ZDF. 
Among her many honors are the Su- 
perhitparade der Volkmusik prize in 
1992 and 1993, the Goldene Stimmgabel 
and Hermann Lons medal, and the 
Edehveuy^ 93 award. The .songs "Mama 
Thei^sa" and "So A Tag," from her new 
Jupiter album "Meine Schonslen 
Lieder" {My Most Beautiful Songs), 
were released as singles. The former is 
a benefit for Mother Theresa; the pro- 
ducer, comjwser, li,ricist, record com- 
pany, and artist all have relinquished 
their fees, and Wiedl went to Calcutta 
to present Mother Theresa with the 
fii-st check. 

Wiedl was aw'arded the 1993 Echo 
prize as the top schlagerAraditional folk 

music singe!'. WOLFGANG SPAHR 
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Winner of the 
"Nachwuchspreis der 
Deutschen Phono-Akademie 
with their chart-breaking 
"Skandal" album. 




Dif EtektTO-Therapie 



OSTBAHN-KUR.TI L 



DIE CHEEP ARTIE 



new albums "Trost & Rat" 
"Saft £ Kraft" (for Germany 
only) 



developineni- 

our 





ABSTUHZENDE 



BR.IEFTAUBEN 



new album: "...ist es wirklich 
schon so spat?" 
"Wer hat an der Uhr 
gedreht...}" - coming soon 





RODELHEIM 
HARTR.EIM PROJEKT 

new album: 

"Direkt aus Rddelheim" 



MCA 



Cr 



ilerial 



Echo Awards 
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CASEBOOK: UDO JURGENS 



UOMMERICAL SUCCESS and con- 
tinuity could hardly be comhinetl bet- 
ter than in IJdo Jurgen-s. The figui-es 
alone tell the tale: It has been calcu- 
laleti that the artist ha.s sold enough 
records for ever>' single (Jerman to 
have one of his m-onls in his or her 
collection. 

Yet his cai-eer has been about music 
and wonis. rather than numbers. The 
59-year-old Austrian has produced a 
string of unforgettable tunes — from 
"17 .lahr. Blondes Haar" (17 Years Old 
And Blond) through "Merci Cheri" to 
"Aber Bitte Mit Sahne." For decades, 
Jurgens, whose real name is Udo Jur- 
gen Bockelmann, has been delighting 
his audiences with social criticism — 
and it has made him the most success- 
ful entertainer in German-speaking 
Europe. His latest CD, "Cal'e Gros.sen- 
wahn" (Cafe Megalomania), Is no ex- 
ception, striking a clearly critical note. 

This entertainer sells more than 1 
million records per year. He has long 
been the most succes.sful touring artist 
in (Jerman-speaking markets, attract- 
ing 520,000 fans U) m concerts in 1992. 
His many awards, some of them inter- 
national ones, include .seven "Goldene 
Europas"; numerous gold and plati- 
num discs from Germany, Austria, and 
Switzerland; the German Phono Acad- 
emy's "Deutsche Schallplatten Preis"; 
a "Most Outstanding Performance" 
award at the Work! Popular Song Fes- 
tival in Tokyo; and an ASC'AP award 




UDO JURGENS 



for best country song for "Buenos 
Dias Ai'gentina." 

In 1961. this multitalented per- 
former began his international cai-eer 
as a songwriter for stars such as 
Sammy Davis Jr. and Bing Cro.sby. 
His composition "Reach For The 
Stars" was a hit in the U.S. for Shirley 
Bassey. It was then that Jurgens be- 
gan singing himself. His work to date 
consists of 64 albums and several 
books. 

In an unprecedented move. BMG 
Ariola gave the arti.^t — who has Iteen 
under contract to the company for 25 
yeai-s — a new lifetime contract last 
year. This year, the German Phono 
Academy l)est<>wed uiwn him its Life- 
time Achievement Award. 

WOLFCANG SPAHR 



Dance Acts Look To 'Mr. Hook' For Hits 

Nosie Racks Up Songwriting Credits On Top Sellers 



I BY WOLFGANG SPAHR 



RfVMBHUG— He has had 22 songs on 
the international dance charts, moix' 
than half of them in the U.S. Six of his 
songs cunvntly aix' in the German top 
40. In the last calendai* year. 111 of his 
songs made the tierman Media Control 
charts. 

Dance groups like Culture Beat, 
Captain Holl>'wood Project, Loft, and 
Intennission ow"e their international 
caitt'rs to him. He's Nosie Katzmann, 
"Mr. Hook" of the international dance 
scene around Hamburg. 

WorUKride. recoitlings co-written by 
the :J5-year-oki Katzmann have sold 
more than 10 million. Whenever a 
dance song needs a vocal pajt or has no 
hook, along comes Nosie Katzmann. 
"My IjTics aiv diar>' entries and reflect 
my feelings," he says. "Whatever 1 
write has actuall.\' hai)i)ene<l." 

Katzmann's career began in 1986 
with the (Jennan song "Der Erdbeer- 
mund" (Strawberry' Mouth). The song 
reached the charts in the U.K. !md the 
U.S. with the title "Cherrj' Lips." 
Katzmann produced it with Torsten 
Fenslau, who died in a iwent accident 
(see ston". jxige (iO). and Jens Zimmer- 
mann. The song vaulted Katzmann 
straight onto the international chiuls. 

After that, he never looked back. For 
CultuR' Beat he WTote songs like "Mr. 




NOSIE KATZMANN 



Vain," "Got To Gei It" and "I Like 
You," which became the signature tune 
of the U.S. tele\ision i^'vivi^ "Be\'erlv 
HUls 90210." 

Captain HoUj'Wood has Katmiann to 
thank for "More And More," "Only 
With You." "Impossible," and "Love Li 
Not Sex." 

The group Loft entered the intenia- 
tioniU charts with the Katzmann song 
"Summer Summer," and the new Loft 
numljer "Hold On" is on its way to the 
top in several European tenitories. In- 
termission |>erforme<I the Katzmann 
songs "Honesty." "What You Want 
From Me," and "IMece Of My Heail," 
all best-sellers. With his songs, Katz- 
mann sent acts such as Kim Sanders, 
Palis Ked. Flame, and Daniel Gome-Z 
onto charts ai*ound the world. 



Katzmann is keen to emphasize that 
teiunwoi'k has always played a big pai-t 
in his successes. "It's a joint effort, 
where each membei* makes a personal 
contribution," he says. "The I.vrics are 
mostly mine, except the raps. The oth- 
ers add im|K)rtant ingredients. Thai's 
how the hits ai^e made." 

Katzmann started playing in local 
bands at 16. beginning with folk in the 
style of Crosby. Stills & Nash, and 
pi'ogi'essing to ixwk in the style of the 
Beatles and Creedence Clearwater Re- 
vival. Then there w-as jximimus rock as 
per Saga. And West Coast rock along 
the lines of the Eagles. 

"1 got bored by this," says Katz- 
mann, "and fell in love with soul, my 
heroes being Curtis Mayfield, Johnny 
MathLs, and Sly & the Family Stone — 
thi*ough to Prince, who, for me, is the 
greatest." 

In addition to Prince, his favorites 
today are Joni Mitchell, the Beach 
Boys, and U.K. band the Sundays. 
Their music helps him unwind from the 
dance scene, he sa.vs. 

Having anon^vmously lent his voice 
to many hiu, electrifying millions of lis- 
tenei-s. Katzmann has been (x*rsuaded 
to start a solo pi-oject of his o\fli. 

But he has this reassurance to offer 
all his friends in other projects: "I'm 
not going to cut myself oft". 111 still be 
joining in, all over the place." 



} years of service to the international creative 
)nnmunity, in protecting authors' right, in 
alizing economic, social, and cultural 
sponsability, in sustaining the creative incentive. 





Winners 
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DANCE MUSIC, PUNK JESTER CAPTIVATE ECHOES 



The prize for lop newcomer went to 
MCA's second Gei-man signing, would- 
be punks Illegal 2001. The woitls to the 
group's current single. "Nie Wider 
Alkohol" (Alcohol— Never Again), 
which it performed live, must have 
been ringing in the ears of the moiv de- 
teniiined revelers at the after-show 
schmoozathon. Presenting the award, 
Fritz Rau of Mama Concerts & Ran 
said. "All four other (nominees| de- 
serve this prize." paying tribute to 
Brings, Stephan Massimo, Wiebke 
Schn)eder. and Dub Russkins. 

The legendai^' I 'do Jurgens showed 
the benefit of his thive-plus decades of 
entertaining. He received standing 
ovations before and after hus [wrform- 
ance of "Die Welt Braucht Lieder" 
(The World Needs Songs) following his 
acceptance of the Phono Academy 
Lifetime Achievement Awiutl. 

In the numbei*s game, acts on BMG- 
owned or affiliated labels were top 
dogs, chalking up six of the 19 awaifls. 
The largest number of awaitls for any 
single label was Virgin with four 



Echos. Polj-Gram labels notched four. 
Scmy three, and MCA. EMI. and Koch 
took home one each. \\'anier Music was 
the only major lalwl without awaitls. 
though it cleanefl up at the prc\ious 
year's awai*ds with aimfiiL*; of honors 
for Westemhagen and Genesis. 

In thive years. Echo has miuie giant 
strides toward becoming an intema- 
tional-class ceremony. The separation 
(tf the classical awai*ds fi-om the main 
cei^emony appeai-s to have elevate*! the 
status of both aw-anis, imd the addition 
of dance, jazz, and film music prizes 
this year gave the Echo a more 
i-ounderl feel. 

However, it is still stuck in the .'situa- 
tion of being "neither fish nor fowl," 
with international acts receiving 
awanis alongside local i-etailei-s and lo- 
cal media heroes. Moiv than one ob- 
server suggested giving the trade 
awards a separate cei-emony to gi\'e 
the show direction and pace, and to 
avoifi the "tokenism" of trade awartls. 

Ne.\t .\'em'. the Echoes will doubtless 
gnm* even louder. 



GERMAN BIZ WELCOMES VIVA 



(Contimtcd fnnn paffc OJ) 

channel. With Viva, Gennans can now 
see and experience all that they've 
been missing over the last few' years. 
MTV is a youth channel without 
youth — you never see any viewers on 
screen sa.ving what they like. We want 
to fill this gai> — >'ou get the most cred- 
ibility if you take it fi*om your view'ers." 

The music industry has welcomed 
Viva with o(x?n arms. "It's a good alter- 
native to MTV." .'tays Warner Music 
Germany managing director Gerd 
Gebhanit. "I can see German videos I 
haven't seen lorye;u-s and (ri'iman ads 



which have never ai^ieared on MTV." 

Winfried Ebeit. head of promotion 
at EMI Gemiany, says Viva's playlisl 
Ls always discussed at pi-omotion meet- 
ings. One of the most interesting reac- 
tions, he adds, has l)een from hLs chil- 
dren, ages 9 and 10. "who were never 
into MTV'^" but who "love the idea of 
Viva, especially the fact they can un- 
derstand the comments in between the 
\ideos and can see Gennan i-ecords." 

Minatda Wati(0}f is staff' tvpoiier with 

Mtisir A* Mtiiii! ill Aii/sfi nitifH, 



CRIA Kicks Off Drive To Support CDs 



■ BY LARRY LeBLANC 

TORONTt)— On Mai-ch 20, duiing the 
Canadian Music Week confeix*nce here, 
the Canadian Recoixl IndustiT Assn. 
will announce a $200,000 (Canadian) 
recoitl marketing campaign centei-ed 
on the slogan "Music . . . For All It's 
Worth." With 2<i memlx*i-s. CRIA rep- 
resents labels that collectively own lio't 
of the sound ivconiings manufactiuvd 
and sokl in Canada. 

The campaign's logo, a compact disc, 
is designed to .send the |Hiblic Uie mes- 
i^ige that the CD L« the music industiy 's 
piinuu*)' rainier. The line "For All It's 
Worth" is intenfietl to untlei-score the 




FOR AU IT'S WORTI" 



value of CDs and remintl the public of 
the value of recorded music. "DCC. 
MiniDi.sc. and CD-ROM may be 
around, but we want to tell the con- 
sumer not to stop bujing CD playei-s," 
says Brian Robertson, president of 
CRIA. -They're .'^till only at m mai*- 
ket peneti-ation [of CDsl here." 

CRIA's three-year national cam- 
|)aign designed to emphasize three 
themes: the value of ixHroni music, the 
im|xntance of music in jwople's lives, 
and the pride in owning i-ecoixied music. 
The campaign Ls being kicked ofl* by a 
logo and slogan camiiaign in coojiera- 
tion with major Canadian i"ecord retail 
chains iuid department stoix's. The logo 
antl slogjin an- U'injr list-*! on >h<ipping 



bags, POS materials. ;mii label-pur- 
chiised ach'ertising. 

In the fall of "iM. tlie slinran and logo 
will be featui"ed on a leU'vision cam- 
[laign to run on the MuchMusii- and Mu- 
siquePlus video net\TOi-ks, well as in 
co-iuK'ertu*ingwith t'lcclronic haittwai*e 
manufacturers and fast r<n>il and .toft 
drink manufacturei-s. 

Ttie imjjetus for the ClilA's "Music 
. . . For All It's Woilh" initiati\ e began 
in 1*190. foUtMing s^^■e-pal years of de- 
clining recoi-d .sales in Canada. Unit 
.sales liunblwl from iM inilliitn units in 
U)79 to .M million uniLs in 1990. At the 
.same time. Canadiim indusliy figiuvs 
were alaraied by dollai-s being lost to 
home taping, as well as iho gi-owth of 
new technologies and the .start-up of 
satellite-to-cable ventui-es in the Uii. 

"There were a lot of unkium ti areits 
about why there was a decliiu' and what 
consumer attitudes were." says RoIkmI- 
son. "We did a mai'ket ii'scanli sui'vey 
and some forns gi*oup testing in Lon- 
don. Ontario, and then we formed a 1(>- 
member marketing committee com- 
posed of .senior mai'keting people fi-om 
miyor lidiels and indies." 

KiDm the market i-esearch and input 
from the committee. CRIA concluded 
that Caiwla's industry' faced: 

•A lack of consumer confidence in 
Canadiim miLsic retail; 

•A loss of pride in the ownership of 
musk"; 

•An increase in competition for the 
entertainment dollar, coupled with a de- 
crea.se in dLs[)o.sable inwme available 
due to woi-sening econtsnic conditions; 

•A perception among consumers 
that music wasn't a good value; 

•A sizable increase in home ta|>ing 
in recent years; and 

•Ffwer opi^irtunitii-s for the public 




to be exixjsed to new music and new 
aitists. 

Duiing the second yeiu* of the cam- 
paign, CRIA will asse.ss its effectK'e- 
ness and. if it is deemed successful, the 
association's members will be asked, for 
the third yeai% to undei-write a costly di- 
i-ect advertising approach. 
"There's been zero negati\it>' to the 
campaign within 
the industry." 
claims Robertson. 
"After all. the bot- 
tom line here is to 
impnn e the sale of 
^ W li: f i-ecorded music." 

"We cannot 
1^ X*^^^^^ start something 
ROBERTSON like thLs and then 
drop it," says 
Deane Cameron, president of EMI Mu- 
sic Canada. "TTiLs Ls going to be a long- 
term campaign, and it inquires a com- 
mitment." 

"It's a stepping-stone." says Joe 
Summers, president of A&M/Island 
Records of Canada. "CDs and music 
are a great value. $20 to $24 Is not out- 
I'ageous for the entei-tainment value 
we're giving." 

"The campaign reinforces the value 
of music, w^hich too many people per- 
ceive as overpriced," .^ys Stan Kulin, 
president of Warner Music Canada. 
"We've dorw a loasy job convincing \teo- 
ple that what you pay for a CD in this 
countiy is alwut the be-st in the world." 

Top-line CE>s sell at retail in Canada 
for $14.99-$23.99, with the average 
price at $lfi.()6. Mid-price lines can fluc- 
tuate from $10.99 to $18.9i> or more. 

Paul Alofs, pi^tident of HMV Can- 
ada, while welcoming the CRIA cam- 
paign, notes that the industry has been 

iCinitilHU'll nil /im/( !!.'>) 
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Sening the Record Retail Community Witli a Complete Line ot Karaoke Cassettes, VHS, 
Compact Discs and Seventeen Ditlerent iHodels of Hardware. 

For Dealer Information, Contact Robert M. Settler at (407) 994-3100 

Come see us at NAHM Convention Bootti # 418 
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"Aladdin," "Beauty And Th( 

is the exclusive distributor 
With the explosion of Hispa 
ucts are perfect for this fas 



in Spanish...? i5T ! Navarre ^ 



naid" in Spanish...? jST ! Navarre 
acks and read-alongs in Spanish! 
; U.S. the Disney Spanish prod- 
c in the country. 



spontaneous 




5. the Disney Spanish prod-« 
the country. S 

Happy's 



Macola f^ecords ha 
"Peghead" is alrea 
Lemons break the 
trays infectious dc 
available is the hai 
"Machine Bites." , 



f hit-bound albums. BlacI 



aking up radio (over 
Dund barrier with th£ 
.rooves on his sectffl 
ing euro-techno b^ 



lit-bound albums. Black Happy 
commercial and college,) The 



Records Inc. 

Mere are great reasons BTn^BBfc 

to order and display the trltTaB^' 

latest record from Dan ill' V?* 
Hill, "Greatest Hits anjf^ '1 
More..." The Grammy I 
Nominated "Sometimes 
When We Touch," "Can't if«si«)*t«»| 
We Try" and "Never ^ \ 

Thoughr are among the most reques 
ed and played love songs of the 
decade. Nis new single "In Your Eyes' 
already sweeping radio. . 



mu/ic 





t "Marvel," and 
n "Bump Da Boc 
ie>i with their Va 





por- 



"I Believe In Love^ 



elease 




li- 



est release. A 12 song k •• je! 

collection of top 40/ Ak^Hl»» 

adult pop that dynami- 
cally reveals the artist's radiant vocals as 
well as her unique song-writing talent. 
Highlights include the hit singles "F(olling 
Ocean" and "Only Through A Storm." 



da music sets a i 
sounds from the. 



strumental music. Explore the best 
lasters" box set series — Hear tha 



r 

l=^usl 

; the best the i 



cutting-edge of new instrumental music with the internationally acclaimed artists 



Windows, Blue Knights, and Obo + Jorg^ 



<\J£ 



music of yesterday and today. 




F^ust Records presents f V 
the debut release by - • H 

three walls down enti- -fl,., 

tied "Building Our 

House" with production by F^EM's Mike 
Mills. Their debut single "Wooden Nails" 
was added to over 260 college, com- 
mercial, and AAA stations in 1993. The 
band's second single is already at radio 
and MTV. After an intensive 1993 U.S. 
tour schedule the band is back on the 
road with their second U.S. tour. 



GLOBAL PACIFIC 



Global Pacific introduces a series of releases from artists committed to authentic and 
innovative music. Also available - Qeorgia Kelly "Gardens Of The Sun," Morgan Fisher 
"Echoes Of Lennon," and Brian Melwin's "Hightfood. 



Copyrigr 




Thump records is cruisin' for a national break-out with 
the current success of "Old School Vol. 1," a compilation of rap and funk favorites from the 
70'5 and SO's. Thump consistently brings you the best of current Latino hip-hoppers with 
their "Low Rider Series," the cruisin' classics with their oldies compilations. Thump now 
introduces the best, big bass Latin hip-hop with "Bass Bomb." 



NARM '94 



A BILLBOARD EXPANDED SECTION . 



Retailers Battle With Direct Marketing, 
Source Tagging And Censorship— And 
Don't Discount Price Wars 



BY ED CHRISTMAN 



As merchants converne on San 
Francisco March 19-22 for their 
annual pilgrimage to the 
National Assn. Of Recording Mer- 
chandisers' convention, they face a 
landscape growing exceedingly more 
hostile. 

In the last year, a number of well- 
tlnanced chains began building an 
army of suiwrstores in an attempt to 
dominate the music retail sector. 
Moreover, a price wai* could eventual- 
ly Ijreak out as Best Buy, Circuit City, 
Media Play, Nobody Beats The Wtz 
and. sources say. Target, roll out dis- 
count pricing to even,' market in the 
land. Furthermore, since the last 
NARM convention, when Robert 
Morgado gave a keynote address with 
the central theme that labels* efforts 
at mai'keting are here to stay, manu- 
facturers have been showing that 
they are willing to go over, under, 
around and through music retailers to 
sell music dirfHJtly to consumers. 

And as if music merchants didn't 
have enough to worry about, the 
source-tagging issue has become a 
|K>litical football with no resolution in 
sight, and activists are bringing more 
pressui-c to bear on the explicit-lyric 
issue. 

Even though the music business is 
still under investigation by the 
Federal Trade Commission to deter- 
mine if, among other things, price fix- 
ing is an industry practice, a number 
of merchants and manufacturers 
worry that a devastating price war 
looms on the horizon. 

Currently. Best Buy and Circuit 
City, two electronic retailers that 
carry music, have been going head-to- 
head in a number of major markets. 
Best Buy became a major force in the 
music indu8tr>' when it doubled the 
size of its music department in 1990. 
Since then, it has been using an 
aggressive pricing strategj' on hot hit 
records to drive shoppers into its 
stores, hoping they'll load up on the 
electronic merchandise offered there. 

In addition to its loss-leader strate- 



gy for hit titles. Best Buy also 
employs everyday low pricing for the 
rest of its inventory. Circuit City 
began duplicating that strateg>' last 
year. And Media Play, which likely 
will have 100 stores in place by 




Jeff Abm ins of Best Bit ij 

December 1995, also employs everj'- 
day low pricing, while Target, the 
giant discount department-store 
chain, is about to adopt such a strate- 

Among those four merchants — and 
Nobody Beats The Wiz. which has 
stores in markets from Connecticut to 
Wa.'ihington. D.C. — discount pricing 
could be a factor in most major mar- 
kets within the next 18 months. 

An executive with one of the above 
five chains says that his company 
endorses everyday low pricing, but 
says he would hate to see a "price war 
ensue, because then no one wins." 
That merchant says. "Obviously, we 
are a discounter, and we are in this 
category in a serious way. But we 
know the effect that coming dowTi in 
price will have for the industry, and 
we don't think it is good." 

A senior distribution executive with 
one of the majors agrees that no good 
will come of it. But that executive 
says, nonetheless, considering that 
four of the merchants involved are 
national in scope, "other merchants 
will be forced to react" to the pricing 
issue, making a pricing war unavoid- 
able. 



John Marmaduke, president and 
CEO of the 91-unit Amarillo. Texas- 
based Hastings Books, Music & Video 
chain, simply notes, "If the price con- 
tinues to decline, there will be few 
reUiilers selling the product." 

Another factor that could force con- 
solidation is the growing abundance 
of superstores. In addition to Tower 
Records, the other merchants 
employing a superstore strategy 
include Blockbuster Music, Virgin, 
HMV. the Musicland Group. Trans 
World Music Corp. and Hastings. In 
addition, chains like Spec's Music 
have exix-rimented with superstores, 
while Peaches, which helped pioneer 
the strategy, continues to field its 
large 10.000-square-foot stores in the 
Southeast. 

One executive with a major chain 
sees the superstores hurting free- 
standing outlets run by regional 
chains more than the mall stores. He 
argues that the day of the 2.000- to 
4,000-square-foot regional store is 
over. But not everyone agrees with 
that asses.sment. 

Bill Teitelbaum. chairman and CEO 
of Carnegie, Pa. -based National 
Record Mart, asks, "How much of a 
brain surgeon does [an e.xecutive with 
free-standing chains] have to be to 
say 'Screw it' and undercut [the 
superstores] in price? In fact, the 
superstores make it easy for them, 
because they are creating the market 
by bringing $8 million to $10 million in 
business to a certain area. All a retail- 
er would have to do is open across the 
street and undercut them." 

Hastings' Marmaduke argues that 
superstores don't necessarily canni- 
balize existing business and that such 
outlets have the ability to grow^ a mar- 
ket. Other retailers agree, sajing that 
savvy merchants can wit}istand a 
superstore invasion if they remain at 
the top of their game. 

But as if music retailers didn't have 
enough to won-y about in the form of 
other retail competitors, the music 
manufacturers have moved well 
beyond their record clubs, jumping 
feet first into many forms of direct 
Contiruted on page A'-cV 



Rachelle Friedman Sees That The 
NARM Gathering Goes Beyond The 
Conventional 



BY TRUDI MILLER 
ROSENBLUM 



N ARM'S 36th convention will 
look to the future, with infor- 
mative discussions and 
demonstrations of multimedia, 
retail trends and new ways of mer- 
chandising. Attendees will also be 
entertained with musical perfor- 
mances, awards and banquets. 

Michael Schulhof, president^CEO 
of Sony Corp. Of America, will get 
things started with his keynote 




speech. "His talk will be veo', very 
interesting," says NARM conven- 
tion chairman Rachelle Friedman, 
noting that Schulhof s position as 
head of Sony's U.S. hardware oper- 
ations gives him a keen overall per- 
spective of "software, hardware, 
multimedia, movies, interactive 
machines, MiniDisc and all kinds of 
new technology" and their impact 
on the music retail industrj'. 

The look into tomorrow continues 
with a talk by Watts Wacker, man- 
aging partner of Connecticut-based 
Yankelovich Partners. As the firm's 
"resident futurist" and senior strat- 
egy' consultant, Wacker specializes 
in forecasting retail trends. "We are 
extremely pleased to add Watts 



Wacker to our 1994 convention pro- 
gram." says Frie<lman. "His projec- 
tions about the blurring of the man- 
ufacturing-to-retailing relationship, 
what will motivate consumers in the 
years to come, and the impact of 
'smart reUiiling' and new technolo- 
gies on the shopping experience are 
particularly relevant for our indus- 
tr>-" 

NARM will depart from the usual 
seminar approach this year. 
Instead, the seminars will be 
replaced by an ail-in-one closing ses- 
sion. First, futuristic sounds will 
emanate from D'Cuckoo, a record- 
ing group made up of certifie<l elec- 
trical engineers who have created 
their owti musical instiniments. This 
leads naturally into a talk by in- 
dustry analyst Gary Wall, who 
Friedman says will discuss "the bal- 
ance between 'high tech' and 'high 
touch.'" Then Wall and behavioral 
analyst Paco llnderhill will present 
the results of NARM's study of con- 
sumer habits, preferences and 
responses to different merehandis- 



Hot topics at the 
convention are 
expected to be inter- 
active media, the 
information highway 
and source-tagging. 



ing approaches. "They'll present 
ways to merchandise different types 
of software, hardware and interac- 
tive technologies, and will talk about 
the study and what we got out of it," 
says Friedman. 

In addition to all the educational 
opportunities, attendees can kick 
back and enjoy pei-formances by the 
Kronos Quartet, rock star Jackson 
Browne, jazz artist Terence 
Continued on page N-20 
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Labels Expand Performance 
Plans For NARM Presentations 



by Ed Christman 



HEN O'YA GET IN? As Track 
pK's ti) press, the industry is jjearin^ 
up for its annual pilgrimage to 
NARM, which, to the uninitiated, is 
the annual convention of the National 
Aivsn. of Recording Merchandisers, to 
be held this year in San Francisco 
March 19-22. As anybody who hiis 
been reading this column over the la.st 
month knows, NARM this year pnim- 
ises to be (juite an event, (lailicularly 
on the entertainment front^ as the con- 
vention sche<lu]e is loaded with artist 
performances. 

In addition to the performances al- 
ready announced here, kwk for pro<l- 
uct [ire-sentations to feature more than 
the usual supply of live acts. In a (juick 
survey around the industry, the indie 
presentation, in the enviable leadofT 
spot, will have 

more live per- ^^mm^^^^ma=am 

formances — 
six — and less 
\ideo than usual, 
according to Ichi- 
ban's Nina Eas- 
ton, who is over- 
seeing that ^^^^m^m^^^ 
sector's presen- 
tation. 

At BMG Distribution, which last 
year hati the most creative presenta- 
tion thanks to a spectacular laser 
show, executivtw this year are promis- 
ing even more belLs and whistles in ad- 
dition to seven live performances. 
BMG senior VP of marketing Rick 
Bleiweiss, who Is overseeing the pres- 
entation, humbly says, "We will knock 
people's as.ses off. We intend to take 
the art of NARM presentations to a 
new height." 

Sony Music Distribution president 
Paul Smith says his company, which 
in the past has generally featured one 
live performance in its presentations, 
will use more live acts this year. Like 
execs in the other six camps. Smith 
says the presentation will focus only 
on upcoming product, and he promises 
that Sony will issue releases from 
.some of its biggest names this sum- 
mer. 

Meanwhile, Cema president Russ 
Bach says the company will present 
its "normal wonderful NARM show," 
w^hile George Rossi, WEA executive 
VP, says the WEA presentation, "as 
usual, will present our product in its 
best light." PolyGram Group Distribu- 
tion president Jim Caparro says the 
company's product presentation 
slujuld be viewed in conjunction with 
the K;I) Zone, the nightclub that the 
company is setting up in the hotel each 
night. AcLs under the PGD umbrella 
will perform there, with each night fo- 
cusing on a (liiTerent genre of music. 

John Burns, Uni Distribution pres- 
ident, siiys that this year's Uni presen- 
tation will take a "new approach that 
will be ver>' entertaining." In addition 
to three live acts, the company will 
have a d(M)r prize, which will entice 
NAHM attendees to "really w"dnt" to 
be at the Uni presentation. 

Be THERE: Track warns all NARM 
attendees that they had lietter make 
the most of this year's product presen- 
tations, l)ecause this may I*e the Ixst 




time anyone gets the chance to view 
them. Behind the scenes, some major 
distribution executives are wondering 
whether the exi«nse of the presenta- 
tions is justified by their reach. As one 
distribution executive puts it, "Do I 
care if my competition sees my pres- 
entation? If you IfMik at the cf)st per 
seat, the presentations may not be the 
most cosl-i'fficient way to reach our 
customers." 

Another senior distribution execu- 
tive observes that there has been tre- 
mendous consolidation in the business 
during the last few ye-ars, and maylie 
NARM's format should be adjusted to 
accommodate those changes. Stay 
tuned. 

Priced RKJHT? Two weeks ago, 
Track reportecl 
on retail's long- 
held belief that 
price drives sales 
volume. In that 
column. Bob 
Higgins, chair- 
man/CEO of 
Trans World Mu- 
sic Corp.. basi- 
cally renewed retail's call for lower 
CD prices. Well, it l(K)ks like music 
merchants' wishes are about to come 
true, but. unfortunately, it will Im; at 
the expease of gross mai^jirii riot due 
to any shift in label pricing strategies. 

As predicted elsewhere in this sec- 
tion, in a story written to meet an ear- 
lier press time (page N-5). Target 
Stores has adopted everyday low pric- 
ing. According to Bob Pollack, Tar- 
get's divisional merchandise manager 
for music, movies, and books, "We 
have adjusted our everyday retail U) 
bring those in line with some of the 
real aggressive competitors." Target, 
which pre\iously set prices at $1 off 
list, now will sell frontline CDs at 
$12.99-$i:i.99. Sale pricing will range 
from $9.99 to $1 1 .99. depending on the 
market. 

Pollack diiln't name them, but Best 
Buy and ('ircuit ('ity have been beat- 
ing each other — and everybwly else, 
for that matter — over the head with 
price. Also, the Musicland Group's 
Media Play llscs an aggressive pricing 
strategy, as does NolnKly Beats The 
Wiz. In addition, Track wonders if 
Kmart an<l Wal-Mart will respond to 
Target's shift in pricing. 

In general, most savvy industry' ex- 
ecutives worry that mxm there will l.>e 
a discounter in every major market 
that will ignite a price war, causing 
further consolidation among the ac- 
count base. 



UEALS: At press time. TSW Inc.. 
the Omaha-based parent of the RTI 
one-stop and the five-unit Homer's 
chain, reported that it has acquired 
the six-unit, Lincoln, Neb.-base<l Pick- 
les Chain . . . The Alliance Entertain- 
ment Group, according to sources, Is 
about to complete its long-contem- 
plattul ac<)uisition of Premier ^Vrtist 
Services, the Coral Springs, Fla.- 
based management company that han- 
dles Frank Sinatra and Liza Min- 
nelli, among others. 



ADVERTISEMENT 




Lions Roar, 
Sleeping Dogs Snore 

Will you be king of 

the jungle 
or a retailer that lamilies 
will ignore? 

Take your rightful place in 
the food chain with merchan- 
dising in your store. 
Get all the Oisney audio hits 
as we roar in '94. 



The IJon King 

.Shipping platinum plus. 

My First Sinn Along 

Orders way beyond initial 
projections. 

Beauty and the Beast: The 
Musical 

Breaking advance ticket 
sales records in N.Y. 

Funny Fond Songs/Travel 
Songs 

f ollowing in the fixitsteps 
of Silly Sortfis to gold 
certiUcation. 



Oct all the details at the 
NARM Disney suite. 

No sleeping dogs, please. 




Records 



IP Cassettes 
||Videos 
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Ami'm to a recent consumer survey, 
sales of the rup IE auiiocassette are expected 

to increase dramatically. 



1 



Never before have our customers so clearly indicated their intentions to continue purchas- 
ing a product. In a survey of Fuji IR audiocassette purchasers*, almost 98% said they'd buy 
it again. And, when asked why they bought ZH in the first place, they had plenty of answers 
including its eye-catching wrapper and unique black Extraslim case. Of course, it was more 
than looks that impressed our customers. It turns out that the main reason they bought 
Fuji's Zn was they thought it would sound great. 

With a response like this, we feel it's inevitable that Zn audiocassette sales will reach 
new heights. Hair, on the other hand, is up to the individual. 

FUJI. A new way of seeing things* 

'Questionnaires weie inserted in pacicages of ZD audiocasseltes ©1993 Fuji Photo Film U S.A . Inc 
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RETAILERS BATUE 
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marketing, including using 800-num- 

bers. direct mail and the home-shop- 
ping cable networks and working 
actively towai-d creating delivery of 
digilalized music directly to the 
home. 

Merchants resent all forms of direct 
marketing but ivalize il is inevitable. 
Steve Stronie, president of Troy, 
Mich.-based Handleman Co., says, "I 
think that the consumer will continue 
to he bombarded with a number of 
dilTci-ent methods in which he can buy 
product. Eventually, the consumer 
will choose from buying music over 
the electi*onic superhighway, interac- 
tive TV, direct mail — or from the 
store." 

Since direct marketing will contin- 
ue, il likely will enhance the meixhan- 
dising skills of those retailers that 
want to survive. "From the mer- 
chants' perspective, direct marketing 
^:ives them more challenges; they 
Slave to be better merchandisers and 
he better in slocking their stores," 
■^uys Strome. "If the retailer bettor 
lultills the need of the consumer than 
dees the alternative [delivery sys- 
tems), he will be the ultimate winner. 
And that is the challenge for retail." 

On the other hand, there is a con- 
cern on the part of retail because of 
the promotional strategies used by 
record clubs that can't be duplicated 
by merchants. The real issue on 
direct mai'keting that retailers w^ould 
like to see addressed is having all par- 
ticipants competing on a level pla>ing 
field, Strome states. 

.A,lthough the unlevel playing field 
has been a major issue for the last 
three years, the record clubs them- 
selves continue to ignore merchant 
complaints. 

Another issue that seems to have 
\ ;iken on a life of its own is electronic 
article surveillance. Since the six 
majors unilaterally decided to do 
aw^ay with the longbox, music retail- 
ers have been pushing hard for plac- 
ing an EAS tag concealed inside the 
music canier at the point of manufac- 
ture — a process known as source tag- 
ging. 

But the Recording Industry Assn. 
Of America has rejected NAHM's 
recommendation that acousto-mag- 
netic technology' be used, leaving the 
issue at a stand.^till and retailers frus- 
trated. Jeff Abrams, merchandise 
manager at Best Buy. say.s. "EAS is 
still a real concern. And yet here we 
are with another year gone by, and we 
still aren't anywhere on the issue." 

Like EAS. the explicit-lyric issue 
seems to go on forever, with mer- 
chant.'; on the front lines fighting this 
battle. But in the last year, the focus 
has changed from sexually explicit 
lyrics to songs promoting violence. 
Most merchants have adopted poli- 
cies to deal with the issue. 

Whether merchants wrestle with 
censorship, a price war or competi- 
tion from a superstore neighbor. 
Strome, who is Just ending his tenure 
as NAHM president, reminds that the 
successful retailer can overcome a 
hostile environment. "There are a 
number of factors that create a suc- 
cessful retailer," he states. "It takes 
selection, location, ambience, ser- 
vice — and then price is a final factor. 
It takes all of tho-se ingi'edients work- 
ing synergist ically to make a retailer 
successful." ■ 



NAHM's Pam Horovitz Aims To 
Educate And Expose Members To 
Industry Trends 



BY DON JEFFREY 



With all the scare stories 
around about how technology- 
will put the retailer out of 
business, Pamela Horovitz. executive 
director of the National Association 
Of Recoifling Merchandisers, says it 
is the trade organization's responsi- 
bility to exjwse memlxji's to the rapid 
developments that could change the 
way in which mu-sic is delivered. 

This year's NARM convention has 
been structured with that goal in 
mind. 

The opening ceremony will include 
a keynote address from Michael 
Schulhof, president of Sony Corj). Of 




America, who ovei*sees not only one of 
the biggest entertainment software 
companies In the world but also a 
giant electronics unit that produces 
many of the machines use<l to create 
and play that softw are. 

"He is in a ver\' unique situation as 
the CEO of a major hardware and 
programming company," said 
Horovitz in a telephone interview. 
"We anticipate that some of his 
remarks will fwus on w'here we'll be 
heading." 

On the other end of the conven- 
tion — at the closing session — there 
will be much time devoted to a pre- 
sentation of some of the technological 
maiTels that have retailers w^orrying 
alM)ul the future. 

"We've spent a considerable amount 
of time in the past two years ti-jing to 
expo.se the membei*ship to new tech- 
nologies like digital cable radio, satel- 
lite delivery and fiber optics," 
Horovitz says. One strong message 
she believes she has gotten acress to 
her retail constituency is that the 
"economics of the information super- 
highway are really undeveloped." 

Last year, technology w^as not the 
topic on retailers' mind.'i. For some it 
was the security and investment 
issues a.s.sociated with the demise of 
the CD longbox. For many others it 
was the selling of used com]m't discs, 
an issue that exploded into public con- 
sciousness soon after the convention. 

According to Horovitz. the issue has 
not died, despite the fact that the 
miijor music companies have backed 
off from their threats and punitive 
measures against retailers, and the 



national consumer media have lost 
interest in the matter. 

Says Horovitz, "Is ihe business 
going away? Definitely not. Is it going 
to grow much more? There are not as 
many companies getting into used 
CDs as last year." The executive lists 
a few* reasons for the used-CD slow- 
down: The business requires too 
much labor; it's difficult to know what 
price to pay for the product; and it 
raises security issues when employ- 
ees are allowed to dispense cash to 
customers. 

The cassette, meanwhile, is not 
much on anyone's mind e.xcept for its 
supposed vulnerability to degrada- 
tion through Ihe use of electronic 
security tags. If there is any hot issue 
now for NARM, it may be source tag- 
ging. At last year's convention, 
NARM endorsed Sensormatic Elec- 
tronics' security system. Then music 
manufacturers and Checkpoint 
Systems, a major competitor to 
Sensormatic. began saying that the 
NARM-approved technology dam- 
aged cassettes. The ball is back in 
NARM's court but no new serve is 
expected at this year's event. 
Nevertheless, Horovitz admits, "I 
think source-tagging is going to con- 
tinue to be a major topic in discus- 
sions at the convention." 

As for other music configurations, 
the Digital Compact Cassette and the 
MiniDLsc are not generating much 
heat or revenue, but Horovitz 
believes retailers will continue to 
keep them on the shelves as a show of 
support for their suppliers (Sony 
makes the MD. PolyGram's parent 
Philips the DCC). "I think the retail 
community has adopted a wait-and- 
see attitude on DCC and MD. No- 
body's seeing significant action on 
either one, but retailers will continue 
to support the manufacturers' roll- 
outs of these products," she says. 

If there is a change in the perspec- 
tive of NARM this year, it might be 
its increasing global presence. In the 
past year, Horovitz has traveled to 
international conventions and visited 
with the music organizations of many 
foreign countries. Representatives of 
those groups are expected to attend 
this year. 

Attendance was running ahead of 
last year's pace at press lime, but 
Horovitz was expecting alwut 3,000 to 
show up — the same as last year. She 
notices that there has been "a nice 
spike in attendance from independent 
retailers" as well as from retailing 
companies and suppliers that were 
not pre.^ent last year. 

Something else NAHM is proud of 
this year Is that there will be more live 
music during the convention than 
ever before. Horovitz notes, "The 
record companies heard from their 
customer base: Videos do not have the 
same impact as live performances." 

And among the most \isible changes 
at the event will be the convention 
program. Upgraded from 10 or 15 
pages, this year's program will run 
about 150 pages, will be "bigger and 
glossier and will contain more infor- 
mation than in previous years," says 
Horo\itz. ■ 
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NARM '94 



Michael Schulhof Notes The Key Issues, 
From Superstores To Future Formats 



nafs Entertainment: Varied Talent 
^om Itself At NARM 



BY DON JEFFREY 



I ichael (Mickey) Schulhof, 
chairman of Sony Music 
I Entertainment and president 
and CEO of xXs parent company, Sony 
Corporation Of America, has been 
asked to deliver the keynote speech at 
the opening ceremony of NARM this 
year. Here are excerpts from an inter- 
view conducted in February in 
Schulhof s office in New York. 

Billboard: Can you name an 
iniporfavt issue retailers are facing? 
Michael Schulhof: As a context, I 

llilnk we'll st.'f major technological 



realize and provide more reasons to 
leave home, more things to do. more 
ways to tap into the emotional inter- 
est of the consumer — the heart not 
just the mind. 

BB: How tit your own retail store 
here at headquarters doing? 

MS: The response has been ex- 
tremely enthusiastic, and I think 
we've done a nice thing for our retail- 
ers as well. We've provided a display 
of some of our merchandise and by 
retailing at full margin we help estab- 
lish the relationship of value of the 
product to price. A couple of retailers 
who are good customers of ours have 
paid ihcir only regret is that they 




changes in terms of electronic distrib- 
ution of information — one-way and 
two-way. And so the question that 
ought to be on the minds of a lot of 
retailers is: Is there any future in 
retailing? And that is an issue I want 
to discuss. The future of electronic 
shonping and how it will affect retail- 
a serious impact not only on 
^ hut on reco 'd companies, 
^cord compaiies also need 
erms of: Hov do we create 
;t demand? Vs a company, 
..eavily involved in the 
jrt of content and the presenta- 
tion of content to the end user. We 
don't own the wire, but we certainly 
have a vested stake in how our con- 
tent gets to the customer. So we and 
the retailer very much have common 
interests. 

BB: How can retailers get onto the 
electronic highway? 

MS: The people who understand 
what's happening with electronic dis- 
tribution and home shopping will 
always be in a position to stay ahead 
of the wave. As with all changes, peo- 
ple are scared. Yet in most change 
there is also a good deal of oppor- 
tunity. 

BB: Does the retail superstore or 

megastore trend look prominng? 

MS: Yes, but what they're doing is 
not enough. Simply assembling a col- 
lection of merchandise is not going to 
be the way to attract customers in the 
future. Rotailci"s arc going to have to 
understand that they are in the enter- 
tainment business more than they 



don't have a shop next-door to ours. 

BB: Do yon plan to roll nut fhrse 
stores in other cities? 

MS: No. We have one in Chicago, 
and we have one here. If we thought 
that another outlet in some major city 



"/ like to get ds close 

as I can to thje 
marketplace, . . We may 
make millimis and 
minimis of records 
and millions and 
minimis of electronics, 
hut they all get sold 
one piece at a time, " 



would help enhance onr image and 
help enhance total sales of our prod- 
uct<?, we might consider it. But at this 
time, there are no plans. 

BB:yl7T you satij^fied with the sales 
of MiniDisc players and sofiivare? 

MS: Yes. The first year of product 
introduction was ver>' good, especially 
compared to the first year of CD. The 
CD's first 12 months in 1982 saw 
about 30,000 pieces of hardware in the 
U.S. market. MiniDisc's first 12 
months are well over double that — in 
excess of 75,000. There are more titles 



available on MiniDisc than were avail- 
able on CD in its early years, so, by 
and large. I'm very satisfied. Retail 
activity, of course, is always .slow to 
move at the beginning. The MiniDisc, 
because of the success of CD, proba- 
bly had too high a level of expectation 
by the retailer. I have no doubt that it 
will be a successful format, that retail- 
ed will find that it is a profitable for- 
mat, and that it will help to pick up the 
drop-off in the Ui|>o cas.sctte, which we 
are seeing accelerate. 

BB: Is the ca-fsette a dying fonnai ? 

MS: In Japan, the tape cassette has 
been declining everj- year for the last 
three years. In the U.S., the tape cas- 
sette business is declining. In coun- 
tries like Holland, the tape cassette 
market is only 4*^ of total music sales, 
so Holland is already a one-carrier 
market; there is no tape business. I 
think that eventually the world will 
become all optical disc for every pre- 
recorded format, eventually even 
including video. 

BB: What is your stand on source- 
tagging ivcordings? 

MS: We will of course go along with 
whatever format the indu.stry adopts. 
Protection and security of our prod- 
ucts at the retail level is important to 
our company. 1 think it's unfortunate 
that the claims flung back and forth 
have wound up confusing many peo- 
ple and therefore have not led to a uni- 
fied position regarding a standard 
format for retail. But our distribution 
group works very closely with major 
retailers, very closely with the indus- 
try groups, and I hope something 
comes out of that process. 

BB: Do yon support Blockhnsier 
and IBM's CD-on-demand t-echnoh- 
gy test ? 

MS: We have sent people to visit 
with Blockbuster. I know the heads of 
Blockbuster and IBM personally. 
They are very fine companies. So far, 
none of the marketing people inside 
our music company feels comfortable 
with this as an approach. The technol- 
og>' is still at an early stage, and while 
they can demonstrate the ability to 
reproduce product in the store — and 
for some back catalog product there 
could be some attractiveness — overall 
the Sony Music groups are not enthu- 
siastic. 

BB: How do you. answer retailers 
ivho say CD prices are too high ? 

MS: First the CD investments that 
we made to retool all our factories and 
for the higher recording costs for the 
CD have to have some kind of reason- 
able return. It's not that CDs are too 
high; I think the CD margins are very 
reasonable for a company that makes 
our kind of investment. But this 
comes back \ery much to what is the 
legitimate expectation the record 
company can have in its partnership 
with the retailer. I don't think retail- 
ers should see themselves as being 
nothing more than a big warehouse 
that people walk into and grab some- 
thing off the shelf. Because if they 
Coniinued on page N-IS 



BY TERRY BARNES 



(This listing of iwrfonners was accu- 
rate as of press time and may not 
reflect later additions or substitu- 
Uons.) 

C.C. Adcock 

Towns in southwest Louisiana 
with names like Opeliousas and 
Crowley have given the workl many 
master musicians. I Isually. however, 
their contributions are overshad- 
owed by the glor>' of neighboring 
New Orleans. Hoping to change all 
that is Lafayette, La.'s C.C. Adct»ck: 
master guitarist Southern soul man 



to arc pepix'feil with such clas- 
sics as "The Shadow Of Your Smile." 
"1 Wanna Be Amimd" and Orammy- 
w inner "I Left My Heart In San 
Francisco." Last year's "Steppin 
Out" album — a tribute to mentor 
Fred Astaire — was produced by 
Da\ifl Kahne, w ho is l>esl-known for 
his work with the Bangles and 
Komoo Void. 

Terence Blanchnrd 

Known to the nun ic-gmng public 
as the man behind the music for five 
S|iike Ijce films. Terence BlanchaH 
i.-^ known among yd/.'/, cirelcs as the 
trumpeter who replaced Wynton 
Marsalis in Art Rlakey & The Jazz 




Tony Rennett 

and originator of a passionate, 
patiiis-tinged style that ix>i-vados his 
epon.mous li^Iand debnU Now in his 
early 20s, Adcock has loggod thou- 
sands of miles touring and recording 
with Riickwheat Zydecn. Ito Diddlry 
and others. Coming fntm a state still 
ruled by the Napoleonic code. 
Adcock acknowledges a musical 
corollary': "The music's gnttu make 
'em dance. That'.s it" 

Tony Bennett 

Frank Sinatra callefi him 'the best 
singer in the business"; Bing Crosby 
said. "Tony Bennett is the best 
singer I've ever heard." A pillar of 
pop history, Tony Bennett's 27 
charted albums, released ft-om 19.^7 



Terence Blanchairl 

Messengers, lilanrhard formed a 
duo with Donald Harrison in 1986. 
and two years later won Sony's first 
Innovator's Award. In 1990 
Blanchard played the horn for 
Dcnzid Wflshington'fi character. 
Bleek f^iltiam, in Hiiike's I^'s "Mo 
Bettor Blues" and scored a Grammy 
nomination for his track with 
the Ilranford Marsalis Quartet. 
Hlanchard's work on Lee's "Mal- 
colm X" resulted in 2(5 tracks cap- 
tuiing four decades of Harlem-fla- 
vorofi sounds. 

Norman Brown 

Tsvcnty-two-year-old jazz gui- 
tari.st Norman Brown was the fii"st 
Contiuurd on page N-2H 
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HARM President Steve Strome Reflects 
On The Issues Of His Term 



MICHAEL SCHULHOF 

Continued from page N-17 

view themselves that way, then, sure, 
price is the only thing that matters. 
But retailers who take the position 
that it is only price that sells the music 
may not survive past the end of this 
decade. Merchandising and market- 
ing are different from order-taking, 
and the record companies understand 
it because we spend enormous 
amounts promoting our product. 
Retailers that are going to survive 
into the 21st century are the ones that 
are also going to promote the music 
and enhance the experience and help 
create the demand. That doesn't come 
for free, so they're going to need Uie 
margin that comes out of the higher 
price just as much as we do. They also 
are going to find that maybe CDs are 
underpriced. 

BB: Is the selling of used CDs no 
longer an ws«e/ 



MS: Well, of course, legally people 
can still do it. But it's like the people 
who eat the milk cow. If you start to 
chop off the leg of the milk cow and 
then some other parts of the body, 
eventually you find you have some- 
thing that doesn't give you any milk. 
Used CDs, because of the perma- 
nence of the medium, are something 
that there's a market for. But if retail- 
ers promote it, they're ultimately 
going to find that it's all done at the 
expense of their core business. And 
the mai-gins that are going to be in the 
used CD business are never going to 
be as attractive as on frontline prod- 
uct. Whatever issues remain will get 
resolved in private discussions. 

BB: How do you feel about being 
asked to be keynote speaker at 
NARMf 

MS: I think it's a nice opportunity. I 
like to get as close as I can to the mar- 
ketplace. Retailers are the ones who 
deal with our customers every day. 



We may make millions and millions of 
records and millions and millions of 
electronics, but they all get sold one 
piece at a time. So the decision-mak- 
ing that takes place in the mind of the 
consumer is very important for us. 
I'm happy to be among retailers. It's 
important to hear what they have to 
say, to understand how they view the 
relationship with the customer, and to 
learn from the experience. 

BB: What do you hope to accom- 
plish icith your speech .^ 

MS: I want to let them know a little 
bit about how I see the future and the 
kinds of directions we are thinking 
about, and also to let them know what 
is still unclear for us, where we have 
questions, where we have self -doubts. 
They shouldn't think we know every- 
thing; we don't have every answer. 
But unless we can find the way to 
develop for the future, we can't grow. 
And if we can't grow, they're going to 
have a hard time too. H 



■ BY ED CHRISTMAN 



Like NARM presidents before 
him, Steve Strome expresses sat- 
isfaction for the accomplish- 
ments achieved during his year a? 
head of the trade association and 
regretJ* that some unfinished business 
will have to be resolved by his 
replacement. 

Strome, the president of Troy, 
Mich. -based Handleman, began hi.s 
tenure as NARM president at last 
year's annual convention. His ascen- 
sion to the NARM presidency comes 
after spending the last three years on 
the National Assn. Of Recording 
Merchandisers board of directors and 
the last 15 years at Handleman. 

Prior to joining Handleman, 
Strome, who graduated from Hills- 
dale College and earned an MBA 
from Wayne State University, 
worked at Kmart for seven years in 
various capacities, including research 
and human resom'ces. He then moved 
to the Freuhoff Co. as a regional man- 
ager of labor relations. 

Strome, who grew up in Mass- 
achusetts and has spent his entire 
adult life in Michigan, joined 
Handleman in 1978 working in opera- 
tions, before moving into sales. He 
subsequently worked on developing 
the company's presence in computer 
software and then video. In 1988, he 
was named executive VP and chief 
operating officer. 

During the last year as NARM 
president, Strome saw many industry 
issues emerge. For example, during 
the year, the music and wholesale 
community experienced the transi- 
tion to jewelbox-only merchandising, 
and put into high gear its initiative to 
make source tagging a reality. Also, 
the most highly publicized issue of the 
year was the waj- over used CDs. 

As the NARM convention ap- 
proaches, the EAS issue remains 
unresolved. NARM recommended 
acousto-magnetic technology be 
implemented for source-tagging, but 
five of the six majors, all except 
CEMA, found that the technology 
results in sound degradation on the 
cassette tape. Currently, NARM and 
the Recording Industry Assn. Of 
America are batting the issue back 
and forih with no solution in sight (see 
accompanying story). 

Strome tenns the current status of 
KAS as "disappointing," saying, 
"EAS is and remains a critical area 
that needs to be addressed. 

"I think that one of the problems 
that was not addi-essed by the RIAA 
or their members was that there were 
no standai'ds set for the testing pro- 
cedures," he notes. "Each company 
developed their own procedures, 
which showed varying results. 
Without standards, what makes 
something acceptable or unaccept- 
able?" 

Looking forward, Strome says the 
NARM security committee will take a 
look at the issue again and there will 
be further discussions to determine 
what uptions are available for source 
tagging. 

On the other hand, he says that 
NARM played a role in resolving the 




"topic that created the most discus- 
sion" last year: used CDs. "NAHM 
quickly reacted to that by trying to 
shed .soim- light on the situation and 
how it iiiiiiactud Ihu business," he 
states. NARM coininissioned a study, 
carried out by SoundScan, which 
found that most used CDs weiv either 
promos or from the record clubs, 
among other findings. 

Another accomplishment that 
Strome cites was NARM's action to 
stem the shrinking classical music 
marketplace. The trade association's 
classical committee put together a 
guide to selling classical music. "That 
was a mar\'elou8 job," he claims. "It 
should help every retailer and the 
one-stops as well." 

One area that NARM remains r'er 
vigilant on is the explicit-lyric 
(see accompanying story), "f 
position has been that we w 
and work with the indivi 
chants in their markets w 
er they choose to do," he s«,. 
we have in the past, we will defe.. 
concept of having the right to sell the 
product." 

In addition to reacting to local 
issues like the explicit-lyric situation, 
NARM "is looking at becoming more 
global in its perspective," Strome 
states. "We iiave met with similar 
organizations from other countries, 
and we want to put together an 
alliance," which could communicate 
on various issues. 

NARM itself continues to grow, 
Strome states, not only in member- 
ship but in the kinds of responsibili- 
ties it takes on. "The Retailer 
Conference was the largest one this 
year, and this convention will be the 
biggest ever," he says. "Financially, 
we have the resources to continue to 
service our membership." 

Strome says that he is thankful to 
executive VP Pam Horovitz and the 
NARM staff for making his year as 
NARM president easy for him. "They 
do an excellent job in terms of 
responding to the membership," he 
says. ■ 
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bowers record sleeve 

S331 NOHTH TACOMA ATCHUE • INDIANAPOUS. INDIANA <62a) 



• RECORD SLEEVES 

• CD PROTECTORS 

• FLOPPY DISC SLEEVES 

• LASERDISC PROTECTORS 

• MAILERS, LICEr4SING & 
PACKAGING ENVELOPES 



bowers 



(317) 251-3918 
FAX # (317) 254-5738 



CAROLiME: NOT JUST A GREAT LABEL! 

we're one of the top Independent music distributors in ttie U.S. of A. 
EXCLUSIVE DISTRIBUTORS OF: 

algorithm . antler subway ■ astralwerks . atavistic . big . big deal 
big life . Mackout . black records . blue plate . Caroline . Cleopatra 

collector's pipeline . detrolt municipal recordings . earthllng 
editions eg . elm . engine . frontline . gyroscope . hardkiss . heyday 
herald . hut . Ill . major bill . march . mission . no. 6 . offbeat . plan 9 
play It again sam . pipeline . prlmo scree . propulsion . raHroad 
realworld . ridgemont . safety net . scat . silent . splnart 
subharmonlc . taang! . thrill Jockey . venture verdugo 
vernon yard . volume . wagon wheel . wasteland 

PLUS over 200 OTHER INDEPENDENT LABELS includino: 

AUAS . MATADOR BAR NONE . TOUCH AND CO . ROIR . CARGO . AMPHETAMINE REPTILE 
SILEKT ALTERNATIVE TENTACLES DISCHORD EMPTY . INVISIU^ . REVOLVER USA 
•KON STRICT! ON . SOLEILMOON . SUNDA2ED . TEXAS MOTEL . EPITAPH . TUPELO 
SUBTERtANEAN . SPIRIT . AJAX . BOMP . REVELATION . TUPELO TEENNAT . LOOKOUT 
AND WAV TOO MANT MORE TO MENTION. 




RACHEUE FRIEDMAN 
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Blanchard and crooner Tony 
Bennett. "We're ver>' excited about 
having Tony perform," says 
Friedman. Aside from t>ing in with 
the theme of San Francisco, 
Bennett's timeless work bridges the 
gap between past, present and future, 
she says. "He is a legend who has 
been i>opular for decades yet is being 
embraced by younger people now." 
Another special performer is Lena 
Home, w'ho will be presented with the 
Presidential Awartl and will jxirform 
a few songs. 

The NARM convention will also l>e 
highlighted by awai'ds ceremonies. In 
addition to Home's award, this year's 
confab will include the .scholarship 
foundation dinner and the traditional 
awards banquet, which will feature 
•*ome new categories. Label of the 
year and distributor of the year will 
be selected by voting; in the merchan- 
dising division, there will be two inde- 
pendent retailer of the year awards — 
one for small chains and one for 
independent stores. "These are for 
people who buy from one-stops." 
explains Frieflman, adding that those 
awards will rely more on SoundScan 
numbei-s as opposed to votes. 

Hot topics at the convention are 
expected to be interactive media, the 
information superhighway and 
source-lagging. Retailers are still 
somewhat confused by all the new 
technologies and media, but are eager 
to incorporate them into their stores, 
says Friedman, who is president of 
J&R Music World. "As a retailer that 
sells music, audio hardware and com- 
puters, I welcome [interactive tech- 
nology 1," she says. "I see it as the 
merging of three industries. Basi- 
cally, we as retailers need to find new- 
ways of selling these products; we 
liave to be one step ahead and keep 
stores interesting." 

"I'm sure that KAS (electronic arti- 
cle surveillance) will be a popular 
topic of conversation," says NARM 
communications director Jim Donio. 
"It would have been wonderful if it 
could have been resolved at this 
stage. This is the forum at which the 
original recommendation [on source 
tagging] was made a year ago, so now 
we're coming back a year later. 
Hopefully, there will continue to be 
productive dialogue about moving 
ahead with it. Everyone's still com- 
mitted to making it a reality." 

This yeai' also sees some new faces 
at NARM. as many new companies 
joined the organization this year, says 
membership director Holly Rosen. 
"We've gotten a lot of new indepen- 
dent labels and some bookstores that 
were not members before," she says. 
"Another new categoiy is companies 
that manufacture and market listen- 
ing stations for music retail stores. 
And a cable television station in 
Florida just joined — it's a retailer 
who doesn't have a storefront but 
sells through the cable station. They 
advertise the product right on the air, 
then have a number where people call 
in and order. I think this station will 
be the first of more to come." 

At press time, registration figures 
were "a couple of hundred higher 
than last year at this time," says 
Donio, who notes that last year's 
attendance was slightly over 3,000 
and this year's is expected to be the 
same or slightly higher. ■ 
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artist released on Motown's new 
MoJazz label. His debut single, "So 
High," became the main theme for the 
film "Passenger 57" and catapulted 
the album "Just Between Us" to No. 4 
on Billboard's Jazz Retail Chart. 
Brown'.'i career l)egan shortly after 
high school, when he Unim\ himself 
opening for Ilubbi Humphrey. Brian 
Auger, Stanley Tummtine ami other 
Jazz stars. He accepted a position as 



participated in the 1986 Amnesty 
International Conspiracy Of Hope 
tour and the 1988 Birthday Tribute to 
Nelson Mandela. He has released five 
platinum albums. 

Cracker 

In 1990, six years after founding 
Camper Van Beethoven, David 
Lowery linked up with his Redlands, 
Calif., country-bred compadre 
Johnny Hickman and formed 
Cracker. The group released their 
eponjTOOus debut album in 1992, led 




staff instructor at the renowned 
Musicians' Institute Of HoUwood and 
began performing hLs compositions in 
L.A. nightclubs. Since the '^S release 
of his debut album, Brown has per- 
formed before 180.000 fans. His sec- 
ond album, "After The Stomi," is set 
for summer 1994. 

Jackson Browne 

Jackson Browne made his debut in 
1972, sharing a burden of social con- 
sciousness with rockers across 
America. One of the era's great song- 
writers, Browne also produced hit 
albums for Warren Zevon and David 
Lindley. He re-invented the live 
album with "Running On Empty." 
which consisted of entirely new mate- 
rial. Browne co-founded Musicians 
United For Safe Energy (MUSE) and 



by the tongue-in-cheek tirade "Teen 
Angst." Cracker's 1993 album, 
"Kerosene Hat," marked the eighth 
album for Lowery', whose combined 
unit sales from college and commer- 
cial alternative radio is approaching 
the 1 million mai-k. 

Crowded House 

In the decade since they were 
formed from the shards of new- 
Zealand's Split Enz, Crowded House 
has celebrated triple- and quintuple- 
platinum sales in New Zealand and 
Australia. Split Enz guitarist/'song- 
WTiter Neil Finn and drummer Paul 
Hester formed the group in 1985, and 
a year later they signed with Capitol 
and released their debut album, 
"Crowded House." Since then, a total 
Continued on page 
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EXPERIENCED 
MANUFACTURERS 



CD AUDIO 
CD ROM 



PHOTO CD 



VIDEO CD 
KARAOKE CD 



CD ROMXA 
CD BRIDGE DISC 
CD-I READY 



MIXED MODE DISC 






NATASHA RKTMAROSOW 



MICHfiLU-AMC 



• TIM MATHESON 

("Drop Dead Fred", ■'Amiml House". "Fletch") 

CHARLTON HESTON 

("Tlte Ten Commandments") 

JACK PALANCE ("CitY Slickers", "Batman") 

PETER BOYLE ("Honeymoon /n Vegas", 
"Oiitknd") 

• 535,000,000 producrion 

• 1992 theatrical release 

• Stunning special effects created by 
four-time Academy Award* Winner 
Richard Edlund (Tlie "Stars Wars" Trilogy, 
"Raiders of the Lost Ark") 




ISBN:0-940245-12-4 
Bar Code: 31398-5622-3 • Cat. No. 5622 
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theFavor THiimrcH 

. - — - AND _ 

twVery Big Fish 




• JEFF GOLDBLUM ("Jurassic Park", 
"UeFly", "Tlie Big Chill") 

BOB HOSKINS ("Sum Mario Bros". "Hook", 
"ii'lw Framed Roger Rahbil") 

NATASHA RICHARDSON 
("Vie Handmaid's Tale", "Tlie Comfort of Strangers") 

"So Much 
Unpredictable Fun" 

Jeffrey Lyons, SNEAK PREVIEWS/CNUC 

ISBN:0-940245-n-6 
Bar Code: 31398-5525-3 • Cat. No. 5525 



• The Most Controversial Film 
Of The 90's 

• 1990 nationwide theatrical 
release - over S7 million at the 

box office! 

"Provocative... 
Two Thumbs Up!" 

- Siskcl & Ebert 

"Excellent, Exciting... 
Extraordinary!" 

- Rjch.irci Corliss, I IMH MAGAZINE 

"Brilliant!" 

- Caryn James. NEW YORK TIMES 



TH£ MOST CO.NTRO\IRSI.U.niM OF THE DEODE 



•PKovouTni.. 

nfOTlliaBSlTT 



•HCEUCT, 

EJOTHG... 
BTWOJDDMVI' 
uitarfnufc-nJifincuiJ! 




'R' Rated Version 

ISBN:0-940245-13-2 
Bar Code: 31398-5354-3 
Cat. No. 5354 



'Unrated' version 

ISBN:0-940245-16-7 
Bar Code: 31398-5330-3 
Cat. No. 5330 



Academy Award lor Best Visual Etfecis 1977 • "StarWars" 1981 
1983 • "Return of the Jedi'. 



'Raiders of the Lost Ark". 
Special Achievement Award for Visual Effects 1980 - The Empire Strikes Back" 



]4 



rir 



iterial 





m .mmmm 




DAZZLING! 

TWO niwm 




Dubbed Version 

ISBN:0-940245-14-0 
Bar Code: 31398-5376-3 • Cat. No. 5376 




• ANNE PARILLAUD f'/mwrm/ B/oorf") 

• This '91 smash hit made over $5.5 million at the box ofEce and 
inspired the Warner Brothers hit "Point of No Return" 

• Overwhelming critical praise by Sxskcl & Ebert, Newsday, Tlie New 

York Times, Tlie New York Post, Voi^iie and Rolling Stotte 

• Top of the hne action/adventure - a female "Terminator" 
"Two Thumbs Up! A really good film!" siskd & Ebert 



Subtitled Version 




ISBN:0-940245-15-9 
Bar Code: 31398-5471-3 • Cat. No. 5471 



Order Date: 3/1 E/e^ Street Date: 3/30/94 



Mm?^ lops the Charts 



Dur strony rental record means top sell-thru dollars! 


Billboard. 
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LA FEMME NIKITA 20 
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PSYCHIC 10 


WHORE 10 
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INTO THE SUN 2 
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INTO THE SUN 4 
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THAT'S ENTERTAINMENT 
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of four albums have yielded two Top 
10 U.S. hits. "Don't Dream It's Over" 
and "Something So Sti-ong." Their lat- 
est allnim. "Ttigether Alone." released 
in Januar>' 'iW. followed "Woodface." a 
project that reached Top 20 in eighl 
countries and sold 1.2 million units 
worldwide. 

Dada 

With seamless two-part harmonies, 
a rock-solid backbeat and a brutal 
lead guitar. Dada made its IRS 
Records debut last summer with 
"F*uz7,le." The trio's prime hamoniz- 
ers, bassist .loie Callos and guitarist 
Michael Gurley. originally sliuck out 
on a coffeehouse toui* as an acoustic 
duo befoi*e hooking up with dnimmer 
Phil Leavitt. In their live perfor- 
mances, rather than doing caitwheels 
to reproduce the album's multi-ti-ack- 
ing. Dada replaces the layers with 
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TOUGH CD SECURITY 
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SEE US AT THE NARM SHOW. BOOTH #811 



DVitrkoo 

aggression, volume and attitude 
(heard in the Joe Jackson snarl of 
Gurley's lead vocals). Managed by Hit 
and Run, the gi'oup joins a team of tal- 
ent that includes (lonesis and Jesus 
Jones. 

D'CuckcMi 

These f<mr digital divas not only 
write their own pop/techno/dance/ 
world music, but also design, build, 
pi-ogi'am and play their own one-of-a- 
kind electronic instruments. Already 
booked t<i ap[)ear at 15 virtual reali- 
ty/computer conferences this year, 
D'Cuckoo are pioneei-s of the interac- 
tive concert hall. Their ]X'rforniances 
enmesh the audience in multimedia 
layers: live MIDI-interfaced music, 
\ideo and an animated :J-D computer- 
graphics puppet built on a silicon 
gi-aphics computer platfonii. If that's 
not enough, D'Cuckoo keeps fans (m 
their toes with their "Midi Ball," a 
helium sphere that triggers sounds as 
it bounces through the audience. 
D't'uekoo's debut album, "L'moja," 
was released in Kei)niaiy. 

Dr. KImo 

The world's only practicing veteri- 
narian who's recorded a 4-million-.sell- 
ing single. Dr. Klmo matle music his- 
tory* last year when his "Gi-andma Got 
Run (her By A lleindcer" became the 
first song to knock Hing ("rosby's 
"White Christmas" out of the No. I 
spot on Billboard's Christmas chart. 
Raised in Virginia and Kentucky, Dr. 
Elmo had performed bluegrass and 



folk/pop foi" years before the release 
of "Dr. Elmo's Twisted Christmas" 
album. Its follow-up, "Dr. Elmo's 
Twisted Tunes." debuts this month on 
Laughing Stock Records. 

Lena Horne 

( )n(' of tho century's most unforget- 
table women. Lena Home has dazzled 
stage and screen audiences for the 
past (iO years. At Ifi. she made her 
debut at the Cotton Club, which led to 
big-band touring and reconling stints. 
Under conti*act to MGM in the '40s, 
Horne stan*ed in "Cabin In The Sky" 
and "Stonny Weather." (h-er the next 
40 years she recoi-ded a string of hit 
albums and became an international 
nightclub sensation, culminating in 
her record-breaking. Tony-winning 
one-woman Broadway show, "Lena 
Horne: The Lady And Her Music." 
May marks the release of her first 
album for Blue Note. 

The Indians 

Twenty-si.v-y ear-old Angelique 
Bianca is a Los Angeles native who's 
woven her Arawak Indian, Haitian. 
French, Spanish and Itussian roots 
into her music. A decade ago, she 
switched goals from writing raps for 
Ice-T to writing for herself. After a 
few- years singing in New York and 
spinning dises in L.A. clubs, she 
moved to London. There she enlisted 
a British bassist and an Italian gui- 
tarist to fonn the Indians. The gi-oup 
originally hoped to make an album 
Continued on /xige N-JS 
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TODAY'S HOTTEST BASKETBALL STARS IN THEIR OWN MUSIC VIDEOS! 




Cat. #5996 

UPC CODE: 8616-25996-3 
Suggested Retail Price: $14.98 
Approx. 40 MIn. Color, Stereo 

12-Pack Cat. #0726 
UPC CODE: 8616-20726-3 

36-Pack Cat. #0727 
UPC CODE: 8616-20727-3 



Assorted NBA Superstars 34-Pack 
Cat. #0728 

UPC CODE: 8616-20728-3 
24 "NBA Superstars 3" 

4 "NBA Superstars 2" 

6 "NBA Superstars" 



Dealer Order Date: 4/22/94 
Street Date: 5/18/94 
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"NBA Superstars" And "NBA Superstars 2" 
Have Sold Over 1,000,000 Copies! Now "NBA 
Superstars 3" Is Here - Stock Up On The 
New Winner! 

NBA SUPERSTARS SCORES AGAIN! 

"NBA SUPERSTARS 3" presents the greatest NBA 
match-up yet - Today's hottest basketball superstars 
in their own music videos, teamed up with the 
music of 11 of today's top recording artists. Filled 
with unbelievable hoop action, exclusive camera 
angles and footage never before seen, it's the 
newest edition of the best-selling "NBA Superstars" 
music video series! 

Features NBA superstars including Kenny 
Anderson, Derrick Coleman, Joe Dumars, Larry 
Johnson, Shawn Kemp, Dan Majerle, Alonzo 
Mourning, Hakeem Olajuwon, Shaqullle O'Neal, Mark 
Price, Steve Smith, Isiah Thomas and morel 

Featuring Sony Music artists including L.L. 

Cool J, Celine Dion, Soul Asylum, Rozalla, Domino, 

Erick Sermon, Branford Marsalis and Pearl Jam! 

And. ..for the first time on video see Shaq dunk- 
ing to his own music from "SHAQ DIESEL"! 

SUPER MARKETING SUPPORT! 



National trade and consumer advertising 
Full-scale publicity campaign ^ 
Cross-promotions with Sony ^ 
Impressive POP materials J' t. 



Mal(e sure you've 
golltie whole 
collection ready - 
Now'sthetimeto 
stock up on "NBA 
Superstars" and 
"NBA Superstars 2" 



•NBA Superstars" Cat. #2422 SRP S14.98 
"NBA Superstars 2" Cat. #5558 SRP $16.98 
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A SHOWCASE OF ANDY'S 
MULTI-GOLD AWARD-WINNING SONGS 




12 351 



Anyone who has visited Branson, Missouri 
can attest to the success of Andy Williams' 
"Moon River Theatre" and the enormous 
popularity of Andy Williams. 

Andy's Christmas show was a tremendous 
success on PBS and his "Greatest Hits" special 
(viewing in mid-March) offered the opportunity 
to record Andy's monumental contributions to 
American popular music. 



If Frank Sinatra is the ''Chairman of the Board, 
then Andy Williams is undoubtedly the CEO! 
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United States 

DELTA MUSIC INC. 

2500 Broadway Ave., Suite 380 

Santa Monica, CA 90404 

Phone: 310-453-9504 

Fax:3l0-62&-l435 



Germany 

DELTA MUSIC GMBH 
Zur Muhle 2, Frechen 4 
West Germany, 50226 
Phone: 49-2234-6006-0 
Fax: 49-2234-6006-40 



Great Britain 

DELTA MUSIC LTD. 

23 Gardner Industrial Estate 

Kent House Lane 

Beckenham, Kent 

Great Britian BR3 I QZ 

Phone: 44-81-778-4040 

Fax:44-81-676-9949 
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THE #1 SERIES IN SYNDICATION 



During the eight 
years as a top rated 
television series, 
"The Wonder Years" 
featured an amazing 
amount of "original 
artists" which reflected 
the mood and spirit of 
the late '60s and 70s. 



ORIGINAL ARTISTS ORIGINAL 



, The 
jj WONDER 

YEARS 

-? 

^ BO* swEH n IS met ism er yooi ■ Marvin gavf. 

4m, llKEtOCfIIOI(»0»HOU-SI'VM.\ AMIOLIIUANO 

IC sauem ku se tikethoi • iius» r(» i rat sitsemes 

IM I milOEll WHAI SUFS OOIKC rONITt- BOVCF i M ART 
VP" «IUABES«B£>iniRll-jm C(X KKH 

A GaOOJt KIND OF LOK-MIM) BENDERS 
LOVEKBlUE-niJlMAlRIAT 
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The 
WONDER 
YEARS 

IMNCHtSIHI CAIWDMl - THE NEW VAUDEVTliE BAND 
JUDY IN nSGUta ■ JOHN I RED & HIS Plj^YBtlY BAND 
SIWMERTWE BLUES • BLLT CHEER 
MAMMnHEYIOSSHMtOOOSrE - STEXK 
WAHEUPimiE SUSIE • THE r\ I KI V BROTHERS 
Km m SUNDAY ■ tHORDETTES 
^vw HAIB'THECOWSIIXS 
Wmt^^^^M WW - EDWIN STARR 



Now there is a sound- 
track to the hit TV 
series. This collection 
includes music from 
over thirty-five artists 
as well as original 
music from the series. 

Available individually 
or as a 5 disc set (iswe). 



Relive the memories of your Wonder Years 



ORIGINAL ARTISTS 



The 
WONDER 
YEARS 

XmKT BtOOK- on CK BERRY 
WnAUTniHarEmiMYRIEItDS -lOE CIXKE.K 
UMTEO *E ST AMD - BROTHFRHCK ID OF M AN 
WKIC» COOCHIE HU ■ Mil DDY W «TFRS 
CATCH TREWIRD-IXIMH AN 
WCANRY- IHt COttSILLS 
lEOaU - THE CHAMPS 
l«l[tl»T-IHESlRF,MllS 

^ U "good times, 

« good friends" 




IP ORIGINAL ARTISTS ORIGINAL RECORDINGS 
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- WONDER 
. YEARS- 




mim mmm hish anucx - diana ross 

& rHE«. PR£.MES 

an K Tfa YOmoUD TK BHDS « IKE 8EB • JEUEl AKENS 
Tim CAIIt OE BUSIKSS • BAC 1 I\U\ -TIKNES OVTIDRUE 
SMOKE OTS HI YOUR Ens ■ THE PI.AnTJlS 
SXr PUT - EH It BURDON & THE ANIMALS 







USA Today, Monica Collins 

"Best Comedy.. .quite simply the best show on television." 

New York Times 

"The Wonder Years is charming." 

Associated Press 

"Warm, funny, and evocative." 

People Magazine, Jefrjarvis 

"...fresh, iiimgiiinfivr and I'litelligeiH..." 
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Miami News 

"You'll laugh. You'll ay. But most of all you'll identify." 

Wall Street Journal 

"...A (rcnsmr." 

Philadelphia Intiuirer 

"A scries >()» can love as well as laiigti <il." 

San Francisco Chronicle 

"Simultaneously pokes your funny hone and captures your heart." 



Soundtrack in conjunction with Roughrider Inc. & New Wortd Television Inc. 
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THAT'S ENTERTAINMENT 

Coutiiiued fmm page N-2i 

with former Bangles producer Davitt 
Sigerson, but when Sigei*son became 
Polydor's president he signed the 
Indians instead. The group's first 
i*ecoi*ding. the "Kaivalva" EP. won the 
Indians a slot on a British tour. The 
band s|X!nt the first half of 1992 in Los 
Angeles recording their second 
album, "Indianism." 

James 

There was no shortage of off-the- 
w-all music in early '80s Britain, but 
.James mined a niche all its own. 
Originally released on Manchester's 
ultrahip Factory label, James' first 
two singles launched a tide of British 
'zine covers and public acclaim. The 
band signed to Sire in the U.S. in 1984, 
producing two critically acclaimed 
albums in four years. Convinced of the 
power of their live performances, 
James bankrolled a live album. It was 
snapix'd up by Polj'Gram and was fol- 
lowed by a No. 2 U.K. hit, "Sit Down." 
In 1992 James released the million- 
selling "Seven" album and began a 
series of acoustic tours — one with Neil 
Young. Producer Brian Eno captured 
much of James' acoustic magic on the 
band's 19tXl album, "Laid." 

Joe 

With the purchase of a one-way tick- 
et to New- .Jerse.v, .loe left his Georgia 
childhood for a career in music. He 
began singing and accompanjing him- 
.sclf on guitar in local churches, which 
led to demo work in recording studios 




The Indians 

and a meeting with up-and-coming 
producer Vincent Herbert. Together 
the tw-o WTote "Don't You Give Up" for 
Vanessa Bell Armstrong, which 
bi-ought Joe to the attention of Zomba 
Music and Mercury Records. In his 
debut album, "Everything," the 20- 
year-old singer/songwriter/producer 
crosses the bridge from R&B to hip- 
hop, combining funky, soulful styling 
with kinetic, hijvhop beats. 

Sammy Kershaw 

Raised in the backwoods and 
swamps of Bayou country — Kaplan, 
La. — Sammy Kershaw splashed onto 
the country charts in 1991 with the 
No. 3 hit "Cadillac Style." The record 
not only earned him a Cadillac but a 
position as spokesperson for a nation- 
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Kronos ^lartet 

al car dealership association as well. 
Kershaw's first album, "Don*t Go 
Near The Water," debuted in March 
1992 and produced the flamboyant 
"Queen Of My Double Wide Trailer" 
and the No. 1 "She Don't Know She's 
Beautiful." Kor the past year, Ker- 
shaw has been on one long, continuous 
tour, taking off the month of January 
to record his third album, which is 
scheduled for June 1994. 

Kronos Quartet 

With a fearless dedication to experi- 
mentation, the 21-year-old Kronos 
Quartet has assembled an unparal- 
leled body of work that combines clas- 
sical with jazz, rock, pop and world 



music. The Quartet's extensive reper- 
toire ranges from Bartuk, Sho- 
stakoWch and Ives to Charles Mingus, 
John Cage and Howlin* Wolf. The 
group enjoys annual concert seasons 
in San Francisco, Los Angeles, 
London and New York and performs 
at more than 100 i nncorts a year. The 
Kronos Quartet has commissioned 
hundreds of works from composers 
around the world, including such 
locales as Uganda, Australia. Japan, 
Argentina and Russia. The group's 
discography includes over a dozen 
titles, most recently "At The Grave Of 
Richard Wagner" and the 80-minute 
chamber epic, "Morton Feldman: 
Piano And String Quartet," in 1993. 



Shari Lewis 

Shari Lewis and her lovable side- 
kicks — Lamb Chop. Hush Puppy and 
Charlie Horse — have been entertain- 
ing zillions of children (and their par- 
ents) for more than 30 years. An 
accomplished actress, producer, 
orchestra conductor, recording artist, 
ventriloquist-puppeteer and author, 
Lewis is seen daily on her hit PBS TV 
series, "Lamb Chop's Play-Along." 
Among her many awards are nine 
Emmys. a Kennedy Center Award for 
Excellence, and four platinum and 
three gold plaques for her A&M \ideos. 

Lucky Peterson 

Twenty-nine-year-oid guitarist/ 
pianist/organist Lucky Peterson was 
3 when he took up drums and 5 when 
he recorded an album with Willie 
Dixon. His father operated a blues 
club in Buffalo, where Lucky grew up 
on the stages where blues legends 
Continued on page N-45 
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Selling Options: Will Consumers Buy 
Into The Retail Alternatives? 



BY DON JEFFREY 



With all the new outlets peo- 
ple have for buying music, 
one might wonder why any- 
one would bother poking through 
CD bins and standing in line at a 
checkout counter. Let us count the 
alternate ways: record clubs, direct 
mail. TV home shopping, digital 
interactive TV, computer online ser- 
vices, vending machines, digital- 
download kiosks. 

Direct marketing of music 
accounts for about 10% of overall 
sales in the U.S. or about $900 mil- 
lion last year, according to the 
Recording Industrj* Association Of 
America. But the percentage is get- 
ting bigger, and if you listen to the 
prognostications of Wall Street and 
marketing consultants, the record 
store is the dinosaur of merchandis- 
ing. Uetailei-s di.sagree wholeheart- 
edly, of course. And many of them 
IKjint out that all these new markets 
are creating more demand for their 
merchandise. 

One of the oldest means of selling 
music outside stores is direct mail. 
Reader's Digest Association has 
been successfully marketing record- 
ings since 1959. Last fiscal year it 
sold nearly 9 million music units, up 
from 7 million the year before. The 
numbers are not surprising when 
you look at one of Reader's Digest's 
biggest assets: a 100-million-house- 
ho!d worldwide database. "Our mail- 
ing list is golden." says spokes- 
woman Tara Phethean. But 
Reader's Digest's offerings arc not 
considered a big threat to retail 
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because they are largely compila- 
tions marketed to older iieople who 
read the company's flagship maga- 
zine and have little interest in 
browsing along record-shop aisles. 

Ditto for the record clubs, some 
say. The biggest. Columbia House (a 
joint venture between music giants 
Time Warner and Sony) and BMG, 
provide a service for Uie non-retail 
customer. Bui retailers continue to 
grouse over such club introductorj' 
offers as eight CDs for a penny. 

Club executives defend their pric- 
ing and .strategj'. "Our pricing in the 
end is very little different from 
theirs," says Ralph Colirif senior VP, 



business and government affairs, for 
Columbia House. He points out the 
balance between the discounts 
retailers offer and the list-price buy- 
ing club members engage in over 
time. 

BMG's direct-mail operation 
stands by its strateg>', noting that 
studies show club buying stimulates 
sales at retail by awakening the 
"dormant" music buyer. Cliff 
Knight, VP of business affairs for 
BMG Music Service, says, "We have 
gotten very good support from 
record labels — and also in many 
cases from artist management — 
who understand that club advertis- 
ing is positive. It gives a boost at 
retail." Retailers don't buy that 
study, but BMG had the guts to pre- 
sent the findings in the lion's lair — at 
a NARM conference. 

Record clubs and direct-mail com- 
panies, though, mostly market 
through the old-fashioned, low-tech 
means of magazines and newspa- 
pers. The bigger threats to retail will 
arrive through the computer and the 
TV set. 

Shopping by TV is growing fast, 
but its numbers are still microscop- 
ic: about $2.25 billion out of an esti- 
mated $2 trillion retail market. So 
far, the cable shopping networks 
have not concentrated much on 
music, probably becau.se of relative- 
ly low margins and the need for 
heavy volume to make it worth the 
expenditure of air time. 

QVC Network. Barry Diller's 
cable shopper, moved many Willie 
Nelson ('Ds and tapes after the 
musician promoted a boxe<l set com- 
pilation of hits with an on-air per- 
formance and interview. QVC 
spokesman Don Van dc Mark says a 
new channel. On Q. which is set for a 
spring rollout, will focus on the MTV 
generation and may include the sell- 
ing of recorfls. "Music could become 
a very big business for us," he says. 

interactive cabler Video .lukebo.x 
Netw-ork, which makes its money 
when music fans use SKK) phone lines 
to request their favorite videos, is 
expected later this year to start pro- 
moting the sale of recordings while 
customers are on the phone request- 
ing the artists' videos. VP John 
Robson says the details have not 
been worked out yet, but the sen ice 
may include deals with reconl com- 
panies or retailers. The problem 
here, he points out, is "finding a way 
con.sumers can pay for it." The Box's 
audience does not own cre<ht cards. 

Most of the big record companies 
are diving directly into the home- 
shopping waters, making waves with 
plans to debut music \ideo channels 
that will have some shopping compo- 
nent. This grates on retailers. Ian 
Duffell. president of Virgin Retail 
Group, says, "With the strength of 
home shopping in America, that's 
definitely pulling the rug from under 
our feet." 

But many retailers beUeve that TV 
shopping, since it is essentially a 
mail-order business, will hurt the 
record clubs more than it will record 
Continued on page N-SU 



Sizing Up The Superstores' Impact On 
IVIusic Retail 



BY DON JEFFREY 



Suiwrstores, megaatores, multi- 
media stores, home entertain- 
ment centers: Whatever they're 
called, they're sprouting like weeds 
across the retail landscape of 
America, and the hope is that like 
weeds they'll prove to be hearty .sur- 
vivors of any climatic or economic 
change. 

What is a music superstore? 
Retailers argue about the definition. 
Some say it's a store with at least 
10.000 square feet; others put the 
minimum at 15,000. But a few retail- 
ers say it has nothing to do with size, 
since those stacks may also contain 
video, books and computer software; 
they say it means an inventor>' of at 
least 100,000 units of music. 




Rhh)^ Solomon ofTmver Records 

"Maybe what people call a super- 
store is nothing more than a lot of 
square footage," says Uuss Solomon, 
president of Tower Records, which 
introduced the su|x;rstore concept to 
the U.S. around 19fi0. He adds, "You 
can't have a 40,000-square-foot record 
store unless it's in a city." 

The latest trend is to offer more 
than music. Musicland has its 45,000- 
50,000-square-foot Media Plays. 
Virgin has its Megastores. The con- 
cept of the one-stop home entertain- 
ment location — music and books and 
computer software and video all 
under one roof — seems to make 
sense, but for such a concept to suc- 
ceed, subtle iihifts in inventor>' levels 
must be made to create the right mix 
for the best profit margins. Too much 
tinkering with one product line or 
another could alienate the disparate 
audiences the retailer set out to 
seduce. Some executives, though, say 
that sophisticated point-of-sale and 
inventory-management systems pre- 
vent product-mLx and selection prob- 
lems. 

Nearly all the major music mer- 
chants are experimenting with the 
big-store concept or are expanding 
the number of supersized outlets in 
their chains. Tower, which has 81 big 
stores, plans 10 to 15 new ones this 
year. Musicland has signed leases for 
at least 20 of the 30 Media Play stores 
it hopes to debut in 1994. HMV 
expects to announce an ambitious 
expansion program at NARM. The 



Blockbuster-Virgin joint venture 
plans to have at least 10 Megastores 
open in the U.S. this year. And 
Bloekbu.ster Music is set to ojwn 100 
new stores before year's end, most of 
them in the 1 5,000- 18,000-square-foot 
range. 

With all this square footage being 
laid down across the land, can satura- 
tion be far away? 

Not even close, say music execu- 
tives. They also maintain that the 
building of .superstores downtown 
does not siphon sales away from their 
sister stores in the malls. They say the 
mall customer is a different breed 
from the shopper who goes to a big 
freestanding record store. 

But some observers warn that there 
are limits to growth and that compa- 
nies planning to build bigger stores 
ought to weigh the numbers carefully. 
'There's only so much business," says 
•Joe Bressi, senior VP of Camelot 
Music, which counts about IS large 
freestanders out of its nearly 400- 
.'^tore chain. "At the ix>int where three 
or four are knocking heads, you're 
going to have casualties." 

The superstores have several 
advantages. 

They provide a wide range of 
recorded music the malls cannot 
touch, the kind of deep catalog that 
carries attractive profit margins. 
"You hope that inventoi-y — the depth 
and range of product — ^will allow you 



Retailers argtte about 
the definition of a 
rmisic superstore. 
Some say iVs a store 
with at least 10,000 
square feet; others 
say it means an 
inventory of at least 
100,000 units. 

not to discount as much product," 
says Bob Douglas, VP of operations 
for HMV USA, which started the 
superstore trend in England more 
than ^50 years ago. 

Superstores are viewed as fun and 
ea.sy places to shop. They offer longer 
operating hours than the malls and 
feature broad aisles with numerous 
listening posts for sampling new 
music and bins for budget-priced CDs 
and tapes. 

Although they cannot compete with 
the malls for foot traffic, they can 
more than compete on the prices they 
pay for space. Mail space is expensive 
because of the traffic it provides. The 
recent recession, which hit the real 
estate business hard, has made non- 
mall locations a bargain — and that 
has fueled the superstore trend. 
'There is a much more moderate real 
estate climate today, and there is 
good availability for the size of the 
units we're looking for," .says Gerry 



Weber, .'senior VP, domestic music 
and video, for Blockbuster Enter- 
tainment 

Additionally, having a big stora 
allows a merchant the room to offer 
all those high-margin items like acces- 
sories and T-shirts, which boost bot- 
tom lines. A typical big store might 
jield $500 to $800 in sales per square 
foot 

Nevertheless, the success of these 




Ian DuffisU of Virgil/ tr.ii Cmnp 

stores depends on the truth of retail- 
ers' assertion that the pie is getting 
much bigger and so there are tasty 
pieces for everyone. The challenge for 
these big-store merchants is to find 
ways to expand that pie, to get those 
baby boomers or couch potatoes who 
haven't .stepped into a record store 
since the '70s back to buying music. 
Ian Duffell. president of Virgin Retail 
(Iroup, says, "Megastores tend to add 
sales instead of cutting the cake into 
fewer pieces. We're generating sales 
from people who weren't buying 
music, who had gh'en up because the 
experience wasn't rewarding or was 
intimidating." 

It is not just the music chains that 
are embracing the entertainment 
superstore concept. Book retailers 
like Barnes and Noble and Borders 
are starting to put more music on 
their shelves. Consumer electronics 
retailers like Best Buy and Circuit 
City are turning over space in their 
large outlets to music and undercut- 
ting the lowest prices of the music 
stores dowTi the street. 

But as Virgin's DulTell says, "Music 
lovers won't go to a bookstore to buy 
music." He and other managers main- 
tain that the music store will always 
have the edge when it comes to selling 
recordings if employees are knowl- 
edgeable and enthusiastic about their 
products and if the stores offer some- 
thing extra in the way of fun or spec- 
tacle; live music, interactive games 
and machines, DJs, listening posts, 
whatever. 

Many retailers maintain that these 
multimedia superstores are a reflec- 
tion of the strength of the home enter- 
tainment industry. But they are dis- 
counting the existence of all the 
alternate forms of selling these prod- 
ucts to the public, which may increase 
exponentially with the coming infor- 
mation superhighway and its fast and 
flashy lanes directly into the home. I 
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Of The Tagging dehsAe 



SELUNG OPTIONS 

Continued from page NSO 

stores. 

These moves by the cablers and the 
record companies, though, are the 
baby steps toward a future that will 
enable consumers to order albums 
simply by pushing buttons on their 
TV remote-control devices. They will 
be able to browse electronically 
through long lists of recordings and 
order catalog as well as new titles. 
The i*ecord companies hope this tech- 
nology will expand the market for 
music. 

Record chibs and 
direct-mail companies 
mostly market 
through the old- 
fashioned, low-tech 
means of magazines 
and netvspapers. The 
bigger threats to retail 
mill arrive through 
computers and TV. 

"I see it logically drawing in some of 
those older couch potatoes," says 
Keith Benjamin, analy.sl with 
Robertson, Stephens & Co. "But it 
will take till the end of the decade to 
provide easy-to-use interactive music 
purchasing." 

This is the much anticipated infor- 
mation superhighway, and many say 
the technologj' is thei-e already. All it 
needs now is a market. That is the key 
element. Although multimedia cheer- 
leaders say digital interactivity will 
make retail shopping ()h.-;olete, what 
they don't say is how much it is going 
to cost that consumer to push those 
control buttons at home. Or how easy 
it will be for him when he finds out 
that his TV set has turned into a 
sophisticated computer. 

Lcc Isgur, unulyst with Volpo, 
Welty, says, "It's very simple. How 
many VCRs in the U.S. are flashing 
12:00 on them? The technology is 
there, but people will be fairly slow in 
picking it up." He adds. "I haven't 
seen anyone willing to say it will Ix; so 
succe.'^sful in .'io many hou.seholds that 
we'll give it to you as a freebie. It will 
take quite a while to get enough popu- 
lation to amortize this cost." 

Some retailers say that instead of 
being cowed by the new technology, 
they will find ways to harness it for 
their own use. 

A Blockbuster-IBM joint venture 
has developed the means of creating 
CDs in record stores by digital trans- 
mission over telephone lines and 
hopes to roll out this technology to 
Blockbuster Music stoi*es this spiing. 
The problems, critics say, are time 
and money. It may take too long to 
make a single CD, which will reduce 
the return on the retailer's invest- 
ment 

The same is ti-uc for music vending 
machines, which have failed because 
they cannot bring in enough revenue 
to justify their cost and the room 
they lake up in supermarkets and 
other stores. ■ 
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A year ago, as attendees to 
NAHM's annual convention will 
no doubt recall, the U.S. music 
industry seemed poise<l to make his- 
tory by becoming the first major 
retail sector to adopt a system of 
source-tagging its merchandise, that 
is, concealing anti-theft stickers in 
producUi at the point of manufacture 
(thereby making them less suscepti- 
ble to shoplifting). 

Just prior to last year's convention 
in Orlando, Fla., NARM recommend- 
ed Deerfield Beach, Fla. -based 
Sensormatic Electronics Corp.'s 
acousto-magnetic technology as a 
standard for source-tagging, a move 
that was applauded by the majority of 
the industiy. with the notable excep- 
tion of Sensormatic rival Checkpoint 
Systems Inc. of Thomfare. N.J.. and 
its proponents. 

It seemed at the lime that NAHM's 
recommendation would be endorsed 
and implemented by the six majors, 
judging from their generally favor- 
able reactions to the recommenda- 
tion. However, before making any 
commitments to the source-tagging 
project, the si.\ heads of distribution 
cautioned that they themselves would 
have to evaluate NAHM's decision 



■ BY ED CHRISTMAN 



While rock 'n' roll has been 
termed the "devil's music" 
wince tho '.'iOs by the more 
consei-vative elements of society, it 
has <mly been since 1!'!X) that music 
retail has become the battleground 
for the explicit-lyrics controversy. 

Up until then, church groups may 
have staged album burnings, the 
Parents' Music Resource Center may 
have held hearings that inspired 
.'itickering in in84, and, during the 
mid-1980s state legislatures may have 
discussed record labeling bills. But 
when the Sarasota. Fla., police arrest- 
ed a teenage record store clerk on 
March 15, 19iK), for selling a 2 Live 
Crew album to a minor, it took the 
controversy to a whole other level. 

Merchants like Martin Spector. 
patriarch of the Spec's Music chain, 
Russ Solomon, president of Tower 
Recoixls, and Terrj' Woodward, pre.i- 
ident of WaxWorks, say while the 
issue has been hotly debated for 
years, they can't remember any inci- 
dents prior to the 1990 arrests of 
store clerks. 

However, Mickey Granberg. direc- 
tor of legislative and government 
affairs for the National Assn. Of 
Recording Merchandisers, says that 
the issue has impacted retailing previ- 
ous to that. "They forget that John 
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clo.sely and conduct their own testing. 

Those tests proved to be a major 
sticking point for source -tagging, as 
opposition to Sensormatic's acousto- 
magnetic system mounted, based on 
its perceived deleterious effect on the 
sound quality of audiocassettes. 

Even before NARM made its rec- 
ommendation, Checkpoint had 
already launched a crusade against 
Sensormatic on the sound -degrada- 
tion is.sue. Checkpoint — which spe- 
cializes in radio-frequency systems — 
eventually received the support of 



Lennon's 'Two Virgins" album had a 
frontal nude cover, with browTi paper 
wrapped around it, which caused a 
stir," she says. "Also, for years there 
have been albums that Kmart 
wouldn't carry." 

But Granberg acknowledges that 
lyric legislation bills only started to 
become plentiful over the past four or 
five years. I n fact, she says that a lot 
of .states have long had statutes con- 
cerning obscene material, and it is 
only since the late 1980s that they've 
begun to amend them to include 
mu.sic. 

"What is happening [concerning the 
explicit-lyric issue] is part of a much 
larger picture," Granberg explains. 
"People have been looking for causes 
as to what's wrong with .society, and 
through their frustration about the 
prevalence of violence and crime, they 
started to blame music," with an 
emphasis on rap. The issue brings up 
the old debate: Does art reflect soci- 
ety or influence it? 

Music retailers, however, find them- 
selves caught in a different debate. 
Should they tr>' to appease conserva- 
tive groups who assail chains for sell- 
ing albums with explicit lyrics, or 
should they stand with the music 
industr>', which sees itself embroiled 
in defending First Amendment 
rights. 

So far, most music merchants have 
decided to walk a fine line between 



some key artist managers, among 
them Nirvana and Bonnie Raitt man- 
ager Ron Stone of Gold Mountain 
Entertainment, who undertook a let- 
ter-writing campaign to the heads of 
every m^jor record company. 

What effect the efforts of Check- 
point, Stone and others had on the 
labels is unknown. However, when the 
six majors tested electronic-article- 
sun-eillance (EAS) systems in mid- 
*9;5, they reached the same fundamen- 
tal conclusions that Checkpoint had 
propounded all along: that acousto- 
magnetics damages the sound quality 
of audiocassettes. 

The labels, under the aegis of the 
Recording Industry Assn. Of Amer- 
ica, went even further, finding fault 
with Sensormatic's system on the 
ba.sis of its on-line applicability and 
other as[>ects. The RIAA con.sequent- 
ly rejected NAHM's recommendation 
and invited the merchandisers' group 
to either select a new .standard or 
limit the use of acousto-magnetics to 
mn-magnetic media, i.e., compact 
discs and MiniDiscs (Billboard, Nov. 
20. imi). 

Neither one of those options held 
water with the NARM board, so it 
returned the fire by denouncing the 
RIAA-member-companies' test^t as 
inconsistent and int^ufficiently con- 
trolled to support their conclusions 




John Marnuulnkf of Hastiin/s 



the two extremes. Unlike the six 
majors, which are either base<l in Los 
Angeles or New York, many of the 
large chains are based in the more 
consen'ative Midwest or the South, 
and when the music industr>' started 
to feel the pressure over the explicit- 
l>Tic wsue, some chain executives pri- 
vately endorsed the PMRC's sugge.v 
tion to sticker product. 

In responding in that manner, those 
merchants were heeding another con- 
cern preying on their minds. Most 
shopping center leases contain a 
clause stating that a tenant must 
adhere to community standards, and 
music merchants were afraid that if 



(Billboard, Jan. 22). RIAA executive 
director Hilary Rosen rebuffed 
NAHM's complaints as irrelevant to 
the larger question of sound degrada- 
tion. The record labels, she said, "have 
decided there is no acceptable level of 
degradation." 

With the two associations so firmly 
at odds with one another on this issue, 
it is unlikely that the source-tagging 
project will move forward any time in 
the near future. NARM executive 
director Pam Horo\itz says she can't 
even venture a guess as to what will 
happen ne.\t. The two options pro- 
posed earlier by RIAA — recommend 
a different EAS technology or limit 
acousto-magnetics to CDs — are still 
available to NAHM, she says, but the 
as.sociation is no more likely to adopt 
one of those courses now than it was 
last fall. 

Instead, a much darker scenario 
looms in the picture. "The [EAS] com- 
mittee has the option of doing what it 
did in 1989, which is to .say, 'We're not 
.satisfied with any of our alternatives 
at the moment, and therefore we're 
not going to recommend anything."' 
-says Horovitz. 

NAHM's next move is not likely to 
materialize before the March 19-22 
convention, according to Horovitz. 
'The convention will be a good time 
for NARM to gather feedback from 
its members on the various options 
and their preferences in terms of a 
direction," she says. 

Stay tuned. The road to source-tag- 
ging has been fraught with enough 
twists, turns, roadblocks and other 
surprises to sugge.st that anj'thing is 
pos.sible. ■ 



their stores became the center of a 
controversy, future store locations 
would be at risk. 

On the other hand, w'hen Wa.\Works 
decided to stop carrying stickered 
product in Februar>' 1990, bwth music 
merchants and label executives alike 
rallied to the "First Amendment" 
issue, causing a reversal of the chain's 
decision. 

Since 1991, chains have adopted a 
number of strategies to deal with the 
issue. Chains like Wa.\works. Sound 
Shop and Hastings Books, Music & 
Video require that purchasers of 
stickered product mu.st be at least 18 
years of age — and customers are 
carded for proof. 

"In our markets, that [strategji is a 
no-brainer." says John Marmadukc, 
president of Amarillo, Texas-based 
Hastings, which has stores mainly in 
the Southwest. "It's easy to have 
ideals [about First Amendment 
rights] when you don't deal with cus- 
tomers. We think the country is 
becoming moi*e alarmed at l>Tic con- 
tent. Parents don't w-ant censorship, 
but they want information so that 
they can have a handle on what their 
kids are purchasing. The carding lat 
Hastings] brings the parent into the 
process." 

Other chains, such as Camelot 
Music and Trans World Music Corp., 
try to be good citizens in their com- 
Continiu'd on page N-ii6 
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FIVE STAR 



Grammy Nominated 



4 Multi-Platinum Albums 



6 Top-10 Sinqies 



16 Top-40s Singles 



Recipiatt: Prestigious BPI Award 
"Best British Grouf 



FIRST Britisfi Group to have 6 
toip-20 singCesfrom one album 




Announcing the new single rdeasefrom 
FIVE STAR 



"(I Love You) For SentimentaC Reaso 
rom tfieir Jortficomin^ TENT af6u 



mEART AND SOUL'' 




4 



RELEASE: APRIL 1994 
Tent Records: 81 8 347-6335 




'1994 Tent Records 
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The Format Forecast CDs Offset 
Cassettes While Vinyl Still Vital 



■ BY STEVE TRAIMAN 



While CDs continue to expand 
their domination of the retail 
music market, mostly at the 
expense of cassettes, vinyl continues 
to hang on. Venerable 7-inch singles 
are still vitiil to some (JCT^. or an esti- 
mated 150.000, of the total 250.000 
jukebox universe; 12-inch maxi-sin- 
glos and EPs remain a factor in dance 
music enclaves, and "collectible" \inyl 
LPs are a mostly licensed fact of life. 




EliOkniiofCKMA 



The actual figures for both software 
and hardware units obviously favor a 
gi-owing CD dominance over cassette, 
with the new Digital Compact 
Cassette (DCC) and MiniDisc (MD) 
just stalling to get exposure in both 
chains and independent o|)erations. 

What a dilTert^nce a decade makes! 
In 1983. the first year CDs were offi- 
cially "counted" and the first year 
that albums on cas.tette topped the 
LP version, according to RIAA, man- 
ufacturer unit shipments to retailers 
(net of returns) were as follows: 
CDs: 800.000 or O.l^; cassettes: 
230,800,000 or ilA'Tc; LPs/EPs: 
209,000,000 or 30.7^^; vinyl singles: 
124,800,000 or21.8'?^. 

For 1993. according to figures just 
released by the KIAA, the format 
shipments had changed dramaticallv. 
CDs: 50:^,200.000 or 5:5.3^^ (including 
7,800,000 CD singles); cassettes: 
-125,100,000 or 45'> (including 
85.600.000 cassette singles); LPs/ 
EPs: 1,200.000 or 0.1%; vinyl singles: 
15.100,000 orim. 

All indications point to accelerating 
figures for CD albums and singles in 
1993. with most chains reporting a 
typical 60/40 CD/cassette album split, 
and some sa.ving CDs account for as 
much as 80^. 

CD-Friendly Hardware 

CDs are continuing their penetra- 
tion of 97 million U.S. households, 
with these estimates by the 
EIA/Consumer Electronics Group, 
s[X)nsor of the semi-annual Consumer 
Electronics Shows, as of January 
1994: 

• CD Home Players in 4S% or 41.7 
million households (up from 42% the 
prior year) 

• Autosound CD units in cars at 
11% or 10.7 million households (up 
from lO'^ the prior year) 

While it remains the last mtyor bas- 
tion of vinyl singles, the jukebox 
industr>' is moving toward CD as well, 
according to the Chicago-based 
Amusement & Music Operators Assn. 



(AMOA). James Hayes, chairman of 
the AMOA promotion committee and 
president of Gem Music & Vending, 
Da>"ton. Ohio, says, "As of late '93, our 
survey estimates about 250,(X)0 juke- 
box locations in the U.S., with CDs 
being used in as many as 35*^ to 40%. 
This means about 150,000 are still 
using vinyl 45s, but it's inevitable that 
the industry for the most part will go 
to CD. 

"For a lot of these 'low-income' loca- 
tions, we're veo* appreciative of the 
special licensing and custom pi-essing 
that keeps vinyl singles alive. On the 
CD side, we're talking to several 
majoi-s related to CD boxe<l sets that 
a jukebox operator can't afford. 
We're looking to trade ads on CD 
lalK'ls and location posters to promote 
the retail boxed set in exchange for 
special custom CDs with limited cuts 
of top selections." 

Viable Vinyl 

Certainly, the dual Gotham Dis- 
tributing and CoUectables Records 
operations in Ardmore, Pa., ai*e play- 
ing a m^or role in vinyl preservation 
(Billboard. August 14. 1993). They 
continue to acquire domestic licens- 
ing rights from a gi'ouing number of 
companies for both 7-inch singles and 
EPs/LPs. 

"Going into '94, we want to focus on 
getting as many of the older top sin- 
gles back out on vinyl as the new 
hits," VP Melissa Greene says, mak- 
ing the point that the jukebox indus- 
try' and one-stops account for a lot of 




JatHca Hayes of AMOA 



vinyl singles: "If we don't put out the 
new hits on vinyl, sales are likely to 
stagnate." 

CoUectables Classic Hits services 
vinyl to selected stores in such major 
chains as Tower, The Wall, Disc 
Jockey, Transworld, Musicland, Rose 
Records and National Record Mart. 
"There's also a great demand in these 
locations and others for colored vinyl 
singles; we sold 22,000 Beatles col- 
ored 45s in one day!" she says. 

Her comments are echoed by Eli 
Okun. VP & GM, CEMA special mar- 
kets, who observes, "We would put 
out new product basically for the 
jukebox market alone, a good portion 
of which is still on vinyl, particularly 
in rural America. There are quite a 
Continued on page N-38 



SnCKERED STOCK 

Continued fnjin page N-Ji 

munities. For example, Trans World, 
which has about 700 outlets, requires 
customers purchasing stickered 
product to be at least 18 years old in 
about 50 of its outlets. 

Other chains, instead of applying 
such a policy to all stickered product, 
come up with their own much shorter 
list of product that could be consid- 
ered controversial. At Best Buy in 
Minneapolis. Jeff Abrams, merchan- 
dise manager, reporf* that the chain 
has a list of about 10 or 15 titles on 
which it puts its own 18-to-purchase 
sticker. In addition, the chain has a 
few titles it refuses to can-v' at all. 

Other chains publicly say they have 
an 18-lo-pui"chaso policy, but privately 
admit that they do not enforce them. 

Still other chains, such as Tower 
Records and Kemp Mill Music, feel 
that the issue is a "First Amendment 
issue" and do not limit the sale of 
music to anybody. Howard Appel- 



■ COMPILED BY FRED BRONSON 



Though the heat'n been titrned up at 
retail, the threat of censor:ihip is 
nothing new to the tnuitic industry. 

FEBRUARY 1954 

Rep. Ruth Thompson (R.-Mich) 
introduces a bill in the House that 
would ban mailing any phonograph 
record or "other article capable of 
producing sound" that was "obscene, 
lewd, lascivious, or filthy." Punish- 
ment would include fines up to $5,000 
and five years imprisonment. 



OCTOBER 1954 

WDIA in Memphis bans "Work 
With Me, Annie" and "Annie Had A 
Baby" by the Midnighters as well iis 
"Honey Love" by the Drifters 
because of "offensive IjTics." 



JANUARY 1957 

Elvis Presley makes his third and 
final appearance on "The Ed Sullivan 
Show," but the camera operators are 
directed not to pan below the waist- 



MARCH 1957 

Cardinal Stritch, head of the 

Catholic archdiocetie in Chicago, bans 
rock 'n' roll from schools because of 
its "tribal rhythms" and "encourage- 
ment to behave in a hedonistic man- 
ner." 



JANUARY 1959 

Link Wray's instrumental 
"Rumble" is dropped by many radio 
stations because the title refers to 
teenage gang violence. On "American 
Bandstand," Dick Clark introduces 
Wray but docs not mention the title of 
the song. 



baum. executive VP at the latter 
chain, based in Beltsville, Md., says, 
"As a retailer, we can't put ourselves 
in the position as to what is acceptable 

Shottld retailers try to appease 
consenxitim groups who assail 

cha ins for Helling albums 
with explicit ly ncs, or should 
they staiid ivith the music 
industi% ivh ich sees itself 
embwUed in defending Fintt 
A mendment rights ? 

or not. That is an impossible position 
for us to be in." He says if you start an 
ID policy for gangsta rap. that may 
mean you should carr>' it over to drug- 
oriented lyrics. "Where would you 
stop?" he iisks. 



JANUARY 1962 

In Buffalo, N.Y., Bishop Burke for- 
bids students from dancing, singing 
about or listening to "The Twist" in any 
school or parish or at any youth event. 



FEBRUARY 1962 

The Radio Trade Practices Com- 
mittee recommends that lyrics of all 
pop songs be screened by the NAB 
Code Committee "due to the prolifer- 
ation of songs dealing with raw sex 
and violence beamefl directly and sin- 
gularly at children and teenagers." 



FEBRUARY 1963 

CBS tells Bob Dylan be cannot sing 



That, however, is the very same 
question that the black community in 
the U.S. is asking itself. In Januarj', 
Rep. Cardiss Collins (D-IIl.) called for 
a series of hearings on gangsta rap 
lyrics and their effect on American 
youth. In a statement released Feb. 9 
by Collins, who chairs the sub-com- 
mittee on Commerce, Consumer 
Protection, and Competitiveness, 
says that many African American 
leaders are concerned about the mes- 
sage music is sending to the country's 
"already beleaguered black youth." A 
similar hearing had been called in the 
Senate by Sen. Carol Moseley Braun 
(D-IU.) before the Juvenile Justice 
Sub-Committee, scheduled for Feb. 
23 (beyond press time). 

At press time, while most industry 
participants c<mtacted on the topic 
were of the opinion that the sub-com- 
mittee hearings would have some 
kind of impact on the issue, they 
added that it would be impossible to 
predict in what way that would take 
shape. ■ 




"Talking John Birch Society Blues," 
his take on the right-wing organiza- 
tion, on "The Ed Sullivan Show," 
Dylan refuses to appear. 



FEBRUARY 1964 

Gov. Matthew Welsh of Indiana 
deems "Louie Louie" by the 
Kingsmcn to be pornographic and 
asks the state broadcasters associa- 
tion to ban the song. 



FEBRUARY 1965 

After splitting his pants during a 
London concert, P.J. Proby is banned 
from appearing on ABC-TV's 
"Shindig." 

Continued on page N-il 




N-36 



BILLBOARD MARCH 26, 1 994 



Past/Pres 




DAVID 
BOWIE 

20 albums including 
The Singles Collection, 
The Video Collection, 

and the Grammy^wnning 
Sound + Vision box set. 



FUTURE/PERFECT. 



ELVIS 
COSTELLO 

My Aim Is True through 
Blood And Chocolate 

[eventually]. All digitally 
remastered with added 
tracks, deluxe artwork, 
and liners by EC! 






JOHN TRUnEL! 

Johnny Damas 
And Me 

Featuring 'That Love " 

Follow up to the critically 
heralded AKA Grafitti Man. 

Executive Producer: 
Jackson Broume 



FRAIMK 
ZAPPA 

38 albums: the 

best of the best. 



RICHARD 
THOMPSON 

1 6 albums including Shoot 
Out The Lights and the 
acclaimed box set 
Watching The Dark. 




ALI FARKA TOURE 

with RY COODER 
Talking Timbuktu 

Guitar greats of two 
continents. 

(Street date: 3/29/94) 



Imminent releases includeJerry Jeff Walker, True Believers, 
That Petrol Emotion, Bill Laswell's Black Arc series, and new 
ones this fall from Sugar, Nils Lofgren, and Mkdtey Hart! 



MORPHINE 

Cure For Pain 

Featuring "Buena, " 
"Cure for Pain." and 
'Thursday. " 

Addictive, gulta^free 
"low- rock." 



JOHN^TRUDELL 



OYSTERBAND 

Holy Bandits 

Featuring "Cry Cry" and 
"Moving On. " 

Celtic rock with an edge. 




PYKO 



RVKOOIBCU&A/MirkMing 

Pictohng \A/hart, BkSg C 
Salem MA 01 970 
5Q8/744 7678 
508/741 4506 FAX 



RYKOnSC USA/Sales 

530 N 3rd St 
Minneapolis. MN 554D1 
61S/375 91B2 
612/375-0272 FAX 



1^ 
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FORMAT FORECAST 

CdHthiwd fnmi imtjc N-.iG 

few boxes out there and a good title, 
like last year's Janet Jackson, can sell 
about 50,000 units. We also put out 
some vinta|?e titles, with five 'new' 
Beatles singles in February, and 
more to come later this year, as well 
as some Christmas oldies. 

"If there's a market for it, we'll do 
it." he emphasizes. "We press 12-inch 
ma.xi-singles or EPs on a private-label 
basis and reissue old full-length LPs 
in their original form for the col- 
lectibles area. It's becoming a 
dinosaur, but still good business." 

Gotham Distributing went into 12- 
inch singles in mid-'9:i. "and we're car- 
rying hundreds of them now." Greene 
notes. "It's a natural, since two-thirds 
of our accounts buy vinyl singles from 
us. Some of the most successful 
titles were U2's "Lemon." REM's 
"Everybody Hurts" and Salt 'N 
Pepa's "Shoop." They also distribute 
12-inch LPs on a smaller basis, doing 
very well with some fi*ont-line releas- 
es. They .sold more than 4,000 units of 
Peaii Jam's "Vs." and over 2,000 each 
of the latest U2, Guns "N Roses and 
Ninana. "And we would have done 
much more if their labels had shipped 
as much prcHluct as we ordered." she 
claims. 

Some of their better one-stop/juke- 
box accounts include Scott's One Stop 
(Ind.), Arc Distributors and Brown 
Bros. (Ohio), Dolphin Music (Fla. and 
Ga.). Music Operators and Noi*walk 
(Calif.). Don's and Wurco (N.Y.). and 
Eastern Music and Mobile (Pa.). 
Noteworthy indie locations specializ- 
ing in 7-inch singles are Deluxe 
Music. Chicago; Wax Trax. Denver 
and Chicago; Music Memories, Flint, 
Mich.; Forever Young. Arlington. 
Texas; Yesterday And Today, 
Rockville, Md.; and Downstairs 
Records. Manhattan, while Vogel's, 
Elizabeth, N.J.. is doing a good job 
with 12-inch maxi-singles. 

Changes At The Chains 

Mike Murray, Blockbuster's VP & 
GM, mu.sic oi>erations. spent 24 yeai's 
with Tandy Electronics (Radio 
Shack), so he's seen many format 
changes. "CD continues to climb, but 
cassette is still 30^ of dollars and 40*^ 
of units overall," he siiys. "In some of 
the new Blockbuster Music Plus 
stores where demonstrations are 
goo(i, CDs ai¥ as much as !K)'/r of dol- 
lar." Blockbuster plans to open 100 
more superstores this year, with both 
Dec and MD in a selection of stoi'es 
after po.«itive response to both for- 
mats in recent limited trials. Vinyl is 
very limited and dwindling, with Big 
Slate racking some Sound Warehouse 
locations. 

For the Musicland Group, Arnie 
Bernstein, president of the music 
stores di\ision. sees the overall trend 
to CDs still gn)\\ing nicely, with ca.s- 
settes down about the same ^ in '9:1 
that they were in '92. "It's still a very 
viable pait of the business in dollars." 
Bernstein emphasizes, "and until 
there's a substitute for the analog cas- 
sette in both affordability and pcjrta- 
bility in both hardwai*e and software, 
we've got to have it." He notes they've 
been testing both DCC and MD since 
last Chiistmas and "haven't seen any 
real positive reaction that the con- 
sumer has started buying the hard- 
ware." Vinyl 1.1 no longer available by 
Continued on /Hige N-40 
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PofTRock artist 
ICHOLAS Martin 

REAKS THE BARRIER 
WITH A BOLD AND 
□SptGEROUS MIX OF RAW, 
rUNK DRIVEN TRACKS 
AND- POWERFUL. 
SENSUOUS BALLADS... 
^ATCH THE STREETWISE 

EDGE OF Nicholas martin 

WITH HIS debut album 

Breaking The Barriers 



4; TH jli^l 




Release Date 
Approximately 
April ioth 
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FlipDisc 

At Laserline. we decided that existing portable music storage products were liardly inspirational. 
So we designed the exciting FlipDisc wallets and cases The next generation of revolutionary portable 
music storage products. FlipDisc - very elegant, soft-touch foam, easy-open, thermally insulated, 
exclusive patented disc browsing system - the standard by which - - 
all portable music storage products will be measured. 

Laserline. The Art of Organization. 




BAYSIDEBUSh 

FREMONT. CALIFORNIA 94538 
CA 510.659.8222 
OUTSIDE CA 800.323.8222 
FAX 510.659.8260 



See Us At 
NARM '94 -San Francisco 
Booth ^1027 




LASERLINE 



FORMAT FORECAST 

Continued from puge N-JS 

special order, although some stores 
are successfully racked by Gotham 
Distributing, and the Media Play 
suiMjrstorcH carr^'- a goo<l vinyl selec- 
tion for collectors. 

For 82-store Tower RecordsA'ideo, 
Stan Goman, senior VP, retail oix?ra- 
tions, reports CD dollars and units as 
high as 70^ of volume this year, with 
CDs "continuing to grow if the price is 
right." Goman says cassettes can 
remain useful "if the manufacturers 
would cut the price in half and use the 



AsforDDCandMD, 
Tower's Stan Goman 
saySy "We'll stick loith 
them as lo7ig as our 
suppliers dor 



tape as a step-up to CD; we could 
market that for $4.99 or $fi.99 to real- 
ly break a new artist." Vinyl isn't real- 
ly a factor, although he acknowledges 
that some of the stores racked by 
Collectables are doing 1% of volume. 
As for DCC and MD. "We'll stick with 
them a» long as our suppliers do!" 

About 10% of the 117 stores for 
Pittsburgh-based National Record 
Mart have vinyl sections, notes sin- 
gles buyei' Dave Goist "All the stores 
had previously been racked by 
CoIlecUbles. and we were looking for 
oldie CD singles," he recalls. "Melissa 
kept talking 'oldies' and when we 
checked, many stores were still get- 
ting requests for 45s. We tried it at a 
few stores and I was stunned at how 
well they did. Now we're doing about 
700 vinyl sales a week at 15 stores." 
For sales overall at the chain, CDs are 
up to 60*^ as cassettes continue to 
drop in volume. 

With 140 Disc Jockey stores in 36 
states. Wax Works in Owensboro, Ky., 
has Collectables Classic Hits racked 
in about 90 stores, according to sin- 
gles buyer Debbie Cox. "We do real 
well in current country and oldies," 
she says. Last year saw sales up 72% 
for ma.\i-singtcs, cassette singles and 
the new CD 5-inch singles, plus a big 
jump in maxi-cassettes. For the chain, 
CDs continue to grow at the expense 
of cassettes. 

Capsuling the overall format 
changes in the industr>% Brian Wilson, 
VP, sales and marketing, for HMG 
Digital Technologies in Hauppauge, 
N.Y., recalls the predecessor firm's 
experience as a major record presser, 
with up to 100,000 LP album and 12- 
inch units daily. The HTM cassette 
duping operation was already an 
industry leader when the vinyl plant 
was phased out, and then the HVM 
videocassette operation was launched. 
"We sec the trend continuing to shift 
to (^D — probal)ly up to 60'^ of the mLx 
at this time," says Wilson. "We've 
increased market share in a shrinking 
cassette duping market and added 
CD capability with our new Optical 
Disc plant last October. We'll be at a 15 
million annual level by the end of sum- 
mer, and with planned e.xpansions. up 
to 30 million over the ne.xt 12 to 14 
months. That's where the industry is 
going." ■ 
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MUSICAL CONTROVERSY 

Cuiilnint'd fnnii jHUje N-Jfi 

JUNE 1965 

Many American radio stations 
refuse to play the Rolling Stones' "(I 
Can't Get No) Satisfaction" because 
of "suf^iiosiive lyncs." 



MARCH 1966 

In an inteiTiew with London's The 
b'veiiing Standard, John Lennon 
talks about Christianity and says of 
the Beatles, "We're more popular 
than Jesus Christ right now." As a 
result, burnings of Beatles records 
take j>lace around the world. 




Thf uot-m-HaittUy Beatlea 

JUNE 1966 

The Beatles' "Yesterday And 
Today" album is released with "the 
butcher cover." featuring the Fab 
Four sitting with pieces of meat and 
decapitated baby dolls. The cover is 
withdrawn from stores and replaced 
by an innocuous photo of the Beatles. 

JANUARY 1967 

The Rolling Stones pei'form "Let's 
SjR'nd The Night Together" on "The 
Kd Sullivan Show" after Jagger 
agrees to substitute the lyrics with 
"Let's spend some time together." 
Later, he claims to have sung the orig- 
inal words, but says he slurred them. 





Morrimtt staitdit by hiM lifrics. 

SEPTEMBER 1967 

The Doors appear on "The Ed 
Sullivan Show." Jim Morrison is 
asked to delete the lyric, "Girl we 
C(niii lined <>}{ page N'i2 



SUCCESSFUL MUSIC MERCHANDISING. 

Lift introduces the NEW MARKET line 
starting at $299. Merchandise the CD, 
DCC & MiniDisc within one unit. Also 
available, the DISCPLAY & MARKET lines. 



New Markci 2/ 
Order # 28200 
Price: » 399.00 



LIFT DISCPLAY, INC., 115 RIVER ROAD, EDGEWATER, NJ 07020 
PHONE: 201/945-8700, FAX: 201/945-9548 

AL STRAIIA ■ M STRIA • CANADA ■ C SI R • DENMARK • I INLAND • I RANCI- ■ (■I.RVIANY • MONG KONG • HUNGARY • tTALY - JAPAN • REP. Oh KORKA - MA1.T\ _ - i r 

NITHIJILANDS • NKRtt'AV • l\)RILGAL ■ SlNGAmRt ■ SPAIN ■ SttfcXJtN • SWIIZtRl.ANU • TAI«'AN/REI' (>r CHINA • l-Tt) ARAB KMIRATES • UNITED KING !X)M SvStCmS With lUtUfC 



LIFT 
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The ttvaafnnuiii Sfx /'w/o/.s 



MUSICAL CONTROVERSY 

Continued fmnt jKige S-U 

couldn't get much higher" from 
"Light My Fire." but doesn't. 



SEPTEMBER 1968 

(Jne month after the Democratic 
convention, radio station.'* in Chicago 
ban the Rolling Stones' .-single "Street 
Kighting Man." fearful it might incite 
people to not. 



JANUARY 1969 

Some 30,000 copies of John Lennon 
and Yoko Ono's "Two Virgins" album, 
featuring the couple nude on the 
cover, are seized by jwlicc at Newark 
airpoil in New Jersey. In Chicago, a 
record store displaying the cover is 
clo.-ied down by the \ice squad. 



FEBRUARY 1969 

Protests greet the original Blind 
Faith LP cover of a nude ll-.vear-old 
girl holding a phallic-Uioking model 
airplane. Alco releases the album 
with two different covers .so retailers 
can choose which they prefer to 
stock. 



APRIL 1969 

Detroit rockers MC5 agi-ee to delete 
an expletive from the title song of 



their album "Kick Out The Jams." 
But Elektra drops the quintet after 
the members wTite another expletive 
on company letterhead and personal- 
ly deliver the .stationery to stores that 
ivfu.sed III stock their album. 



JULY 1969 

Almost half of the Top 40 stations in 
the U.S. refuse to play the Beatles' 
new single, "The Ballad Of .lohn And 
Yoko," because of the l.\Tic, "C'hrist, 



yon know it ain't easy..." 



SEPTEMBER 1969 

A two-page ad in the Seattle Pout- 
Intelligencer Q-AU for criminal prose- 
cution against "rock festivals and 
their drug-sex-niek-squalor culture." 
The spread, paid for by the city's 
Konian Catholic archdiocese, includes 
photos from local festi\ als with nudity 
and drug use blacked out. 



OCTOBER 1970 

President Richard Nixon K-lls radio 
broadcasters that rock l.vrics should 
be screened and any songs suggesting 
drug use should be banned. 



MARCH 1971 

WNBC radio in New York bans 
"One Toke Over The Line" by Brewer 
& Shipley becau.se of alleged drug i*ef- 
erences. Songwriter Tom Shipley 
compares pulling a record fi-om the 
airwaves in the '70s to book-burning 
in the ':JOs. 



APRIL 1971 

The Illinois Crime Commission pub- 
lishes a list of "drug-oriented rock 
records." including "Puff The Magic 
Dragon." "Yellow .Submarine." "A 
Whiter Shade Of Pale" and "Hi-De- 
Ho iThat Old Sweet Roll)." 



APRIL 1973 

On the syndicated "Soul Train," 
Curtis Ma.xileld is censored when ref- 
erences to drags are deleted from his 
song "PusheiTnan." 



NOVEMBER 1975 

In Tallahassee. Rev. Charles Boykin 
of the Lakeswood Baptist Church 
burns rock 'n' roll records, calling 



them the "devil's music." 



DECEMBER 1976 

In an interview on British television, 
the Sex Pistols land in hot water when 
bassist Cden Matlock utters an exple- 
tive. As a result, their U.K. tour col- 
lapses as most venues re'fuse to book 
the group. A month later. EMI dreps 
the group from its roster. .A&M signs 
the gi'oup and ends the deal nine days 
later without relea-sing any product 



MAY 1977 

Virgin Records signs the Sex 
Pistols. The single "God Save The 
Queen" is banned from British radio 
because of "treasonous sentiments," 
but hits No. 2 on the chart anyway. 



MAY 1985 

The Parents' Music Resource 
Center (PMRC) is established by a 
group of mainly wives of Wa.shingtnn 
politicians, including co-ehairs Susan 
Baker and Tipper Gore. Identifying 
five basic negative themes in rock 
music — free love/s^'x, sadomasochism, 
rebellion, the occult and drags — the 
group fights for a rating system in 
order to alert [mrenU to explicit l.viics. 



FEBRUARY 1989 

The ('ity ('ouncil of New Iberia. La., 



ARE YOU PREPARED FOR 



a 

Your customers are familiar with the blow-away 
sound of Maxell audiotapes. Now introduce 
them to another technological breakthrough 
from Maxell. Our new MiniDisc. It records 
sound digitally. A process that can be repeated 
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S.F.'s Music Scene: Places To Go, People To See 




Chth ISl 



passes an etiiLTj^cncy ordinance 
requirinp that matcrial.s that might 
fall unrler the state's definition ot" 
obscenity be placed out of view of 
unmaiTiod people under the age of 17. 
Violation cames a [wnalty of (K) days 
in jail and a $50() fine. 

After Yusef Islam, once known as 
Cat Stevens, endoi-ses the Ayatollah 
Khomeni's call for the execution of 
"Satanic Verses" author Salman 
Rushdie, radio stations around the 
r.S. drop .Stevens from their 
Iilaylisls. KFI talk sh(m- host Tom 
Leykis holds a ('at Stevens record- 
burning. 



JANUARY 1990 

A bill introduced in the Missouri 
legislature prohibits the sale of 
records that contain lyrics that are 
\iolent, sexually explicit or pei-verse. 
unless they have an affixed parental 
advi.sory warning label and the lyrics 
printed on the album cover. Similar 
l)roposals follow in Maryland. 
Delaware, Florida and Kansas. 

Police in Dade County, Fla., investi- 
gjile incidents in which three retailers 
were caught in a sting set up by attor- 
ney Jack Thompson. Thompson says 
that the three stores sold unedited 
versions of 2 Live Ci-ew's album to a 
l(i-year-old. As a result, the 52-store 
Spec's Music chain institutes an 18- 
to-purchase policy on slickered 
ptYfduct. ■ 



■ BY MARLYNN SNYDER 



While in San Francisco for the 
NAHM convention, take 
advantage of a wide range of 
Bay Ai-ea recoifl shops and clubs. Tlic 
creativity of San Francisco's music 
scene — whether shopping for it or 
experiencing it live — will be a pleas- 
ant surprise for out-of-townei's. (Club 
schedules are subject to change; call 
for most current infomiation.) 

What's In Store At Retailers 

Amoeba Muftic^ 2455 Telegraph 
Ave. (at Haste), Berkeley. 510-549- 
1125. Mon.-Sal. 10::J0am-10pm, Sun. 
10:30am-9pm. Offers 100.000 new and 
used LPs and thousands of used CDs 
and videos, all in addition to low 
prices on new CDs. Original posters 
from legendary SF venues the 
Fillmoiv and the Avalon. 

Creative Music Emporium, 26 

Ocean Ave. (between Mission and 
Alemany), San F'rancisco, 415-334- 
1011. Mon.-Sat. lli-'lOam-Hpm. Di- 
vei-se neighborhood store catering to 
jazz, blues, R&B and international 
tastes. 

Leopold, 2518 Durant Ave. (at 
Telegraph), Berkeley. 510-S4S-2015. 
Mon.-Sat. !)am-midnight. Sun. £)am- 



llpm. Kxtensive urban and jazz 
selection, with expanding soctiims for 
used-CI) stock and music-related 
clothing items. Large selectictn 4if 
vinyl. Many hard-to-find imjiort CDs. 



Rasputin, 2Xi'i Telegraph Ave. 
(at Durant). Berkelev, 510-S4S- 
9(H)4. Mon.-Sat. 10::J0am-l 1pm, Sun. 
ll::?Oam-llpm. Funky new space spe- 
cializing in alternative music. Oreat 



acid -jazz/import selections. One of the 
Bay Area's largest used-CD sections. 

Uevyctvd Ki vortts, 1.177 Haight St. 
(at Ma.sonic). San Franci.*ico. 415-(j2(i- 
4075. Mon.-Sat. lOam-lOpm, Sun. 
lOam-Hpm. Small and funky. Spe- 
cializes in colleclible jazz and soul 
LPs. many of wiiieh are out of print. 
Crowing used-CD selection. 

fiough Trade, 1529 Haight St. (at 

.Ashbury). San Francisco, 415-021- 
loU'). .Vlon.-Sat. lOam-llpm, Sun. 
Hlain-Spm. Well-known source for 
hard rock and alternative music. 
Strong selection of reggae and inter- 
national. 

The Wherehouse, :M) Powell St. (at 
Market). San Francisco, 415-951- 
S(il2. Mon.-Sat. !l:;i0am-8pm. Sun. 
lOam-Opm. Large chain's premier SF 
locatiftn. This bi-level si)ace. near the 
city's tony Union Stpiare shopping 
district, is reportedly the city's 
hu gest reaird store. Strong classical 
selection. 



Love The Nightlife 

Cafe du AW. 2170 Market St. (at 
Sanchez). San Francisco. 415-H(;i- 
5016. Underground (literally) jazz 
club decorated in old-world style; 

Ciiittiiiut'd on fniyr .V-.J-J 



MAXELL'S NEW MINIDISC? 



il 

at 



up to a million times without any loss of 
fidelity. And like a CD, it can randomly access 
any song, any time. 

Unlike other minidiscs, Maxell's MiniDisc 
has a unique "high-sensitivity" magneto-optical 



film. To your customers, this means they can 
faithfully record and play back music even with 
portable hardware. To you, it means more 
Maxell customers. For more information, call 
your Maxell representative. 




maxell. 

TAKE YOUR SALES 
TO THE MAX. 
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1^1 ^ — Technicolor founded 



1939- 



1981- 

1994- 



Technicolor wins Oscar 
for "Gone With the Wind" 

Technicolor enters \ 
video cassette duplication 

Technicolor opens 
Optical Media Services 



\ 



For 79 years, Technicolor has been on the 
leading edge of technological advancement. 
Now, Technicolor Optical Media Services 
brings our reputation for qualit)', respon- 
siveness, service, and value to the optical 
media replication market. 

For audio CDs. CD-ROMs. CD-I. 
Photo-CDs. Whatever the format. 
Technicolor Optical Media Services 
provides top quality mastering, replication. 



packaging, distribution, and information 

systems. 

For production companies. Software 
manufacturers. Educational publishers. 
Broadcasters. Advertising. Ciovcrnment. 
No matter what your need for optical 
media replication, Technicolor Optical 
Medi.i .Ser\ ices does it faster, better, and 
more completely than any independent 
production firm. 



Technicolor. 

O p f i c a I Me, ci i a S e r u i c e s 



Call for our free information kit. Or schedule 
an appointment to learn how you can take 
advantage of the Technicolor reputation — 
now in optical media. 



Technicolor Optical Media Services 
3233 East Mission Oaks Blvd. 
Camarillo, CA 93012 
(H05) ■145-1 122 



PLACES TO GO 

Continued fntni page N-^^ 

cavernous feeling adds to its trendi- 
ness. Site of a recent jazz series high- 
lighting local vocalists, horn players 
and percussionists. Dinner available 
Wed.-Sat. March 19: Lavay Smith & 
the Red Hot Skillet Lickors (New 
Orleans jazzAilues); March 20: The 
Stardusters (rockabilly). 

Club m, 181 Eddy St. (at Taylor), 
San Francisco. 415-^73-8181. Jazz 
supper club with acid jazz and funk 
DJ dancing for a trendy crowd. Pool 
room and full dinner. Valet parking. 

0;V4 Lounge, 375 11th St. (at 
Harrison), San Francisco, 415-626- 
1409. Funky SoMa (S<.uth of Market) 
mainstay known for exposing local 
talent. Frequent hijvhop and other 
underground music showcases. Witle 
range of young music fans usually in 
attendance. 

Elho Room, 647 Valencia (between 
17th and 18th), San Francisco, 415- 
552-7788. Roomy, bi-lcvel club with 
long bar, pool table and intimate 
upstairs performance space. Draws 
laid-back, post-college patrons. 
Strong following for local jazz act 
Charlie Hunter Trio. 

Kennel Club, 628 Divisadero (at 
Gmve). San Francisco. 415-931-1914. 
Dance club with performances rang- 
ing from alternative rock to hip-hop. 
with periodic flavors of R&B and jazz. 
Large, open space with a large bar 
and slide-projected \isuals to enhance 
the experience. Crowd tends to be 
younger. 

Kimball^ East, .5800 Shellmound 
St.. Kmerwille. 510-658-2555. Live 
R& B and jazz jx-rformances in a com- 
fortable, sophisticated setting. 
Multilevel seating guarantees a good 
view. Classic black-and-white photos 
of jazz veterans decorate the club 
throughout, adding an air of authen- 
ticity. Dinner available. Mai*ch 16-20: 
Dr. John (New Orleans blues). 

sum's. :m nth St. (at Harrison). 
San Francisco. 415-621-3330. SoMa 
home of "r(K>ts music" and alternative- 
rock live peribrmances. Often the site 
of raucous, hanl-odged i-ock shows. 

Sound Factory, 525 Harrison St. 
(between 1st and 2nd), San Francisco, 
415-543-9200. Different musical 
atmosphere from room to room; 
lai-gest room has high ceilings, a large 
pei-foi-mance stage and high-tech 
lighting. Some dollars definitely went 
into the sound system (hence the 
club's name). Guest DJs specialize in 
acid jazz, deep house and alternative 
.sounds. 

ip & Down Club, 1151 Folsom St. 
{between 7th and 8th). San Francisco, 
415-626-2388. Co-owned by super- 
model Chiisty Turhngton. Upstaire is 
a small bar and tiny dance floor, with 
Generation Xers DJ dancing to '70s 
and '80s tunes. Downstairs is an inti- 
mate, couples-oriented supper club 
vibe with small tables. Live Latin, 
hip-hop and jazz performances. 
March 19: Josh Jones Latin Jazz 
Ensemble {popular local following); 
March 21: Alphabet Soup (hip-hop 
jazz); March 22: Graham Connah Trio 
(dinner jiizz). ■ 
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Lucky Peterson 




Sam Phillips 

THArS ENTERTAINMENT 

Contitttn'fl fnitti /HUjf 

performed. At 17. Lucky recorded an 
album with his father. Then, after 12 
years as a pro. Lucky got his big 
break when Little Milton's band got 
stuck in the snow. Peterson Jr. was 
hired, and he parlayed the temporan.- 
job into a full-time gig as Milton's 
musical director. Lucky l>ecame a fea- 
tured soloist with Bobby "Blue 
Bland," and released solo albums on 
the renowTied Alligator label. In May 
1!>93. Peter.'ion released "I'm Read/' 
nn the Ver\'e label. 

Sam Phillips 

Beginning her singing career in 
gospel. Sam Phillips has moved far 
afield with the release of her third 
Virgin album, "Martinis And Bikinis," 
produced by husband T-Bone 
Burnett. Phillips joined the label in 
19H8. and her debut album, "The 
Indescribable Wow," was showered 
u ith cntical acclaim for her songwrit- 
ing and singing prowess. In 1991 
Phillips came back with her second 
album, "Ci-uel Inventions." The artist 
plans to dedicate much of 1994 to tour- 
ing, booking many dates with label 
mates Cracker and Ben Harper. 

.\rt Porter 

Little Rock-born sax player Art 
Porter caught the jazz bug from his 
father. Art Porter Sr., who occasional- 
ly allowed his 9-year-old son to sit in 
with his trio. A devout church/Sunday 
school goer. Porter Jr. al.so branched 
out to acoustic bass before switching 
Continued on page N-i6 



DON'T LET THIS BE 
YOUR #1 HIT! 




HARM rtporfs major imrease in shrinkag* 
due to tAS tag tampering. Aiplia has 
reusable CD seturity padiaging to 

keep your hi'fs on tlie sheit. 
Call Alpha today for a free sample 
"keeper" patkage. I-800-442-5742 



m 

ALPHA ENTERPRISES. INC. 
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The ProFile Family 



PDM20. The perfect case for road 
trips. Holds a portable disc player 
and 20 favorite CDs in ProSleeves. 



PF30. This nifty case holds 30 CDs. 
Gusseted pocket opens wide for 
easy access to discs. 



PDM60. The ultimate ProFile 
case- holds a portable player and 
60 CDs in a quarter of the space 
you'd expect. 




PF200. This space-efficient 
CD Library holds 200 CDs in file 
drawers for easy access to large 
collections. Its design complements 
most stereo systems. 

PFI2. Our CD Shuttle carries 
a dozen CDs on the road. 
It's also perfect for holding 
CDs in use at home. 




A Revolutionary New 
Weight Loss System. 

Case Logic s ProFilc system ushers in a new age of compact storage for compact discs. 
The heart of the system is our innovative ProSleeve." shown below, which takes the place 
of bulky jewel boxes and allows storage of up to four times as many discs in the same 
amount of space. ProSleeves have a separate pocket for liner notes and a special slot for 
spine labels. Lach product in the Profile family comes with its own ProSleeves. The lineup 
includes both home and portable units, perfect for music lovers who take their CDs 
from home to car to office. ProFile. it's a real lightweight in CD storage. 




PFRI5. ProSleeves are also sold 
separately in packs of 15. 




Everyvifhere there's music. 

Cssa Logic inc. 6303 Dry Creek Parkway, Longmoni Coior$iJo 80503 
T»l»ph0M303-530-3800/ TotS ff9» KKH47-4848 




Texag 

THArS ENTERTAINMENT 

Contimied from ixtge 

to sax at 15. At 16, Porter attended the 
prestigious Berklcc School of Music in 
Boston and decided upon music as a 
serious career. He won a full scholar- 
ship to Northeastern Illinois Uni- 
versity, where he Jammed every 
Tuesday with local sax legend Von 
Freeman (father of Chico). Porter 
began his adult career with a degree 
in music education and gigs with 
Pharaoh Sanders, Gene Chandler and 
After 7. His first album, "Pocket 
City," was released in 1992 and made 
a Top 10 debut on Billboard's contem- 
porary jazz charts. In June 1993, he 
released "Straight To The Point," and 
he'll release his third album this 
spring. 

Texas 

The roots of Texas ai*e in Glasgow, 
where American blues and soul some- 
times echo the sentiments of Scot- 
land's working class. There, in 1986, 
bass player Johnny McElhone 
(Altered Images, Hipsway) met 
singer Sharleen Spiteri and formed a 
duo. Almost immediately, they wrote 
their future Top 10 U.K. hit, "I Don't 
Want A Lover." Three other mem- 
bers eventually rounded out the band, 
which is named fur Ry Cooder's 1985 
"Paris, Texas" soundtrack. Texas, 
first album. "Southside," sold over 1.6 
million units worldwide. In spring 
1992. an acoustic version of Al Green's 
"Tired Of Being Alone" launched the 
band back into the U.K. Top 20. 
Producer Paul Fox (10,000 Maniacs, 
the Wallflowers) completed Texas' 
third album, "Rick's Road," which 
was released in February. 

Co7iiinued on page 
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CAROLINE LABEL 
SINCERELY THANKS 
V.E.S.A.C., TOWER RECORDSA^IDEO, 

CAROLINE DISTRIBUTION 
AND THE PARTICIPATING ARTISTS 
FOR THEIR SUPPORT IN MAKING THE 
X MARKS THE SPOT 
PROJECT A REALITY. 




i 



w 




The Voter 
Education Benefit 
CD for South Africa 

Released in honor of the first 
election in South Africa's history, 
to be held April 27, 1994. 

Featuring tracks by 
Peter Gabriel. Paul Simon, Geoffrey Oryema. UB4(), The Neville Brothers, 
Johnny Clegg & Savuka. Ghorwane, Ayub Ogada, Youssou N'Dour, Hugh Masekela. 
Mzwakhe Mbuli, Vusi Miihlasela, Eyuphuro and Siyakha. 

Proceeds benefit the MATLA Trust, a South African organization 
dedicated to non-partisan voter education in South Africa. 
Caroline Label, Caroline Distribution and Tower RecordsA'ideo take no profit whatsoever. 

mmwmmm 






Prebook Date: April 20, 1994 
Street Date: April 29, 1994 
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THAFS ENTERTAINMENT 

Continued fmm fxige A'-^6" 

Richard Thompson 

Guitarist Richard Thompson's first 
KTOup. Fairport Convention, bent the 
twig that grew into modem rock of the 
'70s. Electrified by Thompson's 
exquisite lead guitar, Fairport 
Convention pioneered British folk 
rock, a melange of British traditional 
music dating to the Middle Ages, 
American and Appalachian folk and 
blues, and state-of-the-art rock 'n' roll. 
A series of album.^ as a duo with Linda 
Thompson led to the Grammy-nomi- 
nated "Rumor And Sigh" in 1991. In 
January 1994 Thompson released 
"Mirror Blue" on Capitol. 

Zhane 

Former Temple University room- 
mates Renee Neufville and Jean 
Noiris are classically trained pianists 
who graduated with music degrees. 
By November '93, the duo had 
reached No. (i on Billboard's Hot 100, 
No. 1 on the dance chai-tit and No. 3 on 
Hot R&B Singles with their debut 
single, "Hey Mr. D.J." Written by 
Zhane and prwiuced by Kay-Gee of 
Naughty By Nature, the hit was 
issued on "Roll With The Flava." a 
compilation album on Queen Latifah's 
Flavor Unit label. When Queen 
Latifah made her move to Motown, 
Zhane followed — and completed their 
debut album. "Pronounced Jah-Nay," 
with Kay-Gee, featuring the second 
single "Groove Thang." ■ 




Make Sales Sing With ^fsrtF^s 
'Sing-Along" Video & Microphone! 




"Disncvland Fun" / Mickey Microph4>oc i>-lWk Studt KMl 



tJj'll/iU'/Jj'J? 




High Notes! 

0 Huge Built'In Demand For Sing-Along Songs 
— Disney's #1 Selling Video Collection! 
Over 1 5 million Smg-Along Songs sold tn date! 

^ Disney "Value-Added" Packages Are 
A Proven Hit! 

Over a million Pooh Video & Plush packs were 
sold last year! 

^^"Mickey" And "Mermaid" Echo Microphones 
Do Not Require Batteries! 

■*- Sell-Along Displays! 

Availabfc As 24-Unil Prepack Stock • 2S78 



FaIso Available: 

"Under The Sea" / 
Mermaid Microphone 




Siodi '2m 



Prebook: May 10, '94 WOl Call: June 21, '94 NAAD: June 24, '94 

Wall lli^ncv ViJe.. JiMnl'uicJ In liuttu VlM.i lUmc VJc.s. EViihmk. CalikOTM 91521 Pi.m«J In U.S.A. CTV Walt IVmwv O-mpwiy. 
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Hie NARM Schedule Of Events 



(The following information mis 
accurate a» of presn time and way 
not reflect later changes,} 



FRIDAY, MARCH 18 
11AM-5PM 

Eai'Iy Bird Kegisti-ation 
1-3PM 

Indie Distributors & Manufacturers 

Meeting 

1:30-5:30PM 

NAKM/RIAA Merchandising 
Committee Meeting 

3:30-5:30PM 

One-Stops Meeting 

5:30-6:30PM 

Reception: One Stops Welcome Indie 
Retailers 

(Open to one stops and retailers only) 
SATURDAY, MARCH 19 
9AM-N00N 

Retailers Advisory Committee 
Meeting 



9AM-5PM 

Registration 

N00N-6PM 

Exhibit Aj-ea Open 

12:30-2:3aPM 

Rack JobtK'rs Meeting 

3-5PM 

Manufacturers Advisory Committee 
Meeting 

7-8:30PM 

Opening Reception 

"Flower Power Flashback to Haight- 

Ashbur^i'" 
Hosted bij \amrre Corp. 

10PM-MIDNIGHT 

PGD Zone: A Nightclub Showcase at 

the Marriott 
Hosted by PGD JAMES courtesy of 
Fontanel/ Mercury 

THE INDIANS courtesy of 

Polydor/PLG 

TEXAS courtesy of Mercury 



MVD 



MUSIC VIDEOS SELL! 
Best Selection - Best Inventory 
Super Hot Pricing 
Major Labels /Indies/ Imports 
Expert Sales Staff 
•FREE CATALOGS* 



ii^[iw[»a'iiifaii)ftlJ£::aiit:JjCaig 



O'NEILL IND. cm., 1210 STANBRIDGE ST., NORHISTOWN, PA 19401 



800-888-0486 



OVER 6000 TITLES 



One Look At Our Rates 
Tells You We Know 
HowTo Delight An 
Audience. 

At The Mayflower Hotel on Central Park 
West, guests are strolling distance from 
Lincoln Center, The Metropolitan Opera 
House, Carnegie Hall, the theater district, and many famous muse- 
ums and art galleries. Other features you'll applaud include guest 
rooms with serving pantries, suites with spectacular views of the 
park, a fully equipped exercise facility and reasonable rates. Please 
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention 
Code AE. Travel Agent Access Code GD. 




ENTERTAINMENT RATES' 

•i30-»i40 »i50-»i60 nes-nss 



Single: 
StandurdTarkView 



Double; 
Sta n da r d/Park Vie w 



Suite: Single/Double 
SUndiird'Piirk Vli'w 




The MAYFKimKK Hotel 

ON T [ I E I* A R k • N L YORK 
15 Central Park VW:st at 6tst Slfcet, New York. N Y I002.1-770y Fax: 212-265-0227 
•Per night. Subject to avsilability Nol applicable to groups. 
'I"axe5 iinri Kroluilics not included. Advance reserviilionf iin- "iiKi-ri fti-il 



SUNDAY, MARCH 20 

7:30-8:1 SAM 

Breakfast 

8:30-11AM 

General Session 

Special Peifonuance 
KRONOS QUARTET courtesy of 
Elektra Nonesuch 

Conivntion Cliainnan's Welcome 
Rachelle Friedman, J&R Music 
World 

Keynote Add ress 

Michael P. Schulhof, Sony Corp. of 
America/Sony Music Entertainment 

State of the Assttciatitm Message 
Stove Stromc, Handlcman Company 
1993-94 NARM President 

Featured Speaker 

Watts Wacker. Yankelovich Partners 

11 :15AM-1 2:30PM 

Independent Product Presentation 
Independent Distributors & 
Manufacture i-s 

12:45-1 :15PM 

Express Lunch 

1:30-2:4SPM 

BMG Product Presentation 
3-6PM 

Exhibit Area Open 
7-8PM 

Scholarship Foundation Reception 
(Invitation only) 

8PM 

Scholarship Foundation Dinner 

Annual Best Seller Awards 

Presentation 

REGIS PHILBIN courtesy of PPI 
Entertainment Group 

Sitfie rsta r Entertain ment 

TONY BENNETT and TERENCE 

BLANCHARD courtesy of 

Columbia 

11:30PM-1AM 

PGD Zone: 

ART PORTER courtesy of Verve 

NORMAN BROWN courtesy of 
MoJazz 



MONDAY, MARCH 21 
8-9AM 

Brvakfast & Annual Members 

Meeting 

9:1 5-1 0:30AM 

CEMA Product Presentation 

ia:45AM-N00N 

PGD Pr(Kluct Presentation 

12:1 5-1 2:45PM 

Express Lunch 

1-2:15PM 

WE A Product Presentation 




Or. Elmo 



2:30-5:30PM 

Exhibit Area Open 

6- 7PM 

Reception For International 

Attendees 
(Invitation Only) 

7- 9PM 

Store Managers Bash Truckin' In 

The City" 
Hosted by Totver Records 

9PM-1AM 

"Showtime At The Warfield Theatre" 
Hosted by CEMA Distribution &■ 
The Album Netimrk 

CRACKER courtesy of Virgin 
Records 

CROWDED HOUSE courtesy of 
Capitol Records 

DADA courtesy of I.R.S. Records 

SAM PHILLIPS courtesy of Virgin 
Records 

RICHARD THOMPSON courtesy of 
Capitol Records 

10PM-1AM 

PGD Zone: 

SAMMY KERSHAW courtesy of 
Mercury Nashville 



LUCKY PETERSON courtesy of 
Verve 

C.C. ADCOCK courtesy of Island 

Continued on page N-5S 




CUTOUTS 
OVCRSTCKKS 
MiniONS 
MAJOR lASd ARTISTS 
IND€P<ND<NT U)B(LS 
FUU DISTRIBUTION SCRVICCS 

IP • CRSsrnc • cd's 

RCCCSSORICS 
DOMCSTIC • IMPORT 

omSTOaSfUDlXMK 



'LP MP 01 OB? 



(413)781-2208 l-800-3?5S<OT 
foi (413) 781-2057 



rhe first Haw in Independent Hatienml Oistributioa! 

INTERNATIONAL 



Detroit < ■ 
313-646-3944 

Minncopolis 
612-623-1944 



Los Angales 
13-469-8698 



New York 
800-332-7553 



"the exclusive U.S. DISTRIBUTOR OF 



Shanachle, Sugar Hill, HighTone, Chandos, 
Silva America, DRG, Smithsonian/Folkways, 
Enja, Red House, Dreyfus, PRA, Yazoo, 
Smithsonian G>llection, Pearl, ASV, Lyrichord, 
KOCH International Classics, Supraphon, 

World Music Library, SOAR jfJ^lRD 
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their ^ 



We do 

catalog 
deeper 




National Suppliers of Deep Catalog 
Over 100,000 music titles in stock 



Visit our Open House on Wednesday, 
March 23rd from 10am until 4pm. 



Valley Record Distributors 1 280 Santa Anita Court. P.O. Box 2057, Woodland. CA 95776 
Fax Toll Free: 800 999 1794 Call Toll Free: 800 845.8444 Call Toll: 916 661 6600 



Attention, NARM AttendeesI 
WIN 

a High End Audio System worth more than 

$10,000/// 

Internationally acclaimed audiophile label Reference Recordings and a select group of 
manufacturers offer you the opportunity lo lake home a complete High End sound system 

ABSOLUTELY FREE ! 
YOU COULD WIN STATE-OF-THE-ART EQUIPMENT BY: 

Benz Micro, CaUfomia Audio Labs, Counterpoint, McCormack, Mondial, 
Monster Cable, Panamax, Sennheiser, Snell Acoustics and Sota, 

wiring by Kimber Kable, Last software care systems, plus 
CDs and LPs from Audioquest, Chesky, Reference and Sheffield I 

TO ENTER: Bring your business card to Reference Recordings, NARM Booth #412. 
DRAWING: Monday, Match 21. 5:00 p.m., at the booth. 



Meet special guest 
MICHAEL FREMER 

MTV News reporter. Tower Pulse! music critic and 
Senior Music Editor of The Absolute Sound magazine. 




Mefnbef d 

N/MRO 



REFERENCE RECORDINGS 

Distributed by Bassin, Encore, Titus Oaks, Valley, and Western. 
To order direct, call 1-800-336-8868, FAX 415-355-1949, or write: 
Box 77225X, San Francisco CA 94107 



Billboard. 



FOR WEEK ENDING MARCH 26, 1994 



Top Pop Catalog Albums . 


THIS 
WEEK 


LAST 
WEEK 


COMPILED FROM A NATIONAL SAMPLE C' RETAIL STORE AN[: PACK SALES 
REPOSTS COlLECTED COMPILED. AND PSOVIOEO BY SoundScan 
ARTIST lllllll TITLE 

LAHEL A NL'MBEP.TllSIPIfWTING LABEL iSUG LISI PRICE ' " 


1/7 °^ 
S LJ 


1 




* * * No. 1 

MEAT LOAF A 


* * * 

BAT OUT OF HELL 

22 wefts al No. I 


149 


2 


3 


BOB MARLEr AND THE WAILERS4' 


LEGEND 


138 


3 


5 


PINK FLOYD A 

CAPlIOl JGOOr !■* 9&'16 IB!' 


DARK SIDE OF THE MOON 


1)9 


4 




ENVAA 

Mti. ,1 p, J.WARNEP BTOS ' :i. - 


WATERMARK 


126 


5 




THE EAGLESA • 

1 )■ 'hi : ■ ■ 1 ... 


GREATEST HITS 1971-1975 


149 


6 


J 


DANZIG • 

.vVI-ii ^ ■.-...-■M^ BROS 


DANZIG 


10 


1 


^ 


PINKFLOVDA- 


THE WALL 


1.19 


i 


8 


JOURNEY A- 


JOURNEY S GREATEST HITS 


149 


9 


10 


JIMIMY BUFFETTA 

MCA 5633- " : 1 "'fe 


SONGS YOU KNOW BY HEART 


148 


10 


12 


METAUICAA' 

FlEnTRAWSl? i'JqftT5'Mi 


...AND JUSTICE FOR ALL 


140 


11 


13 


JANIS JOPLIN A 

COLUMBIA 32168(5 98 EQ'9 98l 


GREATEST HITS 


III] 


12 


9 


THE EAGLES* 


GREATEST HITS VOL, 2 


u; 


13 


15 


AEROSMITHA 


GREATEST HITS 


•16 


14 


16 


BILLY JOEL A' 

coi jMeiAAO;?; ; ; <i8 , K .,H 


GREATEST HITS VOL. 1 S. II 


:i3 


IS 


18 


BEASTIE BOYS A' 

DEf lAAl : . ... : - - 9B : 1 'h 


LICENSED TO ILL 


81 


U 


1? 


STEVE MILLER BAND A' 

CAPtlOl '"'101 l^'i,sll 96) 


GREATEST HITS 


147 


17 


11 


JAMES TAYLOR A' 

f./...:... \'. . !,.■■■• oa'll 9Bi 


GREATEST HITS 


149 


18 


li 


ERIC CLAPTON A TIME PIECES 


- THE BEST OF ERIC CLAPTON 


:49 


19 


19 


CREEDENCE CLEARWATER REVIVAL A CHRONICLES VOL 1 

r . ^ 


58 


20 


20 


THE DOORS A 

ELEWIHAEHJiAlj 1 'K '■ 


BEST OF THE DOORS 




21 


_43 


CAROLE KING A 

LO'. JMB'A 3.I94L. ■ 98 1 'j 1 1 "i 


TAPESTRY 


16 


22 


21 


METALLICAA 

i.'M .ai 1 I'L 1 (,;i -'1. 1 .EAIRA 19 9a': 3 981 


RIDE THE LIGHTNING 


132 


23 


22 


THE BEATLES A 

CAPirOI 97039 IIA ■ , 'H 


1967.1970 


23 


24 


25 


BONNIE RAHTa' 

CAPnOl ^.n ; :1G 9ft'159fll 


LUCK OF THE DRAW 


4 


25 


26 


METALLICAA 

ELL'.INiv.'.il". ■■^.'_,9ei 


MASTER OF PUPPETS 


131 


26 


30 


SMASHING PUMPKINS • 


GISH 


9 


27 


27 


FLEETWOOD MAC A 

WARNER BROS 25801 ;9 9a'l6 981 


GREATEST HITS 


122 


21 


24 


THE BEATLES A' 

i.AF'iiOi '>7036 llA 9a'31 981 


1962-1966 




29 




YANNI A 

PRIVATE L'L,...' ?067 '',' 't. .■. 


REFLECTIONS OF PASSION 


s 


30 


29 


U2A' 

ISLAND Ml,', "I.-.- f, ; li: "h 1'. 'iM 


THE JOSHUA TREE 


113 


31 


23 


THE EAGLESA" 

ElEKTRA 1 ( : '<f. . 1 


HOTEL CAUFORNIA 


ii 


32 


33 


ORIGINAL LONDON CASTA' 

P0L''DORe31" 'i' , 1 r.98LLi33 981 


PHANTOM OF THE OPERA 


26 


33 


28 


ALICE IN CHAINS A 

coi iMR a n.or'i ■laiQ l^'Wi 


FACELIFT 


78 


34 


35 


ELTON JOHN A " 

POLVDOR 5I2532M>LG 17 98 ! I 981 


GREATEST HITS 


139 


3S 


31 


SADEA 

EPIC 39581 17 9flEail9ei 


DIAMOND LIFE 


33 


3S 


36 


PATSYCLINEA' 

r .1 ,■ - 


GREATEST HITS 


145 


37 


40 


ENYAA 

ATUNIIC B - 1. '"" . '* . ' •'■ 


ENYA 


97 


31 


32 


GUNS N' ROSES A < 

', .US • '■■ .-.9fli 


APPETITE FOR DESTRUCTION 


145 


39 


42 


MARIAH CAREY A' 

CC :'■ ... 1 . M 98 la 15981 


MARIAH CAREY 


17 


40 


49 


NINE INCH NAILS* 


PRETTY HATE MACHINE 


28 


41 


ii 


SADEA 

EPICA2210 . - 1 1' - 


STRONGER THAN PRIDE 


15 


42 


34 


THE BEATLES A " SGT. PEPPER'S LONELY HEARTS CLUB BAND 

LAri-r:' 11.: l, - .5 98) 


73 


43 


41 


LED ZEPPELIN A ' 

AI.ANll' .''1. 1 A-1 .' ; 1 981 


LED ZEPPELIN IV 


139 


44 


37 


SOUNDTRACK A' 

COlUMBIAA0323(798EQ'n --.i 


TOP GUN 


i: 


« 


38 


CHICAGO A 

REPP'i! ■ BRDl. ■ ■■^ 


GREATEST HITS 1982-1989 


135 


4E 


ii 


SIMON t, GARFUNKEL A 


GREATEST HITS 


}• 


47 


50 


GEORGE JONES * 


SUPERHITS 


10 


48 


39 


GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET 

WARNER BROS 27tJ 17 'ipl 1 1 9ai 


57 


49 


44 


THE BEATLES A ' 

CAPIIOL 4b'iAtiI098'159Si 


ABBEY ROAD 


50 


90 




THE ISLEY BROTHERS 

EPIC 392A015 9B£a9 9B! 


GREATEST HITS VOL. 1 


1 



Catalog albums are oide* titles whicn have previously apoeared on The Biiitward 200 Top Alhums chart 
and are registering signilicanl sales. # Recording IrHJustry Asst. Ot Ameixa (RIAA) certihcalw" lix safes 
0* 500,000 units A RIAA cert't'cation lof sales o* 1 millioo umls. with multimiltton sellers indicated tjy 
a numeral following the symbol, Most aitnims available on cassette and CO. "Asterisk indicates vinyl LP 
IS available Most tape pr:ces, arxl CD prices for WEA and BMG labe's, are suggested lists. Tape prices 
mafned EQ, and ali otfier CD onces, are equivalent prices, ivhich are proiected from wholesale p«ices, 
J indicates past of pfeser^t Heatseeker title c 1 994, Biltboara''BPI Communications, and SourtdScan IrK. 
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NARM '94 



SCHEDULE 

Vmtti»npd from liage N-50 
TUESDAY, MARCH 22 

9-1 0AM 

HreakfiLst 

10:1 5-11 :30AM 

UNI rnxluct Presentation 

11:4SAM-1PM 

SONY MUSIC DISTRIBUTION 
Product Presentation 

1:15-2:45PM 

Advt'i-lisinjj Awards Luncheon 

Pvrfortmiiur & Ftrm'iiUttiiiiin bif 
DR. ELMO courtesy of Laughing 
Stock Records 

3-6PM 

Closing Session 

SjHrial Pert'orntance by 
D'CUCKOO courtesy of RGB 
Records/Navarre Corjj. 

Modemlor: Garry Wall, Wall Media 

Feai li red Sfwake iv: 
Paco Underhill. Emirosell 
Antonio Romero, NewLeaf 

Entertainment 
Greg Riker, Microsoft Corporation 

7PM 

Awards Banquet 

PresideMial Aimrd & Special 
Pfifanitancfi: 

LENA HORNE courtesy of Blue 
Note Recoi*(ls 

Annual Best Seller Awards 
Preseittatioti 

SHARl LEWIS courtesy of A&M 
Records 



Superstar Enterfairimejtt: 
JACKSON BROWNE courtesy of 
Ek'ktm Enlttrtainment 

11:30PM-1AM 

POD Zone: 

ZHANE courtesy of Motown 
.JOE courtesy of Mercurj' 




Our NARM cot^r ariist, Pamela 
Eldridge, has been a graphic 
iUitJif rator for uiorf tha it 10 yeant. 
Her artistic citiion, fHietic inter- 
pretaiioii and jmssion for music 
have made her artwark much 
sought after h>j the n'conliiiy and 
entertainment industrieH. Eld- 
ridge lives in a I urn -of -the -centu- 
ry broivnstone in doivntown 
Manhattan. 



M s u s c n 




^ ^ , , E « H « " * M , ^ 

KAO 

DPTICAl PRODUCTS 



COMPACT DISC MANUFACT 


U R E RS 4- 


SERVICES 


KAO OPTICAL PRODUCTS 






1S57 COI-ONIAI- VILLAGE 


LAN E 1 




LANCASTER PENNSYLVAN 


A 1 760 1 


USA 1 


VOICE 800.S2S.687B | F 


AX 7 17. 


3 92.7897 | 
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Album Reviews 



EDITED BY PAUL VERNA. MARILYN A. GILLEN. AND PETER CRONIN 




► ARETHA FRANKLIN 
Greatest Hits 0960-1994} 

ArtsU 18722 

The Queen of Soul never rests on her well- 
earned laurels. Instead, she keepe> makinf; 
music that adds new fans to her legions 
and new creiience to her crown. This 
collection of hits runi? up since she moved 
to Arista in 1980 includes uptempo 
smashes such iis "Freeway Of Love," 
"WTio's Zoomin' Who," and "Jump To It." 
as well as standard -bearers like "United 
Together" and "(You Make Me Feel IJke) 
A Natural Woman" (rcrecorded for a 1993 
TV siMsrial with Bonnie Raitl and Gloria 
Estefanl. The three suiwrh new tracks 
team her with producers Clivilies & Cole 
("A Deeper Love," from the "Sister Act 2" 
soundtrack), Bab\-face & Dan'l Simmons 
(the infectious "Willing To Forgive"), and 
Babyface (the soulful, delightful "Honey"). 

>■ SASS JORDAN 
Rats 

PRODUCtRS Nitk Di&a, Steve Sat«. Sass Jorflan 
ImpacVMCA 10960 

Jordan has one hell of a voice. a» well as 
a hell of a showcase for it. on her follow- 
up to HttG's "Racine." "RaU^" — which 
cracked the HeaUeekcrs and Billboard 
200 charts — scampei-s into the darker 
comers of life, rooting out raw tales of 
addiction that are delivered in unsparing 
images and unvamishetl vocals that smack 
the message home. Hartl subjects meet 
hard rock rhjlhms on tracks like driving 
album rock single "High Road Easy," 
"Damaged." and "Honey," but they're 
cradled in softer stuff on lo\ely "Sun's 
Gonna Rise." "Breakin*." and anlhemic 
"Pissin' Down." "Dirty is my style." 
Jordan sings on funkifled "Ugly" (with 
guest George Clinton). She wears it well. 

INSPIRAL CARPETS 
Devil Hoppinc 

PRODUCER Pascal Gabriel 
Mute 61632 

Wicked organ work wends itiielf through 
the vivid, varied landscape of the (■aii)eLs' 
strapping new album, which boust.s far 
more sonic peaks than valleys. First single 
"Party In The Sky" rolls along a taut 
melodic line, occasionally getting stuck in 
a looping guitar or sxTith gi-oove, while that 
organ pokes about tantalizingly. In 
addition to other t(mgh-etlged jwunders 
like "I Want You," on which the Fall's 
Mark E. Smith shaits vocals with group's 
Tom Hingley. there's also some dreamy, 
driving psychopoi> hei* — sweetly goofj' 
"Plutoman" and hauntingly spooky "The 
Way The Light Falls," which features an 
assist from Manchester R&B singer Basil 
Clarke. Hop to it. 

ir MADDER ROSE 
PankOn 

PRODUCERS MaDMr Row & Maih Frwsard 
SMd/Allantic 82581 

New York alternative rock foursome 
fronted by Mar>' Lorson received plenty of 
critical acclaim to compensate for the 
limited commercial success of its debut 
last year. On its second go-round, the 
gi*oup harnesses its considerable creative 
talents toward wiiting tight, melodic, ai d 
edg>' music that pi*omisos to turn on 
modem rock PDs as well as critics. Best 
cuts are "Car Song." the irresistibly 
tuneful title track. "What Holly Sees," and 
"Almost Lost My Mind." Band doserx'esat 
least as much recognition as similarly 
styled acta like the Breeders and the 
Cranberries. 

if DIE MONSTER DIE 
Withdrawal Method 

PRODUCER Sieve-" Hanjicr 
Raadnmner 9025 

New York alternative quartet's 
extremely enjoyable debut makes its 



SPOTLIGHT 



BONNIE RAITT 
Unginc In Their Hearts 

PRODUCERS Don Was & Bonnie Raitt 
Capitol 81427 

Set up by cross-format hit "Love 
Sneakin' L'p On You" and bursting with 
e<|ually ctimj>elling material, the hotly 
anticijuited new Raitt album .seems 
da^tined to clinch a multiplatinum hat 
trick for the Grammy winner. From 
rockin' title cut to bluesy "Sho-Do" to 
easy rocker "Steal Your Heart Away" 
to sweet ballad "Storm Warning." top 
40. AC', album alternative, and album 
rock programmers have plenty of 
choices here. Further enhancing 
album's appeal are contributions from 
such top-notch talent as Levon Helm. 
Paul Braiiy. David Crosby. Charlie 
Musselwhite, and Richard Thompson, 
who plays acoustic guitai* on hLs own 
"Dimming Of The Day." Another 
feather in Bonnie's cap. 



eclectic mark with catchy vocal 
harmonies and guitar lines. Led by the 
strong, often multili-acked vocals of Alice 
Cohen, highlights include the rockin' 
metallic psychedelia of "Barknuckle" and 
"Swallowed," the teeming guitars of 
raga-pop tune "Slumber." the ringing 
■fiOs harmonies of "Bones," and the well- 
WTOught hooks of "Portrait." 

if BLOOD ORANGES 
The Cfyini Tree 

PRODUCER. E'^ -RcrKoe" Ambel 
EHt Side ChcitBt 80792 

Blood Oranges open up and bleed the 
rich roots-rock vein with a memorable 
collection of sharply detailed songs built 
of backwoods atmosphere and modern 
attitude. In other words, heart and head 
in perfect, earthy harmony. Whether it's 
the just slightly off-kilter bluegrass of 
"Halfway 'Round The World." the choice 
picking of "Mis,s It All," or the frosty 
beauty of "The Cr>ing Tree" and "This 
Old Town." the tunes all drip with a 
richness and confidence that leaves a 
lasting impression. 

ROBERT VAUGHN ft THE DEAD RIVER ANGELS 

PRODUCERS: RoOeil Vaughn & Mihe Harris 
Mlram»r 8101 

Not-quite-iwk shot up with country and 
laced with dobro and accordion accents, 
Vaughn's strange brew is a heady 
mixture of songs that ranges from the 
mournful balladry of "4th Of July" to the 
racy machismo of "You Could Be Mine." 
When Vaughn wraps his tattered vocal 
around them, all emerge in various 
shades of gray, but this is the kind of 
rainy-day introspection that's a delight to 
sink into. First rock release from the new 
age label. 



RAP 



VARIOUS ARTISTS 

Origin^ Motion Picture Soundtrack: Mi \nda Loc« 

PRODUCERS Var.[ju* 
Mrrcury 518 882 

Album swims in themes of street games 



SPOTLIGHT 




ANGaiQUE KIOJO 
Aye 

PRODUCERS Dav<d I . Will Mowat 
Manio 539 934 

Sophomore release (rom this energetic 
chanteuse from Benin i-eafiirms her 
status a-* one of the brightest stiirs of 
work! music, spinning innmatK-e dance 
grooves emlwllished with potent hoin 
charts and electronic keyboards. 
Highlights of a very strong set include 
the world-funk beats of *Tatchodogbe." 
the bittersweet, multitrackod vocal 
harmonies of "Djan-Djan." and the 
tuneful hooks of Afro-pop gems "Lon 
Lon Va(ijro." "Idje-Idje." and "Tombo." 
Ex(XfCted to kindle the World Music 
chart for months to come. 



and sexual politics. It has textural depth 
that ranges from Proper Dos and Boss' 
lowrider funk. 4 Corners' Latin hip-pop 
and slippery salsa. Tony Toni Tone's 
retro-nouveau soul, and A Tribe Called 
Quest and Lighter Shade Of Brown's 
East Coast hip-hop, The latter group's 
single from this album, "Hey D.J.." is 
climbing the Hot 100, and there is much 
else to catch in this rich sea of sonic 
diversity. Go fish! 




FRANK WESS 

Tryin' To Make My Blues Turn Green 

PRODUCER Carl E JeWerson 
Concord iaa 4592 

Fourth label release from this veteran 
reedman is a fine accompaniment to 
recent reissues of his seminal Savoy 
albums from the '50s. Jazz flute pioneer 
Wess — whose rhjthm section here is 
augmented with horns — picks up that 
instrument on the slow, nearly arhythmic 
ballad "Listen To The Dawn," 
accompanied by Steve Turre on conch 
shell. Aside from sax sideman Scott 



VITAL R 

DR. JOHN 

The Dr. John Anthotogy: Mos' Scodous 

PRODUCER: iamn AiWin 

COMPILATION PROOUCtRS ioftn Krerics t Mfl 

HanouscH 

RMno 714M 

How do you sum up a career as long and 
varied as Mac Rehennack's? You give up, 
stand back, and simply let it speak for 
itself, w+iich it does eloquently and in a 
multitude of accents on this new two-disc 
collection, which includes album material 
dating from 196S's "Gris-Gris" through 
19S9's "In A Sentimental Mood." A play- 
through of the songs, which also include 
'oOs singles such as "Bad Neighborhood" 
and "Morgus The Magnificent." offers less 
a portrait of the charismatic artist than a 
mming picture, showing his procession 
from early New Orleans R&B through 
classic voodoo and into rock before 
returning to New Orleans stylings. Take 



SPOTLIGHT 




EHA JAMES 

Mystery L^y-Sor«s Of Billte Holiday 

PnODUCER John Snyder 
Private 21 142 

R&B di\a's jaz^pop e.\cur^;ion Ls a most 
refreshing one, thanks to her decision to 
make the Holifiay cljissics her own 
nither than sing them in the style of 
Lady Day. James plies her singulariy 
husky alto to standards like "I..o\'er Man 
(Oh Where Can You Be)," "Body And 
Soul," and 'The Ver>- Thought Of You." 
which are exquisitely playetl by a first- 
I rate band led by pianist/arranger Cedar 
I Walton, and impeccablj' pnxiueed by 
Snyder. At a time when too many 
tribute albums are either self-in<lulgenl 
or apish, one finally comes along that 
s|»tiights both honoree and devotee, 
revttuxling the listener with good music 
rather than an event. 



Robinson's sweet Bossa Nova theme 
"Night Lights" and sharp, propulsive 
"Blues In The Car," standout standards 
include a hard-swinging "Come Back To 
Me" and a lively version of Bacharach/ 
David's "Alfie." 

if VARIOUS ARTISTS 
F1isht}ack On M-Base 

PRODUCERS Various 
JMT 514 010 

This collection draws samples from 1985- 
90 sessions of the M-Base Collective, a 
loosely knit. New York-based 
aggregation that included Cassandra 
Wilson, Robin Euhanks, Kevin Kubanks, 
Steve Coleman. Geri Allen. Greg Osby, 
Ren^e Rosnes, Kelvyn Bell, Michele 
Rosewoman, Lonnie Plaxico, Marvin 
"Smitty" Smith, .Jean Paul Bourelly, and 
Terri Lyne Canington. Curious listeners 
will get snagged by Wilson's vocals on 
ofrtieat funk themes "Rock This Calling" 
and "I'm Going Home," Coleman and 
Osby's alto duet on "Micro-Move," and 
Robin Eubanks'jaza'funk themes 
"Midtown" and "Never Give Up." 



E I s s u E s . 

it with a dose of 1993 Grammy victor 
"Goin' Back To New Orleans." and call it 
a winner. 

TRUEBaiEVERS 
HnlRoad 

PRODUCERS: Jim Dickinson. Jeff dnnwi 
RyhodtK 40287 

Fronted by three guitar-wielding 
vocalists— bnjthers Javier and Alejandro 
Escovedo and .Ion Dee Graham — this 
blistering, Stooges-inspired Austin twk 
band uivjuslly fell thi-ough the cracks of 
the record biz in the late '80s. splintering 
into solo projects after an acclaimed debut 
and a nex'er-released follow-up. Those two 
albums are brought back !rom obscurity 
and released on a single disc by Ryko, 
offering college-rock pundit* hip to the 
Troths, or to forerunners Rank And File 
and the Zeros, an indispensable addition 
to their libraries. 



DONALD HARRISON 
The Power Of Cool 

PRODUCER C-eed laylor 
Cn 67237 

New Orleans saxophonist Harrison 
returns for a smooth contemporary jazz 
ouiing that features trumpeter W^allace 
Roney, vocalist James "D Train" 
Williams, and guitarists Larry Coryell 
and Chuck Loeb. Standouts of a 
consistent set include the snappy pop/ 
funk theme "The Tropic Of Cool*." the 
sharp, midtempo title track, and the 
pastoral ballad "Too Fast." Covers 
include a poppy revision of Jimi 
Hendrw's "Wind Cries Mar>" and a 
rather di-astic rearrangement of the 
Miles Davis classic "Four." 

VARIOUS ARTISTS 
Fuiitsu-Concord 25th Jazz Festival 

PRODUCER CjirlE Jrltcrson 
Concord 7002 

Concord Jazz celebrates 25 years oflabet 
chief Jefferson's California festival with 
the Howard Alden Trio, the Gene Harris 
Quartet, and the Marian McPartland 
Trio, plus featured tenor sax soloists 
Scott Hamilton and Chris Potter. This 
sweetly enjoyable double-CD set is 
highlighted by Alden's lyrical reading of 
"Crazy She Calls Me," Harris" 
ultrabluesy original "Kung Fu Willie," 
and McPartland's sensitive, lovely lake 
on "My Foolish Heart." 



^ VARIOUS ARTISTS 
Grandes Voces Romanticas 

['RODUCER Kor 'nk-d 
OrfMn/Sony 25 C0N-S3a 

Splendid retrospective of 20 immortal 
Latino love songs of the past half- 
century, this compilation lacks only liner 
notes giving historical background on 
classics such as Juan Ar\izu's 
"Amapola" — a No. 1 pop hit by Jimmy 
Dorsey in ItMl— Lucho Gatica's "No Me 
Platiques Mas," and "Mujer" by AgusUn 
Lara, contributor of four tracks on the 
set 



COUNTRY 



► MARTY STUART 
Love And Luch 

PRODUCERS Tony B»Own i M*rty Stuart 
MCAICMSO 

By tying his image so closely to childhood 
mentars like Flatt & Scruggs, Bill 
Monroe, and Johnny Cash. Stuart has set 
high goals for himself. Happily, he gets 
closer to that standard with each rele-ase, 
and on his fourth outing for MCA ho does 
his teachers proud. Highlights from thia 
uncharacteristically consistent set 
include covers of Gram Parsons' Burrito 
Brothers classic "Wheels" and Billy Joe 
Shaver's "If I Give My Soul." as well as 
fine Stuart originals like the rowdy "I 
Ain't Giving Up On Love" (wxitten with 
Harlan Howard) and the sturdy "That's 
WTiat Love's AbouL" 

MIKE HENDERSON 
Country Music Made Me Do It 

PRODUCERS: Mike Henderwn & Blik« Chancoy 
RCA 66324 

Already well known around his 
native Nashville as a formidable and 
innovative picker. Henderson brings a 
bluesy edge and authenticity to the 
fiddle-and -guitar-driven songs on 
his fu-st mainstream country offering, all 
of which he wrote or co-wTote. 
Henderson comes to the party with 
plenty of attitude and a distinctive point 
of \iew, particularly on "Prisoner's 
Tears" and "If The Jukebox Took 
Teardrops" — which sound like instant 
country classics — and on the Waylon-like 
"The Restless Kind." 



SPOTLIGHT Releases deemed by the review editors to deserve special atteotion on the basis of tnusical menl ana^'or Btltboard 200 chart potential. VITAL REISSUES: Rereieased albums of special artistic, archival, and commercial interest, and outstanding 
collecttons of works by one or more artist. PICKS (►) : New releases predicted to hit the top hai) of the chart m ihe corresponding format, CRITIC'S CHOICES (*■ ) ; New releases, regardless d( chart potential, highly recommended because of their musical 
merit, MUSIC TO MY EARS (.J}) : New releases deemed Picks which were leatured m the "Music To My Ears" column as t>eing arnong the most significant records of the year. All albums commefcially available in Ihe U-S. are eligible. Send review copies 
to Paul Vema. Billboard, 1515 Broadway, New York, N.Y. 10036. and Marilyn A. Gillen, Billboard. 1515 Broadway. New York, N.Y, 10036. Send country albums to Peter Cronm. Billboard, 49 Music Square W,. Nashville. Tenn. 37203- 
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Single Reviews 




>■ MADONNA l'IIReiTWfnbir<4 t9) 

PRODUCERS Madonna, Patntk Lfon»nd 

WRITERS P LcpnjrO. M Cicoane, R. Page 

PUBLlSHfRS WB/No romataPoeyGfam Iniernattonalf 

r.otui Coo'ingiWetw Gi:i. ASCAP 

Mavertck/Slic 1S247 \ci'o Warner QnK ) (casseHe smir«) 

Tune from the soundtrack to the new Joe 
Pesci film, "With Honors," places the 
chameleon-like artist inside an easy- 
paced pop chugger that is etched \^ith 
ftlightly Caribbean percussion. Subdued 
synth pulses frame Madonna's pensive 
performance. Single will please folks who 
found "Erotica" too intense, and should 
take up instant residence on playlisU^ at 
all possible format!>. 

^ TONI BRAXTON You Me«n The World To Me 

<4:00) 

PRODUCERS I » Re~(J. Babyface. Daryl Simmorts 
WRITERS: LA Re«t, Babyface. D S>mmon& 
PUBUSHERS: Cuft L>nK/Warnef-Tanie«lar*ECAf/Sony 
SonKS/Boo4M-Loo. BUI 
UFm 4064 (c/o BUG) <C>iiene s<r^l«) 

Recent Grammy honoree continues her 
budding romance with top 40 and urban 
radio by issuing this warm and fuzzy 
ballad from her double-platinum, self- 
titled debut. Finger-poppin' rh>thms 
give motion to a virtual mountain of slick 
aynths. Of course, her increasingly 
familiar vocal style is a total joy. Watch 
this one soar up the charts within mere 
moments. 

^ GABRIELLE IWbhi4:48) 

PRODUCER Jonjthan DouglM 
WRITERS: GtfinelM. J Oouglu 
PUBLISHER not listed 
LemfcMi 1195 (c/o PlG) (cassette smgle) 

Top -10 follow-up to the breakthrough hit 
"Dreams" shows Gabrielle in fine, feline 
voice, delivering sweetly romantic lyrics 
atop a plush shuffle beat. Coated with 
delicious strings and a light soul subtext, 
single has the strength to easily surpass 
its predecessor's chart peak and firmly 
establish Gabrielle as a radio star with a 
long and bright future. 

NKOTB Never Lei You Go 13 461 

PRODUCERS. TeOOy Ril«y. Leon F. Sylw«ri 111 
WRITERS T Riley. LF Sylvere Ml, A. Chckey, M Riley 
PUBLISHERS: ZoiTiOa Enlefpriies/Donnl'Colof II Funky/ 
MCA ASCAP 

Celtimbla 77274 (c/o So»y) (cassette smfle) 

If people can get over their preconceived 
notions of \KOTB, they will discover this 
richly textured, wonderfully sung pop/ 
R&B ballad — the likes of which would 
add sparkle to any station it graces. 
-Jordan Knight has developed a worldly 
falsetto, and he is well-served by Teddy 
Riley's astute production. Donnie 
Wahlberg's rap injection is fine window 
dressing. Programmers should listen 
without prejudice— and then add it. 

-A- USA KEITH Love Is Alive & Well 14 LO) 

PRODUCERS. Bfyan lenon. Spencer Qecnam 
WRITERS L Keith. S. 6e«Mfd 
PUBLISHER New Pe»SDective. ASCAP 
PenpfCtj¥«rAftM 7444 (Co PGO> (catselle vngie) 

Few pop albums from 1993 have held up 
jis well as Keith's sterling "Walkin' In 
The Sun." On this glistening ballad, the 
singer offers a nicely shaded 
performance that lends considerable 
weight to the song's unabashedly 
optimistic lyrics. Pop programmers 
planning quiet playlist moments need to 
give this one a chance. 

GIOVANNI SALAH Blur (4 04) 

PRODUCER r.5l Ir,;^ 
.VfJlTFt? !■.;:( N^!e■:; 
PUHlISNER rvjl lii'eu 

Atlantic SMS (cassette sinslel 

Kecent interest generated by his 
jiroduction of Lisa Lisa's "Skip To My 
Lu" will boost label's campaign behind 
this unique pop/hlp-hop anthem. Boogie 
beats are covered with neo-psychedelic 
guitars, deep spoken-word passages, and 
female chanting on the chorus. Intense 
track likely will spark comparisons to 
Prince, though record stands fairly tall 
on its own merits and will snag the 
attention of adventurous listeners. 



JOCELYN ENRIQUEZ I've Been Thinking About 

You (3 49J 

PRODUCERS Glenn Gutierr*/. Uano Abu*"" J' 
WRITERS G. Gutierrez M AguiUn It 
PUBLISHER RnylfimVisiQfi.ASCAP.'BMI 
REMIXERS: Glenn Gulie*rez, Mario Agustin Jr 
CUssifwd 1001 (CD singlG! 

Enriquez is a chirpy and charming 
presence on this break-beatin' freestyle 
confection. She does a fine job amid 
wriggling percussion and icy-cool synlhs. 
All bets are hedged with seven remixes 
that try to entice harder hip-hop heads 
and house music fans. Worth a few spins. 
Contact: o10-47.5-.'j760. 



SIMPLE E Play My Funk (4 S6) 

PRODUCER Dwayne Wiggins 

WRITERS: D. Wiggins. E. Williams 

PUBLISHERS. Tony Tom Tofl*/PolyGram tnl«rn»tion»li' 

TCP, ASCAP 

Fei 10007 loo BMG) (CO singlel 

Female singer/rapper launches the 
soundtrack to the new Wesley Snipes 
movie "Sugar Hill" with a jazz-spiced 
platter of funk and hip-hop treats. It's 
tough to decide what Ms. E does best, 
since she excels as both a chanteuse and 
a rhyme mistress. The refrain "now 
everybody wanna play my funk" will sink 
into your consci(msness and never let go. 
Wholly deser\ing of multiformat 
acceptance. 

FOR LOVERS ONLY The Closef I Gel To You (4:00» 

PRODUCERS Den-Den. Honey 0* An 0. Me<' Blu 
WRITERS: J.M Mlume, R. Lucas 
PUBLISHERS EnsisnfScarab. BMI 
Motown llS4(&'o PGD) (C4ssene ungft) 

It takes a special act to inspire the likes of 
the Temptations' Otis Williams and Melvin 
Franklin to guide its career. Male vocal 
trio e.\udes an unexpectedly classic sound 
and tight harmonies on this grinding 
rendition of the Donny Hathaway and 
Roberta Flack evergreen. Although older 
audiences will climb aboard first, it seems 
a fair bet that track will meet with ardent 
approval across the board. 



N E W & 
NOTEWORTHY 

MILLA Gentleman Who Fell :4G 7: 

PR001K£R. Richard Feldoun 
WRITERS. M, iornvKti. R. Ftfdman. M Holdw 
PUBUSHERS. EMI-Blachwood'Serse 0 Milla, BMI, 
Ocro Songs/PotyGfam IntemaionabDraaming God. 

SetCERG 580S3 (cA] Cema] (CO sinffe) 

Enigmatic newcomer is likely to 
piijue the curiosity of pop and AC 
radio programmers with this quasi- 
poetic, musically sweeping ditty. 
.Milla's voice lands somewhere 
between Tori Amos and Kate Bush, 
but is not nearly as self-aware. The 
song's string-lined melody comes im 
like a breath of fresh air. Utterly 
charming single aims to broaden 
radii> fwrameters. and holds promise 
for a career worth monitoring. Look 
for the forthcoming album, "The 
Divine Comedy." 



DA NAPPY HEADZ I'm Nappy O 53i 

PRODUCER Marc"2 E87e"Smltn 

WRITERS T. Robinson. A. Songgs. J. Mason. M. 

Sn'ith, B Caldwell 

PUBLISHER rKt listed 

Potydar 1 155 l&'o PLGl Icassette single) 

Male trio drops .'terious science on 
midtempo thruwdown that itjcks 
easy-going classic funk and ja/J'. 
elements with hard, jock-grabbin' 
gang chants. Tongue-twistin' rhymes 
jmp inside an arrangement of languid 
guitar licks and chunky beats. Brief 
toasting midway through the track 
jolLs pleasantly, adding (me more 
reason to believe that this thoroughly 
satisfying single has all that's 
required to easily penetrate the pop, 
urban, and hip-hop markets. 



H-TOWN Part Time Lovef (no timirv listed! 

PRODUCER Devante Swing 

WRITERS D S«ing. 0 Pearun 

PUBLISHERS SMingWc«.'EMI. ASCAP 

Dulh Row/1nt*fKO|M 5&B2 tec Atlantic) (cassene iir^le) 

Seductive moment from the soundtrack to 
"Above The Kim" shows H-Town 
de\'eloping ({uite well. A nice leap in style 
and maturity from the act's 19113 debut, 
track slinks and -sways with ample sex 
appeal and radio accessibility. 

ER^CGAfiLE ProcetsOf EUmination p B21 

PRODUCER Chrtstain 

WRITERS C. Warren. Y T. Style 

PUBLISHERS Lou-* St , BMI. Truteaiimype Nlf&WB, 

ASCAP 

Cpk 77435 loO Sonyl [cassette single) 
It's good to hear Gable finally lend his 
considerable \ ocal skills to a song of 
companible weif^t. Skittling jack funk 
beats provide support to a memorable hook 
and a solid rap interlude by Serge. Should 
do respectably in the battle for urban play. 
R&B-minded DJs may want to investigate 
the house-inflectetl club mLves. 

ARTIE 'BLUES BOY' WHITE Hot Wired My Heart 

13 b\i 

PRODUCERS: Tcrmv Couct-- )' , P»ut '■Heavy" Lee 
WRITERS- G JacKson. C Cuio 
PUBLISHER Malaco BMI 
WaldOKyMalace 1004 (CO sii^lel 

Oooh babyl There's nothing like a real blues 
jam to get the blood flowing. White telL^ the 
tale of a woman who stole his heart (as well 
as a few choice material beloiy^gs) like he's 
truly lived it more than once. All the while, 
a plunking guilar;l«iss trade-off simmers, 
while shiny horns frame the track quite 
nicel.v. Will go over the heads of young 
turits, but mature minds will find single an 
alwolute blast. 



COUNTRY 



^KATHYMATTEA WaUunfAwayA Winner (3 30) 

PROOUCER >j5i- Leo 
WRITERS T Snapirc B D-Pivfo 

PUBLISHERS Great Ci/nnf .floi'DiarTKiM StnickXiltle B« 

ICMin fuve'KStn WaOs BMI 

Mefcury 1173 (c>o PSyG-ami (CD promo) 

Mattea comes busting out of the gate with 
this rousing first single frotn her 
forthcoming allxin>--her first with producer 
Josh Leo. Aiming for a balance between 
quality and commereiality. the singer hiLs 
the bulLseye with this one. She has ne\er 
sounded better. 

>■ COaiNRAYE LitUeRock;3 5n 

PRODLKERS: Pau'Wottey JoHn Hctolw, EO Seay 

WRITER T DcFogiai 

PUBLISHER Sony Tree, BMt 

Epk 77436 (CO Sony) (7 .^le^ single) 

Cinematic production and Raye's on-the- 
money tleliverj' are the perfect vehicles for 
this moving song about a guy w ho's hit 
bottom and l< climbing hack up one step at 
a time. This Ls sure to be a big one for Raye. 

^ MARKCHESNUTT Wtxnan, Sentuous Woman 

(3:10) 

PRODUCER MarVWrsfit 
WRITER G S Pmton 
PUBLISHER Accusic, BMI 
MCA S4S22 (CO Uni) (7-incti single) 

Chesnutt uncovers a worthy nugget in this 
song, which was a 19?2 hit for Don Gibson. 
A Texas shuffle beat kicks things into gear, 
and (-'hcsnutt's behind -the-beat. honiq,'-tonk 
vocal drh'es it all the way hmne. 

KIM HILL Jane's G«ne FIshin' (3 32i 

PRIXHJCEH Wayne Kirkpatnck 
WRITER W K:ivwlrck 

PUBLISHERS Emily Bortrw-MagiC BeansHeumon. BMI 
BtU 62768 {CO BMG) (7 mcfi singtel 

A strong vocal i)erformance from this 
newviMner is not enough to uveivoine tlie 
tired subject matter of this song or the 
assembly-line feel of the tj-ack. 

LARI WHITE That's My Baby 13 26) 

PROOUCER (iartti Fuddii 

WRITERS L Wrirte, C Cannon 

PUBLISHERS: A,fTw'LaSong5. ASCAP; Taste AuctKTi.' 

WKissa River BMI 

RCA 62764 (gu BMGi (7 inch single) 

Furiously strummod guitars and an 
m'erwTought lead vocal seran out of place in 
this frivolous ditty about somebody's bab\-. 
While's got the chops, but she's going u> 



need something a little more substantive 
than this to prove it. 



DANCE 



-A- JUNIOR VASQUEZ Get Your Hands Ofl My Man 

in 53) 

PRODUCER: Junior Vasquez 

WRITER: not listed 

PUBLISHER IRS Songs, ASCAP 

REMIXER Junof Vasoue; 

TritolMwrica S«I17(c.^3 1 R.S.Xl? <Kt\ s'l^iel 

Quirky producerTXJ serves up a familiar 
stew of Irippy undergnnmd house beats and 
ear-grabbing sound elTeclj^. Long, sprawling 
arrangement allows him to change moods 
slowly and elTecti\ely. Track derives its 
Aassy nature from a dude \'amping the 
track's title like a bitch mantra. With four 
juicy, slightly varied remixes to choot*e 
from, house DJs have no excuse not to work 
thb« one to the hilt 

2 IN A ROOM EITTvaheDrinlOc6 25) 

PRODUCERS Danny "Holiday" Va/gas, Vtcic Vafgas 
WRITERS D Vargas, V Vargas.. R Vargas, E. Owiliei. w 
Rosa 

PUBLISHER notJtsted 
Cuttlr« 297 0? 'nc^ sinstt) 

Duo that commanded the world to **wiggle 
it" a coujjle yeiu*s ago is back with a sauLy 
hip-house anthem that swen es back and 
forth bel\\"een Spanish chatting and Knglish 
rapping. The instrumental base blips witli 
electro vibes and salsa spices, making it 
among the more interesting jams out there 
right now. Only i)roblem is the abrupt tempo 
shift mklway through tiie track. Otherwise, 
climb alxtard ami .-ihiminy aai>rdingly. 

I.M.T. FEATURING KEUY I Don't Want 2 B Atone (rvi 

liming listed) 

PRODUCER J»ne Montalxo 
WRITER not listed 
PUBLISHER nol iftted 
Miss Gill 002 (12 tncn s<ngie) 

Kellv' exudes all the drama thU pensive 
diH'p-houser rerjuires. She Ls lx>lstcn?d by a 
dai"k and intense groove that seems custom- 
made for undergi-ound consumptwn. 
Se\'eral mixes are included, and each is 
heav ier than the next. [Je sure to cheeic out 
the new mix of the pi-e\ioiLsly ax ailable "The 
De\il Made Me Buy This Dress" on the 
(Tipside. Contact: siB-iSo-llffl. 



► BETH NEILSEN CHAPMAN with PAUL 
CARRACK lnThernKltTal(esi4 171 

Jim Ea No^an 
WRITER B.N. Chapman 
PUBLISHER BNC Sor^. ASCAP 
RepriM 6836 Ic o Wan>er Bros > <C0 promol 

Chapman teams up with Paul Carraek (of 
Scjueeze and Mike & the Mechanics) for a 
happy li'l lo\e song from her current "You 
Hold The Key" collection. Their voices mesh 
Ijerfectly, abiding to the ab^ady 
considerable charm of the track's sing-along 
chorus. A brassy sax solo during the 
instnunental break Is tasty icing on the cake 
of a single that will please mature radio 
listeners — and ma>'be e\'en make the switch 
to younger top 40 outlets. 

-A: SHERYL CROW Leavir« Las Vegas (4 21) 

PRODUCER Bill BMrell 

WRITERS S Crav., B Bolre-'l, D Baen*ald. K GilWrt. D 
RichMls 

PUBLISHERS Wamef Tamertan&OlOCrw, BMI. Ignwanl 
Zen 01 IniQu.ly.'Alma'WB.Canvas Mistress/,' 4&' 1 1 , ASCAP 
AIM 8206 {CO PGD) tCO smgie) 

Its time for the critically revei-ed Crow- to 
finally get a moment of i-adio fame. Bright 
spot on her "Tuesday Night Music Club" 
album is a kicky blend of acoustic 
strumming anci |>ercussl<Mt. Crow's \'oice is 
raw and incredibly expreaaK'e, which helps 
the st)ng's cinematic Ijiics pack the 
(xjweriul [Hinch they do. Track Is of e<iual 
interest to punters at rock and |M>j) radio. 

LeSUCHAN Sonwthtnc I Said i3 321 

PRODUCERS LeSucnan. Ma Wilhifison 
WRITERS B Fasmar.M Per^. LeSoclMn 
PUBLISHER Glotiairon, ASCAP 
United 7993 (CD sir«lei 

Los Angeles-based singer has already 
enjoyed sucx-ess overseas with this spare but 
twinkly |X)iVr<K'ker. He flexes his vorce for 



all it's worth while electro-drums kick and 
a sax line nutters in the background. Ready 
for AC ntdio jiicking. Contact: SIM-Tfi^-WSO. 



ROCK TRACKS 



-A* LUNA Titer Lily (4 07) 

PRODUCERS. ViciM Van Vugt. Luru 
WRITERS. 0. Wareh^, Lur%a 

PUBLISHERS: Tomato Poolle Music/EMI Blackwood. BMI 
EMctn 8884 ICO onrra) 

On first single from sophomore outing 
"Bewitched," Luna comes across all 
Veh'ets-like — but the band softly, 
stubbornly holds its own. Wareham's 
s-weelly homely \ oice mostly creeps along at 
a low le\'el, wiiile nuances of the guitars and 
the rock-steady, feather-Ught dnimniing 
build the song to a properiy taut pace. 
Requires a bit of patience, but this subtle, 
affecting track is a winner. 

MATTHEW SWEET Devil With The GmnEyn (4:41) 

PRODUCERS RictiaiJ Daslmi, Matinew S>i*eet 

WRITER fwi list«3 

PUBLISHER not lated 

Zoo 11078 iao BMG) (CD promos 

What's it going to take to break Matthew- 
Sweet? This tj'pically tunefiil ixjckor. which 
bears R.E.M.'s B\Tdsian jangle of yore, 
couki be the track to snare the talented 
songwriter some allnmi rock airplay in 
atkiition to exjjected modem nx*k spins, but 
ix)p crossover seems unlikely. PDs n^iay 
want to mine EP for other tracks. 

CRACKER L0WI3A5) 

PRODUCER DwiSn-.iIi 
WRITERS D LOAfriy. J. HiCKman. D Faragrwf 
PUBLISHERS Biscu ts And Grayy..Wame<-Tarnerlar>B. BMI 
Wnin 14142 (co Cema) ICD omnv) 

Pop push for this more serious effort from 
"Kerosene Hat" set comes on the heels of 
the release of "Get Off This," its fine 
predecessor. "Low."' built on thick guitar 
chords, piereing slkle, and slightly 
melancholy .«fflind. will make a fine pop add, 
but PDs should be aware that '"Get" wins 
hands rimvn in the catchy, hummable 
department. 

THE GRAYS Veiy Best Yean 13 26) 

PRODUCER Jack Josepf Puig 
WRITER Falknei 
PUBLISHER not loted 
Epk 5601 (cti Sony) (CO promo) 

Well-crafted but .somewhat clunky tune 
is in the classic pop vein, with guitars that 
careen into the metal realm. Choi-us, with 
chiming melody and spot -on vocal 
harmonies, brings out song's sweetness 
and rock radio potential (as well as hand's 
abilities), while stilted rhj-thms 
elsewhere may erode interest. Second 
track "Outdoor Miner" may intei-est 
modern rock. 



DFC Cips Get Peetcd (no liming iistedi 
PRODUCERS- MC Eitrt. DJ Sl'p 

WRITERS MC Eiht, DJ Slip, T.K Allen. B T Tlxwnpson, 
A. Bre«d 

PUBLISHERS Power Art isVTamu.'W hat s NofTo Bee 
ClMreaDr.ve-By.'X-Men. BMI 
REMIXERS- MC Eiht. DJ Sup 

AsuulVBig Btat 98331 lo'o Ailanticl Icasselle single) 

Male duo preves that you need not break 
a sweat to be tough or powerful. 
DowTitempo track, which ha.* a .<weet, 
wafting line of di-amatic strings, boasts 
smartly syncopated rhymes and a 
swelling chorus that sticks to the brain. 
Musical context is an effective contrast to 
the track's serious lyrical content. Potent 
single should be noted as a worthy 
contender for (K»p crossover, 

MADAMESTAft Baby's Father (4 3ii 

PRODUCERS Russeil Pressley, Slwen Flagg 
WRITER not listed 

PUBLISHERS Sticl- t MovftJuV Liv-n', BMI 
Cotd ChUlHi- 2020 ICD single) 

Spicy cut takes on the "you play, you pay" 
credo of unplanned parenthood. Madame 
Star dogs irresponsible men who are "no 
damn good" with a bitter but wise 
tongue. A well-phrased jam on this tip is 
long overdue, and this one hits the 
mark — and then some. 



PICKS (^) : New releases with the greatest chart potential, CRITIC'S CHOICE (*) : New releases, regardless o' potential chart action, which the reviewer highly recommends because of their musical merit, NEW AND NOTEWORTHY Highlights new and 
deveiopjng acts worttiy o) attention. Cassette, vtnyi ot CD singles equally appropriate for more than one format are reviewed m the category with the broadest ajdience. All releases available to radio and/or retail in the U-S- are eligible lor review. Send 
copies to Latry Flick, Billboard. 1616 Broadway, New York, N.Y. 10036. Country singles should be sent to Billtward, 49 Music Square W., Nashville, lem 37203. 
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Video Game Group Unveils Ratings Plan 



■ BY MARILYN A. GILLEN 

NKW YORK — As promised after a 
Dec. 9 Senate hearing fii'sl tiime<i the 
piihlif s|>ollinhl on the issue of video 
game violence, members of the video 
^ame industi-)' returned to Washington 
this month anned with a self- 
IH)lk'ing ratings plan designed to de- 
flect government action. 

The system sketchetl out by the new 
Interactive Entertainment Industry' 
Kating Syst**m Commitlw will Ik* im- 
plemented in time for the holiday sell- 
ing season, representatives fi-om Elec- 
tronic Arts, Sega, and Nintendo told 
the Senate subcommittee March -1. 

The inchistiT rating system commit- 
tee, formed in Januar>', also includes 
representatives from Acclaim, Atari, 
Philips, and SIX), which collectively ac- 
count for (SOTf of all vide*) game sjiles. 
accoixling to .Jack Heistantl. chairman 
of the committee and senior VP of 
Electrenic Ails. Hundi"eds of smaller 
companies also publish titles; some 
'Z^tW are release<l annually. 

Sega and 3U0. which have imple- 
mented their own ratings systems, say 
they will adopt the new industr>' sys- 
tem as soon as it is in place. 

The inriusto' ratings plan calls for 
sottu'are titles coming onto the market 



after Nov. 1 io be rated for violent and 
sexual content usiiig a system similai* 
to that employed by the Motion Picture 
Assn. of America in rating films; the 
specifics of the ratings system. e.\- 
I)ecle<l to include designations for gen- 
eral audiences, audiences o\'er 13. and 
audiences over 17. as well as brief de- 
scriptions of actual content, ai-e to be 
hammered (tut by summer, industry 
committee spokesman Doug Lowen- 
stein says. Existing titles are exempt. 

Games will be rated by an indeiiend- 
ent board made up of "people from a 
variety of fields, including educators, 
parents, and child development ex- 
iwrts." says Lowenslein. The boanl 
memliei"s will retate and then- identi- 
ties will remain unknowTi. Publishers 
will be ref|uii*ed to submit .'samples of 
the punes, as well as an affidavit an- 
swering a series of questions about the 
title and ceitifving that the submi.'^sion 
is representative of game play. 

The ratings boanl will evaluate the 
submissions and either certify the 
manufacturer's rating as apprepriate 
or imiH)se a different one. 

Submi.ssion for a rating will be vol- 
untary, as with the MPAA system. 
Publishei-s will pay a fee ])or .submis- 
sion, which has not been set yet, 
Lowenstein says. 











^^^^ 


RELEASES 









PRIZEFIGHTER 
Sega 

Sega CO, $59.99 

Knocking us one step closer to \ii'- 
tual boxing, "Prize Fighter" is a live- 
actiim game in which playei-s can en- 
gage in fisticuffs with four different 
brawling opponents. The fighters 
llUTAV jabs, hooks, and up|x^iTutt right 
in youi* face, with mo\'es orchestrated 
by Ron Stein, whit chomtgraphed the 
fight scenes in "Raging Bull" and the 
"Rocky" films. You move youi' fingers 
furiously across the controller pad. 
blocking punches by Honeyboy Her- 



nandez or T. Rex Hawkins, bobbing 
left and right, waiting for an ojxjning. 
Tiike a big punch, and you end up flat 
on youi' back, the referen? staling down 
as you take the count. The black-and- 
white footage ui gi-ainy. but more than 
adequate t« convey the harsh atmos- 
phere of the ring. \Vhat you see on the 
screen responds w^U to eontitiller com- 
mand.s. although not perfectly at all 
times: — that may come in the future if 
Sega biings out a faster \ersion with 
data glo\'es. For now, though, this is a 
cutting-edge title that takes action 
\ ideo games to a new level of realism. 

( HKIS MKMJW AN 



SENATORS' REACTION 

The .^natoi-s chairing the hearing, 
while applauding the industrj' initiath'e 
as a step in the light direction, say they 
will piweed with legislation mandating 
a ratings .syst^'m. A bill already intnt- 
duced by Sens. Joe Lieberman, D- 
Conn., and Herb Kohl, D-Wis.. gives 
the industry- one year in which to de- 
vise its own rating or waming-laljel 
-system for games, which would go into 
efTect if approve<l by an in<le(H?ndent 
panel of volunteer e.xperts. If the in- 
dustiy came up with no system, or one 
judged inade(|uate. the panel would 
have the power to establish its own sys- 
tem under the projKjsal legislation. 

"Until a good ratings system Ls in 
place, we won't hv pulling the plug on 
our bill." says Lieberman. 

Kohl says he would like to .see par- 
ticipation by moi-e of the 200 software 
indu.str>* players and a bn>ader range 
of retailers, adding in a prepared state- 
ment. "My concerns lie with enforcing 
whatever system is developed. We 
must make sure that the re'tailers are- 
on board — that the videos markecl un- 
suitable for kids aren't sold to them." 

Chuck Kerby, merchandising man- 
ager for Wal-Mart Stores; John Sulli- 



\"an, VP of Toys *R' Us; and Mary P. 
Evans, VP of Babbages Inc., told the 
subcommittee that upon implementa- 
tion of a ratings system, their chains 
will purchase and stock only games 
that had gfjne through the process. 

"That's MHTiething the software pub- 
lishers will have to see as a real incen- 
tive [to get ratedl," says Lowenstein. 

But the question of enforcement at 
the cash register, considered vital by 
Lietxirman and Kohl, has not been ad- 
dressed. A Wal-Mart s|x)kesman says 
the quastion is moot until an actual sys- 
tem is put into place. "What we have 
said Ls that we will be part of the proc- 
ess as it evoK'cs," he .says. 

Lowenstein notes that the commit- 
tee is "not in a positwn to tell retailers 
how to handle store sales. That is 
something they decide for themselves. 
What we have been doing in our talks 
with retailers is trying to keep them in- 
formed of what we are doing, and lr>'- 
ing to inform ourselves of the issues 
they care about, to make this system as 
retailer-friendly as possible." 

The industry ratings committee 
plans to launch an educatitm campaign 
aimed at retailers and consumers be- 
fore the system is launched. 



3D0 Ups Ante In Multiplayer Market 

Hardware & Software Set To Expand 



NEW YORK— The :3D0 Co. Ls hedg- 
ing its lK?ts on the chicken-egg ques- 
tion and pu.shing to expand its sys- 
tem's haitlware and .wftware menus 
simultaneously, in a bid to more 
quickly establish itself in the compet- 
itive multiplayer marketplace. 

And speaking of competition. Sega 
of /Vmerica revealed March M that it 
will intiiKluce a hardware upgrade, 
the Genesis 32X, that will allow 
gamers to ujigrade their existing 16- 
bit (Jenesis hardw-are into the ,^-bit 
realm "at otie-third the cost of the 
most technologically advanced sys- 
tems cuirently on the market," ac- 
cording to a Sega release. The 
booster units, which will use the Hita- 
chi chips designe*l to be incorporate<l 



into Sega's next-generation Saturn 
product {due in 1995), are due this fall 
at $149. The company predicts first- 
year sales of 2 million. Sega says it 
has more than software titles un- 
der development for the 32X. 

;iDO, meanwhile, has added two 
hardware licensees to its existing 
lineup, although new entrants (Gold- 
star and Samsung. b<jth of Korea, 
have not yet announced specifics on 
when they plan to begin manufactur- 
ing the multiplayers. 

So far. only MaLsushita makes 3DO 
players, which are .sold in the States 
through Panasonic at a newly 
lowere*! price of about $500. AT&T 
and Sanyo also hold hardware li- 
(Cout 'mued on page 75) 



Sony Aims MD 
At PC Market 

Sony is making a play for the 
PC market with its MiniDisc format. 
While the company's emphasis until 
now has been on the small record- 
able disc's potential as a successor to 
the cas.sette in consumer hands, 
Sony also has quietly touted the for- 
mat's large data-storage capacity, 
which it pegs at the equivalent of 100 
floppy discs. At the Intermedia show- 
earlier this mimth in San Jose. Calif., 
it raised the volume, saying it will be- 
gin sending .sample shipments of its 
first MD Data drive and blank MD 
Data discs to prospective customers 
in the PC industry in April. Sample 
discs will be priced at around $30. 

Consumer introduction of MD 
Data is targeted for late this year. 

IbM has BEKN selected to pro- 
vide video servers, TV set-top boxes, 
and software for the next phase of 
Videotron's interactive cable system 
in Quebec. The first phase of the in- 
novative "Videoway" system, which 
began three years ago, already offers 
some 300,000 subscribers in Quebec 
services including interactive news 
programs (viewers can choose a topic 
they wish to explore in greater 
depth), interactive game shows, and 
interactive siM)rts programs (allow- 
ing viewers to try different camera 
angles, for instance). That's a 25% 
penetration rate among customers, 
says a company spokesman, who 
adds interactive customers pay 
about $6 (U.S.) per month on top of 
their basic cable fee for the services. 

The network's second phase will 
launch with .some 40,000 homes, and 
add such features as video-on-de- 
mand, home shopping, and home 
banking. It's set to bow in 1995. 

DaTEBOOK: The fifth annual Li- 
censing Law Institute, spon.sored by 
Prentice Hall Law & Business, will 
explore "Current Issues In Multime- 
dia Licensing" April 11-12 at the 
New York Palace in New York and 
April 21-22 at the Hotel Nikko in San 
Francisco (H(H)-223-02:{l); the sixth 
annual Multimedia Expo — Digital 
Video New York is slated for April 
10-21 in New York (212-22(i-41'11). 



About the only thing we 
don't offer is a dull moment. 





Peter Gabriel; All About Us 



Cartoon Carnival 



Caesars* World of Boxing 



TRI: No World Order 



« rt tfidmrti d )«ni.totto Pm^KQcnt. bK O im H)w.*rt«ra P i n h 



If fiin and excitement ore whot /ouVe /ooking for, 
Phi/ips Wedio so/twore is on t/ie cutting edge. 

from oword-winning children's firo|romming ond 
/leort-pounding gomes wit/i owesome grophics to new 
ond innovolive titles for odults, Philips Medio hos 
creoted a unique interoctive cotolog thot will enter- 
toin your entire fomi/)r. With all the choices the CD-i 
system offords you, you'll be pleosed to i\i^(iitt thot 
the most offordoble attribute is the system itself 

for more informotion about CD-i, nsit your \ix.a\ 
COh retailer or call {-tW-iU-llil. 

PHILIPS 

M E D t A 
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MCING SKI.I.-THROl'GH: 
Wanier Home Video has the mass 
mai'ket in mind for its smiji-ise hit 
"Aw Veiituni. Pet Detective." DLs- 
tributors say the studio is Kivinp 
the tille niaji>r sell-thinuph consid- 
eration. Solicitation wouldn't he0n 
until May. ^vin^ "Ace" a fair shot 
at SlOU million at the 1k»x office. 

"They're about certain." 
says one wliolesaler. Se\ ei*al lactoi*s 
suggest that the other UY'r am Ite 
captured: The movie is already 
highly piDtitJihle; Wamer will Iwik 
gotKl to eveiyone, including video 
n'taik'rs eiiger to .-^tock inex|)ensive 
rental pi*oduct; and the exposui-o 
enhances the likeliluKMl of a se<)uel. 
Warner could exjject to ship 4 mil- 
lion-.') million units, wurlh $<iO niil- 
lion-$75 million wholesale. 

Whatever the pricing, Warnei- 
will announce "Ace" ne.xl m(»ith its 
one of Iti titles mrixinp in June and 
July. The studio is ti*>ing to IcK-k up 
the seasiui with "The Pelican 
Brief." "Gnimpy Old Men," "On 
Deadly Ground." six lesser fea- 
tui*es. iinfl six TV pmjrnims. 

Sell-tlu'ough a guessing game 
these (lays. Kxcepl for trade ads. 
FoxVideo has been (|uiet about 
"Mi's. Doubtfire," due in late Apiil. 
With preij'Mik coining siK)n, "|)eople 
don't knii« much about it." .-yiys a 
distributor. MC'A'Uni\ei'sal ("Jm*- 
assic Park") and Disney ("Snow 
WTiite"). meanwhile, would love to 
know each other's stixH.'t dates .'^j 
that the second to announce will lie 
fii*st to aiTi\e. The time fi-ame: late 
.SepienilK'r-t'arly OctoU'r. 

FiN.AI. THKKE? Tluve front-nm- 
ners reiMjrtetily are \'.\'ing for I he 
post of VsnA i^xccutivt' VP. The 
nanu's we'w huard: Linda Bla/.y. 
(ince a videu i-ftaiier in Ai'izona. 
then a Paramount Home Viden 
staffer, then iui extvuti\e with i>a\ - 
per-vi(?\v .-service TVN; Jeffrey 
Even, a iK»i>er indiLstir lawyer who 
has government experience; and 
Rick Karpcl. acting exetiitive VP. 

Meanwhile, there's talk that 
VSDA will ivtiu-n to Dallas in May 
f(ir the UiOri convention. For thoi*e 
wh(j'\e foivotten or weivn't in the 
business then, tlie Fainnont Hotel 
in Dallas was the site "f the veiT 
fii-st Vsn.'\ convention in i;>S2. It 
di\"w alxHil 'JiH) altetultH's, whu met 
comfcH-tably in the I-'aimiont Ball- 
inwm. Kxhibits wvw limited to racks 
of CitN-feltes. 



Time Running Out On Videotape? 

New Media Struggle To Prove Viability 



■ BY SETH GOLDSTEIN 

TUC\SON. Ariz.— Uneasy lies the 
head. 

Video duplicators and their blank- 
tape suppliers as usual were dominant 
in numliers and enthusiasm at ITA's 
24th annual seminal", held here March 
9-13. Despite the pnt forma mmplaints 
•dboul almost Iraiuipai-ent mai-gins, du- 
plicatoi*s claimed to be enjoying what 
could 1)0 their best yeai* ever, thanks to 
an uneeasiiTg flow of sell-through titles. 
The informal talk outside the ITA 
meeting ro<jms was of a prereconlwi 
cassette bonanza. 

It was a bit different inside, how- 
ever. For the fu-st time in recent mem- 
ory, ITA hosted no panels on home 
video or cassette dubbing, although 
Thomson Consumer ElecU"onics .senior 
VP Joseph Donohue did describe the 
status of a digitiil VCK standani that 
could rekindle future discussions. 
ITA's emphasbi on "the digital millen- 
nium" instead brought to the fore 
six'-akers who thought the days of tape 
were limited to those fix)m now* to the 
end of the decade. 

Consultant Laurence Lueck of Mag- 
netic Meclia Information Services tokl 
attendees that thu* year wmild Ix; the 
high-water maiHi foi* home \ideo. It's all 
(kjwnhill fn>m heix'. he prr)phesie(I. John 
Benning^iam, fonnerly with Sony Tape, 
now group VP of AT&T's Advance*! 
Communications Technologies Group, 
came to the same conclusion; so did 
John C'hancellor. fonner NB(' Nightly 
News anchorman, w+io (leli%eixti a key- 
note address entitletl "A Ifitchhiker's 
View Of The Ini'ormation Highway." 



Chancellor ditln't think home video ix'- 
tailing had much of a futui^. 

These pre<lictions are 'Veiy wTong." 
sa\s a hanlwait' execuli\e who heard 
them all. In comments echoed through- 
out the thi"ee-day event, he found ru- 
mors of VTIS's death "to he naive. It 
will have the dominant market share 
well into the ne-xt centui">'. We're eAfX"- 
riencing dynamic gi-owlh. Mark Twain 
is appropriate here." 

Yet the talk did raise suspicions 
about tape longevity, sources note. 
Buggy whip makers had their best 
years before the internal combu.stion 
engine went ma.ss-market. 

IT.A certainly gave the new me<iia 
ample opi>ortunity Ui pnne their ca.se 
with sessions devoted to hardware 
plalfonns like Philifjs' full-motion video 
CD-I. 8D0, anrl Pioneer's LaserActive 
and the DirecTV satellite senice, 
which begins reaching consumers 
sfjmetime in 1994. In fact, none of these 
matle a particulaiiy strong case. 

DirecTV, for example, will be 
launched in several medium-sized mai"- 
kets before rolling out to a national au- 
dience as had been expected. And the 
platforms seemed no further along 
than their tirst appearance at ITA a 
year ago. 

Instead of .sales imd marketing up- 
dates, most companies de!i\ eml sales 
pitches that indicated little change 
ft-om UW)3. Adiian Faiinei", managing 
director of Nimbus Technolog>- & En- 
gineering, tokl attendees the eom]ian>' 
has stop|)ed work on the \ideo CD an- 
nounced a year iigo in fav(ir of a double- 
density .system that won't be exhibited 
until the Consumer Electi*onic Show in 




Can They Play The Game? Maybe not on the field, but PolyGram Video and NFL 
Film were adept in the sales arena. "Dallas Cowboys: Super Bowl XXVIII 
Champions" slreeted Feb. 22 and is still sconng points. Flanking the poster boy, 
quarterback Troy Aikman. from left, are Bill Sondheim, PolyGram Video; David 
Plaut, NFL Films, Brad Sham, the Cowboys' play-by-play announcer from KVIL 
Radio: Sal Scamardo, PolyGram Video; and Kathy Davis, NFL Films. 



January and probably won't .see the 
commercial light of day for another 
couple of years. 

Nimbus, as noted earlier (Billlmani. 
Feb. 12), now i-ecognizes that tlie stu- 
dios want full-length movieJ> on a single 
('0 that can hold about 150 minutes. 
Pla.\biu-k fjuality has to rival the laser 
disc, according to Farmer. He saitl 
Nimbus could best achieve these re- 
sults using "floating" data compres- 
sion, midway between MPEG-1 and 
MPEG-2. which varies to match the 
comple.xity of the image. 

Consumei"s will neerl a new playei* — 
not ju.st an adaptor for the standard 
audio CD imit as Nimbus harl hoi>ed — 
tti watch the resulLs. That's a haniware 
pui-chase unanticipatefl when Nimbus 
originally unveiled its audio CD- 
friendly technology. Following this 
year's event, Farmer headed out to 
Ix)s Angeles to meet with movie mak- 
ers, essentially reti-acing the steps he 
and his slalT look in U»9;i 

The biggest is.sue facing multimedia 
remains incompatibility. None of the 
plalfonns can accept another's soft- 
ware, presenting consumers with a 



LIVE Tunes 
'The Piano' For 
Video Release 



LOS ANGELES— Despite the .flO 
million lx)x-oirice |)erfoiTnance and 
eight Academy Awai^ nominations 
earned by "The Piano," LIVE 
Home Video will attempt to over- 
come the "ail house" [terceplion of 
the film, scheduled for rental re- 
tease May 25. 

'We don't want to e.xperience an- 
other 'Crying Game,'" says sales 
and distiibution \T Jefi'Fink. "Re- 
Util(-rs |)erceived it a^^ ait and un- 
derbought the title, and they may 
have the same perception about 
The Piano.' " 

"The (^i*>ing (Jame" shipped ap- 
proximately 205,000 units. Fink 
thinles tlie title should have cleared 
;100.000 based on its $()0 million box- 
oflicr grttss. He would not disclose 
LIVE's goal for "Tlie Piano," but 
distribution sources put it at 
150,000-200,0(K) tai)e.s. 

To play 'Tlie Piano" outside its 
art-house image, LIVE has ci-eated 
(ViDiliiimd tut {>iu/r T-lf 



RECORD 
REVENUES 




In 1993, Playboy Home Video and our retailers sold more 
videos than ever before, and 1994 sales are moving with a bullet. 
Now that's music to your ears, with profits that speak 
for themselves. Come visit us at NARM. 
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THE $15 MILLION SWASHBUCKLING 
SCI-FI ACTION ADVENTURE HIT! 

STARRING 

And 



CHRISTOPHER 
LAMBERT 



SEAN 

CONNERY 




Sean Connery and Christopher Lambert reunite as 
two swashbuckling immortals in this spectacular 
sequel to the popular HIGHLANDER saga. Hunted by 
alien assassins who use the Earth itself as bait, the 
Highlander and his mentor enter one final fiery battle 
to save the planet! 




Pre Order Date: 
Street Date: 



March 23rd 
April 13th 





90 Minutes, Stereo, Color, Rated R 




SP#7222 


$14.95 S.R.P. 


ISBN #1 


5fi920-037-8 


EP#5222 


$9.95 S.R.P. 


ISBN#1 


56920-038-6 


Laserdisc 








#8183 


$39.95 S.R.P. 


ISBNirn 


56920-041-6 



■r TTr\ jrr\ a t "f distributhd bv hemoale home video, inc., 

I— I liJVlU'/VLr' rase Bev«Hy Blvd , loj Angelas. CA 90OU 

. .^T; 1 ..r^...^ .K ^ Art & Design 1994 HBmdale Hom« Video, Inc. 

HOMt V IDhO, INC. All Higbts Reserved. 
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Top Video sales 








COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


UST WEEK 


WKS. ON CHj 


TITLE 


Copyright Owner, 
Manufacturer, Catalog Number 


Principal 
Performers 


s3 
3S 


Ratine 


Lirt^riMi' 








* 


* * No. 1 * * * 










1 
1 


NEW^ 


THE FOX AND THE HOUND 


Walt Disney Home Video 2141 


Animated 


13B1 


G 


24.99 


2 


5 


3 


THE SECRET GARDEN 


Warner Bros. Inc. 

Warner Home Video 19O0O 


Kate Maberly 
Andrew Knott 




G 


2496 


3 


1 


24 


AUDDIN 


Walt Disney Home V deo 1662 


Animated 


1992 


G 


2499 


4 


2 


18 


PLAVBOV CELEBRITY CENTERFOLD: 
DIAN PARKINSON 


Playtioy Home Video 
Uni Dist. Corp. PBV0739 


Oian Parkinson 


1993 


m 


1995 


5 


3 


5 


UNFORGIVEN 


Warner Bros. Inc. 

Warner Home Video 12531 


Clint Eastwood 
Ger>e Hackman 




R 


1998 


6 


4 


16 


FREE WILLV 


Warner Bros, Inc. 

Warner Home Video 1 8000 


Jason Jantes Richter 


1993 


PG 


2496 


7 


8 


5 


PENTHOUSE: 25TH ANNIVERSARY 
SWIMSUIT VIDEO 


Penthouse Video 

A'ViSton EnienamrrMjnl 50549 


Various Artists 


1994 


NR 


1995 


8 


12 


2 


PLAVBOV VIDEO CENTERFOLD 40TH 
ANNIVERSARY 


Playboy Home Video 
Uni Dist. Corp. PBV0748 


Anna Marte Goddard 


1994 


NR 


1995 


9 


7 


15 


THE BODYGUARD 


Warner Bros. Inc. 

Warner Honw Video 12591 


Kevin Costner 
Whitney Houston 


1992 


R 


199a 


10 


6 


6 


BRAM STOKER'S DRACULA 


Columbia TnStar Home Video 51413-6 


Gary Oldman 
Anthony Hopkins 


1992 


R 


19.95 


U 


14 


2 


PLAYBOY: COLLEGE GIRLS 


PlaytKjy Home Video 
Uni Dist. CofD PeV075O 


Various Artists 


1994 


NR 


1995 


12 


11 


17 


PLAYBOY 1994 VIDEO PLAYMATE 
CALENDAR 


PlaytKjy Home VicJeo 
Uni Dist. Corp, PBV0744 


Various Artists 


1993 


NR 


19.95 


13 


10 


72 


BEAUTY AND THE BEAST 


Walt Disney Home Video 1325 


Animated 


1991 


G 


24.99 


14 


13 


39 


GHOST 


Paramount Pictures 
Paramount Home Video 32004 


Patrick Swayie 
Demi Moore 


1990 


PG-13 


14.95 


15 


21 


2 


THE MAGIC VOYAGE 


Hemdale Home VidM 72 1 5 


Animated 


1993 


G 


19.95 


16 


9 


196 


PINOCCHIO* 


Walt Disney Home Vuleo 239 


Animated 


1940 


G 


24.99 


17 


23 


30 


HOMEWARD BOUND: THE 
INCREDIBLE JOURNEY 


Walt Disney Home Video 1801 


Michael J. Fok 
Don Ameche 


1993 


G 


22 99 


18 


15 


8 


MIGHTY MORPHIN: VOL, 1-OAY OF 
THEDUMPSTER 


Saban Entertainment 
PolyGram Video 4-100881 193 


Various Artists 


1993 


Kit 


995 


19 


18 


5 


THE ADDAMS FAMILY 


Paramount Pictures 
Paramount Home Vi Jen 32689 


Anjelica Huston 
Raul Julia 


1991 


PGI3 


14,95 


20 


22 


5 


A FEW GOOD MEN 


Columbia TnStar Hante Video 27893 


Tom Cruise 
Jack Nicholson 


I99Z 


R 


1995 


21 


16 


8 


THE REN I STIMPY SHOW: ON DUTY 


Nickelodeon 

Su iy Wonder LV49il5 


Animated 


1994 






22 


19 


7 


LET'S PRETEND WITH BARNEY 


The Lyons Group 20O0 


Various Artists 


1994 


NR 


14.95 


23 


24 


9 


BAD GOLF MADE EASIER 


ABC Video 45003 


Leslie Nielsen 


1993 


NR 


1998 


24 


31 


9 


MIGHTY MORPHIN: VOL. 5-HAPPY 
BIRTHDAY, ZACK ' 


Saban Entertairmflnl 
PolyGram Video 4400881 1 13 


Vanous Artists 


1993 


NR 


995 


25 


17 


19 


CHARLOTTE'S WEB 


Hanna-Bartiera Prod Inc. 
Paramount Home Video 8099 


Animated 


1973 


c 


14 95 


26 


34 


2 


SCENT OF A WOMAN* 


Universal City Siudiu^ 
MCA/Unrversai Hone Video 81283 


Al Pacino 
Chris O'Donnell 


1992 


R 


19.98 


27 


32 


17 


PUYBOY: HOW TO REAWAKEN 
YOUR SEXUAL POWERS 


Playboy Home V ilt-n 
Uni OiSt. Corp PBV0746 


VarwuS Artists 


1993 


NR 


29.95 


28 


28 


2 


MALCOLM X 


Wanwr Bros. Inc. 

Warrwr Home Video 12596 


Denzel Washington 


1992 


PG.13 


24 98 


29 


RE-Eimn 


MIGHTY MORPHIN: VOL. 4-NO 
CLOWNING AROUND 


Saban Entertainment 
PolyGram Vkleo 440O881 133 


Various Artists 


1993 


NR 


9.95 


30 


30 


8 


MIGHTY MORPHIN: VOL. 2 F00D 
FIGHT 


Saban Entertainment 
PolyGram Vtdeo i-W088 1213 


Vanous Artists 


1993 


NR 


995 


11 

di 


20 


IS 


MICHAEL JACKSON: DANGEROUS- 

TUC cunDT Cll lUiC 


Epic Music Video 19V49164 


Michael Jackson 


1993 


NR 


19 38 


32 


33 


20 


PENTHOUSE: THE GIRLS OF 


Penthouse Video 

A'Vision Entertai MTTierit 50426-3 


Varicus Artists 


1993 


NR 


19.95 


33 


36 


42 


WAYNrS WORLD 


Paramount Pictures 
Paramount Home Video 32706 


Mike Myers 
Dana Carvey 


1992 


PG-13 


14.95 


34 


29 


19 


DENNIS THE MENACE 


Waffwr Bros. Inc. 

Warner Home V dec 17000 


Mason Gamble 
Walter Matthau 


1993 


PG 


24 96 


35 


26 


8 


SUPER MODELS GO WILD 


Peach Horrw Video 

Uni Disl. Corp. PCH7002 


Various Artists 


1994 


NR 


995 


36 


25 


2 


PLAYBOY: NIGHT DREAMS 


Playtoy Home Video 
Uni Dist. Corp. PBV0749 


Var>ous Artists 


1994 


NR 


1995 


37 


40 


3 


HOWARDS END 


Merchant Ivory Proclucliuns 
Columbia TriStar Home Video 26733 


Emma Thompson 

Anthony Hopkins 


1992 


re 


19.95 


38 


NEW^ 


BODY PARTS 


NigtitVlsion 

A'VisHKi Eniertainmer^t 50564-3 


Various Artists 


1994 


NR 


19.98 


39 


NEW^ 


ANNA AND THE KING OF SIAM 


FoxVideo 1805 


Rex Harrison 
Irene Dunne 


1946 


NR 


19.98 


40 


39 


3 


SPEED RACER: THE MOVIE 


family Home Entertainment 27505 


Animated 


1993 


NR 


1998 



• RIAA gold cert, for sales of 50,000 units or $1 millK>n in sales at suagested retail. ARIAA pJatm^n cert, for sales of 100.000 units or $2 million in sales at 
sugsesled retail ♦ITAgold certification for a minimum o1 125.000 units or a dollar volume of %9 million al retail for theatrKally reteased programs, or of at least 25.000 
units aryj 11 millio*! at susgested retail for nontheatncal titles. ITA ptatiniim certiftcation for a minirnum sale of 250.000 units or a dollar volume $18 million 
a! retail to* ttwatncally released programs, and of at least, 50.000 units and $2 million at sjggesTed retail for nontheatrtcal titles. £ 1994, BilltJoard'BPi CommunicatKins. 
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ITA SEMINAR 



■li Iran/ ixit/r 



"buy me" piizzle faj- move thumting than 
V'HS vei-sus BelamiLX. The ITA session 
(lid nuihing to advance a solution. 

:\m hiinh«iiv st-nior VT Toby Fer- 
(■antl sought to [xisition the .'iDO player 
a-s cajKible of handiinp a vaiiety of pm- 
p"ams that «in bo "nioit; tai^feled, moiv 
speculative" than the game units where 
"you have to have a hit to be succeivsful." 
Fen-and said, "It allows the platfoiin to 
gel (Hit c)f the way," helping to ainoitize 
expenses over a number of brand';. 

H(iwever, :JDO is having a harder 
time than cxiiectetl gaining mai'ket ac- 
cepUmw. Its InU'rat'tive Multiplayer 
.still i-etaiLs foi" $500 even after Matsu- 
shita, the only U.S. manufacturer, 
kntK'ke<l $2(X) ofT the list pi-ice, and it 
is vulnerable U) new anivals like Sega's 
(lenesis Super ;i2X accessoiy that can 
be plugged into its 1(>-I>it (lenesis 
video-game machine, doubling pei'- 
formance and improving graphics. 
Sfg-a. pricing the Su|K'r ;{2X at $14M. 
thinks it will sell 2.5 million units 
worldwide in the first 12 months. 

Doug Glen, Sega of v\merica gi'oup 
VP, br-ought a touch of i-eality — some 
might s;iy aiTogance — to the ITA panel 
discussion. Dubbing the marriage of 
Silicon Valley and Holl.\'woo(l 
"Siliwood," (Jlen called the studios' in- 
volvement in interactive pi't^'iims as 
"simply so much smoke." The two com- 
munities will remain se|iarate, he said, 
becauiie each has difTerent go<ds: pla\'- 
ing games as opixi.sed to telling .stories. 
S^^'s S825 mUIion ad blitz this year — 
$:^25 million fmm the company, .$5(H) 
million fnmi thiixl i>ai1:ies — counts for 
more than efforts Itt achieve platfonn 
compatibility. 

So does development of the Segu 
Channel, which Glen predicted will 
ha\e :t million subscnbei-s by the end 
of its second year and will drive eon- 
sumei-s into stores to rent or buy the 
giuiu's after the cable window cIo.ses. 
KeUiil should account ((iv\Kf/f iif Segii's 
revenues by 2000. Glen .said. 



'THE PIANO' 



<( 'fit/tniiml IhiiH fxif/c ili 

a .siiles ti-ailer that look.s like an ad for 
an action-adventm-e flick. 

For* exiunple. the haunting, njmantic 
piano score used in the television ad.s 
li;is liiffi n'|tlat\>d with music featuring 
<lark Itass tones and an equally dark 
voietMJver. Scenes of co-stai' Anna Pa- 
)|uin playfully lumping on the beach 
ha\ e been replaced with eix>tic shots of 
llitlly Hunter and Ilai-vey Keitel and 
.sinnc of the mo\ie"s more violent stvnes. 

Sources say LIVE suggested using 
Ivox cover ait showing Hunter and Kei- 
tel in lied naked, but theatncal distrib- 
utor MiramiLX and diivctiir Jane ("hiun- 
pion nL\e<i the idea. The gi"aphics will 
be the same as thoHe use*! for the the- 
atrical cain|)aign. 

LIVK will .semi out 10,000 screener-s. 
offer merchandising kits with pur- 
chases of six units, and .siK'nd al)out $1 
million on trade ads. Fink says. 

"The Piano." as well as upcoming 
June releases "Deception" and "Gun- 
m:in," will he pnimoted with a "Spice of 
MVK" retailer C4)nte.st. In.side each 
unit puirhased. retaileiM will find an en- 
ti'>' foim to win a tiip to New Zealand, 
the setting for "The Piano." or Mexico, 
the .netting for "Deception." A "Gun- 
man's Tre;isui-e" prize is woith ,$2,500. 

KU.KKN Krr/PAn«l( K 
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VSDA Seminar Attendees 
Aim Jo]^icl(s At Chicago 



SHELF 
TALK 

by Ell«ttn Fltzpatrlck 



Ready to roll: The Video Soft- 
ware Dealers Assn. has more than 
400 attendees signed up for its first 
video game and new technology sem- 
inar in Chicago April 10-11. 

VSDA viill focus on the nuts and 
bolts of the game trade, such as for- 
mats, merchandising, and distribu- 
tion. Other sessions highlight leading 
retailers who have foiled new paths 
with video games. 

Panels and presentations will he 
moderated by numerous trade maga- 
zine editors, including Andy McNa- 
mara, the 22-year-old editor of Game 
Informer. 

The youthful 
McNamara 
might also be a 
good choice for 
the consumer 
panel, which 
will take a look 
at what kids 
want from the 

games of their choice. VSDA is re- 
cruiting a panel of lO-lo-18-year-olds 
to reveal their secrets. Only those 
who are avid game players and can 
articulate why some games can kei'p 
them occupied, while others crash 
and bum, need apply. 

Manufacturers planning to exhibit 
include Acclaim, Konami, Sega of 
America, Capcom. and Gamctek. Dis- 
tributors WaxWorksA^ideo Works, 
MS, and Video Product Distributors 
also will have booths. 

VSDA acting executive VP Rick 
Karpel expecU^ attendance to climb 
to GOO retailers and suppliers when 
the meeting convenes. 

Power UP; in most cases, re- 
tailers yell and scream when a sup- 
plier hikes prices, but "Mighty Mor- 
phin Power Rangers" appears to be 
an exception. 
Polj-Gram Video says *there is no 



negative effect" from retail following 
a jump in the vids' prices from $9.95 
to $12.95. A new five-title set called 
the "Green Ranger" mini-series is 
due in stores Tuesday (22). 

"The initial releases have been so 
successful that the market can bear 
a higher price," says Joanne Singer, 
director of children's marketing at 
Polj-Gram. "There really hasn't been 
any significant resistance from our 
accounts." 

The $9.9o-priced "Power Rangers" 
were first released about sLx months 
ago. There are no plans to boost the 
price of the ini- 
tial releases, 
Singer says. 

Clean 

Sweep: West 
Coast Enter- 
tainment stores 
are getting 
swept up in the 
excitement surrounding the April 26 
release of FoxVideo's "Mrs. Doubt- 
fire." 

The chain is prepping various in- 
store give-aways, one of which will 
award free cleaning senices to its 
customers. It's scheduled to occur 
around Mother's Day, May 8. 

Ste\'e Apple, VP of corporate com- 
munications and new business de\'el- 
opment, says the fninchised stores 
also will conduct Mrs. Doubtfire look- 
alike contests on the street date. "It's 
so rare to have a title that you can 
have a lot of fun with," says Apple. 

Money-back guarantee: 

Retailers will get a break from Buena 
Vista Home Video on defecti\'e tapes. 

Effective immediately, the supplier 
will allow retailers to return defec- 
tives for any reason within the first 
90 days of release. 

(Continued on page. 79) 



The<^(!^ReporterTop 10 

WEEKLY MOVIE GROSSES 


THIS 
WEEK 


PKTWIt/(STUDIO) 


WEEKEND 

cmnso) 


NO. Of 
KRN5 
PCRSCHN 
AVC(f) 


IWKS 
IN 
REL 


TOTAL 
GIKISS 
TO DATE 
(») 


1 


Guarding Tess 
(TriSlar) 


7.065.213 


1,601 




7.065,213 


2 


Lightning Jack 
(Savoy) 


S.401,743 


1,710 
3.159 




5,401,743 


3 


Ace Ventura 
(Warner Bros.) 


4.121,602 


1,810 
2.277 


5 


57,936,110 


4 


Th« Ret 
(Buena Vista) 


3.044.097 


701 
4.343 




3,044,097 


5 


SctiirKller's List 
(Universal) 


2.842.625 


803 
3.540 


12 


54,310,278 


6 


On Deadly Ground 
(Warner Bros.) 


2,692.914 


1,660 
1,448 


3 


31,672,803 


7 


Greedy 
(Universal) 


2.632.645 


1.732 
1,520 


1 


8.706.820 


8 


Mrs. Doubtfire 
(20th Century Fox) 


2,320,204 


1.456 
1.594 


15 


203.570.019 


9 


Angie 

(Buena Vista) 


2.246,480 


1.169 
1.922 


1 


6.996.706 


10 


8 Seconds 

(New Line Gnema) 


2,153,595 


836 

2.576 


2 


9.696.878 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 
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Copyrigtit Owntr, 
Manufacturer. Catalog Number 


Prirtcipal 
Performers 




■ 
K 










it -k ii No. 1 * A fk 








1 


1 


4 


IN THE LINE OF FIRE 


Columbia TriStar tHome Video 523 1 5 


Clint Eastwood 
John Malkovicn 






2 


7 


3 


THE MAN WITHOUT A FACE 


Warner Bros. Inc. 

Warner Home Video 12987 


Mel Gibson 






3 


NEW^ 


DEMOLITION MAN 


Warner Bros. Inc. 

Warner Home v dr-o 12985 


Sylvester Stallone 

Wesley Sniper 




R 


4 


NEW> 


STRIKING DISTANCE 


Columbia TnStar Hone Video 53683 


Bruce Willis 

Sarah Jessica Parker 






5 


12 


3 


THE PROGRAM 


Touchstone Pictures 
Touctistorw Horrw Video 2312 


James Caan 
Halle Berry 


1993 


R 


« 


4 


12 


SLEEPLESS IN SEAHLE 


Columbia TriStar Home Video 52413 


Tom Hanks 
Meg Ryan 


1993 


PC 


7 


2 


6 


HARD TARGET 


Universal City Studios 
MCATLIniversal HorieVideo81570 


Jean-Claude van Damme 


1993 




8 


19 


2 


SON-IN'LAW 


Hollywood Pictures 
HoJIywDOd Home Video 1 998 


Pauty Shore 


1993 


PG-I3 


9 


5 


11 


THE FIRM 


Paramount Pictures 
Paramount Home Widm 32523 


Tom Cruise 


1993 


R 


10 


3 


6 


LAST ACTION HERO 


Columbia TriStar Home Video 27933 


A. Schwarzenegger 
Austin O'Brien 


1993 


PG-13 


11 
11 


6 


6 


KALIFORNtA 


PolyGram Video 4400889333 


Brad Pitt 
Juliette Lewis 


1993 


NR 


12 


22 


2 


FOR LOVE OR MONEY 


Universal City Studios 
MCATUnrversal Home Video 8151 1 


Michael J, Fox 
Gabrielle Anwar 


1993 


PG 


13 


9 


6 


ROOKIE OF THE YEAR 


Fox Video 8521 


Thomas Ian Nicholas 
Gary Busey 




PC 


14 


13 


4 


THE REAL MCCOY 


Universal City Studios 
MCA/Univeisal Home Vtdeo81604 


Kim Basinger 
Val Kilmer 






15 


26 


2 


STRICTLY BALLROOM 


Miramax Films 

Touchstone Home Video 1 701 


Paul Men:uno 
Tara Monce 


1993 


PC 


16 


NEW^ 


MUCH AOO ABOUT NOTHING 


Columbia TriStar Home Video 71753 


Kenneth Branagh 
Emma Thompson 


1993 


PG^I3 


17 


11 


9 


TRUE ROMANCE 


Morgan Creek Productions Inc. 
Warner nome vioeo ijizto 


Christian Slater 
Patricia Art^uette 


1993 


NR 


18 


8 


11 


DAVE 


Warrwr Bros. Inc. 

wamer nome viueo i^^o^ 


Kevin Kline 
Sigourney Weaver 


1993 


PG-I3 


19 


NEW^ 


THE FOX AND THE HOUND 


Wall Disney Home Video 2141 


Animated 


19BI 


G 


20 


24 


3 


THE SECRET GARDEN 


Warrver Bros, Inc. 

Warner Home Vidfo 19000 


Kate Maberly 
Andrew Knott 


1993 


G 


21 


25 


2 


BOXING HELENA 


Orion Pictures 

Orion Home VkJeo 2570 


Julian Sands 
Sherilyn Fenn 


1993 




22 


28 


2 


NEEDFUL THINGS 


New Line Home Vioeo 

Columbia TriSlar Home Video 53223 


Ed Harris 

Max Von Sydow 






23 


15 


14 


RISING SUN 


FoxVideo 8520 


Sean Connery 
Wesley Snipes 








10 


8 


ROBIN HOOD: MEN IN TIGHTS 


FoxVideo 8522 


Gary Elwes 
Richanj Lewis 


1993 


PG-13 


25 


18 


6 


POETIC JUSTICE 


Columbia TriStar Hon^e Video 52393 


Jarwt Jackson 
Tupac Shakur 


1993 


R 


26 


30 


2 


FORTRESS 


Live Home Video 69970 


Christopher Lamtwrt 


1993 


R 


27 


14 


6 


CONEHEAOS 


Paramount Pictures 
Pararnount Home Video 32874 


Dan Ayknjyd 
Jarw Curlin 


1993 


PC 


28 


17 


8 


HEART AND SOULS 


Untversal City Studios 
MCA/Unrversaf Home Video 81628 


Robert Downey. Jr. 
Chartes GnxJin 


1993 


PG-13 


29 


16 


9 


HOCUS POCUS 


Wan Disney Home V tleo 2144 


Bette Midler 

Sarah Jessica Parker 


1993 


PG 


30 


20 


8 


MENACE II SOCIETY 


New Lir>e Home ViJto 

Columbia TnSlar Hijnie Video 72550 


Tynn Turner 
Laren/ Tate 


1993 


R 


31 


21 


12 


GUILTY AS SIN 


Touchstorw Pict;jres 
Touchstone Home Vicea 2009 


Rebecca DeMomay 
Don Johnson 






32 


31 


5 


INDOCHINE 


Columbia TriStar )*i>ne Video 27233 


Unh Dan Pham 
Vincent Perez 








32 


2 


THE MAGIC VOYAGE 


Hemdale Home Video 7215 


Animated 


1993 


G 


34 


33 


7 


FUTURE SHOCK 


Park Place Entertainment Inc. 

ncTiXJaic nonic vinro / iDj 


Vivian Schilling 

Rill Pavtr\n 
Dill rdAlOO 






35 


23 


9 


HOT SHOTS! PART OEUX 


FoxVideo 8507 


Charlie Sheen 
Uoyd Bridges 


1993 


PG 13 


36 


34 


4 


THE METEOR MAN 


MGM/UA Home Video M903022 


Robert Townsend 
Bill Cosby 


1993 


PG 


37 


NEW^ 


WE'RE BACK!: A DINOSAUR STORY 


Ambim Eniertaimert 
MCA/Universal Home Video 81289 


Animated 


1993 


G 


38 


27 


16 


CLIFFHANGER 


Columbia TriStar Home Video 52233 


Sylvester Staliorw 
John L thRow 


1993 


R 


39 


29 


17 


SLIVER 


Paramount Pictures 
Paramount Home Video 32722 


Sharon Stone 
William Baldwin 


1993 


R 


40 


35 


3 


THE THING CALLED LOVE 


Paramount Picture 
Paramount Home Video 32843 


River Phoenix 
Samantha Mathis 


1993 


PC- 13 



♦ITA gold certification tor a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. vlTA platinum certification for a minimum sale of 250,000 u 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and S2 million at suggested retail 
for nontheatrical titles, -S 1994, Billtoard/BPI Communications. 
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George Bush To 
Speak At VSDA 

LOS ANGELKS— Other celebrity ap- 
[Miarances may laso a little luster now 
that VSDA has announcefl that former 
President George Bush will speak at 
the July 24-27 Las Vegas show. 

Bush will address attendees July 25 
at the o|>eninK-(iay business session. 
The topic of his speech has not been de- 
lennine*l, but VSDA director of mar- 
keting and communication Bob Finlay- 
son says the s|X!ech will be tailored to 
reflect the home \ideo industr\'. 

'The idea l)ehiml this is that he's a 
statesman and we think people will be 
interestefl in what he has to say." says 
Finlayson. "Besides, he's a supporter 
of entivpivneurs, and that's basically 
what video retailers ai-e." 

On the evening prior to Bush's ap- 
pearance, VSDA is planning to hold a 
private VIP reception for the former 
commander-in-chief. 

"It will be small, with top studio 
bi-ass and selected distinguished mem- 
bers of the video industrj'." says Fin- 
layson. The governor of Nevada and 
the mayor of Las Vegas may be invited, 
he adds. 

Following his sjieech, it's e.xi>ected 
Bush will head out onto the convention 
flot>r to shake hands and sign auto- 
gi-aphs, but access will be limited. For 
security reasons. Bush likely won't 
mingle with folks taking in the exhibits. 

Bush, said to be receiving S20.000- 
$25,000, is the second non-enteitain- 
ment celebrity to siwak at VSDA. I_,ast 
year. General Norman Schwarzkopf 
dazzled those wh(j attende<l the o|)en- 
ing business session and may have 
even brought new people to the show. 

"It's ha.r6 to know if someone like 
Schwarzkopf Ijoosts attendance," Fin- 
layson .says, "but it i-alses the visibility 
of the event and it's what makes this 
show fun. i*egarflless of your iwlitieal 
leanings." bileen eitzi*atrick 



3D0 UPS ANTE 

(Coiitiniud f'mni smtjc ifiA ) 

censes. Sanyo plans to introduce its 
player in Japan this summer, with a 
U.S. inti-oduction possible thereafter. 
AT&T will bring out its versions this 
fall. 

The new licensees are eligible to par- 
ticipate in 3D0's price-incentive pro- 
gram, which offers two shares of 3D0 
stock to hcensees for each player sold 
at or l)elow a "target price" through 
September (BilUioaiYl, Mai"ch 19). 

An incentive to wfinxnr players to 
get on board with ;^D0 titles would 
come in the form of an expanded miU'- 
kel for those titles, something 3D0 
promises to deliver via a plug-in PC 
caixl that would enable exi-sting IK)S- 
bajyfl (HTsonal t-ompiitPi's tn play soft- 
ware titles develojied foi" the SDO for- 
mat. 3D0 .says it has signed a "memo- 
randum of understanding" with 
Singa[X)re fimi Creative Technologj- to 
jointly develop the caixi. which Crea- 
tive Technology would manufacture 
and mai'keL No ETA has been set. 

■iDO also is getting hands-on in its 
software development drive by enter- 
ing the publishing business. Its new 
publishing unit. Studio 3D0. will de- 
velop and publish .software title.'* inter- 
nally, as well as provide publishing and 
distiibution services to outside 8D0 li- 
censees. MAKU-YN A.(;n.tKN 



IF YOU THOUCHTTAMILEE'S STEEL BUNS 
WERE PROFITABLE... WAIT TILL YOU SEE 

TAMILEE WEBB 
BUILDINC TIGHTER ASSETS 

TAMILEE WEBB, STAR OF THE RECORD-BREAKINO BUNS OF STEEL WORKOUT SERIES, HAS 
CREATED A NEW WORKOUT APPEALING TO ALL FITNESS LEVELS. MILLIONS OF FITNESS 
CONSUMERS HAVE COME TO TRUST TAMILEE BECAUSE OF HER FITNESS EXPERTISE AND 
UNIQUE, EFFECTIVE INSTRUCTION STYLE. 



TAMILEE FACTS 

• Last year, Tamilee Webb's workout videos simultaneously 

occupied 8 of the lop 20 positions on the 
Billboard chart, including Buns of Steel 7, Abs of Steel, 
Thighs of Steel, and Legs of Steel 
• 1933 IDEA Fitness Instructor of the Year 
• Winner, 1987 IDEA Best Exercise Video Award 

• Winner, 1992 Best Lower Body Exercise Video Award. 

Self HIagazine 
• Masters degree in Exercise Science 

• Provider of continuing education credits for ACE and AFAA 

• Featured on ESPN Fitness Pros and Cable Health Club 




tamilee >■ 
webb 




This hour-long total body workout includes: 
• Complete warm-up. cool-down and stretch • Fjsv-to-fo!low cardiovascular acroNc routine with optional step 
• Elleclive upper and lower body strength iraining segments with optional step and hiuid weighLs for added resistance 
• The Healthy Ealing Planner featuring a lou/at menu planner, delicious recipes, a bandy fat calculator and 

Tamilee's Four Secrets for Lean Living. 



Catalos Number; 50750-3 • Street Date: April 20 • Pre-Order Date: March 29 • Price: $19.95 • Runnlns Time: 60 minutes 
For more Information, contact your local WEA representative. 

Diitfibuted by BodyVlsk>n . 75 Rodtcfclkr Plau, New YOflt. NV 10019. The Att«itk Oroup. A Warner Music Group ComfMny. All rishu rcKtvcd. 
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Warner Bows 'Perfect World'; Disney Holds Back Disc Releases 



Farne K will bow "A Perfect 
World" (widescreen. $:J9.98) on la- 
serdisc May 4. Clint Eastwood di- 
rected this compelling tale of an 
escaped convict (Kevin Costner) 
who befriends a fatherless boy as he 
is pursued through the badlands by 
a relentless Texas Ranger 
(Eastwood). Laura Dern is featured 
as a criminologist assigned to assist 
Eastwood in the manhunt. Laser 
captures the entire picture of this 
verj' wide Panavision title, which will 
lose 43% of its image in the pan-scan 
VHS version. Look for heavy disc 
sales and rentals. 

'Snow when? Fears of inter- 
national video piracy based on laser- 
disc-to-tape copying are still delay- 
ing releases of major Disney titles on 
disc. Such concerns postponed the la- 
ser release of a complete "Beauty 
And The Beast" for a year, have 
pushed back the disc launch of 
"Aladdin." and appear to he doing 
the same for "Snow White." 

Regarding a possible "Snow 
White" laserdisc, "there is still no of- 
ficial word from Disney," according 
to Cheryl Lee. VP of business afTairs 
for Image Entertainment. She adds, 
"We don't have a release date yet. 
Generally with blockbuster hits and 
animated classics, Disney puts a win- 
dow on the laser release. They feel it 
might interfere with [theatrical and 
tape sales inl certain foreign terri- 
tories. They want to exhibit there 
first" 

Asked if piracy is the main worry. 
Lee responds, "That's my under- 
standing, yes. We're sympathetic to 
the needs of our clients. It's their 
product and their decision, and we 
respect that." In terms of whether 
"Snow White" and "Aladdin" will 
definitely be released at some point 
down the road on disc, Lee answers, 
*That's our understanding." 

Earthquake update: image 

will move back into its original 
Chatsworth offices April 11, accord- 
ing to Lee, as both that building and 
the warehouse have been "green 
tagged" to indicate they are struc- 
turally sound. However. Image and 
its insurance agents are still evaluat- 
ing inventory losses, a time-consum- 




by Chris McGowan 

ing process that involves testing 
sample discs. "It takes a while to do 
the analysis," notes Lee, who adds 
that "it w^ould be fair to say" that the 
warehouse will he up and running in 
May or June. 

LuMIVISION has named Paula 
Barnes as its new director of sales 
and marketing. Barnes has moved to 
Colorado from California's Silicon 
Valley, where she spent a decade 
working for the computer and multi- 
media industry. 

Anthony & EMMA: Columbia 
TriSlar will release "Remains Of 
The Day" with Anthony Hopkins 
and Emma Thompson {Dolby Sur- 
round Stereo, $:?9.9.5) May 4. The 
movie, wTitten by Ruth Jhabvala 
and directed by James Ivory, gar- 
nered eight Academy Award nomi- 
nations. 

Two recent blockbuster disc re- 
leases are "In The Line Of Fire" 
with Clint Eastwood (wide, $34.95) 
and "Last Action Hero" with Arnold 
Schwarzenegger (wide, $39.95). 
"Indochine" (wide, $:W.95) is another 
notable new Columbia TriStar title. 
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a.« are the quirky fables "The Music 
Of Chance" and "Red Rock West" 
(both wide, S:i4.95). Also just out are 
Woody Allen's madcap detective 
tale "Manhattan Murder Mystery" 
and cutting-edge comedy "So I Mar- 
ried An Axe Murderer," with Mike 
Myers (each wide, $34.95). 

The living PLANET: vStranger 
than the most imaginative science 
fiction, more wondrous than any fan- 
tastic fable, and more beautiful than 
the (jreatest artistic masterpiece, is 
the natural world. And Miramar's 
phenomenal "Anima Mundi" (1992, 
CAV, 30 mins., $29.98), directed by 



Godfrey Re^gio and scored by 
Philip Glass, brings us breathtak- 
ingly close to nature's astonishing 
manifestations. 

Pioneer just bowed live 

Home Video's exceedingly offbeat 
and original "Hold Me. Thrill Me, 
Kiss Me," with Sean Young, Diane 
Ladd, and Timothy Leary, plus 
"The Plague," a mo\ie adaptation of 
the famed Albert Camus novel that 
features a standout cast led by Rob- 
ert Duvall, Raul Julia, and Wil- 
liam Hurt ($34.95 each). Dan Ayk- 
royd and Jane Curtin offer mass 
quantities of strangeness in Para- 



mount's "Coneheada" (wide, $34.95). 

McA hai* released several notewor- 
thy new discs, including the boxed sets 
"Famil,v Dog" (235 mins., $89.98), with 
the complete animated canine cartoon 
series, and "The Mummy Collection" 
(four titles, extras, $99.98), plus the 
thriller "Judgment Night" (wide or 
|)an-scan. ,$;34.9.5) with Emilio Est«vez 
and Denis Leary, "Man Of A Thou- 
sand Faces" with James Cagney (wide, 
$39.95), "Monolith" ($34.95). "Cat Peo- 
ple" with Nastassia Kinski, "For Love 
Or Money" with Michael J. Fox, and 
Steven Sodcrbergh's "King Of The 
HUr (all wide. $34,95). 
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1 


1 
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IN THE UNE OF FIRE 


Columbia TriStar Home Video 52316 


Clint Eastwood 
John Malkovrcli 


1»I3 


H 


3i95 


2 


NEW^ 


DEMOLITION MAN 


Wafner Bros. Inc 

Warner Home Video 12985 


Sylvester Slaiione 
Wesley Snipes 


1993 


« 


3»98 


3 


z 


5 


HARD TARGET 


Universal City Studios 
MCA/Universai Home Video 41824 


Jean-Ciaude van 
Damme 


1993 


R 


34 98 


4 


3 


5 


LAST ACTION HERO 


Columbia TriSlar Home Video 27936 


A. Sctiwarzenegger 
Austin O'Brien 


1«3 


PC-13 


39 95 


c 

a 


16 


3 


THE SECRET GARDEN 


V^arner Bros Inc 

Warner Home Video 19000 


Kale Maberly 
Andrew Knott 


1993 


G 


3498 


6 


4 


5 


KALIFORNIA 


PolyGram Video 4400889333 


Brad Pitt 
Juliette Lewis 


IMS 


m 


14 98 


7 


14 


3 


THE MAN WITHOUT A FACE 


Warner Bros. Inc. 

Warner Home Video 12987 


Mel Gibson 


1993 


Kll 


34.98 


8 


NEW^ 


STRIKING DISTANCE 


CoJumbia TriStar Home Video 53686 


Bruce Willis 

Sarah Jessica Pariier 


1993 


R 


3495 


9 


NEW^ 


MUCH ADO ABOUT NOTHING 


Columbia TriStar Home Video 71756 


Kenneth Branagb 
Emma Thompson 


1993 


PC-IS 


3496 


10 


6 


17 


CLIFFHANGER 


Columbia TriSlar Home Video 52236 


Sylvester Stallone 
John Lilhgow 


1993 


R 


34.95 


U 


IS 


3 


THE REAL MCCOY 


Universal Cily Studios 
MCA/Universal Home Video 41782 


Kim Basmeer 
Val Kilmer 


1993 


re- 13 


34.98 


12 


8 


103 


TERMINATOR 2: JUDGMENT DAY- 
SPECIAL EDITION 


Carolco Home Video 
Pror>eer LDCA, inc. 82997 


A. Schwarzenegger 
Linda Hamilton 


1991 


R 


49-95 


13 


7 


11 


SLEEPLESS IN SEATTLE 


Columbia TriStar Home Video 52416 


Tom Haniu 
Meg Ryan 


1993 


PG 


34 95 


14 


5 


9 


TRUE ROMANCE 


Morgan Creel* Productions Inc. 
Warner Home Video 12992 


Christian Slater 
Patrrcia Arquetle 


1993 


m 


3998 


IS 


15 


25 


STAR WARS TRILOGY: THE 
DEFINITIVE COLLECTION 


FoxVideo 

Image Enlertainmenl 0693-84 


Mark Hamill 
Harrison Ford 


1993 


PG 


249.98 


16 


NEW^ 


THE PROGRAM 


Touclislone Pictures 
Image Enlertainment 2312 


James Caan 
Halle Berry 


1993 


R 


39 99 


17 


9 


11 


RISING SUN 


FoxVideo 

Image Entertainment 8520 


Sean Connery 
Wesley Snities 


1993 


R 


3998 


18 


NEW^ 


NEEDFUL THINGS 


Image Entertainment 2432 


Ed Harns 

Max Von Sydow 


1993 


R 


3999 


19 


10 


11 


THE FIRM 


Paramount Pictures 
Pioneer LDCA. Inc. 32523 


Tom Cruise 


1993 


R 


3995 


20 


25 


3 


MAD MAX 


Orion Pictures 

Image Entertainment 4030 


Mel Git»on 


19X1 


R 


39 99 


21 


13 


? 


MENACE II SOCIETY 


New Line Home Video 
Criterion Collection 72556 


Tyrin Turner 
Larenz Tate 


199J 


R 


69 95 


22 


NEW^ 


ROBIN HOOD: MEN IN TIGHTS 


FoxVideo 

Image Entertainment 8522 


Gary Elwes 
Richard Lewis 


1993 


PG.13 


39.98 


23 


u 


5 


POETIC JUSTICE 


CoJumbia TriStar Home Video 52396 


Janel Jaclrson 
Tupac Shalrur 


1993 


R 


3495 


24 


12 


5 


INDOCHINE 


Columbia TriStar Home Video 27326 


Linh Dan Pham 
Vincent Perez 


199Z 


PG 13 


39 9S 


25 


19 


23 


BEAUTY AND THE BEAST 


Wall Disney Home Video 
Image Entertainment 1325 


Animated 


1991 


G 


2999 



♦ITA gold certification (or a minimum of 125,000 units or a d<^lar volume of $9 million at suggested retail tor theatrically released programs, 
or of at least 25, OCX) units and $1 million at suggested retail tor nontheatrical titles, '> ITA platinum certification for a minimiim sale of 250,000 
units or a dollar volume of S18 million at suggested retail for theatrically released programs, and ot at least, 50,000 units and $2 million 
at suggested retail for nonttieatrical titles, cc 1994. Billboard/BPI Communications, 
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SELL-THRU 




Hemdale's Powerhouse Line-Up of Family And Action 
3Will Put Strength in Your Soles And Punch Up Your Profits! 
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THE POLAR BEAR KING 

An Bnchaatiag Beauty. A Princely Beast 
A Spellbinding Fairy Tale Adventure. 
Award-winning director Ola Solum brings to IHa 
a breathtaking fairy tale of romance and magic, 
in the enchanting, live action action adventure of 
The Polar Bear King. 

The Polar Bear King. $19.95 S.R.P. 
1990 Production, Rated PG, 87 Minutes, Dolby Stereo. 



THE MAGIC VOYAGE 

A Magical, Musical Classic. 
Featuring tlie voices of Dom DeLuise, Mickey Rooney, 
Corey Feldman, Irene Cara, Dan Haggerty, and 
Samantha Eggar. Set sail for breathtaking animation, 
end discover the enchanting musical tale of the 
greatest discovery of all time. 

The Magic Voyage, $19.95 S.R.P. 
1993 Production, Rated G, 82 Minutes, Dolby Stereo. 



LITTLE NEMO: Adventures In Siumberland 

"Elegantly Drawn as the Most Memorable Disney 
Creations. .." — Stephen Holden. New York Times 
Welcome to the fantasy world of "Little Nemo", where 
dreams of enchanted lands and new friends take young 
Nemo into an exciting, fun-filled adventure through 
Siumberland. 

Little Nemo: Adventures In Siumberland, $24.95 S.R.P. 
1992 Production, Rated G, 85 J/linutes, Dolby Surround. 





Now Available In Clamshell Configurations 

For 14.95 S.R.P. ISP Mode Only) 



HIGHLANDER 2: THE QUICKENING 

Two Swashbuckling Immortals Enter A 
Fiery, Final Battle to Save the Planet Earth! 
Sean Cannery and Christopher Lambert reunite in 
this dazzling sci-fi action adventure that explodes 
with spectacular special effects. 

Highlander 2: The Quickening, 
SP Mode $14.95 S.R.P. EP Mode $9.95 

1990 Production, Rated R, 90 Minutes, Dolby Surround. 



FULL CONTACT 

The Thrill of Victory. . . The Agony of Defeat, . . 
The Greatest Moments in Full Contact Kickboxing. 
International Superstar and Martial Arts Champion 
Chuck Norris takes you on a rollercoaster ride of non- 
stop thrills in this salute to brutal sport of full-contact 
kickboxing! 

1994 Production. Not Rated, Dolby Stereo, 
Special Edition-88 Minutes/Limited Edition-42 Minutes. 
SP Mode $19.95 S.R.P. EP Mode $9.95 S.R.P. 



12 , 24, and 48-Pack Displayers Available On All Titles 



For more information, contact your distributor or Hemdale at (800)-436-3253 





LITTLE HEROES 

Heart Warming Classic 
of Courage, Sacrifice and 

Friendship" . 
A spirited young girl and 
her beloved dog, teach her 
entire town the true mean- 
ing of courage in this heart- 
warming adventure for the 
entire family. 

$14.95 S.R.P. Catalog #7029 



THE LEGEND OF 
WOLF MOUNTAIN 

"Classic Family Adventure 
in the Tradition of Disney 's 
Best" 

-ENTERTAINMENT TODAY 

Screen legend and Oscar* 
winner MICKEY ROONEY 
stars in this spectacular 
wilderness adventure laced 
with supernatural thrills! : 
$14.95 S.R.P. Catalog #7030 





CLASSIC f/Mlir 
mioToowm 












Mm 






Ask about Customized "Assortment" Displays Of 
Hemdale Family Titles (Clamsliell Product Only) 
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"Rhythm Countrj- & Blues," 
MCA Music Vid«o.60 
minuteH. SI9.95. 

Released in tandem with 
aU>um of songs coupling slitrs 
oraiimlry and K&B. this 
ducunientary. which first aired 
;ls a PBS spwial, happily offers 
much more than the typical 
making-of, recording studio 
fanfare. Yes, there's plenty of 
footage of George Jones and 
B.B. King weaving their owti 
version of "Patchtfs." Trisha 
Yearwood and Aaron Neville 
pH-TKonaUzing "I Kail To 
Pieces." and Tanya Tucker and 
Little Kichard putting their 
stamp on "Somethin" Klse," 
plus Marty Stuart. Keba 
McEntire, Natalie Cole. Chet 
Atkins, and others — but 
there's more. The program 
paints a histor>' of the 
development of the t*'o 
musical genres in the spotlight, 
and ofTei-s a look back, 
through narration and brilliant 
archival phottK*. at two cities 
integi-al to their respective 
growth: Nashville and 
Memphis. A fine complement 
to the album or stand-alone 
entertainment. 




29U0). m minutes. $19.95. 

Ver.\' public figure Powter 
unleashes her second exercise 
program geare<l more toward 
fledgling fitne.-«i enthusiasts 
than seasoned fiexers. A mat, a 
chair, and free weights, plus 
optional step and ankle 
weights, are the ingredients 
needed for this muscle- 
building program that 
emphasizes slow, perfectly 
structured resistance moves 
and doesn't require a whole lot 
of space. Pouter is 
accompanied by a diverse, 
politically correct class that 
comprises a golden girl and a 
few overweight women as well 
as the usual leotarded bunch. 




CHILDREN'S 



"There Goes A Fire Truck,*' 
KidVisinn (212-275-29(K)). Xi 
minutes, $10.95. 

KidVision takes a slight detour 
away from the animated 
"Shining Time Station" and 
into the real, larger-than-life 
world of power machinery and 
the people who o|>eral€ it. Fii-e 
trucks and fire fighters are the 
focus of this second in a series 
called Live Action Video For 
Kids, which takes children on 
age-appropriate guided tours 
of .some of the jwwer vehicles 
that intrigue them the most. 
"There Goes A Fire Truck," 
which follows "There Goes A 
Bull Dozer," puts children in 
the center of the action with 
behind-the-wheel camera 
angles and a .special sneak 
peak at the station. The video 
also is available in a special, 
eye-catching box that includes 
a die-ca.st moving toy of a fire 
truck featuretl in the video; 
suggested list for this toy pack 
Ls $12.95. 



HEALTH FITNESS 



"Building Strength With 
Susan I'owter," A* Vision 
Kntertainment (212-275- 



As with her preWous "Lean, 
Strong & Healthy," Powter is 
again at her no-nonsense best: 
straightfoi-ward, not sappy: 
coaxing, not diched. And her 
workout is characteristically 
well-paced and e-asily 
ailaptable to a variety of fitness 
levels, .so those exercising 
along at home can grow uilh 
> the pnigram. 



DOCUMENTARY 



"Apogee: Life In Motion," 
V.LE.W. Video (212-674- 
Tiii50), 45 minutes, S19.9S. 

Inspired by the big-sci-een 
epics "Baraka" and 
"Koyaanis<iatsi." and hilled as 
"visual music programming," 
this six-yoars-in-tho-making 
video could be considered a 
journey around the world in 45 
minutes. F"ilmmaker Craig 
MeCourr>' traveled from East 
Africa to China. Japan, 
Singapore. Canada, the United 
States, and other diverse 
locales to capture what he saw 
as the untameti beauty of 
nature and man's place in it. 
Set to continuous instrumental 
music inspired from the new 
age, world beat-, and fusitm 
genres. McCourry's 
photography is manipulated in 
various manners, including 
time-lapse, and therefore often 
depicts a world almost 
unrecognizable to viewers. The 
busy streets of Hong Kong are 
minimized into strings of 
beaded light, water is frozen in 
motion, clouds speed 
unnaturally over 
mountaintops. These 
manipulations pepi>er more 
realistic views of a diversity of 
life, which actually prove more 
interesting than their 
.synthetic counterjiarts. 



•The Life And Times Of 
Jesus: The First Christmas," 
Capital Citiei^ABC Video, dO 
minutes, $19.98. 

First of three-part 
documentary on the life of 
Jesus is rife with ctjnvcntional 
and not -so-conventional 
wisdom delivered by scholars, 
theologians, and historians. 
Nan-ated by Annand Ai*sante 
with gospel readings by Betty 
Buckley, the U.S. News 
Production progi*am attempts 
to piece together the birth and 
early life of the child born in 
Nazareth who would change 
the course of religion and 
hislorj'. The varjing 
perspectives (viewers likely 
will come away believing the 
truth is an amalgam of them 
alb are given a \isual context 
via nuKiem-day and historic 
photographs, icons, paintings, 
and .scriptures. Second 
episode, "Who Was Jesus?" 
and final chapter, "The Last 
Days Of Jesus," mull the 
mutui*e life and death of Jesus. 
All three videos are available 
package<i together in a 
handsiime box for $49.98 list, 
and will be especially 
attractive ai'ound Easter. 



SPORTS 



••NBA Jam Session." CBS 
Fox Video, 40 minutes, 
$14.98. 



5? 




With March Madness moving 
full-speed ahead, videos ha\ing 
anything to do with basketball 
are likely to catch eyes at 
retail; those with nonstop stjir 
power, such as "NBA Jam 
Session," are suit winnei-s. It's 
the pros, not the college 
players, whti are in the 
spotlight in this pastiche of 
glory days set to R& B- and 
hip-hop-intensive tunes from a 
team of MCA recording 
artists, including Bell Biv 
Dovoo, Patti LaBelle, Heavy 
D, and others. Players in the 
spotlight include Charles 
Barkley, Clyde Drexler. Larr,' 
John.sf)n. Shawn Kemp, and 
Shaquille O'Neal, and the 
action includes lots of up-to- 
the-minute footage from last 
year's three-jwat seaw»n of the 
Chicago Bulls. CBS Fox's full- 
court promotional push, with 
Acclaim Entertainment's NBA 
Jam video game and MCA 
album of "Jam Session" artists, 
increases visibility. 



EDUCATIONAL 



"Flags Of The Nations," 
Lanny L«e Productions, 60 
minutes. $29.95. 

A quick glance at the Ilags of 
many of the world's nations 
reveals a patchwork of colors 
and sjinhols that may seem 
somewhat haphazard. This 
educational program does a 
commendable job of perking 
up a subject that lends iLself to 
dry, monotone discussion. As 
well as revealing the hb^tory 
and sj-mboUsm of each flag, the 
narrator offei-s \ie\vers a taste 
of the heritage and sometimes 
the modern-day culture of 
many countries. Photos and 
drawings illustrate the text. 




Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Appleteld, 2238-B Cathedral Ave.. 
NW. Washington. D C. 20008, 



V'iewers in search of 
information about a particular 
countiT or flag will appreciate 
the handy accompan\ing 
director>' that lists each nation 
and the time into the program 
during which it appears. 
Potential audience for tape is 
on the naiTow side, but 
placement in the educational. 
documenlar>', or even travel 
sections could spur interest. 



THEATRICAL 



"The Golden Age Of Science 
Fiction Thrillers." MC.V 
Universal Home Video, 
lengths varj-, $14.98 each. 

"Men Were Her Prey For 
Eternal Youth!" "Fiery Mete^ir 
Freezes Humans To Stonel" 
"The Fang Of The Snake 
(JtKldess Will Pierce Your 
FleshI" No, these catch 
phi-ases aren't culled from that 
popular line of kitschy greeting 
caixis. They're headlines from 
the cmers of MCA^'Uni^'ersal's 
new "Uoiden Age Of Science 
Fiction Thrillers," a collection 
of seven campy monster mo\ ies 
from the TjOs presented in all of 
their black-and-white splendor. 
Cult favorites such as "Cull Of 
The Cobra," "The Leech 
Woman," "It Came From 
Outer Space," "The Land Of 
Unknown," and others fondly 
recall a time gone by, when 
monsters were eerily humonms 
and the humans they stalked 
wen? certainly kinder and 
gentler. (Trv" finding a modem- 
day horror fiick where the 
protagonist manage.'? to 
w himper only "holy cow!" when 
he discovers that his girlfiicnd 
has been mutated by a swamp 
creature.) Saturday matinee 
staples Peter Cushing, Kichard 
CarL-^on, Grant W'illiams, and 
W^illiam Re.vnolds would have it 
no other way, 
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♦ * NO. 1 ♦ * 

OUR FIRST VIDEO 4^ Mary Kate <, 

7<«.n(«p.«s»BMr."«I? 30039 3 Alhify OlMKl 


Sf 


\ztt 


2 
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LIVE AT THE ACROPOLIS 

PrwitD rriuuc BMG h.^.' V<Iw> S2 1 63 


Ylnni 


IF 


U-H 


3 


2 


47 


COMEDY VIDEO CLASSICS 

CuttlVNteo 17 7703 


Ray Stevans 


LF 


16.98 


4 


3 


16 


UVE SHIT: BINGE It PURGC 

EW«tr» Er(eftJ."n.i.nt 5194 


MataHca 


Lf 


nst 


S 


4 


16 


DANGEROUS: THE SHORT FILMS 

EpKMutKVKtoo 19V491M 


MktiaelJacttson 


If 


ISM 


6 


5 


15 


MARIAH CAREY 

CflhjmbiaMuiic VklM 19V49179 


Manah Carey 


U 


19.SB 


7 


6 


20 


LIVIN'. LOVIN'. 1 ROCKIN' THAT JUKEBOX • 

Antu RKonte UK- « Wwt r«>m, VidM ] 5 72 5.3 


Alan -fackson 


Lf 


It* 


8 


7 


22 


GNEATESTHnS* 

MCA MMIewn 10932 


Rafaa McEntlra 


If 


IMS 


9 


8 


91 


THIS IS GARTH BROOKS AP 

L4Mr7y Horn, Vklm 40036 


Garth Brooks 


LF 


}tM 


10 


10 


6 


ALAPALOOZA: THE VIDEOS 

Scnm en>^ VkIw BVG Horn, VkMo 754973 


"Weird Ar Yankovic 


Sf 


»M 


11 


9 


57 


1 sua BEUEVE IN YOU A 

MCAMuKVidMl0679 


VinceGill 


SF 


IM 


12 


12 


7 


KEEP THE FAITHTHE VIDEOS 

F>otvGrMn Vktoo 4400B77873 


Bonjovi 


U 


lUS 


13 


11 


17 


VULGAR VIDEO 

A'VisHyi tnt#r^ai(vn*oi 50345-3 


Pantera 


Lf 


lUI 


14 


13 


22 


NAOMI li WVNONNA THE FAREWEU TOUR • 

MP1 Hoorw VidM MP63S0 


TheJo*» 


Lf 


IMI 


15 


16 


71 


BEYOND THE MIND'S EYE if 

miwoM llli^i 1 Inc. BMG VdM 7233380018-3 


Jan Hammer 


LF 


19.91 


16 


14 


23 


nSUAUZE* 

PvhGnm VldM 4400665073 


Del Lepperd 


LF 


19JS 


17 


15 


80 


REBA IN CONCERT • 

MC4MukVi(1m 10360 


Reba McEntlra 


IF 


U.» 


U 


20 


54 


DCLKATE SOUND OF THUNDER A< 

Co*jmlM f^i<c 24V-490 1 9 


PinliFkiyd 


C 


2499 


19 


23 


21 


THE VIDEO COLLECTION 

P0tyGr«m Vidra 4400877893 


Billy Ray Cyrus 


SF 


1U6 


20 


19 


17 


GREATEST VIDEO HITS: VOL 2 

Curt) VKJw) nnui 


Sawyar Brown 


If 


1195 


21 


28 


22 


ALMOST GOODBYE 

MCA Mui« Vkko 1 0650 


MarkChesnutt 


SF 


9« 


22 


RE-ENTRY 


LIVE AT RED ROCKS 

PolyCr*™ f> .'-^ t,«i Em PoJvCrwn 440086761 3 


The Moody Bkjes 


Lf 


19.9S 


Co 


17 


20 


CALL OF THE WILD 

BMGVidK>663n 3 


Aaron Tippin 


Sf 


999 


24 


22 


27 


LIFE PROMISE PRIDE LOVE 

Epic Muuc VkIm I 9V491 72 


Sade 


If 


1199 


Cj 


25 


112 


GARTH BROOKS A' 

CWMM ViMO 40023 


Garth BrtMks 


If 


IA9S 




24 


59 


FOR MY BROKEN HEART A? 

MCA MiMK VidM in^?R 


RetM McEnnre 


SF 


9-99 


27 


RC^fTRV 


SHADES OF GREY 

CAimtaihAiMcV^te 19V49184 


BllyJoal 


Lf 


I9.9S 


28 


18 


50 


THE PREMIERE COLLECTtON ENCORE • 

PolyGnim VKteo 4400661 533 


Andrew Uoyd WeMar 


If 


19199 


29 


31 


67 


THIS IS MICHAEL BOLTON A 

CoAjmMK^WC . i)-^ 19V-49159 


Michael Bolton 


If 


19J9 


30 


NEW^ 


RHYTHM. COUNTRY A BLUES 

MC* Mu»«: VKl«J lOmt 


Vertou* Artists 


LF 


19.99 


31 


33 


26 


THE HITS COLUCTION • 

Wsmer RifjrlM V.Ot« 3-38371 


Prince 


LF 


19J8 


32 


35 


89 


LIVE A< 

Po(yGf,mVid«4400S5q55 3 


Billy Ray Cyrus 


If 


19.99 


33 


26 


33 


KONFIDENTIAL • 

MyGramVldM 4400876033 


Kiss 


Lf 


1>» 


34 


27 


4 


A TOUCH OF MUSIC IN THE NIGHT 

A'VIMn E ..l«.n«>n.n«.it 50660 


Michael Crawford 


Lf 


19199 


35 


Rt-CKTRY 


UNPLUGGED A 

Wanwr RnlriM VmIM 3-3831 1 


Eric Clapton 


If 


liM 


36 


37 


19 


ROAOKILL 

A*VniDn Eni,ri«nnwit S0436 


Skid Row 


Lf 


1198 


37 


21 


21 


TEN SUMMONER'S TALES • 

PotyGfWF Vltfw 440089567 J 




If 


19.99 


38 


30 


18 


CONWAY TYKITTY « 1 HITS 

S4l«lw Ent. IlK- 2467 


Conway Twttty 


Lf 


9.95 


39 


4« 


39 


UVE i LOUD • 

EiK Muuc Vtdn 29V-49 1 5 1 


0z2y0st)oume 


Lf 


2999 


40 


NEW^ 


PADOY NORMAN'S IRISH PARTY 
Pwid4V<dM223 


Venous Artists 


Lf 


14.99 



O RIAA gold cert, tor uies ol 25,000 units tor vmIm sw)«Im; • R1AA goM cert, tor sMm of 50.000 umtt (or SF or 
LF vidcot: :! RIAA platinum c«rt. for Mk* of 50.000 uniti for vklwo ttn|tM; A RIAA pIMinum o«n. for Mtn of 
1 00.000 units tor SF Or LF videos; 0 RIAA goM cert, tor 25.000 units for 5F or LF vMeos certtfM prtor to April 1 , 
1991;* RIAA pUtgnum c«rt. lor 50.000 units tor SF or LF vtdeos certtfled poor ta April 1 . 1 99 1 - LF kmi-form. 
SF Short-form. VS Video tingle, t- 1 994. BUIboard/BPI Conimunicatiera. 
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SHELF TALK 

iCiiiifiiiiifd fratu /hi(/c 7^) 

Previously, Rucna Vista only ac- 
cppt«I rlama^ed tapes due to a manu- 
factiu'ei's defect and lunited the penod 
of covoraKf tn days. 

Stores will send retums to their dis- 
tributors, who will process the claims 
and send out replat-ement*;. 

OuDKRINC. BY COMPt JTEU: Con- 
sumei-s can have a video store in their 
computer as the result of a joint agi"ee- 
ment between direct-mail company 
Video Learning Library, based in 
Scottsdale. Ajnz., and Millennium On- 
line in Clearwater. Fla. 

More than 10.000 special-interest ti- 
tles are listed on the service, called the 
"Online Video Store." Customers can 
browse through the selections via a 
mwlem and place an order to buy or 
rent any title. 

Among the title categories are docu- 
mentaries, exercise, music, sports, 
travel, cooking, and more specialized 
interests such 3^ fishing, aviation, petii, 
cooking, and languages. A search appli- 
cation Ls includefl to speetl the selection 
process. 

Subscnbei's who oixler the "Online 
Video Store" receive a free program 
diskette and three hours of online time. 
The Video Learning Librai-j's quar- 
terly newsletter, "Screening Koom," 
also is jiart of the package. 



Re 



lENTAL REBATES AND MORE: 
HBO Home Video is so sure consumers 
will love 'The Last Outlaw" that it will 
refund the rental price if they don't. 

The "(Ireat Time Guai-antee" gives 
up to $2 back to consumers who say 
they weren't satisfied viewers. HBO 
Home Video employed a sunilar rental 
rebate prognim for selected titles two 
years ago. 

Also includerl are upcoming titles 
"State Of Emergency," "Against The 
Wall." and "White Mile," says market- 
ing director Janet Rolle. 

"Last Outlaw" boxes will be stick- 
ered to alert consumei-s to the guai-an- 
tee. The title arri\'cs in stores April 27. 

Consumers requesting a refund 
must return the sales ivceipt to HBO 
Home Video, which will honoi- the offer 
until one year after the street date. 

Dealere and distributors aren't be- 
ing ignore<). Stoit's purchasing a four- 
unit prepack of Touchstone Home 
Video's "Into Tlie West" will receive a 
fi-ee "The Lion King" wall clock. 'The 
Lion King," Disney's next animated 
featm-e. reaches theaters this summer. 

Meanwhile, distributor rei)s selling 
Vidmai'k Enteilainmenfs "Return To 
Two Moon rlunction" can get money for 
Victoria's Secret purchases at dilTerent 
sales levels. Ci-edits b^n to accumu- 
late at the 25-unit mark and reach 
S2.oO a cassette with the 101st oixier. 



MILES AHEAD OF IIS IIME 



MILES AHEAD: THE MUSIC OF MILES DAVIS 



Miles Davis, an American original, 
captivated fans for five decades and 
truly defines Jazz. 

Tfiis extraordinary documentary, produced 
especially for PBS and authorized by the 
artist himself, features Miles playing 
"Footprints", "Blues For Pablo", "So What" 
and more. See archival film footage from 
1959 through Miles' last band. Don't miss 
interviews with Bill Cosby, George Benson, 
Dizzy Gillespie and others. Experience 
the private Miles as he speaks candidly 
on camera. 

The 60 minute film is the seventh release 
in the acclaimed Masters of American 
Music Series. 

■ Perfect for fans and collectors 

■ Closed captioned 

Street Date: June 14, 1994 
Order Date: May 20, 1994 

80069-3 ( VHS ) $29.98 80069-6 ( LASER ) $39.98 



I 



Ml! P9 AMFfln 

THE MUSIC OF MILES DAVIS 

■ ///■■\/ ,/o< /t/ni/i/4trt/ I'/' 




A stunning Showcase Of America's Greatest Jazz And Blues Artists. The Perfect Series For Fans And Music Lovers. 



























m ACCORQK 10 




















IlirSiiin 

















Each program boasts exquisite 
packaging with liner notes and 
bonus photographs. Ideal for 
collecting and year 'round 
gift-giving! 

SUGGESTED LIST PRICE 
VHS S^gii each LASER SJJi each 



T2333-aeOST-« (Laser) 



7^33 MNU-J (VHS) 
72333'm66-6(Laserl 



72333« 
72333-B 



4-3! VHS I 
4-6ILsserl 



72333-«aSS-3 (VHS) 
77333-MH6M (Lascd 



72333-U0n-3IVHSI 
72333aoa>7-filLaserl 



77333-«l»a»-3(VHSI 

7233J«IBBW(ljse'l 



Reach For The 
STARS! 
MOVING? 
RELOCATING? 

ARE YOU INTERESTED IN 
RESIDENTIAL. COMMERCIAL 
OR STUDIO PROPERTIES? BE 
SURE TO READ THE ADS IN 

THE REAL ESTATE TO THE- 
STARS CLASSIFIED SECTION 
EVERY WEEK IN BILLBOARD, 



X' t99i BMG Video AJI Rights R«,ervitil ISJO BroadMav. New Vork. NY 10036 BMG Video is a Division o( BUG Music. 



DEO a Banelsmann Music Group Coinpanv The BMG logo is a tegistered tradamadi of BMG 
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Eric Clapton Live 
From Lincoln Center 



The T.J. Marten 
Foundation 
for Leukemia, 
Cancer and AIDS 
Research 1994 
Humanitarian Awar 
Reception and 
Concert 
in honor of 
Tom Preston 



Monday, 
May 2, 1994 
Avery Fisher Hall 
Lincoln Center 
New York City 




PTON 
LIVE 



FROM LINCOLN CENTER 



R THE T.J. MARTELL FOUNDATION 




information 



212 245 1818 





We take the pressure out of pressing CDs 



U.S. optical Disc Inc. 



Indies 



c 



hange and slabiUty coexisted in the independau sector of the 
music business over (he last year. In distribution, comjyanies like Alliance 
Entertainment set their sights on establishing a nation-wide presence, while 
re^onals M.S. in Chicago and Selecl-0-Hits in Memphis huiukd together la 
form a national web. On the label side, indie rap labels once again spawned 
a rajt of hits, while the indie rock imprints remained the breeding grounds 
jor major-label signings. 

Billboard's 1994 Independents Spotlight contains a cross-section of jca- 
tm cs that reflect both the constant jlicv that is a liallmarli of the indie busi- 
ness, and the indies' ongoing pioneering spirit, ivhidi has consislcni/v nur- 
tured the sujxrstar acts of the future. Part of our mission in (his issue has 
been to look Ixyond the indies' traditional strongholds in rap and rock, and 
shed some Ught on some of the nether regions of the independent universe. 

Terry Barnes investigates the successes bred by labels that specialize in 
other musical species. Carrie Borji/lo explores the relationship between inde- 
pendent labels and album-alternative radio. 
Chris Monis wiites about the majors' 
incursions into indc/Hiidenl dis(ribu- 
tion. And Geoff Mayficld delineates the 
hows and whys of Billboard's (1993- 
1994) Indie Charts. 

Tliis section also (hrows (he spo(- 
light on 10 indeixndent labels that 
have cut their own grooi e in tarain 
outside the reabn of cotiventiofiai jjop. rot fx* 
and rap. While all these companies hinv issued 
worthy, otriting and commerciaify succcssjul ret onls, 
they rqiresent only a fraction of the indie world — 
a world that haihors many of the most ( reiiiiM'. hard 
Horfeirig and innmuiive pro/essionuls ui i/u: hasiniss. 




HamT; Indigo to Island 




Palomino Anton Ficr 



Behind Tke Majors' Move Into Indie Distribotion: 
It's Aboot Power Aod Pie Slices 



BY 

CHRIS MORRIS 




^■n 1994. independents aren't just 

independent anj-morc. 

Mosi of the Big Six manufacturers — 
evidently inspired by the vital sales and 
impressive artist-development track 
records of independent labels — have 
established their own independent dis- 
tribution arms, or bought into existing 
indie webs. No two organizations are 
exactly alike, hue the inceni of all ol them 
is readily apparent: The majors would 
like their own slice of the lucrative indie 
pie. 

I he newest, and perhaps ihe most 
ambitious, of the major-lloated iiidic dis- 
tributorships is the Alternative Dis- 
tribution Alliance, launched 
njune 1993 b) Warner 
Music Group. ADA han- 
dles product from such 
abcis as Slash, 4AD. Sire, 
Kt prise, Warner Bros., Mute 
.Atlantic, as well as some 
Libt ls not affiliated with the 
W'VA family, like the Rest- 
i less family ol imprints 

..j/T i and, most recently, 

Seattle's Sub Pop. 

Says AD.A managing 
director Clark Staub, 
"The idea was to create 
a full distributorship on 
day one. Iwithl catalog that 
ntnvcycd what .ADA was 
^^ft '^o * ADA also han- 

^^^^L dies some 200 catalog 
^^^^ titles, much of it in the 
^^^M alternative rock realm. 
^^^H previously distributed 
byWEA. 

According to acting 
CnO Adam Somcrs. ADA was 
created to forge a stronger bond 
with mom-and-pop stores; "WE.A had 
no way of having a relationship with 
those accounts except through a one- 
^top . iNowj there's more of a relation- 



ADA employs 20 sales people at offices 
in Los Angeles and New York, with 
regional reps in Northern California. 
Seattle. Minneapolis. Chicago. Atlanta 
and Austin. Texas. 

Staub notes that ADA "did a projection 
based on what we thought we would do, 
based on the likelihood we would not 
have a hit record " In the nine months 
since the company was established, 
Staub says, it has doubled the dollar vol- 
ume in its initial projection: successful 
releases from Golden Palominos (on 
Restless) and such hip acts as Liz Phair 
(Matador), the Spinanes and Mark Lane- 
gan (Sub Pop) haw fueled ADA's liftoff. 

$65 Million in The RED 

Sony Music has taken a difTcreni tack 
in its indie incursion: Two years ago. it 
purchased a 50% interest in Relativit)', a 
long-time power in the distribution of 
inde|X'ndent rock pnxluct. The distribu- 
tion arm is today known as Relativity 
Eniercammcni Distribution. 

RHD president Sal Licata says that the 
company currently handles 3H lines, 
including such high-profile labels as 
Roadrunner. Mammoth, Metal Blade. 
Ruthless (through the Relativity label). 
Continuum and Lpitaph, Licata esti- 
mates that RED will gross $65 million in 
the fiscal year that ends March 3 1 . 

While Rlil) docs di-slribute Sony's Tri- 
Star imprint and handles some Colum- 
bia Special Products releases. Licata 
says. "The whole premise of this was to 
establish RED as an independent distrib- 
ution company to relate to the smaller 
labeLs;- 

RhD does have access to Sony's MIS 
computer system ("That's a tremendous 
asset for us and the labels," Licata .says), 
and Sony facilitates RED s collections. 
Otherwise, the company is a free-slantl- 
ing entity with its owti nine-branch sys- 
tem and a mandate licata defmes as "to 
( ■OiUim«-J i>ri /hJ^c 108 
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Know Your Neighbors: 

in 

III Glance 



ArfaooUe Productioiis, 
Inc. 

Pound«dt 1960 

Annual number of r*l*a*- 

mms 36 (1993). 50 prnjixicd for '94: 
Total CD releases: 12'5. 
Music Sp*claltyi roots music— 
Cajun. Zydeco. blues. Tcjpno. 
Roster indudeji: Lightnin' Hopkins. 
Clifton Chcnicr. Flaco Jimenez. 
Bcausolcil. Mississippi Fred 
McDowell, Mance Lipscomb. Lydia 
Mcndoza. Sonny Boy Williamson. 




DintiLi 

Biggest Splashs Best-selling 
anists are the late Clifton Chenier, 
Michael Doucci and Bcausolcil. 
Doucct's "Hoi Chili Mama" is proba- 
bly his biggest seller. Since its incep- 
tion. Arhoolie has won two Grammys - 
one for Flaco jimcnez and the other 
for tlizabcth Cotten's "Guitar Pickin' 
Lady." For this year's Grammys. 
Arhoolie earned a nomination for Best 
Large Jazz Ensemble Performance for 
the "Johnny Otis & His Orchestra 
Spirit Of The Black rcrricor>' Bands'' 
album. 

Quotes Founder/owner Chris 
Strachwitz. one of America's most pas- 
sionate musical archi\Tsts. attributes 
Arhoolic's success lo the label's exten- 
sive catalog of raw roots music. He is 
quick to point out that conservative 
investment and development, as well 
as an eariy involvement in publishing, 
helped secure the label's growth. 
Strachwitz is currently compiling new 
back catalog CD anthologies that arc 
approximately 78 minutes long (a tip 
of the hai to his favorite listening 
medium). 

"I'm going back to all of my original 
tapes and picking the best released 
and unreleased tracks." he sa>'s, "It's a 
lot of work, but now I'm makmg 
delightful CDs, and I hope the world 
will discover them. 

"I don't have any kids, so these 
releases arc them," Strachwitz laughs. 
"They don't talk back. They jusi sing 
me back wonderful stuff." 



«|ltps(»art^* 



•a* currendy five existing tides 
Speciiifyi World music. 
Ko-iict iiK (((Jcs Tuvan Throat Singei^s. 
Ba-Benjelle P>'gmies. Australian 
Aborigines. Master Musicians Of 
Jajouka, Gun Brothers. 
Biggest Spiashs "Global 




Meditation, " a four-CD set, was 
Billboard's Top World Music Album 
of 1993. 

Quotes Although Ellipsis Arts has 
issued le.ss than a half dozen tides, the 
Roslj n. New York-based label is 
unique in its pursuit of blending edu- 
cation, enlightenment and passion 
into their impressively conceived 
releases. The boxed set "Global 
Meditation" and "Global 
Celebrations'" are intelligently com- 
piled woHd music overviews, while 
"Voices Of Foi;gotten Wodds" is a 
double CD/96-page book set done in 
conjunction with the I'niied Nations, 
rpcoming releases include a flamen- 
co boxcd-set and " Irance." a three- 
volume scries of extended meditative 
pieces fmm around the wodd. 1-abel 
president JefTChamo dcKsn't foa-see 
Ellipsis Arts as strictly a world music 
company. "Our projects so far have 
been world music, but I see us as 
being vcr\ eclectic." remarks Chamo. 
whose company is investigating vari- 
ous media — books, video and CD- 
ROM. "Rcall)'. we arc just indulging 
our sense of what is important and 
good ' 



Label: Higher Octave 
Music. Inc. 
Founded: 
Annual number of ,~ 
releases: 10 titles (total 
ciUalt>g: 7t liiles) 
Music Specialty: New. Age. 




luabels Ellipsis Arts 
Founded: Fall 1992 
Annual number of reieas- 



Oltmar l a hcf t 

adult alternative, wodd music. 
Rosier iiuhiJfn: Oiimar Lieben. Craig 
Chaquico, Shahin Sepehr. Eko. 
Biggest Spiashs BilUxiard Inde- 
pendent New Age L;ibel Of I hc Year 
for the last three years. NARM 
Bcsiselier Award for Independent New 
Age Album. li)91-IQ03. Best-selling 
title: Oltmar Ucbcrt's "Nouvcau 
Flamenco," has sold more than 1 mil- 
lion copies worldwide since its release. 

Coiuimwd on pa^c 105 



Rap And Rock Rule The Charts, 

Rut Must Indies Meet Rottnm lines Ry Going 

To Rther Markets Altogether 



BY 

TCRRYBMNCS 
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foching could be more indepen- 
dent about America's "indies" than the 
music they manufacture. While every 
major label has a major investment in 
rap or alternative rock or both (sec 
accompan>ing story), some 85% of the 
indies have little or no interest in either. 
A glance at NAIRD's latest director>- 
(wherein the organization's 329 mem- 
ber labels describe their product spe- 
cialties) reveals that indies are most 
likely to specialize in jazz ( 1 2% of the 
labels), children's recordings (1 1%). 
folk/ethnic music (12%) or blues (10%). 
Indies are slightly more interested in rap 
(5%) than in all-acoustic or world music 
(4% each) and find religious music (5%) 
nearly as inspiring as aliernaiive rock 
(6%). 

Leaving mainstream music to the 
majors has been crucial to the survival 
of many small labels. Even rock stars 
with their own labels 
and plenty of S-»00- 
an -hour advice — 
from the Beach ftoys 
to the MtHidy Blues. 
Led Zeppelin, Genesis 
and many more — 
have had to cut their 
losses and close their 
doors. As Prince and 
Hammer cleaned out 
their offices in ihc 
past few months, 
many small labels 
find themselves bet- 
ter off than ever. 

Only the artists are 
singing the blues at 
Alligator, where rev- 
enues grew from 
S600.000 to over $4 
million annually 
between 1985 and 
1990. "There's been 
such a boom in blues 
that even a couple of majors are getting 
into the business." says founder/presi- 
dent Bruce Iglauer, "and it's such an 
emotional, rough, anti-plastic type of 
music that 1 have e\'ery confidence that 
they'll also get out, 

"While the majors want to sell music 
like McDonalds sells hamburgers, we'd 
rather be a small chain of gourmet 
restaurants with a line going around the 
block. It's the menu that counts — not 
how many are served." In 23 years, 
Iglauer has amassed a 150-album cata- 
log and numerous Grammy nomina- 
tions, and co-founded NAIRD. A board 
member since the organization's first 
meeting. Iglauer hopes to educate small 
labels whose expertise may be music — 
not business. 

Reservation Rappers 

"Four years ago, when we started the 
label, we didn't even know where to 
send the records." says John Altcnburgh 




A/liguii 




Giatf iazz: John Alicn/mrgfi at ihc plant 




Sound Of Amaiiu's loin Htt 



of his jazz label's beginnings, "We had 
to choose between painting the house 
and buying a mailing list," But the 
future of Altenburgh Records was 
ensured by earnings from John's 60,000- 
square-foot plant, where Krafi ages half 
the Parmesan cheese ii sells in America. 
Today the label's catalog includes 26 
albums, led by its best-seller, Mike 
Metheny's "From Then Till Now." 

"We've turned the corner now," 
Altenburgh smiles, "We're getting paid 
by our distributors!" Indies like 
Altenburgh need more than guts to sur- 
vive; they need a Darwinian instinct for 
knowing when a record is good enough 
to risk a mortgage pa^Tnent, 

"We don't sign just any group of .Amer- 
ican Indians who can chant and play 
drurm." says Sound Of America Records 
owner/founder Tom Bee. "Our business 
Is jast like the black music business, the 
Latin music business 
and the Celtic music 
business: you have 
to find the right song 
and a group with the 
right sound." A New 
Mexico native. Bee 
grew up within walk- 
ing distance of R£;B 
and rockabilly con- 
certs and tribal cere- 
monies. In the early 
'70s he hooked up 
with Motown, where 
he wrote and pro- 
duced lor Smokey 
Robinson, the Jack- 
son five and his own 
group. Xii. which be- 
came the first Native 
American group re- 
leased by a main- 
stream label. But by 
the late '70s Bee still 
hadn't convinced a 
major record company that Native Amer- 
icans had a sound that would sell. 

"I'm from the Leonard Chess school 
of record sales: you fill your trunk with 
records and don't come back until 
they're sold, and that's how I started 
thib company." Bee explains, "Ever>onc 
thought 1 was craz)'. right in the middle 
of the recession, but the bottom line is 
that we have a bottom line." 

Distributing his product through a 
network of trading posts and pow- 
wows. Bee depends on customers to 
buy without hearing. So far. they've 
bought thousands from his 60-album 
catalog. Hour separate labels olTer st)'les 
ranging from traditional (drums and 
vocals alone) lo reservation rappers to 
New Age, Moving toward a mass audi- 
ence, Bee recently reached No. 16 on 
Billboard's New .Age chart with "Human 
Rites" by Spotted Eagle. 
Similarly, Hilton Rosenthal's Rhythm 
Ctmfimicd on page 9H 
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-ACOUSTIC HIGHWAY" 

Craig Chaquico mow ;o50i 
Former lead guitarist tor Jefferson 
Starsliip vflth his smash instrumental 
debut. Top 3 at Billboard and Radio. 
Over 70.000 sold. Watch lor Craig's new 
allium this summer. 



"NOUVEAU FUMENCO 

Ottmar Liebert ihom ;o26i 

Gold in U.S. & Australia 

Platinum in l^ew Zealand 

Over 1 .000.000 units sold worldwide. 

The Best In-slore Play Album Everl 






"THE HIGHER OCTAVE COLLECTION " 

Various Aftisis ihom 70521 
TWO CDs FOR THE PRICE OF ONE! 
Featuring Oltniar Liebert. Craig Chaquico. 
Cusco. Himekami and many more. 
Top 10 Billboard' 



ONE THOUSAND & ONE NIGHTS" 

Shahm & Sepehr (hom 70611 
Debut album by Washington, DC based 
insliurantal duo. Their sound is an exciting 
blend of Spanish. Moorish and Middle Eastern 
influences with elements reminiscent of Roxy 
Music Peter Gabriel and The Police. 



HIGHER OCTAVE MH8IC 




-MANOINGO BEAT " 

The Soto Koto Band ihom roMi 
Third in a series which includes Gumbay 
Dance (7044) and The Soto Koto Band 
(7049). this album features songs by the 
legendary Gambian singer Paps Touray. 



■ ALTER EKO" 

EKO IHOM 7063) 

Tliink of an acoustic Dire Straits, a bit of 
Country and some Ry Cooder-style blues 
guitar in a mix of Celtic. Reggae. South 
American and a bit of Inclinn Music. 




NEW AGE C^/.ooIl:, series hom 7058) 
"OREAMERjFANTASY" William Aura 



NEW AGE CLASSICS SBIIES hom |7062| 
"FOREST/MOUKTAIN" Peter Davison 





Digitally remastered series features Two Albums On One CD 
of classic New Age music available for the first time on CD. 



1 



"BORRASCA" Ottmar Liebert iHom rose) 
1991 Grammy Nominee. #1 Billboard. 
#1 Alternative Radio and over 450,000 
sold woridwide. 



"POETS a ANGELS" Oltniai Liebert {Houroui 
Ten sensational classics are combined witti fwe 
stunning original pieces that are enioyable year 
round. Ovn 300.000 sold. 



nAIrd 
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iirquest to bring 
you the finest music 
from around the 
worhi continues... 

.\RT1STS 

Am.\r.na 



WiLLLVM Aim 

Bruce BfxVar 

Blonker 
Craig Chaquico 
Crystal Wlnd 

Cusco 
Peter D.wison 
MiCR\Ei. Deep 
EKO 



Stephen LongfI'Llow 

FiSKE 

Robin Frederick 

Himekami 
Abdel Kabirr 

OSAMU KlI\JIM.\ 

Bernv,ari) Koch 
Eri-end Kr\user 
Ottmar Liebert 



James McCartv 
Living Mirrors 
Nightung.\le 
The Soto Koto B.\nd 
R\NDY Tico ^ 
Tri Atma 
Timmerma.\s/Wise 
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Indies 



Is You Is Or Is You Ain't An Indie? 



The Charts Explained 



BY GEOFF MAYFIELD 



J^^o. how is ir ihai Dr. Dre. an ariisi from 
Atlantic Group bubsidi;»r\' Interstopc. ends up on 
Billboard's independent label charts? 

The answer to that question crj^iallizcs the crite- 
rion that Billboard uses to define what is. or is not. 
an indie releiisc. and it can be summed up in two 
words: independent Distribution. Ovmership by a 
major record company, or a di.stribuiion and'or pro- 
motion pact with a major label, do^s not necessari- 
ly remove a title from the indie label tamp. 

The sole determination for inclusion on these 
charts is whether the title was sold exclusively by 
independent distnbutors. 

Once upon a time, it was easy to determine indie 
status. Independent ownership. Independent distri- 
bution. End of story. But. in late 1985. when 
Warner Bros, first staked equity in Tommy Boy 
Records, the lines between major and independent 
labels became forever blurred. 

Today, in one fashion or another, five of the six 
major conglomerates have their feci in independent 
waters, either through the establishment or acquisi- 
tion of an indie label or distributor 

Thus, Dr. Ore's "The Chronic" and the Death 
Row, Inteiscope singles from that album are includ- 
ed on these chans. because they were sold by indie 
giant Priority. Dre goods arc picked, packed and 
shipped by WEA, but Priority is the selling agent 



However, fellow Death Row, Inicrscope rapper 
Snoop Dogg) Dogg does not qualify for these charts, 
because his pn^uci is solicited and sold by WHA. 

As shown by the inclusion of Dre and Next 
Plaieau/ffrr rapper Paperboy, the involvement of a 
major's promotion department does not remove a 
release from indie consideration. But, if even one 
configuration of a single or an album is sold by that 
major, it doesn't qualify for these charts. 

Likewise, in ihis Spotlight's label rankings, the 
standings of the independent labels have been 
adjusted to reflect only the performance of titles that 
were sold through indie wholesalers. Thus. Death 
Row s standing reflects the chart points accumulated 
by Drc's ritles. but noi Snoop's. Next Plateau gets 
credit for Paperboy, hut not for PolyGram l^bel 
Group-disiribuied Salt-N-Pepa. 

How The Charts Are Compiled 

The charts in this section encompass a one-year 
span, from last year's f'eb. I 3 issue to this year's Peb. 
12 issue. Along ulth the lists that were featured in 
last year's Independent Libel Spotlight, we have 
added several new ones this year, including distrib- 
uting-label standings for The BilllxT;ird 200 and Top 
R&B Albums. Alst> new this year are indie chans for 
classical, jazz and contemporar>- jazz. 

Contimieti (in pdgi' 88 
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INDEPENDENT DISTRIBUTION 



Nobody Does It Better! 



MEMPHIS 

1981 Fletcher Creek Dr. 

Memphis, TN 38133 

Ph.901-388-1190 

Fax 901 -388-3002 

Tiffany Rubio - Buyer 

Tim Auvenshine ■ Sales Rep 



NASHVILLE 

Lee Ann McCain 
725 McKays Court 
Brentwood. TN 37027 
Ph./Fax 61 5-661 -9586 



ATLANTA 

Ted Williams 
950 Memory Lane 
Lawrenceville, G A 30244 
Ph./Fax 404-925-0463 



MIAMI 

Barry Moskovltz 
9103 Vineyard Lake Dnve 
Plantation. FL 33324 
Ph./Fax 305-452-4507 



TEXAS 

Joe Kulesa 
6403 Tempest 
Ariington.TX 76017 
Ph^Fax 817-467-5363 



New Accounts ConlacI: 
Kathy Gordon 901-388-1190 

New Labels Contact: 

Johnny Phillips 901-388-1 1 90 
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These lists were compiled via the same methcxl- 
ologies used to establish the Year In Music charts 
from Biltboard's annual year-end issue: 

• The charts based on The Billboard 200 and Top 
R&B Albums are compiled from actual SoundScan 
figures for the weeks those titles appeared on those 
chans. 

• For the Hot 100 and Hot R&B Singles lists, 
gross impressions are accumulated in combination 
with accumulated SoundScan unit sales and weekly 
small-market radio playlisi points. 

• Billboard's. Dance Maxi-Singles Sales chart was 
not convened to SoundScan until last summer; Hot 
Rap Singles, Top Jazz Albums. Top Contemporary 
Jazz and Top Classical Albums were not converted 
to SoundScan until December 1993. The rankinji^s 
for these charts, as well as New Age and World 
Music, are based on a point system, determined by 
accumulating weekly points, which are assigned to 
each record for each week on the chan in a complex 
inverse relationship to the chart position. 

Success Stories 

The strength of the independent label sector is 
illustrated by the fact that in four cases, the top 
charting titles on these lists were not just No. 1 
indie releases for the Februar>'-to-February calen- 
dar, but were in fact No. 1 overall with majors' tides 
included. Earning this distinction were Tag Team's 
"Whoomp! {There Ii Is)" on Hot 100 Singles. H- 
Town's "Knockin' Da Boots" on Hot R&B Singles, 
Dr. Dre's "The Chronic" on Top R&B Albums, and 
Ry Coodcr and V.M, Bhaii's "A Meeting By The 
Ri\'er" on World Music Album. 

As one might expect, rap is a big pan of the indie 
menu- Eight of the top 1 0 titles — and 1 9 of the top 



25 — on Top Billboard 200 Indie Albums are rap 
releases. The genre also accounts for all but one of 
the 30 titles on Top Indie R&rB Albums, nine of the 
top 1 0 on Top Indie RfilB Singles and eight of the top 
10 spots on Top Hoi 100 Indie Singles. 

Still, it would be a mistake to assume that the inde- 
pendent sector's impact is confined to rap. H- 
Town's breakthrough success shows that indies can 
be viable in the R&B field, and in world music, indie 
labels account for 20 of the top 30 albums in this 
February- to- February span. Indies also command an 
impressive penetration in the dance and New Age 
categories, 

Walt DLsney proves that mdependcnLs can make 
hay with soundtracks too. With just three titles, all 
soundtracks — including the wildly successful 
"Aladdin" — Disney clocks in as the No. 2 indie on 
The Billboard 200, trailing only Tommy Boy and its 
10 charted album-s, ■ 

Top Billboard 200 Indio 
Albums 

PoE. TITLE—Arlist— Lobvl 

1 THE CHRONIC— Of. Dr«— D«alh Row/lnlertcop« 

2 ALADDIN— Soundtroclc— Wall Disney 

3 I9NAUGHTYIII— Naughty 8v Nature— Tommy Boy 

4 UTHAL INJECTION— 1« Cub«— Priority 

5 fTS ON (DR. DRE I87UM) KILLA— Eozy-E— Ruthlvu 

6 THE PREDATOR— lc» Cub*— Priority 

7 WHOOMP! CTHERE IT IS}— Tag Team— Ufe 

8 FEVER FOR DA FLAVOR— H- Town— Luk« 

9 TILL DEATH DO US PART— G«lo Boyi —Rap- A- Lot 

10 NINE YARDS— Pop«rboy—N«Kt Plolcou/FFRR 

11 THE WORLD IS YOURS— Scarface—Rop-A-Lol 

1 2 MTV PARTY TO GO VOLUME 3— Voriovt Arlista— Tommy 
Roy 

13 DAZZEY DUKS— Duico— TMR 

14 HOUSE OF PAIN— House Of Poin— Tommy Boy 

1 5 MTV PARTY TO GO VOLUME 4— Various Arltits— Tommy 
Boy 

1 6 QUAD CITY KNOCK— 95 South— Wmp 

17 DOWN WITH THE KlNG-Run-D.M.C—^ofilo 
IB SHOCK OF THE HOUR— MC Ron— Rulhless 

19 HOME INVASION— lc«-T-Rhyme Syndicote 

20 BASS: THE FINAL FRONTIER— OJ. Magic Mike— Magic 




Tflg Team has tht year's Top Indie Single. 

21 BANGIN ON WAX— Bteodi & Crips— Da nge rout/ Pump 

22 IN THE NUDE— Luke— Luke 

23 BEAUTY & THE BEAST— Soundtrack— Wall Disney 

24 S1S0HOME4THASICK—Eazy-E— Ruthless 

25 TIM BURTON'S THE NIGHTMARE BEFORE CHRISTMAS— 
Soundtrack— Walt Ditney 

26 THE NEW BREED— MC Breed— Wrop 

27 BUHLOONE MINDSTATE— De La Soul— Tommy Boy 
20 SEX AND REUGION—Voi— Relativity 

29 TIME MACHINE— io* Sotrioni— Relalmty 

30 MEOWY CHRISTMAS— Jingle Cots— Jingle Cots 

31 PRETTY HATE MACHINE— Nine Inch Noils— TVT 

32 APACHEAIN'TSHIT—Apoche— Tommy Boy 

33 TODArS HIT COUNTRY— Various Artists— K-Tel 

34 THIS IS HOW IT SHOULD BE DONE- DJ. Magic Mik»- 
Mogic 

35 THE BODY HATSVNOaOME— OtQitol Undervround- 
Tommy Boy 



36 SUPERMODELOFTHEWORID—SuPaul— Tommy Bey 

37 BACK TO THE HOTEL— N 2 Deep— Profile 

38 MTV: PARTY TO GO, VOL 2— Vorious Artists— Tommy 
Boy 

39 THE MAIL MAN— E-40— Sic Wid H 

40 ILLEGAL BASS— Bon Outlam-Newton 



Top Billboard 200 IndIo 
LaboU 

Pos. LABEL (No. Of Charted Albums) 

1 TOMMY BOY (10) 

2 WALT DISNEY (3) 

3 PRIORITY (2) 

4 DEATH ROW (1] 

5 RinHLESS(3) 

6 RAP-A-L0T(6) 

7 LUKE (3) 

8 LIFE (1) 

9 WRAP (2] 

10 TMR(1) 

1 1 PROFILE (4) 

T12 NEXTPUTEAU(I) 
T12 FFRR(1) 

14 MAGIC (2) 

15 RHYME SYNDICATE |I) 

16 RELATIVITY (3) 
T17 DANGEROUS (1) 
T17 PUMP (I] 

19 TVT (2) 

20 JINGLE CATS {1) 



Top Billboard 200 Indio 
Distributing LaboU 

Pos. DISTRIBimNG LABEL (No. Of Chorted Albums) 

1 PRIORITY (11) 

2 TOMMY BOY [tO) 

3 WALT DISNEY (3) 

4 RELATIVITY (5) 

5 BELiMARK(2) 



Contimu'd on page 90 
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Top Hot 100 
Indie Singles 

Pos. TITLE--Arti»l— Lobe) 

1 WHOOMP! [THERE IT IS)— Tag T*am— Life 

2 NUTHIN' BUT A G THANG— Or. Dr»— 0«alh Row 

3 KNOCKIN' DA BOOTS— H-Town— Luk« 

4 OAZZEY DUKS— Duxm— TMR 

5 DITTY— l>ap«rbor— Next Plol«au/FFRR 

6 WHOOT, THERE IT IS— 95 South— Wrop 

7 HIP HOP HOORAY— Noughly By Nalur»— Tommy Boy 
6 ORE DAY— Dr. Dr«— Deoth Row 

9 COME BABY COME— K7— Tommy Boy 

10 IT WAS A GOOD DAY- Ice Cube— PHority 

11 CHECK YO SELF— ke Cube Featunng Dos EFX— Priority 

12 DOWN WITH THE KING— Run-D.M.C- Profile 

13 LET ME RIDE— Dr. Ore— Death Row 

14 SUPERMODEL (YOU BETTER WORK>— RuPoul- Tommy 
Boy 

15 TOUCH MY LIGHT— Big Mountair>—Quolity 

1 6 REAL MUTHAPHUCKKIN G'S— Eary-E— Ruthless 

17 SIXFEETDEEP— GetoBoys — Rop-A-Lot 

18 I'U BE LOVING YOU- ColloQe— Viper 

1 9 MURDER SHE WROH- Choko Demus & Pliers— Mongo 

20 UCK U UP— H-Town— Luke 



Top Hot 100 
Indie Labels 



Po$. LABEL (No. Of Chorted Singles) 

1 LIFE(1) 

2 DEATH ROW (3) 

3 TOMMY BOY (10} 



4 LUKE (2) 

5 TMR (1 ) 

6 PRIORITY (4) 

7 WRAP (2) 
B FFRR (2) 

9 PROFILE |2] 

10 RUTHLESS (2) 

Top Indie 
R&B Albums 



Pos. TITLE— Artist— label 

1 THE CHRONIC—Dr. Dre— Death Row/lnters<ope 

2 TIU DEATH 00 US PART-Geto Boys — Rap-A-Lol 

3 LETHAL INJECTION— Ice Cube— Priority 

4 THE WORLD IS YOURS— Scarfocc—Rop-A-Lot 

5 19 NAUGHTY III— Naughty By Nature— Tommy Boy 

6 FEVER FOR DA FLAVOR-H- Town— Luke 

7 ITS ON (DR. DRE 187UM) KILLA—Eozy-E— Ruthless 

8 THE PREDATOR— Ice Cube— Priority 

9 BANGIN ON WAX— Bloods & Crips— Dangerous/ Pump 
ID THE NEW BREED~MC Breed- Wrap 

1 1 QUAD CITY KNOCK— 95 South— Wrop 

12 SHOCK OF THE MOUR—MC Ren— Rulhless 

13 NINE YARDS— Poperboy— Next Ploteou/FFRR 

14 DAZZEY DUKS— Duice— TMR 

15 IN THE NUDE— Luke— Luke 

16 GHETTO DOPE— Sth Word Boyz—Rop-A-Lol 

17 THE MAIL MAN— E-40— Sic Wid II 

18 HOME INVASION— Ice- T— Rhyme Syndicate 

19 WHOOMP! (THERE IT IS]— Tog Teom— Ufe 

30 BUHLOONE MIND STATE— De La Soul— Tommy Boy 

21 APACHE AIN'T SHIT— Apoche— Tommy Boy 

22 5150 HOME 4 THA SICK— Eoiy-E-Rwlhless 

23 COMIN' OUT HARD— Eightboll & MJG— Suave 

24 BASS: THE FINAL FRONTIER— DJ. Magic Mike— Mogic 

25 ENTA DA STAGE— Block Moon— Wreck 

26 RUFFTOWN BEHAVIOR— Poison Clon— Luke 

27 HOUSE OF PAtN— House Of Pain— Tommy Boy 

28 TRYIN' TO GET A BUCK— B-Legit The Savage— Sic Wid It 

29 A LESSON TO BE LEARNED— fi.B.L Poss«r— In-A-Minute 

30 GAS CHAMBER— C-BO-^WOl 




H-Tcv,'n: Top Imiic R6*B Sm^lc wimui^ 

Top Indie R&B 
Album Labels 



Poi. LABEL {No. Of Charted Albums) 

1 RAP-A-LOT(n) 

2 PRIORITY (3) 

3 TOMMY BOY (10) 

4 RUTHLESS (4) 

5 DEATH ROW (1) 

6 LUKE (5) 

7 WRAP (2) 

8 PROFILE (5) 

9 SIC WID IT (6) 
10 TMR (1) 

Top Indie R&B Album 
Distributing Labels 



Pos. LABEL (No. Of Charted Albwmt) 

1 PRIORITY (19) 

2 TOMMY BOY (12) 

3 RELATIVITY (5) 



4 LUKE (5) 

5 ICH1BAN(2) 

Top Indie RJttB Sinflles 

Pos. TITLE— Artist- Label 

1 KNOCKIN' DA BOOTS— H- Town— Luke 

2 WHOOMP! (THERE IT IS}— Tog Teom— Ufe 

3 NUTHIN' BUT A G THANG— Dr, Dre— Death 
Ro w/ 1 nt ersco pe 

4 HIP HOP HOORAY— Naughty By Nature— Tommy Boy 

5 WHOOT, THERE IT IS— 9S South— Wrap 

6 DAZZEY DUKS— Duice— TMR 

7 IT WAS A GOOD DAY— Jce Cube— Priority 

B CHECK YO SELF— Ice Cube Featuring Das EFX— Priority 

9 DRE DAY— Dr. Ore— Death Row/lnlerscope 

10 DITTY— Papert>oy— Next Plateau/FFRR 

11 DOWN WITH THE KING— Run-D.M.C.— Profile 
1 2 LICK U UP— H -Town— Luke 

13 FOREPLAY— Roab— Rip-It 

14 SIX FEET DEEP— Gelo Boys —Rop-A-Lot 

15 COME BABY COME— K7— Tommy Boy 

1 6 BREAKADAWN— De La Soul— Tommy Boy 

17 REAL MUTHAPHUCKKIN G'S— Eazy-E— Ruthless 

1 8 MURDER SHE WROTE— Choko Demus 8. Pliers— Mango 

19 LET ME RIDE— Dr. Dre— Oeolh Row/lnlerscope 

20 irS ON — Noughty By Nature — Tommy Boy 



Top Indie R&B 
Singles Labels 



Pos. LABEL (No. Of ChortMt Albums] 

1 LUKE (8) 

2 TOMMY BOY (II) 

3 UFE|1) 

4 PRIORITY (5) 

5 DEATH ROW [3) 

6 WRAP (3) 

7 TMR (1) 

a PROFILE (4) 
9 RAP-A-LOT(4) 
10 RIP-IT (I) 

Continued on page 92 
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TOP ADULT 
ALTERNATIVE 

WORLD MUSIC 

CONTEMPORARY 
NEW AGE 
NEW INSTRUMENTAL 

FUSION 

We are looking for new "high quality" 
labels to promote and distribute in 
Italy. This is your big opportunity! 

If you are loolting for an Italian 

distribution and promotion 

You are looking for NEW SOUNDS. 
Contact us immediately! 
Via Zara 20, 20052 
Monza 
(Milano) - Italy 
Phone (0)39/2004233- 
2000623-2004691- 
Fax (0)39/2001432 
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Top Indie Rap 
Singles 

Po%. TITLE-Artisl-Lobel 

1 WHOOMP! (THERE tT IS)— Tog T«om— Uf* 

2 NUTHIN' BUT A G THANG— Dr. Dre— 
Death Row/lnt«rvcop« 

3 WHOOT, THERE IT IS— 95 Seulh— Wrap 

4 DOWN WITH THE KING— Run-D.M.C.- 
Profile 

5 FLOW JOE— Fat Jov—Violotor 

6 LETME ROLL— Scorfocc— Rop-A-Lol 

7 RCALMUTHAPHUCKKING'S— toiy-E— 
Ruthl«$s 

S IT WAS A GOOD DAY-lc* Cub*— Prionty 
9 SIX FEET DEEP— G«te Boys — Rap-A-Lot 

10 HIP HOP HOORAY— Nowghty By Nature- 
Tommy Boy 

1 1 CHECK YO SELF— lev Cub« F«rturir>g Das 
EFX— Priority 

12 LET ME RIDE— Dr. Dre— D«alh 
Row/lnterscopa 

13 GOTTAGETMINE—MC Breed— Wrop 

14 COME BABY COME— K7— Tommy Boy 

15 REALLY DOE-lce Cube— Priority 

16 CROOKED OFFICER— Geto Boys —Rop-A- 
Lol 

17 COME CLEAN— Jeru The Damajo— Payday 

18 SOUL BY THE POUND— Common Serise— 
Relativity 

19 REIGN OF THE TEC— The Beolnuts— 
Violotor 

20 MURDERSHE WROTE— ChokoDemusA 
Pliers — Mango 



Top Indie Rap 
Labels 

Pos. LABEL |No. Of Chorled Albums] 

1 RAP-A-LOT (41 

2 PRIORITY (4) 

3 WRAP (5] 

4 TOMMY BOY (7( 

5 RUTHLESS 0) 

6 VIOUTOR(3| 

7 LIFE (2) 

8 DEATH ROW (3) 

9 PROFILE (2) 
10 RELATIVITY (3) 




Top Indie 
Dance Singles 

Poi. TITLE— Anitt— Label 

1 WHOOMP! (THERE IT IS>— Tog Teom— life 

2 PUSH THE FEEUNG ON— Nightcrowler^ 
Great Jones 

3 COME CLEAN — Jeru The Damaio — Payday 

4 COME BABY COME— K7— Tommy Boy 

5 WHOOT. THERE IT IS— 95 South- Wrop 

6 I CAN'T GET NO SLEEP— Masters At Work 
Featuring India — Cutting 

7 HOW MANY EMCEE'S (MUST GET 
DISSEDj- Blo<k Moon— Wreck 

8 DAZZEY DUKS— Duice— TMR 

9 GIVE IT UP— The Goodmen— FFRR 

to SHOOT TO KIU~ Mod Lion— Weeded 

11 NUTHIN'BUTAGTHANG— Dr. Dre— 
Dealh Row/I ntencope 

12 DOWN WITH THE KING— Run-D.M.C— 
Profil* 

1 3 WRITTEN ON VA KIHEN- Naughty By 
Nature — Tommy Boy 

14 WHO'S THE MAN?— House Of Pain- 
Tommy Boy 

1 5 KNOCKIN' DA BOOTS— H-Town— Luke 

16 l-IGHT (ALRIGHT)- Doug E. Fresh— Gee 
Street 

1 7 YOLANDA— Reality— Slrictly Rhythm 

18 ITS ON— Naughty By Nature— Tommy 
Boy 

19 SUPERMODEL (YOU Brmn WORKI/HOUSE 
OF LOVE— RuPaul— Tommy Boy 

20 BACK TO MY ROOTS— RuPoul— Tommy 
Bay 



Top indie 
Dance Labels 

Pos. LABEL (No. Oi Charted Albums) 
I TOMMY eOY (14) 



2 LIFE (3) 

3 GREAT JONES (1) 

4 FFRR (4) 

5 PAYDAY 1 1 ) 

6 NERVOUS (3) 

7 WRAP (1 1 

8 PROFILE (3) 

9 CUTTING (I] 
10 WRECK (1} 



Top indie 
Jaxx Albums 



Pos. TITLE— ArtisI— Label 

1 WARM & TENDER— Chariie Wotts— 
Continuum 

2 CHICAGO REVISITED— Ahmod Jomol- 
Tel arc 

3 BLUES AT BRADLEY'S— C ho ries 
F om brow g h — CT I 

4 TO BIRD WITH LOVE— Diny Gillespie— 
Telorc 

5 THE CHARMER— Charies Fombrough— CTI 

6 WITH STRINGS— Scott H a millor>— Concord 

7 GOOD MORNING HEARTACHE— Johnny 
Adams — Rounder 

8 THREE GRACES— Jeff &eol— Triloka 

9 DEDICATED TO DIZ— Slide Hampton & The 
Jazzm ast ers — Tel o re 

10 DOUBLE RAINBOW— Kevin Mohogony- 
Enja 

1 1 FROM BESSIE TO BRAZIL— Susannah 
McC orki c — Conco rd 

12 ENCORE AT THE BLUE NOTE— Oscar 
Petcrvon Trio— Telorc 

U THE ORIGINAL JAZZ MASTERS SERIES VOL- 
UME I— Vorious Artists— DA 

14 LIVE IN BERLIN 1991 VOL. 1— Lounge 
Li lo rds— I n lu itio n 

15 DEPARTURE— Bob MiRfzer Big Band— OMT 



Top Indie Jan 
Labels 

Pos. LABEL (No. Of Chorted Albums) 

1 nLARC(4) 

2 CONTINUUM (1) 

3 CTI (2) 

4 CONCORD (3) 

5 ROUNDER (1) 

Continued on pagfi 94 



Thousands Of ADATs Ha¥e 
Helped Sell Millions Of Albums 



Independent labels are stronger than ever in 1994. Important music is being 
recorded by a new breed of artists who thrive on tlie innovation that evolving 
technology provides. Alesis has played a major part in the progression of the 
independent artist and label. With the advent of cost-effective audio 
processing, Alesis equipment became the logical choice for home recording 
enthusiasts. Then, less than two years ago, we introduced the revolutionary 
ADAT 8 Track Professional Digital Audio Recorder. 
^1 For under S4.000 you could now create master-quality 

mm 5B^r ""ecordings that would stand up against any project. 
Kl ^1 Kl ^ regardless of budget. 

WeVe now sold over 2.'>.(XX) ADATs and the success stories keep rolling in. 
Alesis doesn't offer endorsements, so you won't see glitzy ads showcasing 
well-known ADAT owners, although many have already recorded successful 
projects with these machines. What we do, however, is offer encouragement, 
technical support and some kind words in our company publication (First 
Reflection). We will continue to provide quality products at affordable prices to 
every level of musician, producer, engineer and record label. 

^ Ak^ and ADAT air rtwidrm) Iradniwrk^ o( Alr^ t .inwn*ion. 



STUDIO ELECTRONICS 



Alesis and independent labels share a common goal. We both believe in 
nurturing the artistic development of people with creative vision. Perhaps you 
have already finished projects with our equipment. We invite you to call Marc 
Nathan direcdy at 310-!i.')M53() and let him know how Alesis has changed the 
way that you record music. 

S«|tKw*fd Iw" Pri"- "I <hr AI»Al i* S:i.SHS IXI Srr your A»ilhoriz«) Alr*i» UnilcT lor Ihdr nirroit piKV 
Ovrr25«,(ll« of hW HrlWliiw »n- distribulrd to .wr cuHjomrT bii^ tn "HI m Ai«lnwi«tl Aktn DcaWs Km IWlnriinn 
w aliK, Innsblrd mlii irilwr tinipu»n> and di^nlMtt^l In' Alr^S I)i«inbi,1(ir> in Irrntnn,^ •ulufh- Nnnh Anvrka All in aJl. a bw drat' 
Mm- Nalhan i» a iaattn nvard buMneM woaM-l «)m did iMuiikJUini and AAK lur a nunib,^ ot nuvir ami indi,' labHv One ,d 
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THE ALBUM 



Back at ^our Ass for the Nin&4 



Available on LP Vinyl. CD and Cassette XR-207 




FEATURING THE SINGLE 

Yeah, Yeah 

Available on 12" Vinyl. Maxi Cassette GR476 and Cassingle CR 170 




I tiPiicii nucil 

© 1993 Luke Records, Inc. 8400 N.W. 2nd Avenue Liberty City. Rorida 33138 Phone (3051 7571969 Available through ■ INDI Malverne. Big State Distributing and CRDI aterial 




MAY 1994: CLASSIC RE-ISSSUES 

MORBID ANOEL ALTARS OF MADNESS «o,-,„ 

CODFLESH STREETCLEANER»o 

NAPALM DEATH HARMONY CORRUPTIONi~o,».., 
ENTOMBED LEFT HAND PATH ,-<.,»,« 

295 LAFAYETTE ST. »915 NEW YORK, NY 1001J 
RETAIL: PAN MITCHELL (21J) DIE-9090 

K MiMsm oi N.AJ.R.D. 



594 Broadway 
NYC NY 10012 

(212)219-9286 



/X .The Wheel Collection 
\>\ Volume 1 

A nO'Compromise" dance CD. 



THE VERY BEST OF RUBY It THE 

\m . ROMANTICS 





Featuring "Our Day Will Come", "Hey 
There Lonely Boy", "Young Wings Can 
Fly (Higher Than You Know)", "When 
You're Young And In Love", and all their 
other KAPP Hits, completely remixed and 
remastered in stereo forthis collection... 
First time ever on CD! 

CONTACT YOUR LOCAL DISTRIBUTOR: 
East: Twin Brook Dislribulors' New York City. NY 212-947-0440 
Golliam Distributing Corp. • Ardmore, PA 800-446-8426 
American Record Sales. Inc. •Westville, NJ 609-848-1900 
South: Rock Bottom DIstrlliulors • Norcross. GA 404-448-8439 
Midwest: Action Music • Cleveland, OH 216-243-0300 
West: City Hall Records 'San Rafael. CA 415-457-9080 

FOR FURTHER INFORMATION CONTACT DOUGLAS BURSKY 
ATTARGET RECORDS CO.. MELVILLE, NY • 516-385-2366 



Paulstarr 



Music Distribution 



DISTRIBUTING 

Sales 
Marketing 
Promotion 
Mercliandising 




Minneapolis • Corporate Office • 3170 Ranchview Lane • Plymouth, MN • 55447* 
Tel 612-559-8276 • Fax 612-559-8353 
Chicago • Regional Office • 1 1 54 Windsor Drive • Wheaton, IL • 60187* 
Tel 708-690-1521 • Fax 708-690-1521 



For independents 



Providing 



complete midwest 



representation with an 



experienced staff and 



a comprehensive 



psrspecttve of the music 



Industry 
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Top Indie 

Contemporary Jaxx 
Albums 

Pes. TITU— Artist— Lobe! 

1 THE JAZZMASTER$-The Joumoslcn 
Featuring Paul Hordcoslle — JVC 

2 THE QUIET REVOLUTION— Ron ny Jordon— 
4th & B'Woy 

3 THE SUN DON'T LIE-Mareus Mlkr— PRA 

4 A MAN AND A WOMAN, SAX AT THE 
MOVIES— Jazz At The Movies Bon<^ 
Discovery 

5 KEEPIN' THE FAITH-Steve LoufY- Denon 

6 DEEP SOUL— Ronnie Lows— Par 

7 PROMENADE-Peler White— Sin-Drome 

8 FOREVER, ALWAYS—Wilton Feider— Par 

9 BODY HEAT, JAZZ AT THE MOVIES— Jon 
At The Movies Bond— Discovery 

10 ON A ROLL— Fatlburger— Sin-Drome 
n SIMPLE UFE -Kevyn Lettau— JVC 

12 YIN-YANG— Steps Aheod— NYC 

13 SPRING BREAK-Kiloueo— Brainchild 

14 CHERRYBLOSSOM—KeikoMatsui— While 
Cot 

1 5 PLAY— Speciol EFX— JVC 



Top Indie 
Contemporary Jc 
Labels 

Pos- LABEL (No. Of Chorted Albums) 

1 JVC (5) 

2 DISCOVERY (2| 

3 PAR (2) 

4 SIN-DROME (2) 

5 ATHABnATAYd) 



Top indie 
Classical Albums 

Pos. TITLE— Artist— Label 

1 TOUS LES MATINS DU MONDE— Jordi 
Sovall — Valais 

2 AN ENGUSH LAD YMASS— Anonymous 4— 
Hormonio Mur>di (Fronce) 

3 HOVHANESS: MOUNT ST. HELENS— SeaHle 
Symphony (Schwon) — Oetos 

4 PRIMA DONNA— Lesley Garrett— Silvo 

5 ON YOOLtS NIGHT— Anonymous 4— 
Hormonio Mur>di 

6 DAVID DIAMOND: VOL. Ill— Seattle 
Symphony (Schworz) — Delos 

7 MAHLER PLAYS MAHLER— The W«h*- 
Mignon Piano Rolls— I.M.P. 

B FINZI: AN ENGLISH SUITE— English String 

Orchestra (Boughlon) — Nimbus 
9 EIN STRAUSSFEST II— Cincirtnali Pops 

(Kunzel) — Tetorc 
10 SWITCHED-ON 6ACH 2000— Wertdy 

Cor! OS — Tel a rc 



Top Indie 
Classical Labels 

Pos. LABEL (No. Of Charted Albums) 

1 VALOiS (1) 

2 HARMONIAMUNDI (FRANCE) 0) 

3 DELOS (2) 

4 5ILVA AMERICA (1) 

5 HARMONIAMUNDI (1) 
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Your new rel 
be on press. Tomorrow. 
You need special pack- 
aging. Or handling. You 
want one personal cus- 
tomer service rep to 
monitor your entire job. 
Whatever your needs, 
call Nimbus. For high- 
speed glass mastering, 
extended-play compact 
discs, alternative pack- 
aging and flexible sched- 
uling. Call us any time in 
the USA and UK. We're 
ready to take your order. 

j maniifacltirinff iiiv. 



M.!r.ib.'fof 

East Coast Sales (800) 451-8725 West Coast Sales (800) 625-3723 MJDklni^ 
Special thanks to Sin-Drome Records l^yXllXlj^ 



Top Indie New 
Age Albums 

Po*. TITLE— Artist— label 

1 ACOUSTIC HIGHWAY— Croig Choquico— 
Higher Octave 

2 MRS. CROWE S BLUE WALTZ- Adrion 
Legg -Relalivily 

3 CURTAIN CALL— Danny Wright- Moulin 
DOr 

4 NOUVEAU FLAMENCO— Ottmor Liebert— 
Higher Odova 

5 ROMANCE— Chip Davis— Ameri con 
Grarnaphonc 

A HOW THE WEST WAS LOST— Pe*er Koler 
With R. Coflos Nakoi— Silver Waw 

7 MONTEREY NIGHTS-John T*»tv- GTS 

8 IMPRESSIONS— Chip Davis— Atnericon 
Gramophone 

9 SOMA— Sieve Rooch & Robert Rich— Hearts 
Of Space 

10 HEART ZONES— Doc Lew Childre— 
Ptanelary Productions 

1 1 CUSCO 2000— Cusco— Higher Octave 

12 THROUGH THE RAINDROPS— Robert 
Bonfiglto — High Hormony 

U BLUE NIGHT— Blue Knights— Innovative 

Communication 
14 THE ELEVENTH HOUR— Mors Lasar—Reol 

1 5 SPANISH ANGEL— Poul Winter Consort- 
Living Music 

16 WINE. WOMEN & WALTZ— Adrian Legg— 
Relativity 

17 FOREST RAIN— Dean Evenson— Soundings 
Of The Plonel 

18 ETCHED IN STONE-Fowler And BraiTco— 
Silver Wave 

19 2002— Cusco— Higher Octove 

20 JOURNEY TO ZIPANGU— Himekami— 
Higher Octave 



Top Indie New 
Age Labels 

Pos. LABEL (No. Of Charted Albums) 

1 HIGHER OCTAVE |9| 

2 RELATIVITY [3| 

3 MOUUN D OR (1| 

4 AMERICAN GRAMAPHONE (2) 

5 SILVER WAVE (3) 

6 GTS (21 

7 HEARTS OF SPACE (2) 
S REAL MUSIC (3) 

9 PLANETARY PRODUCTIONS (1) 
10 SOUNDINGS OF THE PLANET (2) 



( I 



96 



BILLBOARD SPOTLIGHT 



BJLLBOAFID MARCH 26, 1994 



YOUR PARTNER IN ITALY, FRANCE & BE.NEIUX 



PRODUCER /PUBLISHER 
WHOLESALERS 

IMPORT ■ EXPORT 



PIN ASi^""" 

RECORDS TOP SECRET RECORDS 



DIG IT 

ly INTERNATIONAL 
INTERNATIONAL S.R.U. ''"'^^^r rMriMr """^ 

20138 MILANO (ITALY) ROUBAIX (FRANCE) 

Ph. 39 - 2 - 5801 1771 Ph. 33 - 20733860 

Fax 39 - 2 - 5801 1 767 FAX 33 - 20738984 




Coi ■ 



hudies 



nun 
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Top Indie World 
Music Albums 

Pos. TITLE— Artist— Lobel 

1 A MEETING BY THE RIVER— RYCood«r/V.M. 
&Kaft— Walarlily Acoustics 

2 THE SOURCE— Ali Farko Tour»— Honnibol 

3 GLOBAL MEDITATION— Various Artists- 
Ellipsis Arts 

4 GLOBAL CELEBRATIONS— Vorious Artists- 
Ellipsis Arts 

5 LAM TORO— Baaba Mocl— Mango 

6 WEAVING MY ANCESTORS' VOICES— 
Sh«ilo Chondra— RmI WoHd 

7 KALFOU DANJERE-Boukman Ekiperyans— 
Mongo 

8 RAPA m— Th« Tahilion Choir— Triloba 

9 MO-DI— Mouth Music'-Rykodisc 

10 KIRYA— Ofro Hazo— Shonochis 

1 1 THE WORLD SHOULD KNOW— Burning 
Spvor — Htortbvot 

12 UNA SOLA CASA-Conjunto Cespedes— 
Gfwn Linn«l 

13 A WORLD OUT OF TIME VOL.2— Henry 
Kaisvr S Dovid LindIvy — Shonochis 

14 VICTIMS— Lucky Dube- Shanachie 

15 WAKE UP— Big Mountain— Ouolity 

16 ZAKIR HUSSAIN AND THE RHYTHM EXPERI- 
ENCE — Zokir HuiMiin— Moment 

17 ISLAND ANGEL— Alton— Green Unnet 

18 MENAGERIE: THE ESSENTIAL COLLEC- 
TION — Buckwheat Zydeco — Mango 

19 SELENIKO—Vort^'no— Green Linnet 

20 GARDEN OF DREAMS— Ali Akbor Khorv- 
Triloka 



Top Indie World 
Music Labels 

Pos. LABEL (No. Of Charted Albums) 

1 EUlPSIS ARTS (2) 

2 AAANGO(6) 

3 LUAKA BOP (2) 

4 HANNIBAL (2) 

5 WATCRULY ACOUSTICS (1) 

6 SHANACHIE (4) 

7 GREEN LINNET (4) 

8 REAL WORLD (3) 

9 TRILOKA {2] 
10 RYKODISC (1) 



ITHEIIURRETS 

Safari label is looking for the window 
where ethnic sounds can touch the 
iiiainsiream. It was Roscnihal who 
uncovered zutu-pop .stars Juluka and 
Johnny Clegg and convinced Paul Simon 
to do more than listen to African 
sounds — to. in fact, visii the continent, 
which resulted in "Graceland." 

"1 refuse lo be pigeonholed." Rosen- 
thal explains of his joint venture with 
Priority Records, which focuses on 
adult-oricnicd music and starts with a 
live Carole King album. "Certainly Car- 
ole fits into our adult parameters. She 
dt<ln't want to be dictated to by a major 
record company and was ver)- happy 
with how we handled the last album. 
After all. being independent, we will still 
be working her record a year from now." 



Creating and marketing frontline and 

product is a brave new world for K-Tel. 
who pioneered TV advertising for music 
in the '60s and '70s. Last year the Min- 
nesota-based label applied those skills 
to an original group, word/jazz story- 
tellers Celestial Navigations (featuring 
Geoffrey Lewis, father of actress Juli- 
ette). Joining the company after the 
group's signing, A&rR/marketing VP 
Owen Husney wasn't convinced that K- 
Tel should even attempt frontline music. 
"But when 1 saw them," he recalls. "I 
was completely mesmerized by their 
visual presentation." 

Hasney tried to drum up interest for a 
T\' special at Showtime and MBO, but 
without luck. "Since nobody really 
knew what to do with the group, I said, 
'Let's buy our way onto Instead of 
blowing money on magazine ads, why 
not take the same money and put it on 
television? Even if you lose money, 
you've still created awareness and visi- 
bilit>' that ultimately transfers to retail."' 
Husney convinced K-Tel president 
Mickey Ellenbein to make a Celestial 
Navigations infomercial. The company 
was prepared to lose money on the pro- 
ject and wus shocked when they didn't. 
Today, Celestial Navigations are one 
step clo-ser to K-Tcl's goal: taking them 
directly to retail, 

Hoi OfTThc BriU 

"We specialize in trends, not fads," 
says Husney. whose job is to spot the 
latter. K-Tel's big "93 successes include 
"Today's Hit Country," which is nearing 
its one-year anniversary on the charts. 
And "The Brill Building Sound — Singers 
.■\nd Songwriters W ho Rocked The '60s." 
brainchild of K-Tcl's Fra director Steve 
Wilson. The latter rolled out last fall 
with a trade campaign, but the con- 
sumer campaign began this year. "We 
don't need it to explode all at once — 
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Where ethnic and uiurii-sdtum mtv 
Mc'iurni (ojjiditka) 

we're not supporting a tour or trying to 
get a good chan number." sa>'s Husney. 
"This set will sell year in and year out, 
so we can take our time and roll out the 
campaign slowly." 
Now traded on the NASDAQ exchange. 



RdsfHiJirti discoveries Johnny Clcgg and Sipiic 



K-Tel is one of the largest indies, and 
one of a tiny minority lo go public. But 
where does a little label like Continuum 
muster the courage for a stock olTering? 
Probably from its president, charismatic 
Continued on pa^c 100 
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RAS Records 

P.O. Box 4251 7 • Washington, D.C. 2001 S 
Fax: (301) 588-7108 ■ Label & One-stop: (301) 588-9641 
Retail: (301) 588-5135 
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INDEPENDENT NATIONAL DISTRIBUTORS, IN' 



* 1 :t-:9 
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CRDI 



255 Parkside Dr. 
San Fernando, CA 91340 

818-361-7979 
SFax: 818-365-7328 



SHIPPING BRANC 

BIG STATE BIG STATE 

lii ATLANTA 




4830 Lakawana 

Suite 121 
Dallas, TX 75247 

214-631-1100 
Fax: 214-630-2866 



MALVERNE 

275 Secaucus Rd. 
Secaucus, NJ 07094 

201-865-4100 
Fax: 201-865-9044 



3065 McCall Dr. 
Suite 4 
Atlanta, GA 30340 
404-454-7886 
III Fax:404-454-7757 

' til n-^f flip | 



SALES, PROMOTION, & MARKETING LOCATIONS 

• ATLANTA • CLEVELAND • LOS ANGELES • NORTHERN CALIFORNIA 

• AUSTIN • DALLAS • MIAMI • PHILADELPHIA 
• BALTIMORE • DETROIT • MINNEAPOLIS 'SECAUCUS 

•CHICAGO -HOUSTON "NEW ENGLAND 'WASHINGTON/ OREGON 




THE ONLY NATIONAL FULL SERVICE SALES, PROMOTION, 
& MARKETING INDEPENDENT DISTRIBUTOR 

Member of 
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The Soar Music Group 
Presents 



Spotted Eagle 

Natural Visions 102 

"'Musk for a "New Age"" 



The natural honest feelings expressed 
in his music have touched 
people everywhere 



O Native American Rap O 

Pow Wow Hip Hop Red House Swing 



Robby Bee & 
The Boyz From 
the Rez 

Wamur 604 

TriSaC^EKperience" 



li^aiiBM Nil 



Distributed & Marketed by Koch International •-^=', 
EXHroit ■ Los Angi'les • Minneapolis • New York N^\1RD 
' The Soar Corporation • (505)26ft^n0 • Fax (505)268-0237 





GLOBAL ARTIST 
DEVELOPMENT 
FOR THE 90'S AND 
BEYOND 



MISFITS IN THE ATTIC ICE CREAM HEADAiX 
OUA-LORDIANS DA SMOOUE ONE 

THE B.U.D. SPUTZ 

INTERNATIONAL DISTRIBUTION INQUIRIES WELCOME 
DISTRIBUTED IN THE U.S.A. EXCLUSIVELY BY:][^DJ 

MEMBER OF NAIRD 

One Dormont Square • Pittsburgh, PA 15216 
(Fax! 412-341-8164 • (Phone) 412-343-5222 



*■ NERVOUS • WRECK ▼ 



0 
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"Don't sleep. We gonna be running shit for da '9A term." 



1501 Broadway. Suite 2900. New York. MY 10036 212-730-7160 (ph) 212-730-7210 (lax) 
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Englishman Tim Brack, who has raised 
nearly $ 1 3 million from private investors. 
Brack h;u. signed Ron Wood and Charlie 
Watts of the Rolling Stones. Roger Dal- 
trey of the Who. and '60s soul star 
Bobby Womaek, How was he able to 
attract these big names? 



W'omuffe: un-warchouscd 

"Our acts know thai we just don't 
throw a record out there, because we 
can't afford to sign a big name and just 
leave him sitting on the shelf," says 
Brack. In l*?^! he convinced Charlie 
Watts to release his jazz album on Con- 
tinuum, Watts was happy enough with 
the results to recommend it to fellow 
Stone Wood, who was frustrated with 
his own solo career. Wood not only 
switched to Continuum, but began a 
joint venture with them and signed 
Bobby Womack as his first artist. 

Watching Wood's pn>grcss were Roger 
Dal trey and his manager, who approached 
Continuum to distribute the soundtrack 
for Daltrey's pay-perAlew special, "Dal- 
ta-y Sings Townshend." in February. 

"I vc been in record companies that 
feel more like warehouses," saj-s Bobby 
Womack. "At Continuum you get the 
feeling that you're the only one that 
really matters. They treat evcr>' album 
like a gem 

.Although all publicly held companies 
operate according to business plans, 
indies often do not. Tvc never had a 
business plan, or even a release sched- 
ule," says Green Linnet founder/ presi- 
dent Wendy Newton, whose 250-aIbum 
Celtic and world-music catalog repre- 
sents 1 7 years in business. "I staned the 
label for personal pleasure." she admits. 
"I was too old 10 be a groupie, and I 
couldn't play an instrument, so this was 
one way I could surround myself with 
the music I love." But Green Linnet's 
success brought new pressures, 

"Nowadaj'S. profit is very important," 
Newton explains. "Nearly 200 people 
depend on us for their livelihoods; 1 
need to be successful for them," She is 
proud thai most of her touring acts (20 
are on the road as of this writing) sup- 
port themselves with music, not day 
jobs. .And all carry enough product in 
their vans to sell at gigs. 

What US common to labels as different 
as Green Linnet. K-Tel and Rhythm 
Safari is not an instinct for new hits, but 
for music that will never have to Ixr cut 
out.' Cultivating music that will sell 
consistently for decades is a talent that 
can turn today's hobby into tomorrow's 
gold mmc- ■ 



Album Alternative: Is Radio's Hot Format 
Still Indie-Friendly, Or Has The Saviour 
Developed An Attitude? 



BY CARRIE BORZIUO 



hile the album altemative lor- 
mar was only recently thought of as a 
haven for all sorts of artists who didn"i fit 
into other radio niches, its increased 
popularity has forced the format to 
Ix'come tighter with its playlists. Some 
independent labels feel they have been 
left in the dust by the radio format they 
helped develop. Others feel that album 
aliemalivc hiLS continued to strike a fair 
halance between exposing independent 
and major-label acts. 

Lulu Cohen, director of media rela- 
tions (which includes promotion) for 
Hicksville. N.Y. -based I'ipeline Records, 
distributed by Caroline, is one indie label 
executive who believes one of its new 
releases didn't get play because the label 
is an independent. 

"We have a release of Andy Partridge 
(cx-XTC) featuring Manin Newell, and I 
looked at the charts and playtisti> and 
thought this would fit right in." says 
Cohen. "I didn't think it would be 
ignored, but that's what happened. Andy 
and Martin are in the same vein as Nick 
Heyward except ttheir music! is catchier. 
It doesn't have that draggy sound...! hate 
to say an>ihing bad, but AAA has an atti- 
tude like I've ne\er experienced before. 




APR's HnneRums 

OK, I'm a small indie, but 1 can get 
through to KROQ and WT)RE. and those 
are two huge alternative stations. It 
shouldn't fie so hard to get through to an 
PD " 

Cohen says she Ls more frustrated with 
the fact that she couldn't get the PD or 
MD on the phone than she is disap- 
pointed that some album alternative out- 
Con tmucd on page W .i 




Trving tojil \n: Pipeline'* " 
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ADA PROUDLY DISTRIDUTES THESE LABELS 

FOR MORE INFORMATION ON LABELS AND TITLES CALL ADA DISTRIBUTION: 

800-239-3232 

LOS ANGELES • NEW YORK • NORTHERN CAL.* AUSTIN • SEATTLE • ATLANTA • CHICAGO • MINNEAPOLIS 



A Clean Look . . . 
A Fresh Sound . . . 




Fealberetone Larry Bright Ivan Smart Kenny Wright 

FEA 3782 FEA 3783 FEA 37B4 WRI 3964 

5003 Uvindale Road Baltimwe, MD 21215 (410)664-1104 

DISTRIBUTED BY 

City Hall • Great Bay • Paulstarr • Select O Hits 
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AVAILABLE SOON... 

CODEINE -n, mti J»c*-lP/CMD sjlISS • «!« r m !5S • SWNT on RE«l ESTUTt -OUn- U>/CS/C» sp246 
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CRUZ 




BELLY TO THE GROUND 

CRZ 035 iLP/CA/CDi 

ON TOUR THIS SPRING 
WITH GREG GINN 



FREE 

lAdvice) 

HOW DO YOU 

MAKE YOUR CLASSIFIED 

AD PAY? 

By running it consistently 
— consecutive weeks — 
for impact!! Rarely does a 
prospective customer reply to 
an ad the very first time it 
appears. Therefore, make sure 
you are in the nght place when 
that customer is ready to buy. 
Remember, the very week 
he or she is ready, your 
advertisement should be in 
POSITION. Stay ALIVE and 
SATISFIED with an ACTIVE 
CLASSIFIED!! 

TOLL FREE 
1-800-223-7524 

■ '. ' 
212-536-5174 ' 
FAX 212-536-5055 



With Blade's Signing, PRO 
IVIal(es Rocl( A Higli Priority 



Hi 



IGH PKIOKITV BLADE: 
Tht' tlt'iil is not etched in stone 
yet. but Priority's independent 
distribution company. Priority 
Records Distribution, is close to 
si^ninj; a pact with Simi Valley, 
Calif.-based metal/hard rock label 
Melul Blade Records. 

A Priority spokesperson con- 
firms that a deal between PRD 
and Metal Blade, which has been 
distributed for the last three 
years by Warner Bros., is pend- 
ing. When the pact is consum- 
mated, Metal Blade will join two 
other indie rock imprints moving 
through PRD: The New York- 
based imprint American Empire, 
whose first releases (by Arson 
Garden and 



mmm. 



Di esel meat ) 

are due April n, 
and Basura 
Records, a new 
company oper- 
ated by Jon 
Napier of the 
L.A. industrial 
band Ethyl 
Meatplow and 
former Rest- 
less Records A&R staffer Me- 
lanie Tescquellas. 

The Metal Blade deal will go a 
long way toward heightening Pri- 
ority's rock profile: Although the 
label formed its own rock division, 
aptly named Priority Rocks, 11 
months ago, it has few rock acts of 
its own. Its home-grown rap stars 
like Ice Cube and acts on the dis- 
tributed Rap-A-Lot and Scarface 
labels remain its bread and but- 
ter. 

The 12-year-old Metal Blade 
brings lo the table a credible ros- 
ter that includes such banging 
act.s as G WAR, Skrew, and 
Fate's Warning. However, the 
label's back catalog remains with 
RED. while its metallic pop group 
the Goo Goo Dolls will stay at 
Warner. 

All told, the Metal Blade, 
American Empire, and Basura 
deals will bring some needed rock 
oomph to PRD, established as a 
free-standing di.stribulor by Pri- 
ority late last vear (Billboard, 
Nov" 20, 1993). 



noOTSY QUICKIES: Atlanta's 
Sky Record.s, a division of Ichiban 
Records, will now distribute and 
manufacture New Orleans' Mon- 
key Hill Records. The company's 
roster includes some fine home- 
grown talent, including Cowboy 
Mouth, former Island signees 
the Bluerunners, and former 
Los Angeles fixture and DI favor- 
ite the Continental Drifters ... 
Drive Entertainment, the L.A.- 
based indie started up la.st fall by 
vets Don Grierson and Stephen 
Powers (Billboard, Oct. 9, 1993), 
has inaugurated a reissue im- 
print. Drive Archive. First re- 
leases include albums by John 
Lee Hooker. Ray Charles, 
LIghtnin' Hopkins, and Lead- 



belly. Navarre Corp. in Minnea- 
polis is exclusively distributing 
the reissue line . . . Phil Alvin, 
lead singer of our favorite band 
the Blasters, has signed as a solo 
artist with Hightone Records in 
Oakland, Calif. Phil joins his 
gifted brother Dave Alvin on the 
roster. An album is expected in 
late spring . . . Two artists on 
New- Orleans' Black Top Records 
won industry kudos recently. The 
mighty soul man Solomon 
Burke, a recent Flag Waving 
subject, was inducted into the 
Philadelphia Music Alliance Walk 
Of Fame, while harp blower su- 
preme James Harman has been 
named a "music achiever" in the 
Alabama Music 
Hall of Fame's 
R&B and Blues 
Museum. Con- 
grats to both. 




by Chris Morris 



Flag wav- 
ing: Sometimes 
you get used to 



a musician in a 
certain role, 
and then he bounces up and sur- 
prises you. So it is with Duane 
Jarvis. 

D.J.. as he's known, has picked 
some formidable guitar for such 
talents as Lucinda Williams, 
John Prine. Dwighl Yoakam. 
Michelle Shocked, Marvin 
Etzioni. and Rosie Flores. But 
now he's stepped out on his own 
with his Medium Cool/Twin/Tone 
debut "D.J.'s Front Porch," a 
warm collection of superior, origi- 
nal songs graced with ingratiat- 
ing vocals and .larvis' customarily 
strong lead guitar work. 

"When I moved to Los Angeles 
from Portland, I was trying to put 
my own band together, but I 
wound up being a sideman for all 
these people." Duane says. 

Jarvia' self-effacing personality 
may have something to do with 
his long stint as a sideman. While 
he did cut an EP and run off .some 
,300 copies of it himself, he didn't 
force it on label types. "I had the 
intuition that I shouldn't hype 
people on it. .'^o I'd just hand it to 
people," he says. 

But, Jarvis adds, his working 
group was heard "just by default" 
by former Restless publicist Sta- 
cey Sanner (now with A&M in 
New York), who caught the band 
opening for Etzioni. Sanner then 
passed Jarvis" tape to Twin/Tone 
chief Peter Jesperson. whose la- 
bel is distributed by Restless. 

When Jesperson finally called 
and offered Jarvis a deal, the mu- 
sician says. "I was over the 
moon!" 

Jarvis will begin promoting his 
lovely collection of songs with a 
live radio performance May 1 on 
Pacifica station KPFK Los 
Angeles, and with live shows in 
Minneapolis and Eau Claire, Wis., 
in late March. 




avant garde; forerunner; 
leader: innovators; 
modernists 



PETER CASE 



"Sings Like Hell" 

(79476 - 2/41 

His Vanguard debut. . .a collection 
of folk, blues arx) traditional songs 

Shipping April 4 



ALISON BROWN 



"Look Left" 

(79477 - 2/4) 

An ambitious departure reflectrg 
diverse musical inspirations 

Shipping Apra 11 

ALSOA\/AiLABl£ 

'Twilight Motel" 

(7M65 - 2/4) 

"Simple Pleasures" 

(79459 ■ Z/4) 



INVENTORY CHECKUST 



JOHN M<=EUEN 



"String Wizards H" 

[79466-2/4) 

"String Wizards" 

(79462-2/41 



JOHN HAMMOND 



"John Hammond" 

(?148 ■ ?/4| 

"So Many Roads" 

(79146-2/4) 

"Solo" 

(79380-2/^ 

"The Best Of 
John Hammond" 

(nn2-2/4) 

"You Cant Judge A 
Book By The Cover" 

{TTw Electric Side Of Jotm Hammond) 



Bemie Grossman 

(3101 •)£>! -67S7 • FAX (3101 39.H1.t8 



VMSGUARD,* 

■\ WeH. .SfiKh (iroup Cnmpati^ 



SST RECORDS. DISTRIBUTOR FOR: 

SST, CRUZ, NEW ALLIANCE 

CALL: 310 430-7687 
FAX: 310 430-7286 
WRITE: P.O. BOX 1. LAWNDALE, OA ' 
90260 USA 

Ni«JRD 
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lets didn't play the Partridge and Newell 
release- "They ignored me because I was 
a small mdie label, and 1 feel like some- 
times we don't get taken seriously." she 
adds. ",\s the format got bigger, they got 
moa- attitude. " 

However, there are many other label 
executives who disagree. Nicole Dinkel, 
rock radio manager at Cranford. N.J.- 
based Continuum Records, which is cur- 
rently working Beautiful People's new "If 
60s Were POs" release, says she under- 




NRBQ is on "Ca/t's" menu. 

stands that ii> the format got more popu- 
lar and well-known and the influx of 
product gtt-w. there simpl)' became more 
compcmion — and therefore less space 
on playlists. 

"They were and still arc choosy," 
reinurk> Dmkcl. "That's just the tiaiure 
ol the tomiat. but it's also the best part of 
ii. because they really focus on the 
music. Whether it's on VX'arner or 
Continuum, if the record sc>unds right 
they will pay attention to it whether 
that's out ol the box or a lew weeks down 
the road. 

"I don't think they have more of an 
attitude; they're just more in demand." 
she adds. 

Dmkel also notes that since the indus- 
ir>' is kxiking at the format more closely 
than before, there is more pressure on 



"I hate to soy 
anything bad, but 
AAA has an attitude 

like I've never 
experienced bef ere." 

- Lvf w Celien 

Pipeiine Records 



the stations. However, she does credit 
the format for giving records a chance 
and letting them develop before deciding 
to drop a song. "Indie labels do have a 
problem wedging ihem.selves in because 
there are so many labels and artists in the 
formal." says Dinkel. "But these people 
are real music people. They give things a 
chance." 

Jill Richmond, director of promotions 
at Hoboken-based Bar None Records, 
couldn't agree more. "I think it's the 
most progressive format, because they 
are really willing to listen to the music 
and take chances,"' she says. "It doesn't 
matter to .\AA if you're an indie or a 
major, like it does with some other Ibr- 
mats, like Top 40 " 

Coiuinuffi uii pcijjc 10-i 




YEARS 



• Power Sounds 

• Power Distribution 

• Power Independent 

TURN ON TO THE 
POWER OF 
STEP ONE RECORDS 
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Indies 



HUIMUnilUTIIi 

More Product, Less Time 

Mesa/Blue Mtx>n VP of promotion and 
anisi developmeni Bud Hamer says he 
feels fortunate that the label has main- 
lairu'd Mich a successful relationship 
with album alternative radio. 

"Maybe it's because wc got in in the 
beginning," says Hamer. "I find 90% of 
ihc stations vcr>' accessible and easy co 
talk ID." He says the problem with the 
other 10%. however, is that (hey arc 
faced with a crowded market and insu^i- 
cient time lo listen to evcr>' CD. "If they 
do get a Warner CD — compared to a 
small indie — chances arc they're going to 
listen to the major first unless it's an 
artist they know," adds Hamer. "We've 
been fortunate with that too because 
many of our artists ihey have heard 



before." 

Harner says that if an independent 

label is established and PDs know that 
the label hiis a good track record, getting 
listened to isn't a problem. 

To overcome the obstacles of being an 
unknown label to a PD or having 
unknown artists. Atlanta-based Steam 
Records director of A&rR and promotion 
Harvey Schwartz says, "The emergence of 
the indie promoter that targets /\AA is a 
big help. These promoters add value to 
the unknown artist. You can go dirccdy 
to the PD. but an indie helps — and an 
indie that specializes in the format." 

Schwartz says Steam, which is an 
album atiemative label, uses at least one 
independent promoter for every artist. 

Bruce Ranes. who programs "The 
World Cafe." an American l^iblic Radio 
album alternative show based out of its 
flagship station. VN'XPN Philadelphia, 
with Bruce Warren, says it doesn't mat- 




Decade swappers: Continuums Beautiful People 



ter what kind of label the artist is on. All 
that matters to him is how the album 
sounds and how it fits into the format of 
the show. 

Among the independent releases "The 
World Cafe" is playing now are albums 
by NRBQ (Rhino), lain Matthews 
(Mesa), John Prine (Oh Boy), Bill 
Morrissey and Cheryl Wheeler (Philo). 
and Tara Key (Homestead). 

'We make an extra-conscious effort to 
listen to major-label stuff and indies," 
says Ranes, "We do try to put on more 
indie stuff than other stations can 
because we don't have the pressure they 
have as commercial stations." 

Ranes' advice to indies having trouble 
getting through to PDs is to really know 
what the station being pitched plays. "You 
have to know what that station needs," he 
insists. "Some arc more tootsy, some lean 
more toward modem rock, some are just 
acoustic. You need to know that." 

Looking For Room 

Album alternative consultant Dennis 
Consiantine, who programmed KBCO 
Denver for 16 years before opening 
Dennis Constanttne Consulting, also 
offers a suggestion. He says indie labels 
should make sure the product they're 
pitching is also available in stores. 
"Sometimes they pitch stuff that isn't 
available at retail and that doesn't help 
the station." says Cotistantine. 

Contrary to what some believe, 
Consiantine says he thmks stations are 
playing as much iiKicpendciu music as 



the>* did in the beginning. "There's a lot 
of wonderful stuff coming out; wc love to 
play independent releases." 

Steve KorfT. national director of rock 
and alternative retail promotion at 
Relativity, says he's had \-aried success at 
album alternative outlets with acoustic 
guitarist Adrian Legg, "Finding a radio 
vehicle for him was not the easiest to do, 
so we went to AAA and we did have lim- 
ited success." says KorfT, "We did very- 
good in terms of getting him on statioius, 
but only a few resulted in sales. The ones 
where it did, like KTCZ Minneapolis, I 
think it was because the PD really fell in 
love with the record and played it heavi- 

ly" 

Korff says the label tried the format 
with lYes] guitarist Steve Howe, but 
didn't see sales as strong as it had with 
the Legg project. "I believe in the for- 
mat," Korff concludes, "but we're still 
trying to find the benefits of tt." 

Adds Mesa/Blue Moon's Hamer. "1 just 
think that the format is overwhelmed 
with the amount of product. Back when 
we first discovered AAA. they were look- 
ing for things. Now they're looking for 
room." 

Steam's Schwartz concurs, noting that 
"they were searching out their format in 
the beginning to find what works, and 
now that it's growing and coming into its 
own, it is more picky because now they 
know what works and what doesn't 
work,.. AAA is a good home for an indie 
label because of what the music is all 
about." ■ 



REGGAE MUSIC 



VP 




BEST PRICE! 



RECORDS 



Call Toll Free To Place Orders 

1-800441-4041 

<^<i^' 71S-65S-3573 



IMPORT' 



EXPORT 



LARGEST 
DISTRIBUTOR 



MAIN BRANCH: 89 05 138th Street, Jamaica, NY 1143S Tal: 718-291-7058 

IN FLORIDA: 5893 S,W, 21sl bl . W. Hollywood. Floiiila 33023 Tel: 305-9664744 Fa>: 3059668766 



QT5 Records presents... 



JOHN TESH 




A Romantic Christmas 
RIAA CERTIFIED GOLD!! 
RIAA CERTIFIED PLATINUM 



■ Walch For Roivantic Christmas II 
coming September 6. 1994 




GTS 3-3001 



Tlie fotlow-up to Romantic Ctiristmas 
MONTEREY NIGHTS features the 
compelling "The Key Of Love" 




GTS 3-4572 



WINTERSONG-The debut release in 
"The Key to the Seasons" anthology. 
A collection of classic and modern 
compositions features grand piaiio, 
acoustic guitar and full orchestra \ 
arrangements in a more "solo" selling. 




THE GTS CATALOG: 

Mm TESH: 
Games 3-4567 
Ironman 3-4568 
Monterey Nights "Live' 
Video 3-3002 
CHARLIE BISHARAT: 
Along The 
Amazon 3-4571 



GTS 3-4573 




GTS RECORDS 
7920 Sunset BJjid 



0046 

(213)882-8558 
Fax (213)882-8548 



Distributed by: Big State, CRDI, Encore, 
Malverne. Music Design. 
Navarre. Titus OjlHHIl 
Video Treasures^^^^ 
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"Last year wc went a long 
way towards breaking Craig Chaquico, 
the former lead guitarist for Jefferson 
Starship." says senior VP Scott 
Bcrgstein. "We've signed a Washington 
D.C. duo called Shahin Sepehr. Their 
debut album. '1001 Nights,' is a won- 
derful blend of Spanish, Moorish and 
Middle Eastern styles." 



Lab«lt Ichiban 
Records, Inc. 
Founder 1Q83 
Annwal nwmb«r of 
r*l*as*st 21 albums 
(1993— for the khiban 
label; does not include 
numerous Ichiban -distributed labels). 
Music Sp««lalty: Blues, gospel, 
urban contemporary, jazz. 
Ri'^!t-i uuliuJis Roy Ayers.Jeny Butler, 





Oarence Carter 

Clarence Caner, the Chi-lites, Gary B.B. 
Coleman, T>Tone Davis. Millie Jackson, 
Ben E, King. Cunis Mayfield, Little 
Johnny Taylor. Joe Simon. Joe Tex. 
Biggost Splcashs Among 
Ichiban's 1993 successes are Clarence 
Carter's "Dr. C.C." That release is the 
label's best-selling record to date and 
features the single "Sirokin."' Tyrone 
Da\is*s "Something's Mighty Wrong" 
certified gold. 

Ouot*s "We are an American label 

with a Japanese name, specializing in 
black American music," says Nina K. Ea- 
sion. VP of the Atlanta-based label. "The 
name Ichiban is Japanese for No. t." 



Is JVC Musical Industries, 



JVC 



Pmindods September 16. 1991 
Annual numb*r of roloasoss 

16 including new and catalog ritles 
(Currently there or 35 titles in the cata- 
log.) 

Music Spociaiffyz jazz. NewAduh 
Contemporai>', urban 
Rt'su-r i>u ludi-s Ernie Waits, Paul 
Hardcasile, The Jazzmasters. Colour 
Club. Ke^yTi Utiau. Mark Johnson. 
Tiger Okoshi. 

BigSOSt S|>l<uhs "The Jazzmasters 
Featuring Paul Hardcastle" reached Top 
5 on the Billboard Contemporaryjazz 
chart and has remained on that chart 
for over 40 weeks. At 100.000 units 
(per Sound Scan). "Jazzmasters" is 
JVC's best-selling album to date. It also 
earned the Best ScUingJazz Recording 
of 1 993 award at last year" s NARM 
\Miolesalers Conference. 
Quoto: "Our histoiy has largely been 
rooted in jazz," recalls JVC label manag- 
Continued on page 106 
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hiddes 




Ernie Watts 

cr Denny StiKvell. "JVC Records in 
Japan started a lot of the jazz/rock 
fusion that came out around the mid- 
'70s. Currently, the label is heading 
coward commercial jazz, especially 
funk-jazz, acid-jazz and R&B jazz, but 
we will not stop producing what you 
would call traditional Jazz records." 



Ii Malaco/Savoy Records 
Found«ds Savoy began in 1^42 



(Malaco bought Savoy in 1986); 
Malato w;is founded in 1968. 



iO gospel releases — 15 for each label 
(1993 figures). The catalog comprises 
"jOO (mostly gospel) album titles (350 
on Savoy. 150 on Malaco). Ten percent 
of the catalog is now on CD. Cassettes 
make up about 75% of saltrs. 
Mwstc Sp*aialtyi Black gospel 
licsUi tiu ltidcs: Rev. James Cleveland, 
Shun Pace Rhodes. Rev. Clay Evans. 
New York Restoration Choir, Camcll 
Murrell & The Networlt Community 
Choir, Mississippi Mass Choir. Rev. 
James Moore. 

Bi99**f Spiasli: Malaco/Savoy, 
which boasts the largest black gospel 
catalog in the world, has been the top 
Billboand gospel label For the past three 
years, Malaco's "Mississippi Mass Choir 
Live" (released in 1989) is the labels 
largest-selling gospel album of the past 
decade, holding the No. I spot on the 
Billboard Gospel chart for 52 weeks, 
from 1989 to 1990. The choir's subse- 
quent two albutns achieved No. 1 status 
as well. 



Qwofex Savoy is, arguably, the flnest 
black gospel label in America. When 
Jackson. Mississippi blues/R&B label 
Malaco bought this classic catalog 
(which included Rev. James Cleveland) 
in 1986. Sa\'oy was falling apan from 
poor mone>' management. Malaco 
turned Savoy around, in part due to a 
strong telemarketing campaign and a 
disciplined financial reworking. "Savoj' 
has succeeded becaase of its tremen- 
dous catalog. What we knew how to do 
was pay the bills and get the product 
manufactured and distributed," 
explains Wolf Stephetison. co-owner of 
Malaco. "The reason the bbel has con- 
tinued to grow is due to Milton 
Biggham's input on the A6iR side of the 
label." 

Lab*li Shanachie Enteitainmnit 

Corp. 




CACHKT 



Found«ds 1975 

AnntMil number of releases: 

50 to 60 releases annually; about 500 
titles in the catalog. 
Music Spedaltys Reggae, tradi- 
tional Irish music/British Isles folk. 



world music, jazz 

/mkut 111, /i(i/<,v>. Lucky Dube, Bunny 
Wailer, Noel Pointer, Artie Traum. Phil 
Coulter 

Biggest Spiasiit Luck>' Dube's 
"House Of Exile" is a top reggae seller, 
and the label's all-time best-seller is Phil 
Coulter's "Serenity" album, which it 
claims has moved around 100,000 
copies. 

Oueffe: Shanachie's roots might be in 
Irish music, but over the years, this 
New Jersey label has developed one of 
the best reggae catalogs in the coun- 
try' — not to mention its expanded range 
of jazz, world beat and documentar^ - 
\idco titles, "l think one of the rea.sons 
this company has succeeded is because 
of Richard Nevins [president of 
Shanachiel and Randall Grass |VP of 
A&R]." explains national marketing 
director Lee Goldstein. "They are com- 
mitted to the music." 



t SST Records 
Fevnded: 1978 



Annual number off releutew 

approximately 30 on SST proper (total 
titles, including Cruz, New Alliance. 



various SST-owncd labels: 600). 
Music Spedaltys Alternative rock 
Uiiytt i in. liuU \. Black Flag, Greg Ginn, 
Transition, Huskcr Du, Descendants, 
Leaving Trains, Minutemen, Bazooka. 
All. 

Quetes Formed in 1978 by Black 
Flag's Greg Ginn, SST has made its rep 
on cutting-edge underground rock. 
Besides the label's commitment to new 
talent, SST keeps its entire extensive cat- 
alog in print, "At this point in time," 
sa>s label manager Ron Coleman. "We 
still are releasing vinyl. In fact, the new 
Gone release on SST will be released on 
vinyl, cassette and CD." 



Labels Telarc International Corp. 
Feundeds 1977 
Annual num- 
ber off releas- 
es: approximately 
60; catalog consists 

some 350 titles. *- ■ ■ ' 

Music Spedalfyt clabsicat. jazz 
{ii.'\tcr iitciiiJo Dizzy Gillespie. .Andrew 
Previn, Robert Shaw. Wendy Carlos, 
Rudolf Serldn, Seiji Ozawa, Oscar 
Peterson, Joe Pass, Herb Ellis, Cab 
Calloway, Lionel Hampton, Paul 
Desmond, Dave Brubcck, Ray Brown, 
Biggest Splculu Telarc has won 
27 Grammy Awards since 1980. For 



TELARC 




Noel Pointer 



Bazooka 



junior Wcfls 




ALTERNATIVE CHOICES FOR AN ALTERNATIVE NATION 

EAR GEAR, AND OTHER FINE LISTENING APPAREL . . 




1 


AflTCfWIgE 


I 




1 


TNtFGNMKU 


1 





ART OF NOISE 

IN NO SENSE? NONSENSE! 
S279-01017-2 



ART OF NOISE 

THE AMBIENT COLLECTION 
5279.01012-2 



ART OF NOISE 

IN VISIBLE SILENCE 
527W)1016-2 



ART OF NOISE 

THE FON MIXES 
5279.01023-2 



THE DOGS DAMOUR 

DOG HITS S OTHER BOOTLEGS 
5279-01020-2 




JOHN MARTYN 

COOLTIDE 
5279-20104-2 



GREEN ON RED 

TOO MUCH FUN 
5279O1029-2 




GREEN ON RED 

SCAPEGOATS 
S27901MI-2 






T-BONE WALKER 

RARE T-BONE 
OST-SID AND NANCY 7674-22053^2 
LOVEKIUS 
7673-22103-2 



CHARLES BROWN 

LEGEND 
oen-22112-2 



Off-6eat Records is distributed b\f 
the follouiing Hne distributors: 



fir 



lls n..u TioN 

800-275-2250 East 800-767-4639 West 



800-395-BEAT Fax (413)781-2057 




JOHN MARTYN 

THE APPRENTICE 
5279-20101-2 



DtSniBUIfON 

aO0-388-B889 



EXCLUSIVELY ON 
OFF-BEAT VINYL 



THE CLASH 

THE aj<sn 

THE CLASH 

COAIMTROCK 
THE CLASH 

ELVIS COSTCLLO 

THIS YEAK i MODIL 

WILLIE DIXON 

I AM ,'H£ BiUtS 

JANISJOPLIN 

THELONIOU5 MONK 

MONK'S fltUfS 

THELONIOUS MONK 

SIBAICHT NOCMASEfi 

MOTT THE HOOPLE 

All -HE raUN'C DUDES 

MUDDY "MISSISSIPPI" WATERS 

HARD ACAIN 

MUDDY "MlSSlSStPPI" WATERS 



Coming soon on 
Compact Disc 



ART OF NOISE 

THE SESrOf 
aaOW THE WAIST 
'DELETED ALfit/MJ 

GREEN ON RED 

THE B£Sr Of 
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Mw isioN '11 II-: i'ossiBiLiTii:s w iTi 1 1 IMG. 



Gomprcliensivf capnliiiitics In C O. CD-ROM and C D-l roplioiition, 
.XL DIO and N'IDI'.O duplication, paclfa-ilnq. lulllllmi-nl and more.. .all 
uliy coordlnalcd liy tlic nallon.s lcadini> indcpt'ndfnl. one-slop soiirco lor 
multi-mcdiu munulacturin^ sen ices. 



For your cd vision package: 
1-800-324-3873 



SL(X"i:ss Di 'puc:\ri\'( . si'cxi:ss 

A sul).si(liiii*\ ol I INK* Oi^i(jtl ieclinolc}5>ioK C orp, 
1.") ( iilpiii Awmu*. I liiiipptui^t'. 1I7SS 

'ill. (5u>) •j:n-o:>()() • I nx: (niu) •2:t'4-iH)'22 



this year's Grammys, Telarc earned 
ihrcc nominations in three categories: 
Best Jazz Vocal for "Bobby Short With 
The Aidcn Barrett Quintet; Swing That 
Music": Best Engineered Recording For 
Classical for Jack Rcnner's engineering 
of "Haydn: Creation"; and Best Gospel 
Album By A Choir Or Chorus for the 
various-artists release "Amen! A Gospel 
Celebration. " 

Qtwtos "The good thing about this 
company is its flexibility." remarks 
Telarc president Robert Woods, whose 
Cleveland, Ohio-based lalx-l Ix'gan as a 
pioneer of digital audiophile recordings 
of classical music in the late '70s, "We 
are a classical label that evolved into 
classics and jazz and became extremely 
successful. We have now started the 
same thing with blues... We've broken a 
lot of rules. We have our own distribu- 
tion system, even though we were told 
we couldn't have our own and make 
any sense financially- Initially, wc didn't 
know we couldn't." 



Lab*li Triloka Reconls (Triloka 



TRILDKA 

RECORDS 
Stands lor "[hree worlds") 
Fowndedt [989 

Annual nHmbvr of r«l«aMss 

Approximately 10; total catalog (1993): 
23 titles 

NlHsic Sp*cialtys |azz, world 
music 

Kfsf.-r iinhiUrs Hugh Masekeb.Jeff 
Beal. Prcddie Redd, Ram Dass. The 
Tahitian Choir. Jai Uttal, Jackie McLean 
Quiniei. Ali Akbar Khan, 
Yosefa, Dissidenten, LeeAnn 
Ledgcrvi'ood. Jeremy Steig. Ritchie 
Beirach- 

Blggest Splash: In 1993. 
Triloka's "Rapa hi," by The Tahitian 
Choir reached No. 1 on the Billboard 
World Music chart. The release also 
earned the No. 6 spot on the Billboard's 
Top World Music Albums of 1993 and 
is Triloka's best-selling release to date. 
Qwet*! Top-notch jazz and world 
music releases have become a trade- 
mark for this Venice. Califomia-bascd 



Hugh Mosefcf/a 

label, .Along with The Tahitian Choir 
and All Akbar Khan. 1 riloka has 
released critically acclaimed releases by 
jazz saxophonist Jackie Mclean, as well 
as a stunning various-artists tribute to 
Chet Baker, "Some Other Time." "The 
focus for the label right now is cenainly 
world beat. The new Hugh Masekcla is 
a major release for us," sa)'s Triloka 
president Mitchell Markus. "We just 
shipped closed to 20.000, which is very 
major for us." 

—RICK CLARK 
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#4 ffrr 

#9 The Goodmen "Give it Up""^ 
#8 ffrr 

(/^i fif,„.,.-</ l^fiO ^ 9,,./;,. 

#11 ffrr 



"Morning Dove White" 



featuring SAGAT 'Fuk Dat" 
DJ DUKE "Blow Your Whistle" 
GOODMEN "Give It Up" 
. • NEW ORDER "World" 

"Themes from Vapourspace" 



Themes from Vapourspace" 



Volume 1 
"Diversions" 
"The Right Time" 
• How Gee" 

For further Info on these aitists please ull 
212-333-8OO0 0[ FFRRl @ A0l.COM 



nmicn 

< tintiriufti \rom jxi^c 8^ 

grow, to go to the next level and to break 
acts for the up-and-coming levck." 

PolyGram's Independent Label Sales, 
established in January 1992, was creat- 
ed to supply lift for the major's host of 
grass-roots-orienicd imprints, including 
Cohiba (world music, reggae and tech- 
no). Fader (Mercury's street-siyled 
label). Tuff Break (A&M's hip-hop 
imprint), Mad Sounds (Motown's rap 
company), External and ffrr (London's 
alternative and dance springboards), 
and Island's many specialized off-shoots, 
including Mango. Red Label, Great 
Jones, Smash and 4lh & Broadway. 

Farms And Bridges 

Product is moved through such nation- 
al and regional indie distributors as 
independent National Distributors Inc.. 
M.S.. Universal and Great Bay. ILS also 
tailors its distribution, going to such 
rock-oriented distributors as Cargo and 
Twin Cities with alternative product. 

Senior VP/GM Pai Monaco empha- 
sizes thitt "the idea is to use ILS as a 
farm system. [PolyGraml looks ai it as 
part of a marketing strategy, rather than 
just a distribution system." 

Citing one such developmental pro- 
ject. Monaco notes that after signing reg- 
gae artist Buju Banton. ILS picked up 
Banton's previous Penthouse release 
and mo\'ed ii through Fader "as a bridge 
project." 

While Monaco says ihai ILS is the sole 
distributor of its records, he adds that 
he will keep PGD informed on pertinent 
product; intelligence on PJ Harvey, 
whose debui album on Indigo was 
moved independently, came in handy 
after the band moved to Island for its 
sophomore release. 

BMG s BIG— the BMG independent 
Group — fulfill.^ a similar function. BIG 
director of independent distribution 
Bob Morelli says, "We've utilized the 




{\-iuhousc puUup: Buju Sunton 

Unllk* ILS, which 
•schews third-party 
d««ils, Morelli adds, 
"BIG may get a 
dedicated label or two 

that doesn't have to 
be connected to BMG." 



independents to start projects — singles 
before the full EP. or an album before a 
second album that would come through 
BMG " 

Examples of recent BIG projects include 
the Captain Hollywood 12-inch "More 
And More," Martha Wash's single '"Girry 
On.' the Femme 2 Fcmme single 
"Switch," Private Musu's Mona Lisa 
Overdrive album and Mi>nvu ■ X oocloo 



Machine's RCA EP. 

BIG's projects are largely dance and 
alternative acts: for dance product. It 
utilizes a dozen regional distributors and 
major one-stops, while modern rock 
acts are pushed through Dutch East 
India nationally. 

Unlike ILS, which eschews third-party 
deals, Morelli adds, "We may get a dedi- 
cated label or two that doesn't have to 
be connected to BMG." 

Caroline's Relations 

One well-known distributorship with 
major-label connections really operates 
in its own sphere: Caroline, a wholly- 
owned subsidiar)' of Virgin Records, 
which Is in turn owned by EMI. 

"There's virtually no connection 
between Virgin and ourselves, or EMI, 
for that matter." says Caroline president 
Duncan Hutchison. "They don't do any- 
thing for us, we don't do anything for 
them, and 1 wouldn't have it any other 
way." 

The closest rebtionship between Can> 
Ime and Virgin cited by Hutchison is the 
indie's release of Smashing Pumpkins' 
debut album "Gish." Says Hutchison, 
"It had been a conscious decision at Vir- 
gin. ..They thought this band would do 
well with a developmental project." 

Caroline also has a relationship with 
Virgin's Vernon Yard Imprint (run by 
former Caroline president Keith Wood), 
and It has carried such major-related 
product as Radioaciive's Wasteland sub- 
sidiary. Otherwise, the company devotes 
its attention to 130 indie lines, includ- 
ing Taang!. Spinan. Big Deal. Cleopatra, 
Heyday and Safe House. 

Today. MCA remains alone among the 
majors — it's the sole company without 
some interest in indie distribution. 
However, the company has recently 
dipped its toe in that stream: Minneapo- 
lis-based REP Co. is handling Geffen 
releases by that dog [sic] and Pat Methe- 
ny. One has to wonder: With the indie 
explosion continuing, will MCA remain 
oui of the game for long? ■ 
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1 


17 
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TONY BENNETT CLLDMa A '-^i \ 

STprPiN oi_,r 


CD 


3 


19 


CASSANDRA WILSON blue note 813&;,cu><tol 

BLUt LIGHT TIL DAWN 


3 


2 


39 


HARRY CONNICK, JR. • coiuMBtA 53172 

25 


® 


7 


23 


SOUNDTRACK HDIirw00O61357^ElEKTRA 

SWING KIDS 


5 


5 


25 


JOSHUA REDMAN warmer bros 45365 

WISH 


6 


4 


52 


JOE HENDERSON verve si7674 

SO NEAR. SO FAR 


I 


8 


31 


MILES DAVIS & QUINCY JONES wAiiNEft stos 4»22i 

LIVtAI MONTREUX 


1 


6 


i; 


ELLA FITZGERALD verve 5I90S4 

THE BEST Of THE SONGBOOKS 


CD 


II 


7 


JAZZ AT LINCOLN CENTER PRESENTS 

COLUMBIA THE FIRE OF THF FUNDAMENTALS 


10 


9 


5 


CHET BAKER blue note 2B26z>capitol 

MV FUNNY VALENTINE 


11 


10 




THE MODERN JAZZ QUARTET & FRIENDS 

ATLANTIC 82538 A 40TH ANNIVERSARY CELEBflATION 


u 


12 


3 


JOELOV«NO BLUE NOTE !ra.««.,.0l ,ENO« LEGACY 


13 


14 


17 


BILUEHOUDAY veuve si3«3 ,^ ^, 

BILLII S BLSI 


14 


13 


23 


SHIR1£YH0RN verve £19703 

LIGHT OUT OF DARKNESS 


IS 


19 


47 


JOE SAMPLE WARNER BROS , 

INVITATION 


U 


IS 


6 


BtUY ECKSnNE verve bis u2 

EVERY THING 1 HAVE IS YOURS 


17 


17 


41 


DAVEGRUSIN 0RP9M5 . „„^ , 

HOMAGE TO DUKE 


m 


20 


5 


ROSEMARY CLOONEY concord 4590 

STILL ON THE ROAD 


19 


16 


3 


ABBEY LINCOLN WITH HANK JONES verve 519 697 

WHEN THERE IS LOVE 


20 


18 


34 


JOSHUA REDMAN Warner bros 45242 

JOSHUA REDMAN 


21 


22 


31 


NINASIMONE EUKiRA6l»j 

A SINGLE WOMAN 


® 


RE'ENTin 


LOU RAWLS MANKAnAN 99M&CARIT0L 

PORIHAII or IHf HIUFS 


® 


Rttlim 


JOE HENDERSON vcRVESur79 

lUSH LIFE 


® 


RE-EKTin 


SHIRLEY HORN verve m 1879 

HERT S TO LIFE 


® 


Rf-EKTm 


ROY HARGROVE t ANTONIO HART nowis 63 is4^ 

TOKYO SESSIONS 
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KENNYGA' jB.su ■.K.-ir. r9«»»wiNo: 

BREATHLESS 


CD 


2 


4 


THE BENOIT/FREEMAN PROJECT 

■ 1: THE BENOITTREEMAN PROJECT 


3 


3 


3 


GERALD ALBRIGHT atlantk: B2552 

SMOOTH 


CD 


NEW^ 


BOB JAMES WARNER BROS 4SS36 

RESTLESS 


i 


4 


29 


FOURPLAY WARNER BROS. 4M40 „^ , 

BETWEEN THE SHEETS 


0 


i 


35 


DAVE KOZ CAPITOL 98892 

LUCKY MAN 


CD 


E 


6 


CANDY DULFER rca 66248 

SAX-A GO-GO 


1 


7 


4 


STANLEY JORDAN arista 1S703 

BOLERO 


CD 


11 


8 


TOM SCOTT CAP 975? 

REED MY LIE'S 


® 


10 


27 


STANLEY CLARKE epic 47489 

EAST RIVER DRIVE 


u 


8 


4 


YELLOWJACKETS Gnp97M 

RUN FOR YOUR LIFE 


u 


9 


17 


RONNY JORDAN ath 4 bwat 444060flSUWD 

THE OUIET REVOIUTION 


13 


13 


6 


NELSON RANGELL anftiii 

YES THEN YES 


U 


15 


IE 


MARCUS MILLER PRA60201 

THE SUN DON'T LIE 


® 


17 


37 


GEORGE BENSON warner Bros 26685 

LOVE REMEMBERS 


M 


12 


33 


PATMETHENY geffen 24601 

THE ROAD TO YOU 


17 


16 


8 


GARY TAYLOR morning crew 1S51 

SQUARE ONE 


11 


18 


6 


SHADOWFAX earim beai 42548 

MAGIC THEAIER 


M 


14 


19 


JAZZ AT THE MOVIES BAND 

[ ri.fKY :,v A MAN AND A WOMAN, SAX AT THE MOVIES 


20 


19 


23 


RAMSEY LEWIS 0RP9742 

SKY ISLANDS 


21 


20 


47 


THE JAZZMASTERS FEATURING PAUL HARDCASTLE 

202: THE JAZZMASTERS 


22 


21 


25 


SPYROGYRA grp97i4 

DREAMS BEYOND CONTROL 


® 


NEW^ 


NANDO LAURIA na77aoa63026 

POINTS OF VIEW 


24 


22 


33 


GEORGE HOWARD grp 9724 

WHEN SUMMER COMES 


2S 


23 


5 


BOBBY CALDWELL sin drome s90o 

WHERE IS LOVE 





Herbje HANCOCK 
Wa yne SHORTER 
R on CARTER 
Wallace RONEY_ 
Tony WILLIAMS. 



aTpiBUTE 

toMiLES 



The great Miles Davis 
group of the 6o's, 
with Wallace Roney 
sitting in for the 90's. 
Featuring studio versions 
of classic Miles tunes like 
"Elegy" and "Pinocchio" 
alongside live versions of 
"All Blues" and "So What." 



Albufns with the greatest sales gains this weeti # Recording Industry Assn. Of Amenu (RIAA) cerbficatiDn 
lor sales of 500,000 unrts. A RIAA certiticalionlor sales of 1 million units with each additional million 
tndicaled by a numberal following tl>e symbot. All albums available on cassette and CD 'Astensk indicates vinyl 
available, c 19^. 6<llbaard/BPI Communications, and SoundScan, Inc 
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BMI Scores With Latin IIAusic Awards 

BmI'S shimmering Pre- 
miere: BMI made a sterling show- 
ing with iti* inaugural Latin Music 
Awards, a dinner gala honoring 
member songwriters and publisher 
affiliates that took place March 10 
at the Tropigala Club in Miami 
Beach. Capping the event was 
BMI's friendly, well-conceived 
awards program, co-hosted by soci- 
ety president/CEO Frances W. 
Preston and VP of corporate rela- 
tions Kobbin Ahrold. 

As about .100 spectators looked 
on, Preston (who gallantly navi- 
gated the pronunciations of the 
awardees) handed out citations of 
achievement to the 50 songs most 
performed on U.S. radio and TV. 
?'amed songweavers Gloria Este- 
fan and Jon Secada co-authored 
BMI's Latin song of the year "Otro 
Dia Mas Sin Verte*' along with 
threo-time honoree Miguel More- 
jon. Latin songwriter of the year 
was Alvaro Torres, who snared 
four songwriter prizes. 

Estefan, who also w'on an award 
for "Si Voy A Perderte." and hus- 
band Emilio received the certificate 
of excellence for their contributions 
to "the culture of the Americas." 
Thrice-honored songwriter 
awardees were Juan Luis Guerra, 
Adolfo Angel Alba, and songwrit- 
ing team Abraham Quintanilla 
III and Pete Astudillo. Ricardo 
Montaner won two awards. 

The publishing prizes were do- 
minated by venerable music pub- 



by John Lannert 

lisher peer Intl. Corporation, which 
won six awards, garnering BMI's 
publisher of the year award as well. 
Quadruple publisher winners were 
A.T. Romantic. EMI-Blackwood 
Music Inc., Foreign Imported Pro- 
ductions and Publishing Inc., and 
Roda Music. Earning three cita- 
tions apiece were Editora Ana Mu- 
sical, Editora El Conuco Inc., Five 
Candle Music, and Peace Rock Mu- 
sic, followed by double winners Ma- 
teo San Martin Agency and Mexi- 
sounds Music Publishing. 

Four songs receiving more than 
2 million performances garnered ci- 
tations of achievement: "Andalu- 
cia" (Ernesto Lecuona); "Besame 
Mucho" (Sunny Skylar/Consuelo 
VelAsquez); "Guantanamera" (Jose 
F. Fernandez, Julian Orbon, and 
Pete Seeger); and "La Bamba" 
(Ritchie Valens). 

TeJANO TEDIUM: When Te.xas 
governor Ann Richards concluded 
her kickoff speech at the 1994 Te- 
jano Music Awards by singing the 
praises of Tejano sounds, the vocal 
crowd at San Antonio's cavernous 
Alamodome let out a roar that 
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seemed to set the stage for an eve- 
ning of spirited performance. 

Instead, the expectant audience 
was subjected to an exhausting, 
seven-hour Tejano-thon that ram- 
bled more aimlessly than an arma- 
dillo suddenly smitten by an affec- 
tion for tequila. Sorely bereft of 
focus and fire, the TMAs offered lit- 
tle pacing and momentum, strip- 
ping the show of potential sus- 
penseful moments and memorable 
musical highlights. 

Lowiights were in abundance, 
however — ranging from an embar- 
rassing, third-rate fioat parade at 
the beginning of the program to a 
bizarre pair of performances by Te- 
jano/R&B pioneers Rudy Tee, who 
did a frail James Brown sendup, 
and Sunny Ozuna, who donned a 
turban (?) while over-emoting his 
19(58 Sunny & the Sunglows' hit 
"Talk To Me." 

Moreover, staging the awards 
show at the 65,000-seat Alamodome 
deprived the program of any inti- 
macy and warmth that the Tejano 
artists — and fans — deserved. The 
TMAs, in effect, were a gigantic, 
dollar-driven social happening, with 
the awards agenda occupying a 
smallish portion of t he proceedings. 

Undoubtedly, a slick postproduc- 
tion edit of the event will yield an 
appealing TV package. Folks view- 
ing the TV version of the TMAs will 
enjoy the performances turned in 
by a slew of Tejano notables, 
including Selena, Emilio Navaira, 
Ramiro Herrera, Jay Perez, Da- 
vid Lee Garza, and Mazz, among 
(Continued on next page) 



Navaira, Selena, 
Fandango U.SA 
Dominate TMAs 

■ BY RAMIRO BURR 

SAN ANTONIO— Countr>' crossover 
candidate Emilio Navaira, recent 
Grammy awardee Selena, and first- 
time winnei-s Fandango U.SA domin- 
ated the 1994 Tejano Music Awards, 
winning 10 of 15 categories duiing the 
ceremony held here March 13. 

Navaira — reportedly being courted 
arciently by a pi*ominent Nash\ille im- 
print^ — topped all awai*dees with kudos 
for male vocalist, male entertainer, 
show band, and conjunto progressive 
album of the year, "Southern Expo- 
sure." Selena won three awards; fe- 
male vocalLst, female entertainer, and 
Tejano album of the year. "Livel." 
which also snared a Grammy Mai*ch 1. 

The suri)rise entry of the e\'ent was 
Fandango U.SA.'s "La Charanga." a 
1993 quick-step cumbia smash that 
earned the veteran act not only an 
award for song of the year, but also 
honors in the record of the year and 
Tejano crossover classifications. 

Honorees were selected by ballot 
vote, split equally among industiy pro- 
fessionals and household members se- 
lected at random from eight Texas cit- 
ies. In addition, the TMAs featured the 
(Coiithtm-d on next poge) 
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THE BARRIO B0YZ2 Y SELENA ♦ DONDEQUIERA QUE ESTES 
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10 


GLORIA ESTEFAN 


* Ml BUEN AMOR 
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17 


ANA GABRIEL 


*LUNA 


(D 
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JOSE LUIS RODRIGUEZ 


♦ BOCA. DULCE BOCA 
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LUISMIGUEL 


HASTA EL FIN 


® 


11 


11 
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CRISTIAN 


PGR AMOR A Tl 




12 


12 




REY RUIZ 


Ml MEDIA MITAO 


g 




10 
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PANDORA 


Ml FRACASO 


g 


g 
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ALVARO TORRES 


ANGEL CAIDO 


10 
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8 


9 


BAN DA MACHOS 


Ml LUNA. Ml ESTRELLA 
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10 


14 


10 


ROBERTO CARLOS 


♦ MUJER PEQUENA 


12 


13 


13 
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MAZZ 

(M LATIN 


EL JUEGO ES TUYO 


(13) 


19 


21 
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MANA LA CHULA 

WLA LAtlNA 


14 


15 


16 


7 


LAS TRIPLETS 


♦ LAS LLAVES DE Ml CORAZON 


15 


14 


17 


6 


JERRY RIVERA 


CARA DE NINO 


16 


9 
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11 


LOS FUGITIVOS 


♦ LA LOCA 


17 


1/ 


15 


8 


MAGGIE CARLES 


* Ml OOBLE TU 




27 




2 


VOLANDITA MONGE 

.'.1 ■■ lAIlNA 


A PESAR DEL TIEMPO 




21 
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EDUARDO PALOMO 


LAS CUENTAS CLARAS 


20 


16 


18 
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GRUPO NICHE 


♦ DUELE MAS 
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29 


30 
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LOURDES ROBLES 


LOAMO 




22 


25 
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LOS FANTASMAS DEL CARIBE BANDOLERO AVENTURERO 


dD 


NEW^ 
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MIJARES CORAZON SALVAJE 


24 


24 
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BACHATA MAGIC 

- .rrj 


QUEDAN PALABRAS 




30 




2 


EDNITA NAZARK) 


PENSANDO SIEMPRE EN Tl 


® 


31 




2 


ROCIO DURCAL 


Ml CREDO 




23 


24 
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FRANKIE RUIZ 


HABLAME 




33 




2 


BANDA VALLARTA SHOW 


PAYO 




32 


32 
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GIPSY KINGS 


NO VIVIRE 


30 


18 


7 


17 


YURI 


♦ DETRAS DE Ml VENTANA 


31 


28 


20 


!) 


PAULINA RUBIO 


VUELVE JUNTO A Ml 
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35 


34 




FERNANDITO VILLALONA 


NO PODRAS 
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34 
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EDGAR JOEL 


COMO SERA? 


(D 


ffi-EHiy 
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ROXIE Y LOS FRIJOLITOS 

RODVEH 


ES MORA DE AMAR 


(S) 
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YURI 


AMIGA MIA 
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25 


22 


10 


BRONCO 


AUNQUE NO MEQUIERAS 
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RAPHAEL 


SE MUERE POR Ml LA NINA 


3< 


38 


36 
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JOHNNY RIVERA 


VOY A CONQUISTAR TU AMOR 


39 


36 


27 


4 


OLGA TANON 


♦ VENDRASLLORANDO 


« 


26 


35 


6 


LOSTITANES 

FUENTESVtOfSCO 


BASTO UNA MIRADA 
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f^y Jeff Leuenson 

If jazz has a conscience. iU name is Fred 
Hersch. Hersch, you may know, Ls the Grammy-nomi- 
nate<l pianisl whose "Dancing In The Dark" on Chesky 
gave chase, unexpectedly, to 199:i's best from Joe Hen- 
derson, Joshua Redman, Lee Ritenour, and Kenny 
Barron (the award for top album went to Henderson 
and his "So Near. So Far"). What you may not know is 
that the 38-year-old Hersch is gay and that he is HIV- 
positive — two facts that he discusses openly these days, 
for himself, to be sure, and for a music that has been slow 
to recognize its own exaggerated sense of masculine 
pride and power. Jazz un-macho equals jazz uncool. 

Hersch has just produced and played on a record ti- 
tled "Last Night When We Were Young: The Ballad Al- 
bum." It is a benefit project done in conjunction with 
Classical Action: Performing Arts Against Aids. All the 
artists on the date — Gary Burton, Phil Woods, George 
Shearing, Lcny Adrade. Dave Catney, Toots Thlele- 
mans, Bobby Watson, and Janis Siegel, among them — 
donated their services to the cause. 

They were chosen, according to Herwch, because 
"these are people I know who make music from the 
heart They were and are willing to help. I was struck 
that almost everyone on the date had been affected by 
AIDS. Either they lost a manager, a lover, a brother-in- 
law, friends. It's everj-where. I'm .so gratified that I got 
their support." 



Which is more, he says, than he was able to get from 
the major labels. "We weren't successful getting any of 
them to manufacture or distribute the record. They 
wanted to do their own thing. But we're putting it out 
anyway, through Broadway Cares/Equity Fights AIDS, 
the theater community's older and more established 
counterpail to Classical Action. Anyone who wants it can 
call 1-800-321-AIDS." 

■'The Ballad Album" is one of three related projects 
that Hersch has paiticipated in. He composed a work for 
baritone voice and piano, included on the album 'The 
AIDS Quilt Songbook." scheduled for March release on 
Harmonia Mundi/Nightingale; and he is one of five HIV/ 
AIDS composers (only two survive) represented on "Me- 
mento Bittersweet," an issue from BMG/Catalyst due in 
April. 

In spite of this current activity, Hersch is not the first 
to speak up on behalf of AIDS. Last year, GRP issued 
"We're All In This Together," a benefit compilation of 
existing material drawn from the label's roster of artists, 
both active and archival. However, he is the first to raise 
the ante significantly, to decree by words and by action 
jazz's neetl to reinvent its own image, to adopt the attitu- 
dinal imperatives of a caring industry' with all the activ- 
ism and social responsibility it can muster. 

"As an artist," he says, he now realizes "you have to 
be who you are. In the jazz world, it took me a long time 
to get comfortable with who I am. As a person and as 
a musician. I've learned that there are many benefits to 
be derived from just being myself. If I make 30 more rec- 
ords, or three more, or no more ever again, I would like 
to be remembered as a mensch. I'm doing my part now 
because that's what I know I can do." 

Other Hersch albums scheduled for release include 
"Live At Maybeck Recital Hall," on Concord, and 'The 
Fred Hersch Trio Plavs" on (^heskv. 



LATIN NOTAS 

(Continued front frreceding page) 
others. 

What viewers may not realize, 
but attendees learned all too well, is 
that the TMAs have become an un- 
wieldy commercial behemoth, thor- 
oughly inoculated to the concept 
that an awards show should fore- 
most pay homage to the artists, not 
fulfill the mercantilistic ambitions 
of promoters and sponsors. 

To be sure, the TMAs are a nec- 
essary event in the Tejano market. 
But the 1994 program was pure 
overkill, featuring too many artists, 
too much production, and too much 
space between the Tejano stars and 
their fans. A live event held, say. in 
a 6,000-seal theater would enhance 
the prestige and aplomb of an event 
that has become bigger, but cer- 
tainly not better. 

TmA TIDBITS: While the TMAs 
left much to be desired, the organi- 
zation's Tejano Fanfair March 12 
was a .solid event that allowed re- 
freshing exchanges among indus- 
tryites. artists, and fans . . . Jorge 
Finos, VP of the international de- 
partment at the William Morris 
Agency, says he has signed La Ma- 
fia for worldwide representation. 
Pinos already has signed Rick Tre- 
vino and Rick Orosco . . . Selena's 
English-language album for SBK 



seems to be stuck in neutral as she 
tries to balance her touring and re- 
cording .schedules. Full Force may 
produce some tracks . . . Jay Perez 
and Culturas played a couple of in- 
cendiary pre-TMAs .sets March 12. 
Perez is talking with Sony Nash- 
ville about a pos.sible recording deal 
. . . Musart/Balboa and DISA have 
entered the Tejano fray, with Mu- 
sart inking veteran Tejana Patsy 
Torres and DISA signing a promo- 
tion/distribution pact with Joey 



Records. 

Chart notes: The Barrio 
Boyzz score their second consecu- 
tive No. 1 hit on the Hot Latin 
Tracks chart with label mate Se- 
lena, as "Dondequiera Que Estes" 
(EMI Latin) slides into top slot. 
"Dondequiera" is Selena's second 
chart-topper as a duet partner. Her 
first No. 1, "Buenos Amigos," was 
cut with Alvaro Torres and topped 
the chart June (i, 1992. 



NAVAIRA, SELENA, DOMINATE TMAs 

(C</iitiiinf<I fn)tu prrrciiimj p(iy<') 



TO OUR READERS 

Keeping Score will return next 
week. 



Industr>' Aw'ards, whtise winners were 
(leterminetl by Tejano artists only. Se- 
lena was the only general award hon- 
oree to garner an Industry Award, 
winning best Tejano international art- 
ist prize. 

The 14th edition of the TMAs was 
staged for the first time at the 65.000- 
seat Alamodome. The TMAs' e.xecutive 
director claimed that 35,000 tickets had 
been sold for the event, more than dou- 
ble the tally for last year's program, 
held at the nearby 15,000-seat Conven- 
tion Center Ai-ena. 

The marathon se\'en-hour program, 
hosted by comedian George Ldpez, fea- 
tured a speech by Texas governor Ann 
Richards an<i an awards presentation 
by country' stars Brooks & Dunn. 

Following is a li.st of winners: 
Song of the year: "La Charanga," 
Fandango U.S.A.; Most promising 
band: Estrella; Show band: Emilio 
Navaira Y Grupo Rio; Male enter- 
tainer: Emilio Navaira; Female enter- 
tainer: Selena; Male vocalist: Emilio 
Navaira; Female vocalist: Selena; 



Record of the year: "La Charanga." 
Fandango U.S.A; Album, orchestra/ 
group: "Livel" Selena; Album, con- 
junto progressive: "Southern Expo- 
sure," Emilio Navaira; Album, con- 
junto traditional: "Unrivaled," Jaime 
de Anda Y Los Chamacos; Tejano 
countr>': "I've Got A Neverending 
Love." Ramii-o Herrera/Bob Gallarza; 
Tejano crossover: "La Charanga," 
Fandango U.S.A.; Instrumental: 
"Posse Polkas." David Lee Garza; Vo- 
cal duo: Joe L6\k:z and Jimmy Gonza- 
lez; Best Tejano musicians: bass — 
(tie) Jesse Farias. Richard Garza; 
drums — Chente Barrera; guitar — Di- 
mas Garcia; bajo sexto — Joe Farias; 
accordion — David Lee Garza; key- 
boards — Joel Guzman; saxophone — 
Joe Posada; Best Tejano interna- 
tional artist: Selena; Best record pro- 
ducer: (tie) Bob Gallarza, Manny 
Guerra; Rising star, male: (lie) Mar- 
cas Jaime, Rick Trevino; Rising star, 
female: Stephanie LjTin; Group: Ro- 
deo; Songwriter: (tie) Beto Ramon, 
Luis Silva. 
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Jazz Label Makes Every Bit Count 

DMP's Founder Pushes The Digital Envelope 



I BY PAUL VERNA 



NEW YORK— When audiophile labels 
started out in the late 70s and early 
'80s. their mission was to push the lim- 
its of analog sound with such tech- 
niques as half-speed mastering. Then 
came the compact disc, ami along with 
it the challenges ajid rewards of pris- 
tine digit^il .souml. 

But now that the CD has lost its nov- 
t'lt.v value. Ijecomo the suindanl stmnd 
carrier, and fallen under increasing 
criticism for its limitations rather than 




DMP founder Tom Jung works at the 
Yamaha DMR-8. 



iU advantages, high-end labels — ^which 
pioneered the release of music on 
CD — are exploring new ways to stay 
on top of the technological curve. 

One such company, contemporan,' 
jazz imprint Digital Music Products of 
Stamfoi-d. Conn., has decided to ven- 
ture into the world of 20-bit ivcording. 
In fact, DMP clauns to be the only jazz 
label U) ivc<jrd and mix all of iLs pnxi- 
uct exclusively in 20 bits, converting to 
the Kvbit CD slandai-d only at the fmal 
stage of the masteiTng pi-ocess. 

DMP founder and producer/engi- 



neer Tom Jung uses Yamaha's DMR- 
8 system, which consists of a digital 
console capable of handling up to 2 \ 
bits of audio, with an S-track digital 
tiipe machine built into it 

The pi-ocess of converting the 20-hit 
master to Ifi bits requii'es painstaking 
oxjX'rimenUilion. according to ..lung. A 
particular challenge Ls calibrating the 
analog-to-digital convoi"l*>rs required 
to transfer the raw" analog audio signal 
onli) a digitjil medium (and eventually 
back again, since the human ear can 
only hear analog). Jung's approach is 
to assign a converter to each channel 
rather than taking the entire master 
and running it through a single con- 
verter. 

"I outboarded a rack of high-end 
A-D converters, then interfaced those 
to the consoles, and almost with ever>' 
project I come up with ways of clocking 
and reducing JitttM" and doing things 
that make the system perform better," 
he saj-s. 

"We've done about 20 albums with 
this system, and each one get* pr^igres- 
sively better," he saj-s, "because we're 
learning an awiul lot about this whole 
digital business." 

Converting 20 bits to 16 also re- 
quires a technique called dithering, 
which essentially means adding a noise 
signal to the 20-bit master to counter- 
act the distortion that occurs during 
the conversion to Ifi bits. The specific 
ditheiing scheme an engineer uses de- 
l>ends on several factoi-s, the most im- 
portiint being the nature of the original 
signal, according to Jung. 

An acoustic jazz trio might require 
completely different noise-shaping pat- 
terns fn)m an electric big-l>and project, 
he says. To maximize the dynamic 
range of each reconling. Jung fiddles 
with the signal until he gets it right. 

All of DMP's recordings are made on 
the Yamaha system, most of them at 
the nearby Carriage House Studio 




Sassy Lady. MCA recording artist Sass Jordan and guests recently were at 
Cherokee Recording Studios in Los Angeles to record her new MCA album. 
■ Rats," Shown in the top row, from left, are co-producer Nick DIDia and Jordan 
friend Melenie Wicker from Alive Management. In the bottom row. from left, are 
funk guru George Clinton; co-producer, co-writer, and guitarist Steve Salas; and 
Jordan. 



(though one project was recently 
tracked with .Jung's equipment at New 
York's Hit Factoiyt. The material is 
then mixed and masterefl at Jung's 
poslp reduction facility in Stamford, 
which also sen'es as DMP headtjuar- 
tei*s. (A cei*tain amount of overdubbing 
is done at Jung's .studio.) 

Among the recent projects on the in- 
deix^ndenlly distribute*! DMP aiv the 
Bob Mintzer Big Band's "Only In New- 
York" and "Departure" albums, the 
Mann Brothers' "Mann To Mann," Joe 
Morello's "Going Places," "Dial & 
Oatts Play Cole Porter." Chuck Loeb's 
(Continued on next page) 




A Spike & Terence Joint. Producer/director Spike Lee joins recording artist 
Terence Blanchard at Manhattan Center Studios during the recording of the score 
for Lee's upcoming film. "Crooklyn. " The piece was written and arranged by 
Blanchard and recorded with a 38-piece orchestra through a 56-channei SSL 
board. Shown, from left, are Manhattan Center Studios president Victor Moore, 
Blanchard, Lee. and engineer James Nichols. 



Lillywhite Moves Beyond The 'Drum Thing' 

Producer Brings Vocals-First Approach To Morrissey Set 



PRO 

FILE 



■ BY MARILYN A. GILLEN 

NEW YORK— Steve Lillj^white 
doesn't do that drum thing an.vmore, 
he explains by telephone from his 
home in London. It's kind of a Lilly- 
white handle — or was: that wallop 
heard to great effect on albums by 
the likes of U2 and 
Marshall Crenshaw^ 
in the '80s. 

The subject in 
play is producer 
trademarks, and if 
that drum thing 
once qualified as 
Lillyw-hile's, it has 
long since ceased to, 
and ha-sn't been re- 
placed by anj-thing, 
well, definable, he 
admits. 

"What a pi-oducer should be able to 
give to a project is something you 
can't necessarily define," he says. 
"It's difficult to explain. I mean, you 
want to notice a pi-oduction, but in a 
way have it not he noticetl. You want 
to bring out exactly the best of what 
an act has to offer, and just that And 
for me, with a well-pi-oduced record, 
the first thing you say isn't, Vow. 
that's a wen-pr<Kluce<l reconl.' You 
say. 'that's a gix^t record.' and you 
only discover the production — 
maybe — after a few listens." 

It's safe to say Lillwhite's pixxJuc- 
tion has been discovered often, and 
with delight, throughout his hVyear 
career. Since moving from tea boy 
(American translation: "gofer") to 
ta|)e op to tmginccr and producer in 
the 7(te. he has rackefl up an enviable 
resumf? that nmges from first-cmlit 
Siouxsie & the Banshees in the late 
70s through XTC. Peter Gabriel. U2. 
Simple Minds, Rolling Stones, Talk- 
ing Heads. Kirsty MacColl, the 
Pogues, David Byrne, and World 
Party. Most recently, he wrapped 
Moirissey's latest, "Vauxhall And I," 
due March 22 from Sii-e. And next up 
is an English countiy music act — his 
first 

If there's a common thread t>ing 
that timeline together, Lillywhite 



isn't looking to unravel the myster>'. 
although he agrees with the assess- 
ment that he likely gi-avitates toward 
artists with strong voices. 'They're 
not fools," he says. 

Literally speaking, recording vo- 
cals is one thing I.illj-w^hite will admit 
to doing w ell, or at least to especially 
enjo>ing doing. That feel shows in his 
sure handling of "Vauxhall And I," 
which lets Morris-sey's vocal and Ijri- 
cal subtleties shine in a lush, but 
uncluttered, setting. 

"I thought when I took on Morris- 
sey. what do |)eople buy a Morrissey 
record for'.' TTiey buy it for his voice 
and for his wonderful l>Tics." Lilly- 
white says. "And this was my main 
concern — to get the singing right 
the}r. I think, on Monissey's new al- 
bum, what >'ou'll find is that there's 
a real improvement, or rather that 
the singing just sounds very go«xi. I 
think [previous Morris.sey album] 
"Your Ai'senal' was a great recorrl for 
getting up imd going out, but 'Vaax- 
hall And I' is more of a sit back and 
i-eally get. into it affair. I'm ver>' plea- 
sed with the result." 

The recording process itself was 
"just real pleasant," Lillj-white says, 
and exemplified his approach to pre- 
productit)n and production. "We 
started with demos, and we'd reeoiti 
the songs and then wcW do the vo- 
cals, and then realize that maybe we 



needed to change all the masic." he 
says. "So we'd keep the voice and 
change all the music, and then do the 
voice again. So the preproduction was 
all part of the recording process. Be- 
cause we had copies of the demos of 
the songs, but we didn't know what 
Morrissey was going to sing on until 
I got him in to sing, and then we'd re- 
evaluate and .see what we needed to 
do on top of that It worked." 

"Vauxhall" was recorde<l analog, 
Lilljwhile's preferred method. "To 
be able to immediately cut a tape and 
join it onto another piece of tape is 
just very satisfying." he says. He 
doesn't have a preferred studio — 
"I'm happy as long as there's a mike 
and tape recorder" — but has found a 
new favorite in the new Eventides, 
the DSP 4000s. through which he's 
been getting "some really interesting 
stuff coming out" he says. "You can 
gang up on it. and use lots of different 
sounds with each other." 

And speaking of interesting stuff 
and different sounds, what about that 
country act? "His name's Bo," Lilly- 
white says. "Bo Walton. And yes, 
that's his real name. He's a kid who's 
English hut signed to Arista Rec- 
ords, and he's got a great country 
voice. You'll be healing a lot about 
him later this year." 

Walloping fiddles? Well see. 




STEVE ULLYWHITE 
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STUDK) ACTION 

MODUCnON CRiDITS FOR ■lUBOARO'S NO. 1 SINGLES (WEEK ENDING MUR. 19, 1994) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ALBUM ROCK 


DANCE-SINGLES 


TITLE 
Artist/ 
Pnxlucer 
(Label) 


THE SIGN 
Ace Of Base/ 
Joker, Pop, 
Carr 
(Arista) 


BUMP & GRIND 
R. Kelly/ 
R. Kelly 
(Jive) 


NO DOUBT 
ABOUT IT 
Neal McCoy/ 
B.Beckett 
(Atlantic) 


DUECES ARE 
WILD 

Aerosmith/ 
B. Fairbairn 
(Geffen) 


GIN AND JUICE 
Snoop Doggy Dog/ 
Dr. Ore 
(Interscope) 


RECORDING 
STUDIO(S) 
Engineer(s) 


CHEIRON 
(Stockholm, 
SWEDEN) 
Denniz Pop 


CHICAGO 
RECORDING 
COMPANY 
(Chicago, IL) 
Peter Mokran 


Am ki 1 p m 1 kj r\ 
UMNIbUUNU 

(Nashville) 
Pete Greene 


LITTLE 
MOUNTAIN 
(Vancouver,B.C) 
Mike Eraser 


VILLAGE 
RECORDER 
(Los Angeles) 
Barry Golberg 


RECORDING 
CONSOLE(S) 


Soundtracs Cade 


Neve VR 72 


Trident A 
Range 


SSL 4048 E/G 


SSL4000E 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(None Reduction} 


Sony APR24 


Studer A827 


Studer A800 


studer AouO 


Studer A820 


STUDIO 
MONITOR(S) 


Fountain 


Lakeside/TAD 


Tannoy LGM 
Yamaha NSIO 


Yamaha NSIO 


Yamaha NSIO 
JBL V*/ TAD 


MASTER TAPE 


3M 996 


3M 995 


Ampex 499 


3M 996 


Ampex 499 


MIXDOWN 

STUDIO(S) 
Engineer(s) 


CHEIRON 
(Stockholm, 
Sweden) 
Denniz Pop 


CHICAGO 
RECORDING 
COMPANY 
(Chicago.lL) 
Robert Kelly 
Peter Mokran 


SOUNDSTAGE 
(Nashville) 
Pete Greene 


SOUTHERN 
TRACKS 
(Atlanta,GA) 
Brendan O'Brien 


LARRABEE WEST 
(Los Angeles) 
Chris Taylor 
Barry Goldberg 


CONSOLE(S) 


Soundtracs 


SSL 4064G 
With Ultimation 


SSL 4000E 
G Computer 


Neve VR 72 


SSL 4068E 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Notse Reduction) 


Sony APR24 


Studer A827 


Mitsubishi X-850 


Studer A827 


Studer A800 


STUDIO 
MONITOR(S) 


Fountain 


Lakeside/ TAD 


Hidley W/ 
TAD 


Yamaha NSIO 
Augsperger 


Yamaha NSIO 

Augsperger 

Custom 


MASTER TAPE 


3M 996 


3M 996/DAT 


Ampex 467 


Ampex 456 


Ampex 499 


MASTERING 

(ALBUM) 

Engineer 


STERLING 
SOUND 

Jose Rodrieguez 


HIT FACTORY 
Tom Coyne 


GEORGETOW 
MASTERS 
Denny Purcell 


GATEWAY 
Bob Ludwig 


BERNIE 
GRUNDMAN 
Bernie Grundman 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


BIVIG 

Manufacturing 


BMG 

Manufacturing 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacuring 


PRIMARY TAPE 

DUPUCATOR 

(ALBUM) 


BMG 

Manufacturing 


BMG 

Manufacturing 


WEA 

Manufacturing 


Uni 

Manufacturing 


WEA 

Manufacturing 



lei 1994, Billboard BPI Cofnmunicafiorts Hot 100 R&B & Countt 
Contemporary & Dance appear lr\ rotation 



s It^ature «.ich itme. Album Rock. Modern Rock. Rap, Adult 



newsline... 



BOOMING BUSINESS: Tlie audio Imrdwai'e business ^jvw in \9^i, according 
to the Elec'lronifs Industries Assn.'s year-end report. Sales for 1993 reached 
a recoil S7^ billion, up from $fij^ billion in 1992. The EIA says sales were 
especially stnmg in the fourth quarter {Billboard. Feb. 19). rising nearly lOOfc 
in that [leriod o\ er the compamble [>eriod in 1992. 

Robert Heiblim, president of KH America and audio divi-sion chairman for 
the EIA and the Consumer Electronics Group, attributes the sales ilse to an 
improving economy. "With interest rates dowTi, a tremendous number of peo- 
ple have completed home refinancings, which has freed up money for them 
to spend to improve their home life." he says. "ThLs could mean upgrading 
to a new car audio or home system, or to a new ]mr of sixiakers." 

Auto equipment, portables, and compact systems netted the biggest growth 
percentages. Car CD players registered a whopping 'So^ gain, to $416 million, 
while aflermariiet autosound sales were up 9%. CD poi-tables axperienced a 
22,% hike to $1^ billion, with the (wrtable category as a whole climbing 10% 
(luring the year. Com[>act systems were up 22*)f to $919 million, offsetting an 
11^ decrease in rack syst^s. 

The EIA says the growing popularity of home theater systems accounted 
for a 3*5^ gain in separate component sales, to $1.63 billion, the first annual 
increase in that categor>' since 1990. 

AT&T DIGITAL STUDIO SYSTEMS, which recenUy launched its DISQ Digital 

Mixer Core workstation, and Harrison by GLW, whose Series Twelve and 
MPC digital consoles are considered among the mast advanced in the business, 
will tr>' to pool their expertise in digital audio under a new "strategic alliance" 
they have just fonnefl. The partnership wvw much mniv than the devel- 
opment of an interface between CILW's digitally conli-olied work surfaces and 
our DISQ Digital Mixer Core," says Bill C»endron, COO for AT&T Digital Stu- 
dio Systems. "[ It] will co\'er joint mai'keting and advertising, working together 
to develop new products, and development of a unified dealer network within 
the II.S.. Euix)pe, and the Pacific Rim." 

REFLECTING AN INCREASED EMPHASIS on higher-resolution audio. Future 
Di.sc Systems is upgi'ading its mjuslcring facility to accommotiate 20- and 24- 
bit digital mastering, according to a statement from the Holl>'woofl-base<l facil- 
ity. "Soon we'll start to see people recoixling up to 24 bits in the studio," says 
Future Di.sc VT and chief engineer Steve Hall. "We are gearing up to accom- 
modate that market" Hall adds that Future Disc has begun using a fiber- 
optic system that allows it to send digital masters from a single hard disk to 
CD, cassette, and DAT mastering rooms. 

THE PRO SPATIALIZER 3-D audio processor has just received a high-profile en- 
dorsement from engineer Ed C^hemey. who used it on the new Bonnk? Raitt 
album, "Longing In Theii- Hearts." Chemey decided to use the Spatializer af- 
Ivv hi'-aring the album's co-producer, Don W^as. mix with It. "It sounde<l pretty 
interesting." says Chemey, "so I decided to use it, but sparingly, on Bonnie's 
reconi." 

The process was applied to lead vocal tracks to pull the sound "forwaixi out 
of the speakers a bit," and to percussion tracks "to spread the sound out. so 
that it seems to come from l)eyond the left and right sjx^aker iioundaries," 
siiys Chemey, a(kling that the album is othenN-ise "straight ahead and umler- 
piTxluced." 

Tlie PRO Spatializer, manufactured by Spatialiy^r Audio LaKs of Sheiinan 
Oaks. Calif.. prc\ides "circuliu* sound placement, seamless movement, and spa- 
tial e.\pansion," acconling Ut a release from the company. It offers real-time, 
multiti*ack joystick ofK'ration iind 3D repmluction on conventional stereo sys- 
tems. 

PRO PEOPLE ON THE MOVE: Michael Fidler is promoted to senior VP of new 
technolog>' and .sti-ategic planning at Ix)ng Beach, Calif.-base<l Pioneer Elec- 
t]*onics USA Inc., responsible for consumer-based laser-optical products; he 
was senior VP of marketing . . . Tony Monlgomerj' joins Disc Manufacturing 
Inc. in Wilmington. Del., as VP. Eastern region sales; he pre\'iously held var- 
ious sales and marketing (Msitions at BMG, most recently as senior du-ector 
of RCA Recoi"ds' dance music product . , . AKG Acoustics Inc. of San Leandro, 
Calif., names Shel Gunther pivxiuct manager for wii-eless microphone systems. 



JAZZ LABEL MAKES EVEI 

(Cauihnu'd from prtreding page) 

"Mediterranean." and "The Fantasy 
Band." the self-titled release by an all- 
star band consisting of several DMP 
roster aitists. 

Jung was a pioneer in digital record- 
ing long l*fore the advent of the CD. 
In 1977, he exi)enmented with a 3M 
prototjpe of a two-track digital tape 
reconler. ".^VJthough that machine was 
not perfect by any means, a little voice 



f BIT COUNT 

inside me said that digital rcconling 
and playtiack were the tt^y of the fu- 
ture." he sa>'s. 

He launched DMP in 1982, thrusting 
himself in the forefront of the digital 
revolution hy lieing among the fii'st la- 
bels to relea.se CD.s. The label's initial 
titles were Warren Bemhart's "Trio" 
and Klim & the BBs' "Tiicycle." 



More Engineers 
GO GOLD ON Ampex 

THAN ON ALL OTHER T\PES 
PUT TOGETHER 

AMPEX 

A MASTER OF ENGINEERING 
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RAP MUSIC'S RAP SHEET LENGTHENS 



fO/iiliiiUi'd fmni /mi/f lii) 

Tupac Amaru Shakur, who records as 
2Pac, was sentenced March 10 to 15 
days in jail, 15 days on a state ti-ans- 
portation department work crew, 30 
months probation. 30 days of commu- 
nity ser\'ice, and a $2.(K)0 fine for as- 
saulting video and film director Allen 
Hughes at an LA. video location last 
year. ^ 

Shakur must appear in L.A- munic- 
ipal court on May 10 for a hearing de- 
termining when he can begin his sen- 
tence. 

Shakur's legal troubles are far 
from over: He was schetiuled to ap- 
pear March 18 before New York'.s Su- 
preme Court for a hearing on sexual 
assault, s(Hlomy, and weapons posses- 
sion violations. These charges stem 
from an alleged attack on a woman 
Nov. 18. 1993, at the Parker Meridien 
Hot^l. 

According to his attorney, Michael 
Warren, Shakur, who pleaded not 
guilty, iK)sted $5,000 bail to remain 
free in that case. If convicted. Warren 
says, the rapper faces an 8V.-to-25- 
year term in prison on the sodomy 
charge alone. An attempted sodomy 



CRIA CAMPAIGN 

(Continued frfitii page 70) 

lax in its approach to marketing its 
pnxluct in Uie past. "Films, for exam- 
ple, are mai'ketetl so much iK'tlcr than 
music, both in tems of creati\it>' and 
the amount of advertising dollars," he 
saj's. 

According to an industiy source. "If 
llhe CRIA memlters] want to inform 
the public that CDs are a good deal, 
they should consider stop selling de- 
letes for next to nothing and selling 
ctimpilation jiackages for half the price. 
No wonder the music public is so con- 
ftLsed." 

Kulin concedes that manufacturers' 

own a^^ressive pricing tactics encour- 
age the consumer [jcix-eption that the 
music industry overcharges on CD 
prices. "They deal major new releases 
right out of the box," he says. "Then, in 
many stores, mid-price product is being 
sold 'at S21.99 to as high as S24.1»9. but 
the top product of the day is up front 
being M at S14.99." 

The CRIA campaign comes at a time 
when the Pol,vGram Group of Canatla is 
gearing up to jump-start the flagging 
CD single. The company plans .soon to 
issue generic-styl«i CD singles of new 
releases with no gi-aphics for a sug- 
gested Il< of $:i.99, with a ivtailer cost 
of S2.99 and $2.39 for a rackjobber. 
Currently, CD singles of major re- 
leases, if they are available {many 
ai*en't). .sell at retail for betw'een $7.99 
and $11.99. 

■^liat we're d<jing us going l>ack to an 
entr>'-level concept to get new fans and 
to get i>cople into Iniying music." says 
Gerr>' Lacoursiere. chairman of Poly- 
Gram Gh)up Canaila. "There's an en- 
trj'-level consumer out theix* who we've 
been telling. Tape our music, because 
if you want U) buy from us, we're going 
to charge you an arm and a leg. You're 
better off waiting for the album.' We 
figured out ii'we get ;i59f returns, we'll 
make six cents a title. It's a promotional 
vehicle investing in our own future." 

No other manufacturer has yet an- 
nounced it will follow PoK-Gram's lead. 



LIFELINES 



charge against him carries a 5-t«- 15- 
year penalty, while three sexual mis- 
conduct and weapons counts carr>' 
3'A-7-year penalties. 

Shakur also is scheduled to appear 
in court in Atlanta April 18 to face a 
charge of battery for slapping a 
woman last summer; a grand jury has 
convened in the same city to investi- 
gate possible charges in an incident 
last year in which Shakur allegedly 
shot and wounded two off-duty police 
officers. 

The assault conviction has not hurt 
2Pac's chart fortunes, and actually 
mav have reverse<i them: His album 
"Stricllv 4 Mv N.I.G.G.A.Z." climbs 
195-180 on The Billboard 200 this 
week, in its .5fith week on the chart. 

According to Tyehimba Manage- 
ment spokesperson Tallba Mbonisi. 
the rapiwr's yet-to-be-titled third al- 
bum is near completion, and will be 
released in early summer on Out Da 
Gutta Records. 2Pac's own imprint, 
which will be distributed by Inter- 

SCO[K'. 

2Pac also is featui'ed on an album 
by rap act Thug Life, schedulefl for 
late June release on Out Da Gutta. 

On Wednesday (2:^). New Line Ci- 
nema will release "Above The Rim," 
a basketball-themed drama .staning 
Shakur, Leon, Marlon Wayans, and 
Duane Martin. 

In what has proven rap's most no- 
toriftus murder case, a March 11 
hearing to set a trial date for Calvin 
Broadus, better known as Snoop 
Do^y Dogg, was reset for Apiil 1 . 



The rapper, whose debut album 
"DoggyStyle" has sold more than 3 
million units, was charge<l last Sei>- 
tember with the fatal Aug. 25 shoot- 
ing of 25-year-old Philip Woldemar- 
iam in the Palms neighborhood of 
L.A. (Billboard. Sept. 18, 1993). 

The rapper's notoriety has not had 
any perceptible effect on his sales: 
"Dogg\-Style" has l)een in the top 10 
on The Billboard 200 since it debuted 
at No. 1 in the Dec. 11. 191W. issue. 
The album slips to No. 9 from No. 8 
this week. 

RAPPER'S SON IN CROSSFIRE 

On March 12. 2-year-old Dante 
Hawkins, son of Lamont "U-God" 
Hawkins of Loud/RCA act Wu-Tang 
Clan, was .^^hot through the pancreas 
and kidney. He was caught in the 
cro.ssfire of a shootout in a Stalen Is- 
land housing project. 

At press time, the boy remained 
hospitalized in the i)ediatric intensive 
care unit of Slaten Island L'nivei-sity 
Hospital. A spokesperson for the 
group says two [jeople were an*ested 
in connection with the shooting. 

In a statement releit-^ed following 
the shooting, Wu-Tang ('Ian member 
Prince Uakeem .-^^lid. "We encourage 
the media to focus on the.'^e tragedies, 
as well as to help educate [K'ople and 
hopefully generate a change. If we 
don't come together as a community 
and a nation, there will be no end to 
the crime wave, and. unfortunately, 
our next generation will continue to 
l>e affected." 



GOOD WORKS 



rRE-OSCAR BENEFIT BASH: 
Elton John will serve as host and hon- 
oraiy chaii" of the second annual Acad- 
emy Awui'ds \'ie\nng Paily to Benefit 
The Elton John AIDS Foundation 
March 21 at Maple Drive in Beverly 
Hills. Bonnie Kailt, Don Henley, and 
Neil Young are membei-s of the fund- 
raising committee. At the end of 1 Jfft^, 
the Foundation, a collaborative effort 
with the National Community AIDS 
Partnership in Washington to facilitate 
distribution of funds nationwide, had 
realized grants in 29 states and Canatia 
totaling more than $1.9 million. For 
more info, contact Sarah McMullen or 
Mano' Miller at 310-289-82115. 

Visual fund tributes: The 

Vision Fund of America's 11th annual 
awards banquet May 12 at the Plaza 
Hotel in New York will honor Philip 
Clement. pix'sidentCEO of Rank Film 
Lab & Vidw) Sen ices; John Taylor, 
presidenVCKO of Ingram Enteitain- 
ment Inc.; and Sam Inoue, president 
of Fiyi Photo Film U.SA Inc. The Vi- 
sion Fund of America a nonprofit or- 
ganization of visual media industry 
professionals who raL^e fimds to pro- 
mote research and resf>urces for |>ef)- 
ple with impaired vision. For more de- 
tails, call 212-808-0077; fax 212-338- 
0(iOH. 



PNICEF BENEFIT: KLSX Los 
Angeles radio personality Dusty 
Street will host the 15th consecutive 



Musicians for the U.S. Committee for 
UNICEF April 10 at the Palace in 
HoUj-wood. A benefit concert will fea- 
ture Little Feat ami the Musicians 
for UNICEF Band. Monies rai.^'d g(j 
directly to providing immunizations, 
clean water, and emergency relief for 
children in 137 countries that UNI- 
CEF cun-entlv assists. For more info, 
call Eddie Tiiduri at 818-907-7842 or 
Wendy Marcucella at 818-905-a?fi:i. 

For ciLutm' (& pete'S) sake: 

"Dallrey Sings Townshend." Roger 
Daltrey's salute to the music of \Mio 
band mate Pete Townshend Feb. 23- 
24 at New York's (?ainegie Hall, raised 
$100,000 for two New York-ljased chai-- 
ities. the CityKids Foundation and the 
Sloane Hospital for Women at Colum- 
bia Presbjteiian Medical Center, The 
concerts featured performances by 
Dallrey with giiesu* Eddie Vedder. the 
Spin Doctors, Alice Cooper. Sinead 
O'Connor, 4 Non-Blondes' Linda 
Perry, John Enlwistle, David San- 
bom, the Chieftains, Lou Reed, and 
Townshend himself. For more info, call 
Yon Elvira at 212-685-i:W0. 

The BATTLE VS. ALZHEIMERS: 
Barrj- Manilow will headline the 1994 
Rita Haj-worth Gala to benefit the 
Alzheimer's Assn. May 7 at the Chi- 
cago Hilton and Towel's. The associa- 
tion is named after actress Rita 
Hayorth, w-ho died of the disease. For 
more info, call 312-335^793. 



BIRTHS 

Girl, Lauren Lynn, to Michael and 
Lea Sandoval, Feb. 12 in Los 
Angeles. He is VP of creiitive for Poly- 
Gram Music Publishing Group. 

Girl, Taylor iya Rene, to Erik and 
Tanya Williams, Feb. 14 in Detroit. 
He is road manager for the Winans. 

Girl, Jonlan Lily, to Richard and Jan- 
ice Flanzer, March 2 in New York. He 
is president of InVision Entertain- 
ment. She foinier studio manager of 
Right Track recording studios. 

Boy, Grady Allan, to Howard and 
Monica Benson, Mareh 13 in Tar- 
zana. Calif. He is a producer who has 
worked on releases by Seed, Motor- 



head, and TSOL, among others. 
DEATHS 

Marky DcSadc. age 29, of unknown 
cause. March 1 in New York. DeSade 
was the bassist for the rock gi*oup 
Smasherl Gladj's. He also workefi with 
the Michigan-bai*e<l band Dead En- 
gine. He is survived by his parents, 
brother, and sister. 

Danny Barker, 85, of cancer. March 
13 in New Orleans. Barker was a vir- 
tuoso jazz guitarist (see storv, page 
ML 

Send information to Lifelines, c/o 
Biilboard, 151.1 Broadway, Uth 
Flixtr, New York, N.Y. 100S6 within 
ttix tveeks of the event. 



CALENDAR 



A iveekty listing of trade sfiowSy con- 
ventioun, award shown, se»iinarn, 
aud other events. Send information 
to Calendar, Billboard, ITilri Hrond- 
wait, \eir York, .V. Y. limii. 

MARCH 

March 19-22, 36Hi Anaual HARM Convention, 

San Francisco Marriott, San Francisco, 609-596- 
2221 

Marcli 20, The Juno Awards. O'Keefe Centre. 
Toronto, Canada, 416-485-3135, 

Marcti 21, ASCAP East Coast Hip-Hop Fonim: 
"Hip-Hop Taking A Bad Rap." The Grand, New 
York, 212-621-6000, 

March 21-24. National Assn. of Broadcastef^ 
Annual Convention. Las Vegas 202-429-5300. 

March 24 National Assn, Of Black-Owned 
Broadcasters (NABOB) 10th Annual Communi- 
cations Awards Dinner. Sheraton Washington 
Hotel, Washington. D C 202-463-8970 

March 24, "Airplay: Straiglit Talk From Ra- 
dn, Promotion and Record Professionals." 
panel discussion presented hy Columbia College 
and the Chicago chapter of NARAS. Columbia Col- 
lege. Chicago, Norman Aleiandraff. 312-663-1699 
x416, 

March 24-26, Klassik Komm. classical music 
convenhon. Congress Center West, Cologne. Ger- 
many 011-49-202-278-310 

March 26. Sontwriters' Idea Wodutiop. 
presented by the Connecticut Songwriters Assn,. 
University of New Haven. New Haven, Conn, 203- 
659-8992 

March 31-April 2, Tliird Annual Independent 

Music Fest, presented by the NYU Program 
Board. Loeb Student Center, New York University. 
New York, Jennifer Levy, 212-998-4999, 

APRIL 

April 4, Betidee College of Music Benefit 
Auction, with proceeds to benefit ttie Berklee City 
Music scholarship program. Charles Hotel, Cam- 
bridge, Mass, 617-266-1400, 

April 5-7, Virtual Reality Entenainment Fo- 
rum '94, presented by Sig-Advanced Applications. 
Grand Hyatt Hotel, New York, 212-717-1318- 

April 6, International Managers Forum Meet- 
ing, ASCAP Building, New York Barry Bergman. 
718-332-8500 

April 8-9, Singers Symposium '94. produced 
by Angelo Roman Jr., Sheraton Universal Hotel. 
Universal City, Calif 213-969-1799, 

April 10-11, VSDA Video Games Conference. 
Hyatt Regency O Hare, Chicago. 609-231-7800, 

April 12, Fourth Annual Wertheim Schroder 
Media Conference— "The Business Of Enter- 
tainment: The Big Picture." Pierre Hotel. New 



York 212-492-6532, 

Apnl 12-14, REPLItech International, pres- 
ented by Knowledge Industries, Sheraton Munchen 
Hotel & Towers, Munich 914-328-9157, 

Apnl 12 14 New Media Expo: The Future Of 
Interactive Information, presented by the Inter- 
lace Group. Los Angeles Convention Center. Los 
Angeles, 617-449-6600, 

April 13 18, Tin Pan South: The City Of Songs 
Festival, presented by the Nashville Songwriters 
Assn International, various locations. Nashville, 
615-251-3472. 

April 20-23, Southern Music Conference, 
presented by RC Enterprises, Ftorida A4M Univer 
sity, Tallahassee. Fla 800-541-1407, 

April 21-24. Impact Super Summit Confer- 
ence, Sally's Park Place Hotel and Tower. Atlanbc 
City, N J 215-646-8001 

April 23 Gospel Music Assn. Dove Awards 
Show. Grand Ole Opry, Nashville, 615-242-O303. 

MAY 

May 1-4, National Assn. of Video Distribu- 
tors Convention, La Costa Resort and Spa, Carls- 
bad, Calif 202-872-8545, 

May 2. TJ. Martell Concert, featuring Eric 
Clapton, honoring MTV Nebwrks chairman Tom 
Freston, Lincoln Center, New York 212-245-1818, 

May 3. Academy of Country Music Awards, 
Unreersal Amphitheatre, Los Angeles 213-462- 
2351, 

May 11-15, NAIRD Convention, Chicago. 606- 
633-0946. 



FOR THE RECORD 

Jon Tiven and Tony Visconti 
should have been credited in a 
March 19 album re\iew for produc- 
ing the all-star cf)mpilation "Bmce 
Yourself: A Tribute To Otis Black- 
well," re'leased last month on Shan- 
achie. The team not only produced 
all but one track on the album, but 
also recruited the artists, chose the 
songs, and su|x.'rvised the arrange- 
ments. 

A photo in the March 12 "Art 
And Adveitlsing" expanded section 
incorrectly identified I993's Billie 
Award winner for best point of pur- 
chase (home video). The correct 
winner Ls New^ Line Home Video. 
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CALL TOLL FREE 
1-800-223-7524 



Regut«r Classified: S4 8S per word. mirWmum order: S9B.00 

DISPLAY CLASSIFIED: 
r • t INSERTION S136,O0 PER 

r- 3 INSERTIONS 125.00 PER 

1- • 13 INSERTIONS 119.00 PER 

r -26 INSERTIONS 111.00 PER 

r - 52 INSERTIONS 92.00 PER 

REVERSE ADVERTISEMENT: S17.50 
POSITION WANTEO $65 00 PER COLUMN INCH 
BOX NUMBER; St7.S0/BROADCAST/UEDIA: WOOO PER INCH 



Billboard Classified Action Mart 

Call Jeff Serrette NY State - 212/536-5174 • Outside NY State - toll free 800/223-7524 
Billboard Classified • 1515 Broadway • New York. NY 10036 
"REAL ESTATE TO THE STARS" 
For Real Estate Information call Laura Rlvchun 
1 («00) 223-7524 - In NY (212) 536-5173 • NY OFFICE FAX # (212) 536-505S 
aoo 223-7924 • For Classified Advartlsing Only 



FAX YOUR AD 
212-536-5055 

Real Estate To Tlie Stars 
$e$.00 par Inch 



SERVICES 



SERVICES 



FIXTURES 



COMPACT DISCS • CASSETTES • RECORDS 



1000 CDS $2090 
500 CASS $599 
FINEST QUAUTV 

FROM YCXJB U I DAI AND 
FOUB COlOeCOMPOSIIE 
PUINHBSFILM 



CD & CASS PACKAGE 
1000 EACH $2999 

COMPIEIE IN-HOUSE 
PROFESSIONAL APT DEPI 



PHONE; (800) 423-293« 
FAX: (818) 569-3718 
euRIANK. CAIIFOHNIA 




pro diai'cii Inc. 



CD & CASSETTE 
PRODUCTION 



RECORD PROMOTION 



EXKRIENCEI EXCELLENCE! 
25 * YEARS! 

Working All Leading National Charts. 
'One 01 Ttw Foremost 
Names in Music Promotion" 

RCI Records Inc.. 1-800-737-9752 
4721 TrouBdal« Dr . Ni*hvlll«. TN 37230 
615-ia3-2052 » FAX 615-833-2101 



PJ).IO>SS« 
MOSVHIOmi 



Iil:l3IS)7tr«M 
F<i:|3IS) FMmJtl 



1-800-APD-DISC 



^4 



PACKAGE 



^lii II •■ rtaot 11 i*i iiu 

• CD. Cassette • Video Duplication 
• Full Graphics 



CALL FOR OUn BROCHURE 

1-800-737-7624 



INCLUDItl 

• OSICINATION 

• 3 PAGt BOOKUI* WITH 4-C0lO« COVf* 

■ 1 COIOH BACK 

■ i CaOB INUYCARD 

• CD LABEL FILM & 1-COtOfi lABEL MPBHr 

• J{Wf I BOX & SHRINK WKAP 



B Rainbe Records and Cassettes 

1718 Itrtdty S[rHI. Santa Monici. CA 90404 • (ilO) 8!9-0iSS • Fa« (ilO) 8!8-87tS 





500 Promo CD's $1,380 



MMamUxmrm 
In Oar Plant! 



500 Cassettes - $715 

coMHu iMn COUH J-Cvd & Noises Bold 

Everything included - Test, Typesetling ' 
t Uyout. Full Color J-Card. 
Noreico Box & Shrink-Wrap do « uin i 



50012" Vinyl $995 

Complete 12 " Single Package 

Direct Metal Mastering, Test, Label 
Layout & Printing, Plastic Sleeve, 
Ole-Cut Jacket & Shrink Wrap 



3 - Wra UeiVHIY! 

Evorvthinq included - Pre-Masterlng. 
2 Color CD Label w Typesetting, 
Jewel Case i Shrlnk-Wrap 



500 Color CD's $1,995 

Ciiitpllle Hllh FUU COLORfrmt Ctri, 
IIW Back » Tpiy Card, 2-ColtP llbll, 
Pn-Maiisrini, lypestttlni ft layMI 
Jami Cau » Shrlnli hfn 



Call For Our Conmleta Catalog 

EUROPADISKiLTD. 

75 Varick Street, New York, NY 10013 
" (21 2) 226-4401 FAX (21 2) 966-0456 



LU 
C3 



MASTERING 
— — REPLICATION 
PRINTING 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO - 
— POSTERS 
PERSONALIZED EXPERT SERVICE 



COI^PIETE CD AND CASSETTE 



'For Those IV/io Hear 
The Dlllerertce' 

212 -333 -5950 



330 WEST 5«TH ST NEW YORK. N V. 10019 



HANKWEtACOSSORIES 

WMtit S<I«Hh AiywlMnl 

Cail For Fr«* Catelog 

(800) 355-4400 



II wfua »u HouiM. rt i 



PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES ■ D2 entertainment 



CUSTOM 
AUDIO CASSETTE BLANKS 

1 Min - 126 MJn 
Looded With: 
BASF CHROME PLUS. 
SUPER CHROME & 
MAXELL XL tl 
HIGH BIAS TAPE 



CaWRETr i-NE Of 

AMPEX- BASF 
MAXEa - SONY - TDK 

Studio Mostcring 
and MuHilrack Products 
DATS • 489/269 (S-VHS) 
HI-8WW - CDRS 
MOD'S - U-MADCS 
FLOPPY DISCS - DCC-S 
499/456 ' 911/468 



SmCMO AM) UAOtR TAP( 
mU AM>BOXB 

BASf ANO MACMDC MOM AUDK) MlJCACnS 

c-«c*mm9HaLS 

CO JCWa BOXES 
CUSTOM VHXO CASUm BLAMES 



COMPLETE PACKAGE 

500 CD 1379,50 lOCX) CD, 1 959 00 

DAT or 1630. 2 color imprint. 
4 color Iront card. B/W uay card, 
jowol box, stinnk wrap 



Tel: 818 2SS-2123 
Fai: 818 28S-73S2 



CAU. FOR 
OUR FREE 
CATALOG 



ON CASSETTE PRWTING ■ PRINTED LABELS 8. J-CARDS - SHRB^ WRAPPING 



764 5lti Avenue, BtooWya New YoA 11232 
In New Yoik Telephone: (7181 369-8273 
24 Hour Fax. (7181 369-8275 



hktfenal ft ^ oWng Suypi w kK 



TOLL FREE 1-800-538-2336 



COMPACT DISCS • 95C EACH 



ATTE.NTION: LABEL EXECUTIVES 
WE CAN MANUFACTURE, 
DISTRIBUTE, PROMOTE AND 
MARKET YOUR FINISHED 
PRODUCT, R&B, URBAN FOCUS, 
ALL TYPES CONSIDERED. 
CALL 213 -931 -1105 



(BwHi (ram your 1430 iii L iiNi and label poailnw) miiwmum 1(XX) 

Con^ikle CD and CoweNa PackogM Avaaoble in quanMes of 250/500/1 000 

1-800-874-4174 

CAaFORAQUOTE 
DigU Modving Syilms • DigM Aadio Duptcnlion • Coniplitar Grqphio 

NATIONAL TAPE CORPORATION 

111 CMBth Avenue North 
Nm«ivH«, TN 3720S 



FOR COMPLETE CASSEHE, 
C.D„ RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 



OCQ 



(800)859-8401 



NATIONAL TV MARKETING 

Market youi records, tapes & CD's to millions of 
viewers on nai'l TV via 1-800 commercals Don'i 
depend on luck oi chance fw that big break. Market 
your music DIRECT and watch your careei take oft! 
Tom-key company does it all. call foi, a fiee 
brochuie I -600-832-S363 Your fans are waiting! 



FOR SALE 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
01 Great Cassettes and CD'S 

TARGET MUSIC DISTRIBUTORS 
792S NW 66 th ST.. DCPT J 
MIAMI, FL 33166 



1° Phone: (30S) S91-21Be 
F«I : (305)591-7210 



Campus Records 

*hi.lrv.l< [>ivtrihin,ir of 
"IVI*tioin Ormtockt" 



tSlB) '83-6696 
I5IB) 783-6753 PAX 
For a L'nique Blend of Indtpendrni and 
Major LaM Clotmun and Overstocks 

■»M| • *>WO • — — H ■ »>MM|»«H . ■-^tp 



Jewel Boxes •( !) Blisters 
Security Packuging 
Pla.slic & I'apiT Sleeves 
V Price (luns • MiiikTs ■ Dividers 

1 1 hll I I I I I I II I M 



Th« Jtrwelmasttrr" i'atkui-ini; S.\sU ri] 
^clail-lcvcl shrink wrapping. Hifs ( I' ■.. Viilcos 
caiiMMlcs. LP i, ptftiv. Sl miirc . only SIS'I 95! 
l,Oi»'-tOM slititik«rjppu>g Miliiiums tif 

relmlcrvA disirit'uiiip. I ■■ciilfrv avajlablc' 



..11 i^ . i-l,.,-- ■ \ .t-.- -|., ■, - UliinL 1 

ERFORIVIAIXICE 
DISTRIBUTORS 

B Oam St. Mm BMNawKK NJ oaso 1 



2B3! SPRING GROVE AVE.-CIUCINIIATI. OH 15;?S 



Buv dirrti ind Mhel While ulht i p«oplr tie 
fiisinf, Ihrir prkrt. *ri" •Ijitipiiv ouf* M*- 
ror IdbrI CD't. citvrKrs 4nd I P > ji lot* *\ SOc. 
Tour (hottc Irom Ihr most nirnMvr liilin||« 
j«4;ijblc Uer c*\*\o% tM l609l 8W bOOO 
FAX: iMni 840 0247 o( wnir 
KOtPIO MUSIC, INC. 

P.O lai A 
Ttenton. \| 0S69t 0010 



FACTORY DIRECT 

• CD JEWELBOX STORAGE 
CABINETS, In Slock Now No 
Wa't'ng Choice o* colors 2 Sizes 

2 drawer 570 capacity SJ34 

3 drawer, 855 Capacily , J289 



Prices INCLUDE locks Textured 



steel construclicn 



I CD JEWELBOX SHELF, 2-TlER, 

Gridwail, Slalwali Pegboard 8 
lacings capacity 61 25' long 
double lier Black wti.le grey 
Adiuslable dividers Flip-ihru 
brov»sing Use lor CD-ROM loo 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



• JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 

• AUDIO CASSETTE DISPLAYERS 

• LASER DISC DISPLAYERS 

• VIDEO CASSETTE DISPLAYERS 

• ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



Stocked in Chicago. Baltimore, 
I-os Angeles and London, England 
Free 100 Page Color Catalog 



1-800-433-3543 
Ask for Jim McFarland 

Fax: 213-624-9022 



EQUIPMENT 
FOR SALE 



STORE 850 CDs 

in srocifobto, 
StB9l Cabinats. 
CAN- AM 
1-600-367-9790 *J^oSI»5S»»^ 

.«X)Hft1Av.BufMo.NY142T« (905)J7»^22^ 




PROFESSIONAL 
SERVICES 



MUSIC MARKETING & SALES 
•PRODUCT MARKETING PLANS" 

SALSa. ntOOUCTtON, tVOMOnON. FORECASTINO 
-MOT MAKKETINO 6 SALES NETWORK"* 
NATIONAL • ALL GENRES * ACCOUNTS 
TBL/rAX: (212) (S>-4«4« 



INVESTOR WANTED 



MAJOR INTERNATIONAL ROCK ACT 

With current Worldwide Release. 
Presently recording second altwrn wilfi 
Mulli Platinum Producef, seeking small 
investment. ^ 
Fax 31(M93-0111 
P.O. Box 265, Seal Beach, CA 90740 



Rapidly growing SEATTLE MUSIC 
BUSINESS seeks "angel". Working 
capital needed to nuke innovative 
company with strong foundation 
financially successful. 
(206) 292-4815 / FAX (206) 292-4616 
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HELP WANTED 



HELP WANTED 



COMPUTERS 



WANTED TO BUY 



WE PAY TOP $ 

CD's-cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



IT'S NOT JUST AN ADVENTURE- 
IT'S A CAREER 

MAJOR WEST COAST LABEL SEEKS 
NATIONAL DIRECTOR OF SALES. 

This career opportunity calls for a motivated 
self-starter with a strong background in 
distribution/retail, general field marketing, 
and artist development. Responsibilities 
include supervising national accounts, 
developing marketing and promotional 
campaigns, and overseeing a large ad 
budget. Must have familiarity with BDS and 
Soundscan, ability to supervise a large field 
staff, and established retail relationships. 
Travel required, plus frequent contact with 
distribution company, retailers, label 
personnel, and artists of all formats. Send 
resume and cover letter to: 

Box 8134 
Billboard Classified 

1515 Broadway 
New York, NY 10036 



MIDEM 

the world's leading market for th\e music industry 

is looking for an 
INTCRNAT10NAL SALES EXECUTIVE 

if you are a "super soles" person witli particular experience in 
advertisement sales then you couid be whom we are looking for. 
You will be experienced at dealing with clients of ail levels and will 
tie fluent in english and french. 

Based in Paris, you will be responsible for selling stands at the 
world's leading International music morket as well as advertising in 
the music industry's International reference source the Midem 
guide, and the Midem daily news. 

You will be given plenty of oppxirtunlty to demonstrate your skills. 
Send your CV to: Christophe BLUM 

Reed Midem Organisation 

179 Avenue Victor Hugo 

75116 PARIS 



ACCOUNTANT/ 
MUSIC ROYALTIES 

SEEKING IND, WITH 
TECHNICALLY DETAILED 

EXP. IN MUSIC PUB. 
BUSINESS WITH ARTIST/ 

PRODUCER RECORD 
ROYALTY & CONTRACT 
ANALYSIS EXPERTISE. 
EXCELLENT WRITTEN 
COMMUNICATION SKILLS 
NECESSARY. WORD 
PERFECT & LOTUS 
PROFICIENCY REQUIRED. 

SEND RESUME TO: 
Box B136, Billboard Magazine 
1515 Broadway, NY NY 10036 



Record label seeks entry level assislanl for 
business/legal/pubJishing department. Self- 
motivated individual with strong 
administrative, organizational and 
communication skills. Strong growlti 
potential- Some experience necessary. 
Box 8139, Billboard Magazine 
ISIS Broadway, NY NY 10036 



Assistant/Secretary to 
IVIusic Attorneys 

Music entertainment atlornevs seek blight, 
Itumorous. mulli. skilled, self.stanint] assistant, 
capable of multi-input mental data processing: 
must posiesi near-lelepathic commiinicBlive 
powers, lifflilspeed verbal and mental reflexes, 
bionic computer skills, and the ability to subsist 
on neai-peon-level wages and little sleep all in 
letuin for an unparalleled leaining expeiience. 
Please fax cover letter and resume to (212) 382. 
1639, but don't waste your time and oui fax 
paper if you're not ready to get busy— like today. 



RBAL UTATS RATES 

Rat* tas 

1 Inch by 1 Column 
S** Coupon For Details 



AUDIO DISTRIBUTOR WITH NATIONWIDE 
SALES IS LOOKING FOR EXPERIENCED 
SALES REPS IN ALL MAJOR TERRITORIES. 
HUGE EARNING POTENTIAL. EXCELLENT 
COMPENSATION PACKAGE. 
CALL 201.662-7600 OR FAX 201-662.8060 



SALES/MKTG. DIRECTOR 
L- A-lndy label looking for Sales/ 
Mktg director. Self-motivator irvith 
knowledge of Dist., One-stops, 
National and Mom & Pop stores. 

Please send resume to; P.O. Box 17117, 
Beverly Hills, CA 90209 



TALENT 



WANTED 
SINGER 

SINGER NEEDED FOR 
PRO BAND W/MGMT., 
BACKING & LABEL 

INTEREST. 
BLUES ORIENTED, 
HARD ROCKING, 
DIVERSE BAND. 

SEND TAPE & PICTURE 
TO 21 WEST 58TH ST. 
(PHE NEW YORK, 
NY 10019) 



Master Productions Recording 
Studio. 307 South Missouri St., 
Weslaco, Tx. 78596, is looking lor 
musicians that will play Mexican 
tropical music, cumbias, and 
balads, at public dances, and 
lounges. There are six positions 
opened. The company offers 
S550.00 per week per person. The 
job will cover Texas, New Mexico, 
California, Florida, Michigan, and 
Colorado. This job is only temporary 
for the period of one year. 

If interested please call 
(210) 968-5777 



NATIONWIDE TALENT SEARCH 



SEEKING: * BANDS • ARTISTS 

* ACTS « SONGWRITERS 



* AD types of ofigind mwic comidcfed. 

* FREE Promotion & exposure if you qualify. 

* Th'R K a rarwr-lounching opportunity! 



Send a cmMfle d you mu« Krilfi none, 
address, phone X ben time to unrod 1u: 

RODELL RECORDS 

P.O. Box 934H-8 • Holl^, « 90093 



POSITIONS WANTED 



Sales and markebng management position 
in the NYC atea. Higniy motivated and 
accomplished professional with over 
twenty years' experience at two major 
labels. ExpenerKe includes senk>r 
management responsibtlities in all areas of 
music. Excellent reputation ar>d references 
Ptease call Roger Hoidredge (609) 448-1828 



Reach For The STARSI 
Moving? Relocating? 

AKt- you INfERESrtD IM i?[.:JlDENIl/^L - 
COMMtRCIAl OB STUDIO PROPFRTIE57 
BE SURE lO RtAO THE ADS IN 1 HE REAL 
ESTATE TO THE STARS ClASSIHED 

SECTION EVERY WEEK IN BILLBOARD 



YSL COiWPUTER SYSTEMS 
MIAN MORE PROFIT! 

Coll or fax lodoy to see why YSL is undeni- 
ably the leoder in computer systems for 
muiic and video reloilers and wholesolers 
We buili 20+ yeors of mujic and video in 
dustry experience into oor computer systems 
lo help rrxike yotjr busmesi more profitable 

YOUNG SYSTEM UMHtD phone (404) 449-0338 
Fox (404) 

Auiirolio; |08) 338-2477 
$T8S SuImO Hwv StedOD Ncrciosi. Ga 3C07 1 



MUSICWARE the 
positive CHoice 

Complotc POS Inventory Control 
for youi Record Store 



SuiMisi 

(TI^DVSSn 


SiMM. fe^vd 

ionopr 

[01431 m* 1 f F» (014 jt rroir 





Computars & Mori . . . 

POS - Imntory - MangtiMiit Systtn for. 
Mufk Storas ■ Diatribiiton - Mail Ordtr 

Quick Point-of-Sate - Customer History 
Inventory Tracking - Bar Code Printing 
Multiple Vendor - Purchase Orders 
Sin|t* Station - Mutti Uur aad Mutti Sito - 
Call Now « Savol Phono: 3D&-S34-M99 
■ FREE CONSULTATION * 



RecordTrak 

Computerized Inventory Management 
forB 



800-942-3008 

Voica 203-26S.3440 Fax 203-269-3930 



Ctiooxir}g fft* ri^t Softwan is ssrious business 
So, talk Id Music Softvwa before you Hecitie. 



Cost effective POS solutiom & 
Or>e-Slop / I>9trbutors SofNvare 



MUSIC SOFTW\RE INC 

1-800-877-1634 



ACCESSORIES 



PRO Sir^G Karaoke 

FroE'Ciititloq: World's latciGSt 
I^Vj selection All Brandsofequipmenl. 
l Ulfc CD*G LD's. Vccdl Eliminalors. 

aind^ Players. Spcakcrs-Mics 

csp p.o BOX 1106 

MBr-v±l« Bridgeview U. 60455 
WS^fTjl^ I-800-800-84GG 



BUSINESS 
FOR SALE 



OWNER WANTS TO SELL 
BLUE VELVET RECORD 
LABEL. FOR MORE 
INFORMATION CONTACT: 
(405) 341-9096 
(405) 528-0535 



(516)420-8300 

FU(S16)«20-HS5-CAUNOW! 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's," No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



CASH -CASH -CASH 

Top S paid on CD's. Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 




* FIRE ISLAND PINES * 

^ Rent a 2, 3. or 4 bedroom house in Rre 
Island's most prostigioDS corrmunily 

♦ for the season, month or week . . . or* 
.^purchase your own oceanfront. bay--^ 

front co-op or fixer-upper, 

W ISLAND PROPERTIES IT 

★ REAL ESTATE & MCMT. CORP. ^ 
(SIfc) ~ 



THREE MUSIC ROW 
PROPERTIES AVAILABLE 

Three entire office buildings on Nashville's 
famed Music Row. Each opproximolely 
3,500 square feet. Would be perfect for o 
record label, music publisher, etc. 
S3,S00/month. One building available 
March 15th. The others cmi be built out to 
suit right tenant. 

Call (615) 320-9318 for more 
details or to set an appointment. 



INDUSTRY PROS 

Minneapolis. Big house, 
wooded, quiet, comfortable and 
furnished. Extra room for rent 
while visiting. Available daily or 
weekly (612) 771 - 7713 



To order a 
BILLBOARD 
DIRECTORY 
Call 
Toll Free 
1 (800) 223-7524 
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WITH UTTLE FANFARE, LITTLE ROCK, ARK., RUILOS A THRIVING SCENE 

(Continued from page 5) 



stations that emphasize local acts. 

The roots of the Little Rock 
scene can be traced to the mid-'80s, 
when bands like the Manic Riffs 
and Jubilee Dive started showcas- 
ing their original songs at local 
clubs, particularly S.O.B.'s. 

Two members of Jubilee Dive, 
Chris Maxwell and Benny Turner, 
provided the fuel and sense of pur- 
pose for many in the local music 
community. Turner left the band 
and began a career as a local music 
promoter, eventually handling the 
entertainment for Juanita's, a Lit- 
tle Rock club and restaurant that 
features only bands performing 
original music. Meanwhile, Max- 
well formed Gunbunnies, which 
landed a deal on Virgin Records 
and in 1990 released its Jim Dickin- 
son-produced debut album, "Paw 
Paw Patch." 

Between the Gunbunnies deal 
and the increasing success of Jua- 
nita's, the climate in the Little 
Rock region became charged with 
a sense of possibility. Before long, 
bands like Cosmic Giggle Factory, 
Ebo & the Tomcatz, Fish Wagon, 
the Pranks, Trusty, Fifth Cliff, 
and Econochrist were coming out 
of the woodwork with original ma- 
terial. 

"When I started working on the 
Gunbunnies' record, there must 
have been two original-music 
bands in Little Rock," says Dickin- 
son, whose production credits in- 
clude the Replacements and Big 
Star. "Now they are everywhere. 
A whole new generation of musi- 




Mutha's Day Out is set to begin a 
European tour in April. 



cians saw what Gunbunnies did, 
and that showed them a door that 
maybe they could go through." 

■USICIANS' SNOWCASE 

Seeing this activity. Maxwell 
and Turner created the Arkansas 
Musicians' Showcase in late 1992, 
a five-week event held at Juanita's 
that was part showcase and part 
battle of the bands. The showcase 
is now annual; dates for the 1994 
event were not confirmed at press 
time. 

Although the two were aware of 
some good local bands, Maxwell 
says, "It was a surprise to us when 
we ran an ad for the first showcase 
and got over 60 tapes." 

The first Arkansas Musicians' 
Showcase featured music ranging 
from hardcore thrash to power 
pop/rock to folksy singer/song- 
writer music. 

Of the five bands that appeared 
the last night of that showcase, 
three have since released CDs. 
Substance, the winner of that 
event, has just completed a self-re- 
leased album, while Techno-Squid 
Eats Parliament and 2 Minutes 
Hate signed with the new Ardent 
Records label in Memphis and 
have new CDs out. 

"It was a very productive intro- 
duction into the Arkansas music 



scene, and we are certainly looking 
to find more talent there," says 
Jody Stephens, Ardent's director 
of A&R. 

"The whole weird little small- 
town professional aspect of this 
scene is really intriguing to me, 
and I can't help but think that 
something is going to come out of 
it," says Dickinson. "I didn't see 
anyone from [the showcase] that I 
thought wasn't signable to some 
label." 

On the strength of the buzz cre- 
ated from the first showcase, the 
1993 Arkansas Musicians' Show- 
case, held in December, was spon- 
sored by ASCAP and attended by 
industry reps. 

Among the bands that generat- 
ed the most favorable responses 
from that event are Ho-Hum, a 
rough-and-tumble blend of Uncle 
Tupelo and the Replacements, and 
Shallows, a hard rock band whose 
lead singer/songwriter, Jack May, 
credits Johnny Thunders, the 
Stooges, and T-Rex as infiuences. 
May's vocal style at times sounds 
like Dinosaur Jr.'s J. Mascis with 
Van Morrison's soul. 

Other buzz bands from the '93 
showcase were Delta Angels, a 
raw, trailer-trash country-rock 
band k la Neil Young, fronted by 
Alan Vennes and Karen Jo Briere; 
and Pokerface, a rhythmic synthe- 
sis of Billy Gibbons-meets-Stevie 
Ray Vaughan, heavy-gauge-string 
guitar (courtesy of lead guitarist 
and local favorite Jerry Craven), 
coupled with loose-limbed, Spin 
Doctors-type funkiness. 

"I thought it was important for 
ASCAP's presence to be known, 
since no performing rights organi- 
zation had gone into Little Rock 
before," says ASCAP director of 
membership services Marcy 
Drexler. Through Drexler, Delta 
Angels' Nick Devlin and members 
of Ho-Hum and Shallows joined 
the performing rights society. 

ASCAP also is planning to fea- 
ture Shallows and Ho-Hum at an 
April 15 showcase in Memphis at 
Crossroads '94, an annual multi- 
showcase event that features new 
and unsigned bands. "I thought 
both bands were quite good, and 
they have great potential to go on 
and get a record deal," says 
Drexler. 

Drexler says she was surprised 
and impressed by the talent she 
saw in Little Rock. "I didn't know 
there was so much of a vibrant 
scene there, and I feel that it is im- 
portant to expose these bands to a 
larger community," she says. 

WIDE RANGE OF ACTS 

There is a wide range of other 
regional artists and bands thriving 
in Arkansas. 

Mutha's Day Out, a Batesville, 
Ark., quintet discovered in Mem- 
phis at Crossroads '92, was signed 
by Chrysalis/ERG. Eli Ball pro- 
duced the band's November 1993 
album "My Soul Is Wet." The 
group's first single, "Locked," is 
meeting favorable AOR radio re- 
sponse; the video debuted on 
MTV's "Headbanger's Ball" Feb. 
5. The band is preparing for a Eu- 
ropean tour in April. 

"I heard someone describe us as 
'Molly Hatchet goes to Seattle,' 
and I think that is a pretty fair de- 
scription," remarks Mutha's lead 
singer, Mikal Moore. 

Guitar/percussion duo Richard 




Producer Jim Dickinson, seated at left, 
Is involved with a number of Little 
Rock bands. He's shown here working 
with Punklnhead at Ardent Recording 
Studios, Memphis. 



Johnson & Jud Martindale play 
richly texturous, jazz-influenced 
instrumentals that recall Larry 
Coryell and Michael Hedges. The 
duo, which has shared stages with 
Bela Fleck and Richard Thompson, 
put out its second self-released 
CD, "Creatures Of Habit," in De- 
cember 1993. 

Power Station owner and talent 
entrepreneur Tony Bongiovi 
signed Little Rock band Sickshine 
to a production deal last year. The 
result is a finished album that Bon- 
giovi is shopping for a record deal. 

Cockleburs, fronted by Michael 
Goodrich and featuring lead gui- 
tarist Greg Spradlin, specializes in 
a no-frills rude groove Stones type 
of rock'n'roll. 

■WE SOUND LIKE THIS' 

Living Sacrifice, a grindcore 
Christian rock band, is preparing 
for the release of its third album 
on R.E.X. Records, which will be 
distributed through Relativity En- 
tertainment Distribution. The 
group is one of Little Rock's stron- 
gest live draws on the club scene. 

Cosmic Giggle Factory, a long- 
time regional favorite, has re- 
leased its own CD, "We Sound 
Like This," while Hands Of Filth is 
attracting interest with its unusu- 
al lineup of two bass guitars, 
drums, and a female singer. 

Baby Self-Hate, Ten Ton Mis- 
sionary, and Common Children 
(which is playing Crossroads '94) 
are popular in their hometown of 
Hot Springs as well as in Little 
Rock. Common Children is plan- 
ning to record and release a CD by 
summer. 

Fayetteville, a scene whose 
roots started in the '70s with Zorro 
& the Blue Footballs (a groove- 
heavy band with playful Zappa- 
esque arrangements), continues in 
that quirky vein with Dali Auto- 
matic and Punkinhead, both re- 
cording at Ardent in Memphis with 
Dickinson. 

Other regionally touted bands 
and artists include Figeaters, Nest 
Of Saws, Shindig Shop, Kelly 
Franklin, Carol Berry, Ricky 
White, Chino Horde, Lollygadget, 
the Franklin-Devlin Band, Hazy- 
nation, Michael Jukes, and Bill 
Haymes. 

Jukes, a singer/songwriter with 
uncommon depth, playful creativ- 
ity, and a sense of discovery, is 
lauded by Juanita's Turner as "a 
genius on the level of Elvis Costel- 
lo, Jules Shear, or Donald Fagen. 
He is here in town, writing this 
great music that is just magical, 
and nobody knows it." 

A handful of Little Rock clubs 
support this musical smorgasbord, 
among them Juanita's, Vino's, the 



White Water Tavern, Blue Mesa, 
Shuggs, and the Dungeon. 

Juanita's features many of the 
town's more established original 
music groups, while Vino's 
(booked by Fletcher Clement) ca- 
ters to a younger, more cutting- 
edge crowd, including a healthy 
hardcore punk DIY scene. The 
White Water Tavern is the home of 
the Monday Night Peep Show, a 
weekly gathering that ranges 
from bands trying out new materi- 
al to free-for-all jam sessions. 

RIVERFRONT PUNK SCENE 

The downtown Little Rock river- 
front also offers an outlet when 
the weather warms: For several 
years, hardcore bands have 
plugged into municipal park power 
outlets and played. One of the re- 
sults of this activity was "town- 
craft," a 1993 compilation of bands 
funded by donations from those 
who attended these events. 

"There always has been a very 
strong hardcore punk scene, and 
the kids who are part of that scene 
have been putting out records and 
magazines for years," says Vino's 
Clement. "One of the better- 
known ones is File Thirteen Rec- 
ords, which is run by Bert Tag- 
gard, a member of important local 
punk band Chino Horde." 

Two publications that have been 




Guttar/percussion duo Richard 
Johnson, left and Jud Martindale. put 
out their second self-released CD in 
late '93. 



involved in highlighting develop- 
ing acts in the region are the Little 
Rock Free Press and Nightflying. 

While radio hasn't devoted itself 
to supporting the local music 
scene, 100,000-watt, community- 
supported FM station KABF Little 
Rock has played local releases reg- 
ularly. The most airplay requests 
go for 2 Minutes Hate. Cosmic Gig- 
gle Factory, Substance, Techno- 
Squid Eats Parliament, Ho-Hum, 
Kelly Franklin, and Johnson & 
Martindale. 

Little Rock's primary main- 
stream FM AOR station, 100,000- 
watt KMJX ("Magic 105"), regu- 
larly fits in regional music, partic- 
ularly at night and on special 
shows. Of the local artists getting 
airplay there, 2 Minutes Hate, Cos- 
mic Giggle Factory, and Ho-Hum 
have regular audience requests. 
Most recently, the station began 
playing a track by Newport, Ark., 
metal band Stone Head with good 
results. 



In 1993, KMJX co-sponsored a 
CD compilation of local music 
called "Mystery Of The Sock 
Drawer." The station gave solid 
airplay support to the $6.96 re- 
lease, which in turn generated 
strong retail activity for the title, 
which sold 1,500 units, according 
to KMJX PD Tom Wood. 

Little Rock retail outlets like 
Discount Records, Peaches, Arkan- 
sas Record & CD Exchange, and 
Been Around Records are all sup- 
portive of carrying local product. 

RECOROIHB AT HOME 

Among Little Rock recording 
studios are Trimble Production 
Studios, a 24-track, analog studio 
and video production facility, and 
Crystal Recording Studios in Bry- 
ant, Ark. But it is in the suburban 
house of 2 Minutes Hate leader 
Barry Poynter (where he lives 
with his parents) that many bands 
seem to want to record. 

Poynter has cut demos and/or 
indie CDs for Osmic Giggle Fac- 
tory, Delta Angels, Shallows, 
Franklin-Devlin Band, Cockleburs, 
Techno-Squid Eats Parliament, 
Figeaters, Dolly Automatic, and 
Ho-Hum, whose song "The Last 
Time" made them the only un- 
signed band on the latest CMJ 
sampler, "Ortain Damage." 

"'There are a number of studios 
in the area that are good, but none 
of them compare to Barry's little 
home studio," says Maxwell. "Bar- 
ry is an incredibly talented engi- 
neer, and he is one of the few peo- 
ple in Little Rock that I would call 
up for an opinion." 

In fact, when Ardent Records 
signed 2 Minutes Hate, the compa- 
ny opted to license Poynter's home 
recordings of the band's debut, 
"Worm." 

Most people who work in the mu- 
sical community see Little Rock as 
an unusually resilient, self-sup- 
porting environment. "I moved 
here when I was 14, and I've been 
in love with this town ever since," 
says Pokerface's Craven. "Yeah, it 
is small, but it really has a charac- 
ter, and the people here aren't 
afraid of camaraderie. You see 
bands going to support each oth- 
er's shows all the time in this 
town. I think that is really cool." 

"Nobody here is wigging out 
worrying about if anybody is ever 
going to notice Little Rock, Ark., 
or not," Craven adds. "The only 
thing that most people can asso- 
ciate with this place is Bill Clinton, 
but we are all grinning about it, 
because we're just having fun." 




Techno Squid Eats Parflament is one 
of several Little Rock acts to sign with 
the Memphis-based Ardent Records. 
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Radio Biz Finds New Way To Network 

Computer Bulletin Boards Gain Eager Audience 



Country PIckIn'. Arista recording arlist BlackHawk made a visit to ABC Radio 
Network's syndicated "Moby In the Morning" show during the Country Radio 
Seminar in Nashville. Pictured during the live broadcast are, from left, Moby and 
band members Henry Paul. Van Stephens, and Dave Robbins. 



■ BY ERIC BOEHLERT 

NEW YORK^udging by the num- 
ber of radio tip sheets published, in- 
dustry confabs hosted, and weekly 
conference calls scheduled, it's no se- 
cret that radio professionals love to 
network, swap tales, and exchange 
hot tips. Now, with more industry peo- 
ple spending hours in front of comput- 
ers, radio managers are talking shop 
via the information superhighway. 

One popular meeting place is on 
electronic bulletin boards, where peo- 
ple meet to post and exchange ideas 
via computers. Radio consultant 
Mark Kassof, president of his own 
company, started an electronic bulle- 
tin board, Radio Free PC, last July 
and invites professionals to dial up. 
All they need Is a computer, a mo- 
dem, and communication software. 
Then, by dialing Kassof s number, 



AM Gives R&B 

PDs Find Format 



Oldies A New Lease On Life 

Complements Current Urban Fare 



■ BY CARRIE BORZILLO 

LOS ANGELES— New radio for- 
mats tike album alternative and 
'TOs-bascd oldies may be getting all 
the attention, but another format 
niche, R&B oldies, is quietly grow- 
ing just as quickly. According to the 
M Street Journal, there are now 33 
R&B oldies outlets in the country, 
way up from just 14 stations a year 
ago. 

A large part of that growth has 
been the success of ABC/Satellite 
Music Networks' syndicated 24- 
hour R&B oldies format, "Urban 
Gold," which is rapidly picking up 
new affiliates. The satellite format 
has added 27 stations since its Oct. 
1, 1993, debut. 

Programmers are divided when it 
comes to explaining the popularity 
of the format. Some say it's another 
"savior" format for the AM dial. 
Others say it's one of the few for- 
mat options for black adults. 

"The reason we got into it is be- 
cause we saw a hole so big you can 
drive a truck through it," says 
Steve Harris, ABC/SMN's format 
manager for urban radio. "The 
mainstream urbans serve the young 
end of 18-34 demo and the black AGs 
are somewhere in the middle. But 
35-plus adults needed a home." 

Consultant Tony Gray of Chica- 
go-based Tony Gray Communica- 
tions says the growth of the format 
is due to the lack of "timeless" mu- 
sic on contemporary radio. 

"R&B oldies is from the golden 
age of R&B, the '60s and '70s," he 
says. "It's music that can stand the 
test of time. I think older people 
aren't happy with much of today's 
music that's around for 12 weeks to 
six months. 

"For adults over 25, they're not 
finding a lot of options in terms of 
black music," continues Gray. 
"They've naturally welcomed this 
format with open arms. For others. 



its the nostalgia that gets them." 

Harris adds that as more rap is 
played on urban stations and many 
urban contemporary outlets are 
skewing younger, the R&B oldies 
format is the only option for black 
adults. 

He also notes that the popularity 
could be sparked by the influx of 
R&B oldies product available in 
stores, such as special packages by 
labels like Rhino and the Right 
Stuff, distributed by CEMA. 

"This stuff has been remastered 
and it sounds great," Harris says. 
"It's better than [our listeners'] 
own libraries." 

WYJZ Pittsburgh DM Hurricane 
Dave Smith says his station flipped 
from jazz to R&B oldies because 
jazz wasn't cutting it on the AM 
dial. "R&B oldies complemented 
our FM [urban contemporary 
WAMO], and the audience for it was 
used to listening to AM anyway," 
he says. "I don't know if the format 
would work on FM." 

WGCI-AM Chicago PD Sean Ross 
disagrees with Smith's belief that 
the format is only suited for the AM 
dial (crosstown competitor WJPC is 
an FM), and says it's a great format 
for "those who need to try some- 
thing new to survive." 

For the most part, the format is 
pretty consistent nationwide, with a 
target audience of 35-49, evenly 
split between males and females. 
Ballads and hits are a big part of the 
format 

The heart of "Urban Gold" is 
songs from 1967-78. However, the 
format programs songs from as far 
back as 1963 and a few from the ear- 
ly '80s. "Our tempo is a good mbi of 
ballads, which test well for us, and 
uptempo stuff," says Harris. "We 
want to have fun and have energy 
and give it a '90s presentation." 

The one exception to this on "Ur- 
ban Gold" is a show called "The 
Soul Kings," hosted by urban radio 



legend Jack "the Rapper" Gibson, 
which is delivered in what Harris 
calls the "old platter-pushing pa- 
pas" way. 

Core R&B oldies artists include 
the Isley Brothers, Aretha Frank- 
lin, Marvin Gaye, and the Tempta- 
tions. 

WGCI-AM delves a bit deeper 
into some songs from the '50s, such 
as Nat King Cole's "Unforgetta- 
ble," than most R&B oldies sta- 
tions, but Ross says the meat of the 
station's music is songs from 1964- 
79. And even though WGCI-AM tar- 
gets 35-49, Ross says the format has 
attracted a teen audience as well. 

"We have a 2 share with teens in 
nights now," he says. "We've been 
cross-promoting on the [urban con- 
(Continued on page 121) 



they're connected with Radio Free 
PC, where they can select different 
radio format "rooms." 

Inside those rooms, users read 
thoughts or news left by others, an- 
swer posted questions, or leave que- 
ries of their own. As a consultant, 
Kassof gets his share of research and 
strategy questions (e.g., how big 
does a focus group need to be in or- 
der to be successful?). But Kassof de- 
scribes most of Radio Free's activity 
as "low-key bull sessions" among a 
few hundred regulars. 

There actually are scores of radio 
bulletin boards. Consultant Jack Tad- 
deo oversees RadioComm, which he 
opened to users last September. Tad- 
deo charges an annual fee of $69 to 
"keep the kids out of there." 

The main thrust of RadioComm "is 
to communicate and network with 
each other," I^deo says. Along with 
ongoing format discussion groups, he 
also offers headlines from Inside Ra- 
dio, the daily trade newsletter. 

Consumer software packages such 
as Prodigy and CompuServe, in the 
business of connecting home comput- 
ers with a vast array of databases, 
also offer meeting halls tor radio 
broadcasters. CompuServe delivers a 
Broadcasting Professional Forum 
that offers specific radio subsets. 
Like the bulletin boartis, they offer 
swap shops and E-mail so specific us- 
ers can correspond with one another. 
(People planning a get-together at 
this week's National Assn. of Broad- 
casters Convention in Las Vegas, and 
someone wondering what the best 
all-news slogans are, were two ran- 
dom notes floating on OmpuServe's 
radio forum recently.) 

As Kassof points out, one of the 
reasons for the growth of computer 
based conversations is that PCs have 
become so commonplace at most ra- 
dio stations. "Programmers," he 
says, "have become extremely PGlit- 
erate," mostly through using music 
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Goddn*. Tori Amos, wtiose single "God" recently topped the Billboard 
Modem Rock Tracks chart, recently stopped by WKQX (Q101) Chicago. 
Pictured, from left, are Q101 jock Mark Goodman; Amos; and Atlantic Records' 
Rick Sudakoff. 



scheduling software. But Kassof 
doesn't think the old radio bull ses- 
sion on the phone, where ideas are 
swapped, will be replaced anytime 
soon. "The basic desire doesn't 
change." Computers, he says, "are 
just another way to conununicate." 

Along with signing onto the net- 
works, some PDs simply use the on- 
line systems to gather info. PD Bob- 
by Irwin at KLSY Seattle says his 
jocks regularly punch up Prodigy to 
find new movie reviews, lottery num- 
bers, weather readings from across 
the country, and anything they can 
use to spice up their shows. Irwin 
concedes he can get the same infor- 
mation from his AP wire, but not 
nearly as fast as he can with Prodigy. 
And for just $129 a year, Irwin says 
it's the equivalent to subscribing to a 
newspaper. He also dabbles in the ra- 
dio bulletin board Prodigy sponsors. 

With the growing popularity of the 
international web of computers 
known as Internet, it was just a mat- 
ter of time before broadcasters found 
their niche on that vast system. In 
fact, the FCC just began making its 
daily press releases and daily digest — 
a brief summary of papers issued that 
day — available on Interet (The FCC's 
Internet electronic address is 
ftp.fcc.gov.) Soon, complete FCC doc- 
uments also will be found on Internet 

Internet was begun more than 20 
years ago by the Pentagon as a way 
for the Defense Department to com- 
municate with contractors. Soon uni- 
versity research labs, other corpora- 
tions, and serious computer users be- 
gan to make room for themselves on 
the system. Today, more than 20 mil- 
lion users from lOO-plus countries 
regularly log on to share ideas about 
virtually every imaginable topic. 

One of the most unusual marriages 
between radio and Internet is the 
Washington, D.C.-based Internet T^lk 
Radio network. The brainchild of Carl 
Malamud, president of the fledgling 
Internet MultKasting Service, the net- 
work provides audk> via Internet to be 
broadcast on a user's computer. 

The network provides just a few 
hours of programming a day right 
now. That programming consists of 
live National Press Club luncheons 
and the Malamud-hosted "Geek of the 
Week," in which he interviews one of 
Internet's originators. Users with the 
proper equipment, namely computers 
with built-in sound systems, dial up 
the programming (info@radio.com), 
download Internet Talk Radio's pro- 
gramming, and listen either live or 
whenever they want 

Malamud, a former business pro- 
fessor and computer software de- 
signer, says his audience exceeds 
100,(X)0. That figtu«, he admits, is an 
estimate, but "iPs at least as accurate 
as Nielsen's." 

On a more modest scale, WEKU 
Lexington, Ky., recently posted its 
programming schedule on the Intei^ 
net system (weku.acs.eku.edu). 
Along with finding out when their fa- 
vorite shows are on, listeners are en- 
couraged to send e-mail messages via 
Internet to station managers. 
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KKBT Helps Increase The Peace In LA 



LOS ANGELES— In an effort to help 
solve inner-cit:>' problems and the ongo- 
ing controversy regarding rap music's 
l>Tical content. KKBT (the Beat) Los 
Angeles and the Slop The Violence/In- 
crease The Peace Foundation have 
teamed to create the first annual Unity 
Concert and Conference, to be held 
this spring at the Shrine Auditorium 
here. 

The ambitious two-day event, tenta- 
tively slated for either April or May, 
will include daytime panel discussions 
tackling problems such as vulgarity in 
music and violence in the community. 
Two benefit concerts will be held in the 
evenings, with proceeds going to Stop 
The Violence/Increase The Peace, a 
nonprofit or^fanization that helps es- 
tablish projects aimed at channeling 
gang activity and crime in L.A. and 
surrounding areas in more positive di- 
rections. 

The conference will include rap art- 
ists, producers, record company execu- 
tives, radio personnel, entertainment 
lawyers, and community leaders. No 
artists or executives had been con- 
firmed at press time. 

"The Beat and our organization are 
reaching out to the community to work 
together to bring civility to what's hap- 
pening here," says Khalid Shah, pres- 
ident of Stop The Violence/Increase 
The Peace. "We want to impact the 
brothers and sisters in gangs, and pull 
them out. We also want to resolve the 
problems with rap music and lyrics." 

Shah says the goal is to leave the 
conference with a "working resolution 
to work together against censorship, 
but also make the community 
stronger." 

"This is about communication," says 
Craig Wilbraham, VP/GM of KKBT. 
"We want to tr>' to open communica- 
tion lines between different groups 
that have concerns about IjTical con- 
tent, educating today's youth, [andl the 
pressure kids are feeling today . . . 
There's been a lot of heat and very lit- 
tle light, and we hope to shed some 
light" 

Stop The Violence/Increase The 
Peace will distribute proceeds from the 
two concerts and the registration fees 
to various organizations, such as Y.E.S. 
To Jobs, South Central Love, Hands 
Across Watts, and New World Com- 
puter Training Center. 

MARKETING MERGER 

Dallas-based TeleConversions has 
folded into the Fort Collins, Colo.- 
based direct mail company Eagle Mar- 
keting to offer a more complete mar- 
keting sj-stem. according to Rick Tor- 
casso. president of TeleConversions. 

"We're heavily involved with phone 
work, and they're into the direct mail 
business," says Torcasso. "This just 
creates a stronger company." 

One new service Eagle will launch 
following the merger is "Qualified 
Players," a .'!>'stem in which radio .sta- 
tions can find their competitors' listen- 
ers and use direct marketing to at- 
tempt to lure those listeners away. 

IDEA MIU: COUNTRY CONCERTS 

WXTU Philadelphia is sponsoring a 
series of 25 countr>' music concerts at 
the Valley Forge Music Fair, begin- 
ning March 19 with Trisha Yearwood 
and Restless Heart Similarly, WYNY 
(YlOi.S) New York will sponsor the 
Westbury Music Fair's concert series. 




by Carrie Borzillo 



Twenty-sfat shows have Ix'en booked so 
far, beginning March IS with Year- 
wood and ResUess Hean. 

KUS Los Angeles VP/marketing 
Karen Tobin came up with a unique 
St Patrick's Day pntmotion. Seven lis- 
teners will be chosen to (ii\ *.' into a vat 
of guacamole to find an avocado pit 
(California Avocados is a client). The 
listener who finds the pit wins the 
chance to dive into the "Iii;;h Spring," 
a pool of ice-cold green \\ alor with gen- 
uine emeralds in it 

Sprint and FOX-TV teamed up to of- 



fer the 110-market "MeUxise Place'* in- 
teractive trivia promotion. The promo- 
tion, designed by Sprint's TeleMedia 
division through its FONMAGIC pro- 
motional tools, was a first for FOX. The 
winner of the trivia contest won a trip 
to a "Melrose Place" party at the Hard 
Rock Cafe in New York or San 
Francisco. Other prizes included a 
Sprint Instant FONCARD with 10 fi^ 
minutes of calls. 

WBMX (Mix 98.5) Boston's popular 
"The Lost 45's" program, hosted by 
Bany Scott, Ls now in print. Faber and 
Faber published "We Had Joy, We 
Had Fim: The Lost Recording Artists 
Of The Seventies," by Scott. Along 
with the press release, the station sent 
out 459 such as Hot's "Angel In Your 
Arms" to the media to promote the 
book. 

WWBZ (the Blaze) Chicago and 
Pepsi will present the multimedia 

(Continued on next page) 
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TRACK TITLE 

Al RJM TITLE (If A«V| 


ARTIST 

LASELjOISTRIBUTING LABEL 


1 


1 


3 


9 


* * * 

GOD 

UND€R THE PtNA 


No. 1 * ★ * 

1 ♦ TORI AMOS 

ATLANTIC 


2 


2 


1 


10 


MMM MMM MMM MMM 


* CRASH TEST DUMMIES 

ARISTA 


® 


4 


6 


5 


RETURN TO INNOCENCE 


♦ ENIGMA 

VIRGIN 




10 




2 


THE MORE YOU IGNORE ME. THE CLOSER... * MORRISSEY 


s 


3 


4 


7 


NO EXCUSES 

.All OF FL'ES 


* ALICE IN CHAINS 

COLUMBIA 




5 


2 


14 


LOSER 

lAELLDWGDLD 


• BECK 

OGOGePFEN 




6 


9 


4 


13 STEPS LEAD DOWN 


♦ ELVIS COSTELLO 










WAFif,ER BROS 


® 


n 


14 


7 


LEAVING LAS VEGAS 


♦ SHERYL CROW 

AAM 


® 


13 


12 


15 


DISARM 

SlAI.'t5E DREAM 


♦ SMASHING PUMPKINS 

V RGlN 


10 


8 


5 


13 


MR. JONES 

M , ( M ANO EVERVTHING AntR 


♦ COUNTING CROWS 


11 


7 


7 


10 


GET OFF THIS 


♦ CRACKER 


12 


9 


8 


17 


ALL APOLOGIES 

IS LltPD 


* NIRVANA 

FXiLGEFFEN 


13 


12 


11 


9 


VlfATCH THE GIRL DESTROY ME * POSSUM DIXON 

Fi:i5SLM C' 'Of. l'l"£Al-.:0PE 


® 


16 


16 


6 


EVERY GENERATION... 


♦ FURY IN THE SLAUGHTERHOUSE 


OD 


18 


17 


6 


BACKWATER 


♦ MEAT PUPPETS 

LONDOVPLG 


It 


17 


25 


3 


SPOONMAN 


♦ SOUNDGARDEN 

AAM 


17 


14 


13 


U 


LAID 

. .\ r 


♦ JAMES 

1,'FPrURY 


OD 


24 




2 


***AlRPOWER*** 

LONGVIEW ♦ GREEN DAY 

[)E>;iKii REPRise 


OD 


25 




2 


***AlRPOWER*** 

CANT GET OUT OF BED ♦ THE CHARLATANS 

UP TO OUR Ml Pi BEGGARS SAWUET .'ATLANTIC 


20 


15 


10 


13 


BIG TIME SENSUALITY 


♦ BJORK 


OD 


28 


26 


5 


ELDERLY WOMAN BEHIND THE COUNTER... PEARL JAM 

EPIC 


dD 


NCW^ 


1 


POSSESSION 

IUI.IGL \^ TO.VARDS ECSTASY 


♦ SARAH MCLACHLAN 

NETT^^ER^■ARISTA 


23 


19 


19 


8 


BELIEVE 

DIG 


♦ DIG 


24 


22 


20 


22 


TODAY 

SIAMESE r>REAM 


♦ SMASHING PUMPKINS 


OD 


NEW^ 


1 


POSITIVE BLEEDING 

iA-LBATi[}N 


♦ URGE OVERKILL 

1 F f ■! 


d) 


RE-aiTRV 


21 


DREAMS 

EvtHvBOD' ELSE IS OH tIG 1 SO W 


♦ THE CRANBERRIES 

HYCANTWli .MA-.I.Pir, 


27 


23 


24 


22 


FOUND OUT ABOUT YOU 

Nr.V MISERABLE E<PERIENCE 


♦ GIN BLOSSOMS 

ASM 


(D 


NEW^ 


1 


CUT YOUR HAIR 

LFIMH,.::- AA tPUOKFO RAIN 


♦ PAVEMENT 


29 


27 


22 


9 


THE GREAT BIG NO 


♦ THE LEMONHEADS 

atlanik: 


30 


29 


23 


29 


CANNONBALL 

A^" SPLASH 


♦ THE BREEDERS 

AAOltLEKTRA 
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FCC Seeks Opinion On New Regulatory Fee Scliedule 




■ BY BILL HOLLAND 



WASHINGTON, D.C.— The FCC is 
soliciting comment on a proposed 
new regulatory fee schedule mandat- 
ed under a revised section of the 
Communications Act 

The National Assn. of Broadcast- 
ers opposes the fees, arguing they 
are not cost-of-services based but im- 
posed levies that go beyond earlier 
regulatory fees and ignore the public 
service mandates with which broad- 
casters are charged. 

In its March 11 release, the com- 
mission spelled out proposed new 
fees for all communications services, 
including commercial radio. 

For AM broadcasters. Class A sta- 
tions would pay $900 a year in regula- 
tory fees; Class B stations, $500; 
Class C stations, $200; Class D day- 
time stations, $250. 

AM station construction permit 
holders would pay $100 per permit. 

For FM broadcasters. Class C, CI, 
C2, or B stations would face an annu- 
al $900 fee. Smaller Class A, Bl, or 
C3 FM stations would have to pay an 
annual fee of $600. 

FM construction permit holders 
would pay a $500 annual fee. 



AM TURNS TO R&B OLDIES 

(Continued from page 119) 

temporarj'] FM to bring in a youn- 
ger audience. They like hearing the 
originals of songs lilce All-4-One's 
'So Much In Love,' which was origi- 
nally done by the Tymes. Also, in 
this city, which is especially oldies 
crazy, people pass these records 
down to their kids. My 2&-year-old 
intern even walks around singing 
the Temptations." 

Tracing the format's origins is 
not an easy task. Ross says stations 
were programming the format as 
far back as the '70s, with the "new 
wave" of R&B oldies stations filter- 
ing in only a few years ago. 

"Bill I^ris, who owns WINX in 
Rockville [Md.] did it on WSID Bal- 
timore in the late '70s," Ross says. 
"There probably would have been 
more, but there were not many 



be identified by name, says that 
"sound recordings" was added un- 
der "publications" in the bill in an 
attempt to cover telephone sex 
lines. 

The staffer admits that some re- 
tail restrictions could ensue if the 
bill becomes law. "They would 
have to make the same type of ar- 
rangement book stores would have 
to with adult books." 

But, the staffer adds, "The bill, 
as a practical matter, will affect 
the visual media more than the 
verbal media ... I think what peo- 
ple are concerned about is 14-year- 
olds buying Hustler magazine." 

Live performances also would face 
restrictions, says White. "If a song or 
an artist's body of work has been 
called into question . . . you'd be card- 
ing people when they bought tickets, 
and that would really play hell with 
TicketMaster." 



Those FM radio stations with 
booster auxiliary stations would owe 
an extra $25 a year per booster. 

NESS NEH FOR FCC N0MUUT10N 

Following the March 2 nomination 
of Rachelle Chong to fill the vacant 
Republican seat at the FCC (Bill- 



WASHINGTON 
ROUNDUP. 



board, March 19), the Clinton Admin- 
istration has nominated communica- 
tions attorney (and Clinton campaign 
supporter) Susan Ness to fill the re- 
maining vacant seat 

Ness' name had been circulating 
among D.C.'s politically connected 
prognosticators since February. 

SAFE HARBOR CASE IN APRIL 

The FCC is still waiting for a "safe 
harbor" rule case schedule from the 
U.S. Court of Appeals for the District 
of Columbia, but insiders say the 
court, which granted the commission 
request for a full en banc hearing of 
the controversial rule's constitution- 



black stations in the first place. It 
took until the early '80s for urban to 
complete its move to FM, and it 
wasn't until that happened that 
most of the black AMs suddenly 
needed something to do with their 
lives." 

Harris cites WJMO Cleveland as 
one of the pioneers of the format. 
Smith acknowledges KHYS Hous- 
ton as starting the trend three years 
ago. 

Regardless of its origins, Ross be- 
lieves it is inevitable that the format 
will continue to grow as more sta- 
tions look for vacant programming 
niches. He also reiterates that it can 
work on FM, but says for now, "It's 
the only thing that can keep a black 
AM on the map . . . Black [radio] 
needs AM for a new lease on life." 



White calls SB 6003 "far too vague. 
It has many of the same constitution- 
al questions as the previous bill." 

A major wrangle broke out in 1992 
over HB 2554 — the stxalled "erotic 
music" bill — a House amendment to 
existing statutes that would have la- 
beled expbcit recordings and prohibit- 
ed their sale to minors. The bill also 
would would have penalized retailers 
and distributors for disseminating 
such material. 

The bill was signed into law in 
March 1992 (Billboard, March 14 and 
April 4, 1992), but Superior Court 
Judge Mary W. Brucker later barred 
its enforcement, stating that the bill 
was unconstitutionally vague and 
could have a chilling effect on the 
arts (Billboard. Nov. 14, 1992). An ap- 
peal of Brucker's ruling filed by the 
state attorney general's office is 
pending in state Supreme Court 

A new bill, HB 1422, was drafted 



ality Feb. 16, will begin its proceeding 
next month. 

Both sides in the case will have to 
forward new briefs to the court The 
FCC will have to offer beefed-up ar- 
guments and further evidence that 
both children and adults will benefit 
from the midnight-6 a.m. ban on 
broadcasting indecent material. The 
commission must also prove the new 
rule is "narrowly defined" and will 
not infringe on listeners' First 
Amendment rights. 

NAB WANTS SHAU-RARKET FREEDOM 

The NAB has asked the FCC to 
further relax its small-market owner- 
ship rule, which now limits local mar- 
keting agreements in areas where 
small and larger markets overlap by 
a less than 507' ownership ceiling. 

As expected, the NAB once again 
employed the mantra of media diver- 
sity in the '90s to show why the com- 
mission should allow more elastic 
bounds in local ownership. 

FCC WAIVES aHE-TO-A-llARKET RUU 

The FCC has waived its one-to-a- 
market cross-ownership rule in two 
cases announced March 15. 

The commission granted the as- 
signment of licenses of Brem Broad- 
casting's WCOA/WJLQ Pensacola, 
Fla., to WKRG-AM-FM-TV in nearby 
Mobile, Ala. 

The commission also granted the 
assignment of licenses from Golden 
West Broadcasters' KVI/KPLZ Seat- 
tle to Fisher Broadcasting's cross- 
town KOMO-AM-TV. 

COMPARATIVE FREEZE CHIUS UPGRADES 

One intended result of the FCC's 
Feb. 28 freeze on comparative hear- 
ings is a delay involving AM and FM 
upgrade requests. 

The commission ruled last month 
that the slow, expensive comparative 
hearing process that offered prefer- 
ences to applicants with "integrated" 
ownership and management was ar- 
bitrary, capricious, and without merit 
(Billboard, March 12). 

Also stuck in the commission pipe- 
line for the time being are any FM 
upgrades filed before the FCC 
streamlined its FM upgrade process 



last year to address some of 
Brucker's objections (Billboard, 
March 20, 1993). That bill was killed 
in committee. 

White says the WMIC and other 
groups are attempting to persuade 
Gov. Lowry, who said during his cam- 
paign that he would not sign such a 
bill, to put SB 6003 aside. 

Among those lobbying the govei^ 
nor. White says, are the Recording 
Industry Assn. of America, the 
American Civil Liberties Unron, the 
National Campaign for Freedom of 
Expression, and Rock the Vote. 
White adds that MTV has broadcast 
Lowry's phone number so that view- 
ers can call in to express their views. 

White notes with irony that the 
WMIC's continued opposition to 
these waves of legislation may ul- 
timately work against the group's 
interests. "We're teaching them 
how to make [a bill] work . . . Soon- 



to a one-step application last year. 

PIUTE YODELS AT FINE 

The F(X has ruled that Andrew R. 
Yoder has to pay the $17,500 he was 
fined in July 1992 for operating a 
broadcast station without authoriza- 
tion from his parents' home in 
Springs, Pa. Yoder argued that FCC 
inspectors couldn't prove it was he 
who was broadcasting under the call 
sign "Radk) USA." 



PROMOTIONS 

(Continued from preceding page) 

event, "Blazefest '94," April 2. The 
twelve-hour festival includes per- 
formances by I Mother Earth, 
Open Skyz, Screamin' Cheetah 
Wheelles, Stick, and Kiss. David 
Lee Roth will also be on hand to 
sign autographs. A virtual reality 
booth will be set up, and listeners 
will also be able to make their own 
rock videos. 

KPLX Dallas will present the 
Third Annual Country Music Fan 
Jam on May 21-22. Proceeds got to 
the St. Jude Children's Research 
Hospital. John Michael Montgom- 
ery, Daron Norwood, Neal McCoy, 
Dou; Supernaw, BlackHawk, 
Martina McBride, and other coun- 
try stars will be on hand to sign 
autographs and/or perform. In ad- 
dition, the Official Fan Jam Radio 
Network has been established with 
61 stations doing ticket and trip 
give-aways to the event. 

Maya Angelou will address the 
general session at the PROMAX In- 
ternational and Broadcast Design- 
ers Assn. conference and exposition 
in New Orleans June 11. Angelou is 
best known for her inaugural poem 
for President Bill Clinton. 

PRO-MOnONS 

WZPL Indianapolis promotion di- 
rector Terri Trotter joins KDWB 
Minneapolis in that capacity, replac- 
ing Paul Miraldi, now at crosstown 
KEEY. Erin Keesee replaces Trot- 
ter at WZPL. She previously was di- 
rector of sales promotions at cross- 
town WFMS. 



er or later, they're going to write 
one of these puppies that is air- 
fucking-tight." 

Susan Silver, manager of the Seat- 
tle band Soundgarden, whose new al- 
bum "Superunknown" debuta at No. 
1 on The Billboard 200 this week, 
agrees. She notes that SB 6003 is 
serving as a model for similar legisla- 
tion in 19 other states. 

Concurring with White, she adds, 
"Every time [a bill has] been defeat- 
ed, the groups that are supporting it 
and trying to push it through the leg- 
islature learned from what their mis- 
takes were, and have come back 
stronger and more well-armed and 
more well-funded every time. So, it's 
a looming problem that has gotten 
further than it ever has." 

Assistance in preparing this story 
was provided by Craig Rosen. 
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Beau Raines 

KCFX Kansas City, Mo. 




rOR ALMOST TWO YEARS now, classic rock has 
been healthy and rock solid as stations across the 
country pull in consistent audience shares. One shining 
example is KCFX Kansas City, Mo. 

In the last four Arbitron books, the station's 12-plus 
ratings have climbed 3.9-4.1-5.1-7.3. This makes it the 
fourth-highest-rated classic rock station in the top 100 
markets, behind KKZX Spokane. Wash. (8.1). KRFX 
Denver (7.4). and WEZX Scranton. Pa. (7.4). KCFX 
currently is ranked No. 5 12-plus in Kansas City. 

The station's succe.'^s is even more surprising in light 
of the fact that it has not one. but two album rock com- 
petitors. KQRC (6.4-4.5) and K\TS (5.4-4.4). 

Although KCFX has had the broadcast rights to the 
Kansas City Chiefs since 1990, PD Beau Raines says 
one factor in the station's recent success was its ability 
to convert its weekend game cume audience into week- 
day listening. Raines refers to this as a "giant cume 
infusion. The Chiefs ai'e a hot commodity in this mar- 
ket," he says. "With their success [last] year, our cume 
level went through the roof in the fall, [andl we did a 
better job of converting that to Monday-to-Friday 
cume. Traditionally, we had trouble converting week- 
end numbers." The station now has what Raines calls 
a "multiyear deal" with the Chiefs. 

The classic rock/football combination, which first be- 
came popular a few years ago, is "a perfect marriage," 
according to Raines. It generally involves just 20 
games a year, broadciist on weekends when radio lis- 
tening is usually off anyway. 

In addition to the football boost, Raines says some 
personnel moves and musical changes also helped 
boost the station's ratings. Last spring, the station re- 
placed morning man and local comedian David Naster 
with new host Lauren Holladay, and replaced after- 
noon host J.C. Linsford with Scott Johnson. At the 
same time, Raines added what he calls "better service 
elements" to the programming and refocused the sta- 
tion on its classic rock base. 

The music is now skewed more toward the late '(JOs 
and early '70s than it had been — or, as Raines puts it, 
"less George Thorogood and more Cream." 

While still retaining a 20-year musical base (1964- 
1984), Raines eliminated much of the music KCFX was 
sharing with its more current-based rivals, particu- 
larly what Raines dubs the "corporate rock" of the 
mid-to-late '80s. 

"In a three-way battle, it's better to differentiate 
yourself from the competition," he says. 

Here's a recent 4 p.m. hour: Heart, "Crazy On You"; 
Cream, "Sunshine Of Your Love"; Pink Floyd. 



"Money"; Pink Floyd, "Have A Cigar"; Moody Blues, 
"The Story In Your Eyes"; Peter Frampton, "Baby, I 
Love Your Way"; Doobie Brothers, "China Grove"; 
Don McLean. "American Pie"; Led Zeppelin. "Fool In 
The Rain"; Rolling Stones, "Honky Tonk Women"; 
and ZZ Top, "Just Got Paid." 

In addition to its format rivals, Raines says he 
shares audience with the market's N/T stations, 
KCMO-AM and KMBZ; the oldies station; and, to a 
lesser degree, even country radio. On Sundays when 
the Chiefs are broadcast, Raines says, "people from all 
formats sample us." 

Promotionally, the station is heavy on football-re- 
lated tie-ins during the season, including trips to away 
games and to playoffs, and prize packages for home 
games. Most other promotions are lifestyle or music 
driven. A recent major promotion featured as a prize 
a "permanent vacation" in which the winner received 
a lakefront condo and a boat. The station also has been 
marketed with the classic clips TV spot since the fall. 

On the air. KCFX also uses quite a few program- 
ming features, such as double shots. Yesterday And 
Today, classic rock A to Z, and weekend features like 
Legends Of Rock weekends and Rewind weekends. 

"One of the keys to our success is packaging," ex- 
plains Raines. "We do a lot of custom features and are 
constantly tr>ing to package cur music in a different 
way that keeps the music fresh." 

Raines started his radio career in high school at 
what now WRCN (then WHRF) Long Island, N.Y. 
In college, he worked as a technician at WRKO Bos- 
ton, then started his professional on-air career at 
WFEA Manchester. N.H. After on-air stints in Pitts- 
burgh. Cleveland, and Fall River, Mass., and a pro- 
gramming job in Portland, Maine, he landed the PD 
job at WMXJ Miami. From there, his programming 
career included stops at KWK St. Louis. WLVE 
Miami, WKRL (now WXTB) Tampa, Fla.. and WFYV 
Jacksonville. Fla. He joined KCFX three years ago. 

He is bullish on the long-term prospects for classic 
rock. "When we started this format in Tampa, it was 
early 1986 and everybody at that time felt it was sim- 
ply a bridge to another format." he says. "But as years 
went on and the format got better defined, [people 
realized] it really does have legs and is the kind of for- 
mat that is really sticking ... As the years go by, it's 
getting harder for the AORs to be as focused on a mix 
of classic and current, from the Allman Bros, to Alice 
In Chains, so I think [classic rock has] become better 
defined and more focused." 

PHYIJJS STARK 
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TITLE 

L^etL & NUMBER'DISlRiBUIING LABEL 


ARTIST 


CD 


2 


2 


13 


* * * No. 1 * 

NOW AND FOREVER 


* * 

♦ RICHARD MARX 


2 


1 


1 


18 


THE POWER OF LOVE 

^50 MUSIC 


♦ CELINE DION 


(D 


3 


3 


13 


EVERVDAV 


♦ PHIL COLLINS 


® 


4 


4 


16 


BREATHE AGAIN 


♦ TONI BRAXTON 


CD 


5 


7 


3 


WITHOUT YOU 


♦ MARIAH CAREY 


t 


7 


6 


21 


SAID 1 LOVED YOU. ..BUT 1 LIED 


• MICHAEL BOLTON 


7 


E 


5 


22 


PLEASE FORGIVE ME 


♦ BRYAN ADAMS 


CD 


8 


9 


13 


HAVING A PARTY 


♦ ROD STEWART 


CD 


10 


11 


14 


BECAUSE THE NIGHT 


♦ 10,000 MANIACS 


10 


9 


8 


22 


HERO 

: MBlA 77224 


♦ MARIAH CAREY 


11 


11 


10 


17 


1 CAN SEE CLEARLY NOW 


♦ JIMMY CLIFF 


12 


12 


12 


18 


ALL FOR LOVE ♦ BRYAN AOAMS/ROD STEWART/STING 


OD 


13 


16 


7 


STREETS OF PHILADELPHIA ♦ BRUCE SPRINGSTEEN 


(H) 


21 


32 


3 


LOVE SNEAKIN' UP ON YOU 


♦ BONNIE RAITT 


19 


14 


13 


35 


JESSIE 

?CU2'iEfiG 


♦ JOSHUA KADISON 


le 


16 


14 


35 


THE RIVER OF DREAMS 


♦ BILLY JOEL 


® 


24 


29 


3 


COMPLETELY 


♦ MICHAEL BOLTON 


18 


17 


19 


10 


WHAT MIGHT HAVE BEEN 

BROS 


♦ LIHLE TEXAS 


19 


15 


15 


12 


WILL YOU BE THERE (IN THE MORNING) ♦ HEART 


® 


25 


25 


5 


THE SIGN 


♦ ACE OF BASE 


(ID 


23 


23 


5 


LULLABYE (GOODNIGHT, MY ANGEL) 


BILLY JOEL 


® 


22 


22 


8 


THE ONES YOU LOVE 


♦ RICK ASTLEY 


23 


18 


18 


21 


ALL ABOUT SOUL 


♦ BILLY JOEL 


24 


19 


17 


22 


AGAIN 

VIRGIN 3*MCX 


♦ JANET JACKSON 


® 


27 


26 


5 


***AlRPOWER*** 

IN WALKED LOVE EXPOSE 

-ft.sr* ; 2t^7? 


(D 


29 


28 


4 


***AlRPOWER*** 

ROCK AND ROLL DREAMS COME THROUGH * MEAT LOAF 


27 


26 


21 


15 


LINGER 


♦ THE CRANBERRIES 


21 


28 


24 


20 


ALL THAT SHE WANTS 


♦ ACE OF BASE 


(2D 


31 


30 


6 


FOR WHOM THE BELL TOUS 


♦ BEE GEES 


30 


30 


27 


24 


I D DO ANYTHING FOR LOVE 

■ ILA W626 


♦ MEAT LOAF 


OD 


35 


- 


2 


BABY 1 LOVE YOUR WAY 


BIG MOUNTAIN 


dD 


33 


- 


2 


BECAUSE OF LOVE 


♦ JANET JACKSON 


(D 


38 


40 


3 


FOUND OUT ABOUT YOU 


♦ GIN BLOSSOMS 


34 


32 


33 


22 


TWO STEPS BEHIND 


♦ DEF LEPPARD 


(S) 


39 


37 


20 


BETTER THAN YOU 


♦ LISA KEITH 


(D 


37 


36 


3 


OH NO. NOT MY BABY 


LINDA RONSTADT 


37 


34 


35 


26 


FIELDS OF GRAY 

RCAe7cln 


♦ BRUCE HORNSBY 


31 


36 


38 


26 


BREAK IT DOWN AGAIN 

MfRCUR* f.r,. ■ -1 


♦ TEARS FOR FEARS 


1 

3<l 


40 




23 


RAIN 

l.'AvEillLKEiRE ISE':E WARNER BRK 


♦ MADONNA 


« 


RE-ENTRY 


10 


RAINBOW'S CAOILIAC 


BRUCE HORNSBY 
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HOT A 


]ULT CONTEMPORARY RECURRENTS 


1 






1 


DREAMLOVER 


♦ MARIAH CAREY 


2 


1 




4 


FIELDS OF GOLD 


♦ STING 


3 


2 




6 


REASON TO BELIEVE 


♦ ROD STEWART 


4 


3 




9 


I'M FREE 


♦ JON SECADA 


5 


4 




4 


ANOTHER SAD LOVE SONG 


♦ TONI BRAXTON 


6 


5 




12 


1 DONT WANNA FIGHT 


♦ TINA TURNER 


7 


6 




37 


□OYOU BELIEVE IN US 


♦ JON SECADA 


1 






14 


IF 1 EVER LOSE MY FAITH IN YOU 


♦ STING 


9 


10 


8 


37 


JUST ANOTHER DAY 


♦ JON SECADA 


10 




7 


4 


HOPELESSLY 

Hi ^ 62597 


♦ RICK ASTLEY 



Recurreols are titles wtiich have ■ly.T'^ 
have dropped below the top 20. 



i! on the Hot Adutt C<mtemporarY chart tor 26 weete and 
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$1.1 Mil Awarded In Suit Against Malrite; 
FCC Is Asked To Reinstate Fairness Doctrine 



In what could be a precedent- 
setting case, former KNEW/KSAN 
San Francisco national sales manager 
Diane Kimbrcll has been awarded 
$1,121,443 in damages after filing a 
wrongful discharge lawsuit against the 
station and its previous owner, Malrite 
Communications. 

Kimbrell claime<l in the suit that she 
was fired by GSM Julie Kahn and GM 
Bruce Ble^lns in 1992 '\vithout just 
cause and in breach of an implieii con- 
tract not to be terminated except for 
just cause." Like many radio employ- 
ees, she did not have a written con- 
tract. 

Despite the defendants' argument 
that the radio industn," is volatile and 
termination without just cause is 
standard practice, the jur>' voted 12-0 
in favor of Kimbrell. 

In Washington, D.C., members of 
Congress are prK'ately tr>ing to con- 
vince FCC commissioners to reinstate 
the repealed fairness doctrine, accord- 
ing to several sources. The behind-the- 
scenes ploy comes after proponents of 
the doctrine failed in their legislative 
attempt to have it reimposed. 

Radio-Television New's Directors 
Assn. president David Bartlett told 
Billboard, "I know for a fact now that 
this is going on. They a|>i)arently think 
this (new] commission will be more 
friendly and do w'hat they ask. like they 
did with cable [reregulationl." 

The sources say it was Rep. John 
Dingell (D-Mich.), chairman of the 
House Energy and Commerce Com- 
mittee, who contacted the FCC. A 
8poke»i)erson on Dingell's committee 
denied the charge. 

The commission unanimously re- 
pealed the doctrine in 1987, calling it 
obsolete in an era of media di\'ersity. 
The doctrine required that broadcast 
stations give airtime ("reasonable op- 
portunity") to all sides of "controver- 
sial issues of public importance." 

Broadcasters' groups oppose it on 
constitutional grounds. 

In other D.C. news, the House vei*- 
sion of the bluepiint for the telecom- 
munications future, the so-called infor- 
mation superhighway, was passed 
unanimously' by the House Energj' and 
Commerce Committee March 16. The 
amendment to allow broadcasters to 
compete with telco and other new ser\'- 
ices with digital transmissions on side 
channels 1* includetl in the bill. 

Elsewhere, Ardman Broadcasting's 
WENZ Cleveland has entered a sales- 
only local marketing agreement with 
Meti-ople.x Communications' crosstown 
WERE/WNCX. WENZ will now Iw 
sold in combo with WNCX. Also, Clear 
Channel Communications has an- 
nounced that it Ls in negotiations with 
Cook Inlet Radio Partners for the pur- 
chase of the latter s KBXX (the Box) 
Houston. Clear Channel already owns 
crosstowTi KHYS. 

The Electronic Industries Assn. is 
offering major-market stations the op- 
portunity to test Radio Broadcast Data 
Systems (RBDS) equipment for free. 
RBDS is the technology' that enables 
listeners to tune in stations by format 
preference rather than frequency', and 
allows RBDS-e{]uipped stations to 
transmit messages such as call letters, 
slogans, song titles, and advertising 



messages to an LCD screen on RBDS 

radios. 

More than 50 stations in the top 10 
markets have been sent RBDS infor- 
mation kits explaining the technologj' 
and encoui-aging participation in the 
tests. Interested stations will then re- 
ceive an RBDS encotler from EIA to 
tr>' out for a month. 

Following on the heels of rival Rush 
Limbaugh, Westwood One talk host 
Larry King was selected as a spokes- 
man for the Florida Department of Cit- 
rus. He is currently touting orange 



man 



by Phyllis Stark 
with Eric Boehlert 
d Carrie Borzillo 

juice as part of a 26-week radio cam- 
paign. WWl also is cooniinating pro- 
motions with King affiliates in 23 mar- 
kets in conjunction with the citi-us 
department. 

PROGRAMMING: NORTON HEADS HOME 

WTNY New York PD Fred Horton 

exit*; April 1 to return to Albany, N.Y., 
for the OM job at WTRY/WT»\'X. He 
replaces Ed Le\ine, who exits to con- 
centrate on the stations he owtis in 
Utica, N.Y.. and S>Tacuse, N.Y. OTRY 
PD Jon Knott remains. 

Gary Reynolds is the new PD at 
KRRW Dallas. Reinolds last was PD 
at crosstown KCDU (now KOAI). At 
KRRW he replaces Andy* Lockridge, 
who concentrates on KRRW's sister 
station, KTXQ . . . John Larson, PD at 
Bonneville's KZPS Dallas, has been 
promoted to VP/programming. 

KYOT Phoenix flips from its hybrid 
foi-mat to adult alternative, which it Ls 
calling "smooth rh>thms." The station, 
which w"as automated, will now use a 
mix of live jocks and taped jocks fi*om 
other markets. The new lineup is 
former WJJZ Philadelphia afternoon 
jock Cliff Smith in mornings; KTWV 
(the Wave) Los Angeles late-morning 
host Talaya Trigueros in middays; 
KKSF San Francisco fill-in jock Blake 
Lawrence in afternoons; and KMTT 
(the Mountain) Seattle weekender 
Barbara Blake in evenings. Trigueros, 
Lawrence, and Blake's shows will be 
delivered on tape using the Media 
Touch svstem. Jim Trapp continues as 
PD. 

Modem rock KRXX-FM Minneapo- 
lis changes calls to KEGE. WTU New- 
York promotion coordinator Scott Lief 
joins as promotion director . . . KZRC 
Portland, Ore., flips ftt>m ABC/Satel- 
lite Music Networks' "Z-Rock" format 
to a simulcast of top 40/adult sister 
KXYQ. 

Jamie Hyatt exits WLLTVl (Hot 102) 
Milwaukee where he was director of 
operations and programming. Music 
coordinator/research director Tommy 
Wilde adds interim PD duties . . . New 



Radio Labio affiliate KZEP-AM San 
Antonio changes calls to KHBL. 

WCGC Charlotte. N.C.. which had 
been programming a mix of countiy 
and talk, drops the music . . . Neil Sul- 
livan from WKDD Akixin. Ohio, takes 
over programming at WOW West 
Palm Beach. Fla. He replaces MJ. 
Kelli, now at WTLZ Tampa, Fla. 

WSJS Winston-Salem. N.C.. MD 
Bob Costner adds PD stripes, replac- 
ing Paul Johnson, now at WSOC 
Charlotte. N.C. . . . KQOL Oklahoma 
City changes calls to KL'JJ. 

Mike Edwards has been upped to 
the newiv created OM position at 
WARM-AMA\TWGS/WBHT Scranton. 
Pa. He remains PD of WMGS. George 
Gilbert continues to program WARM, 
and Bill Sheridan continues to pro- 
gram WBHT . . . Oldies KEXX Stock- 
ton, Calif., flips to 70s-based oldies as 
"Star 100.9." 

Tom Kelly has been named PD at 
KMIX Modesto, Calif., replacing Jim 
Dorman, who is now at Epic. Kelly 
previously was owner/GM of V7SW 
Majuro, Marshall Islands . . . KAZZ 
Spokane, Wash., flips from satellite 
country to Children's Satellite Net- 
works's "Radio AAHS" format. 

Harold Kozlowski (aka Bob Payne) 
joins RadioWorks Inc. as corporate 
PD. He will oversee all three of the 
group's New Hampshire stations: 
WJYY Manchester, WRCI HiUsboro. 
and WCNH Belmont. Kozlowski previ- 
ously was PD of WRQI Rochester. 
N.Y* . . . KITT Shreveport, La., flips 
from AC to country. 

KZZQ (formerly KBBM) Des 
Moines, Iowa, flips from all-news to 
contemporary'' Christian following the 
station's sale to the owners of religious 
KQCS Davenport, Iowa . . . KERC 
Clovis. N.M., flips to Spanish as 
KPHTC (Power 107.5, La Super EquLs). 

KPXR Anchorage, Alaska, has ap- 
plied for the new calls KKRO following 
it* format change from top 40 to 70s- 
based oldies. The station has licensed 
the "Arrow" handle from CBS . . . 
WOGK (formerly WMMZ) Gaines- 
ville. Fla., flips ft*om hot AC to countr>*. 

KTND (formerly KKUR) Oxnard. 
Calif., flips from AC to countrj' as 
•Thunder ia5.5" . . . Countrj' WKNB 
Panama City, Fla., flips to a mbc of old- 
ies and beach music as "Beach 94.5." 

New York's lop black weekly news- 
paper, the City Sun, will launch a radio 
program April 8. 'The City Sun On 
The Air," hosted by the paper's editor, 
Andrew Cooper, will air on WNJR 
Fridays at 5 p.m. It also Ls tentatively 
.schedule*) to air on WWTtL cm Sunday 
evenings . . . Syndicated adult alterna- 
tive program "Musical Starstreams," 
which pre\iously had been repi-esented 
hy Me<lia America, is now being repped 
by Global Satellite Network. 

PEOPLE: DEVOE GETS POWER 

KKFR (Power 92) Phoeni.\ MD 
JetT)' Moran exits and is replaced by 
night jock Mario DeVoe (aka Billy 
Surf), w'ho formerlv was MD/night 
jock at WAEB-FM (BlOl) AllenlowTi, 
Pa. . . . KLSX Los Angeles midday 
host Shana e.xits. 

WBBM-FM (B96) Chicago night 
jock Alan Kabel e.xits . . . WSCR Chi- 
cago senior producer Abby Polonsk}* 



newsline... 

DICKIE ROSENFELD has announced his retirement after serving as GM at 
KILT-AM-FM Houston for 29 years. Rosenfeld spent a total of years at 
the country stations. More i-ecently, he also ran sistei- KIKK-AM-FM. 

JEFF PARKE has been named GM of KBZS San Diego, w-here he replaces Al 
Connors. Parke previously was GM at sister KCAL-FM Anaheim. Calif. 

PAUL PALMER, GM of KFMB-AM-FM San Diego, has resigned. No replace- 
ment has been named. 

KURT MISCHE is upped &om GSM to VP/GM at KRLV Las Vegas, replacing 

Dale Matteson. 

MIKE MAHONE has been up[)efl from training VP to senior VP at the Radio 
Advertising liureau. w here he will oversee member services, operations, new 
business development, and audio services. As part of an RAB restructuring, 
executive VP Wayne Coi-nils \\ill now concentrate on the group's annual sales 
and mariceting conference, regional meetings, the RAB's advisor>' committees, 
and information systems development. 

HARVEY WATKINS has been named senior VP, flnance at Radio Equity Part- 
ners. He previously was CFO of pay-per-view cable service \^ewer*8 Choice. 

STATION SALES: WIMJ Cincinnati from Pathfinder Conmiunications to Jacor 
Communications, owner of crosstown WLW/WXWA'WEBN. for $9Ji million 
(Jacor begins ojwrating the station under a local marketing agreement April 
7); WYHY Nashville from Legac>' Broadcasting Partners to SFX Broadcast- 
ing, owner of cmsstown WSIX. for an undisclosed price (SFX had been oi)er- 
ating W\HY under an LMA); Wicks Radio L.P., licensee of WLMX-AM-FM 
Chattanooga, Tenn.. has acquiwl the CP for crosstowTi WVXA from Signal 
Mountain Radio Consolidation for an undisclosed price. 

SALE CLOSINGS: WBENAVM.JQ Buffalo. N.Y., from Algonquin Broadcasting 

Cor]), to Ke.vmarket Communications, for $10 million. 



exits for the morning sidekick position 
at crosstown WPNT. 

WXYA' Baltimore night jock Frank 
Ski moves to mornings, replacing B J. 
Murphy, who heads to KPRS Kansas 
City. Ski has teamed with Murphy's 
former partner, Jane Ross. No re- 
placement has been named in nights 
. . . Following the departui-e of WKK\' 
Milwaukee APD/aftemoon jock Dave 
Michaels. Re^e Brown moves from 
nights to afternoons, Riddell Hall 
moves from late nights to nights, and 
weekender Michael Hightower moves 
into late nights. No new APD has been 
named. 

Despite rumors heightened by last 
week's sale of the station to Infinity 
Broadcasting (Billboard, March 19), 
WXYT Detroit VP/director of opera- 
tions Michael Packer reports that In- 
finity morning man Howard Stem will 
not be joining WXYT's lineup. Packer 
says the no-Stem clause was jKirt of 
the agreement to sell, since the jock 
"would not fit the .station" and there's 
"no desire to have him on at the sta- 
tion." 

Kevin Anderson returns to KRXQ 
Sacramento. Calif., as ND and as i)art 
of the morning show. He left the sta- 
tion sbc months ago . . . Jennifer Lewis 
joins WNVZ Norfolk. Va., for the 
morning news position that hati been 
vacant since Monica Jaye's departure 
in December. Lewis previously was 
with Metro Traffic, and also worked 
P/T at crosstown WNOR. 

Former WDJX Louisville. Ky.. 
morning man Joe Caruso joins KDIL 
San Antonio in that capacity. He !*e- 
places Michael Jay West, w-ho e.\its . . . 
WHO-TV Des Moines. Iowa, ND Ray 
Carter joins KSL-AM-TV Salt Lake 
City as director of news services, re- 
placing Greg James, who is now VP/ 
engineering and technological opera- 



tions. 

Myma Lamb has l>een named host 
of the newiy created late-morning talk 
show at WGY Albany. N.Y. She previ- 
ously hosted a syndicated show on 
NBC's Talknet . . *. KSKS Fresno, Ca- 
lif., evening jock Scott Stevens is 
upped to MD. replacing former MD/ 
morning co-host Dixie Lee, who is now 
at WCOL-FM Columbus. Ohio. 
Former KNCI Sacramento, Calif., mid- 
day host Murphy Sue Ryan joins Ke- 
vin "Moose" Moosu for the morning 
show, which is now called "Murphy 
And The Moose." 

WIMX Harrisburg. Pa.. MD Jeff 
Mason shifts from overnights to 
nights. Jim Barr>'. last at WROZ Lan- 
caster, Pa., joins WIMX for middays 
. . . Former WOW-FM Omaha, Neb., 
afternoon jock J.D. Daniels heafis to 
KDRK Spokane, Wash., for morning 
co-host duties. Back at WOW, Rusty 
Clark takes over afternoons. He previ- 
ously was at WPSK Pulaski, Va. 

WXLK (K92) Roanoke. Va.. is look- 
ing for a night jock to replace Mwity 
"Mofo" Foster, who moved to morn- 
ings to replace Slam Duncan. Send 
T&Rs to OM Ashby Coleman . . . ABC 
News Radio writer and editor Dave 
Alpert is upped to ABC News pro- 
ducer. 

KTVU-TV San Francisco anchor 
Steve McPartlin joins crosstown 
KFRC-AM as sports director. He'll 
also host an Oakland Athletics wxap-up 
show on Monday, Wednesday, and Fri- 
day mornings . . . Mike "Tonto" Tay- 
lor has been named promotion director 
at WAXQ (Q104.3) New York. He pre- 
viously was promotions coordinator at 
crosstown WHTZ (ZlOO). 

Assistance in reporting this column 
ivaa provided by Wiiahiugton, D.C. bit- 
reau chief Bill Holland. 
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CHERRYDISC SEES GOLD IN LETTERS TO CLEO 

(Continued from page 5) 



label has an exclusive distribution 
deal for all its product But market- 
ing and promotion is up to Cherry- 
Disc. 

"An indie of our size can't bring it 
through, but in the hands of any ma- 
jor, this would be a gold record with- 
out question," says CherryDisc presi- 
dent John Norton. Nevertheless, he 
says, CherryDisc is doing all it can. 



working radio, retail, video, and the 
road to promote the release. 

Although Morton's assertions 
might seem overly optimistic, the 
band does have a good buzz sur- 
rounding it and appears poised for 
success. Its single-friendly brand of 
nonthreatening alterna-pop falls 
somewhere between Belly and Juli- 
ana Hatfield, and makes Letters To 
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Cleo a contender at album twk, al- 
bum alternative, and modem and col- 
lege rock stations. The band's single, 
the propulsive "I See" — released na- 
tionally Feb. 28 and locally Dec. 20— 
coupled with a 21-date tour that start- 
ed March 8 in Washington, D.C., and 
runs through April, is boosting sales 
and recognition. 

Much of the band's style is attrib- 
utable to lead singer Kay Hanley, 
who named the act after her long-tost 
pen pal. "Prom the time I was a baby 
I spent my summers in Canada, with 
Cleo," Hanley says. "We spent every 
day together in the summer, and 
when we learned to tvrite, we became 
pen pals. The summer I was 13, I 
went to California instead. Mean- 
while, Cleo moved across Canada, 
and we lost each other," Hanley says. 

Letters To Cleo has gone through 
several incarnations to reach its cur 
rent lineup. Guitarist Greg McKenna 
and Hanley have been performing to- 
gether since 1988, when they founded 
Rebecca Lili, a ska band. Hanley re- 
calls, "He was a ska fan and I (£dn't 
know any better." In 1990, with other 
musicians who have since left the 
band, they became Letters To Cleo. 
In subsequent years, Michael Eisen- 
stein (drums), Scott Reibling (bass), 
and Stacy Jones (drums) joined the 
band. 

Hanley's powerful, rapid-fire vo- 
cals are compared by critics to every- 
one from cartoon character Betty 
Boop to Grace Slick. "I don't take of- 
fense to it, but I certainly never 
agree," she says. 

Whatever the style, it appears to 
be working well at radio stations na- 
tionally. "We attacked college radio 
first," Horton says. "The record has 
charted on 100 stations, and been 
played on more than 200 stations. 
We're getting airplay in every major 
metropolitan area, but we've been 
strongest on the East Coast" 

Horton says that the single has 
had some success on modern rock 
stations, but "there have been some 
roadblocks," noting that CherryDisc 
can't invest in the kind of promotion- 
al push a major label could give the 
project. 

RMK£ OF RTAIUIIS 

Letters To Cleo is stocked in mom- 
and-pops, one-stops, and mid-size 
chains. Some larger retail chains, like 
the 144-store Strawberries chain 
based in Milford, Mass., are also car- 
rying "Aurora (jory Alice," and Hor- 
ton is trying to move the record into 
other large chains. 

"This album will take wherever it's 
heard, it's just a matter of getting the 
exposure," says Tracy Waksler, a 
buyer for Strawberries. "That seems 
to be happening. The album is now 
starting to sell outside the Boston 
market — throughout New England 
and beyond." 

Newbury OimKS, an 11-store Bos- 
ton chain, has sold 1,000 copies of the 
album since late October 

"They're pretty much huge for a 
newly established band," says Nata- 
lie Waleik, a senior buyer for the 
chain. "We had them in the 'Hits On 
The Cutting Edge' bin for a couple of 
months, and I'm sure that helped." 
"Hits On The Cutting Edge" is a co- 
op advertising venture run by the 
chain. In exchange for ad dollars, the 
band gets front-rack exposure and 
sale pricing. Customers can return 
the product for up to two weeks. 

"The exposure on WFNX [Boston] 
has also helped the band's sales," Wa- 
leik says. "Most of our customers are 



WFNX listeners." 

Letters To Cleo was a favorite for 
months on alternative WFNX and 
with readers of the coowned Boston 
Phoenix, a weekly arts and entertain- 
ment newspaper This year, the band 
received multiple nominations in the 
Boston Music Awards and the Boston 
Phoemx/WFNX Best Music Poll. 

Laurie Gail, a disc jockey at 
WFNX, says the station has been 
playing Letters To Cleo since October 
and that "I See" has been in heavy ro- 
tation for a month. The band also 
reached No. 7 on its top 10 most re- 
quested songs countdown. "They 
work well for us, the audience digs 
them, and they play catchy, pretty 
mainstream stuff," says Gail. "They 
could do very well if one of their 
songs hits a nerve, like Juliana Hat- 
field has seemed to." 

The band is making waves at sta- 
tions outside of Boston as well, in- 
cluding college station KACV Ama- 
rillo, Texas, and WHTG-FM Mon- 
moth, N.J. WDST, a modern rock 
station in Poughkeepsie, N.Y., just 
dropped "I See" into medium rota- 
tion. Nic Harcourt, the station's 
morning personality, says the single 
has the "DST sound," which means it 
falls "somewhere between modem 
rock and [album alternative]." 

"We think it fits in, which is why 



we dropped it in so strong so early. 
It's still really new, but in a couple of 
weeks we'll have a better idea of how 
it has done," Harcourt says. 

Horton also is pushing the band in 
video markets: the label bought a 30- 
second spot on MTV to be aired 10 
times per day in selected markets 
such as Austin, and a video for "I 
See" is due in a couple of weeks. 

The band is considering the song 
"Big Star" for a second single. The 
song has gotten a good deal of media 
attention because it is named after 
the cult band Big Star. "It's a great 
song with a great hook, and I think it 
has the potential to cross over and be 
an [album rock] hit," Horton says. 

The band has different reasons for 
plugging the song. "With all the [me- 
dia] attention on that song, we've de- 
cided to name one song on every sub- 
sequent album after a band with a 
big cult foUotffing," Hanley says. 
"It's sort of an unintentional trib- 
ute." 

The second single, due out this 
summer, is part of a yearlong cam- 
paign to break the band in the U.S. 

"Our long-term plan is to keep 
knocking on doors and pushing sm- 
gles," Horton says. "I can't see stop- 
ping until next fall at the earliest We 
hope to keep the record going for a 
long, long time." 



RICK TREVINO A HIT IN TWO LANGUAGES 

(Continued from page Ij) 



16, peaked at No. 44 on the Nov. 20, 
1993, Hot &)unti7 Singles & Tracks 
chart. The second single, Marty Stu- 
art's "Honky Tonk Crowd," which 
was serviced to radio Jan. 31, is No. 
47 with a bullet this week. 

Ountry radk) also has been play- 
ing the English, Spanish, and bilin- 
gual versions of "Just Enough 
Rope." 

Hallam says KKBQ remuted the bi- 
lingual version, which was 5ffff En- 
glish, to 70% English and 30% Span- 
ish. The new version became the 
most-requested song at the station. 

"Houston has a big Hispanic audi- 
ence," says Hallam. "We felt the rec- 
ord was a great way to reach that 
segment of our audience. 'Honky 
Tonk Crowd' is also doing extremely 
well for us now." 

Lee Logan, PD at KSAN San Fran- 
cisco, says the bilingual version of 
"Just Enough Rope" also garnered a 
positive response. "We have a high- 
density Hispanic area in the market 
so it worked well. Trevino also has a 
lot of charisma, and live he really 
commands the attention of an audi- 
ence." 

John Artale, purchasing manager 
for the 117-store National Record 
Mart chain, says Trevino is certainly 
not a novelty. "His sound is pretty 
sohd for such a young guy," says Ar- 
tale. "The album is doing OK with us; 
it's plodding along right now. It 
should kick in when it goes on promo- 
tion next month." 

Allen Butler, executive VP/GM at 
Sony Nashville, says Trevino is pri- 
marily a visual artist and has been 
benefiting from strong support from 
TNN, CMT, and regional video 
shows, as well as from his live perfor- 
mances. 

The clip for "Just Enough Rope" 
was serviced in October, while the 
"Honky Tonk Crowd" chp went out 
in January. 

"He's very much a visual type of 
artist" says Butler. "We've had good 
success across the board with video. 



We were lucky to have great videos 
out there as the album hit the streets. 

Trevino's manager, Dan (Goodman, 
adds, "He hasn't had a hit single, 
[but] he has had heavy play on CMT 
and TNN. And for a new artist he's 
gotten some very strong national me- 
dia coverage." 

TNN put "Honky Tonk Crowd" in 
"hitbound" rotation two weeks ago. 
CMT had both "Just Enough Rope" 
and "Honky Tonk Crowd" in "hot 
shot" rotation. 

Trevino appeared on TNN's "Mu- 
sic City Tonight" March 8 and will be 
on the show's "Stars Of Tomorrow" 
special April 18. He also appeared 
Dec. 4 on the syndKated video show 
"Hot Hip & Country," and has taped 
an appearance on "Billy Bob's Texas" 
to mn via syndkation June 1. 

Trevino also was featured on "En- 
tertainment Tonight" Jan. 8, and on 
NBC's "Weekend Today" March 6. 

Last summer, the label put Trevino 
on a radio and retail promotion tour 
in the Southwest, which included 
acoustic performances by the singer. 
This was part of an initial plan to fo- 
cus marketing efforts on that part of 
the country. 

Trevino now is touring with Tracy 
Lawrence and Mark Chesnutt. He 
also has opened for Dwight Yoakam 
and showcased at the Country Radio 
Seminar in Nashville earlier this 
month. 

"Touring is playing a big role in 
record sales," says (joodman. "His 
show is more powerful than people 
expect from a 22-yearold artist" 

The Austin, Texas native, who dtes 
George Strait, Elton John, Garth 
Brooks, and Billy Joel as some of his 
influences, says recording in Spanish 
helped him get in touch with his heri- 
tage. "It's been a real growing pro- 
cess for me to learn another lan- 
guage that's a big part of who I am." 

On his success, Trevino says, "It's 
like living a childhood fantasy, but 
it's a lot of hard work, too." 
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14 MARY JANE'S LAST DANCE (Gone Gator, ASCAP) CPP 
SJ MASS APPEAL (Grittd Pun. ASCAP/II Kid. 
ASCAP/EMI April, ASCAP) WBM 

93 HISS YOU IN A HEARTBEAT (B)udcf»n Rilfols, 
ASCAP,. Zuinba, ASCAP) CPP 

12 MMM MHM MMM HMH iPotygram Int'l, 
ASCAP ,.'0oor Number Two, ASCAP/Oummiei 
Productions. SOCAN) HL 

72 THE MORE YOU IGNOflE ME THE CLOSER I GH 
(Warner Ctuppdl, ASCAP/Boorer, PRS) WBM 

13 THE MOST BEAUTIFUL GIRL IN THE WORLD 
;CortrD«fsy, ASCAP) WBM 

43 MOTHER (WB, ASCAP/ American Def Tunts, 
ASCAP,'ty.lryt, ASCAt^ HL 

» MY LOVE (Square West, ASCAP/Howlin' Hits. 

ASCAP,.'tdge 0' Woo*. ASCAP/TiguAi, ASCAP) CPP 
U NEVER KEEPING SECRETS (Sony Stfigi. BMI/Ecil. 

BMI/Epic, BMI/SoUi. BMI) HL 
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Hot 100 Singles Sales 

(^piM from s tMlional Mmple of POS (potftt o( sate) equipped retail storn and rack outMs whicti report 
number ot units sold to SourxtScan, IrK T^ks data rs used in ttw Hot 1 00 Singles ctnrt. ^ 


Z 


i 


s 

i 


TITLE 

ARTIST (LA8EL/CXSTRIBUTIN0 LABEL) 




THISWEf^. 


1 


£ 


ARTIST (LABEL/OISTRiaUTINQ LAKU 


rr 


1 


6 


* ♦ NO. 1 * * 

BUMP N' GRIND 

R ^ri lY Uivr 1 ?MeluiI No 1 






1 


BORN TO ROLL 

MASTA ACE irvC ''ll il'^IOuS VtNY^O 


® 


47 


3 


SMCE 1 OOMT HAVE nW 

GUNSN' ROSCS (G£FFEN| 


2 


2 10 


THE SIGN ^ 


40 


36 


20 


UNGCR 

T>iE Cf^.'^WCRRICS ■ '^■lKHO- P\.GI 


3 


3 


16 


THE^POWER^OFLOTE 


41 


41 


3 


iUST ANOTHER DAV 


4 


4 


9 


WHATTA MAN 

SALT li'fPA EN '.OGUE (ICAT PvJ^TLAUl 


w 


62 


2 


SOMETHIN' TO RIDE TO 

C0r«SClOUS DAliGHTERS (SC*Rf ^Cf 1 


CD 


6 


7 


WITHOUT YOU/NEVER FORGET YEHl 

MARIAH . AHIf 1 (X UMBIA) 


43 


43 


6 


A DEEPER LOVE 
ARETHA FRANKLIN tA.>tlSTA) 


D 


7 


11 


SO MUCH m LOVE 

ALL-40«.nL i;: ATLANTIC) 


w 


54 


3 


HCVOJ. 

LIGHTEft W*Dt OfOBOWW fWffCIJgY) 


7 


5 


7 


GIN AND JUICE 

SNOOP OOCf.T nOCC (Ot ATH ROW) 


® 




1 


FEENIN' 

XXXCl (UPTOWN MCA) 


CD 


9 


4 


INDIAN OUTLAW 

TMMMCGRAA. ..HH 


4( 


44 


9 


rM IN THE MOOD 

CE Pf.r4[STori (A&m) 


9 


8 


14 


CANTALOOP (FLIP FANTASIA) 

US3'UL-L .triTOL) 


47 


4« 


5 


MY LOVE 

LITTLE TEXAS (WARNER BROS) 


IE 


14 


i; MMM MMM MMM MMM 

" ■ CRASH TtSI DUMMI£S(AMISTA) 




a 


40 


18 


DREAMS 

GABKCLIX (00*01505 LOf4)ON''PlG) 


11 


10 


9 NOW AND FOREVER 

R)CKAHDM»l*i ,'"AP1T01) 


49 


39 


23 


CAN WC TALK 


02) 


20 


6 


MOTHER 

OAN/lGIAMtlW AN HERRIStl 


so 


42 


8 


CANNONBALL 

1H( Bl^f f D( HS r-iAD ^LEKTRA) 


3D 


19 


13 


DUNKIE BUTT 

1 na.ic.t :■.'»(,-■ t iFE'SConi bhds i 


31 


67 


2 


ELECTRIC RELAXATION 

A TRj8( CAJ.Lf D QUEST (JIVE) 


14 


12 


17 


ALL FDR LOVE 

B ADAMS fl STFWART ^TING l AAM) 


52 


58 


4 


MASS APPEAL 

GANG STAflfl (C*ift¥SALiS ERG) 


IS 


15 


10 


MARY JANE'S LAST DANCE 

TOM rtTTY i THE HEARTBREAKERS (MCA) 


S3 


45 


20 


KEEP YA HEAD UP 

2PWC iir^TERSCt^PE) 


16 


13 


45 1 WH00WP1 (THERE IT IS) 

1 TAG TEAM ■ - 1 IMARKI 




54 


49 


15 


AMAZING 

A£FfOSMITH I'i ,1 1 F- F- ti ' 


17 


11 


12 


UNDERSTANDING 

■ - -..11. . r .COLUMBIA) 


55 


25 


3 


MARCH OF THE PIGS 

Nl^^ 'i:' .': "JOT">'tNG.'TVT) 


Oi) 


27 


6 


PLAYER'S BALL 

OUTKJkST (. Aflt t . A»*.^IA) 




56 


55 


5 


NO DOUBT ABOUT IT 

WAL MCCOY I a: 1 anijC) 


19 


17 


7 


1 SWEAR 

JOHN MICHAEL MONTGOMERY (ATlANTCI 


57 


57 


9 


FUNK DAT/WHY IS ITT 


20 


16 


9 


ROCK AND ROU DREAMS C0«4E- 

MEAI LOAf '.1 - 


58 


48 


9 


(LAY YOUR HEAD ON MY) PtLLOW 

TONVi lONf lOfit' "JG MERCUR1'') 


21 


22 


5 


I'M OUTSTANDING 

-rn; . OMtAL 1 JIVE) 


59 


56 


8 


WORLD 


22 


24 


9 


GROOVE THANG 

ZHANt II.' 'ii.'.-.i 


60 


64 


8 


ZUNGA ZENG/BOOV ROCK 


23 


11 


22 


BREATHE AGAIN 

'OM fWAMON I, APACE AHlSTA) 


61 


SO 


21 


AGAIN ^ ^ 


24 


21 


7 


IT'S ALL GOOD 

HAMMER r&AST 


62 


59 


19 




3) 


30 


4 


THE MOST BEAUTIFUL GWL IN- 

RRINLE (NPG BEUMARAl 


63 


61 


7 


TRYIN- TO GET OVER YOU 

Vir^Ct GILL (MCA( 


2e 


26 


9 


U SEND ME SWINGIN' 

MINI i:ONniiM)N iPI««PF( rirt AAMI 


64 


53 


8 


CHOOSE 

(^Omft Mt BADOlWANt) 


27 


31 


7 


STAY 

ETERNAL i! '.' 1 i'.^ 


w 


68 


2 


WNNA LOVE YOU RIGHT 


® 


33 


4 


STREETS OF PHILAOELPMIA 

BHLCt SPRINGSTEEN ' (AUMBtAi 


w 


72 


2 


AND OUR FEELINGS 

BAB>'IACt ^ ^' 


2£' 


32 


6 


YOU Mww HOW WE DO rr 

ICE CUBE rPHioRITYi 


67 


52 


11 


ALWAYS ON MY MIND 


» 


38 


2 


rM READY 

TEVINCAMFWa iryWlSl WARNER BROS) 


68 


51 


23 


^NCSTALEAN 


31 


29 


6 


BECAUSE OF^LOVE ^ 


w 




1 


DONT GO BREAKING MY HEART 

ELTO*^ JOHN 4 RUFWUl fWICA) 


32 


23 


17 


GETTOJAM 

□OMMO (OUTBURST RAL CHAOS) 


70 


60 


21 


NEVER KEEPING SECRETS 

BAerFAC£(EI^) 


33 


28 


16 


CRY FOR YOU 

JOOta (UPTOWN MCA) 


ID 




1 


C.R.EJUN. 

WU-TANG CLAN (LOUD RCA) 


® 


65 


2 


PUMPS AND A BUMP 

HAMMER (GIANI) 


W 


73 


2 


RieSON IN THE SKY 

WTROlAILAN'ICl 


35 


35 


21 


HERO 

MARtAM CAREY (COL UMeiA) 


73 


66 


18 


BECAUSE THE NIGHT 

10 ■.lliri MANIACS Ir 1 r.K-RAl 


3( 


34 


18 


U.NJT.Y. 

(JUEEN ^ATf AH (MOTOWN) 


00 




2 


GOODB^YE SAYS IT AU 


37 


37 


26 


ALL THAT SHE WANTS 

ATI OI BASE lARISIAl 


CS) 




1 


HOW DO YOU UKE IT 

MIT" sw( at (f. I 



(^Slnglei with ttie greatest sales gains, 1994, Billboard/BPI Communtcatiixts and SoundScan. Inc. 



7 NOW AND FOREVER [Chi'Soy, ASCAP) CPP 
9t ON AND ON lBJad^nya»a, BMI/J.Wilton, BMI/Rugg«d 

ChiW. ASCAPi 
51 PlAYErS BALL iOfganired Noiie, BMI) 

5 PLEASE FORCtVE ME {Worksongs Umiled. 
ASCAP/2oiTiha, ASCAP) CPP 

4 THE POWER OF LOVE (EMI Songs Musikvtrlat. 

(^MVEMI April, ASCAP) HL 
7S PUMPS AND A SUMP (Bust-K. BMI/Rap And More, 
8M!/Bii<lgap4Kl. BMIz-SouttifMld. ASCAP/Micmi. 
ASCAPi 

3S RETURN TO INNOaNa [Erigms, ASCAP/EMI Virgin. 
ASCAP) HL 

It ROCK AND ROLL DREAMS COME THROUCH (MCA, 

BMI) HL 

39 SAJO I LOVEO Y0U,..8UT I UED (Warn« CTiappel. 

PRSi'Mr, Bolton'i. BMI /Warner-Tamerlane, 

BMI,/?omba, ASCAP) CPP /WBM 
35 SHOOPfUr^appell. BMI/PlKKl. BMI/Izi, 

BMI/Kakalaha, GMI/NcKt Ptateau, ASCAP/STM. 

BMII HL'WBM 
1 THE SIGN (Megasongs, SMI/BMG. ASCAP) HL 
69 SINU I DONT HAVE VOU (Bonnyvlew. 

ASCAP/Soulhern, ASCAP) CPP 
62 SOMETHIN' TO MDE TO (FONKY EXPEDITION) 

(Scarface, ASCAP) 

6 SO MUCM IN LOVE (AMco. BMI) 

a STAY (KaptJin R. ASCAP/TuTu. ASCAP/MCA, ASCAP) 
HL 

STREETS OF PHILADELPHIA (FROM PHIUIDELPHIA) 
(BriK* Springvtw, ASCAP) CPP 



IS 



B2 SWEET LULLABY (Cdinc, BMI/Uncl« Can's, 

BMI/Sony. BMI) HL 
2* UNDERSTANDING (full Ked. ASCAP/Air Control, 

ASCAP) W8M 
65 U-N-l.T.T. (Queen Latitati. ASCAP/Four Knigtits. 

8Mi,/Huvc Corp America. BMI) HL 
33 U SEND ME SWINCIN' (New Pertpectm. ASCAP) 
rr WHAT MKHT HAVE BEEN (Square W«t. 

ASCAP,/Howlm' Hits. ASCAP) CPP 
99 WHArs MY NAMCT (WB, ASCAPyMari-KmgM. 

ASCAP) 

S WHAHA HAN (Sons 01 K-oss, ASCAP/Sandia, 
ASCAP/Ne^t PUteao, ASCAP/trving, BMI) CPP 
41 WHOOMP< aHERE IT IS) {Ah«n, SMI) 
61 WILL YOU BE THERE (IN TME MORNING) (ZomtM. 
ASCAP) 

3 WITHOUT YOU/NEVER FDftGCT YOU (IKTS Appta, 

PRS/WB, ASCAP) WBM 
IN YOU DONT HAVE TO WOfWV (WB, ASCAP/Neu, 

Nilty & Capooe, ASCAP/Frank Nitty, 

ASCAP,/Tral)ensha, ASCAP/Dann Wtwttwgtor, 

ASCAP /Unich^l. BMl) HLIVBM 
H YOU DONT LOVE ME (NO, NO, NO) (Jamrw. BM) 
47 YOU KNOW NOW WE 00 IT (GangsU Boofie, 

ASCAP/W8. ASCAP/Deev Tcchnolocr. ASCAP/Fd 

Kt«l. ASCAP) WBM 
91 YOU (Skinn) Wtiile Butt, ASCAP) WBM 
70 ZUNCA UNG/BODY ROCK (Jh,t6 S, Lu. BMI/Blue 

Ink, BMI/Cuttasi. BMI/Tee Girl. BMI/Emtiitsy. 

ASCAP/Zonba, BMI) CPP 
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Billboard HHT 1011 SI 
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This 
WEEK 


EAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PROOUCER (SONGWRITER) LABEL & NUMBERtilSTRISUTING LABEL 


(D 


1 


1 


13 


* * * No. 1 * * * 

THE SIGN • 3 .<du •! No. 1 * ACE OF BASE 
POP JOKER (JOKER) (C) (DKM) {Tl ARISTA 1 2653 


® 


5 


6 


8 


BUMP N' GRIND « R. KELLY 

R KELLV IR KELL'i (C) m > < : JIVE J2207 


(D 


3 


4 


9 


WITHOUT VOU/NEVER FORGET YOU ♦ MARIAH CAREY 

W AFANASJFEF M CAREY |W P HAM.T EVANS) (C) (D) (M) (T) (V> (XJ COLLJMBIA 77358 


4 


2 


2 


18 


THE POWER OF LOVE • ♦ CELINE DION 

D FOSTER (G.MENDE.C DERWJGE.J RUSM.M.S.APPLEWTEi iCl <D1 IVi 550 MUSIC 77230 


5 


4 


3 


10 


WHATTA MAN • ♦ SALT-N-PEPA FEATURING EN VOGUE 

HAiCf • -. ■■- "IiCflMt?! (C)(TJ(V) <i NEXT PlATEAUi'lOfJOON 857 390PLG 


® 


6 


5 


13 


SO MUCH IN LOVE ♦ ALL-4 0NE 

(1 ST . .. ■■ T O BRIEU lACSCN STRAIGIS WILLlMttS) (Cl BLITZ2 87271/AILANTIC 


CD 


7 


8 


10 


NOW AND FOREVER ♦ RICHARD MARX 

H MARX Ift MARX) (C) (V) CAPITOL 58005 


t 


9 


12 


9 


GIN AND JUICE * SNOOP DOGGY DOGG 

DR ORE tSNOOP DOGGI DOGG) (C) (M) IT) CXI DEATH ROW ^t, , ; t^v.Jlc-^crA-l 


9 


II 


9 


18 


CANTALOOP (FLIP FANTASIA) ♦ US3 

G Wll KINS^N M ?.l)^PSON IKANOXK.KEEIY.WIIKINSON.SIMPSON) (O (T) IVl (XI BLUE NOTE X4'34&CAP1T0L 


10 


8 


7 


24 


BREATHE AGAIN • * TONI BRAXTON 

LA BEID BABV^^rE C E.l)AI«)NS IBABTFACD (C) (Ml IT) tXI LAFACE 2-dOM ARISTA 


11 


10 


11 


9 


BECAUSE OF LOVE ♦ JANET JACKSON 

■•" I 1 ■ 1 JA(;kSJN J. HARRIS 111. T. LEWS) IC) (T) IX) VIRGIN 38422 


(S) 


16 


23 


9 


MMM MMM MMM MMM ♦ CRASH TEST DUMMIES 

J HARRIFON CRASH TEST OUMMiES (B ROQERTS) (CKD) ARISTA J. 2854 


(13,' 


21 


34 


4 


THE MOST BEAUTIFUL GIRL IN THE WORLD « PRINCE 

PRINCE. RICK' P IPRINCf) (CI (D) IT) NPG 72514fBELLMAHK 


14 


14 


16 


14 


MARY JANE'S LAST DANCE ♦ TOM PETTY & THE HEARTBREAKERS 

B PI ih ■, T PETTY V i ;T PETTY) ICIIVI MCA 54732 


05) 


IS 


20 


6 


STREETS OF PHIUDELPHIA (FROM "PHILADELPHIA') ♦ BRUCE SPRINGSTEEN 

B ^toir.GSTEFM ■. (B SPRINGSTEENI (C) (VKX) COLUMBIA 77384 


IS 


13 


13 


9 


ROCK AND ROLL DREAMS COME THROUGH « MEAT LOAF 

J.STEINMAN U STEINMANI (CI (V> 00 UCA 54757 


® 


18 


18 


11 


GROOVE THAN6 * 2HANE 

HMJGHTV B1 NATURE iNEUFVlLLE, NAUGHTY BV NATURt.RIJS*1i-%.MIWS.BRDAM tC) IDl (M> til MOTOWN 222B 


II 


12 


10 


18 


Alt F™ LOVE a ^^^^^ ^^^^^ ^ ^ BRYAN AOAMS^ROD S]gW*RT^™G 


® 


28 


54 


4 


INDIAN OUTLAW ^ ^ ♦ TIM MCGF^ 




17 


14 


23 


HERO*^^^^^ ^^^^^ AFANASIEFTl (C) * ""cOLUMbS^tLIa 


OD 


30 


45 


5 


♦ ♦♦Greatest Gainer/Airplays ♦♦ 

BABY 1 LOVE YOUR WAY (FROM -REALITY BITES"! BIG MOUNTAIN 

RFAJR(PFRAMPTONI IC) (T) RCA 62780 


22 


20 


19 


11 


STAY ♦ ETERNAL 

N.iOWIS '.' MtVtNS B KmOZOURii (C) (M) IT) (XJ EMI 581 13/ERG 


23 


22 


17 


21 


BECAUSE THE NIGHT ♦ 10.000 MANIACS 
P FOX (SMITH. SPRINGSTEEN) IC) IV) ELEKTRA 64595 


24 


19 


15 


14 


UNDERSTANDING • ♦ XSCAPE 

J DUf^l.M SEAL <U SEAL) IC) IV) SO SO OEF 7733M;0LUMBIA 


2S 


26 


22 


23 


PLEASE FORGIVE ME ♦ BRYAN ADAMS 

H LAr.;-.: s iU >iVT. (ADAMS.LANGEl (CKVl A4M 0422 


21 


24 


30 


9 


EVERYDAY ♦ PHIL COLLINS 

P.COIUHS (P COLli\Si (C) (01 ATLANTIC 87300 


27 


25 


24 


28 


ALL THAT SHE WAMTSA ♦ ACE OF BASE 

O.POP ■■- .'L'Ea'BUlJDHA.lPNN.rtNNYl (C) (MKT) (X) ARISTA 1-26)4 


21 


23 


21 


18 


CRY FOR YOU • ♦ JODECI 

0 SWING (0 SWING) (C) UPTOWN M72ilMCA 


(D 


44 


66 


3 


I'M READY ♦ TEVIN CAMPBELL 

BABVFACE.D SIMMONS (BABYFACE) ICHO) IV: (WEST ie2M/W*ftNCR BROS 


30 


27 


27 


17 


AMAZING ♦ AEROSMITH 

B FAJRBAIRN IS TYl fft.R SUPA) (C) IV) GEfftN ] 9264 


31 


31 


26 


19 


FOUND OUT ABOUT YOU ♦ GIN BLOSSOMS 

J. M-'.'- ■ ■- BLC^MMS I' HOPKINS) iC) IV) A4M 0418 


32 


34 


41 


13 


I'M IN THE MOOD ♦ CE CE PENISTON 

?.:"ji.'L !■ F- ■ ■■ L '. ' :llAi !i SIG-£'.SODlSHOCK.KARUN.CI-DTATHER) !C) 1M^ iTj CVl A&M 0460 


33 


36 


42 


10 


U SEND ME SWINGIN' ♦ MINT CONDITION 

MINT GONDII W - : 1 If;. IT) PERSPECTIVE 7439/A4M 


34 


29 


28 


23 


UNGER • ♦ THE CRANBERRIES 

S.STRCET \ t-3GAN D O^RIORDAN) (C) (V) 1X1 ISLAND 862 S0CVP1.G 


3S 


32 


29 


25 


SHOOP» ♦SALT-N-PEPA 

M SPAKK'; r: ibMt S ;SPANKS.JAMES.0ENTON.ROBERTS. TURNER) (C) CD (V) Ql) NEXT PIATEAUAONDON 897 314/n.G 


3( 


33 


32 


24 


CAN WE TALK • ♦ TEVIN CAMPSEa 

BAr > b-SVFACE D 5iMM0\s:i (CHO) tV>QWEST l63««/W«WtR BROS 


® 


4S 


49 


12 


DUNKIE BUTT (PLEASE PLEASE PLEASE) ♦ 12 GAUGE 

hC.^r.' . Ml L , DG«l(;SBY(l PINKNEY.R.GORDON) (C) [T) (XI STREH UFE 7537aiSC0ni BROS. 


(38 


61 


64 


4 


RETURN TO INNOCENCE ♦ ENIGMA 

M.CRETU ICURLV M C > IC)(TI (X) VIRGIN ]4I22 


39 


40 


35 


21 


SAID 1 LOVED YOU...BUT 1 LIED • ♦ MICHAEL BOLTON 

H i;.r.h'- •/ (-.■.TON If.'. iMtTdN R J--A'IGEi IC) (Dl IV) COLUMBIA 77260 


40 


39 


40 


25 


DREAMS ♦GABRIELLE 

H FERMIE (GABHIELLEJ LAWS3 (CI (T) GOI0ISC3AONDON 857 14J^C 


41 


38 


36 


44 


WHOOMP! (THERE IT IS)A • ♦ TAG TEAM 

TAG TEAM [TAG I EAM) (Q {M> rT) (X) LIFE 79001 AELLMARK 


42 


45 


43 


21 


) CAN SEE CLEARLY NOW (FROM "COOL RUNNINGS^ ♦ JIMMY CLIFF 

P KENTON (J.NASH) 10 CHAOS 77207 


® 


51 


56 


7 


MOTHER ♦ DANZIG 

R RUBtN (G DANZIG) <C) AMERICAN 1 8296>'R£Pfri5E 


44 


37 


33 


23 


AGAINA ♦ JANET JACKSON 

J Jil.v _i Ai': . JACKSON IJ JACKSON, J KARRIS lll.r.LCWISI IC) (V! VIRGIN 38404 


® 


49 


SO 


6 


HEY DJ. (FROM "Ml VIDA LOCA") ♦ LIGHTER SHADE OF BROWN 

R.GUTlFRRr? iS HAGUE, M MCLAfiE M. L PR ICE.R.LARKINS.R, GUTIERREZ, B.RAMIREZ) (C) CTl \<£HCUti' 856 402 




55 


59 


4 


AND OUR FEELINGS ♦ BABYFACE 

BABYFACE L A.Rt 10,3 SIMMONS IBABYFACE.O SIMMONS) (CI IV) EPIC 77394 


® 


57 


57 


7 


YOU KNOW HOW WE DO IT ♦ ICE CUBE 

0.0 )11 IICE CUBE.Q D IIH (C) (D PRIORITY 53W7 


41 


43 


38 


23 


NEVER KEEPING SECRETS ♦ BABYFACE 

RARi^Ar.E L A Rji-j :-i ,1','Mi .■■:,(BAflrYFACE) (CJIV) EPIC 77264 


4S 


47 


S3 


5 


I'M OUTSTANDING ♦SHAQUILLE O'NEAL 

E.SERMON (S CNEAL.E SERMON .R.ROACHFORO.R CALHOUNAVARBROUGH.J.ELUS.L SIMMONSXC) (T) (X) JIVE 42201 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO 
AIRPUY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PUYLISTS. AND RETAIL AND RACK SINGLES SALES 
COLLECTED. COMPILED, AND PROVIDED BY SounaScan 

■ ■■■III 





LAST 
WEEK 


2 WKS 
AGO 


z 

ii 


TITLE 

PRODUCER ;fiL''iijWRirrRi 


ARTIST 

LA8EL 4 HljUB£R,'DtSTRiBUIiNC LABEL 


50 


35 


31 


11 


CHOOSE 

1 I-'.' T LEWS U hARRlS III T t.E"W]S COLOR ME 5A0C I 


* COLOR ME BAOD 

(C> (Dl (Vi \X) GIANT 18720 


dD 


60 


69 




PLAYER'S BALL 

ORGANIZED r.OirE ' ■■■ ' C^C,!<'ii:i'j ^V'^IT < 


♦ OUTKAST 

iCi ^MI (Tl 1 /L-'a'-f 'j.:v--yy!!.t-\<i!. 


52 


42 


37 


11 


(LAY YOUR HEAD ON MY) PIUOW 

■. ■ ■,vi.:.,i,!%Si 


♦ TONY! TONI! TONE! 

iC) IVl 1 ■ 1 




64 


90 


3 


LOVE SNEAKIN' UP ON YOU 

D.v.-.; H -.^i; : ■ oi.-j'/..j i'LOir.. 


♦ BONNIE RAITT 

ICl CAPITOL 581^5 


54 


48 


39 


9 


LOSER 

■^ S-Er-.iLN^ar.,I,ROTMROa( iSECK.K ST[PHFf*SONi 


♦ BECK 

(Xi DGC2:y3U*j'GEFfi.N 


5S 


52 


47 




HAVING A PARTY 

P LEONARD iS COCiKEi 


♦ ROD STEWART 

iC "Ji'A'AHNERBWS. :Si2i 


St 


41 


25 


18 


GETTO JAM • 

DJ BAHLECAT " ■ lUW. 


♦ DOMINO 

T.nV; n 1*1 CUTBL-l^^T PAl 7"?."'*a.'CH.\r.S 


57 


50 


46 


7 


irS ALL GOOD 

-. THF -'. 1 ! 9 l-'.'V£h THE .VHi.'lL 'J.:'LUi.TL ;jH':i 1 


♦ HAMMER 

la <DJ (t> no oiaht is^t; 


(D 


86 


82 


3 


** ★Greatest Gainer/Sales*** 

FEENIN' JODECI 

DSWING t. ^.V|.|i-.i iC; (T, UPTCWf. Mg^i.VCA 


(D 


63 


68 


3 


JUST ANOTHER DAY 

S.I.D . 


♦ QUEEN LATIFAH 

IC; IM'iTlfllWr'iH.'-VK^'.-;.,^ 


N 


56 


51 


7 


1 SWEAR 


♦ JOHN MICHAEL MONTGOMERY 

IC: IVl ft'LAr.TIC 67283 


61 


53 


48 


14 


WILL YOU BE THERE UN THE MORNING) 


♦ HEART 

iC; I'/i cAfnoi iftLi-ii 


(62) 


72 




2 


SOMETHIN' TO RIDE TO (FONKY EXPEDITION) 

PARIS .'^^i-. 


♦ CONSCIOUS DAUGHTERS 


® 


93 


94 


3 


BORN TO ROLL 


♦ MASTA ACE INCORPORATED 

'Cl iM; iTiDEtlCiOL'f VihVL r .i 


® 


71 


73 


5 


YOU DON'T LOVE ME (NO. NO. NO) 

STEf .! , 1 


♦ DAWN PENN 

(Cl ;t:. iki r.:i. .-.i."- 1 " ;i --.m 


65 


54 


52 


18 


U.N.l.T.Y. 

K Gtr )/t)n .:d owens i sampld 


♦ QUEEN LATIFAH 

'O iDj (t: i/crcwf. zzzb 


66 


58 


44 


17 


C/WNONBALL 


♦ THE BREEDERS 

I'C: I*/ i*D 6d566'EL£KTRA 


® 


67 


81 


4 


MASS APPEAL 


♦ GANG STARR 

rC.' IT') CMRYSALIS 58] 1 1 TUG 


® 


76 




2 


ELECTRIC RELAXATION (RELAX YOURSELF GIRL) 

A *Pir r CALLED &.)!;ST ,' itiAI/WAD M TAVIOR,. 


♦ A TRIBE CALLED QUEST 

if:; :Ti ixi jw£ir.7') 




69 


72 


4 


SINCE 1 DON'T HAVE YOU 

VM-.' - 1 . ■ ' ^KnlNEIiSI 


♦ GUNS N' ROSES 

iciiviGtMtN I'jcret. 


70 


65 


61 


9 


ZUNGA ZENG/BODY ROCK « K7 

K7 1 -i ■ ■ CIJILA5& ■ I.IR.F fAALAVE.M LAWES.F.W BDRK) IC) fT) (XI TOWM, BOY 599 




78 


77 


8 


LAID 

B EM . 


♦ JAMES 

[Cl F0«TANA8MZ)7/M£flCljRif 




80 




2 


THE MORE YOU IGNORE ME, THE CLOSER 1 GET 

S LIA.-'-^ . ■■. t.' yCOREH 


♦ MORRISSEY 

<C''I»'3IRE ISl-'j-Hts^^lSE 




91 




2 


COMPLETELY 

D rr.rrr". ■ ! " " ■. " .'.arrem 


♦ MICHAEL BOLTON 




75 


84 


5 


COME TO MY WINDOW 

H RADGHAM LUlHEHiDCE :M ETHERICI.! 


♦ MELISSA ETHERIOGE 

Cl '." 1 ISLAND C^a-PIG 


(75) 


NEW^ 


1 


* * * Hot Shot Debut ★ * * 

PUMPS AND A BUMP * HAMMER 

bAI..E^r,E)iL. HA)/)/ER iMAVJUER DtUCE DEUCE.aALLLERGEAU.CLINIOh.SHlDCR) IC) iDl'V, GIANT IBSlfl 


(W 


89 




2 


1 WANT YOU 

DANCIN' DANNY D IROef HTS.JONES) 


♦ JULIET ROBERTS 

ICl iTHXJREI-ftlSI . a.':-? 


77 


74 


74 


19 


WHAT MIGHT HAVE BEEN 

I STROOO C EHNAPOEI.D GRAU (P HOWEll D O BRiEN.B SEALS) 


♦ LIHLE TEXAS 

(C) IVUVABNER BROS iS'>\<3 


QD 


NEW^ 


1 


HOW 00 YOU LIKE IT? 

KSWtAI . SCOT) ' .'..AT F SCcri) 


KEITH SWEAT 

■:Ci'W; !1) lOELfhiRA 64555 


QD 


95 




2 


DREAM ON DREAMER 

BRA'.: -.r . r " :. .. .jsT.t..N davenport 


♦ THE BRAND NEW HEAVIES 

ci iwi ;t! IX) oaicious '.'nn 9832 ] 'eastwest 


to 


73 


67 


18 


I'LL BE LOVING YOU 

A.MARANO [A MAKAr.C 


♦ COLLAGE 

<C} IM> (T) VIPER lOZ/WETROfOOTAn 


tl 


66 


62 


12 


ALWAYS ON MY MIND 

af"'>''- 1 " ' .A). H IMLSGN.O SCOT) 


♦ swv 

(Cl (OKI) RCA 62738 


i 82 


85 


78 




SWEET LULLABY 


♦ DEEP FOREST 

IC^IKV'IXl 550 MUSIC ?7095 


13 


68 


70 


7 


A DEEPER LOVE (FROM "SISTER ACT 2") 


♦ ARETHA FRANKLIN 

ICl ''P.l lT,i IXI ARISTA 1-2657 


U 


84 


76 


13 


FUNK DATWHY IS IT? 

J-C-SEAUM(S LENDS. 


♦ SAGAT 

iCI (Ml <T/ (XI MAX! 101 


t9 


79 


79 


6 


GOD 

t ROSSf I A,/nR il A'/OS; 


♦ TORI AMOS 

IX.t ATLANTIC 8%tl7* 


W 


70 


60 


14 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) 


♦ HADDAWAY 

■,0 iM; llj U; *Rt5TA l-ZB-lb 


(87) 


96 


96 


3 


C.R.E.A.M. (CASH RULES EVERYTHING AROUND ME) « WU-TANG CLAN 

PRINCE HA^EEW iWU TANG CLAN. <W) [I) IK) LOUD 62"6e-'HCA 


N 


83 


85 


5 


AINT SEEN LOVE LIKE THAT 

A EtSON(E MARTIN.U SPIRO.A PtSSIS) 


♦ MR. BIG 

ICl ATlANTICa727fl 


'89 


NEW^ 


1 


GOT ME WAITING 

P ROCK ..... ' f . 


♦ HEAVY D. & THE BOYZ 

iC) !T) UPTOWN 'jib 1 'vMC-A 


.90 


NEW^ 


1 


LULLABYE (GOODNIGHT, MY ANGEL) 

D-KORTCHMAR (BJOEL) 


BILLY JOEL 

la (D> IVl COLUMBIA 77363 


i91 


99 




2 


YOU 

K.GRAY, CA'-CLEBO* MARTlN.CANCLEBC ■ 


♦ CANDLEBOX 

:i :^i MAVERICf.^Ii^E le^Cl 'WAR'tf R BR-DS 




NEW^ 


I 


DON'T GO BREAKING MY HEART 

G I/.-".).. 1 ^ 


♦ ELTON JOHN & RUPAUL 

ICi Ml IT V:,\ 5dai3 


63 


81 


63 


16 


MISS YOU IN A HEARTBEAT 

DETl-H...! 1 


♦ DEF LEPPARD 

C IVl l.'Lt^'tl.i^'r efS CSC 


(94) 


97 


97 


3 


COMIN' ON STRONG 

DA >."[ . - 1 ■ ; ...1 I'.DESTIN.MONLJlSTiN RINABt.OAVlS.DA MIC 


♦ SUDDEN CHANGE 

PBi:*ESAM,&R*liAMi i[ f ^''.[WEIiT -tfiT 


95 


98 


89 


3 


1 LIKE TO MOVE IT * REEL 2 REAL FEATURING MAO STUNTMAN 

E MCRILLO.R MUMJ lE MORILLO.M QUASMlEl (1,1) IT) i XI STRICTLY RMYIHM I2192' 


96 


92 


92 


5 


MY LOVE 

) STROUD C Dlf.ATOLI D GRAU iP.HOiVELL B 5EAL5.T BABTiES. 


♦ LITTLE TEXAS 

(Cj IVl WASHER eras 


97 


59 


91 


3 


MARCH OF THE PIGS 


♦ NINE INCH NAILS 

IXi NOTHINIilVT 9r.'ii.8-,riTERSCOf*t 


i98 


BE Eimn 


3 


ON AND ON 

RN). lA QLJ..,', £ ERA',MlN,J.WIl£ON( 


♦ SHYHEIM 

ICl IT) VIRGIN iSJlS 


99 


87 


75 


17 


WHArS MY NAME? • 

D« DRt i:-.iO<:R 


♦ SNOOP DOGGY DOGG 

■Cl DCATH ROW 98^401 NTCRSiOPE 


100 


83 


86 


13 


YOU DON'T HAVE TO WORRY ♦ MARY J. BLIGE 

EFERRELL i)).H Nl ,H hPf 1 1 MAr.Er.iV.WHiniNCTClN.eRO))YN,WESlEY.aOeaiTT) IC) (T) UPTOlWN MTODMCA 



C ") Rerards witti th« eraated aiipivy and sales efitm ifUs week. ♦Videodip awa«itMlrty 9 Heconlmg Industry Assn. Of Amtca (RIAA) certitication tor si 
trfige 'Aster>sfcin(l>catescjta.:;gnumbgislof cMSBttena».viie<t; rt!gii:jT caasetle ■-■le'c ufXvaHaMe. (C) Casserte single avaiiaS'itv [D)CD Mngie avi '» 



S» or 500.000 iMitS- ARlAAcefUflCBtKintoruli 
iity <MlC«SSem-TJMvngleBvaiUb..1y (riViiv 



id 1 milhon units^irth adaitignji iralltain mdlcated bjr a numenl lolimlng ttis symbol. Catatog numbw is tor cassette 

md»i-i^Eie ava'ai>iHy (VI Vmyi ^oge availability (X) CO rna>i-s ngi< avar^aMily C 1994, BiiiDoaidiSPi Conwwnkalions. 
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by Kevin McCabe 

"T 

I HE SIGN" by Ace Of Base (Arista) holds at No. 1 for a third 
week, and rebuUets due to a gain in monitored airplay points. "Bump 
N' Grind" by R. Kelly (Jive) is the biggest overall point-gainer on the 
Hot 100 and leaps 5-2. (It's up 34% in sales). "Bump" is off slightly in 
monitored airplay points and slips 13-14 on the Hot 100 Airplay chart. 
It's No. 2 among the 29 top 40/ rhythm-crossover stations on the moni- 
tored radio panel; however, it's still in a building phase at top 40/ 
mainstream, of which there are 80 stations. If its airplay points pick 
up next week, "Bump" might overtake "The Sign" for the top spot. 
"Without You/Never Forget You" by Mariah Carey (Columbia) 
holds at No. 3 with a bullet, gaining 28% in sales and remaining a No. 1 
contender. 

The second-biggest gainer overall is "Mmra Mmm Mmm 
Mmm" by Crash Test Dummies (Arista). It's up 30% in overall points, 
due mostly to a significant gain (40%) in sales. "Mmm" is No. 5 in air- 
play at WYCR York, Pa., No. 6 at KIIS Los Angeles, and No. 8 at 
KKFR (Power 92) Phoenix. The third-biggest gainer overall, and the 
biggest mover on the chart — up 30 places — is "Born To Roll" by 
Masta Ace Incorporated (Delicious Vinyl/EastWest). It debuts on 
the Hot 100 Singles Sales chart at No. 38. "Born" is breaking from the 
top 40/rhythm-crossover stations, and ranks top 10 at KMEL and 
KSOL (Wild 107) San Francisco and WIOQ (Q102) Philadelphia. The 
fourth-biggest gainer overall is "Indian Outlaw" by Tim McGraw 
(Curb), which jumps 28-19 solely from its 28% increase in sales (there 
is no top 40 airplay). "Indian" is the first top 20 country single on the 
Hot 100 since "Achy Breaky Heart" by Billy Ray Cyrus (Mercury), 
and the latter had some top 40 airplay. 

"Baby I love your way" by Big Mountain (RCA) wins the 
Greatest Gainer/ Airplay at No. 21. "Baby" ranks No. 1 at XHTZ (Z90) 
San Diego, No. 4 at KTFM (Hot 103) San Antonio, and No. fi at WZPL 
Indianapolis. Jodeci's "Feenin' " wins the Greatest Gainer/Sales at 
No. 58. It debuts at No. 45 on the sales chart. "Feenin' " is No. 1 in 
airplay at WJMH Greensboro, N.C., No. 3 at KSFM (FM102) Sacra- 
mento, Calif., and No. 7 at WHJX (Hot 101.5) Jacksonville, Fla. 



UICK CUTS: "March Of The Pigs" by Nine Inch Nails (Nothing/ 
■rVT/Interscope) plummets 59-97 due to a sharp decrease in sales. 
This was expected, because the album hit stores last week and debut- 
ed at No. 2 on The Billboard 200; the group's fans switched to the al- 
bum . . . "Pumps And A Bump" by Hammer (Giant) is the Hot Shot 
Debut at No. 75. The second single from his album enters the chart 
only seven weeks after the first single, "It's All Good," which peaked 
at No. 46. Sales account for 85%- of its points . . . "Sweet Lullaby" by 
Deep Forest (550 Music) moves 85-82, earning a bullet due to an in- 
crease in monitored airplay points. Several rhythm-crossover stations 
have started spinning the eclectic dance tune. It's No. 5 in airplav at 
KUBE Seattle and No. 18 at WLUM (Hot 102) Milwaukee. 



RANDY TRAVIS BACK IN COUNTRY SP0TU6HT 

(Continued from page U) 



BUBBLING UNBEB 



HOT 100" 
SINGLES 



i 




I 


TITLE 

ARTIST (LABEL/DISTHieuTWG LABEL) 




6 


3 


DR£AMS 

THE CIUNBETtRIES (rSLAW /PLG) 




1 


6 


HO DOUBT ABOUT TT 

KAL MCCOV (ATLANTIC) 




2 


3 


GONMA LOVE YOU RKHT 

AfTEH 7 (BEACON FOK) 






1 


IT AINT HARD TO TELL 

f*AS (CCXLJM»A) 




7 


3 


RIBBON IN TME SKY 

1NT«0 (ATLANTIC) 




18 


3 


I'VE SEEN T>IINKING ABOUT YOU 

JOCtLVN ENRtQOE? (CLASSjTIED) 




19 


4 


IT AU COMES DOWN TO- 

lERMINAIOn X (RAEyCIIAOS) 




IE 


2 


m WALKED LOVE 

EXfXME (ARISTA) 






1 


NEON MOONLIGHT 

ROSCO MARTINEZ (ZOO) 




10 


3 


FDR WHOM THE BELl. TOLLS 

BEE GEES (POL YDO« PEG) 




20 


3 


PAPA'Z SONG 

2PAC(INTEHSC0Pt) 


12 


14 


5 


ooooBYE SAYS rr AU 

aiACXHAWK (AMSTA) 


13 




1 


PART TIME LXWER/rM STILl IN . . . 

H^T(WN/Al a SWK (DEATH RCMf) 



i 


1 LAST week] 


5 
* 


TITLE 

ART(ST (LABEL/DISTRIBUTING LABEL) 


14 


13 


5 


WATCH THE GIRL DESTROY ME 

POSSUM UWti (IHTERSCOPE) 


U 


21 


3 


THE RIGHT TIMC 

) TO 1 (KXT PLATEAU LWCOW PLC) 


16 


11 


4 


GOT TO GET IT 

CULTURE BEAT (650 MUSIC) 


17 


15 


2 


WHEN A MAN LOVES A WOMAN 

JODY miLEY (MCA) 


U 




1 


13 STEPS UAD DOWN 

EIWS COSTf L LO (WARNER BROS) 


19 


12 


5 


QUIET TIME TO PLAY 

jOt«NT Ci[( (MOTOWN) 


2D 




1 


SWEET POTATOE Pit 

DOMINO (OUTBURST^RALVCHAOS) 


21 


22 


2 


KMS^S^ (RUmOUSt'COLUWlA) 


22 




1 


1 WANT TO THANK YOU 

ROBINS (BIG BEAT, ATLANTIC) 


a 




1 


GIRL YOU HEAR ME CRYING 

W (WARLOCK) 


24 


17 


5 


LET HER DOWN EASY 

lEHENa TRENT DARST (COLUMBIA) 


B 




1 


BCUEVC IN LOVE 

TEDOY PENDERCHASS (ELEKTRA) 



thing from the truth." 

The three-year gap between 'This 
Is Me" and Travis' last studio album, 
"High Lonesome," added to the mis- 
conception, says Warner Bros./Nash- 
ville senior VP of marketing Bob Sa- 
poriti. 

"He's had the two greatest-hits 
volumes and "Wind In The Wire,' the 
one-off TV soundtrack package of 
cowboy music that wasn't a main- 
stream Randy Travis record," says 
Saporiti. "Believe me, we went 
through the same angst everybody 
else went through over 'Where's 
Randy been?' This record, fortunate- 
ly, is just like the 'old' Randy: solid 
and back to the basics." 

Still, much has happened in coun- 
try music in the three years since 
Travis' last studio album. Recogniz- 
ing the changes in the market and 
music, Lehning, moonlighting from 
his position as Asylum Records' exec- 
utive VP/GM, notes, "There comes a 
point in any successful artist's career 
where on some level he has to rein- 
vent or renew himself. Randy's ac- 
complished so much, but I think the 
public starts to get used to an artist, 
and while it's not necessarily inten- 
tional or conscious, [Travis has] 
stepped out a bit this time and be- 
come reinvigorated about what he's 
doing." 

Lehning, Travis, and Warner 
Bros. /Nashville senior VP of A&R 
Martha Sharp spent more than a year 
on "This Is Me," and consklered more 
than 1,000 songs. 

"I was so busy after 'Forever' hit 
that I didn't have the time to eat, 
hardly, let alone look for songs, and 
though I still ended up with a lot of 
hits, I never felt like I had an album 
that compared to those first two until 
now," says Travis, noting that he 
looked for the same types of songs he 
usually looks for — "story songs, fun- 
ny songs," but also things that sound 
more "today." 

Travis adds that some songs sound 
"a whole lot more rowdy" than his 
usual fare, including the album's 
first track, "Honky Tonk Side Of 
Town" and the first single, "Before 
You Kill Us All." 

Lehning adds that the album has 
an "energ>' level" that's more consis- 
tent with the countrj' radio climate 
than previous Tra\'is recordings. 

Both Travis and his product man- 
ager, George Briner, concede that the 
two western swing-oriented singles 
from "Wind In The Wire" — "Cowboy 
Boogie" and the title track — were not 
what country radio was looking for 
from him. But Briner says that the 
response to a four-song cassette sam- 
pler that went out to radio about a 
month ahead of the "Before You Kill 
Us All" single's Feb. 28 release au- 
gured well for the whole package. 

"You never know if tliey listen to 
these things, but the very next day 
we were hearing, 'Man, am I glad 
Randy's back to doing country mu- 
sic!' " says Briner. 

Travis has begun a promo tour of 
10 major markets in the U.S. and 
Canada, and has scheduled three 



Bubbling Und«r lats th» lop 25 ungln vnAt* No. 100 
vrhich havfl not yvt chartacL 



FOR THE RECORD 

Because of early deadlines, 
this week's Indies Spotlight con- 
tains outdated information about 
the ownership of Relativity En- 
tertainment Distribution. 



days in New York for broadcast and 
print media, as well as an April 29 
"Letterman" appearance. On April 
27, the day after the album's release, 
TNN will devote the whole evening 
to Travis, who will host "Music City 
Tonight" and be feted by showings of 
"Wind In The Wire" and a separate 
Travis special. Then, on May 25, TNN 
will run a tape of the Warner Bros. 
CRS show, billed as "An Evening 
With Randy Travis With Special 
Guests." 

At retail, a major push includes 
posters, die-cut counter cards, album 
cover buttons, and a four-color, four- 
page marketing piece. Briner adds 
that price and positioning will ensure 
storefront visibility, while advertis- 
ing will reinforce the greatest hits 
packages. Within two months of the 
album's release, Travis' second home 



video will come out^ containing the 
clip for "Before You Kill Us All" and 
other material. 

Travis says he'll probably tour 
again this year, and definitely will 
next year — but at a much-reduced 
pace. 

"To tell the truth, I'll never tour 
like I did for eight years — 10 months 
out of the year," he says. "I got so 
burned out with that bus in a new 
town every day, and not knowing 
where I was. I'm real comfortable at 
this position now, where I can take 
chances if 1 want to and step away a 
little and be forgotten and still come 
back and have an audience. I just 
have to look at it logically: I don't 
think I'll ever do 4 million albums 
again — 'Always And Forever" is clos- 
ing in on 5 [million] — but I'll still com- 
pete in the marketplace." 



MICHAEL'S AnORNEY DEUVERS CLOSING ARGUMENT 

(Continued from page 18) 



extended-plays. 

Cran added, however, that under 
the terms of the contract, Michael's 
recordings — including undelivered 
product — became the property of 
Sony, even though the company "had 
no commitment at all to exploit 
[them] beyond initial releases." 

In addition, copyrights of Michael's 
recordings were transferred to the 
record company for 50 years. 

Cran claimed that the length of the 
rock star's contract was "at least 15 
years — and likely to be much long- 
er." He also noted that the agree- 
ment imposes "substantial restric- 
tions" on Michael's other activities, 
including collaborative recordings 
and film and television work. 

Michael's counsel claimed that 
these restrictions were affecting the 
quality of the star's work. 

ARTICLE 85 BROUGHT MTO QUESTION 

Sony counsel Gordon Pollock, who 
completed his summing arguments 
March 15, claimed that Michael and 



his lawyers had failed to establish 
that his Sony contract contravened 
Article 85 of the Treaty of Rome, 
which deals with restraint of trade. 

Michael brought his action against 
Sony in a U.K. court because of gaps 
in the European Community (EC) re- 
straint of trade laws, but ft)llock said 
"exclusivity is not enough to attract 
the operation of Article 85— if compe- 
tition is altered, it does not necessari- 
ly give rise to an effect on community 
trade. You can alter competition but 
still have trade flowing." 

Jeremy Lever, QC, an expert on 
European law, rejected that argu- 
ment, noting that Article 85 was con- 
cerned with whether the Michael 
agreements "prevented, distorted, or 
restricted competition in terms of in- 
terstate trade in the Community." 

Final judgement in the case is not 
expected until late April or early 
May. Cran was to continue his final 
arguments through Mareh 18, and 
Pollock will then be given the right of 
final reply. 



KORRIN OUT AS SONY COMPLETES REO OUYOUT 

(Continued from page 18) 



for certain Sony releases, although it 
has sent few albums through RED. 

Sony confirmed its buyout in a 
press release, but would not com- 
ment further on its plans for RED. 
No price for the buyout was given. 

RED-distributed labels say they 
have received assurances from Sony 
that it will be business as usual. 

"We signed a new distribution deal 
about a year ago expecting that this 
[buyout] would happen, and Sony 
stressed there would be no change in 
RED's primary function as an inde- 
pendent distributor," says Doug 
Keogh, GM of Roadrunner Records. 

RED is one of the largest U.S. in- 
die distributors. According to 
sources, 199.S sales were between $63 
million and $70 millnn. In addition to 
Roadrunner and Metal Blade, labels 
it distributes include Ruthless, Con- 
tinuum, Violator, and TriStar. 

Before completing the purehase, 
sources indicate that Sony may have 
been souring on its investment in 
RED. It unofficially sent word into 
the market to see if there were any 
potential buyers for RED, but never 
followed up with prospective suitors. 
At the sanve time, as it became clear 
that Sony and Kobrin were parting 
ways, Sony began placing other exec- 
utives in ttie RED organization. Ko- 



brin told Billboard that he recruited 
Licata based on Sony's recommenda- 
tion (Billboard. July 31, 1993). 

RED has come under fire from 
some of its alternative and rock-lean- 
ing client labels lately because of the 
company's rapid growth in the rap 
market via its deals with Ruthless, 
Vwlator, and other labels. 

"We had some concerns with the 
change of focus when Ruthless be- 
came a part of RED, and we continue 
to have those," says Keogh. "But we 
haven't seen any detriment to our dis- 
tribution." 

Other labels say they hope Sony 
will increase RED's staff and im- 
prove its ability to sell singles. 

"There's no point in putting a sin- 
gle out through RED," says Tim 
Brack, presklent of Continuum Rec- 
ords. "Our record by Beautiful IW 
pie is starting to kick in, but for us to 
press singles would be a waste of 
time. We'd have to hire four people to 
sell it, and that wouldn't make it eco- 
nomically smart." 

As for other changes, sources say 
they expect someone to be brought in 
as CEO of the distribution company 
and the label. Harry f^mer is the la- 
bel's GM. Palmer, licata, and Kobrin 
did not return calls by press time. 
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1 


55 


49 


45 


28 


GARTH BROOKS * ■ libcrtv boss? 110 9b>l6 9ei IN PIECES 


1 


NEW^ 


S( 


52 


44 


25 


NIRVANA* DCC?46O7*,CEFF£N(109a'J6 981 IN UTERO 


1 


r 2 ^ 


NEW^ 


1 


NINE INCH NAILS jur nnWNWARn ^PIRAI 


2 


SD 


G2 


54 


18 


WU-TANG CLAN 

LOOD 66336*^RCA 19 9*15 98 


ENTER THE WU-TANG (36 CHAMBERS) 


41 


s< 


58 


68 


89 


MARY'CHAPIN CARPENTER * ' coiumbu 48SBI (lo 96 [Uis 98i COME ON COME ON 


31 


3 


2 


3 


16 


ACE OF BASE A arista i8740(9 9S/i5 9Si THE SIGN 


2 


S9 


47 


39 


22 


XSCAPE * so so DEF 57107'^XM.UIWBW (9 98 EQ'IS 9B1 HUMMIN' COMIN' AT 'CHA 


17 




3 


2 


18 


R. KELLY A JWE 41527 110 9a'15 98) 12 PLAY 




5 


1 


8 


35 


TONI BRAXTONA^ LAFACC26007'ARiSTA(9 9a^iS98i TONI BRAXTON 


I 


CO 


59 


60 


IS 


CRACKER V1RG(N 3901? (9 


98i39bi|!b kerosene hat 


59 


6 


5 


1 


28 


MARIAH CAREY A*' uxumbu s320&- (lo 96 Ec^ib 961 MUSIC BOX 


1 


tl 


57 


57 


55 


BROOKS t DUNN *-' arista i8716 do 9&is 98i HARD WORKIN' MAN 


9 




7 


7 


13 


COUNTING CROWS A AlIf;il<;T A FVFRYTHINr; AFTFR 


7 


(2 


63 


63 


43 


LITTLE TEXAS • warner bros 4S276(9 9a/ls9B) BIG TIME 


55 


s 


4 


6 


18 


PFI IMF ninN A ci;n uixir r,7eEe.co<r iin oe crvi£ obi THT mi Dl IR (~lF MV 1 DWF 


4 


(3 


53 


46 


20 


SHAQUILLE O'NEAL • jive 4!529- no 98.15 981 SHAQ DIESEL 


25 


9 


3 


4 


16 


SNOOP DOGGY DOGG A ' dcath ROwytwTERscoPE 92?79'^ag iio 98^15 98) DOGGY STYLE 


1 


M 


61 


53 


117 


PEARL JAM * " EPIC 47857 110 98 E(Y16 981 TEN 


2 




10 


10 


5 


ENIGMA charisma 3gz36'viRGiNii09a'l69e) THE CROSS OF CHANGES 


10 


15 


54 


51 


14 


DOMINO • OUTBURST/CHAOS 57701 -O^LUMeiA (9 91^15 96] DOMINO 


39 


«C 


60 


58 


80 


VINCE GILL*' MCA 10630(109*15 961 1 STILL BELIEVE IN YOU 


10 


u 


6 


16 


69 


SOUNDTRACK A" amsta 18699- no 9*15 981 THE BODYGUARD 


1 


67 


56 


89 


3 


1!™° bL* «™ no 9ai6 98, * TRIBUTE TO CURTIS MAYFIELD 


56 


12 


9 


5 


22 


SALT-N-PEPA A ^ NEXTPlATEAlW.O«DON82R392',n.G(109a'159Bt VERY NECESSARY 


4 


Oi) 


15 




2 


BECK DGC 24634*a;effen [L09a'i59e) MELLOW GOLD 


13 


61 


64 


49 


40 


?p"""i ^L^m!^"'''^ • "AGE AGAINST THE MACHINE 


45 


CM) 


11 


9 


17 


TOM PETTY Si THE HEARTBREAKERS A' mca ]oai3(io.9&i7 9ei GREATEST HITS 


5 


C69) 


71 


69 


161 


ENIGMA*^ CKARISUA ae224/VIRGir4 (g9a'L3 96l MCMXC A.O. 


6 




13 


17 


S 


SOUNDTRACK rca 66264 110 98/16 96) REALITY BITES 


13 


70 


69 


67 


135 


METALLICA * ' elektra 6i 1 13* (lo 96/15 96| METALLICA 


1 


u 


16 


11 


7 


ALICE IN CHAINS A columbw 57&2S* c? 96 EQat.9B) JAR OF FLIES 


1 


QD 


72 


61 


16 


K^'zlfii^ilS"^ * ™E BEAVIS & BUTT.HEAD EXPERIENCE 


5 


01) 


22 


21 


9 


CRASH TEST DUMMIES • arista 16531 (9.98/15 9ai ^ GOD SHUFFLED HIS FEET 


17 


72 


67 


64 


30 


BABYFACE* cpic5355e(io.96Eaie.9ei FOR THE COOL IN YOU 


16 


08) 


21 




2 


VAKIUUa An 1 19 1 d MCA 10965 <iO 9A'16 98) KHT 1 MM UUUN 1 KT & oLULo 


18 




95 


109 


78 


GEORGE STRAIT * > mca ioe.51 no 9S>|: 961 PURE COUNTRY (SOUNDTRACK) 


6 


IS 


19 


20 


33 


SMASHING PUMPKINSA virgin 88267 19 9«.'l 5 98) SIAMESE DREAM 


10 


74 


65 


59 


14 


DEEP FOREST 550musk:5784oepiC(109se(vi5.96i|IB DEEP FOREST 


59 


M 


18 


15 


26 


MEAT LOAF A * mca i0699 no 9»i5 SB) BAT OUT OF HELL II: BACK INTO HELL 


1 


75 


68 


56 


14 


DANZIG amerkan 452SfrWARNEfi BROS (7 98/1 1 981 THRALL-DEMONSWEATLIVE 


54 


21 


17 


14 


12 


JODECIA UPTOWN i09iMKAno wiS 9B) DIARY OP A MAD BAND 


3 


;76) 


80 


77 


37 


TOOL • zoo 11052 (9 96/15 


981 ISS undertow 


50 


22 


12 




2 


HAMMER GiANT/mpRiSE2454WARNERBROS.iiD9a'i6 9e) THE FUNKY HEADHUNTER 


12 


77 


66 


52 


10 


SOUNDTRACK virgin 88274 (10 98/15 981 THE PIANO 


52 


23 


14 


12 


7 


JOHN MICHAEL MONTGOMERYA ATLANTica2S5^AGii09&iS96] KICKIN' IT UP 


1 


CS) 


NEW^ 


1 


DAVID LEE ROTH 

REPRISE 45391^VARNER BROS 


Ii09»l59e) YOUR FILTHY LITTLE mouth 


78 


24 


M 


18 


43 


JANET JACKSON A ^ virgin S782^ no 9&'i6 9B) JANET. 


1 


79 


70 


65 


17 


QUEEN LATIFAH motowk 6370 (9 96/13 981 BLACK REIGN 


60 


C25) 


NEW^ 


1 


GiANG STARR chhysalis 28436'/erc no 98i'i5 98) HARD TO EARN 


25 


M 


77 


70 


18 


A TRIBE CALLED QUEST • jive 42197- no 9B/IS 96i MIDNIGHT MARAUDERS 


8 




55 




2 


** ★Greatest Gainer* * * 


26 


81 


84 


52 


9 


FAITH HILL wariver brds 


45369 19 981 5 96) ISB TAKEMEASIAM 


81 


27 


25 


24 


47 


AEROSMITH A ' gefffn 24466 no 9a'l6 98) GET A GRIP 


1 


82 


76 


66 


51 


DWIGHT YOAKAM * REPRtsf 4524]warner brcs 19 90(15.96) THIS TIME 


25 


21 


26 


22 


21 


PEARL JAM A* epk wi3$* no 98 EQ^ib 96) vs. 


1 


83 


81 


80 


34 


CYPRESS HILL* ruffhouse 53931*,col.uimbla (10.98 E(^15 98) BLACK SUNDAY 


1 


29 


23 


13 


18 


BRYAN ADAMS A^ aamoi57 no 98/16 9e> SO FAR SO GOOD 


6 


84 


74 


71 


21 


EAZY-E* RUTHLESS 5503-/REL*F(virv 17 98/11 98) IT'S ON (DR. DRE 187UMI KILLA 


5 


M 


28 


27 


20 


TEVIN CAMPBELL A qwc5T45388Avarner6ROs 11096/1698) I'M READY 


18 


85 


82 


85 


65 


DR. DRE*^ DEATH ROWflNTERSCOPl 5712a*;RRIO«ir/ (10 9&15 96) THE CHRONIC 


3 


31 


27 


38 


31 


BILLY JOEL A ' Columbia 53003 no 98 Eaie 98i RIVER OF DREAMS 


1 


86 


90 


84 


25 


MELISSA ETHERIDGE • islard OAeMonc do 96/15 9si YES 1 AM 


16 


87 


88 


72 


9 


JAMES h/EHCURY 514943 (9.9&'13 961 ^ LAID 


72 


32 


24 


19 


17 


MICHAEL BOLTON A ' Columbia 53567 no 9a'i6 96) THE ONE THING 


3 


SI 


78 


66 


6 


™f 207^9^14'mi BACK AT YOUR ASS FOR THE NINE-4 


52 




31 


25 


6 


TORI AMOS • ATLANTIC e2567/AG (10 9*15 98) UNDER THE PINK 


12 




NEW^ 


J 


CI UIC ^nCTCI I A luiuuiD uB^c ,t.t.it. ,\n onji ■ QUI DDI ITAI VHI ITU 
CLVI9 1 CLLU WAHNtR BROS. 4 ^^33 < JO 96/1 ^ 9b) Dr^UIML ikJUlM 


34 


89 


79 


75 


20 


TOO SHORT • jn/E 41526 


•110 9*15 96) GET in where YOU FIT IN 


4 


35 


29 


23 


10 


SOUNDTRACK epic soondiraj( 57624/ipic no 96C(i'i6 98) PHILADELPHIA 


17 


90 


85 


101 


3 


ARETHA FRANKLIN arista 18722 cio 9»16 98) GREATEST HITS 1980 ■ 1994 


85 


36 


32 


34 


69 


KENNY G A ARISTA 18646110 96/15 96) BREATHLESS 


2 


91 


;5 


82 


47 


AARON NEVlUE* AtM0C66il0 98.l6 9e) GRAND TOUR 


37 


37 


30 


26 


22 


VARIOUS ARTISTS A' COMMON THREAD; THE SONGS OF THE EAGLES 

GlAm 24531/WARNER BROS. n0.9a^ie.96) 


3 


92 


94 


97 


7] 


SADE* ' EPIC 53178(10 98 


EOl6,98) LOVE DELUXE 


3 


31 


39 


31 


12 


US3 • BLUE NOTE SOeeaCAPITOL (9 98/15.96)^ HAND ON THE TORCH 


31 


93 


73 


73 


36 


BLINDMELON*'CAPiT0t96585(9.9a/i3 96l||B BUND MELON 


3 


39 


3« 


32 


14 


ICE CUBE A PRIORITY 53S76* (10 9^15.98) LETHAL INJECTION 


5 


94 


83 


55 


28 


THE BREEDERS •4AO6ISO8/ELEKTRA (7 sail 96) LAST SPLASH 


33 


40 


33 


47 


8 


SOUNDTRACK mca 10927 no 9*i6 98i 8 SECONDS 


33 


C95) 


99 


87 


4 


SARAH MCLACHIAN ailista 18725 (9 9K15 98) |SB FUMBUNG TOWARDS ECSTASY 


87 




37 


29 




REBA MCENTIRE A' mca 10906 no 9a'i5.9e] GREATEST HITS VOLUME TWO 




96 


87 


78 


16 


GUNSN'ROSES* GEfFtN 24617- (1090/1696) THE SPAGHETTI INCIDENT? 


4 


42 


35 


30 


64 


STONE TEMPLE PILOTS A ' Atlantic 824 la/AC (9 9*16 98) CORE 


3 


97 


91 


79 


37 


WHITE ZOMBIE* 

(5EFFEN 24460 (9 9»13 98) B] 


□ LA SEXORCISTO: DEVIL MUSIC VOL. 1 


26 




38 


37 




ZHANE MOTiWN 6369 (9 3 98) PRONOUNCED JAH-NAY 


37 


98 


96 


88 


30 


CLAY WALKER • ount 2451 i warner Bros h 9»i5 9ei CLAY WALKER 


52 


44 


41 


33 


37 


THE CRANBERRIES A EVERYBODY ELSE IS DOING IT. SO WHY CAN'T WE? 

ISLAND 51415£.^LG 110 98 E(^15 9R> Qg 


18 


99 


98 


81 


24 


GEORGE STRAIT* mca 10907 do 98/15 98) EASY COME. EASY GO 


5 


4S 


34 


62 


53 


a 1 inil A ' MM 007 0 110.90116.98) 1 Cm OU IVI rvlUIN C n o 1 MLC.5 


2 


100 


93 


83 


28 


BARNEY*' s8K27ii!>(!:RG(9.9(ii!98i BARNEY'S FAVORITES VOL. 1 


9 


4« 


43 


41 


42 


Dnn CTCtAJADT A utanurn biuv toon iin nanc nsi 1 IMDI 1 If^CD AIUH ATEH 

KUU a 1 tWAK 1 A WARNER BROS. 4S2B9 (10.9*16.981 Ur(rLUuuC.LI. . .nlXU OC^ 1 CU 


2 


101 


106 


107 


5 


NEAL MCCOY AiiANT(ce256«/AOil0 98/ls 981 jJE NO DOUBT ABOUT IT 


101 


47 


44 


40 


5 


RICHARD MARX c»pitoc 8123J MO 9*l5Mi PAID VACATION 


37 


102 


89 


74 


18 


PHIL COLLINS * atlantk: 8255aAG 00 9&'i6 98) BOTH SIDES 


13 


4« 


42 


28 


20 


10,000 MANIACS A EiEKiMtisnilowiswi MTV UNPLUGGED 


13 


103 


100 


93 


69 


CONFEDERATE RAILROAD* ,-r,K(rrni:D«Ti: dai, 

..uv,T,c8233iAG(99lll5 96iBB CONFEDERATE RAILROAD 


53 


49 


50 


43 


18 


CANDLEBOX MAVERlCK'Sint 4531iWAftNER BROS O 9& 1 1 1*1 BS CANDLEBOX 


43 


104 


104 


105 


44 


WYNONNA* CURB ioe22™cA(io96i 5 96) TELL ME WHY 


5 


H 


45 


36 


8 


ZZ TOP RCA6631; (10 9a'i69fli ANTENNA 


14 


(M) 


117 


148 


3 


5TH WARD BOVZ RAP A.ioT53844«'RioBiTr (6,96/10 98) GANKSTA FUNK 


105 


51 


46 


35 


48 


GIN BLOSSOMS* «mmo39 199011 981 EE NEW MISERABLE EXPERIENCE 


30 


10« 


111 


103 


121 


ENYA*'- REPRISE 2677SH/ABNER BOOS (109015 98) SHEPHERD MOONS 


17 


S2 


51 


50 


38 


SOUNDTRACK A' tpicsouNcrrnAX M76Atpic 110 98 Eai6 98i SLEEPLESS IN SEATTLE 


1 


107 


101 


95 


62 


SWV * ' RCA 66074 (9 9613 96) Eg IT'S ABOUT TIME 


8 


53 


40 


42 


19 


FRANK SINATRA*' CAPITOL 89611 ni 9a.i7 9Bi DUETS 


2 


108 


107 


94 


81 


ERIC CLAPTOW *' D4JCK/REPR[S£ 45024-/WARNER BROS 1109*15 98) UNPLUGGED 


1 


M 


48 


4« 


75 


ii*m^^f5 «, * LOT ABOUT LIVIN' (AND A LIHLE •BOUT LOVE) 


13 


109 


86 


90 


7 


COLLIN RAYE EPK 53952 <9 98 EQIS 96) EXTREMES 


73 



( ) Albums with the greatest sates gams this weefc. # RecortJing Industry Assn Of Amefica (RIAA) certiricatiofi tor sales of 500,0CX] units. ARIAA certification tor sales of 1 million units, with fnuttimillion sellers indicated by a nun^eral folkMing the symbol. 'AslertsK indicates 
LP Is availaMe. Most tape prices, and CD prices tor WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit inaease Pacesetter indicates 
biggest percentage gitiwlh Heatseeker Impact shows artists removed from Healseekers this week- B indicates past or present Keatseeker title. € 1994, Billboard/BPI Communications, and SoundScan, Inc. 



128 



BILLBOARD MARCH 26, 1994 




AND THE SWING KIDS 

on tour with salt-n-pepa andr. kelly 




swing batta Ming 



lb 10711 



INCLUDES THE GOLD SINGLE come baby come, f^HD zunga zeng ^HE smsH follow-up 

TtonmY hi de ho 



THE NEW SINGLE AND VIDEO 



putb'n'some tunbackinhip-ftqp 



Billboard 200 



FOR WEEK ENDING MARCH 26, 1994 



THIS 
WEEK 


LAST 
WEEK 


I/) 


WKS. ON 
CHART 


ARTIST TITLE 

LABtt & NUMBtltDI51PIBUrir« lABtl (SLWGtStED LISI PHtCt W EaUIVW.tNt FOR CASSEI ILCD; 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2WK5 
AGO 


WKS ON 
CHART 


ABTI0Y TITI r 

ARTIST TITLE 

LABEL * NUMBERO) )) W)BUTlhG LABtl (SUGGESTED LIST PR)CE 0« EQE))VALENT FOR (^ISSEnECT) 


PEAK 
POSITION 


110 


102 


98 


6 


BUCKHAWK WIST* mtx ii ■» n W) BLACKHAWK 


98 


ri55) 


161 


156 


200 


VAN MORRISON A paroo««4i9!0-«Gi9»8E(il6 98)THE BEST OF VAN MORRISON 


41 


111 


112 


102 


212 


Sa'SS* *mf°*?!?ni"^J*Mi PHANTOM OF THE OPERA HIGHLIGHTS 


46 


'Mj 


BE ENIR» 


2 


GERSHWIN/WODEHOUSE GERSHWIN PLAYS GERSHWIN: THE PIANO ROLLS 

NC^IEC'JO* 792a7EL.:KTRA i '.0 98' ■ 5 98) 


156 


112 


103 


122 


3« 


U2 A I5LANP 'jlBO-U-jPlG (10 98/16 98) ZOOROPA 


1 


157 


134 


197 


16 


TONY BENNEn coLui/B)A.j7424(:o9BE(ii6 9ai STEPPIN' OUT 


128 


113 


92 


188 


38 


GLORIA ESTEFAN • EPiC53807(i(i.9eEail698i Ml TIERRA 


27 


159 


149 


115 


23 


DEFLEPPARDA mehcurt bi8jO'j (9 98E(^.l^98) RETROACTIVE 


9 


114 


108 


104 


9 


MINT CONDITION P€BSPtCTivt90<»,Mt»ajBY(99»l39Si FROM THE MINT FACTORY 


104 


159 


154 


137 


22 


SOUNDTRACK CHAOS 57553'/cauMeiA(i09eE(»i6 96) COOL RUNNINGS 


111 


115 


97 


% 


38 


TONY! TONI! TONE! A wmo 5U9j3AiEiiCu<iY no 96'15.9bi SONS OF SOUL 


24 


160 


157 


149 


12 


COWBOY JUNKIES rca 66341 (9 98,15 981 PALE SUN. CRESCENT MOON 


114 


Ul 


109 


91 


33 


UB40A »i»Gir.88229ci9Si5Mi PROMISES AND LIES 


6 


161 


150 


146 


45 


INNER CIRCLE • R)G8FAI;ATIANT)C9226I/A0 (9 96/15 98) BAD BOYS 


64 


32) 


138 


139 


9 


K7 loummi io;nio9»i5 98i|JB SWING BATTA SWING 


117 


192 


156 


143 


31 


SOUNDTRACK •j)vE4)S09(l09e,'l5 98l MENACE II SOCIETY 


11 


® 


127 


154 


3 


BENOIT/FREEMAN ORi- 9739 199a.i5<»i THE BENOIT/FREEMAN PROJECT 


118 


183 


145 


138 


37 


BARBRA STREISAND A co>u><iu44i89(i0 96E(yi6 96> BACK TO BROADWAY 


1 


119 


116 


117 


16 


AARON HALL suas u«iavMi99!ii59«i THE TRUTH 


47 


164 


136 


118 


9 


BOY HOWDY CURB 77656 (6 »'io 98> ^ SHE'D GIVE ANYTHING 


103 


120 


118 


123 


35 


CLINTBUCKA BCA«i2j9n09»i59e) NOTIMETOKILL 


14 


165 


166 


177 


123 


NIRVANAA' 0GC 24425-/GEFFEN19 98/13 98) NEVERMIND 


1 


121 


114 


112 


20 


ZAPP 81 ROGER Rtpsisc 45i4iwA»NfR BROS 110 98/15 981 ALL THE GREATEST HITS 


39 


IGt 


158 




2 


SASS JORDAN uca looso 19 9a'i5 981 ^ RATS 


158 


122 


110 


111 


53 


LENNY KRAVIT2 A viRcm b69s< 199^15 9si ARE YOU GONNA GO MY WAY? 


12 


167 


160 


157 


20 


JACKSON BROWNE elektfia 61524 do 9016 98) I'M ALIVE 


40 


W) 


131 


129 


52 


BIG HEAD TODD » THE MONSTERS • ciKTFR <;WFFTI Y 

GIANTiTEPRISE 2A'lBEiiW/WNER BROS )9 9S'l^ 98) KUl ol j 1 LH o)fVLL 1 LT 


117 


368) 


NO 




1 


BOB JAMES WARNER BAOS. 45536 (10 9Cbl6 96) RESTLESS 


168 


m 


147 


172 


5 


GREEN DAY REPRISE 45K9*jWAHNER BROS (9 98.1? 98) DOOKIE 


124 


3G9) 


180 


— 


2 


SOUNDTRACK beacon i loi.rox (9.96/15 9ei SUGAR HILL 


169 


129 


119 


147 


70 


SOUNDTRACK A ■ wait oisncy 60646(10 96/16 98) ALADDIN 


6 


170 


153 


132 


38 


MARK CHESNUTT • mca losii (10981598! ALMOST GOODBYE 


43 


12t 


122 


124 


78 


QUEENA Hoti'pftoo06iz65.fiEKiRA(i09ft'i69e) GREATEST HITS 


11 


171 


165 


153 


6 


DIG RAOlOACTlVt 1091<k'MCA199B'139e)BS 


153 


U7 


121 


ISO 


3 


RICK TREVINO coiumb)A s3560 (9 98 euis 98i Eg RICK TREVINO 


121 


172 


159 


142 


17 


SUZY BOGGUSS ubertt S926i iw 9ani 96) SOMETHING UP MY SLEEVE 


121 


121 


123 


128 


g 


VARIOUS ARTISTS ihuup 401o (9 9»16 981 OLD SCHOOL 


123 


173 


164 


141 


11 


HADDAWAY »B)Sia 18743 19 9816 96) ^ HAODAWAY 


111 


129 


124 


116 


76 


ALICE IN CHAINS A^ cocuMBtAS24/6(l09eEa(i6 98) DIRT 


6 


174 


171 


171 


203 


GARTH BROOKSA' liberty 90897 (9 98/13 98) GARTH BROOKS 


13 


130 


115 


100 


44 


JOE DIFFIE • EPIC 5J002 (1096 Eai5,98) HONKY TONK ATTITUDE 


67 


175 


1G8 


158 


46 


TOBY KEITH • uercurt 514421 19.96 E(il5.9ei^ TOBY KEITH 


99 


131 


105 


99 


7 


CE CE PENISTON AtMOI38(l09»15 98) THOUGHT 'YA KNEW 


96 


176 


167 


178 


71 


GLORIA ESTEFAN A £PiC63046(l09eEa'l698l GREATEST HITS 


15 


W 


148 


131 


16 


«oT4«« ,9 9W,5 ,8, BE ^^''■''E " 


131 


177 


176 




2 


BRUCE COCKBURN coiuMeu 53631 (l0 9eE(H5 9ei DART TO THE HEART 


176 


133 


129 


130 


184 


GARTH BROOKS A'"iiB£Rn93866i99a'l398) NO FENCES 


3 


178 


144 


108 


5 


SOUNDTRACK SBK2S33&Ei)Giio9ai59e) ONE LIFE TO LIVE 


83 


134 


113 


76 


5 


BEASTIE BOYS cahioi 89843 n 9»M 981 SOME OLD BULLSHIT 


46 


179 


169 


165 


38 


BILLY RAY CYRUS A UEBCt)RY5iJ758(i09&i6 98i IT WON'T BE THE UST 




135 


120 


106 


62 


JOHN MICHAEL MONTGOMERY A , . 

AlLANllC 824;?0'AG (9 98 15 98) [Jg LltL S M UMINUt 


27 


fl80) 


195 


169 


56 


2PAC • IMERSCOPE 92709,AG 19 SlTi 98: STRICTLY 4 MY N-I.G.G.A.Z 


24 


181 


192 


192 




INTRO • ATLANTIC 83a61AG (9 98 15 98) EE INTRO 




139 


125 


125 


120 


BROOKS t DUNN A ' arista 186118 (9 98(13.98) BRAND NEW MAN 
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HIP-HOP WOMEN RAP FOR DI6NITY 

(Continued from page 5} 



the artist's specialized market — her 
single, "If That's Your Boyfriend (He 
Wasn't Last Night)" is bulleted at 
No. 23 on Billboard's Hot R&B Sin- 
gles chart — all three acts seem to be 
affecting the minds and spirits of 
girls and young women across the 
country. 

Madame Star, whose debut single, 
"My Baby's Father," was released 
March 15 on Cold Chillin' Records, is 
one of the latest artists whose music 
is designed to inspire young disheart- 
ened females. 

Sandy Denton, also known as Pepa 
of Salt-N-Fepa, says that some wom- 
en do act as they are portrayed in 
gangsta rap lyrics. However, she 
says it is Salt-N-Pepa's job to counter 
act the pervasive negative images 
and low self-esteem that women face. 

"We're not trying to judge the 
women that hard core rappers are 
talking about," Denton says. "What 
we are doing is sharing things we've 
witnessed regarding some men's 
treatment of women, trying to set an 
example of independence, and let 
[women] know they shouldn't be giv- 
ing those guys so much to talk 
about" 

Salt-N-Pepa's manager, Carol 
Kirkendall, says that projecting 
strong, dignified images has always 
been a mainstay for the group. 
"From the beginning, they've always 
brought a certain self-respect and of- 
fered messages of self-reliance for 
female listeners," she says. 
"Through all the changes [rap] mu- 
sic's gone through over the course of 
their careers, they've maintained a 
strong sense of independence and 
continue to be committed to address- 
ing social conditions in the communi- 
ty such as AIDS, single-parent house- 
holds, and female self-respect" 

* mam of fresh m 

The audience listening to these fe- 
male rappers is made up of assertive 
and independent females and males, 
says F^ris Eley, senior VP of market- 
ing for Motown. "It's also those 
women who've become tired of being 
referred to in misogynistic terms," 
says Eley. 

"U.N.I.T.Y." is an anthem of self- 
respect and independence, says Eley. 
Marketing the single and Latifah as 
an artist was easy because she came 
to Motown with a strong, positive 
identity. 

"Since 'U.N.I.T.Y.' has come out, 
I've seen a lot of women out there 
who used to be ho-hum about de- 
rogatory labels of women now vo- 
calizing their dislike of the refer- 
ences," says CeCe McGhee, MD at 
urban WUSL Philadelphia. 
"Where it was once easy for local 
rappers to put in words like 'ho' 
and 'bitch' into their lyrics, now 
they're paying closer attention." 

Judy Neubauer, retail advertising 
and promotions coordinator for the 
16-store, Chatsworth, Calif.-based 
Tempo Records chain, says many fe- 
male customers view the music of 
acts like Queen Latifah and Salt^N- 
Pepa as a breath of fresh air. 

"A lot of women out there are 
saying, 'hey, we're tired of being 
objectified, with bitch and ho being 
used as synonyms for a woman,' " 
she says. "This is their way of 
striking back." 

At the sales level, Neubauer says 
Salt-N-Pepa have consistently per- 
formed well, with Queen Latifah 
moving product in selected market 
areas. "Queen Latifah does better 
at our Crenshaw and USC stores 



[both in predominantly black ar- 
eas]," Neubauer says. "Salt-N- 
Pepa are more mainstream — they 
don't make as many political state- 
ments; maybe that's why they ap- 
peal to a broader audience. With 
Me'Shell NdegfiOcello, I've heard a 
lot of good things. She's selling 
moderate, not blowing out, but I'm 
only hearing good things, not bad 
comments." 

George Daniels, owner of the inde- 
pendent George's Music Room in Chi- 
cago, agrees that most buyers of fe- 
male rappers' albums are young fe- 
males, but says he also has observed 
their purchase by men who tradition- 
ally listen to gangsta rap. He cites 
Latifah's "U.N.I.T.Y" and Salt-N-Pfe- 
pa's single "Whatta Man," which fea- 
tures En Vogue, as popular selections 
among men. 

"Acts like Queen Latifah, Salt-N- 
Pepa, and Me'Shell are all benefiting 
from the controversy surrounding 
the gangsta rappers, and hopefully 
they have created what could turn 
out to be a positive trend," says Dan- 
iels. 



dustry to keep pushing forward on 
the issue. At press time, executives at 
the NAACP office in Los Angeles 
were unavailable for comment 

Steve Corbin, VP of sales at R)ly- 
Gram Group Distribution, says, 
"Some [labels and distribution] com- 
panies are trying to find qualified 
black American candidates. Things 
are getting better, but we still have a 
long way to go." Executives inter- 
viewed for this article could not cite a 
single African-American executive 
currently employed by the larger 
U S. music chains. 

Female executives also say they 
have made advances, but say the 
sales/distribution corridor of the mu- 
sic industry must dismantle the "old- 
boy network." Says one woman exec- 
utive, "It's still a boys club, and it's 
very hard to break in." 

At retail, female executives appear 
to be gaining positions, but since Mel 
Wilmore resigned as president of Mil- 
ford, Mass. -based Strawberries, 
there seems to be a void of black ex- 
ecutives in the upper echelons at mu- 
SK chains. 

Although many music retailers and 
distributors say they do not have foi^ 
mal affirmative-action programs, 
they claim to be color- and gender- 
blind when it comes to hiring and pro- 
moting. 

The Musicland Group has no Afri- 
can-American executives, though it 
recently hired Eduardo Egufquiza, a 
Cuban-American, as VP of informa- 
tion systems and services. The chain 
also has four women serving as offi- 
cers, three with line responsibilities. 

Jack Eugster, chairman/CEO/ 
president of the Minneapolis-based 
company, says, "We are an equal-op- 
portuni^ employer, and we try very 
hard to have policies that are not dis- 
criminatory in any way whatsoever." 

Wherehouse Entertainment has 
nine executives in the position of as- 
sistant VP or higher who are women. 
Executives at the Torrance, Calif.- 
based company were unavailable for 
comment 

In Philadelphia, Steve Walker, se- 
nior VP, operations, buying, and dis- 
tribution for the 170-unit The Wall 
Music, says, "What we do is try to 
see whether the kind of employment 



SOUNOTMCX TO It UFESTTU 

Commenting on her unsolicited 
"job" as a strong, independent fe- 
male and hip-hop role model, Ndeg*- 
Ocelk) says she's flattered that more 
and more women are listening to her 
music, which she says is a soundtrack 
to her lifestyle. 

"If I can help combat the problem 
of poor self-esteem among some 
women, then so much the better," 
she says. 

Ndeg^Ocello says she views gang- 
sta rappers with an ambivalent eye. 
"On one hand, I like a lot of the mu- 
sic, but think much of their lyrics 
[are] posturing to gain respect But 
on tlie other, I have a problem with 
the female image being only used as 
sexual objects. The mind is what's 
really happening." 

Ndeg^Ocello's manager. Bill Toles, 
fends off stereotypes by saying his 
artist like all women, is a complex 
human being. "Me'Shell is an individ- 
ual who speaks to a variety of top- 
ics," he says. 

Toles calls the women in gangsta 
rap lyrics one-dimensk>nal character- 



profile in the organization meets real 
life." The Wall's highest-ranking fe- 
male executive is VP of marketing 
Norah Morley. 

At WaxWorks, the Owensboro, 
Ky -based operator of the 140-store 
Disc Jockey chain, five of the compa- 
ny's nine major buyers are women, 
notes president Terry Woodward. At 
the store-manager level, he says, the 
male-to-female ratio is "probably 
close to 50-50." But only one of 15 dis- 
trict managers is female. 

Gerry Weber, senior VP, domestk: 
music and video with Blockbuster 
Entertainment operator of 520 music 
stores, says Blockbuster recently ap- 
pointed an African-American and a 
woman to two vacant positions as di- 
rectors of operations, in which they 
supervise a number of regional man- 
agers. Each has responsibility for 
more than 100 stores. 

In Albany, N.Y, Trans World Mu- 
sic Corp. has no women or minorities 
in senior management although in 
the past they have had female VPs. 

"We actively recruit in all groups in 
the field," says Paul Cardinal, a 
spokesman for Trans World. "We 
think we are well represented with 
minorities in all of our stores. Also, 
we have an aggressive policy of pro- 
moting from within for district and 
regional managers." 

One of the highest-ranking female 
executives in the music business is 
Ann Lieff Spector, president/CEO of 
Spec's Music, the 58-store retailer 
based in Miami. Vicki Carmichael, 
Spec's VP of human resources, says 
Lieffs position gives the chain "a lit- 
tle bit of an edge" in attracting fe- 
male managers. 

Carmichael adds, "We do actively 
recruit minorities." 

In Amarillo, Texas, John Marma- 
duke, president of Hastings Books, 
Music & Vkleo, says, "We have one 
black district manager trainee." But 
in the chain's trading area, the larg- 
est minority group is Hispanic, which 
makes up 20% of its customers. "I am 
sensitive to the issue [of hiring minors 
ities]," says Marmaduke. But in addi- 
tk>n to ethical responsibilities, Mai^ 
maduke says it is a good business 
practk^e, "if only to be more respon- 
sive to our customers." 



izations. "They're cartoonish over- 
simplifications that aren't real," he 
says. "In her music, Me'Shell's lyrics 
offer a deeper perspective of wom- 
en — one that positions them as think- 
ing beings." 

But many people have a habit of 
singling out certain lyrics in songs, or 
taking verses out of context which is 
a worry urban WIZF Cincinnati PD 
Tori Turner has when it comes to pos- 
itive artists trying to get messages 
across to listeners. 

"Most people listen to radio casual- 
ly, and when they hear a certain pas- 
sage in a song they often get the 
wrong klea," she says. "You have to 
absorb what these songs are trying 
to say as a whole." 

Turner describes NdegiOcello's 
lyrics as emphatic and blunt but says 
the artist's depiction of reality is en- 
lightening. "A good example is the 
current single, 'If That's Your Boy- 
friend (He Wasn't Last Night),' " 
says Turner. "If you listen closely to 
the entire song, you know Me'Shell is 
throwing the ball back into the man's 
lap." 



Hastings has a lot of Hispanic dis- 
trict managers, a middle-manage- 
ment position with the chain. Also, 
about 25% of its district managers 
are female, and that percentage is 
growing, he says. 

RECOIIO COMPMT UPKSEHTATIOII 

At the major labels, three women 
hold positions as heads of sales de- 
partments: Jayne Simon Naches at 
(jeffen, Joyce Castognola at Virgin, 
and Candace Masengale at Zoo. None 
were available for comment 

In distribution, one minority execu- 
tive complained to Billboard that the 
major distribution companies had 49 
branch offices in the U.S., but if a 
meeting of minority branch man- 
agers was called, it could be held in a 
restaurant booth (Billboard, April 28, 
1990). At that time there were two fe- 
male branch managers and two black 
branch managers. 

Today, there ate five female branch 
managers but no African-Americans 
in that position. Of the two black exec- 
utives overseeing branches in 1990, 
one of them, Ben Sheats, has been 
named a marketing manager in Uni 
Distributk)n's new set-up, which elimi- 
nated branches to create divisions. 
The other was Corbin. 

In landing VP stripes at PolyGram, 
Corbin joins Uni senior VP of market- 
ing Eddie Gilreath, who previously 
seemed to be the only African- Ameri- 
can in a senior executive position at a 
major distribution company. Most 
other African-American executives 
work at urban labels or in the urban 
marketing and promotion depart- 
ments at labels and distribution. 
Some of that is due to choice and 
some is due to design, sources say. 

"[African-Americans] have been as- 
sociated with a specific music type for 
so many years, and, unfortunately, 
it's diflicult to get past that dogma," 
says Gilreath. "I don't think anyone 
stands at the front door and says that 
they don't want African-Americans in 
this or that department" 

But in the music business, "there is 
a lack of sensitivity and lack of faith 
that African- Americans have the abil- 
ity to market promote, and sell all 
forms of music," says Gilreath. 
"However, if given the opportunity. 



Madame Star's single, "Baby's Fa- 
ther," tells the tale of an absent fa- 
ther, while the B side, "God Bless 
The Girl Who Writes Her Own," ex- 
presses the klea that female rappers 
don't need to depend on men to write 
their lyrics for them. 

"A lot of people look down on fe- 
males, and we often get discriminat- 
ed against" she says. "My music up- 
lifts women by sharing my own expe- 
riences in life and showing positive 
solutions to hard problems." 

Dee Gamer, president of Cold Chil- 
lin', says Madame Star was signed 
because of her complete package as a 
rapper and writer, as well as the con- 
tent of her lyrics. 

"The fact that she issues positive 
messages in her work was a definite 
consideration for signing her," she 
says. 

Garner thinks the popularity of 
strong female images in hip-hop 
could lead to more women rappers. 
Says Garner, "Music goes in cy- 
cles, and, especially with rap, that 
evolution reflects the climate of 
society." 



[African-Americans] have that abili- 
ty, as does anyone else with proper 
training." 

Corbin says there should be an ef- 
fort by everyone to seek out African- 
Americans and place them in entry- 
level positions in all areas of sales 
and distribution. 

"We all have a lot of work to do," 
Corbin says. "Every company needs 
to build a process so that we don't 
lose [those entry-level African-Ameri- 
cans] to other fields. There needs to 
be more nurturing from the top to 
find really great candidates and tell 
them that the future is here, that you 
have a longer shelf life in sales and 
distributk>n than you do in promotk>n 
and other areas." 

Gilreath, who previously was head 
of sales at Geffen Records, credits 
Geffen, MCA, and Uni senior man- 
agement for taking that approach. 
Similarly, Corbin says, PolyGram 
Music and PGD senior management 
staff work hard on the minority is- 
sue, and he also acknowledges senior 
management at his former employer, 
Sony Music Distribution, for being 
supportive while he worked there. 

F^ul Smith, president of Sony Mu- 
sic Distribution, says Sony has one 
female branch manager and one Afri- 
cai>-American female sales manager. 
Smith says Sony is "always looking 
for talented and aggressive minor- 
ities who want to get ahead in the rec- 
ord business. We can always improve 
[on minority representation within 
the company], and we are always 
striving to do that" 

WEA is the only n\ajor not to have 
a female branch manager. But it has 
six individuals from minority groups 
at the VP level or higher, and seven 
female sales managers, says WEA 
president Dave Mount 

"We have pretty fair representa- 
tion [of minorities] on the staff," says 
Mount "I think we can always do a 
better job, but I think we have made 
strides. We don't have quotas . . . but 
it is a goal to improve, and promote 
[minority employees]. As you go 
down each rung of the ladder [at 
WEA], you will see a pool of [minor 
ity] talent One of our goals is to 
make sure that we work the pool up 
the ladder." 
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BUZZ SURROUNDS JUNIOR BROWN & HIS CURRENT CURB SET 

(Continued from jxige 5} 



constant touring in support of his ma- 
jor-label debut, "Guit With It" Curb 
Records released the album Aug. 22, 
1993, and simultaneously reissued 
"12 Shades Of Brown," the singer's 
independently produced 1991 debut, 
previously available only as an im- 
port on England's Demon records. 

In 1992, after years as a fixture on 
the Austin club scene, Brown was 
brought to the attention of Monterey 
Artists' Bobby Cudd. The Nashville- 
based booking agent first experi- 
enced Brown's music at the Contuien- 
tal Club in the singer's hometown. 

"It was so good, so profound, it 
was hard for me to believe," says 
Cudd. "His instrument is unique, his 
songwhting is unique, and his pre- 
sentation is marvelous. Singing these 
songs with a twinkle in his eye and a 
snarl on his lip — you could tell it was 
real." 

Monterey Artists has kept Brown 
on the road; he's played more than 70 
one-nighters since the album's re- 
lease. His intense live shows have 
created a strong buzz within the in- 



Barker contended that his song- 
writing career was derailed when 
Decca stopped pressing the Fly Cats' 
recording of his compositkjn "Don't 
You Feel My Leg" due to a controver- 
sy over its racy lyrics. However, an- 
other Barker composition, "Save The 
Bones For Henry Jones," was record- 
ed by Nat King Cole and Johnny Mer 
cer. 

While in New York, Barker devel- 
oped a keen sense of the historical im- 
portance of jazz. He contributed his 
observations to Nat HentofT and Nat 
Shapiro's oral history, "Heah Me Tal- 
kin' To Ya," and later co-authored 
two books published by Oxford Uni- 
versity Press: "Bourbon Street 
Black" and the autobiographical "A 
Life In Jazz." 

"I'm bom under the sign of the 
goat," he once explained. "The goat, 
he's very observant. He's got great 
big eyes and he looks straight at 
you — a musician sitting on a stand, 
he's watching everybody." 

Barker returned to New Orleans in 
1966 and remained an active musician 
until just a few months before his 
death. Customarily attired in a bright 
plakl jacket and derby, Barker wove 
his own songs and deadpan storytell- 
ing style into shows that would "hold 
a crowd spellbound," remembered 
Nina Buck, owner of the P^lm Court 
Jazz Cafe, where Barker appeared 
regularly. His final recording, a solo 
album titled "Save The Bones," was 
released in 1988 by Orleans Records; 
his last public appearance was as 
king of a 1994 Mardi Gras parade. 

The Barkers' Decca recordings 
were chronicled on "The Classics 
Chronological Series: Blue Lu Barker 
1938-1939," a compilation released 
last year in the U.S. by Qualiton Im- 
ports. Other available recordings fea- 
turing Danny Barker include "I^lm 
Court Strut," a 1992 release by Pud 
Brown & His New Orleans Jazzmen 
on Jazzology Records, and "1955: The 
Larry Borenstein Collection" by Wil- 
lie ftijeaud's New Orleans Band, a 
1991 reissue from 504 Records. 

Official recognition of Barker's 
contributions came during his final 
years. In 1991, the National Endow- 
ment For The Arts named him a Mas- 
ter Of Jazz, and in 1993 he was in- 
ducted into the American Jazz Hall 



dustry, and the press, particularly 
the print media, has embraced him 
since the release of "Guit With It" 

"For all of us, this project has been 
a labor of love," says Joan Myers, 
president of Myers Media, the inde- 
pendent PR firm based in Nashville 
and New York, of which Brown is a 
client "How many artists can play 
the Opry one night and open up for 
Widespread Panic the next? Curb 
gave us the freedom and the tools to 
get Junior out in front of people who 
may not have been able to catch his 
live shows." 

Articles on Brown have appeared 
in seemingly every music- and enter- 
tainment-related publication. Myers 
gives much of the credit for this to a 
bare-bones video press kit her compa- 
ny prepared in conjunction with Curb 
that emphasized Brown's virtuosity 
on the guit-steel. After Saturday 
Night Live guitarist/band leader 
G.E. Smith saw the tape, Brown was 
invited to sit in with the SNL band, 
and press coverage "snowballed." 

However, according to SoundScan, 



Of Flune. This year, the city of New 
Orleans declared Barker's 85th birth- 
day "Blue Lu and Danny Barker 
Day." 

WOM Win CMIUKN 

But according to local musicians, 
Barker's most enduring imprimatur 
on New Orleans jazz may prove to be 
his work with children. In the 1970s, a 
local minister encouraged Barker to 
organize youths in the neighborhood 
into the Fairview Baptist Church 
Christian Band. An estimated 120 
young players would pass through 
the ranks of the group, sparking a 
brass band revival that continues to 
flourish to this day, thanks to groups 
such as the Dirty Dozen Brass Band 
and the ReBirth Brass Band. 

Barker once recalled how his work 
with the Fairview ensemble extended 



NEW WILDCAT LABEL SEEKS 

(Continued from page 16) 

Gormley says he is looking for 
more than just talent when decid- 
ing who to sign to the label; the 
acts must have a following — re- 
gionally, nationally, or overseas. 

For example, while the Boomers' 
"Art Of Living" album was only 
released in Canada and Germany 
by WEA last June, the act has 
been garnering heavy airplay on 
U.S. album alternative outlets 
(Billboard, Feb. 19). For legal rea- 
sons, the album is coming out un- 
der the band name Boomers YYZ 
in the U.S. (YYZ is the code for the 
Lester B. Pearson Airport in To- 
ronto). 

Gormley says he signed Hodge, 
Shoemaker, and Zydeco Party 
Band because of their loyal follow- 
ings as well. 

"Catfish is a blues legend, and 
zydeco consistently sells well," he 
says. "And Craig Shoemaker is 
heard by thousands of people on 
KLOS' 'Five O'Clock Funnies,' and 
on comedy shows on Showtime, 
MTV, Fox, and A&E. Even if just a 
portion of these viewers bought 
the album, we'd be doing good." 

Shoemaker will host the Uni pre- 
sentation during the National 



"Guit With It" has sold only 9,000 
copies to date. Curb VP of marketing 
Dennis Hannon attributes those low 
numbers partly to the company's un- 
usually long-term, low-key market- 
ing campaign, an approach with 
which the label is familiar. 

"I wasn't involved in the early mai^ 
keting of Lyle Lovett, but I'm taking 
pages from that," says Hannon. "We 
were concerned from the start not to 
create any hype around Junior. What 
attracts people to him is his purity 
and honesty, ftople just need to dis- 
cover him." 

Although Hannon admits that he'd 
like to see greater album sales, he 
stresses that Curb's two-year plan 
for "Guit With It" is proceeding on 
schedule. 

"We set our sights on a year from 
the release date, which will be Au- 
gust '94, and in that time we felt we 
had to build a groundswell," says 
Hannon. He notes that Brown's 
strongest markets outside of Austin 
are San Francisco, New York, and 
Boston. And while he realizes that 



beyond teaching the young players 
jazz standards like "Li'l Liza Jane." 
He also instructed them in how to 
dress and act on stage. Since stu- 
dents couldn't bring home the 
school's instruments. Barker had to 
start "hustling horns." Even in re- 
cent years, it was not unusual to see 
Barker stop his car on an inner-city 
New Orleans street, open his trunk, 
and pass out brass instruments to 
neighborhood children. 

"I first met Danny when I was a 
teen-ager," recalls trumpeter Greg 
Stafford, who started with the Fair- 
view Band and performed with Bark- 
er for 15 years, and now plays with 
his own Young Tuxedo Brass Band. 
"I was playing for parades already, 
but I was just going through the mo- 
tions. Then Danny started about the 
histor>', and it showed me another 



Assn. Of Recording Merchandis- 
ers convention in San Francisco, 
March 19-22. 

Gormley's goal is simply to 
make a living for the label and the 
artists. "There's no real goal in 
mind. If we can sell a million, 
great. But we can probably make 
money with 25,000 records sold, 
maybe even less," he says. 

To keep costs low, Gormley says 
he plans to record or license al- 
bums for "somewhere in the 
neighborhood of $10,000." 

Although the label doesn't have 
a marketing or promotion depart- 
ment, that doesn't mean there will 
be no promotion, Gormley says. 

"The marketing aspect has been 
done in the past with these art- 
ists," he says. "That's why we 
signed them. Now all we have to 
do is tap into what they've already 
built." 

Gormley says the Boomers YYZ 
received a grant from the Canadi- 
an government, which will be used 
for tour support and to hire an in- 
dependent promoter. 

"I also sat with [Boomers man- 
ager] Charly Prevost to come up 
with a [promotion] plan," says 



early success in these large cities is a 
from-the-top-down way to break an 
artist, he stresses that it happened 
naturally and is not suprising conskl- 
ering the "more eclectic tastes" in 
those areas. 

"Junior is playing venues that 
range from San Francisco's Great 
American Music Hall to a honky tonk 
in Bristol, Tenn., and when he breaks 
he is going to be ready for prime 
time," Hannon says. 

RMSCDONTUBBJUIDPHtCE 

As a child in rural Indiana, Brown 
fell in love with the music of country 
singers like Ernest Tubb and Webb 
Pierce. His own musical odyssey be- 
gan in 1969 on the day he dropped out 
of high school and hit the bars. 

"It was all country," Brown says 
of his early musical training. "Be- 
skles a few high school dances, I've 
never played a rock gig in my life. I 
did eventually get into Jimi Hendrix, 
but at the same time I was watching 
the Ernest Tubb television show. In 
fact, the first time I ever saw any- 



side. In one of our last conversatk>ns, 
I told him that he was responsible for 
giving the music 50 more years 
through that church band, because 
we've all grown up and we're bring- 
ing another generation behind us." 

Barker is survived by his wife; 
their daughter, Sylvia Barker; and a 
grandson. He was interred March 17, 
following a jazz funeral that was or- 
ganized by Stafford and featured 
many alumni of the Fairview Band. 

"Jazz will live on," wrote Barker in 
the concluding section of "A Life In 
Jazz," "because it digs down inside 
the body, the brain, the heart, the 
nerves and muscles . . . and in the fu- 
ture will come out and entertain the 
swingers under a new name." 

Michael Tisserand is a New Or- 
leans-based freelance writer. 



Gormley. "With Catfish, he knows 
these blues people at radio, and I 
know the AAA people. So we'll sit 
down and go over our contacts and 
the mailing together. The artists 
will do as much as they've done for 
themselves in the past." 

While Gormley says Wildcat is 
"not in the business of breaking 
new artists," he says he would 
consider a newer act with less of a 
following if outside financial sup- 
port was provided for marketing 
and promotion. 



body play a steel guitar was Buddy 
Chfu-lton on Ernest Tubb's show." 

As Brown tells it, the guitrsteel ap- 
peared to him in a dream. Weary of 
moving onstage from guitar to pedal 
steel, he had his instrument custom 
built 

"It was like I'd been playing it for 
20 years," Brown laughs. "I later 
heard a story about Charles Lind- 
bergh that reminded me of it When 
he built the Spirit of St Louis, it was 
a revolutionary plane, and when they 
finished it and got it out on the field, 
they thought he'd just taxi around 
and check everything out, but he got 
out there and just took right of!!" 

In any g^ven song, Brown can fly 
easily from Tubb to Hendrix, touch- 
ing down in many places between. 
But a respect for a long-lost country 
music traditwn runs through every- 
thing he plays. 

"There's a certain technique, a 
style of writing and playing tradition- 
al country, that has been lost," 
Brown says. "Subconsciously, that 
leaks over into what I do. It's a sort 
of catchy, put-a-smile-on-your-face 
writing the way people used to 
write." 

It's also the kind of leftof-center 
thing that doesn't have much of a 
chance at country radio. But with 
that format busting at the seams, 
Hannon and many others feel that 
the music's growing popularity vrill 
create new opportunities. 

While he may not yet be a major 
presence at radio, Brown is making 
inroads. Bob Moody, at Baltimore's 
WPOC, a PD known for leaning to- 
ward the pop side of country, attend- 
ed a Brown showcase and calls it "the 
best live show I have ever seen." 
Moody has been playing severul cuts 
from "Guit With It" on a morning 
show that features new artists, as 
well as on "Country Cuts," a Satur^ 
day night program that spotlights 
country album cuts. 

"What may happen is some of 
these sound-alike, look-alike country 
artists are going to fall by the way- 
side," says Moody. "That will leave 
opportunities for artists that are as 
distinctive as Junior." 

Brown is also starting to er^joy a 
higher profile at retail. In the April is- 
sue of Tower Pulse!, the Sacramento, 
Calif.-based retailer's country buyers 
voted Brown best new country artist 
for 1993. 

Even as they take note of these 
positive signs, Curb marketers plan 
to continue taking their time with 
Brown, keeping him on the road and 
letting the buzz build. 

"It might take a little longer than 
we would necessarily like, but our 
tour support has been right on, our 
retail support has been there, and 
we're not in a rush with Junior." says 
Hannon. 
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LABELS RAIDING NEW WAVE VAULTS 

(Continued from pane U) 



Fbshback B^vorites." 

In addition, independent Razor & 
Tie, which began as "The 70s Preser- 
vation Society," will continue to mine 
the last decade when it issues two 
'SOs compilations that complement its 
'Totally '80s" set That set, not a new 
wave collection per se, includes cuts 
by Men At Work, Culture Club, Kaja- 
googoo, Nena, and the Romantics, 
and is the imprint's best-selling title. 

The two^^D '80s set, which is avail- 
able only via mail order, has sold 
more than 300,000 copies, according 
to Razor & Tie co-owner Cliff Chen- 
feld, surpassing the label's previous 
best-seller, "Disco Fever." 

Even K-tel, the one-time king of 
compilations, is getting into the '80s 
with three retail packages this 
spring. Hie new waveoriented "The 
'80s: Video Stars" features Missing 
Persons, Thomas Dolby, and others. 

Aside from the usual draw of nos- 
talgia, the '80s compilations appear to 
be popular because they often in- 
clude tracks that have not been re- 
leased previously on CD. 

The compilations sell best in mar- 
kets such as Los Angeles, San Diego, 
and New York, which are home to 
longtime modern rock stations 
KROQ, XTRA (91X), and WDRE, re- 
spectively. 

In fact, at Tower Records in Lake- 
wood, Calif., sales manager Scott 
Reynolds reports that one volume of 
"Richard Blade's Flashback Favor- 
ites" topped the store's weekly sales 
chart "We've done really well with 
that series and 'Living In Oblivion,' " 
he says. 

KROQ midday personality Richard 
Blade says the sets also sell well be- 
cause, to many people, the material is 
still new musK. "At the beginning of 
the '80s, there weren't a lot of radio 
stations playing that music. Maybe 
they occasionally heard it when they 
were on vacation in L.A., San Diego, 
or New York, or on MTV, but a lot of 
times they had no access to it" 

Blade isn't surprised by the popu- 
larity of early-'SOs music, since he 
hosts the "Flashback Lunch" week- 
day feature on KROQ. "I get calls on 
the request line every day from peo- 
ple asking if [a certain] song is on 
CD, and where can they get it?" 

The station, like others in the for- 
mat also runs a "Flashback Week- 
end" about four times a year, in 
which modem rock hits from the ear- 
ly '80s are featured. 

Caprioglio, 29, formerly a club and 
party DJ, formed Oglio Records after 
he noticed that many of his new wave 
favorites had not been issued on CD. 
He soki his DJ sennce and launched a 
label dedicated to preserving lost new 
wave songs. To insure royalty pay- 



ments to the various labels from 
which he licensed material, he took a 
second mortgage on his home. 

After the initial release, "Flash- 
back! New Wave Classics" in March 
1993, Caprioglio contacted Blade to 
serve as a focal point of the series. 

Aside from the label, Caprioglio 
has also set up the New Wave Fan 
Club and the New Wave Connection, 
which sells the Oglk> sets and other 
new wave titles via an 800 number. 
Caprioglio, who runs the label with 
one other full-time employee, is li- 
censing tracks for volumes five and 
six of the "Blade" series. 

In his days as a DJ, Caprioglio not- 
ed first-hand how people respond to 
yesterday's hits. He says, "When I 
played music at class reunions, I real- 
ized that people never really outgrew 



the music they listened to in high 
school and college. It evokes a powei^ 
ful emotion." 

Since those who were in college 
and high school in the '80s are well 
into careers and earning enough to 
have disposable income, the time is 
right to repackage '80s music, repre- 
sentatives from several labels agree. 

Rhino managing director of A&R 
David McLees says he initially ran up 
against some resistance at the label 
when he proposed the "Valley Girl" 
project more than two years ago. But 
following the soundtrack's surprise 
success, Altomare says he likely will 
be able to get larger initial orders on 
the "Just Can't Get Enough" series. 

Rhino's set will compete against 
others already in the marketplace. 
EMI Records Group released its first 



"Living In Oblivion" set in March 
1993. Bruce Harris, director of cata- 
log development and marketing, says 
he sensed the timing was right 

"There has been a change in the 
pace it takes things to become nostal- 
gic," he says. "Part of that has to do 
with future shock, and the acceler- 
ated pace in which things change." 

Harris, like Caprioglio, notes that 
many of the tracks featured on the 
compilations were never issued on 
CD, partially because a lot of the art- 
ists were "one-hit wonders." 

Says Harris, "An act like Kajagoo- 
goo was song-driven. People were 
into the song Too Shy,' rather than 
the group." 

Yet Harris maintains that the spirit 
of the '80s isn't necessarily over. He 
points to the comebacks of Duran 



Duran and Boy George, as well as a 
successful touring stint by Adam 
Ant "There was a belief that a lot of 
'80s musk was ephemeral, but that 
has been proven wrong," he says. 

One reason the '80s live on, says 
Harris, is that the music of that peri- 
od had a romance in it that is lacking 
in much of today's sounds. 

The Right Stuff label doesn't have 
as lofty a phitosophy behind "Sedated 
In The Eighties." Capitol Special 
Markets was receiving requests for 
songs from others putting together 
compilations, so its Right Stuff label 
decided to give it a go itself. Says 
Tom Cartwright director of product 
development "We didn't do this to 
solve the cosmic mysteries of the uni- 
verse. It's just a fun project" 



ACID JAZZ ACT GALLIANO AIMS FOR U.S. SUCCESS 

{Continued from page 14) 



British eclectic thing." The band's 
first single, "Frederick Lies Still," 
(based on Curtis Mayfield's "Fred- 
die's Dead"), was cut in one after- 
noon. "It was a tongue-in-cheek thing 
from the start" says Gallagher. 

Other groups in the edectro scene 
include Jamiroquai, whose Sony al- 
bum, "Emergency On Planet Earth," 
topped the U.K. pop albums chart 
last summer and has since been certi- 
fied platinum Uiere with 300,000 units 
shipped. Another Talkin' Loud/Mer- 
cury act the Young Disciples, gar- 
nered critical acclaim in the U.S. and 
the U.K., but American sales have 
suffered, possibly due to a gap of 
more than a year between the U.K. 
and U.S. releases and because the 
group is not really a touring band. 

In addition to Galliano's fall tour, 
the U.S. marketing strategy ouUined 
by Bas Hartong, Mercury's senior 
VP of international A&R, includes ra- 
dio-driven promotion for "What Col- 
our Our Flag," slated to start April 
11 with the single, "Prince Of Peace." 

"We'll be shipping a video of 
'Prince Of PSace,' to local ouUets, the 
Box, BET, and possibly MTV," says 
Hartong, noting that the label plans 
to promote the single at urban and 
hardcore rap stations, while college 
and alternative stations will get the 
entire album to choose from. 

"Prince Of Pteace" is more plaintive 
and deadpan than most other cuts on 
"What Colour Our Flag," but it has a 
soulful groove reminiscent of Gil 
Scott-Heron, who is sampled else- 
where on the album. 

Although radio reception for 
"Prince Of Peace" has yet to be de- 
termined, some stations seem open 
minded. Vic demons, MD of urban 



WAL-MART LEADS HOLIDAY SELL-THROUGH MARKET 



(Continued from pa<je 12) 

elsewhere in the top 10. Kmart fin- 
ished second at 10.7%, followed by 
McDonald's at 6.9?t (the result of the 
four-titie I^ramount promotion); Tar- 
get Stores at 6.2%; Blockbuster at 
5.3%; Sam's Club at 3%; Costco at 
2.2%; Sears at 1.7% (largely on the 
continued strength of "E.T.," in a 
deal with MCA/Universal); Caldor at 
1.6%; and Toys 'R' Us at 1.4%. 

Innerfiekl says consumers bought 
112.8 million tapes at an average 
price of $14.25 during the holiday pe- 
riod, close to 10% ahead of the previ- 
ous year. The top five sellers — "Alad- 
din," "Free Willy," "Ghost" all tiie 
"Barney" releases, and "The Muppet 



Christmas Carol" — accounted for 
nearly 25 million units, compared 
with 30 millk>n last year. 

"Free Willy," a pleasant surprise 
for Warner Home Video, trailed 
"Aladdin" by just 2.5 million units, 
"not that big a spread," Innerfield 
notes. She would not reveal unit sales 
of "Aladdin" during the holiday peri- 
od. 

Although Wal-Mart highlights a 
line of exercise tapes purchased di- 
rectiy from GoodTimes Home Video, 
only theatrical Uties made the top 20, 
says Innerfield, who analyzed data 
from 3,600 respondents. 

8ETH G0U08TEIN 



WGCI-FM, Chicago, says, "It's rare 
that we play eclectic or alternative 
music, but we're always willing to 
give something a listen. There's often 
one cut we can use on any album." 

The retail campaign will start with 
mom-and-pop stores, says Hartong. 

Nina Boddie, manager of the five- 
store Third World Records chain in 
Atlanta says, "It sounds like some- 
thing our customers would like. This 
idea of mixing different musical 
styles is starting to catch on here. 
Soul Sonic, US3, and the Brand New 
Heavies are selling very well." 

'AWESOME' UIE SHOWS 

John Fadem of independent retail- 
er Crazy Rhythms in Montclair, N J., 
has seen Galliano live in London and 
calls their show "awesome." "The 
fact that there is a message in their 
music makes them stand out, and 
that will be a selling point with our 
customers," he says. "The fact that 
they use British accents may be a 
problem because American audiences 
are so 'Americocentric.' But we sell a 
lot of acid jazz, and we expect Gal- 
liano will do well in our store." 

The retail campaign will involve di- 
minutive botUes of Galliano Liqueur 
with the slogan, "A taste of Gal- 
liano." The liqueur, whrch was pro- 



vided by the band, will be the only 
marketing tie-in. 

The band's name was not taken 
from the liqueur but is actually a play 
on Gallagher's name courtesy of 
Gilles Peterson, legendary London 
DJ, grandfather of acid jazz, and 
president of Talkin' Loud. 

Gallagher used the name early in 
his career as a pirate radio DJ for his 
on-air persona who "slept in the stu- 
dio, woke up, read obscure poetry, 
got stoned, and went back to sleep." 

live performances have been the 
key to (Galliano's success in the U.K., 
Europe, and Japan. According to the 
band's manager, Steve Baker of 
World Chief Productions, Galliano 
played to more than half a million 
people between May 1992 and June 
1993, and what recognition it has in 
the States comes largely from a 1993 
performance at New York's Grand 
Theater and a 1991 spot at the Village 
Gate, also in New York. The band's 
live act has been likened to a circus, 
full of zany, whimsKal act»n. 

Galliano will tour America without 
the stalwart services of keyboardist 
Mick TWbot Formerly with the Style 
Council, l^lbot provides most of the 
"real jazz" flavor for the group's stu- 
dio and live performances. They are 
looking frantically for a replacement 



Baker says the time is right for a 
U.S. campaign because Galliano's up- 
beat message offers an alternative to 
hardcore rap. The climate for the pro- 
ject is further bolstered by Digable 
Planets' Grammy win, and the suc- 
cess of Me'Shell Ndegeocello, US3, 
PM Dawn, Arrested Development 
and the Brand New Heavies. 

Baker says the upcoming, untiUed 
album contains influences as diverse 
as Shuggie Otis, A Tribe Called 
Quest, Cypress Hill, and Crosby, 
Stills, Nash and Young, and may now 
fit better into American airplay. 

But he says one possible hindrance 
to Galliano's U.S. success is the 
group's ethnk: and stylistic diversity. 
The Galliano lineup includes Gal- 
lagher, who is Irish; Dominican lead 
singer Valerie Etienne; Jamaican 
"Vibe Contix)ller" Snafe; Englishja- 
maican percussionist Spry; African- 
English bassist Ernie "Boogie Back" 
McKone; and Asian-German guitarist 
Mark Vandergucht 

Despite Baker's concerns, Gal- 
lagher says Galliano's progressive 
take on race relations will find accep- 
tance in the U.S. 

"Musk has always tended to break 
down barriers rather than build 
them, if given half a chance," says 
Gallagher. 



EXPENSE OF CD-ROM WORTHWHILE, EXEC TELLS ITA 



(Continued from page 12) 

About 50 platform-specific tities — 
30 games, 10-15 children's, and 5-10 
reference— can be played on each. 
Games start strong, van der Kieft 
said, but have "shorter legs" than 
children's educational titles, which 
"will last" 

Van der Kieft called the demon- 
strators "training wheels for the in- 
formation highway" that differ from 
market to market "San Francisco is 
a model, but we're being very care- 
ful," because what works there may 
not work elsewhere. The Bay Area 
was chosen for its higher-than-aver- 
age ownership of personal comput- 
ers; other territories may require 
even more in-store help. 

Blockbuster plans to sit down with 
hardware and software suppliers in 
Santa Clara, C^lif., in June to analyze 
the San Francisco results and discuss 
the next steps, including determining 
which, if any. Bay Area stores will 
continue. There's no question that 
Blockbuster will open new markets, 
but van der Kieft made it clear at 
ITA that the chain isn't seeking a na- 



tional rollout in 1994. 

The chain, meanwhile, continues to 
strengthen its own hi-tech opera- 
tions, which could influence retail, 
hiring Robert Carberry as VP of 
technology. Carberry formerly was 
president of IBM's Firework ftrt- 
ners, created to develop multimedia 
applications for consumer and com- 
mercial markets. One of his projects 
was the ongoing joint venture 
formed by IBM and Blockbuster's 
NewLeaf Entertainment to devise an 
audio-on-demand service that will en- 
able Blockbuster customers to select 
and receive CDs from a recorded mu- 
sk database. 

BkKkbuster is racing well ahead of 
the home video competition in multi- 
media, underscored by the remarks 
of van der Kieft's co-panelists, Gary 
Ross, president of Suncoast Motion 
Picture Co., and Steve Apple, new 
business development VP of West 
Coast Entertainment. Suncoast, 
whkh sells only cassettes and laser- 
discs in its 315 outlets, is "waiting for 
[video CD] movies," sakl Ross. West 



Coast has opened a single Game Vom- 
er store near its Philadelphia head- 
quarters and is mulling over the 
amount of space that might be devot- 
ed to the new formats in its 530 fran- 
chise locations. 

According to van der Kieft, the 
Gallup surveys indicated that set^top 
and PC owners gave nearly unani- 
mous approval to Blockbuster's at- 
tempt to sell or rent CD-ROM gear. 
Eighty-eight percent of those who 
had done either were satisfied, al- 
though there was "the general feel- 
ing [that tities] were not rich enough 
at this point" he said. 

Blockbuster believes it's tapping a 
new customer base, since 65% be- 
came familiar with CD-ROM only in 
the past two years. And people aren't 
swapping new technology for old: 
Van der Kieft noted that VHS rental 
activity is unaffected. He would not 
reveal how each platform has per- 
formed, but acknowledged that Sega 
CD-ROM — available for a year 
throughout the Blockbuster chain — 
is the leader. 
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CEMA UNVEILS NEW POUCIES ON RETURNS, CATALOG, CUTOUTS 

(Continued from page 5) 



street date, for almost five weeks; 

• Implement a breaking-artist pro- 
gram that offers accounts custom- 
ized discounts, an industry first; 

• Restructure Cema catalog terms 
by offering rebates based on annual 
sales volume increases and a yeai> 
round, ongoing discount; 

• Increase its returns penalty and 
purchase credits; and 

• Offer markdowns on albums 
overshipped into the market, which 
would significantly affect the cutout 
business. 

"We are calling this initiative our 
1994 suite of programs," says Cema 
president Russ Bach, who adds that 
the programs were inspired by feed- 
back from account meetings held last 
year with major retail and wholesale 
accounts. 

Record labels spend a lot of time 
cultivating radio, but not retail, gen- 
erally leaving that to their distribu- 



tion arms, says Charles Koppelman, 
chairman/CEO of Cema's parent, 
EMI Records Group North America. 
Koppelman, who participated in last 
year's meetings, says, "We found re- 
tail has the same issues and desires 
as the labels," Koppelman says. 
"They want to make a profit, they 
don't want returns, and they want to 
break new artists. They want an hon- 
est relationship with record compa- 
nies. We found a lot of common 
groimd." 

In designing the programs, senk)r 
executives of EMI Records Group 
N.A. wanted to address retail con- 
cerns. Koppelman says the new 
Cema programs try to answer two 
questions: "How do we effectively 
partner with retail, and how do we 
sell smarter, instead of pushing?" 

Accounts familiar with the Cema 
programs have responded positively. 
Says an executive with Cartaret, 



N J.-based Nobody Beats The Wiz, 
"We are thrilled with [Cema's] pro-ac- 
tive stance, and are happy that they 
recognize there are new and interest- 
ing ways to approach the business." 

aMMTM nONT UMMNG 

The first program that Bach de- 
scribes is Cema's effort to eliminate 
the practice of front-loading albums, 
which results in shipments that far 
exceed initial demand. 

Front loading often is accom- 
plished through buy-in discounts, 
which generally end by street date, 
foreing accounts to guess how many 
to order without actual sales informa- 
tion. Such discounts "put a gun to the 
buyer's head," says Joe McF^dden, 
Cema's senior VP of sales and mar- 
keting. 

Instead, Cema will extend deals un- 
til the fifth Friday beyond street date 
or, at the discretion of individual 
Cema labels, even longer. 

Sony Music Distribution has also 
been extending buying periods two to 
three weeks beyond street date. 

In another move, Cema will launch 
its "Breaking Artist Program," 
which can be initiated upon an al- 
bum's release or when an album is 
primed for a sales increase. The pro- 
gram, which lasts six months, has 
three phases, each with different 
buy-in discounts. 

In order to implement the pro- 
gram, Cema has identified six genres 
of music and will give each account a 
sales target based on the average 
number of copies the account sells in 
a given genre. Bach and McFadden 
say they have thoroughly checked 
out the legal implications of assign- 
ing different targets to customers. 

For orders in the first 25% of the 
account's target, the account gets a 
10% discount; for 26%>75% of the tar- 
get, the account gets a 20% discount; 



bands, for me, is a big mistake," Ca- 
faro says. "The extent to which the 
scene was an incubator where great 
artists had an opportunity to develop 
their vision and their craft in as pure 
a fashion as possible is the extent to 
which there is and was a Seattle 
scene." 

On the other hand, Cafaro notes, 
"if what we're talking about is the ul- 
timate impact of Seattle bands, then 
it's a viable commentary." 

The nationalization of music retail 
and the attention of the mass media 
could be credited with accelerating 
and intensifying the "ultimate im- 
pact" of Seattle-based talent, says Al 
Wilson, senior VP of merchandising 
at the 143-store Strawberries Inc. 
chain in Milford, Mass. 

Soundgarden's "Superunknown" 
had already sold 162,000 units by 
March 16, according to data supplied 
by SoundScan. 

"Back in the '60s, things hanpened 
more slowly; the business was not as 
homogenized," Wilson says. "Every- 



and for the last 25% or until the time 
period elapses, it gets a 15% discount 
If Cema hits its overall target figure 
for a specific release before the sbt- 
month period ends, the program is 
immediately over for all accoimts. 

Cema execs say they are not wor 
ried about accounts buying heavily to 
take advantage of the discounts be- 
cause return penalties, based on last- 
out-first-in accounting, will apply. 

In order to make sure accounts 
know that albums in the program are 
a priority, Cema will use the program 
for only 10-15 artists a year, on al- 
bums poised for accelerated activity. 

For its catalog titles, Cema is offer- 
ing ongoing deals and volume re- 
bates. 

The industry standard is to provide 
deals on a periodic basis, which some- 
times inspires retailers to stay out of 
stock on a title until the next deal 
comes up. Another problem with 
slow-selling catalog albums is that 
accounts generally have to pay for ti- 
tles before they sell them. 

Sony recently responded to those 
complaints by providing ongoing 
deals and nearly 300 days extended 
dating for catalog, while PblyGram 
Group Distribution is experimenting 
similarly with extended dating for its 
classical catalog titles. 

However, instead of using extend- 
ed dating to that degree, Cema will 
downsize its catalog dramatically, 
eliminating about one-third of its ti- 
tles, leaving the albums that account 
for the vast majority of its business 
available in the marketplace. 

Front-line catalog titles will be re- 
duced from 450-280, while mid-line, 
known as Price Busters, will be re- 
duced from about 800-500. Mean- 
while, the albums eliminated from 
front-line and mid-line will be handed 
over to Cema's special market de- 
partment, which will sell budget al- 



thing was a grass-roots movement 
back then. It took longer to learn 
about things, and movements 
evolved more slowly." 

Today, says radio veteran Pattiz, 
"these bands have a bigger market to 
perform in front of. There's no doubt 
that there is nothing regional about 
the major Seattle bands. Their suc- 
cess has been truly national and in- 
ternational." 

Time will tell whether current con- 
ditions in the marketplace will help or 
hinder Seattle's ability to sustain its 
image as a musical resource. 

"A mistake that is probably made 
by some of us in the business is to 
perceive that this is an endless well of 
talent," says Cafaro. "People that 
[make that mistake] will wind up 
signing mediocre bands." 

Adds Silver, "Nothing lasts forever. 
But what is great is that [the success] 
hasn't mattered to people. It has been 
a reward for the work. So if [the hot 
streak] doesn't continue, people will 
still do the work. I know I will." 



bums on a one-way basis. Extremely 
slow-moving albums are likely to be 
put on moratorium, meaning they 
may not be available for long periods 
of time. 

For front-line catalog, Cema will 
offer a 4% ongoing discount; for 
Price Busters, it will provide an ongo- 
ing 7% discount for cassette albums 
and a 10% discount for CD albums. 
Both lines will have an extra 60 days 
dating. 

Cema will also offer rebates based 
on catalog growth. For this part, 
Cema has segmented its catalog into 
four areas: for front-line and mid-line, 
accoimts whose business grows 10% 
from the previous year and who keep 
returns under 15% wCl get a 15% re- 
bate based on the incremental 
growth; for Angel and Blue Note cat- 
alog, the rebate threshold is 5% 
growth and less than 15% returns. 

In going to volume rebates, Cema 
follows PolyGram Group Distribu- 
tion, which implemented them last 
year. But initially the PGD initiative 
was poorly received by accounts, who 
were expecting an overall reduction 
In price due to the elimination of the 
longbox. 

UORESSM RETUMS 

As for returns. Bach says Cema 
wCl have one break-even of 16% for 
all acounts, eliminating the 18% 
break-even that wholesale used to 
get For that break-even, Cema will 
double its credit and penalty charges 
to 2.4% and 15%>, respectively. 

The final program announced by 
Cema also deals with returns and will 
make it the first music company to 
initiate price markdowns while prod- 
uct is still in the stores. Rather than 
taking product back, repackaging it, 
and selling it to cutout distributors, 
who in turn sell it and ship it back 
into the marketplace, Cema will offer 
rebates on poor-selling albums to 
those accounts that have poinl>of-sale 
systems in place, which will allow 
Cema executives to verify the sales 
histories of titles included in the 
markdown program. If the titles still 
don't sell at the lower price, custom- 
ers can return the product under noi^ 
mal return polKies. 
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by Geoff May field 

How DOES YOUR GARDEN GROW? Pundits' declarations that the Se- 
attle scene is over appear to be premature (see story, page 12), as Sound- 
garden becomes the second band from that I^cific Northwest hothed to 
debut at No. 1 on The Billboard 200 in 1994. Alice In Chains turned the 
same trick earlier this year, following chart-topping debuts by Nirvana last 
October and Pearl Jam last November. Although a buzz has long been de- 
veloping for Soundgarden's "Superunknown," this chart coup was not as 
much of a cinch as the other Seattle groups' triumphs. Nirvana's DGC de- 
but spent more than one week at No. 1, Pearl Jam's first album peaked at 
No. 2, and Alice In Chains' 1992 release, "Dirt," hit the chart at No. 6. But 
Soundgarden's chart history was less flamboyant; its two previous sets 
peaked at Nos. 108 and 39, respectively. 

Sound BITES: soundgarden's bow marks the first time since 1983 that 
A&M has seen an album debut at No. 1. The last to do so was the Police's 
"Synchronicity." This also marks A&M's first No. 1 album since The Bill- 
board 200 began using SoundScan data in May 1991, and, in fact, is the 
label's first No. 1 since its April 1990 move from BMG Distribution to Poly- 
Gram Group Distributkin. 

Warming UP: The music industry welcomes the arrival of spring with 
an increasingly hot release schedule. Last week's Billboard 200 saw three 
titles bow in the top 25. Along with Soundgarden's 162,000 units, this 
week's chart sees Nine Inch Nails enter at No. 2 with almost 119,000 units. 
Gang Starr (No. 25) and Elvis Costello (No. 34) also score high debuts. The 
new Motley Crue lineup hits next week's chart; Bonnie Raitt, Pantera, 
Cheap Trick, and Morrissey are among those who will debut two issues 
from now . . . Volume of sales on The Billboard 200 is 4% above last week's 
pace, but without the contribution of the diart's four top 40 debuts, sales 
would have been down by 6%. 

Album tracks: Yanni-mania continues. His latest, "Live At The 
Acropolis," aided by a PBS television special, scores The Billboard 200's 
largest unit gain as sales more than double last week's sum (55-28). His 
previous title reenters at No. 145, and his "Reflections Of I^ssion" re-en- 
ters Top Pop Catalog at No. 29. A vWeo version of the new album shipped 
some 25,000 units and debuts at No. 2 on Top Music Videos. With re-orders, 
shipments now total 37,000 . . . Another PBS-aided project, MCA's all-star 
"Rhythm Country & Blues," moves into the top 20 (21-18) on the big chart, 
jumps to No. 1 on Top Country Albums, and holds at No. 15 on Top R&B 
Albums. A video equivalent bows at No. 30 on the music \'id chart . . . Beck is 
living up to his prerelease buzz (Billboard, Nov. 27, 1993). After making an 
impressive debut at No. 15, he avoids the second-week decline that often hits 
alternative and rock titles, climbing two places on a 15% gain . . . The March 
15 Soul Train Awards should boost some R&B titles on next week's charts. 

Ba'TON: You've heard of street-date violations on rap and rock records, 
but how about classical fare? Though Angel's Benedictine Monks album 
"Giant" was not due in stores until March 15, prestreet sales in Los Ange- 
les, San Francisco, and Chicago push it onto "The Billboard Classical 50 at 
No. 35. The title was profiled on NBC's March 16 "Now" and will be fea- 
tured on an upcoming "Today," so watch this one jump ... "Gershwin 
Plays Gerehwin: The Piano Rolls" re-enters The Billboard 200 at No. 156, 
its highest rank to date. Elektra Nonesuch credits the sui^ to a March 7 
"Good Morning America" segment and to Blockbuster Music's "Sound- 
Check" program. 



SOUNDGARDEN SUSTAINS SEAHLE'S No. 1 STREAK 
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A glance ahead at Billboard Specials 



ROBERTSON TAYLOR TRIBUTE 

ISSUE DATE: APRIL 9 
CLOSED 

TEJANO 

ISSUE DATE: APRIL 16 
AD CLOSE: MARCH 22 

PREVIEW: MUNICH REPLITECH 

ISSUE DATE: APRIL 16 
AD CLOSE: MARCH 22 

VITAL REISSUES 

ISSUE DATE: APRIL 23 
AD CLOSE: MARCH 29 

GOSPEL MUSIC 

ISSUE DATE: APRIL 30 
AD CLOSE: APRILS 

HAWAII/HARA AWARDS 

ISSUE DATE: APRIL 30 
AD CLOSE: APRILS 

MUSIC PUBLISHING 

ISSUE DATE: MAY 7 
AD CLOSE: APRIL 12 

SOUNDTRACKS 

ISSUE DATE: MAY 7 
AD CLOSE: APRIL 12 

BLUES 

ISSUE DATE: MAY 14 
AD CLOSE: APRIL 19 

INDIE AWARDS 

ISSUE DATE: MAY 14 
AD CLOSE: APRIL 19 

VERVE 50TH ANNIVERSARY 

ISSUE DATE: MAY 28 
AD CLOSE: MAYS 

BILLBOARD READERS TAKE ACTION AS A 
RESULT OF EDITORIAL CONTENT AND 
ADVERTISEMENTS IN SPECIALS: 
■ OVER 1/3 BUY PRODUCTS 
• OVER 1/3 CITE ADVERTISING INFLUENCES 
BUSINESS DECISIONS 
■ OVER 1/Z MADE LONG-DISTANCE CALLS 



The Billboard Bulletin 

EDITED tY IRV IICHTMAN 



HWPT KlU. m NEWS FMM SONT 

Look for Sony Musk Distribution to 
announce at this week's NARM con- 
fab in San Francisco that it is about 
to start manufacturing its CD pack- 
aging with a topspine, which will 
contain the artist, title, label prefix, 
barcode, and dogbone. 

HN OfFBHM ZEINCX CtO POST 

BMG Music's search for a CEO for 
its label operations is over — if the 
choice, Strauss Zelnick, agrees to 
come aboard. Zelnick denies the of- 
fer, but Bulletin hears that he has 
been given until the end of this 
month to decide whether he will 
take the job. Zelnick, who has done 
consulting work for BMG, had been 
head of Fox Fflm before joining vid- 
eo game company Crystal Dynamics 
on the West Coast. He also was 
president of Vestron Inc. when it 
produced "Dirty Dancing," one of 
the best-selling soundtracks (on 
BMG's RCA label) of all time. 

BUSS RESHWES EM EXEC R0S1H 

EMI Records Group has reorga- 
nized its exec staff just as the label 
gears up for a heavy release slate. 
The company has hired Mike 
Schnapp as its new VP of rock mu- 
sic, Michael Goldstone as head of 
its college/alternative promotion de- 
partment, two R&B field staffers, 
and a new VP of marketing who will 
be announced shortly. Gone are 
Glynice Coleman, VP of R£B pro- 
motion; John Trienes, director of 
dance promotion; Jeff Laufer, se- 
nk)r director of AOR promotion; and 



Gary Harris, senior director of 
A&R for EMI. CEO/president Dan- 
iel Gbsa, in addition to noting that 
the new Gmigstarr release debuts 
at No. 2 on Billboard's Top R&B 
chart this week, also reports that 
Jon Secada, Arrested Develop- 
ment, Sinead O'Connor, Dif^ble 
Planets. Roxette, and Queensryche 
will release discs in coming months. 

niziM uns REUimn id chores 

Now that Sony owns all of Relativ- 
ity Records (see story, page 18), look 
for official word that the label will 
report to Bob Bu2iak, president of 
Sony's Tri-Star Music Group . . . 
Jim Cawley, who held the title of 
VP/GM at Chaos Records, is no 
tonger with the company. According 
to Columbia Records, which distrib- 
utes the label, it is not certain 
whether there will be a replacement 
Cawley did not return calls. 

Kt inn POST FOO Tin BOWH 

MCA Music Entertainment Int'l has 
recruited Tim Bowen, a 17-year vet 
of Sony Music U.K., to become se- 
nior VP of business & administra- 
tion, based in London. Also joining 
are Boyd Muir, VP of finance, and 
Meir Malinsky, VP of special mar 
keting. 

NETTWEM TO NEW CJUUDA DISTn 

After a decade. Canadian indie label 
Nettwerk Productions is switching 
distributors, moving to Sony Music 
Canada from EMI Canada. 
Nettwerk's roster includes such Ca- 
nadian acts as Sarah McLachlan 



(for Canada), Ginicer, Rose Chroni- 
cle*, Mystery Machine, Delerium, 
Itch, Suzanne Littk;, the Tear Gar- 
den, Brainbox, and Michele Gould. 
Foreign acts include, from Austra- 
lia, Single Gun Theory and Severed 
Head; from Sweden, Peace, Lover 
and PittbulU; and from the U.S.; 
Grassy Knoll and Power. 

BOOT COHIT TO M8NI7 

Bulletin hears that Body Count, the 
controversial hard rock band front- 
ed by rapper Ice-T, will be signed by 
Virgin Records. Body Count, whose 
song "Cop Killer" set oft a storm of' 
protest in 1992, was formerly with 
Sire/Warner Bros., but left the label 
when Ice-T was given an uncondi- 
tional release early last year (Bill- 
board, Feb. 6, 1993). The rapper's 
solo releases will remain with Priori- 
ty Records, the L.A. indie that is- 
sued his "Home Invasion" last year. 
Priority president Bryan Turner 
was unavailable at press time. 

GOMN MEIMnUU. HMO CBEATEO 

Billboard offers its condolences to 
Tower Records senior VP Stan Go- 
man following the death of his wife 
Wendy Suzann Goman, who died in 
a plane crash March 10. Mrs. Goman 
was a former employee at Tower 
Records, where she met her hus- 
band. A charity trust fund, named 
after her daughter, has been estab- 
lished. &)ntributions may be sent to 
the Jennifer Green Memorial Fund, 
c/o U.S. Bank, Attn.: Jenny Macko, 
980 Ninth Street, Sacramento, Calif. 
95814. 



It's Raining No. 1 Debuts In Seattle 



CUT 



I HEY'RE ANYTHING BLT sleepless in Seattle, given 
the track record of artists from that I^cific Northwest 
city With Soundgarden's dramatic entrance onto The 
Billboard 200 at No. 1, four of the last five albums to 
begin their chart lives at the top are by Seattle-based 
groups (.see story, page 12). 

Nirvana led the charge the week of Oct 9, 1993, when 
"In Utero" debuted at No. 1. Pearl Jam was next, enter- 
ing at No. 1 with "Vs." the week of Nov. 6. Snoop Dog- 
gy Dogg is the only non-Seattle contender among the 
last five debuts at the summit; his 
"DoggyStyle" bowed the week of 
Dec. 11. Alice In Chains resumed 
the Seattle sweep with "Jar Of 
Flies" the week of Feb. 12, and 
now Soundgarden's "Superun- 
known" makes an impressive open- 
ing move at the top. Five years af- 
ter the Seattle scene exploded into 
a national phenomenon, the sound 
is stronger than ever. 

New CHAMP: Tag Team wrestles the title of longest- 
running Hot 100 single away from Soft Cell's "Tainted 
Love" and Moving Pictures* "What About Me." 
"Whoomp! (There It Is)" occupies a berth on the Hot 100 
for'tfie 44th consecutive week. 

Twenty-eight UP: Richard Marx breaks Sony's 
28-week lock on the No. 1 position on the Hot Adult Con- 
temporary chart with "Now And Fbrever," his fourth 
AC chart-topper. It's the first AC No. 1 not on a Sony- 
distributed label since Tina Turner's "I Don't Wanna 
Fight" spent its eighth week at No. 1 Sept 4, 1993. Re- 
placing 'Turner at No. 1 was Billy Joel with "The River 
Of Dreams." After Joel had a 12-week run, Michael 
Bolton began his own 12-week run with "Said I Loved 
You . . . But I Lied." Those two (Columbia singles were 



followed by 550 Music's Celine Dion, who remained on 
top for four weeks with "The Power Of Love." 

The first Marx single to top the AC chart was "Right 
Here Waiting," which spent six weeks on top in 1989. 
"Keep Coming Back" was No. 1 for four weeks in 1991, 
and "Hazard" spent a week at the top in 1992. 

Rc&B: Gladys Knight and Al Green are among the 
artists sitting at No. 1 on the Top Country Albums chart 
as "Rhythm Ountry & Blues" moves to No. 1. The al- 
bum is holding at No. 15 on Top 
R&B Albums, but if it tops that 
PP/^pMS|^ ''"^ chart it would give Trisha Year- 
wood and Vince Gill a No. 1 R&B 
album to their credit The multifor- 
mat MCA disc is up to No. 18 on 
The Billboard '200. 




by Fred Branson 



lOWEL MOVEMENT "Wheel Of 
Fortune" should consider the title 
of the Crash Test Dummies' No. 12 
single for an upcoming puzzle. Of 
course, it will all be over as soon as someone says, "Is 
there an 'M'?" And there'd be no chance to buy a vowel. 
Which makes "Mmm, Mmm, Mmm, Mmm" the first title 
to reach the Hot 100 without a vowel in sight (excluding 
numerical titles) since "T.L.C." by Linear in 1992. 

Piano MEN: BUly Joel and Ellon John aren't sched- 
uled to tour together until later in the year, but they're 
already paired up on the Hot 100, where their new sin- 
gles enter at No. 90 and 92, respectively. "Lullabye 
(Goodnight My Angel)" is the third single from "River 
Of Dreams." "Don't Go Breaking My Heart" which 
teams Elton with RuPaul, marks the second time that 
Elton has released a rerecording of one of his past hits 
as a single. "Don't Let The Sun Go Down On Me," No. 2 
in 1974, hit No. 1 in 1992 as a duet with George Michael. 
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LET HE WHO IS 
WITHOUT SIN 
RENT SOME 

OTHEKVIDEQ 




Madoniui's latest comerl film i.s imvavailablc (or sale or rental onVHSand LaserDisc InmWantcr RcpmcVidto. 
"Tlif Girlie SliiHC I. ire Doun Under" Titv lunirs of Madonna's f^rcatesl luls riviirJcJ liit iii .Syilmy. Auslniliii 
Till tifu III, till- iiiDnil iiiiJ llif CuhI (iiiniii; uuiil k nnlm^i^il.That should Itavc about ISO million u'lio ivill. 
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